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Manager  Teaching  Native  Mandors  How  to  Prune  Fifteen  Months’  Old  Trees 


SCENES  IN  THE  HEART  OF  SUMATRA’S  EAST  COAST  TEA  DISTRICT 


SUMATRA'S  EAST  COAST  TEA  INDUSTRY 

<fl  In  the  past  five  years,  Sumatra’s  East  Coast  has  developed  into  one 
of  the  most  promising  tea-producing  regions  in  the  world.  In  1915 
the  yield  was  approximately  1,205,000  pounds;  and  in  1916  over  3,000, 

000  pounds.  The  soil,  of  volcanic  origin,  has  been  pronounced  ideal. 

It  is  expected  that  by  1921  the  total  Sumatra  crop  will  reach  50,000, 

000  pounds.  <J  There  are  now  eighteen  tea  companies  on  the  East 
Coast,  and  many  more  are  awaiting  a favorable  money  market  to  begin 
operations.  The  plantations  and  factories,  as  a rule,  are  provided 
with  the  most  modern  machinery  obtainable,  and  transportation  facil- 
ities are  being  improved  and  extended  to  meet  the  expected  demand 
for  service  in  the  next  three  years. 


r\URING  the  past  five  years  Sumatra,  already 
known  as  a great  rubber-  and  tobacco-growing 
island,  has  steadily  developed  into  one  of  the 
world’s  most  promising  tea-producing  countries. 
This  is  especially  true  of  the  great  volcanic  plateau 
and  mountain  slopes  on  the  East  Coast,  which  has 
been  pronounced  almost  ideal  for  tea  cultivation. 

A few  years  ago  Sumatra’s  East  Coast  was 
practically  unknown  in  the  world’s  tea  trade.  It 
attracted  wide  attention  in  1915  by  producing  a 
crop  of  more  than  1,200,000  pounds  of  tea,  which 
was  followed  up  in  the  next  year  with  a yield  of 
more  than  3,000,000  pounds. 

A Netherlands  Government  official  has  predicted 
that  when  the  present  acreage  on  Sumatra’s  East 
Coast  is  in  full  growth,  which  it  will  be  in  1921, 
the  total  crop  should  reach  about  40,000,000 
pounds,  and  if  the  new  gardens  now  being  planned 
can  be  laid  out  their  production  is  expected  to  in- 
crease the  possible  1921  total  tea  output  of  Suma- 
tra’s East  Coast  enormously. 

The  History  and  Future  of  Sumatra  Tea 

It  is  only  in  the  past  few  years  that  the  interest 
in  Sumatra  tea  has  become  general.  The  first 
experiments  in  growing  tea  commercially  on  the 
East  Coast  were  made  some  twenty  years  ago. 
They  were  abandoned  when  found  too  expensive. 
A decade  passed  before  the  trials  were  resumed. 
In  1910  the  present  Naga  Hoeta  tea  plantation 
was  begun  as  an  experiment,  and  the  test  plants 
proved  so  successful  that  various  planters  became 
interested  and  laid  out  plantations.  To-day  there 
are  eighteen  companies  devoting  their  efforts  to 
the  cultivation  of  tea  on  Sumatra’s  East  Coast, 
and  many  new  concessions  have  been  granted. 
The  concessionaires  are  waiting  for  a favorable 
money  market  before  beginning  operations. 

Discussing  Sumatra’s  future  as  a tea-producing 
country,  an  official  of  Francis  Peek  & Co.,  Ltd., 
well  known  in  the  Java-Sumatra  tea  trade,  said 
recently : 


“Merchants  and  shippers  should  not  overlook 
the  importance  of  Sumatra  in  considering  the 
future  tea  position  of  the  world.  During  the  past 
five  years  tea  planting  in  that  island  has  received 
a considerable  amount  of  attention.  It  was  found 
that  large  areas  of  land  offered  the  most  perfect 
conditions  for  successful  tea  growing,  and  experi- 
ence has  shown  that  the  labor  conditions  offer 
little  difficulty  to  the  almost  unlimited  development 
of  the  cultivation.  The  results  so  far  achieved 
have  exceeded  the  most  sanguine  expectations 
of  the  pioneers  of  the  industry.  Sumatra  in  the 
future  will  rank  as  one  of  the  great  tea-producing 
countries  of  the  world.” 

The  northern  part  of  the  Sumatra  East  Coast 
is  proving  to  be  the  most  productive  region  in  the 
island.  Some  tea  is  raised  in  favored  spots  on 
the  Southwest  Coast,  particularly  around  Padang. 
Even  though  it  has  not  the  favorable  climate  of  the 
East  Coast  district,  experience  has  shown  that 
tea  can  be  grown  there  in  large  quantities  and 
profitably.  George  F.  Mitchell,  the  United  States 
Tea  Examiner,  who  recently  returned  from  an 
inspection  of  Sumatra  and  other  Far  Eastern  tea 
lands,  says  that  the  West  Coast  tea  grows  at  a 
much  higher  altitude  than  the  East  Coast,  which 
should  guarantee  teas  of  fine  quality,  and  also  that 
the  West  Coast  has  three  times  the  population  to 
the  square  mile.  He  points  out,  however,  that  the 
tea  grows  on  very  steep  hillsides,  which  prevents 
the  use  of  farm  machinery  to  the  extent  it  can  be 
used  on  the  East  Coast. 

Features  of  the  East  Coast  Tea  District 

To  grasp  the  true  significance  of  the  East  Coast 
as  a tea  country  one  must  study  the  topography 
of  the  island.  Sumatra  is  divided  lengthwise,  so 
to  speak,  by  a high  range  of  mountains  running 
north  and  south.  These  mountains  protect  the 
East  Coast  from  the  constant  destructive  winds 
and  rains  that  sweep  from  the  west  across  the 
Indian  Ocean  and  break  against  the  mountain 
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range.  Wind  storms  in  the  tropics  (Sumatra 
straddles  the  equator)  reach  destructive  propor- 
tions, and  are  frequently  accompanied  by  torrential 
rains,  against  which  young  tea  shrubs  are  unable 
to  stand. 

The  East  Coast  tea  districts  lie  back  of  Medan 
on  the  great  eastern  plateau  and  the  slopes  of  the 
mountains.  This  region  is*  made  almost  wholly 
of  the  alluvial  deposits  that  are  constantly  being 
brought  down  from  the  mountains  by  rivers. 

In  1915  D'r.  Ch.  Bernard,  the  Java  tea  expert, 
undertook  a series  of  investigations  around 
Medan.  Fie  found  the  soil,  rainfall  and  general 
conditions  extremely  favorable  for  tea  growing, 
and  reported  to  the  Netherlands  Government  that 
most  of  the  well  laid-out  tea  gardens  of  the 
section  would  yield  1,200  pounds  of  dry  tea  per 
acre  in  the  fourth  year  of  culture,  which  would 
be  a record  production  and  is  almost  unknown 
even  in  Java.  He  explained  this  by  the  statement 
that  plants  of  the  East  Coast  have  a high  vegeta- 
tive rate,  and  are  comparatively  free  from  attacks 
by  parasites. 

The  rainfall  in  the  East  Coast  district  averages 
from  120  to  160  inches  per  annum,  and  the  average 
of  sunshine  is  about  seven  hours  per  day.  These 
factors  make  the  climate  about  perfect  for  tea 
growing.  The  nights  are  always  cool,  but  the 
variation  in  temperature  is  very  slight. 

Tea  is  grown  on  a large  scale  on  the  East 
Coast.  The  largest  plantation,  the  Naga  Hoeta, 
contains  at  present  about  7,000  acres,  which  pro- 
duced in  1917  more  than  4,000,000  pounds  of  tea. 
It  is  planned  that  by  the  end  of  1918  this  estate 
will  have  11,250  acres,  which,  when  in  full  bearing, 
should  yield  about  12,000,000  pounds. 

The  tea  plantations  are  operated  by  Dutch, 
English,  Germans  and  a few  Russian  interests, 
the  size  of  the  relative  holdings  being  in  the  order 
named.  However,  the  English  investments  repre- 
sent about  7,500,000  guilders,  as  against  5,000,000 
for  the  Netherlanders.  Because  of  the  English 
influence,  and  possibly  the  fact  that  a British  tea 
company  was  the  pioneer  on  the  East  Coast,  the 
exportation  has  been  principally  to  London,  where 
the  leaf  has  been  received  favorably  and  sold  at 
satisfactory  prices. 

In  recent  months,  however,  there  is  evident  a 
tendency  to  no  longer  consign  plantation  products 
to  European  markets,  but  to  establish  regular  ex- 
change at  Medan  with  direct  shipments  to  ultimate 
destination.  The  more  the  Pacific  Coasts  of 
America  and  Asia  awake  to  the  opportunities  in 
the  Dutch  East  Indies,  the  more  reason  the  grow- 
ers will  have  to  break  up  the  monopolies  in  Java 
and  Sumatra  products  which  Northwestern 
Europe  has  held  so  long. 


Government  Supervision 

Sumatra  tea  is  grown  almost  exclusively  from 
Assam  stock,  the  planters  on  the  East  Coast  profit- 
ing by  the  experience  of  the  tea  growers  in  Java, 
who  found  Assam  tea  seed  to  be  best  suited  to  the 
conditions  in  their  island.  The  Government  of 
the  East  Coast  exercises  careful  control  of  tea 
seed  imports,  and  has  established  an  “Official  Tea 
Seed  Control  Office”  at  Belawan  Deli,  the  largest 
ocean  port  on  the  East  Coast.  The  planters  also 
have  the  benefit  of  the  Netherlands  Indian  Gov- 
ernment’s experimental  stations  in  Sumatra  and 
Java,  and  the  Agricultural  Union  formed  by  the 
tea  growers.  The  Tea  Expert  Bureau  at  Batavia 
also  gives  expert  advice  on  the  manufactured 
product. 

The  cultivation  and  manufacturing  methods  in 
force  in  Sumatra  generally  are  similar  to  those 
employed  in  Java,  though  on  a majority  of  the 
East  Coast  estates  more  attention  is  given  to  labor- 
saving  devices,  both  in  the  field  and  in  the  fac- 
tories, than  in  any  other  tea  district  in  the  world. 
Improved  cultural  machinery  has  been  adopted, 
the  tea  factories  generally  are  fully  equipped  with 
modern  apparatus,  and  automobile  trucks  play  a 
large  part  in  transporting  the  tea  to  the  sea  coast. 

The  Climate  and  Soil 

Northeast  Sumatra,  like  Java,  lies  in  the  zone 
of  alternate  monsoons;  one  monsoon  comes  from 
the  southeast,  is  dry  and  hot,  and  lasts  from  May 
to  September;  the  other  comes  from  the  north- 
west, brings  heavy  rains  and  continues  from  No- 
vember to  March.  The  temperature  is  equable, 
high  and  extremely  humid. 

The  soil  and  subsoil  of  Sumatra  are  easily  as 
good  as  that  of  Java,  which  has  been  acknowl- 
edged as  one  of  the  leading  natural-growing 
countries  of  the  world.  The  vegetative  rate  in 
Sumatra  is  reported  to  be  higher  than  in  even 
Java,  and  the  growths  larger  and  more  undis- 
ciplined. In  the  East  Coast  tea  districts  the  soil  is 
generally  volcanic  (Sumatra  abounds  with  extinct 
volcanos)  and  very  friable.  It  is  decidedly  loamy, 
its  constituents  comprising  about  25  per  cent  or- 
ganic matter,  an  equal  proportion  of  clay  and 
about  50  per  cent  sand. 

Methods  of  Culture  and  Manufacture 

As  stated  before,  Sumatra  tea  is  grown  from 
selected  Assam  stock.  The  young  seedlings  are 
generally  planted  when  from  six  months  to  one 
year  old.  The  sun  is  hot  in  Sumatra,  and  so  the 
planters  protect  the  young  shrubs  by  covering 
them  tent  fashion  with  shingles  or  rice  straw. 
The  plantations  are  weeded  once  a month,  and  the 
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A Tea  Garden  Just  After  It  Has  Been  Pruned,  the  Bushes  Being  Cut  to  Six  Inches 


Photographs  taken  on  the  Haboko  Estate  in  Asahan. 

A Close-Up  View  of  Tea  Bushes  Four  Months  After  Pruning  and  Now  Ready  for  Plucking 


MODERN  TEA  CULTURE  SCENES  ON  SUMATRA’S  EAST  COAST 
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soil  worked  over  two  or  three  times  a year,  ac- 
cording to  altitude.  Sumatra  planters  have  the 
trick  of  digging  holes  at  intervals,  in  alternating 
rows,  to  take  up  the  surplus  of  rain  that  otherwise 
would  cause  washing  away  of  the  soil  if  the  water 
did  not  have  some  place  to  stand  until  absorbed. 


Photograph  by  George  F.  Mitchell. 

The  Bungalow  Home  of  a Tea  Estate  Ad- 
ministrator in  Sumatra 


Absorption  is  rapid.  In  addition  to  the  usual 
shade  trees  the  planters  use  numerous  wind- 
breaks. 

Trenches  measuring  10  feet  long,  12  inches  wide 
and  6 inches  deep  are  dug  between  the  shrubs  in 
the  third  or  fourth  year  of  growth,  in  order  to 
air  the  roots.  The  first  crop  can  be  gathered  in 
the  third  year,  though  the  yield  is  generally  scanty. 
Generally  once  a year  the  bushes  are  closely 
pruned,  some  planters  cutting  them  down  to 
stumps  6 inches  high.  Four  months  after  pruning 
the  bushes  are  ready  for  plucking. 

Plucking  goes  on  practically  all  the  year  round 
in  the  East  Coast.  Until  recent  years  tea  planters 
were  hampered  by  their  inability  to  get  competent 
and  steady  laborers.  They  are  now  using  some 
natives,  but  imported  Javanese  form  the  bulk  of 
the  laboring  class.  The  Javanese  bring  their 
families  to  the  tea  districts  and  keep  up  their 
original  customs  of  living.  Usually  they  are  man- 
aged by  a Hollander  thoroughly  familiar  with 
their  language  and  customs.  All  Sumatra  labor 
is  indentured  and  under  control  of  the  Govern- 
ment’s coolie  inspection  service.  The  workers  are 
housed  in  kampoengs,  or*community  houses,  on  the 
tea  estates,  and  have  their  own  special  hospitals 
under  modern  scientific  management. 

On  each  1,800  acres  about  1,100  women  and  700 
men  are  employed  by  contract  for  three  years, 


The  men  receive  35  guilder  cents  (equivalent  to 
14  cents  United  States  currency)  per  day  for  each 
day  they  work,  and  the  women  33  guilder  cents. 
It  costs  about  $48  to  bring  a man  from  Java. 
During  the  three  years  the  laborer  pays  back 
about  $6,  so  that  the  final  cost  to  the  planter  to 
secure  labor  from  Java  is  approximately  $42  a 
head. 

After  expiration  of  the  first  contract,  the  work- 
ers can  renew  for  one  and  one-half  years  more, 
and  receive  36  guilders  when  they  sign.  This 
must  be  paid  back  to  the  planter  in  instalments 
during  the  life  of  the  contract.  The  rate  of  pay 
on  the  second  contract  is  40  guilder  cents  per 
day  for  the  men  and  35  for  the  women. 

When  investigating  the  East  Coast  tea  districts 
in  1915,  Dr.  Bernard,  the  Java  expert,  reported 
that  the  cost  of  a Sumatra  tea  plantation,  all 
expenses  included,  and  considering  that  for  the 
first  three  years  there  would  be  no  production  on 
a new  estate,  would  average  about  700  florins 
($281.40)  per  acre.  Based  on  this  figure  he  esti- 
mated that  the  invested  capital  would,  with  nor- 
mal tea  prices,  yield  a profit  of  about  15  per  cent. 

Sumatra  growers  give  exceptional  care  to  the 
plucking  of  the  crops  so  as  to  eliminate  as  much 
work  as  possible  in  sorting  the  tea  after  it  has 
been  manufactured.  Tea  Examiner  Mitchell  re- 
ports that  the  tea  comes  from  the  firing  machines 
in  most  cases  free  from  woody  stems  and  tough 
leaves. 

Another  measure  of  cleanliness  used  on  the 
East  Coast  is  to  convey  the  tea  from  the  fields 


Photograph  by  George  F.  Mitchell. 

A Load  of  Tea  Leaf  Arriving  at  the  Factory 


in  a Covered  Wagon 

to  the  factories  in  covered  wagons,  unloading  the 
leaves  directly  into  a covered  porte  cochere. 

Many  of  the  tea  factories  are  completely 
equipped  with  modern  tea  manufacturing  equip- 
ment, and  there  is  at  least  one  capable  of  handling 
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50,000  pounds  of  green  leaf  per  day.  As  it  takes 
1 square  yard  of  burlap  to  wither  1 pound  of  leaf 
it  means  that  this  factory  alone  contains  50,000 
square  yards  of  burlap  trays.  The  withering  is 
done  in  spacious  lofts  on  racks  made  of  tightly 


Photograph  by  George  F.  Mitchell. 

A Group  of  Fermenting  Tile  Tables  Used  in  a 
Sumatra  Tea  Factory 


stretched  burlap,  where  the  leaves  remain  from  18 
to  24  hours  before  they  are  ready  for  the  rolling 
machines.  After  rolling,  which  gives  a twist  to 
the  leaves,  the  tea  is  put  through  the  fermenting 
process.  The  modern  tea  factories  on  the  East 
Coast  are  equipped  with  up-to-date  fermenting 
apparatus,  generally  consisting  of  batteries  of 
double-  or  triple-decked  white  tile  tables,  for 
holding  the  leaves.  A heavy  wet  canvas  jacket 
suspended  by  pulleys  from  the  ceiling  is  let  down 
over  the  table.  The  tea  remains  in  the  fermenting 
process  until  the  rolled  leaves  turn  to  the  color 
of  a new  copper  coin.  The  fermenting  tempera- 
ture is  about  23  degrees  centigrade,  or  approxi- 
mately 74  degrees  Fahr.  This  temperature  could 
not  be  maintained  without  the  use  of  these  wet 
jackets.  Humidity  *is  also  aided  in  this  way. 

As  a further  illustration  of  the  modern  equip- 
ment used,  there  is  a wide  canvas  moving  belt  in 
the  sorting  room,  which  carries  the  leaves  from 
the  firing  room  past  girls,  who  pick  out  the  woody 


stems  before  the  tea  is  sifted  into  the  different 
grades  by  machinery. 

East  Coast  Tea  Transport 

The  Government  of  the  East  Coast  has  devoted 
much  attention  to  providing  good  means  of  trans- 
porting the  tea  to  Medan,  the  trading  center  of 
the  district.  Tea  Examiner  Mitchell  reports  that 
there  is  a wonderful  automobile  road  and  a good 
railroad  connecting  the  largest  tea  district  with 
the  sea  coast. 

Practically  all  Sumatra  East  Coast  tea  intended 
for  export  is  shipped  from  Belawan  D'eli,  the 
ocean  port  for  East  Sumatra,  at  the  mouth  of  the 
Kwala  Belawan  and  the  terminus  of  Deli  Railroad. 
For  the  last  few  years  the  Government  of  the 
East  Coast  has  been  improving  the  port  of  Bela- 
wan Deli,  deepening  the  channel  so  that  ocean 
steamships  can  sail  up  the  river. 

Sumatra  has  a bright  future.  It  is  more  ad- 
vantageously placed  than  Java,  being  nearer  the 
route  of  ocean  traffic  from  the  West  to  the  Far 
East,  and  stands  at  the  threshold  of  the  China 
Sea,  beyond  which  are  Indo-China,  China,  Siberia 
and  Japan.  Eastward  are  America’s  Pacific  ports. 
After  the  war,  when  normal  conditions  of  trading 
have  been  resumed,  Sumatra  is  expected  by  those 
who  know  its  potentialities  to  become  one  of  the 
leading  tea-producing  countries  in  the  world. 
As  compared  with  Java,  Sumatra  has  about  178,- 
000  square  miles  in  area,  and  therefore  is  about 
three  and  two-thirds  times  larger  than  Java.  Its 
population,  however,  is  about  a tenth  of  Java’s, 
numbering  approximately  3,000,000  people.  It  has 
teen  said  that  Sumatra  has  room  for  75,000,000 


Photograph  by  George  F.  Mitchell. 

A Moving  Canvas-Belt  Conveyor  and  Native 
Girls  in  a Sorting  Room 

industrious  inhabitants,  and  the  land  is  sufficiently 
fertile  to  support  them  in  comfort. 

Sumatra  teas  are  graded  and  packed  quite  simi- 
larly to  India,  Ceylon  and  Java  teas,  but  generally 
in  the  larger  size  Venesta,  or  Imperial,  chests, 
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Photograph  by  Courtesy  of  Adviesbureau  voor  Landbouwsaken. 

A Modern  Tea  Factory  Near  Medan,  and  a Motor  Truck  Used  for  Transport 


measuring  in  inches  about  19  x 19  x 24.  Since 
most  of  the  Sumatra  teas  in  the  past  have  gone 
to  Great  Britain,  the  percentage  of  Broken  Pekoe 
and  Broken  Orange  Pekoe  is  very  large.  The  teas 
generally  run  as  follows : Dust,  3 per  cent ; tan- 

nings, 13  per  cent;  Broken  Orange  Pekoe,  11  per 
cent;  Broken  Pekoe,  40  per  cent;  Orange  Pekoe,  5 
per  cent;  Pekoe,  11  per  cent,  and  Pekoe  Souchong, 
16  per  cent. 

Now  that  Sumatra  teas  are  being  imported  into 
America  a decided  change  no  doubt  will  be 
brought  about,  and  the  percentage  of  whole-leaf 
teas  will  be  increased  and  the  percentage  of 
brokens  decreased.  This  can  be  controlled  to  a 
large  extent  by  the  number  of  times  they  are  cut 
during  grading  and  sorting. 

In  speaking  about  the  quality  of  Sumatra  teas, 
Tea  Examiner  Mitchell  states  that  while  of  ex- 
cellent quality  they  are  not  as  high  quality  as 
some  of  the  teas  grown  at  the  very  high  altitudes 
of  Java  (4,000  and  5,000  feet),  but  he  also  kidded 
that  seldom  does  one  find  a Sumatra  tea  of  very 
poor  quality.  The  flavor  is  like  that  of  Assam  tea. 
When  received  in  this  country  all  Sumatra  teas 
are  tested  in  comparison  with  the  same  standard 
used  for  India,  Ceylon  and  Java  teas,  and  have 
to  meet  the  same  requirement.  The  price  in  the 
American  market  is  about  equal  to  that  of  Java 
teas,  grade  for  grade. 


A STUDY  OF  “DUTCHED”  COCOA 
After  exhaustive  tests  of  the  effect  of  the  alkali 
treatment  of  cocoas,  sometimes  called  “Dutched” 
cocoas,  Eugene  Bloomberg,  formerly  assistant 
chemist  of  the  Buffalo  Food  and  Drug  Inspection 
Station  of  the  United  States  Department  of  Agri- 
culture, concludes  that  the  claim  that  the  alkali 
treatment  increases  the  amount  of  cocoa  soluble 
in  water  is  absolutely  without  foundation. 


A description  of  his  experiments  is  contained  in 
a 20-page  bulletin  (No.  666)  recently  issued  by 
the  Bureau  of  Chemistry,  United  States  Depart- 
ment of  Agriculture.  Copies  can  be  obtained 
from  the  Government  Printing  Office,  Washington, 
D.  C.,  for  5 cents  each. 


COFFEE  BOOM  IN  ENGLAND 

The  War  Has  Revived  Its  Popularity,  and 
British  Traders  Expect  It  to  Continue 
in  Vogue  in  Times  of  Peace 

By  Thomas  Reece 

London 

ALTHOUGH  tea  and  coffee  were  introduced 
into  Great  Britain  at  about  the  same  time, 
the  consumption  of  tea  soon  outstripped  and 
almost  swamped  the  drinking  of  coffee.  This  is 
perhaps  all  the  more  remarkable  as  coffee  ap- 
pears to  have  been  at  first  the  most  popular  favor- 
ite. The  first  London  coffee  house  was  opened 
in  1632,  and  was  rapidly  followed  by  others,  which 
became  great  centers  of  social  life,  and,  in  fact, 
the  precursors  of  the  modern  literary,  artistic  and 
social  clubs.  Tea  was  exceedingly  expensive 
when  first  introduced,  and  for  well  over  a century 
its  price  was  practically  prohibitive.  In  the  latter 
part  of  the  eighteenth  century  the  price  of  tea 
gradually  diminished  and  the  consumption  stead- 
ily rose.  Even  cocoa  drinking  boomed.  Coffee 
became  a sort  of  Cinderella  of  the  family.  Prac- 
tically unknown  as  a breakfast  beverage  it  ob- 
tained all  the  vogue  it  had  mainly  as  an  after- 
dinner  drink.  In  the  smartest  restaurants  and 
social  circles  the  Turkish  method  of  preparation 
was  favored.  Generally  the  method  of  preparing 
coffee  in  this  country  was  not  good,  but  here  and 
there  in  certain  restaurants  and  cafes  quite  an  ex- 
ceptional beverage  was  turned  out.  For  years, 
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for  example,  a little  unassuming  coffee  shop  in  a 
turning  leading  from  Soho  Square  into  Oxford 
street,  in  the  West  End  of  London,  was  regarded 
as  the  best  place  in  the  metropolis  for  making 
coffee.  Other  restaurants  at  times  got  local 
vogues,  some  advertising  as  their  big  attraction 
the  making  of  coffee  after  the  manner  of  Vienna 
-coffee  houses. 

War  Stimulates  Coffee  Consumption 

According  to  certain  official  figures  the  total 
consumption  of  coffee  in  the  United  Kingdom 
during  the  five  years  of  1912-1916  averaged  about 
13,500  tons  per  annum.  This  average  had  cer- 
tainly been  lifted  by  the  inclusion  of  two  years  of 
the  war  period.  Prior  to  this  the  consumption 
had  fallen  so  low  that  grave  misgivings  about  its 
future  position  were  rising  in  the  minds  of  all 
who  handled  it.  No  sooner,  however,  had  the  im- 
perative necessity  of  carefully  conserving  our  tea 
stock  become  manifest  than  it  became  clear  how 
large  a demand  would  be  made  on  the  great  stocks 
of  coffee  accumulated  in  this  country  by  reason  of 
its  favorable  position  as  a clearing  house  for 
Europe  and  Africa. 

Tea  Shortage  Helps  Coffee's  Popularity 

There  were  also  the  big  additions  to  our  stock 
of  coffee  resulting  from  the  large  amount  of  this 
product  taken  in  prize  from  the  enemy.  The  cur- 
tailment of  tea  supplies  last  year  had  a good  in- 
fluence upon  coffee.  The  working  classes  of  this 
country,  who  for  almost  a generation  scarcely 
knew  what  coffee  was,  began  to  take  kindly  to  it, 
and  the  popular  price  of  36  cents  to  60  cents  per 
pound  at  which  it  could  be  sold  rendered  it  a 
most  valuable  adjunct  to  the  national  resources. 
The  consumption  was  fully  trebled,  and  for  a time 
it  looked  as  though  great  difficulty  would  be  ex- 
perienced in  meeting  the  demand.  The  resources 
of  the  big  wholesale  houses  and  their  enterprise 
in  immediately  placing  convenient-sized  packets 
in  the  reach  of  all  at  popular  prices  greatly  as- 
sisted in  the  distribution,  and  for  a while  it  looked 
as  if  we  were  within  measurable  distance  of  acute 
shortage  of  material. 

The  success  of  the  British  navy,  at  any  rate 
partially,  in  circumventing  the  ravages  of  the 
German  submarines,  and  thus  enabling  a larger 
supply  of  tea  to  become  available,  has  lessened 
the  danger  of  a shortage  of  coffee;  and,  on  the 
whole,  it  is  the  opinion  of  responsible  trade 
leaders  here  that  peace  conditions  will  find  coffee 
in  higher  appreciation  in  this  country  than  ever 
before.  Certainly  it  is  not  expected  that  the 
national  consumption  will  fall  to  the  former  low 
figure  of  an  average  of  about  half  a pound  or 


under  per  head  per  annum,  as  against  a consump- 
tion of  8 pounds  of  tea  per  head  per  annum. 

How  British  Trade  Regards  Coffee’s  Future 

Messrs.  Brooke  Bond  & Co.,  who  do  a large 
trade  in  coffee  but  are  principally  tea  people  by 
reputation,  do  not  agree  that  the  British  working 
classes  will  ever  be  divorced  from  their  fondness 
for  tea  if  a sufficient  supply  is  forthcoming.  They 
therefore  declare  it  as  their  opinion  that  coffee 
will  never  supplant  tea  here.  The  beverage  will 
certainly  have  to  go  a long  way  to  do  that,  but 
it  can  also  be  agreed,  I think,  that  there  is  room 
and  prospect  for  a still  further  big  increase  in 
the  British  coffee  consumption. 

For  one  thing,  one  has  to  bear  in  mind  the  dili- 
gent propaganda  that  was  put  in  force  to  boom 
coffee  in  the  past,  and  that  it  may  be  expected  to 
once  more  manifest  itself  when  peaceful  condi- 
tions prevail.  The  Plantation  Coffee  Roasters’ 
Company,  which  is  the  name  under  which  Sutton 
& Home,  wholesale  and  export  tea,  coffee  and 
cocoa  merchants,  especially  feature  their  coffee 
business,  in  discussing  this  question  of  propa- 
ganda, declare  that  all  people  interested  in  the 
distribution  of  coffee  have  been  performing  uphill 
work  for  many  years  here  owing  to  the  fact  that 
it  has  been  difficult  to  induce  the  retailer  to  deal 
with  coffee  in  the  proper  manner.  Comparatively 
few  of  the  grocers  of  this  country  have  their  own 
roasting  plant,  and  those  who  have  stocked  coffee 
in  its  roasted  form  have  generally  obtained  con- 
signments of  coffee  sufficient  to  last  them  for 
some  months,  with  the  consequence  that  after  a 
fortnight  or'  so  the  quality  of  the  coffee  has 
rapidly  deteriorated.  This  country  has  never 
sufficiently  understood,  except  in  very  limited 
circles,  that  the  charm  of  coffee  lies  in  its  fresh- 
ness. 

The  Plantation  Coffee  Roasters’  Company  have 
been  doing  strenuous  pioneer  work  in  connection 
with  the  distribution  of  coffee.  For  some  time 
they  have  been  persuading  the  grocers  of  the 
Britsh  Isles  that  coffee  treated  properly  should  be 
a considerable  asset  to  them  in  business,  and  their 
system  is  to  distribute  coffee  in  frequently  freshly 
roasted  supplies,  which  should  be  disposed  of 
within  fourteen  days.  These  methods  have  met 
with  considerable  success,  and  in  many  quarters 
the  possibilities  of  coffee  as  a first-class  beverage 
are  now  being  understood  for  the  first  time.  The 
public  idea  of  coffee  in  the  past  has  been  very 
considerably  bound  up  with  the  so-called  mixtures 
which  were  largely  advertised  in  this  country  and 
sold  in  tins,  many  of  which  remain  on  the  grocers’ 
shelves  for  months  at  a time.  These  mixtures  all 
contain  large  quantities  of  chicory.  The  public 
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here  has  also  obtained  the  idea  that  the  prepara- 
tion of  coffee  is  a difficult  process,  and  all  sorts 
of  weird  contrivances  have  been  brought  into  use 
in  connection  with  the  infusion  of  coffee,  whereas 
a proper  cup  of  coffee  can  be  made  just  as  easily 
as  a good  cup  of  tea. 

British  Coffee  Trade  Statistics 

Another  firm  here,  Barton,  McCabe  & Co., 
Ltd.,  have  this  to  say  with  regard  to  coffee  sta- 
tistics: The  total  consumption  of  coffee  in  the 

United  Kingdom  during  the  five  years  1912-1916 
averaged,  according  to  official  figures,  about  13,500 
tons  per  annunv  and  only  a slight  increase  as- 
serted itself  during  the  two  years  of  the  war, 
1915-1916,  although  the  figures  for  1915  show  an 
increase  of  about  1,600  tons,  which  fell  off  again 
in  1916.  For  1917-18  no  Board  of  Trade  statis- 
tics are  yet  available. 

The  official  “deliveries”  of  coffee  for  home  con- 
sumption give  larger  figures ; for  instance,  for 
1916,  21,309  tons,  and  for  1917,  23,120  tons,  but  it 
is  not  explained  anywhere  what  has  become  of 
the  surplus  quantities  of  deliveries  of  duty-paid 
coffees  as  against  the  Board  of  Trade  figures, 
unless  large  quantities  of  roasted  coffee  have  been 
shipped  out  of  the  country  during  the  war.  Im- 
ports and  trading  in  coffee  have  been  for  many 
years  largely  dependent  upon  the  export  trade 
from  here  to  the  Continent  of  Europe,  which 
trade  at  present  is  at  a standstill.  Good  stocks 
are  available  in  the  country  at  present,  owing  to 
large  imports  in  previous  years,  and  a consider- 
able quantity  has  been  added  to  the  stocks  by 
diversion  of  shipments  to  this  countcy  of  what  is 
known  as  “Prize”  coffee. 

Members  of  the  British  coffee  trade  believe  that 
the  consumption  of  coffee  in  the  United  Kingdom 
has  increased  considerably  lately,  owing  to  the 
shortage  of  tea  and  other  kindred  beverages.  At 
the  end  of  April  it  was  announced  that  the  home 
consumption  for  the  first  fourteen  weeks  of  the 
present  year  was  9,013  tons,  which  would  point 
to  a total  consumption  of  33,000  tons.  Whether 
these  figures,  however,  include  deliveries  of  coffee 
not  actually  consumed  in  this  country,  such  as 
f.  i.  stores  for  army  and  navy  requirements,  which 
under  present  conditions  would  be  important,  is  a 
matter  for  conjecture  at  present. 


•THE  TEA  AND  COFFEE  WAR  TAX 
A Harvard  professor,  O.  M.  W'.  Sprague,  pro- 
posed early  in  June  to  the  House  Ways  and  Means 
Committee  that  tea  be  taxed  1 to  2 cents  a pound 
and  coffee  10  cents  a pound.  Opinion  is  divided 
in  Washington  on  whether  or  not  the  new  tax  bill 
will  finally  include  tea  and  coffee. 


TEA  IN  SOUTH  AFRICA 

The  History  and  Development  of  the  Industry, 
With  Import  and  Export  Figures 
for  Five  Recent  Years 


By  Charles  J.  Pisar  ' 

Cape  Town,  South  Africa 

rT,HE  first  experiments  in  the  cultivation  of  tea 
-*■  in  South  Africa  were  made  in  1851,  although 
it  was  not  until  1878,  after  several  failures  to  es- 
tablish a coffee  industry,  that  its  cultivation  on  a 
commercial  scale  was  begun. 

This  industry  centers  at  present  around  Kears- 
ney,  Victoria  County,  Natal,  and  covers  an  area 
of  about  6,000  acres.  There  are  now  fifteen  firms 
or  individuals  engaged  in  tea  planting,  although 
fully  one-half  of  the  country’s  entire  production 
comes  from  the  Sir  J.  L.  Hulett  estates,  the  first 
people  to  successfully  produce  tea  in  South  Africa 
on  a commercial  scale. 

The  original  plants  used,  the  Assam  hybrid,  were 
brought  from  Assam.  A different  soil  and  climate, 
however,  has  given  it  a character  of  its  own,  and 
Natal  tea  is  said  to  contain  less  tannin  than  any 
other  tea  in  the  world.  Tea  in  Natal  thrives  best 
at  an  altitude  of  about  1,000  feet. 

This  industry  represents  to-day  an  investment 
of  from  $1,200,000  to  $1,500,000,  while  the  pro- 
duction varies  according  to  the  climatic  conditions. 
In  1894  the  yield  was  700,000  pounds  of  dried 
leaves;  in  1899,  1,200,000  pounds;  while  the  great- 
est production  ever  reached  was  in  1903,  when 
2,681,000  pounds  of  dried  leaves  were  harvested. 
This  total  has  never  been  surpassed,  and  the 
average  annual  production  during  the  past  six 
years  has  been  around  1,800,000  pounds. 

Imports  and  Exports 

Up  to  and  including  the  year  1916,  a certain 
amount  of  Natal  tea,  mostly  of  the  lower  grades, 
was  exported  to  London  for  blending  purposes. 
With  the  establishment  of  blending  plants  in 
South  Africa  the  domestic  tea  is  now  being 
blended  locally  with  the  imported  product. 

The  total  imports  and  exports  of  tea  for  the  five 
years  from  1913  to  1917,  inclusive,  follow : 


Imports  Exports 

Pounds  Pounds 

1913  6,395,982  53,043 

1914  6,213,283  203,767 

1915  6,481,37§  180,751 

1916  6,317,062  52,161 

1917  8,616,231  


Fully  90  per  cent  of  the  imports  come  direct 
from  Ceylon,  India,  China  and  Java. 

The  present  tariff  on  tea  imported  into  the  Cus- 
toms Union  of  South  Africa,  comprising  that  part 
of  South  Africa  south  of  the  Zambesi  River,  is 
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6 pence  ($0.1216)  per  pound  when  packed  in  tins 
or  packets  not  exceeding  10  pounds  each.  In 
larger  packets  or  in  bulk  the  duty  is  4 pence 
($0.0811)  per  pound.  Prior  to  1915  this  tariff  was 
5 pence  and  4 pence  per  pound,  respectively,  and 
during  the  two  years  ending  June  30,  1917,  it  was 

7 pence  and  5 pence  per  pound,  respectively.  The 
present  duty  is  in  effect  until  June  30,  1918. 

Blending  and  Packing 

The  increase  in  the  tariff  in  1915  from  5 pence 
to  7 pence  per  pound  on  tea  coming  in  tins  or 
packets  not  exceeding  10  pounds  in  weight  has 
had  the  desired  effect  of  encouraging  the  domestic 
blending  and  packing  of  teas,  which  was  hereto- 
fore carried  on  in  a very  limited  way  only. 

Tea  is  received  in  bulk  direct  from  Colombo, 
Calcutta,  and  from  Java  and  China  ports,  and  is 
blended  locally,  sometimes  with  other  imported 
teas,  as  well  as  with  the  domestic  Natal  tea.  It  is 
then  put  up  in  packages  of  one-fourth  to  1 pound 
in  weight,  and  in  tins  of  from  1 to  12  pounds,  as 
well  as  in  chests  up  to  50  and  100  pounds.  Many 
of  the  blenders  and  packers  of  tea  use  modern 
automatic  machinery,  which  obviates  all  necessity 
of  its  having  to  be  touched  by  human  hands. 

One  of  the  largest  tea  concerns  in  the  world  has 
recently  established  a blending  and  packing  plant 
in  Cape  Town.  This  plant  represents  an  initial 
investment  of  approximately  $100,000,  and  is 
equipped  with  the  most  modern  blending  and 
automatic  packing  machinery.  The  company’s 
entire  trade  in  British  South  Africa,  including 
Mauritius,  is  being  supplied  from  this  plant,  as 
well  as  from  a smaller  plant  operated  at  Durban. 
This  same  company  is  now  building  a tin-can 
factory  for  making  the  tins  in  which  the  tea  is 
sold  to  consumers. 

Another,  company  operates  a blending  and  pack- 
ing plant  at  Port  Elizabeth,  Cape  Province,  from 
where  its  South  African  trade  is  supplied.  It  also 
maintains  a plant  where  the  tin  and  other  con- 
tainers in  which  the  tea  is  packed,  ready  for  sale 
to  the  consumer,  are  made. 

Several  of  the  other  larger  wholesale  importers 
and  dealers  in  tea  put  up  their  products  under 
various  trade  names.  Although  such  names  are 
only  known  locally,  i.  e.,  in  the  Union  of  South 
Africa,  they  have  been  extensively  advertised  and 
command  a certain  position  in  the  established  tea 
trade.  The  introduction  of  new  brands  would 
have  to  be  accompanied  by  a liberal  advertising 
campaign,  as  well  as  an  adaptation  to  the  local 
customs  and  methods  in  packing  and  preparing 
for  distribution  and  sale,  now  followed  by  the 
principal  importers  and  distributors. 

The  wholesale  prices  of  some  of  the  better- 


known  brands  sold  in  South  Africa  are  as  follows  : 

“Grandiflora,”  a Natal  tea,  in  chests  of  60 
pounds,  7/^d-  ($0,152  United  States  currency)  a 
pound;  case  lots  of  50  pounds,  containing  an  as- 
sortment of  i-pound  and  J^-pound  packets,  9d. 
($0,182)  a pound;  case  lots  of  50  pounds,  con- 
taining K-pound  packets,  9^d.  ($0,192)  a pound. 

“Wilsonia,”  Ceylon  tea,  in  chests  of  50  pounds, 
is.  id.  ($0,385)  a pound;  in  12-pound  boxes, 
is.  8d.  ($0,405)  a pound  ; in  5-pound  boxes,  is.  iod. 
($0,446)  a pound. 

“Erica,”  Ceylon  tea,  in  chests  of  50  pounds, 
is.  6d.  ($0,365)  a pound. 

“Golden  Leaf,”  a blend  of  Ceylon  and  Natal  tea, 
in  chests  of  50  pounds,  is.  2d.  ($0,284)  a pound. 


COFFEE  IS  A WAR-TIME  NEED 

The  “Cup  That  Cheers’’  Helps  Sustain  Cour- 
age and  a Cheerful  Spirit  With  Which 
to  Mefet  Depression 

By  Edward  Aborn 
New  York 

\ T O consideration  of  coffee  conservation  can 
^ be  complete  without  a word  about  coffee  it- 
self as  a conserver.  Courage  and  cheerful  spirit 
in  face  of  rapidly  mounting  difficulties  and  dis- 
couragement is  as  much  a need  of  soldiers  of 
industry  as  of  soldiers  in  arms.  When  work  and 
worry  and  the  physical  and  mental  weariness  of 
the  routine  begin  to  multiply  fatigue  units,  let 
there  be  served  to  each  one  a portion  (it  need 
not  be  large,  either)  of  clear,  aroma-full,  taste- 
delighting “Psychological  Magic,”  which  is  the 
other  name  for  well  brewed,  good  grade  coffee. 

Like  a burst  of  sunshine  in  the  workroom  on  a 
cloudy  day,  or  a sudden  strain  of  martial  music 
outside  the  factory  door,  the  sense-sensation  of  a 
good  cup  of  coffee  will  do  its  big  “bit”  in  re- 
freshing the  human  spirit.  Anticipation  of  the 
daily  pleasure  spreads  the  good  influence  over  the 
hours,  and  the  encouragement  to  the  will  and  pur- 
pose of  the  worker  is  a surprising  thing  quite 
unrealized  by  those  who  haven’t  tried  it.  It  pro- 
vides an  interval  in  the  daily  toil,  of  relief  and 
relaxation  which  restarts  the  human  machine  with 
new  power. 

The  scientist  explains  the  increased  motor  and 
muscular  efficiency  caused  by  coffee,  but  only  the 
human  creature,  himself  or  herself,  who  actually 
experiences  the  taste-sensation  of  coffee  at  its 
best,  knows  its  value  to  the  inner  springs  of  the 
spirit  so  impelling  upon  human  motive  and  action. 
Coffee  men  should  be  the  first  to  utilize  this  great 
resource, 
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SWISS  CHOCOLATE  INDUSTRY 


How  the  War  Has  Hampered  Imports  and 
Manufacturing  and  Advanced  Prices 
Nearly  1 00  Per  Cent 


By  W.  P.  Kent 

Berne,  Switzerland 

O WITZERLAND  is  a great  producer  of  choco- 
^ late,  buying  its  raw  material  chiefly  in  Africa 
and  South  America.  Exports  of  chocolate  from 
Switzerland  have  been  as  follows:  1914,  17,884 

short  tons;  1915,  30,058,  and  1916,  20,000. 

There  are  thirteen  large  and  seventeen  small 
concerns  in  Switzerland,  and  had  they  possessed 
more  raw  material  the  past  two  years  they  would 
have  produced  a greater  quantity  of  chocolate. 
The  home  consumption  fluctuated  around  $6,000,- 
coo,  and  the  entire  production  was  about  $20,- 
000,000.  The  imports  of  raw  material  into 
Switzerland  in  1916  for  chocolate  manufacture 
follow : 


Raw  Materials  Imported 


from — 

Cacao  Beans: 

Africa 

Colombia  

Central  America 

Brazil  

Other  South  America... 
Other  countries 

Quantity 

Kilos 

. 12,027,300 

1,335,400 
338,100 

305.800 

544.800 
153,400 

Value 

Francs 

24,656,000 

3.138.000 

693.000 

657.000 

1.226.000 

365.000 

Total  

. 14,704,800 

30,735,000 

Cacao  Butter 

Holland  

England  

United  States  

France  

1,391,700 

543,000 

276,400 

10,300 

6,661,000 

2.579.000 

1.313.000 
49,000 

Total  

2,221,400 

10,602,000 

Cacao  Powder,  Chocolate 
Paste: 

Holland  

Other  countries  

45,400 

10,500 

182,000 

42,000 

Total  

55,900 

224,000 

For  a period  in  1916  the  allied  countries  placed 
an  embargo  on  cacao  beans.  It  became  increas- 
ingly difficult  to  procure  cacao  butter.  England 
no  longer  delivered  cacao  butter  and  shipments 
from  Holland  were  limited.  A great  stock  of 
cacao  beans  is  apparently  in  France,  but  cannot  be 
delivered  to  Switzerland  because  the  supply  of 
Switzerland  is  subject  to  the  yearly  contingency, 
i.  e.,  it  can  import  only  the  average  quantity  im- 
ported during  the  years  1911,  1912  and  1913, 
though  it  could  use  a considerably  larger  quantity 
of  raw  materials  to  manufacture  chocolate. 

Chocolate  and  chocolate  products  have  advanced 
greatly  in  price  since  the  outbreak  of  the  war.  A 
100-gram  cake  of  chocolate  cost  at  the  beginning 
of  this  year  75  centimes  ($0.15),  compared  with 
40  centimes  ($0.08)  before  the  war, 


THE  COFFEE  ADVISORY  BOARD 


Men  Asked  to  Form  Committee  Have  Ac- 
cepted and  Act  as  “Go-Between”  for  the 
Trade  and  Food  Administration 


CARLY  in  June  all  the  men  asked  to  serve  on 
the  advisory  coffee  committee  had  accepted. 
The  committee  held  its  first  organization  meeting 
in  the  New  York  Coffee  Exchange  June,  17.  In  ad- 
dition to  the  names  published  in  these  columns  in 
the  June  issue  appears  the  name  of  B.  Meyer,  of 
Stewart,  Carnal  & Co.,  New  Orleans,  as  a mem- 
ber of  the  committee.  Henry  Schaefer,  of  S. 
Gruner  & Co.,  New  York,  is  chairman,  and  Carl 
H.  Stoffregen,  of  Steinwender,  Stoffregen  & Co., 
secretary. 


Henry  Schaefer  Cari,  Stoffregen 

Chairman  Secretary 

Heads  of  the  Coffee  Advisory  Board 

The  committee  acts  as  a “go-between”  for  the 
trade  and  the  United  States  Food  Administration, 
offering  the  latter  its  experienced  judgment  on  all 
matters  affecting  shipping,  imports,  distribution 
from  ports  of  entry  and  general  regulation  of 
sellers  and  handlers.  Licensed  dealers  in  coffee 
are  asked  to  suggest  changes  in  the  Food  Admin- 
istration’s regulations.  If  approved  they  will  be 
transmitted  to  Washington. 

Several  meetings  have  been  held  during  the 
month,  the  first  two  being  largely  concerned  with 
organization  of  the  committee.  The  sessions  are 
confidential,  the  committee  reporting  direct  to 
Washington. 

This  new  committee,  which  was  organized  at 
the  suggestion  of  the  Food  Administration,  super- 
sedes the  one  of  which  W.  F.  Hartranft  was 
chairman.  Mr.  Hartranft  has  turned  over  the 
correspondence  and  protest  to  the  new  body,  with 
the  suggestion  that  they  bring  about  the  reforms 
asked  for  as  speedily  as  possible. 
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COFFEE  AND  SPICE  CANARD 


Western  Papers  Quote  Secretary  Beckmann,  of 
the  Wholesale  Grocers’  Association,  as 
Saying  They  Are  Non-Essentials, 

But  Beckmann  Denies  It 


[from  a staff  correspondent] 

Washington,  D.  C.,  June  28,  1918. 
/'■■NFFICIALS  of  the  United  States  Food  Ad- 
ministration  within  the  past  few  days  have 
had  their  attention  called  to  an  alleged  statement 
by  Alfred  H.  Beckmann,  secretary  of  the  National 
Wholesale  Grocers’  Association. 

One  of  the  leading  papers  of  Cincinnati  pub- 
lished what  purported  to  be  an  interview  with 
Mr.  Beckmann,  saying,  in  substance,  that  the  peo- 
ple would  have  to  dispense  with  the  use  of  coffee 
and  spices  as  non-essentials,  and  that  the  Govern- 
ment, after  present  supplies  had  been  exhausted, 
would  not  allow  any  more  importations  into  the 
United  States,  so  that  the  tonnage  coulc[  be  used 
for  more  “essential”  purposes. 

The  matter  was  immediately  called  to  the  atten- 
tion of  Mr.  Beckmann,  who,  it  is  understood, 
stated  that  the  whole  interview  was  “garbled,” 
and  immediately  telegraphed  the  paper  to  make  a 
correction.  In  addition  to  this  the  United  .States 
Food  Administration  telegraphed  the  Federal 
Food  Administration  at  Cincinnati  there  was  no 
truth  in  the  story,  and  that  the  Government  had 
no  such  idea  in  mind.  The  War  Department  will 
continue  to  purchase  coffee  and  spices  as  articles 
of  ration  as  before.  Lamm. 


Beckmann’s  Vicarious  Denial 

• 

When  this  paper  wrote  Mr.  Beckmann  that  he 
was  being  quoted  by  certain  Western  papers  as 
classifying  coffee  and  spices  among  the  non-essen- 
tials which  might  well  be  sacrificed  in  war  times, 
and  asking  him  if  the  facts  were  as  stated,  he 
made  no  direct  reply,  but  he  asked  Ross  W. 
Weir  to  call  us  by  telephone  and  tell  us  for  him 
that  he  (Beckmann)  had  been  misquoted  and  the 
story  garbled. 

The  editorial  appearing  in  the  Cincinnati 
“Post,”  and  published  in  a number  of  Western 
newspapers  receiving  the  Scripps  McRae  League 
of  Newspapers’  service,  contained  the  gist  of  the 
alleged  interview  which  aroused  the  ire  of  coffee 
and  spice  men  generally.  It  follows : 

Non-Essential  Foods 

Alfred  H.  Beckmann,  secretary  of  the  National 
Wholesale  Grocers’  Association,  sees  the  old 
family  coffee  pot  growing  rusty  from  non-use. 
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“We  will  dispense  with  the  use  of  coffee  now 
being  imported  from  foreign  countries,”  he  says, 
“in  order  that  those  ships  may  be  used  to  trans- 
port our  troops  ‘over  there’  and  supplies  for  them 
and  our  allies.” 

He  classes  coffee  and  spices  as  “non-essential 
foods,”  and  as  such  as  may  be  sacrificed  in  favor 
of  win-the-war  foods. 

With  the  banning  of  spices  our  palates  may  not 
be  tickled  as  often  as  they  have  been  accustomed, 
but,  on  the  other  hand,  it  is  likely  that  some  of 
us  will  not  be  persuaded  by  a spicy  odor  to  over- 
eat. 

No  .one  yet  has  accused  coffee  of  adding 
strength  to  the  muscle,  putting  blood  into  the 
arteries,  or  increasing  the  gray  matter  in  the 
cranium.  A coffee  famine  can  do  the  body  no 
harm,  and  it  may  give  a new  lease  of  life  to  many 
a nervous  system. 

If  the  Food  Administration  decides  to  put  cof- 
fee- and  spice-carrying  ships  at  more  essential 
labor,  all  right,  but  at  the  same  time  Hoover 
should  lower  the  price  limit  bars  upon  all  indi- 
viduals and  firms  who  now  have  coffee  and  spices 
stored  in  this  country  so  that  there  can  be  no 
profiteering  because  of  the  embargo. 

We  can  do  without  coffee — and  without  coffee 
profiteers. 

One  result  of  the  storm  of  protest  which  fol- 
lowed this  publication  was  that  Mr.  Beckmann 
explained  that  at  the  Cleveland  meeting  of  the 
association  mention  was  made  of'  the  “fact  that 
ships  now  used  for  transporting  coffee  and  spices 
to  this  country  might  be  utilized  to  advantage 
for  conveying  food  to  the  allies  and  our  boys 
over  there,  even  if  we  had  to  drink  less  coffee  or 
do  without  it,  which  latter  would  not  seem  to  be 
necessary  under  existing  conditions  with  no  ap- 
parent danger  of  profiteering.” 

Mr.  Beckmann  also  sent  the  following  wire 
to  Tom  Johnstone,  of  the  News  Enterprise  Asso- 
ciation, Cleveland : 

“Have  been  incorrectly  quoted  on  coffee  matter 
articles  published  through  your  agency.  There 
will  be  no  shortage  of  coffee.  The  increasing 
satisfactory  tonnage  situation  precludes  the  pos- 
sibility of  any  such  happening.  There  is  plenty 
of  coffee  in  the  United  States  and  ample  supplies 
in  the  producing  countries  and  en  route  to  the 
United  States  for  all  possible  consumption  re- 
quirements. Please  give  the  above  facts  widest 
possible  publicity  to  counteract  the  evident  false 
impression  that  will  be  created  in  the  reading  of 
the  article  now  in  circulation. 

“(Signed)  Alfred  H.  Beckmann.” 

Flavoring  Extract  Men  Protest 

A number  of  protests  against  Mr.  Beckmann’s 
viewpoint  were  voiced  during  the  flavoring  ex- 
tract men’s  convention.  L.  B.  Parsons,  of 
Seeman  Bros.,  defended  Mr.  Beckmann,  saying 
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he  had  been  misquoted.  Finally,  it  was  voted  to 
invite  Mr.  Beckmann  to  attend  the  annual  dinner 
and  give  him  an  opportunity  to  explain  the  inci- 
dent. Mr.  Beckmann  did  not,  however,  put  in 
an  appearance,  and  the  members  left  for  home 
without  further  enlightenment. 


Undoing  the  Damage 

The  Bulletin  of  the  National  Wholesale  Gro- 
cers’ Association  for  July  contains  the  following 
account  of  the  incident,  with  a handsome  write-up 
of  coffee  designed  to  appease  the  wrath  of  the 
coffee  men : 

“With  all  due  respect  to  the  press,  an  erroneous 
impression  seems  to  have  been  gathered  on  the 
above  subject  during  our  twelfth  annual  meeting 
in  Cleveland  the  week  of  June  10. 

“Various  news  articles  have  been  published 
which  are  at  variance  with  actual  conditions,  and 
we  herewith  quote  the  article  which  we  requested 
published  to  counteract  the  impressions  gained : 

Ample  Supply  of  Coffee  for  Everybody 

“ ‘There  is  no  truth  in  the  report  that  there  is 
likely  to  be  a coffee  famine  owing  to  the  transfer 
of  ships  heretofore  plying  between  the  South 
American  ports  and  the  United  States  to  the 
transatlantic  service  for  the  transport  of  muni- 
tions and  supplies,  it  being  stated  that  there  is 
plenty  of  coffee  in  the  United  States  at  the  pres- 
ent time  for  consumption  requirements,  also 
ample  en  route  with  which  to  replenish  these  as 
occasion  requires.  In  addition  to  this,  stocks  of 
coffee  in  producing  countries  are  also  quite  ample 
for  all  possible  requirements,  which  the  increas- 
ingly satisfactory  tonnage  situation  brings  within 
easy  reach  of  the  consuming  markets. 

“ ‘The  U.  S.  Food  Administration  has  ruled 
that  coffee  is  a food.  It  would  be  most  regrettable 
if  our  boys  ‘Over  Here’  or  ‘Over  There’  should  be 
denied  the  privilege  of  their  daily  cup  of  coffee, 
which  to  many  has  become  a very  essential  factor 
in  their  daily  food  consumption.  In  fact,  coffee 
is  the  one  beverage  above  all  others  that  stimu- 
lates without  leaving  any  after  ill  effects — is  a 
tonic  well  adapted  to  the  human  system,  and  is 
increasingly  popular  as  its  many  excellent  quali- 
ties become  known  to  the  consuming  public. 

“ ‘It  is,  therefore,  with  considerable  pleasure 
that  the  fact  can  be  noted  that  there  will  be  no 
diminution  of  the  supply  of  this  popular  beverage. 
As  there  is  plenty  of  coffee,  there  can  be  no 
coffee  profiteers,  but  even  if  there  were  the  Gov- 
ernment would  take  care  of  this  feature  without 
any  doubt  whatever.’  ” 


FORBIDS  UNEQUAL  VALUE  PREMIUMS 

Fifteen  of  the  twenty-three  tea  and  coffee  firms 
recently  accused  by  the  Federal  Trade  Commis- 
sion of  giving  coupons  that  were  redeemable  in 
prizes  of  unequal  value  have  been  ordered  to  de- 
sist. The  companies  to  whom  the  orders  were 
issued  are : A.  Ethridge  & Co.,  Rome,  N.  Y. ; 

Thomas  C.  Jenkins,  Pittsburg,  Pa.;  The  Johnson 
Layne  Coffee  Company,  St.  Louis,  Mo. ; Levering 
Coffee  Company,  Baltimore,  Md. ; Roth-Homeyer 
Coffee  Company,  St.  Louis,  Mo. ; Brumage-Loeg 
Company,  Pittsburg,  Pa. ; The  Dannemiller  Gro- 
cery Company,  Canton,  Ohio ; F.  W.  Hinz  & Sons, 
Cincinnati,  Ohio ; A.  L.  Mars  & Co.,  Pittsburg, 
Pa.;  M.  S.  Miller  Company,  Lancaster,  Pa.;  Wil- 
liam S.  Scull  Company,  Camden,  N.  J. ; Rice  Bros., 
Philadelphia,  Pa. ; Sioux  Falls  Coffee  & Spice 
Company,  Sioux  Falls,  S.  D. ; Valley  City  Coffee 
& Spice  Mills,  Saginaw,  Mich. ; The  E.  R.  Webster 
Company,  Cincinnati,  Ohio. 

The  complaint  against  J.  H.  Allen  & Co.,  St. 
Paul,  was  dismissed. 


COFFEE  ROASTERS  FOR  THE  ARMY 
Early  in  June  the  War  Department  at  Washing- 
ton telegraphed  several  leading  coffee  firms  for 
the  names  of  four  coffee  blenders  and  twenty- 
eight  roasters  for  oversea  service  with  the 
American  Expeditionary  Force.  The  men  had  to 
be  in  Class  1 and  prepared  to  go  immediately.  It 
was  explained  that  the  War  Department  had  ar- 
ranged with  the  French  authorities  to  take  over 
several  plants  in  France  in  which  to  roast  army 
coffee  for  our  boys.  It  is  reported  that  the  army 
has  a large  supply  of  green  coffee  in  France. 

TEA  COMMITTEE  REPORTS 
The  committee  appointed  late  in  May  by  the 
Tea  Association  of  the  United  States  for  the  pur- 
pose of  drawing  up  a brief  for  the  trade  in  case 
the  members  were  called  to  a conference  with  the 
War  Trade  Board  concerning  restrictions  of  tea 
imports,  made  its  first  report  to  the  association  on 
June  11.  The  meeting  was  brief  and  closed  to  the 
public. 

NEW  YORK  MEN  TO  HELP  LAWRENCE 
Washington,  D.  C.,  June  20,  1918. — Walter 
Blake,  of  Williams,  Russell  & Co.,  New  York,  and 
F.  T.  Nutt,  treasurer  of  the  New  York  Coffee 
Exchange,  have  joined  George  W.  Lawrence  in 
the  coffee  division  of  the  Food  Administration. 

BLUE  BOOK  FOR  BIRTHDAY  GIFT 
B.  H.  Leavenworth,  3439  Manhattan  Boulevard,  Toledo, 
writes:  “Wife  asked  me  what  I wanted  for  my  birthday. 

May  30.  I said,  ‘Tea  and  Coffee  Trade  Journal  for 
another  year.’  Check  attached  for  $2.00.” 


GROCERY  TRADE  DIGEST 

<1 A Department  containing  the  most  important  news  happenings  of  the 
month  of  particular  interest  to  Wholesale  and  Retail  Grocers  and  boiled 
down  for  busy  readers. 


WHOLESALE  GROCERS  CONVENE 


Digest  of  Proceedings  of  Twelfth  Annual  Con- 
vention Held  at  Cleveland 
June  12  to  14 


VERY  one  of  the  1,000  or  more  members  of 

' the  National  Wholesale  Grocers’  Association 
who  attended  the  “Conservation”  convention  held 
in  Cleveland,  June  12-14,  seemed  imbued  with  a 
desire  to  learn  how  he  could  further  help  in  win- 
ning the  war.  Rarely  has  an  assembly  of  busi- 
ness men  been  so  thoroughly  unified  in  its  pa- 
triotic fervor. 

Conservation  was  the  burden  of  every  address 
and  impromptu  speech.  The  meeting  wound  up  in 
a stirring  scene  when,  in  response  to  speeches  by 
a Belgian  girl,  a French  Government  officer  and 
noted  Americans,  the  grocers  present  spontane- 
ously contributed  $3,000  in  checks  and  bills  to 
help  care  for  the  little  orphaned  Belgians. 

The  Resolutions  Adopted 

In  addition  to  a lengthy  resolution  to  co-operate 
with  the  Food  Administration  and  other  Gov- 
ernment departments,  the  convention  praised 
President  Whitmarsh’s  work  with  Hoover  and  the 
support  given  him  by  George  E.  Lichty,  Dana  T. 
Ackerly,  A.  N.  Merritt,  Bird  Housum  and  others 
who  are  serving  with  Hoover’s  department.  The 
convention  recommended  uniform  State  and  Fed- 
eral pure  food  laws,  rather  than  varying  ones ; 
commended  the  Federal  Trade  Commission  for  its 
stand  against  commercial  bribery  and  subsidy  of 
jobbers’  salesmen;  favored  the  passing  of  legisla- 
tion aimed  at  this  practice ; urged  greater  ad- 
herence to  fire  waste  prevention ; favored  prepay- 
ment of  freight  by  manufacturers,  etc.,  or  the  re- 
duction of  same  from  invoices  if  the  receiver  is 
to  pay  it;  endorsed  the  more  gradual  use  of  the 
metric  system  and  the  immediate  adoption  of  both 
metric  and  English  terms  on  all  labels ; opposed 
the  practice  of  advertising  standard  specialties  at 
cut  prices,  declaring  it  unfair  trading,  and  sug- 
gested its  suppression  by  law. 

Favored  conservation  by  cutting  deliveries  to 
one  a day,  reducing  the  breaking  of  original  pack- 
ages for  resale,  and  refusing  the  return  of  mer- 
chandise except  for  reasonable  cause ; urged  the 
conservation  of  man  power  by  reducing  labor 
forces,  and  transportation  by  encouraging  the  use 


of  home-grown  products  ; recommended  conserva- 
tion in  using  cloth,  raw  materials,  money  and 
food,  urged  the  development  of  inland  waterways 
to  relieve  rail  transportation  pressure;  and  went 
on  record  as  opposing  the  adoption  by  grocers  of 
trade  acceptances. 

The  Officers  for  1918-19 

With  the  exception  of  Theodore  F.  Whitmarsh 
all  officers  were  re-elected  to  office.  Arjay  Davies, 
president  of  the  Tri-State  Wholesale  Grocers’’ 
Association,  and  president  of  the  H.  G.  Tombler 
Grocery  Company,  Easton,  Pa.,  was  chosen  presi- 
dent after  Mr.  Whitmarsh  had  declined  the  nomi- 
nation for  re-election,  on  the  plea  of  pressure  of 
work  in  the  Food  Administration.  The  officers 
for  the  ensuing  year  are : 

President,  Arjay  Davies;  vice-presidents,  W.  C. 
McConaughey,  of  the  Star  Grocery  Company, 
Parkersburg,  W.  Va. ; P.  C.  Drescher,  of  Bebius 
& Drescher,  Sacramento,  Cal. ; D'.  C.  Shaw,  of 
Pittsburg,  Pa. ; George  W.  Ferguson,  of  Spring- 
field,  Mass.;  O.  J.  Moore,  of  the  Schenkberg, 
Moore  Company,  Sioux  City,  la.  Walter  B. 
Timms  is  treasurer  and  Alfred  H.  Beckman 
secretary. 

The  chief  address  of  the  convention  was  made 
by  Mr.  Whitmarsh,  whose  theme  was  America’s 
great  service  in  feeding  the  world.  Dr.  R.  A. 
Pearson,  Assistant  Secretary  of  Agriculture,  told 
about  American  agriculture  in  the  war.  Among 
the  other  speakers  who  delivered  important  mes- 
sages that  were  well  received  were  R.  W.  Boyden, 
head  of  the  Food  Administration’s  enforcement 
division;  John  Ullmer,  representing  John  H. 
Schaefer,  president  of  the  National  Retail 
Grocers’  Association;  Dr.  Copeland,  of  the  War 
Industries  Board ; E.  W.  J.  Hearty,  assistant  to 
the  chief  of  the  Bureau  of  Perishables;  George  E. 
Lichty,  chief  of  the  Retail  Distribution  Bureau ; 
A.  N.  Merritt,  chief  of  the  publication  section  of 
the  Food  Administration ; J.  R.  Munn,  of  the 
Canned  Foods  Division;  William  Sweet,  president 
of  the  American . Specialty  Manufacturers’  Asso- 
ciation, and  Joseph  Keevers,  president  of  the  Na- 
tional Association  of  Dried  Fruit  and  Canned 
Food  Brokers. 

Richmond,  Va.,  and  Cincinnati  asked  for  next 
year’s  convention,  and  were  referred  to  the  ex- 
ecutive committee. 
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Sketch  of  the  New  President 
Arjay  Davies,  the  newly-elected  president  of 
the  National  Wholesale  Grocers’  Association,  is 
held  by  his  fellows  as  an  exceptional  executive, 
both  in  business  and  association  affairs.  He  has 
had  long  experience  in  the  grocery  trade,  in  gen- 
eral retail  and  wholesale  food  distribution.  He 
developed  a system  of  grocery  stores  in  Penn- 
sylvania, New  York  and  New  Jersey.  Ten  years 
ago  he  became  president  of  the  H.  G.  Tombler 
Grocery  Company,  a well-known  wholesale  gro- 
cery house  in  Easton,  Pa.  Mr.  Davies  took  an 
active  interest  in  association  work,  one  of  his  first 
deeds  being  to  help  organize  the  Lehigh  Valley 
Association  of  Credit  Men,  of  which  he  was 
president  for  two  years.  In  March,  1916,  he  was 
elected  president  of  the  Pennsylvania,  New  Jersey 
and  Delaware  Wholesale  Grocers’  Association, 
resigning  that  office  when  elected  president  of  the 
national  association  on  June  14. 

In  explaining  his  rise  in  the  business  world, 
Mr.  Davies  said,  “If  I have  attained  any  success 
it  is  because  I have  not  spent  my  time  in  search- 
ing for  positions  that  paid  the  most  money,  rather 
to  making  the  places  I was  in  become  better  in- 
vestments, and  they  have.” 

Mr.  Davies  has  spent  two-thirds  of  his  business 
life  in  the  retail  grocery  trade.  He  was  born  in 
Scranton,  Pa.,  in  1865,  attended  public  schools 
in  that  city  and  spent  a year  at  Wyoming  Sem- 
inary. Mr.  Davies’  family  includes  four  children, 
one  boy  being  in  the  army,  one  in  civil  service 
war  work,  one  at  school,  and  a daughter  in  a 
Connecticut  college. 


RICE  ON  FIXED-PRICE  BASIS 

Millers  Voluntarily  Bind  Themselves  to  Buy 
and  Sell  at  Rates  Specified  by  the 
Food  Administration 


rT'HE  rice  millers  of  the  United  States  have  vol- 
* untarily  entered  an  agreement  with  the  United 
States  Food  Administration  to  buy  rough  rice  and 
sell  clean  rice  at  fixed  prices. 

It  is  stipulated  that  the  millers  will  pay  the  fol- 
lowing prices  for  rough  rice  bought  for  milling 
f.  o.  b.  points  of  shipment:  Honduras  (River 

type),  Nos.  1 and  2,  in  sacks,  $7.25  per  barrel  of 
162  pounds ; Honduras  No.  3,  $7.00,  and  Honduras 
No.  4,  $6.75;  Blue  Rose,  Nos.  1 and  2,  $6.75; 
Japan,  Nos.  3 and  4,  $6.50.  Other  grades  to  be 
paid  for  on  a proportionate  basis.  In  addition, 
the  miller  shall  not,  after  October  1,  purchase  in 
any  month  more  than  one-fourth  of  the  entire 


crop  of  a grower  whose  production  is  in  excess 
of  3,000  bags,  except  with  the  permission  of  the 
United  States  Food  Administrator. 

The  millers  have  agreed  not  to  sell  rice  or  rice 
by-products  at  prices  higher  than  the  following: 
Fancy  Honduras,  -8 cents  per  pound ; choice 
Honduras,  8 Y*;  fancy  Blue  Rose,  7$/%',  choice  Blue 
Rose,  7J4 ; fancy  Japan,  7*4  ; choice  Japan,  7% ; 
second  heads,  6^  ; fancy  screenings,  6;  screenings, 
514;  brewers’  rice,  5% ; rice  polish,  $50  per  ton; 
rice  bran,  $36  per  ton.  All  other  grades  are  to  be 
sold  on  a proportionate  basic  value. 

The  millers  will  not  sell  the  cleaned  rice  manu- 
factured from  a barrel  of  rough  rice  at  a gross 
average  advance  of  more  than  50  cents  above  its 
cost  delivered  at  mills  plus  grading  and  classifi- 
cation charges  of  6}4  cents.  Furthermore,  they 
are  not  to  engage  in  custom  or  exchange  milling, 
or  in  toll  milling,  except  to  supply  an  owner  of 
rough  rice  with  clean  rice  to  satisfy  his  require- 
ments for  a reasonable  time. 

The  Food  Administrator  has  agreed  that  in  the 
event  of  any  material  increase  in  the  cost  of  grow- 
ing or  milling  rice,  or  in  the  event  of  any  material 
change  in  the  price  of  like  commodities,  he  will 
cause  the  prices  to  be  revised,  so  that  the  growers 
and  the  millers  shall  have  fair  returns. 

The  committee  which  will  see  to  the  carrying 
out  of  the  agreement  consists  of  E.  A.  Eignus, 
secretary  of  the  Southern  Rice  Growers’  Associa- 
tion, chairman ; J.  H.  Roman,  district  manager  for 
the  Southern  Rice  Growers’  Association  at  New 
Orleans,  and  J.  E.  Broussard,  of  Beaumont,  Tex., 
president  of  the  Rice  Millers’  Association. 


TRADE  BOARD  WARNS  LICENSEES 
[from  a staff  correspondent] 
Washington,  D.  C.,  June  17,  1918. — The  War 
Trade  Board  has  issued  the  following  announce- 
ment: “The  attention  of  the  Bureau  of  Exports 
has  been  directed  to  the  fact  that  palpable  attempts 
have  been  made  to  evade  the  rules  and  regulations 
of  the  War  Trade  Board,  and  thus  defeat  the 
plan  of  the  Government  with  respect  to  the  control 
of  exports.  Such  procedure  is  a violation  of  law. 

“Deliberate  attempts  to  evade  the  rules  and 
regulations  of  the  War  Trade  Board  by  altering 
licenses,  changing  the  commodities  licensed,  ship- 
ping in  excess  of  the  quantity  and  value  licensed, 
naming  a consignee  who  is  not  in  fact  the  ultimate 
consignee,  splitting  shipments  of  the  same  com- 
modity to  the  same  consignee  to  obtain  the  advan- 
tage of  the  $100  shipment  rule,  and  in  this  manner 
avoiding  the  necessity  of  applying  for  (indi- 
vidual) export  licenses,  and  all  other  forms  of 
evasions,  will  not  only  entail  prosecution  under 
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the  provisions  of  the  statute,  but  will  also  result 
in  the  revocation  of  all  licenses  already  issued  and 
in  the  refusal  of  all  future  applications.” 


NEWS  OF  THE  TRADE 


Four  Prominent  Specialty  Men  Honored 
The  Philadelphia  Association  of  Manufacturers’ 
Representatives  recently  elected  the  following  men 
as  honorary  members : Fred  Mason,  president  of 
The  Shredded  Wheat  Company;  W.  W.  Frazier, 
Jr.,  of  the  Franklin  Sugar  Refining  Company; 
E.  W.  Murphy,  of  Murphy-Rich  Company,  New 
York,  and  Andrew  Ross,  first  president  of  the 
association. 


Rice  Companies  Penalized 
The  following  New  Orleans  rice  companies  have 
made  enforced  contributions  to  the  War  Fund  of 
the  Red  Cross  in  lieu  of  other  action  on  the  part 
of  the  Food  Administration  for  violating  the  re- 
sale-within-the-trade  regulation : The  Louisiana 

Rice  Milling  Company,  $2,129;  Charles  E.  Cormier 
Rice  Company,  $1,835;  Orme  Rice  Company,  $614; 
P.  R.  Vallee  Company,  $397;  J.  Trautman  & Co., 
$3  17- 


Tri-State  Elects  Davies’  Successor 
The  executive  committee  of  the  Tri-State 
Wholesale  Grocers’  Association  elected  Robert  L. 
Montgomery,  of  William  Montgomery  & Co., 
Philadelphia,  to  the  presidency  of  the  association 
to  succeed  Arjay  Davies,  who  became  president 
of  the  National  Wholesale  Grocers’  Association. 


Denies  Oatmeal  and  Rolled  Oats  Rumor 
The  Food  Administration  Grain  Corporation 
was  recently  flooded  with  telegraphic  inquiries  in 
consequence  of  a rumor  that  oatmeal  and  rolled 
oats  were  to  be  removed  from  the  list  of  wheat 
flour  substitutes.  The  Grain  Corporation  issued 
the  following  denial:  “We  wish  to  deny  that  any 
such  action  has  been  taken,  but  when  the  need 
for  the  alteration  of  the  substitute  food  pro- 
gramme does  arise  ample  notice  will  be  made.” 


A New  Packers’  Association 
Prominent  preserve,  jelly,  jam  and  condiment 
packers  organized  an  association  of  national  scope 
early  in  June. 

The  association  is  now  in  process  of  formation, 
and  the  following  members  constitute  the  com- 
mittee : Marcus  Blakemore,  chairman,  of  Curd  & 

Blakemore  Company,  Louisville ; R.  U.  Delepenha, 
(&R.  U.  Delepenha  & Co.,  Inc.,  New  York;  M.  G. 
Clymer,  of  Best,  Clymer  Manufacturing  Company, 


St  Louis ; Orville  D.  La  Dow,  of  Washington, 
D.  C. ; W.  T.  Gaylord,  of  Sodus,  N.  Y.,  and  Oscar 
T.  Sewell,  secretary,  of  Gibbs  Preserving  Com- 
pany, Baltimore. 

Wholesale  Grocers  Punished 
M.  Mazo  & Son,  wholesale  grocers,  Washington, 
D.  C.,  charged  with  falsifying  their  reports  of 
stocks  on  hand  and  the  amount  of  business  done, 
have  been  deprived  of  their  license  by  the  Food 
Administration. 

On  a charge  of  profiteering  in  sugar  and  flour, 
the  Schroeder-Schnaars  Company,  wholesale 
grocer,  Savannah,  Ga.,  was  induced  to  give  $1,000 
to  the  Red  Cross  in  lieu  of  suspension  of  business 
for  one  week. 


Specialty  Makers  Set  Convention  Date 
The  directors  of  the  American  Specialty  Manu- 
facturers’ Association  decided  at  a meeting  on 
June  11  to  hold  the  association’s  tenth  annual  con- 
vention November  20  and  21  in  Cleveland,  Ohio. 

Sugar  Refiners  Asked  to  Limit  Output 
The  United  States  Food  Administration  has 
requested  sugar  refiners  to  limit  their  output  to 
2-,  5-  and  25-pound  packages,  barrels  and  100- 
pound  bags.  They  are  also  asked  to  refrain  from 
packing  sugar  in  3^-  and  io-pound  containers. 

Hoover  Punished  800  Food  Law  Violators 
During  the  past  ten  months  more  than  800 
penalties  for  violation  of  rules  and  regulations 
governing  licensed  dealers  in  foodstuffs  have  been 
imposed  by  the  Food  Administration.  A vast 
number  of  cases  were  disposed  of  without  penalty. 
There  were  65  unlimited  revocations  of  licenses, 
62  limited  revocations,  375  temporary  suspensions 
and  minor  penalties,  131  refunds  and  contributions, 
and  103  stop  orders  against  the  issuance  of  licenses. 


Rice  Flour  Mills  Needed 
The  wheat  substitute  programme  of  the  Food 
Administration  has  created  a tremendous  demand 
for  rice  flour,  and  the  few  mills  which  are 
equipped  to  make  this  cereal  are  unable  to  meet 
the  requirements,  according  to  California  advices. 
Several  California  producers  recently  organized  a 
corporation  to  build  and  operate  a rice  mill  to  help 
increase  the  output. 


Dairy,  Food  and  Drug  Officials  to  Meet 
The  twenty-second  annual  convention  of  the 
American  Dairy,  Food  and  Drug  Officials  will  be 
held  in  Chicago,  August  27-30,  at  the  Congress 
Hotel. 


TEA  AND  COFFEE  RESEARCH  BUREAU 

A department  of  scientific  research  under  the  editors’  direction  in  which 
will  be  found  short,  popularized  reviews  of  current  and  older  works  of  a phy- 
siological-chemical character,  fugitive  paragraphs,  references  and  articles  dealing 
with  the  history,  pharmacology  and  technology  of  tea,  coffee  and  spices. 


THE  AROMA  OF  COFFEE 


The  Aromatic  Constituents  Are  Without  Ques- 
tion Formed  During  and  By  the 
Roasting  Process 

TO  ascertain  just  what  substance  or  substances 
give  the  pleasing  and  characteristic  aroma 
to  coffee  has  long  been  the  great  desire  of  both 
practical  and  scientific  men  interested  in  the  cof- 
fee business.  This  elusive  material  has  been 
variously  called  caffeol,  caffeone,  “the  essential 
oil  of  coffee,’’  etc.,  the  terms  having  acquired  an 
ambiguous  and  incorrect  significance.  It  is  now 
generally  agreed  that  the  aromatic  constituent  of 
coffee  is  not  an  essential  oil,  but  a complex  of 
compounds  which  usage  has  caused  to  be  collec- 
tively called  “caffeol.” 

These  substances  are  not  present  in  the  green 
bean,  but  are  produced  during  the  process  of 
roasting.  Attempts  at  identification  and  location 
of  origin  have  been  numerous,  and  though  not 
conclusive  still  have  not  proven  entirely  futile. 
One  of  the  first  observations  along  this  line  was 
that  of  Benjamin  Thompson  in  1812:  “This 

fragrance  of  coffee  is  certainly  owing  to  the  es- 
cape of  a volatile  aromatic  substance  which  did 
not  originally  exist  as  such  in  the  grain,  but  which 
is  formed  in  the  process  of  roasting  it.”  Later, 
Graham,  Stenhouse  and  Campbell1  started  on  the 
way  to  the  identification  of  this  aroma  by  noting 
that  “in  common  with  all  the  valuable  constituents 
of  coffee,  caffeone  is  found  to  come  from  the 
soluble  portion  of  the  roasted  seed.” 

Identification  of  the  Aroma 
Comparison  of  the  aroma  given  off  by  coffee 
during  the  roasting  process  with  that  of  fresh 
ground  roasted  coffee  shows  that  the  two  aromas, 
although  somewhat  different,  may  be  attributed  to 
the  same  substances  present  in  different  propor- 
tions in  the  two  cases.  Recovery  and  identifica- 
tion of  the  aromatic  principles  escaping  from  the 
roaster  would  go  far  toward  answering  the  ques- 
tion regarding  the  nature  of  the  aroma.  Bern- 
heimer2  reported  water,  caffeine,  caffeol,  acetic 
acid,  quinol,  methylamine,  acetone,  fatty  acids  and 


pyrrol  in  the  distillate  coming  from  roasting  cof- 
fee. The  caffeol  obtained  by  Bernheimer  in  this 
work  was  believed  by  him  to  be  a methyl  deriva- 
tive of  saligenin.  Jaeckle3  examined  a similar 
product,  and  found  considerable  quantities  of 
caffeine,  furfural  and  acetic  acid,  together  with 
small  amounts  of  acetone,  ammonia,  trimethylam- 
ine  and  formic  acid.  The  caffeol  of  Bernheimer 
could  not  be  detected.  Another  substance  was 
also  separated,  but  in  too  small  a quantity  to  per- 
mit complete  identification.  This  substance  con- 
sisted of  colorless  crystals,  which  readily  sub- 
limed, melted  at  Ii5°-ii7°  C.,  and  contained  sul- 
phur. The  crystals  were  insoluble  in  water,  al- 
most insoluble  in  alcohol,  but  readily  soluble  in 
ether. 

Further  work  along  this  line  was  conducted  by 
L.  Goblet,4  who  compared  samples  roasted  in 
closed  cylinders  with  those  roasted  in  perforated 
cylinders,  wherein  the  berries  were  exposed  to  the 
direct  action  of  a gas  flame.  It  was  found  that 
with  an  equal  caffeine  content  ‘(0.87  per  cent)  in 
both  cases,  the  second  procedure  furnished  a 
product  containing  twice  as  much  of  the  aromatic 
principle,  caffeol,  as  the  older  method,  viz.,  0.035 
against  0.018  per  cent.  The  caffeol  was  deter- 
mined by  the  Fremy-Bouhon  method  of  distilling 
a weighed  quantity  of  coffee  with  a known  weight 
of  water  and  agitating  the  distillate  with  ether. 

By  distilling  roasted  coffee  with  superheated 
steam,  Erdmann5  obtained  an  oil  consisting  of  an 
indifferent  portion  of  58  per  cent  and  an  acid  por- 
tion of  42  per  cent,  consisting  mainly  of  a valeric 
acid,  probably  alphamethylbutyric  acid.  The  in- 
different portion  was  found  to  contain  about  50 
per  cent  furfuryl  alcohol,  together  with  a number 
of  phenols.  The  fraction  containing  the  charac- 
teristic odorous  constituent  of  coffee  boiled  at 
93  degrees  C.  under  13  mm.  pressure.  The  yield 
of  this  latter  principle  was  very  small,  only  about 
0.89  grams  being  procured  from  65  kilos  of  coffee. 

1 T.  Chem.  Soc.,  9,  34  (1857). 

2 Wien.  Akad.  Ber.  (2  Abth.),  81,  1032-1043.  Monatsh. 
f.  Chem.,  1,  456  (1880). 

3 Zeits.  f.  Untersuch.  d.  Nahr.  u.  Genussm.,  1898,  7, 
457-472. 

4 Bull  Assoc.  Beige  des  Chim.,  13  (4),  172-173. 

5 Ber.,  35,  1846-1854  (1901). 
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Pyridine  was  also  shown  to  be  present  in  coffee 
by  Betrand  and  Weisweiller'1  and  by  Sayre.7  As 
high  as  200-500  milligrams  of  this  toxic  compound 
have  been  obtained  from  1 kilogram  of  freshly 
roasted  coffee. 

The  main  difficulty  with  all  this  work  of  identi- 
fication is  that  no  two  “caffeols”  are  alike,  just  as 
no  two  coffees  are  the  same.  Each  line  of  coffee 
has  its  individual  characteristics,  and  even  these 
vary  with  age,  conditions  of  storage,  etc.  In 
direct  agreement  with  these  variations  their  caf- 
feols  differ  in  composition.  As  a matter  of  fact 
this  analogy  is  rather  superfluous,  for  it  really  is 
caffeol  which  imparts  the  individuality  to  coffees. 
True,  the  caffeine  and  the  acid  contents  of  various 
coffees  may  show  great  differences,  but  it  is  the 
caffeol  which  gives  the  final  touch  to  the  resultant 
drink  and  makes  a Bogota  a Bogota  and  a Mexi- 
can a Mexican.  Even  a single  coffee,  if  roasted 
under  different  conditions,  i.  e.,  to  different  in- 
tensities of  color  or  development  of  the  bean,  by 
means  of  a variety  of  fuels,  at  varying  speeds,  etc., 
will  show  different  qualities  for  each  condition, 
and  the  compositions  of  its  various  caffeols  will 
undoubtedly  vary  accordingly.  Thus  it  is  easy 
to  see  that  various  investigators  working  under 
conditions  ostensibly  the  same  will  not  obtain 
concordant  results.  The  need  in  this  field  of 
endeavor  is  standardization  of  such  quality  and 
under  such  an  authentic  control  that  the  results 
obtained  in  scientific  investigation  under  it  will  be 
of  real  value. 

True,  the  complexity  of  compounds  known  to 
exist  in  caffeol  is  so  great  that  before  reliable  in- 
vestigatory results  can  be  procured  new  methods 
will  have  to  be  devised  and  a number  of  new  com- 
pounds identified.  It  is  doubtful  whether  the  sub- 
stance which  imparts  the  very  characteristic  odor 
to  coffee  has  been  isolated  in  a pure  state.  Syn- 
thesis of  caffeol,  by  combining  the  substances 
shown  to  be  in  it  by  analysis,  fails  to  duplicate  the 
subtlety  of  the  best  coffee  aroma.  Undoubtedly 
the  situation  is  analogous  to  that  in  the  perfume 
industry,  where  attempts  have  long  and  often 
been  made  to  produce  synthetic  rose  oil,  but  with- 
out absolute  success.  Good  products  have  been 
obtained,  but  they  lack  some  of  the  finer  qualities 
of  the  odor  of  natural  roses,  due  to  the  presence 
of  some  compounds  in  such  small  quantity  as  to 
defy  isolation  and  identification  by  present 
methods  of  analytical  procedure. 

Origin  of  Caffeol 

As  stated  above,  the  empyreumatic  volatile  aro- 

6 Compt.  rend.,  157,  212-3. 

7 Bull.  Pharm.,  30,  276-8  (1916). 


made  constituents  of  coffee  are  without  question 
formed  during  and  by  the  roasting  process.  Ac- 
cording to  Thorpe8  the  most  favorable  tempera- 
ture for  development  of  coffee  odor  and  flavor  is 
about  200  degrees  C.  Campbell  and  his  collabora- 
tors found  that  the  caffeol  came  from  the  soluble 
portion  of  the  bean.  Erdmann5  claimed  to  have 
produced  it  by  gently  heating  together  caffetannic 
acid,  caffeine  and  cane  sugar.  Other  investiga- 
tors have  been  unable  to  duplicate  his  work.  An- 
other authority,9  giving  it  the  empirical  formula 
C8Hio02,  states  that  it  is  produced  during  roasting, 
probably  at  the  expense  of  a portion  of  the  caf- 
fein.  These  conceptions  are  in  the  main  incom- 
plete and  inaccurate. 

By  means  of  careful  work,  Grafe10  came  closer 
to  ascertaining  the  origin  of  the  fugacious  aro- 
matic materials.  His  work  with  normal,  caffeine- 
free  and  Thum’s  purified  coffee  led  him  to  state 
that  a part  of  these  substances  were  derived  from 
the  crude  fiber,  probably  from  the  hemi-cellulose 
of  the  thick  endosperm  cells.  Sayre7  makes  the 
most  plausible  proposal  regarding  the  origin  of 
caffeol.  He  considers  the  roasting  of  coffee  as 
a destructive  distillation  process,  summarizing 
the  results,  briefly,  as  the  production  of  fur- 
furaldehyde  from  the  carbohydrates,  acrolein 
from  the  fats,  catechol  and  pyrogallol  from  the 
tannins,  and  ammonia,  amines  and  pyrroles  from 
the  proteins.  The  products  of  roasting  inter- 
react to  produce  many  compounds  of  varying 
degrees  of  complexity  and  toxicity. 

Physiological  Effects 

The  evidence  regarding  the  physiological  action 
of  caffeol  is  contradictory  in  many  cases.  In  1853, 
J.  Lehmann  found  that  the  empyreumatic  oil  of 
coffee,  Caff e one,  is  active,  but  more  recent  investi- 
gations have  yielded  contradictory  results.  Hare 
and  Marshall11  believe  that  they  proved  it  to  be 
active.  E.  T.  Reichert,12  however,  found  it  in 
dogs  inactive,  excepting  in  so  far  that  when  given 
intravenously  it  mechanically  interfered  with  the 
circulation.  Binz13  was  only  able  to  produce  with 
it  in  man  a feeble  nervous  excitement,  with  rest- 
lessness and  increase  in  the  rate  and  depth  of 
respirations. 

Investigations  have  been  conducted  with  the 
various  known  constituents  of  this  “coffee  oil.” 
Erdmann14  found  that  in  doses  of  between  0.5 
and  0.6  gram  per  kilo  of  body  weight,  furane- 


8 Diet.  App.  Chem.,  2,  99  (1913). 

9 U S.  Dispensatory,  19th  Ed.,  1453  (1907). 

10  Monatsh,  33,  1389-1406. 

11  Med.  News,  52  (1886). 

12  Ibid.,  56  (1890). 

13  Centr.  Tn.  Med.,  21  (1900). 

14  Arch.  Exper.  Path.  Pharm.,  Bd.  48  (1902). 
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alcohol  kills  a rabbit  by  respiratory  paralysis,  and 
that  the  symptoms  of  poisoning  are  a short 
primary  excitement,  salivation,  diarrhoea,  respira- 
tory depression,  continuous  fall  of  the  bodily  tem- 
perature, and  death  from  collapse  with  respiratory 
failure.  In  man,  doses  of  from  0.6  to  1 gram  of 
furane-alcohol  increased  respiratory  activity 
without  producing  other  symptoms. 

However,  man  is  not  as  susceptible  to  these 
compounds  as  are  the  smaller  animals.  However, 
assuming  that  their  relative  susceptibility  is  the 
same,  the  lethal  dose  given  the  rabbits  is  equiva- 
lent to  giving  a 140-pound  man  one  dose  contain- 
ing the  furane-alcohol  content  from  over  5,000 
cups  of  coffee.  Thus,  in  view  of  the  very  ap- 
parent minuteness  of  the  quantity  of  this  com- 
pound present  in  one  cup  of  coffee,  together  with 
the  fact  that  it  is  not  cumulative  in  its  physio- 
logical action,  the  importance  of  its  toxic  prop- 
erties becomes  very  inconsequential  to  even  the 
most  profuse  and  inveterate  coffee  drinkers. 

Burmann15  reported  the  volatile  principle  to 
have  a reducing  action  on  the  hemogoblin,  a de- 
pressing effect  on  the  blood  pressure,  a depressant 
action  on  the  central  nervous  system,  disturbing 
the  cardiac  rhythm,  an  action  on  the  respiratory 
centers,  causing  dyspnea.  The  report  of  Sayre 
regarding  the  minimum  lethal  dose  of  the  con- 
centrated combined  active  principles  of  coffee  ob- 
tained from  dry  distillation  is,  for  frogs,  admin- 
istered intraperitoneally  and  subcutaneously,  0.03 
cubic  centimeters  per  gram  of  body  weight;  for 
guinea  pigs  per  stomach,  7.0  cc.  per  kilogram  of 
body  weight,  and  administered  intravenously  and 
introperitoneally  about  1.0  cc.  per  kilogram. 

Roasted  coffee,  especially  in  the  form  of  pow- 
der, has  long  been  known  to  have  a temporary 
disinfecting  and  deodorizing  power.  Leuderitz 
has  found  that  this  is  based  upon  a feeble  in- 
fluence exerted  upon  bacteria,  and  may  be  at- 
tributed to  the  action  of  caffeol.  After  the  caf- 
feol  has  had  ample  opportunity  to  volatilize  and 
to  be  carried  away  by  air  currents,  this  bacteri- 
acidal  action  of  coffee  ceases.  The  same  condition 
is  exhibited  by  the  retarded,  but  ultimate,  develop- 
ment of  mold  on  coffee  infusion  upon  standing. 

The  evidence  regarding  the  physiological  action 
of  caffeol  cannot  in  any  wise  be  construed  to  indi- 
cate a harmfulness  of  coffee.  The  percentage  of 
these  volatile  substances  in  a cup  of  coffee  in- 
fusion is  so  low  as  to  be  relatively  negligible  in  its 
action.  And,  again,  the  caffeine  content  of  the 
brew  tends  to  counteract  any  possible  desultory 
effects  of  the  caffeol. 

Regarding  the  practical  application  of  our 

15  Bull.  gen.  therap.,  166,  379.  Zentr.  Biochem. 

Biophys.,  16,  79. 


knowledge  of  caffeol,  the  substances  are  known  to 
impart  the  desirable  characteristic  qualities  of 
coffee,  to  be  extremely  volatile,  soluble  in  water, 
and  easily  distillable  in  steam.  Naturally,  any  loss 
of  these  constituents  would  result  in  a deteriora- 
tion of  the  coffee.  As  the  cells  of  the  roasted 
coffee  bean  retain  the  caffeol  with  a fair  degree  of 
efficiency,  any  unnecessary  breaking  of  these  cells 
is  to  be  deplored.  Hence  the  doctrine  of  imme- 
diate grinding  before  brewing  is  again  upheld. 
Or,  in  case  of  grinding  any  appreciable  period  of 
time  before  using,  the  coffee  should  be  ground  to 
a fineness  and  kept  under  conditions  which  are 
least  favorable  to  volatilization.  When  brewing, 
water  at  a temperature  just  under  boiling  should 
be  employed,  for  the  higher  the  temperature  the 
greater  the  solubility  and  consequent  extraction 
of  the  caffeol.  If  the  brew  is  boiled  either  in 
making  or  after  making,  in  addition  to  the  likeli- 
hood of  extracting  an  undue  amount  of  bitter 
principles,  the  caffeol  will  be  boiled  or  steam- 
distilled  away,  thus  losing  many  desirable  con- 
stituents as  well  as  throwing  the  un- 
pleasant  qualities  further  into  relief. 


PATENTS  AND  TRADE  MARKS 

<1  Subscribers  and  advertisers  may  con- 
sult this  bureau  without  charge  except  that 
postage  for  reply  must  accompany  all  in- 
quiries; there  are  no  fees  for  trade-mark 
searches. 

Address  all  communications  Patent  and  Trade 
Mark  Service,  The  Tea  and  Coffee  Trade  Journal 


PROTECT  TRADE  MARKS  ABROAD 


Department  of  Commerce  Warns  American 
Manufacturers  to  Guard  Their  Patents 
and  Marks  in  Foreign  Countries 

nPHE  United  States  Department  of  Commerce 
has  warned  American  manufacturers  that 
wherever  there  is  a possibility  of  their  goods 
being  introduced  into  foreign  countries  they 
should  register  their  trade  marks  and  patents  in 
those  countries  to  protect  them  from  piracy. 

It  has  been  reported  that  German  manufac- 
turers, acting  through  Austrian  intermediaries, 
have  registered  a number  of  foreign  trade  marks 
in  the  thirteen  countries  Belonging  to  the  Inter- 
national Trade  Mark  Convention  of  Berne,  under 
which  registration  of  a trade  mark  at  Berne  con- 
stitutes registration  in  all  the  countries  belonging 
to  the  Convention.  The  Germans’  act  thus  ex- 
cludes the  rightful  owners  of  the  trade  mark, 
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some  of  which  are  Americans,  from  marketing 
their  own  goods  under  their  own  trade  marks  in 
any  of  the  thirteen  countries  in  the  Berne  con- 
vention. These  countries  are : Austria,  Belgium, 
Brazil,  Cuba,  Spain,  France,  Hungary,  Italy, 
Mexico,  Holland,  Portugal,  Switzerland  and 
Tunis. 

As  the  United  States  is  not  a member  of  the 
Berne  Convention,  American  manufacturers  must 
register  their  trade  marks  in  each  of  the  countries 
separately.  

PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  June  27,  1918. 
TENURING  the  month  only  one  patent  of  interest 
to  the  tea,  coffee,  spice  and  general  grocery 
trade  was  granted  by  the  United  States  Patent 
Office,  as  follows : 

Patent  Granted 

Baking  Powder — Arnold  H.  Peter,  assignor  to 
Royal  Baking  Powder  Company,  New  York. 
(1,265,369.)  A baking  powder  comprising  as  its 
acid  constituent  a mixture  of  lactic  and  an  acid 
salt  consisting  of  the  combination  of  calcium  with 
four  molecules  of  lactic  acid. 

As  a new  article  of  manufacture,  an  effervescent 
mixture  containing  a bicarbonate  of  alkaline 
metal  and  an  acid  constituent. 

Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Menorah,”  Greek  letters,  a candelabrum.  (.121,- 
553-)  J-  H.  Hakim  & Co.,  New  York.  Olive  oil, 
corn  salad,  peanut  oils  and  salad  oil  pressed  from 
cottonseed.  First  use,  July  26,  1917. 

“Omega”  and  figure  of.  (121,549.)  J-  T. 
Fargason  Co.,  Memphis,  Tenn.  Mustard,  spices 
and  flavoring  extracts  for  foods.  First  use,  Aug. 
10,  1917. 

“Tea  Party.”  (121,554.")  Hedges-Buck  Co., 
Stockton,  Cal.  Tea.  First  use,  July  1,  1897. 

Registered  May  7,  1918. 


“Glendora.”  (121,666.)  Smith  & Horton  Co., 
Ltd.,  Warren,  Pa.  Spices,  olives,  tea,  rolled  oats, 
etc.  First  use,  Aug.  1,  1910. 

“Fruto.”  (121,685.)  Augustus  F.  Weppner, 
Buffalo,  N.  Y.  Coffee  substitute.  First  use,  Jan. 
29,  1917.  Registered  May  14,  1918. 

TRADE  MARKS  PENDING 
The  following  trade  marks  have  been  favor- 
ably acted  upon.  Any  person  who  believes  he 


would  be  damaged  by  the  registration  of  a trade 
mark,  may  within  thirty  days  enter  opposition 
to  prevent  the  proposed  registration.  All  inquiries 
pertaining  to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  May  7,  1918 
“Dixie  B Line,”  scene  of  Dixie  highway.  (89,- 
925.)  Naas-Sanderson  Co.,  Evansville,  Ind. 
Coffee.  

Week  Ending  May  14,  1918 
“Baby  Bunting.”  (103,569.)  The  Rowe-Fawcett 
Co.,  New  Albany,  Ind.  Coffee,  macaroni,  spa- 
ghetti, noodles,  peanut  butter,  catsup,  corn  syrup, 
canned  tomatoes,  white  table  syrup,  beans,  peas, 
canned  mixed  vegetables,  soup  stocks,  spices  and 
flavoring  extracts  for  foods. 

“Milkolate.”  (108,304.)  The  Milkolate  Co., 
Cleveland,  Ohio.  Food  beverages  containing  a 
special  preparation  of  milk. 


“Tonic.”  (109,908.)  Brewster,  Gordon  & Co., 
Rochester,  N.  Y.  Tea. 


Trade  Marks  Pending 


“Topan.”  (109,909.)  Brewster,  Gordon  & Co., 
Rochester,  N.  Y.  Tea. 

Week  Ending  May  21,  1918 
“Banner.”  (109,829.)  The  Minor  & Dixon  Co., 
Cincinnati,  Ohio.  Coffee. 

AGAINST  NATIONAL  TRADE  MARK 
The  Merchants’  Association  of  New  York  dis- 
approves of  the  idea  of  a National  trade  mrrk  to 
distinguish  American  merchandise  used  in  com- 
merce with  foreign  nations  or  in  interstate  com- 
merce. Its  reasons,  which  have  been  filed  with 
Congress,  are  that  if  the  utilization  of  the  trade 
mark  becomes  widespread  and  covers  good,  bad 
and  medium  merchandise,  it  will  not  be  possible 
to  safeguard  it  against  unscrupulous  users  who 
might  exploit  their  merchandise  under  it. 


'g'FOR  OUR  BOYS  OVERSEAS  'g' 

If  Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer.  News  of  members  of  the  trade  in  service  at  home  and  abroad. 


WHAT  IT  IS  ALL  ABOUT 


One  of  the  Reasons  Why  We  Are  at  War 
With  the  Teutonic  Allies  as  Seen 
by  an  English  Poet* 

DERHAPS  the  reasoned  explanations  of  this 
* war  are  too  high  for  many  of  us.  These 
great  generalizations  as  to  freedom,  liberty  and 
democracy  are  true;  they  hark  back  to  Magna 
Charta,  and  have  the  ring  of  Washington  and 
Lincoln  in  every  syllable,  but  sometimes  they  are 
a bit  over  our  head.  There  is  a directer  appeal 
than  that.  A British  poet — we  don’t  even  know 
his  name — tells  about  a crippled  cockney  soldier 
who  was  creeping  out  of  Fleet  street  on  his 
crutches  one  day  when  over  on  the  Law  Courts 
side  three  laughing  Frenchmen  passed  in  uni- 
form : 

For  the  houses  all  grew  misty  with  a faint  horizon 
blue, 

While  I thought  o’  cornflowers  peepin’  from  a 
blackened  harvest  land, 

With  many  a weary  Frenchy  fightin’  where  those 
cornflowers  grew ; 

An’  I’ve  got  a kind  o’  homesickness  I cannot 
understand 

Since  I saw  those  little  Blueys  goin’  laughin’ 
down  the  Strand. 

Oh,  cottages  with  gapin’  roofs  astarin’  at  the  sky, 

Oh,  ruined  gardens  on  the  Somme  an’  trampled 
banks  of  Aisne, 

There’s  little  left  the  Frenchies  but  to  beat  the 
boche  or  die. 

I’d  go  back  to  all  we  hated  so,  the  noise  an’ 
filth  an’  pain, 

Just  to  help  those  cheery  Blueys  win  their  little 
homes  again ! 

For  many  of  those  who  have  been  there  that  is 
exactly  what  this  war  is  about.  That  is  one 
reason  why  we  will  fight  it  and  win  it. 


JOHN  L.  ON  THE  HUN 
Shortly  before  his  death,  John  L.  Sullivan  had 
something  to  say  about  the  Hun.  “We’re  goin’  to 

* By  permission  of  “Collier’s  Magazine.” 


get  that  bird,”  he  said,  “we’re  goin’  to  get  him 
sure.  An’  I’ll  tell  you  why  I know.  Because  he 
got  mad  so  quick.  All  that  hate  stuff,  I mean.  In 
the  fightin’  ring,  when  you  see  a man  begin  to  boil 
up  an’  see  red  in  the  first  round,  you  know  that 
next  thing  he  won’t  be  able  to  see  at  all.  What’s 
my  best  words  to  the  boys  in  camp?  Just  this. 
Tell  ’em  they  can’t  go  wrong  if  they  keep  their 
feet  warm  an’  their  head  cool,  their  eyes  open  an’ 
their  mouth  shut.” 


MAKERS  OF  THE  FLAG 


An  Expression  of  Americanism,  the  Pictured 
Suggestion  of  the  Ideals  That 
Make  This  Nation 


By  Franklin  K.  Lane 
HEN  came  a great  shout  from  The  Flag : 

“The  work  that  we  do  is  the  making  of  the 

flag. 

“I  am  not  the  flag;  not  at  all.  I am  but  its 
shadow. 

‘‘I  am  whatever  you  make  me,  nothing  more. 

“I  am  your  belief  in  yourself,  your  dream  of 
what  a people  may  become. 

“I  live  a changing  life,  a life  of  moods  and 
passions,  of  heart  breaks  and  tired  muscles. 

“Sometimes  I am  strong  with  pride,  when  men 
do  an  honest  work,  fitting  the  rails  together  truly. 

“Sometimes  I droop,  for  then  purpose  has  gone 
from  me,  and  cynically  I play  the  coward. 

“Sometimes  I am  loud,  garish  and  full  of  that 
ego  that  blasts  judgment. 

“But  always  I am  all  that  you  hope  to  be  and 
have  the  courage  to  try  for. 

“I  am  song  and  fear,  struggle  and  panic  and  en- 
nobling hope. 

“I  am  the  day’s  work  of  the  weakest  man,  and 
the  largest  dream  of  the  most  daring. 

“I  am  the  Constitution  and  the  courts,  statutes 
and  the  statute  makers,  soldier  and  dreadnought, 
drayman  and  street  sweep,  cook,  counsellor  and 
clerk. 

“I  am  the  battle  of  yesterday  and  the  mistake  of 
to-morrow. 

“I  am  the  mystery  of  the  men  who  do  without 
knowing  why. 

“I  am  the  clutch  of  an  idea,  and  the  reasoned 
purpose  of  resolution. 
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“I  am  no  more  than  what  you  believe  me  to 
be  and  I am  all  that  you  believe  I can  be. 

“1  am  what  you  make  me,  nothing  more. 

“I  swing  before  your  eyes  as  a bright  gleam  of 
coldr,  a symbol  of  yourself,  the  pictured  suggestion 
of  that  big  thing  which  makes  this  nation.  My 
stars  and  my  stripes  are  your  dream  and  your 
labors.  They  are  bright  with  cheer,  brilliant  with 
courage,  firm  with  faith,  because  you  have  made 
them  so  out  of  your  hearts.  For  you  are  .the 
makers  of  the  flag,  and  it  is  well  that  you  glory 
in  the  making.” 


THE  CARELESS  SAMMIES 

A benevolent  looking  woman  was  harrying  two 
wounded  soldiers  recently  returned  from  France. 
Her  questions  were  numerous,  and  she  would  not 
be  denied. 

“Tell  me  how  you  got  wounded,”  she  demanded 
of  the  oldest  Sammy. 

Wearied  by  her  third-degree  methods,  he  re- 
plied : 

“Well,  you  see,  ma’am,’  it  was  like  this : Bill 

and  I were  leaning  against  a barrage  having  a 
smoke,  when  it  suddenly  stopped  and  we  fell  over 
the  parapet !” 


FREEDOM’S  CROWNING  HOUR 
On  the  eve  of  the  great  battle  of  Gallipoli,  a 
19-year-old  Australian  soldier  wrote  this  poem 
ju$t  before  he  went  into  the  struggle,  in  which  he 
Was  killed : 

You  that  have  faith  to  look  with  fearless  eyes 
Upon  the  tragedy  of  a world  at  strife, 

And  know  that  out  of  Death  and  Night 
Shall  rise  the  Dawn  of  ampler  Life, 

Rejoice,  whatever  anguish  fills  the  heart, 

That  God  has  given  you  a priceless  dower 
To  live  in  these  great  times 

And  bear  your  part  in  Freedom’s  crowning  hour — 

That  ye  may  tell  your  sons — who  see  the  Light 
High  in  the  Heavens — their  heritage  to  take, 

“I  saw  the  Powers  of  Darkness  put  to  flight, 

“I  saw  the  Morning  break.” 


THE  AERIAL  BOOTLEGGER 

A veteran  corporal  was  leading  a squad  of 
rookies,  when  one  spied  a stationary  balloon  in  the 
air. 

“What’s  that  ?”  he  asked. 

“That,”  replied  the  corporal,  with  a solemn 
face,  “is  a wet  canteen  for  aeroplanes.” 


DUTY 

Duty,  then,  is  the  sublimest  word  in  the  English 
language.  Do  your  duty  in  all  things.  You  can- 
not do  more ; you  cannot  wish  to  do  less. — Robert 
E.  Lee  to  his  son. 


THE  TRADE’S  ROLL  OF  HONOR 


The  Latest  Information  Concerning  Those  Men 
in  the  Trade  Who  Are  Fighting  for 
America  and  Her  Allies 


T^HIS  month  we  have  to  record  some  more 
^ names  of  tea  and  coffee  men  entering  service, 
and  also  two  promotions  among  the  military 
officers. 

In  Military  and  Naval  Service 

C.  R.  Coffin,  formerly  with  A.  C.  Israel,  New 
York,  has  been  promoted  from  Captain  to  Major 
in  the  Adjutant  General’s  Department,  Camp 
Wadsworth,  Spartanburg,  S.  C. 

Raymond  Hamilton,  formerly  in  W.  R.  Grace 
& Co.’s  New  York 
office,  is  with  the 
American  Expedition- 
ary Force  in  France. 
He  is  a member  of  the 
Sanitary  Train. 

Jerome  J.  Jacobi, 
formerly  with  J.  H. 
Windels,  New  York, 
is  now  a member  of 
Company  I,  First 
Pioneer  Infantry, 
Camp  Wadsworth, 
S.  C. 

Frank  Goldhart,  of  Sprague  & Rhodes,  New 
York,  is  now  in  service  with  the  U.  S.  A. 

Charles  Poth,  formerly  with  Davison  & 
Murphy,  New  York,  has  been  in  France  for  some 
time  with  the  A.  E.  F. 

Albert  S.  Chew, 
formerly  with  Hew- 
lett & Lee,  New  York, 
is  doing  scout  patrol 
duty  in  the  Naval  Re- 
serve. 

Capt.  Gerald  Ross 
Larkin,  only  son  of 
P.  C.  Larkin,  with 
whom  he  was  asso- 
ciated in  the  “Salada” 

Tea  Company,  Bos- 
ton, was  mentioned  in 
a list  of  dispatches  published  recently  from  re- 
ports by  Gen.  Sir  Douglas  Haig.  Capt.  Larkin 
has  been  abroad  since  1915,  serving  first  with  the 
Second  British  Army  and  later  with  the  Canadian 
Army  Service  Corps. 

Victor  H.  Engelhard,  Jr.,  son  of  the  lately 
deceased  president  of  the  wholesale  coffee  firm 
of  A.  Engelhard  & Sons  Co.,  Louisville,  Ky.,  is 
now  captain  at  Camp  Zachary  Taylor,  Texas. 


Raymond  Hamilton 

He  is  in  France  with  an 
American  Sanitary  Train 


HOW  TO  HELP  WIN  THE  WAR 

If  Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK — TO  WIN  THIS  WAR." — President  Wilson. 


THE  WILL  TO  WIN  ONE  COFFEE  ROASTER’S  METHODS 


We  Must  Adjust  Our  Mental  Processes  to 
Cope  With  the  Extraordinary  Con- 
ditions That  Exist 

By  Frederick  D.  Gardner 

Governor  of  Missouri 

I N order  to  win  the  war  with  the  minimum 
* amount  of  friction,  the  people  must  adjust  their 
mental  processes  to  the  extraordinary  conditions 
that  exist.  In  passing  judgment  upon  a policy, 
they  must  not  attempt  to  apply  the  tests  appro- 
priate in  times  of  peace.  Men  must  not  be  moved 
to  captious  criticism  because  of  personal  incon- 
veniences which  they  would  under  no  circum- 
stances be  called  upon  to  endure  in  times  of 
peace.  They  must  have  always  in  mind  the 
thought  that  the  ultimate  object  of  this  war  is  a 
lasting  peace ; that  the  hardships  must  be  endured 
in  order  that  they  may  at  the  very  earliest  possible 
moment  resume  their  normal  manner  of  living, 
and  enjoy  again  the  privileges  and  blessings  of  a 
free  government,  at  peace  with  all  the  world. 

We  must  steel  ourselves  to  endure  without 
grumbling  the  hardships  entailed  by  this  war.  We 
must  possess  our  souls  with  infinite  patience,  and 
not  indulge  in  captious  criticism.  In  forming  or 
expressing  an  opinion  relative  to  the  manner  in 
which  the  affairs  of  the  Nation  are  being  con- 
ducted, we  should  resolve  every  doubt  in  favor 
of  our  Government,  and  should  not  be  influenced 
by  personal  or  partisan  ends. 

The  people  of  America  are  “keeping  the  home 
fires  burning.”  There  is  no  difference  of  senti- 
ment among  them.  They  are  determined  to  re- 
main a unity  in  sentiment  and  in  spirit.  What 
they  fear  most  of  all  is  that  selfish  and  designing 
interests  may  succeed  in  tearing  down  the  splen- 
did, efficient  machine  which  the  President  has 
builded.  The  people  out  this  way  call  the  ma- 
chine efficient  because  they  know  that  never  in 
the  world’s  history  has  so  much  been  accomplished 
in  so  short  a time. 


How  an  Oklahoma  Company  is  Conserving  the 
Materials  Needed  by  the  Government 
and  is  Solving  the  Labor  Problem 

! N a recent  letter  written  for  the  Griffin  Grocery 
^ Company,  McAlester,  Okla.,  W.  F.  Dahlen,  in 
charge  of  the  coffee  department,  tells  how  his 
company  is  helping  to  win  the  war  by  conserva- 
tion of  materials  and  labor.  His  letter  follows : 

Ever  since  the  early  part  of  the  war  the  man- 
agement of  our  coffee-roasting  plant  ha$  been 
carefully  operating,  and  at  all  times  has  been  try- 
ing to  find  ways  and  means  to  do  our  part  in  the 
conservation  of  materials  needed  by  the  Govern- 
ment. The  call  to  the  colors  has  made  the  labor 
question  very  serious.  However,  we  have  been 
using  our  own  efforts  to  train  the  younger  class 
of  men  and  girls  to  take  the  place  of.  those  in  the 
service  for  our  country. 

We  have  now  brought  into  use  one-  and  three- 
pound  fiber  cans,  as  well  as  one-pound  paper 
bags,  to  do  our  share  in  the  preservation  of  tin 
plate. 

Fiber  boxes  are  used  instead  of  wooden  boxes 
wherever  possible.  While  the  war  has  made  all 
foodstuffs  go  sky  high  and  coffee  has  always  been 
cheap,  we  do  not  believe  in  speculative  buying. 
Our  car  shipments  contain  double  capacity  in 
keeping  clear  the  present  freight  situation. 

The  high  cost  of  foodstuffs  is  noticeable  very 
much  among  the  general  public.  We  believe  in 
not  taking  advantage  of  the  so  often  heard  of 
“raise  on  account  of  the  war.” 

We  figure  on  the  smallest  profit  we  ever  did, 
and  try  to  make  up  in  increasing  the  quantity  of 
our  output  as  much  as  possible. 


WHEAT-SAVING  SLIPS  IN  PACKAGES 
Manufacturers  of  package  foods  have  been 
asked  by  the  Food  Administration  to  co-operate  in 
the  educational  work  necessary  to  save  wheat  for 
shipment  to  the  allies.  Having  urged  the  public 
to  save  wheat,  it  must  now  be  taught  what  to  use 
instead — cornmeal,  potatoes,  rice,  oatmeal,  barley 
and  other  substitutes.  Specialty,  manufacturers 
can  assist  through  their  sales  forces,  advertising 
and  package  literature.  What  the  Food  Admin- 
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istration  needs  is  the  widest  and  most  rapid  dis- 
tribution of  the  message,  *‘Eatl  more  foods  made 
of  corpirieal,  potatoes,  rice  and  such  products,  in- 
stead of  wheat  foods,”  with  definite  recipes  to 
encourage  home  cooking  of  these  alternatives  of 
wheat. 

The  following  ways  by  which  specialty  manu- 
facturers can  help  get  the  message  quickly  to  the 
public  are  suggested:  (i)  By  attaching  stickers 

to  packages  now  being  shipped;  (2)  by  inclosing 
printed  slips  in  packages;  (3)  by  placing  loose  or 
pasted  inserts  in  booklets  or  other  literature  dis- 
tributed to  the  consumer;  (4)  by  mentioning  the 
use  of  corn,  potatoes,  rice,  etc.,  in  advertising  both 
to  the  public  and  to  the  trade;  (5)  by  asking 
salesmen  to  spread  the  message  among  grocers. 

SPREAD  THE  VICTORY  GOSPEL 


Put  the  “We’ll  Win  the  War’’  Spirit  Into 
Your  Business  Letters  and  Refrain 
from  Any  Hint  of  Pessimism 


T ET  the  victory  punch  into  your  business 
■*— 1 letters. 

Pessimism  is  more  infectious  than  scarlet  fever. 
One  doubter  can  infect  a room  full  of  people. 
The  germ  of  this  disease  often  creeps  into  our 
correspondence . arid  does  more  harm  than  the 
spoken  word. 

So  the  United  States  Department  of  Commerce 
suggests  that  the  “win-the-war”  spirit  be  gotten 
into  business  letters.  Originally  the  idea  applied 
to  mail  sent  to  foreign  countries,  where  the  color 
of  our  thoughts  is  searched  for  eagerly  between 
the  lines  of  what  we  write.  The  business  man 
abroad — whether  neutral  or  ally — is  quick  to  see 
any  weakness.  The  flag  ought  to  be  kept  flying  in 
all  letters  that  leave  the  country. 

The  same  is  true  of  business  letters  to  home 
correspondents. 

There  is  such  a thing  as(  negative  as  well  as 
positive  patriotism.  To  refrain  from  doubts  is 
not  enough.  Our  correspondence  should  carry 
a vital  confidence  and  purpose  to  see  the  war 
through  to  victory. 

We  are  going  to  win.  Let  your  letters  show  it ! 


WHAT  THRIFT  REALLY  IS 
Thrift  does  not  mean  stripping  life  of  all  relaxa- 
tion and  of  all  beauty.  It  means  no  fanatical, 
puritanical  extremes  of  self-discipline.  It  means 
rather  something  of  the  ideas  that  underlay  the 
civilization  of  ancient  Greece — the  ideal  of  na- 
tional temperance  in  all  living.  It  calls  for  well- 
considered  conduct  of  thought  and  of  living.  It 
does  rot  mean  that  the  world  will  be  a Utopia,  but 


merely  that  the  standards  of  the  average  man  and 
the  orderliness  of  his  life  will  be  raised.  Thrift, 
then,  is  not  saving  and  conserving  merely,  but 
something  far  more  significant— self-control  and 
self-denial  and  temperance;  qualities  that  mean 
more  in  terms  of  sheer  national  wealth  than  all  the 
gold  that  was  ever  mined.  Thrift  carried  out  in 
such  fashion  means  that  when  the  war  is  over 
all  our  people  will  find  themselves  grown  into 
habits  of  character  and  of  practice  that  will  serve 
to  put  the  whole  nation  on  a much  higher  plane 
than  ever  before — Thomas  W.  Lamont. 


MEETING  THE  LABOR  SHORTAGE 


Four  Things  Which  American  Business  Men 
Must  Include  in  Their  War-Time 
Operating  Programmes* 

1 I 'HE  efficiency  of  labor,  like  the  efficiency  of 
capital  and  management,  is  comparatively 
lower  under  the  enormous  stress  of  the  time  and 
the  great  changes — and  upheavals  in  industry. 
Thousands  of  workers  have  been  taken  from  their 
regular  occupations  and  have  had  to  be  trained 
in  new  work.  The  relatively  decreased  efficiency 
of  the  workers  and  the  greatly  increased  wages 
have  added  enormously  to  the  production  cost. 

Constructive  dealing  with  the  labor  shortage 
must  include  at  least  four  policies : 

1.  Increased  training  in  technical  and  man- 
agerial efficiency. 

2.  The  cultivation  of  a will-to-win-at-any-cost, 
loyalty  spirit  as  the  proper  psychological  founda- 
tion for  maximum  effort. 

3.  The  more  scientific  application  of  efficiency 
ideals. 

4.  The  more  careful  employment  of  women, 
older  men,  and  hitherto  unused  resources. 

One  man  has  said,  “There  is  only  a numerical, 
not  a production,  shortage  of  labor.”  In  other 
words,  we  must  use  our  labor  resources  better. 

* Reprinted  from  “Business  Bulletin,”  La  Salle  Exten- 
sion University. 


AMERICAN  TRADITION 
There  are  no  grown-ups  in  this  new  world  of 
democracy.  We  are  trying  an  experiment  such  as 
the  world  has  never  seen.  Here  we  are,  so  many 
million  people  at  work  making  a living  as  best  we 
can ; 90,000,000  people  covering  half  a continent — 
rich,  respected,  feared.  Is  that  all  we  are?  Ts 
that  why  we  are?  To  be  rich,  respected,  feared? 
Or  have  we  some  part  to  play  in  working  out  the 
problems  of  this  world  ? — Frankltn  H.  Lane,  in 
“The  American  Spirit.” 


By  Herbert  S.  Houston  . 

Member  of  the  Committee  of  the  Chamber  of  Commerce 
of  the  United  States  on  Economic  Results  of  the  War* 


\ /ISCOUNT  GREY  of  Falloden,  while  still 
* Secretary  of  State  for  Foreign  Affairs  of 
Great  Britain,  expressed  the  opinion  to  an  Ameri- 
can diplomat  that  the  great  war  might  have  been 
avoided  if  there  had  been  in  existence,  during  the 
fateful  summer  of  1914,  the  proposed  League  of 
Nations,  Such  an  opinion  from  so  responsible  a 
statesman  is  certainly  a challenge  to  a world  at 
war.  Not  so  much  a challenge  as  to  what  might 
have  been,  for  the  angry  waters  of  the  past  have 
rushed  over  the  dam,  but  a challenge,  certainly,  to 
the  future.  For  if  the  greatest  war  in  history 
could  have  been  avoided,  then  there  is  ground  for 
hope  that  all  wars  can  be  avoided,  or,  at  least,  that 
the  danger  of  their  recurrence  can  be  greatly  les- 
sened. So  the  opinion  of  Viscount  Grey,  par- 
ticularly in  relation  to  the  probable  world  organ- 
ization that  will  follow  peace,  is  deserving  of  most 
serious  examination. 

If  such  a world  organization  as  the  widely  dis- 
cussed League  of  Nations  had  been  in  effective 
existence  in  1914,  on  the  basis  of  the  American 
proposals,  what  would  have  been  its  procedure 
when  Austria  refused  to  arbitrate  its  differences 
with  Serbia?  To  begin  with,  the  other  nations  in 
the  League  would  have  instantly  joined  in  apply- 
ing economic  pressure  to  Austria.  This  would 
have  taken  the  form  of  a complete  trade  em- 
bargo. Manifestly  the  more  complete  the  em- 
bargo the  more  quickly  it  would  have  been  effec- 
tive. In  that  respect  it  is  like  the  blockade.  But 
if  the  League  of  Nations  had  been  organized  and 
its  International  Court  established,  it  would  have 
had  both  the  authority  and  the  machinery  to  make 
the  trade  embargo  complete.  The  nations  in  the 
League  would,  of  course,  have  had  their  diplo- 
matic representatives  in  Vienna.  They  would 
have  notified  the  Austrian  Government  that  the 
League  had  declared  an  embargo  against  Austria ; 
that  the  embargo  would  continue  in  force  until 
Austria  took  her  case  against  Serbia  to  the  In- 
ternational Court  in  accordance  with  her  pledge 
to  the  League ; that,  furthermore,  if  Austria  con- 
tinued her  recalcitrancy  and  persisted  in  her 
preparation  to  take  her  case  to  war  for  decision 
rather  than  to  court,  she  would  find  their  com- 
bined military  and  naval  power  on  the  battle  line 
by  Serbia’s  side. 

The  economic  pressure  against  Austria  would 
probably  have  proved  too  strong  to  be  resisted. 


* Copyright,  1918,  by  Doubleday  Page  & Co. 


In  1912  the  total  export  and  import  trade  of  the 
dual  empire  amounted  to  $1,277,000,000.  Against 
this  an  embargo  would  have  been  raised  by  the 
nations  of  the  League.  And  in  connection  with 
checking  and,  to  a great  degree,  stopping  this  vast 
volume  of  trade,  other  respressive  actions  would 
have  been  taken  against  Austria-Hungary.  Com- 
munication with  the  outside  world  would  have 
been  interdicted.  This  would  have  affected  im- 
mediately the  mails,  the  telegraph  and  cable  lines, 
the  telephone  and  wireless  communications. 
Trains  would  have  been  stopped  at  the  Austrian 
border.  Foreign  exchange  would  have  been  sus- 
pended, along  with  foreign  trade.  And  Austria- 
Hungary  would  have  stood  in  the  eyes  of  the 
world  a self-confessed,  international  outlaw,  a 
country  with  which  other  countries  would  refuse 
to  have  commercial  intercourse,  or  any  communi- 
cation or  any  relations  whatsoever. 

This  would  have  been  the  pressure  from  with- 
out, and  it  would  have  been  accompanied,  beyond 
question,  by  strong  pressure  from  within.  For  it 
is  impossible  to  suppose  that  many  people  in  Aus- 
tria would  not  have  been  exerting  a powerful 
public  opinion,  meantime,  against  their  govern- 
ment. Leaders  in  every  section  of  Austrian  life 
and  society — in  business,  in  finance,  in  the  press, 
in  the  church,  in  the  government  itself — would 
have  known  the  cause  of  all  these  drastic  meas- 
ures aimed  at  their  country,  and  many  of  them 
would  have  stirred  the  people  to  demand  that  it 
be  removed.  When  it  was  seen  that  the  cause  was 
Austria’s  refusal  to  keep  her  pledge,  made  with 
other  nations,  to  take  an  international  dispute  to 
the  International  Court,  an  act  of  sheer  outlawry, 
it  is  impossible  to  believe  that  Berchtold  and  his 
ministers  could  have  ridden  the  storm  of  protest 
that  would  have  arisen.  And  especially  would  this 
appear  t<?  be  the  inevitable  reaction  of  the  Aus- 
trian people,  because  their  protest  against  their 
government’s  stand  before  the  world  in  the  in- 
defensible position  of  an  outlaw,  would  be  given 
insistent  force  by  their  own  uncalled-for  suffering 
from  the  penalty  of  that  outlawry.  Even  as  they 
protested  they  would  be  suffering  from  the  eco- 
nomic pressure  of  the  world  visited  upon  them 
because  their  government  had  refused  to  keep  its 
word.  And  behind  the  economic  pressure  they 
would  have  seen  clearly  the  combined  military 
and  naval  power  of  the  League  of  Nations  as  an 
oncoming  vengeance  against  outlawry,  ready  to  be 
used,  if  the  economic  pressure  failed,  to  compel 
Austria  to  obey  the  law  and  take  her  case  against 
Serbia  to  court. 

The  conclusion  is  unescapable  that  pressure 
from  within  would  have  been  exerted,  and  that 
it  might  have  proved  to  be  as  powerful  as  the 
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pressure  from  without.  Between  the  two  mill- 
stones, it  is  reasonable  to  believe,  Austria  might 
have  had  ground  into  her  consciousness  the  truth 
that  “righteousness  exalteth  a nation,”  and  that  a 
pledge  when  made  must  be  kept. 

The  flaw  in  the  armor  of  this  hypothetical  case 
is  doubtless  the  war  policy  of  Germany.  At  least 
the  nations  of  the  Entente  Allies  will  be  slow  to 
believe  that  anything  short  of  war  could  have 
stopped  the  war  spirit  of  the  militaristic  party 
in  Berlin,  when  “der  Tag,”  for  which  preparation 
had  been  made  for  forty  years,  at  last  dawned. 
But  the  League  of  Nations  strong  enough  to 
coerce  Austria,  through  either  economic  or  mili- 
tary power,  which  Viscount  Grey  manifestly  had 
in  mind,  would  have  included  Germany ; and  it  is 
such  a league,  with  Germany  included,  that  has 
been  assumed  in  the  illustration  presented.  As 
to  the  violence  of  this  assumption  for  the  Ger- 
many of  1914  there  would  be  wide  divergence  of 
view.  But  for  Germany  in  January,  1918,  her 
Imperial  Chancellor,  Von  Hertling,  has  stated 
officially  that  “the  Imperial  Government  is  gladly 
ready,  when  all  other  pending  questions  have  been 
settled,  to  begin  the  examination  of  the  basis  of 
such  a bond  of  nations.”  And  the  “basis”  has  been 
indicated  clearly  by  President  Wilson  : “We  fight 
for  the  things  we  have  always  carried  nearest  to 
our  hearts,  for  the  right  of  those  who  submit  to 
authority  to  have  a voice  in  their  own  government, 
for  the  right  and  liberties  of  small  nations,  for  a 
universal  dominion  of  right  by  such  concert  of 
free  peoples  as  shall  bring  peace  and  safety  to  all 
nations  and  make  the  world  itself  free.” 

What  Will  End  the  World  War? 

But  the  great  war  came,  as  all  the  world  knows. 
Economic  pressure  has  been  a vital  factor  in  it 
from  the  beginning  and  it  may  prove  to  be  the 
decisive  one.  Nation  after  nation  has  joined  the 
fighting  lines  until  the  spring  of  1918  finds  twenty- 
three  of  them  engaged.  In  the  fullest  sense  it  has 
been  an  international  war.  It  was  caused  by  the 
defiance  of  public  law  by  Germany.  That  was 
and  is  the  supreme  issue.  There  were,  to  be  sure, 
many  auxiliary  causes,  but  the  overshadowing 
cause  was  the  assertion  by  an  autocratic  power 
that  it  could  employ  military  force  to  destroy  the 
law  of  nations.  When  the  Imperial  Chancellor  of 
Germany  made  that  assertion  in  support  of  the 
actual  invasion  of  neutral  Belgium,  the  challenge 
was  made  that  the  democratic  nations  had  to 
meet,  if  they  were  to  continue  democratic. 

While  it  is  true  that  the  United  States  did  not 
join  in  resisting  this  first  challenge,  although  a 
great  part  of  its  citizenship  believed  it  was  the 
duty  of  the  government  to  do  so,  the  second  chal- 
lenge, declaring  Germany’s  lawless  purpose  to 
defy  the  public  law  of  the  seas  by  the  submarine, 
was  resisted.  So  this  country  is  in  the  war  with 
the  Allies,  in  support  of  the  democratic  principle 
that  autocratic  military  power  cannot  defy  inter- 
national law.  It  is  this  issue  that  makes  the  war 
one  between  autocracy  and  democracy.  And  the 
war  must  be  won,  in  the  much-quoted  because  de- 
fining phrase  of  President  Wilson,  to  “make  the 
world  safe  for  democracy.” 

From  the  beginning  of  the  war  economic  pres- 
sure has  been  a potent  force  and  has  been  used  in 


many  ways,  both  new  and  old.  Every  nation  en- 
gaged found  it  essential  to  place  its  whole  indus- 
trial organization  on  a war  footing.  This  has 
gone  forward,  in  a quick  progression,  through  in- 
dustries to  individuals.  While  Germany  was  able 
to  effect  a highly  controlled  organization,  through 
autocratic  power,  more  quickly  than  her  enemies, 
they  have  all  steadily  developed  and  mobilized 
their  resources  for  war  purposes. 

So  as  the  war  has  gone  it  has  been  manifest 
that  economic  power,  as  a war  measure,-  was  being 
engaged  as  completely  as  military  power.  And 
the  end  will  come,  so  many  observers  believe, 
through  the  effective  use  of  superior  economic 
force,  victory  resting  with  the  nations  that  pos- 
sess that  superiority.  Of  course,  the  Allies  are 
fully  aware  that  they  possess  that  superiority,  and 
they  are  determined  that  it  shall  be  so  used  that 
they  shall  be  the  victors. 

The  sea  power  of  Great  Britain  has  been  the 
dominating  agency  in  enforcing  economic  pres- 
sure, through  its  use  in  intercepting  Germany’s 
imports  and  exports.  In  order  to  make  this  power 
as  effective  as  possible  the  American  doctrine  of 
continuous  voyage,  developed  in  the  prize  courts 
of  the  United  States  during  the  Civil  War,  was 
adopted  by  both  England  and  France.  By  this 
doctrine,  if  the  ultimate  destination  of  a cargo 
was  proved  to  be  an  enemy  port,  that  fact  estab- 
lished its  enemy  character  and  made  it  liable  to 
seizure.  Proof  had  to  be  established  in  prize 
courts  under  the  rules  of  international  law.  But 
swiftly  the  ocean-borne  commerce  of  Germany 
was  reduced  and  practically  destroyed.  The  re- 
sulting pressure  upon  Germany  and  Austria  has 
been  widespread  and  most  severe.  This  has  been 
shown  in  innumerable  ways,  such  as  the  rationing 
of  the  civil  population,  the  hunger  strikes,  the 
reports  in  the  German  and  Austrian  papers,  as 
well  as  through  reports  from  contiguous  neutral 
countries.  While  the  actual  figures  of  loss,  in 
both  the  export  and  import  trade,  are  not  avail- 
able, they  unquestionably  represent  a total  so 
staggering  that  their  effect  can  be  considered  one 
of  the  most  disastrous  blows  dealt  the  Central 
Powers  during  the  war. 

In  addition  to  the  blockade  work  of  the  English 
navy,  the  whole  economic  power  of  the  British 
Empire  was  invoked  in  January,  1916.  Every  self- 
governing  dominion,  every  colony,  every  part  of 
the  Empire  responded  by  boycotting  German 
trade.  The  result  was  an  embargo  at  the  source, 
the  form  in  which  economic  pressure  can  be  made 
most  drastic.  Trade  black  lists  were  issued,  re- 
strictions were  placed  on  the  shipment  of  raw 
materials,  coal  ports  were  closed  to  ships  that  car- 
ried pro-German  cargoes,  and  presently  a world- 
wide boycott  was  in  force  against  Germany  and 
her  Allies  that  will  continue  with  constantly  in- 
creasing pressure  until  the  war  ends.  In  this 
tightening  ring  of  commerce  every  nation  of  the 
Entente  Allies  has  a part.  The  United  States,  in 
particular,  used  the  economic  weapon*  before  it 
was  able  to  use  any  military  weapon,  and  through- 
out the  war  its  vast  commercial  power  will  be  em- 
ployed. This  power  has  been  mobilized  in  many 
ways.  The  Government  in  the  spring  of  1918  took 
entire  control  of  foreign  exchange;  before  that  it 
had  established  a license  system  for  export  trade, 
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and  adopted  a Trading  with  the  Enemy  Act  of  the 
most  comprehensive  and  drastic  character.  All  of 
these  measures — and  they  have  been  adopted  in 
some  form  by  France  and  our  other  Allies — have 
combined  in  creating  a financial  and  economic 
offensive  against  Germany  that  is  Jikely  to  prove 
as  powerful  in  ending  the  war  as  the  military 
offensive. 

But  Germany  has  not  been  alone  in  the  war  in 
feeling  the  force  of  economic  pressure.  England 
and  France  have  felt  it,  especially  through  the  de- 
struction of  merchant  ships  by  the  submarine. 
This  has  limited  the  import  of  foods  by  both 
countries  and  made  necessary  carefully  devised 
control  of  the  food  supply  and  regulation  of  its 
consumption.  And  economic  pressure  has  been 
felt  in  America,  through  the  necessity  laid  on 
this  country  of  saving  enough  from  the  stock  of 
grain  and  meat  and  fats  to  supply  the  deficiencies 
among  our  Allies.  For  a number  of  months 
eighty-four  Dutch  ships  were  held  in  the  harbor 
of  New  York,  many  of  them  loaded  with  supplies, 
because  it  was  feared  that  a considerable  part  of 
their  cargoes  would  ultimately  find  their  way  to 
Germany,  and  because,  moreover,  these  cargoes 
were  sorely  needed  in  England  and  France  and 
Italy.  Finally,  in  January,  1918,  these  ships  were 
allowed  to  sail  under  guaranty  that  ^11  the  sup- 
plies they  bore  would  go  only  to  neutrals  or  to  the 
Allies,  and  that  the  ships  would  be  returned  to 
this  country  for  use  in  our  own  carrying  trade. 

Within  a few  months  after  our  entry  into  the 
war,  a Food  Administration  was  established  under 
the  direction  of  Herbert  Hoover,  and  it  has  car- 
ried out  the  most  comprehensive  plans,  both  for 
conserving  and  using  the  food  supply  and  for 
increasing  it.  Similar  plans  have  been  followed 
by  Dr.  Harry  A.  Garfield,  the  Fuel  Administrator. 
And  the  most  drastic  one,  forbidding  the  use  of 
coal  in  industry,  with  a few  designated  excep- 
tions, for  five  consecutive  days,  beginning  January 
18,  1918,  and  for  nine  Mondays,  beginning  January 
21,  came  as  such  a sudden  shock  that  the  whole 
country  was  fairly  dazed.  But  the  order  was 
obeyed  until  it  was  rescinded  after  the  third  coal- 
less Monday,  and  the  coal  situation  definitely  im- 
proved. And  it  can  be  frankly  stated  that  the  food 
and  fuel  orders  brought  the  war  more  closely  to 
America  than  anything  else  had  done.  On  a 
wheatless  or  meatless  day,  especially  if  it  were 
a coalless  one,  the  news  of  fighting  in  France  was 
borne  home  in  a closer,  sharper  way  than  ever 
before.  It  was  economic  pressure  of  a very  real 
sort  and  in  a country  that  had  always  believed  its 
resources  were  exhaustless. 

As  the  war  has  gone  on  it  has  seemed  probable 
that  its  end  would  come  with  the  complete  eco- 
nomic collapse  of  one  or  the  other  group  of  bel- 
ligerents. It  is  largely  a struggle  for  subsistence, 
both  for  armies  and  navies  and  for  the  belligerents 
back  of  them.  The  heavy  gun  is  no  more  im- 
portant in  forcing  a decision  than  the  big  cargo 
ship.  Or  to  state  it  differently  and  more  ac- 
curately, when  the  ships  can  supply  the  necessary 
men  and  munitions  the  guns  will  be  able  to  force 
a decision  and  end  the  war. 

Germany’s  drive  for  a separate  peace  with  Rus- 
sia was  made  both  as  a military  and  as  an  economic 
measure.  After  the  treaty  with  Ukraine  it  was 


believed  that  food  supplies  would  be  forthcoming 
that  would  greatly  relieve  the  situation  with  the 
Central  Powers.  To  what  degree  this  will  be  true, 
in  view  of  the  demoralized  situation  throughout 
Russia,  is  not  clear,  but  as  far  as  it  is  true  it  will 
prove  to  be  an  economic  factor  of  definite  con- 
sequence. 

It  is  plain  that  this  economic  pressure,  applied 
by  all  of  the  belligerents,  has  been  a war  measure 
just  as  definitely  as  the  fighting  by  armies  and 
navies.  And  its  operation  in  working  to  end  so 
great  a war  illustrates  the  effects  it  would  pro- 
duce when  used  as  a preliminary  measure  by  a 
league  of  nations  against  a single  nation  to  pre- 
vent war. 

(To  be  continued') 
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Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


A WISH  FROM  INDIA 
May  every  soul  that  touches  thine, 

Be  it  the  slightest  contact,  get  therefrom  some 
good : 

Some  little  grace,  one  kindly  thought, 

One  aspiration  yet  unfelt,  one  bit  of  courage 
For  the  darkening  sky,  one  gleam  of  faith 
To  brave  the  thickening  ills  of  life, 

One  glimpse  of  brighter  sky,  beyond  the  gathering 
mist, 

To  make  this  life  worth  while, 

And  Heaven  a surer  heritage. 

— Dr.  Hume. 


THE  TRUE  EDUCATION 
Education  does  not  mean  teaching  people  to 
know  what  they  do  not  know.  It  means  teaching 
them  to  behave  as  they  do  not  behave.  The  true 
education  which  people  now  ask  of  you  is  not 
catechism,  but  drill. — John  Ruskin. 


The  first  virtue  is  to  restrain  the  tongue.  He  is 
nearest  to  the  gods  who  knows  how  to  be  silent 
even  though  he  is  in  the  right. — Cato. 


Responsibilities  gravitate  to  the  person  who  can 
shoulder  them,  and  Power  flows  to  the  man  who 
knows  how. — Elbert  Hubbard. 


Sleep  is  the  best  medicine  in  the  world.  It  is 
the  best  doctor  upon  the  earth. — Robert  G.  Inger- 
soll. 
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We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVI CE — service  to  readers  and  service  to 
advertisers,  in  a way  to  promote  the  welfare  of  the  general  public. 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity — 
that  character  and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups” 
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THE  FIRST  SUMATRA  TEA  STORY 
We  take  pardonable  pride  in  telling  in  this  issue  the  first  story  of  Sumutra 
tea.  It  has  taken  months  of  preparation  and  we  believe  it  to  be  in  keeping  with  the 
best  traditions  of  the  “Blue  Book”  for  enterprise,  accuracy  and  completeness.  Ameri- 
can tea  buyers  must  watch  Sumatra  tea.  They  need  to  know  all  about  its  develop- 
ment. This  paper  can  be  depended  upon  to  tell  it  to  them. 


PUBLICITY  THE  CURE  FOR  FLAVORING  EXTRACT  ABUSES 
The  flavoring  extract  men  are  in  need  of  nothing  so  much  at  this  time  as  trade 
advertising.  President  Beers  seemed  to  recognize  this  fact  when,  at  the  recent  con- 
vention in  this  city,  he  stated  the  time  was  ripe  for  a nation-wide  educational  cam- 
paign on  the  legitimate  use  of  flavoring  extracts.  It  has  been  charged  that  the  ex- 
tract label  sometimes  acts  as  a cloak  for  an  alcoholic  beverage  designed  to  evade 
the  law  of  the  land,  particularly  as  regards  so-called  “dry  territory,”  and  the  yearn- 
ings of  foolish  young  soldier  lads. 

President  Beers  does  well  to  urge  upon  the  Association  members  that  they 
scrutinize  all  orders  and  to  remember  that  it  is  up  to  them  to  safeguard  their  in- 
dustry. Not  only  this  duty  devolves  upon  them,  but  also  the  policing  of  the  trade 
as  a whole.  First,  let  them  be  sure  that  their  own  house  is  in  order.  Second,  let 
them  keep  a sharp  eye  for  the  unscrupulous  manufacturer  outside  their  member- 
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ship.  Third , they  would  do  well  to  take  the  advice  of  their  attorney,  Thomas  E. 
Lannen,  who,  while  believing  that  any  attempt  to  interfere  with  the  manufacture  and 
sale  of  flavoring  extracts  for  legitimate  flavoring  purposes  will,  in  the  end,  defeat 
itself,  nevertheless  urges  them  to  be  ever  on  their  guard  in  selling  extracts  to  make 
certain  that  the  purchaser  does  not  resell  such  extracts  for  anything  but  flavoring 
purposes. 

Right  here  is  the  nubbin  of  the  matter.  It  will  be  money  in  the  pockets  of  the 
flavoring  extract  men  if  they  should  unite  in  an  advertising  campaign  devoted  to 
getting  across  this  one  idea  to  the  manufacturing  and  distributing  trades  of  the 
United  States ; otherwise  they  may  be  surprised  to  wake  up  some  morning  and  find 
that  they  have  been  practically  legislated  out  of  business. 

“IF  FRESH  BREAD,  WHY  NOT  FRESH  COFFEE?” 

At  last  the  American  doughboy  is  going  to  get  a square  deal  in  coffee.  Largely 
due  to  the  activity  of  E.  F.  Holbrook,  the  Army’s  new  live  wire  tea  and  coffee  buyer, 
The  Tea  and  Coffee  Trade  Journal’s  query,  “If  Fresh  Bread,  Why  Not  Fresh 
Coffee?”  is  to  be  answered  in  the  affirmative.  The  green  coffee  is  to  be  shipped 
direct  to  France,  thus  saving  unnecessary  delay  here.  It  is  to  be  roasted  back  of  the 
lines  in  self-contained  outfits  that  can  be  moved  forward  as  the  troops  advance. 
It  is  to  be  immediately  ground  and  distributed  to  the  mess  sergeants  in  sealed  con- 
tainers, so  that  the  service  will  be  practically  the  same  as  in  the  case  of  bread.  We 
are  assured  that  reforms  are  also  on  the  way  in  the  actual  making  of  the  beverage. 
This  presents  many  vexing  problems,  we  know,  but  under  Mr.  Holbrook’s  intelligent 
direction  we  feel  sure  all  of  them  will  be  solved.  One  thing  is  certain,  our  boys 
are  going  to  get  freshly  roasted,  freshly  ground  and  freshly  made  coffee  and  the 
sum  total  of  their  comfort  and  efficiency  is  going  to  be  increased  thereby.  Which 
is  as  it  should  be. 

THOSE  COFFEE  PROPAGANDA  ASSURANCES  • 

The  promoters  of  the  million  dollar  coffee  propaganda,  undisturbed  by  the 
postponement  made  necessary  to  conform  to  the  wishes  of  the  government,  are  solicit- 
ing funds  to  make  good  their  promise  to  Brazil  to  furnish  the  moneys  required  on 
this  end  to  run  the  campaign.  Incidentally  there  are  being  circulated  through 
the  trade,  stories  that  governmental  assurance  has  been  given  the  coffee  committee 
that  it  may  proceed  with  the  propaganda  in  October,  because  by  that  time  all  ques- 
tions as  to  ocean  tonnage  will  be  over.  Further,  it  is  being  said  that  steamers 
sufficient  to  bring  ocean  transportation  back  to  a normal  state  of  affairs  will  be 
available  by  November  and  that  by  January  a coffee  surplus  is  anticipated.  As  an 
aside,  it  is  pointed  out  that  with  the  disappearance  of  the  steamer  room  question  it 
is  probable  that  much  of  the  need  for  the  present  coffee  regulations  will  have  passed, 
and  it  is  even  being  hinted  that  limitations  on  option  dealing  may  be  raised  or 
eliminated  altogether.  One  story  has  it  that  the  Food  Administrator  has  already 
suggested  some  relaxation  as  to  dealing  in  wheat  futures  and  that  he  will  probably 
do  the  same  thing  for  coffee. 

These  stories  may  not  have  been  authorized  by  the  coffee  committee.  Never- 
theless we  hope  none  of  our  readers  will  be  misled  by  them.  The  government  has 
not  assured  the  coffee  men’s  committee  of  anything.  When  they  made  inquiry  they 
were  distinctly  told  that  at  the  present  time  every  possible  steamer  was  being  saved 
in  order  to  divert  the  tonnage  so  conserved  to  the  carrying  of  men  and  munitions. 
As  to  whether  October,  November  or  any  other  particular  month  will  bring  about 
a surplus  of  shipping  room,  surely  no  one  in  Washington  would  be  so  foolish  as  to 
attempt  to  say.  Who,  in  war  times,  can  read  the  future? 

It  is  also  untrue  that  the  Food  Administration  has  suggested  any  relaxation  in 
wheat  futures  trading.  It  isn’t  conceivable  that  the  Food  Administrator  would  even 
consider  a matter  of  this  kind  until  the  harvests  are  gathered  and  more  definite 
knowledge  is  obtained  as  to  just  where  we  are  in  the  matter  of  wheat  supply.  The 
best  information  reaching  us  from  Washington  is  to  the  effect  that  more  or  less 
drastic  regulations  on  coffee  are  likely  to  continue  for  the  duration  of  the  war. 


FLAVORING  EXTRACT  MEN  CONVENE 

fl  Many  war-time  problems  considered  at  well  attended  annual  meet- 
ing of  Flavoring  Extract  Manufacturers  Association,  held  in  New  York 
June  26-28.  Substitutes  for  alcohol  discussed  and  adverse  legislation 
reviewed.  <1  President  F.  P.  Beers  re-elected. 


'T’lIE  ninth  annual  convention  of  the  Flavoring 
Extract  Manufacturers’  Association  of  the 
United  States,  held  at  the  Hotel  Astor,  New 
York,  June  26-28,  was  one  of  the  most  successful 
in  the  history  of  the  organization.  The  sessions 

were  well  attended 
and  much  of  in- 
terest developed. 
The  convention 
committee,  of 
which  J.  Edward 
Young  of  Thurs- 
ton & Braidich, 
New  York,  was 
chairman,  provided 
not  only  a helpful 
and  instructive 
business  pro- 
gramme, but  also 
a most  interest- 
ing entertainment 
schedule,  which 
included  a theater 
party,  a shore  din- 
ner at  Chateau 
Laurie  r,  City 
Island,  and  a visit 
F.  P.  Beers,  Re-elected  to  the  Midnight 
President  of  Flavoring  Frolic  atop  the 
Extract  Association  New  Amsterdam 

Theater. 

Governmental  war-time  restrictions,  adverse 
legislation  and  other  trade  problems  brought  on 
by  the  war  occupied  a prominent  place  in  the  dis- 
cussions. There  was  apparent  a desire  to  co- 
operate with  the  Government  and  to  back  any 
measure  designed  to  assist  in  the  prosecution  of 
the  war. 

In  his  annual  address,  President  Beers  stated 
that  the  time  was  ripe  for  a nation-wide  educa- 
tional campaign  on  the  legitimate  use  of  flavoring 
extracts,  to  establish  them  beyond  question  as  es- 
sential food  products.  He  also  urged  the  mem- 
bers to  watch  their  sales  carefully  so  as  to  pre- 
vent the  use  of  products  containing  alcohol  for 
beverage  purposes. 

He  stated  that  manufacturers  who  knowingly 
place  their  goods  where  they  might  be  used  for 


other  than  legitimate  purposes  would  be  put  out 
of  business. 

Many  Papers  of  Merit  Read 

Several  papers  of  merit  were  read  at  the  dif- 
ferent sessions,  among  them  being  one  of  espe- 
cial interest  by  W.  M.  McCormick,  of  McCormick 
& Co.,  Baltimore,  father  of  the  association.  It 
had  to  do  with  general  trade  conditions,  and  made 
an  appeal  for  the  whole-hearted  support  of  the 
war  by  extract  manufacturers.  He  suggested  that 
the  trade  be  prepared  for  further  restrictive  meas- 
ures, as  he  knew  they  were  coming. 

Another  helpful  paper  was  that  read  by  L.  K. 
Talmadge,  of  Baker  Extract  Company,  Spring- 
field,  entitled  “Cost  System.”  Mr.  Talmadge  de- 
vised the  cost  accounting  system  which  was  re- 
cently sent  to  members  in  the  form  of  a circular. 
During  the  course  of  his  convention  talk  he  dis- 
tributed copies  of  these  circulars  and  then  gave  a 
concrete  demonstration  of  the  working  out  of  his 
system. 

C.  Beilstein,  vice-president  of  Dodge  & Olcott 
Company,  New  York,  presented  a summary  of 
market  conditions  for  raw  materials  in  an  address 
entitled  “The  Outlook  for  Lemon  and  Orange 
Oils  and  Vanilla  Beans.”  Mr.  Beilstein’s  talk 
showed  an  intimate  knowledge  of  the  raw  material 
situation  and  was  well  received.  He  stated  that 
the  trade  has  little  cause  to  complain  about  prices 
of  aromatic  raw  materials ; that  the  present  price 
of  vanillin  is  not  as  high  as  conditions  warrant, 
and  that  there  is  little  likelihood  of  any  sharp 
break  in  the  price  of  vanilla  beans. 

Because  of  the  shortage  of  alcohol,  its  high 
price  and  the  possibility  of  laws  being  passed  pro- 
hibiting the  sale  of  extracts  containing  alcohol,  the 
paper  read  by  Dr.  R.  O.  Brooks,  of  New  York 
City,  dealing  with  non-alcoholic  extracts,  aroused 
much  interest.  He  stated  that  even  though  alcohol 
was  the  best  extracting  agent  for  vanilla  beans, 
it  did  not  necessarily  follow  that  the  flavoring 
need  be  delivered  to  the  housewife  dissolved  in 
alcohol.  He  advocated  the  consideration  of  sugar 
syrups  as  carriers  of  flavor,  and  mentioned  par- 
ticularly a product  called  “Nulomoline  T.  P.,” 
with  which  he  has  successfully  experimented.  To 
emulsify  the  oils  he  recommends  a machine  known 
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as  the  “Emulsor,”  manufactured  by  the  De  Laval 
Separator  Company.  Dr.  Brooks  exhibited  several 
samples  of  various  flavors  made  with  “Nulomo- 
line,”  which  he  stated  had  been  standing  for 
some  time  and  showed  no  separation. 

Talk  by  Food  Administration  Representative 

B.  E.  Reuter,  chairman  of  the  Division  of  Fats 
and  Oils  of  the  United  States  Food  Administra- 
tion, told  about  steps  that  are  being  taken  by  the 
Government  to  conserve  sugar,  alcohol  and 
glycerine.  He  stated  that  the  sugar  situation 
might  improve  by  September.  Meantime,  extract 
manufacturers  are  to  be  allowed  but  50  per  cent 
of  their  purchases  last  year.  He  predicted  a pos- 
sible improvement  in  the  glycerine  situation  be- 
cause of  possible  increased  production  under 
Government  auspices.  As  for  alcohol,  Mr.  Reuter 
said  there  was  little  likelihood  of  further  restric- 
tions between  now  and  September  1 ; after  that  he 
could  not  say.  He  said  it  was  not  the  intention 
of  the  Food  Administration  to  disrupt  business, 
and  there  was  no  disposition  to  class  extracts  as 
non-essentials. 

G.  H.  Neidlinger,  of  the  Peerless  Tube  Com- 
pany, Bloomfield,  N.  J.,  gave  an  interesting  ex- 
position of  the  manufacture  of  tin  tubes.  Other 
papers  read  were:  “The  Testing  of  Non-alcoholic 
Flavoring  Extracts,”  by  Dr.  F.  M.  Boyles,  of  Mc- 
Cormick & Co.,  Baltimore ; “Flavoring  Extracts  as 
Essential  Products,”  by  C.  F.  Sauer,  of  the  C.  F. 
Sauer  Company,  Richmond,  Va.,  and  “The  Ex- 
pense of  Marketing  Our  Products,”  by  J.  F.  Claw- 
son, of  Clawson  & Co.,  Philadelphia. 

A Year  of  Legislative  Activity 

R.  H.  Bond,  chairman  of  the  legislative  com- 
mittee, read  a lengthy  report  indicating  that  the 
committee  has  had  much  to  contend  with  during 
the  past  year  because  of  the  prohibition  movement 
and  the  inclination  of  legislators  to  propose  dras- 
tic laws  which  if  adopted  would  prevent  the  use 
of  alcohol  in  flavoring  extracts.  The  committee, 
with  the  aid  of  Thomas  E.  Lannen,  association 
attorney,  has  been  able  to  prevent  most  laws  being 
passed  in  a form  detrimental  to  the  interest  of 
flavoring  extract  manufacturers. 

A resolution  was  adopted  calling  for  the  ap- 
pointment of  a committee  of  form  to  investigate 
the  navy  specifications  for  lemon  extracts,  to  de- 
termine whether  98  per  cent  alcohol  can  be  sub-  ' 
stituted  for  absolute  alcohol,  and  also  if  98  per 
cent  alcohol  is  found  to  make  a clear  solution, 
how  much  is  necessary  to  prevent  deterioration. 
Another  important  resolution  passed  provided 
that  the  relative  flavoring  value  of  standard  vanilla 
extract,  as  compared  with  vanilla  sugar,  which  is 


specified  by  the  Navy  Department,  be  submitted 
to  a domestic  science  school  of  recognized  stand- 
ing and  the  result  reported  to  the  association,  also 
to  the  Navy  and  Quartermaster  Departments. 

Other  resolutions  adopted  advocated  a law 
making  the  water  power  of  the  country  available ; 
urged  members  to  see  that  products  containing 
alcohol  are  sold  and  used  only  for  the  purpose 
intended,  and  assured  the  Government  of  the 
association’s  support  in  the  winning  of  the  war. 

Attention  was  called  to  Treasury  decision  No. 
2699,  having  to  do  with  the  method  of  preparing 
and  labeling  certain  standard  products,  It  was 
stated  that  unless  this  decision  was  changed  it 
would  be  injurious  to  the  trade.  The  matter  was 
referred  to  the  executive  committee  with  the 
power  to  act. 

Officer  and  Executive  Committee  Re-elected 

President  Beers’  administration  was  highly  en- 
dorsed, and  he,  together  with  all  the  other  officers, 
were  re-elected.  Twenty-one  new  members  were 
added  during  the  year  and  several  others  joined 
at  convenient  time.  The  officers  and  members  of 
the  executive  committee  are  as  follows : Presi- 

dent, F.  P.  Beers,  The  C.  L.  Cotton  Perfume  & 
Extract  Company,  Earlville,  N.  Y. ; first  vice- 
president,  Charles  D.  Joyce,  A.  Colburn  Company, 
Philadelphia;  second  vice-president,  R.  E.  Heekin, 
The  Heekin  Spice  Company,  Cincinnati ; third 
vice-president,  L.  B.  Parsons,  Seeman  Bros.,  New 
York.  Gordon  M.  Day,  Day-Bergwell  Company, 
Milwaukee,  Wis.,  secretary ; F.  A.  Ross,  Stickney 
& Poor  Spice  Company,  Charlestown,  Mass., 
treasurer ; Frank  L.  Beggs,  The  Styron-Beggs 
Company,  Newark,  Ohio;  R.  H.  Bond,  McCor- 
mick & Co.,  Baltimore ; T.  W.  Carman,  Baker 
Extract  Company,  Springfield,  Mass.,  and  W.  H. 
Hyde,  The  Abner  Royce  Company,  Cleveland. 

The  Annual  Dinner 

More  than  one  hundred  attended  the  dinner, 
which  was  held  in  the  East  Ball  Room  of  the 
Hotel  Astor  on  the  evening  of  June  28.  Burton 
T.  Bush,  of  The  Antoine  Chiris  Company,  was  the 
toastmaster,  and  Corporal  Oscar  Mouvet,  of  the 
French  Foreign  Legion,  and  Col.  Ned  Arden 
Flood  were  the  speakers.  Corporal  Mouvet,  who 
returned  to  this  country  in  March  after  several 
months  of  service,  has  been  visiting  the  industrial 
centers  of  the  country,  and  was  enthusiastic  about 
the  progress  that  has  been  made  in  war  work. 

Excerpts  from  President’s  Address 

As  the  war  takes  on  wider  latitude  and  deeper 
efficiency  so  our  problems  become  greater  and 
more  diversified.  Uncertainties  are  multiplying. 
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Our  responsibilities  are  increasing  until  the  very 
life  of  our  industry  is  threatened. 

Our  industry,  in  common  with  the  other  in- 
dustries of  the  nation,  has  many  serious  problems 
to  deal  with  in  this  most  critical  time,  and  never 
was  it  more  important  and  necessary  for  all  of  us 
to  get  together  and  consider  the  best  way  in 
which  to  deal  with  these  problems — not  only  from 
our  own  welfare  as  an  industry,  but  it  is  also 
necessary  and  far  more  important  that  we  do  so 
in  the  interest  of  our  nation  as  well.  We  have 
already  cheerfully  and  willingly  made  many  sacri- 
fices, but  undoubtedly  we  will  be  called  upon  by 
our  country  to  make  further  sacrifices,  and  it  is 
our  duty  to  be  prepared  to  do  so,  and  to  map  out 
as  definitely  as  possible  a course  which  we  can,  if 
necessary,  pursue  during  the  coming  year  to  the 
greatest  advantage  of  our  nation,  and  still  survive 
as  an  industry. 

It  is  apparent  that  we  must  readjust  our  affairs 
and  concentrate  our  efforts  to  meet  the  new  and 
changed  conditions. 

We  are  learning  these  days  what  preparedness 
for  war  can  accomplish  toward  the  winning  of 
war.  It  would  be  a good  thing  if  we  could  realize 
also  that  preparedness  for  peace  is  quite  as  neces- 
sary. There  is  no  doubt  at  all  that  when  our  war 
preparations  have  reached  their  maximum  and 
begin  to  be  felt,  victory  will  follow.  But  what 
will  follow  victory?  There  must  be  a period  of 
readjustment  that  is  far-reaching  in  character, 
and  if  we  are  not  ready  to  deal  with  the  problems 
of  that  period  we  may  find  defeat  in  our  victory. 


EXTRACT  TRADE  PROBLEMS 


Conditions  Now  Confronting  the  Trade  and 
Suggestions  for  Overcoming  Them* 


By  W.  M.  McCormick 
Baltimore,  Md. 

'T'HE  question  of  large  packages  versus  small 
*■  ones  is  of  vital  importance  to  all  of  us  and 
should  be  given  consideration.  Two  years  ago  we 
sent  out  a circular  to  our  trade  calling  attention 
to  it,  and  over  a year  ago  we  cut  out  the  so-called 
5-cent  package  of  spices  and  teas,  5-  and  10-cent 
extracts,  etc.,  feeling  and  knowing  that  the  greatest 
part  of  the  cost  for  small  packages  is  for  the  con- 
tainers themselves,  and  the  content,  for  which  the 
consumer  pays,  is  very  small.  Extra  small  pack- 
ages absorb  excessive  labor,  material,  etc.,  and  are 
a waste  in  general. 

The  cost  of  the  5-cent  package — that  is,  con- 
tainer, label,  labor,  etc.,  exclusive  of  contents — is 


* Excerpts  from  an  address  read  before  the  ninth  annual 
convention  of  The  Flavoring  Extract  Manufacturers’ 
Association,  New  York,  June  27,  1918. 


2J4  cents,  while  2j4  cents  will  cover  the  cost  of 
container,  label,  labor,  etc.,  of  the  10-cent  pack- 
age, or  approximately  in  that  proportion. 

There  is  a happy  medium  between  small  pack- 
ages and  bulk  goods,  and  this  we  must  determine. 
Everything  should  be  done  to  conserve  supplies. 
It  is  not  advisable  to  pack  in  too  large  a package, 
for  frequently  the  goods  decompose  or  deteriorate 
in  such  a way  that  they  are  not  economical.  The 
question  is  to  find  the  right  place  to  stop,  and  this 
must  he  given  consideration  by  every  manufac- 
turer in  the  country,  whether  in  our  line  or  any 
other. 

Eliminate  Sub-Standard  Extracts 

Unfortunately,  in  many  counties  and  States  the 
flavoring  extract  industry  is  looked  upon  with  dis- 
trust. Jamaica  ginger,  peppermint,  and  even 
lemon  extract,  have  been  so  grossly  abused  that 
if  persisted  in  our  industry  will  be  killed.  Hun- 
dreds of  letters  to  our  brother  manufacturers  and 
merchants  all  over  the  country  calling  attention  to 
this  evil  have  been  written,  and  I am  glad  to  say 
that  co-operation  has  been  shown  quickly  by  all 
of  our  members. 

Let  me  earnestly  beg  all  manufacturers  to  taboo 
that  class  of  trade  entirely,  cutting  out  the  lower 
or  sub-standard  extracts,  because  they  are  the 
ones  most  frequently  abused.  They  should  also  be 
cut  out  for  other  reasons : First,  because  they 

are  not  economical  to  the  housewife ; second,  it 
takes  the  same  bottle  and  container  to  carry  50 
per  cent  in  quality  of  these  goods  as  it  does  100 
per  cent  of  the  pure.  And  just  here  is  a great  loss 
which,  if  we  are  loyal,  we  will  prevent. 

We  are  most  fortunate  in  having  a man  like 
Mr.  Hoover  at  the  head  of  our  Food  Adminis- 
tration. He  has  shown  us  clearly  the  necessity  of 
economizing  on  sugar,  and  just  here  allow  me  to 
suggest  a substitute  which  will  be  helpful.  We 
have  made  experiments  and  find  that  the  by- 
product syrup  made  by  the  sugar  refiners  will 
take  the  place  of  sugar  to  a very  large  extent  in 
our  laboratories.  It  costs  about  50  to  60  cents  a 
gallon. 

Granulated  corn  sugar  is  52^4  per  cent  as  sweet 
as  cane  sugar,  and  can  be  used  in  many  prepara- 
tions in  proportion  to  its  strength.  We  find  that 
ice  cream  manufacturers  and  others  are  using 
large  quantities  of  it,  and  as  it  comes  under  the 
head  of  “substitutes”  you  can  use  it  without  in- 
cluding it  in  your  sugar  account. 


A NATION  UNITED 
This  is  no  time  for  hot  air  or  generalities  or 
theories — we  must  all  pull  together,  not  only  to 
keep  business  going  but  to  make  it  bigger,  so  we 
can  win  the  war. 

We  must  pull  together,  or  be  pulled  apart. 
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WHY  EXTRACTS  ARE  ESSENTIAL 


They  Are  the  Basis  of  Most  Foods  and  Con- 
tribute to  the  Well  Being  of 
the  Nation* 


By  C.  F.  Sauer 

Richmond,  Va. 

C1  XTRACTS  are  essential  food  products,  be- 
cause  flavor  is  the  basis  of  all  foods.  They 
are  essential  and  a necessity  in  industries  where 
millions  in  capital  are  involved.  They  are  essen- 
tial to  the  soda  water  bottler ; to  the  ice  cream 
manufacturer;  to  the  confectioner;  to  the  fancy 
baker ; to  restaurants  and  hotels ; to  the  soda 
fountain,  which  has  become  an  American  institu- 
tion, where  a great  many  people  make  their  mid- 
day meal  of  a milk  shake  or  an  egg,  or  some  other 
drink  or  food,  all  of  which  contain  some  flavor. 
And  last,  but  not  least,  to  millions  of  housewives 
who  find  if  necessary  to  use  flavor  in  some  form. 

As  an  essential  and  conserver  of  food,  I believe 
flavoring  extracts  stand  at  the  top  of  the  list,  be- 
cause extracts  are  the  most  concentrated  of  all 
foods.  They  help  to  make  meatless  and  wheat- 
less days  a success.  They  conserve  eggs,  sugar, 
flour,  by  stimulating  the  use  of  substitutes,  as  they 
make  more  palatable  the  somewhat  insipid  foods 
not  extensively  used  in  the  past,  such  as  rice, 
cornmeal,  sweet  and  Irish  potatoes,  tapioca,  corn 
and  potato  starch,  etc. 

Important  Accessories  to  the  Diet 

There  is  more  to  the  success  of  a dish  or  a 
meal  than  merely  supplying  nutrition.  It  must 
please  the  sense  of  taste  and  sight  or  the  stomach 
will  reject  to  a greater  or  less  degree,  according 
to  circumstances,  the  nutriment  which  it  provides. 
The  dish  which  you  do  not  enjoy  eating  does  you 
little  good.  Nutritive  elements  are  of  no  use  what- 
ever to  us  until  they  have  been  changed  by  the 
digestive  process  into  substances  which  the  body 
can  assimilate. 

Flavoring  extracts,  by  improving  the  odor  and 
flavor  of  food,  stimulate  the  nerves  of  taste  and 
smell,  and  thus  excite  the  secretion  of  saliva  and 
gastric  juices,  and  thereby  favor  digestion. 

I do  not  therefore  think  I exaggerate  when  I 
say  that  flavoring  extracts  contribute  to  the  health 
of  a nation,  as  health  depends  on  the  enjoyment 
and  the  ease  with  which  we  digest  the  food  we 
eat.  Few  of  us  realize  the  part  that  flavoring 
extracts  play  in  our  daily  life. 

Extracts  are  recognized  by  the  Government  as 

* Excerpts  from  an  address  read  before  the  ninth  annual 
convention  of  The  Flavoring  Extract  Manufacturers’ 
Association,  New  York,  June  27,  1918. 


an  essential  in  the  army  and  navy  and  their  in- 
stitutions. The  present  tendency  Throughout  the 
country  is  to  eliminate  all  strong  drink,  and  this 
has  been  done  in  the  case  of  the  army  and  navy, 
but  it  is  necessary  that  the  several  millions  of  men 
now  serving  our  country  should  have  some  sub- 
stitute in  the  way  of  soft  drinks  in  which  flavor 
and  sweets  are  necessarily  used. 


MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


W.  H.  ABORN,  of  the  New  York  coffee  firm 
of  Aborn  & Cushman,  77  Front  street,  left  June  28 
for  a rest  at  Amagansett,  L.  I.,  where  he  has  been 
accustomed  to  spend  his  vacations.  He  is  not 
expected  back  in  Front  street  before  September. 

ROSS  W.  WEIR,  ex-president  of  the  National 
Coffee  Roasters’  Association,  left  his  New  York 
office  in  Front  street  July  1 for  a month’s  sojourn 
in  the  Maine  woods. 

FRANK  B.  CONNOLLY,  recently  re-elected 
past-president  of  the  National  Association  of  Re- 
tail Grocers,  was  the  guest  of  honor  at  a Chamber 
of  Commerce  meeting  in  Petaluma,  Cal.,  Mr. 
Connolly’s  birthplace.  He  was  given  a fine  re- 
ception by  his  old  friends. 

C.  H.  PICKENS,  president  of  the  Paxton  & 
Gallagher  Company,  Omaha,  recently  visited  old 
friends  in  the  New  York  coffee  trade. 

CHARLES  MOORE,  with  the  Detroit  office  of 
Steinwender  & Sofifregen,  was  a recent  visitor  to 
the  New  York  office  of  his  firm. 

ROBERT  DAVIS,  of  the  Muskogee  Wholesale 
Grocery  Company,  Muskogee,  Okla.,  spent  five 
days  in  New  York  last  month. 

WILLIAM  FRANK,  coffee  buyer  for  Henry 
Nordlinger  & Co.,  New  York,  returned  June  16 
from  Maracaibo  to  go  on  active  service  in  the 
United  States  Navy,  in  which  he  is  a second-class 
seaman. 

P.  C.  MEEHAN,  senior  member  of  P.  C. 
Meehan  & Co.,  New  York,  will  celebrate  his  80th 
birthday  July  12.  He  has  been  in  Front  street 
for  sixty-five  years,  and  is  at  his  desk  every 
business  day.  He  is  the  doyen  of  the  New  York 
coffee  trade. 

CARL  STOFFREGEN,  of  Stofifregen  & Stein- 
wender, left  New  York  July  3 for  St.  Louis,  on 
a business  trip.  He  is  expected  to  return  in  ten 
days. 
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LONDON— England 
COLOMBO— Ceylon 
CALCUTTA— India 
BATAVIA— Java 
MEDAN — Sumatra 


SUMATRA  TEAS 

We  are  prepared  to  send  samples  and 
quote  prices  to  buyers  wishing  to  inves- 
tigate these  meritorious  teas. 

Naga  Hoeta,  Simbolon  and  Martoba 
are  a few  of  the  best  known  and  largest 
tea  producing  estates  under  control  of 
Harrisons  & Crosfield,  Ltd. 

Sumatra  teas  are  destined  to  become 
more  important  from  year  to  year  and 
it  will  pay  American  tea  buyers  to 
become  familiar  with  them.  Our  expe- 
rience with  these  teas  is  at  your  dis- 
posal. 

Irwin  - Harrisons  & Crosfield,  Inc. 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  90-96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO.  25  California  St. 
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MISCELLANEOUS  TRADE  NEWS 

<1  A department  covering  the  activities 
and  developments  of  the  manufacturing 
tea,  coffee,  spice  and  fine  grocery  interests 
and  the  supply  trades. 


NEW  ELECTRIC  COFFEE  ROASTER 


A Description  of  the  “Ben  Franklin’’  Machine, 
Which  Was  Exhibited  for  the  First  Time 
at  New  York  Conservation  Food  Show 


/^\NE  of  the  most  interesting  exhibits  at  the 
recent  New  York  Food  Conservation  Show 
was  the  “Ben  Franklin”  electric  coffee  roaster.  It 
was  the  first  public  exhibition  of  this  new  type 
roaster,  which  is  heated  and  operated  by  elec- 
tricity, and  F.  J.  Kuhlemeier.  the  owner,  was  kept 
busy  demonstrating  it  to  interested  visitors.  The 
machine  was  in  continuous  operation,  roasts  were 
taken  off  and  the  coffee  brewed  and  served. 

The  points  emphasized  in  the  demonstration 
were  that  because  the  coffee  is  roasted  in  an 
asbestos-lined  drum  containing  its  own  electric 
heating  units  and  sealed  against  outside  atmos- 
phere, there  is  a reduction  in  the  roasting  cost  and 


New  Roaster  Displayed  at  New  York  Food 
Show 


an  improvement  in  the  flavor  and  aroma,  and  also 
that  less  coffee  is  required  in  the  brewing. 

Among  the  other  advantages  of  this  machine, 
as  outlined  in  the  circular  issued  by  the  company, 
are  the  following:  “It  is  operated  by  its  own 

electric  motor.  .Absolutely  exempt  from  gas, 


charcoal,  coal  and  all  other  heat  fumes,  soot, 
smoke  and  gases.  The  heat  is  uniform,  directly 
applied  and  sustained,  which  admits  of  its  applica- 
tion at  whatever  intensity  and  for  whatever  dura- 
tion may  be  necessary. 

“The  machine  occupies  a space  of  but  24  x 54  x 
48  inches.  It  requires  no  intricate  installation. 

“The  constant  heat,  continuously  and  directly 


The  “Ben  Franklin”  Electric  Coffee  Roaster 


applied  to  a controlled  degree,  breaks  down  the 
bean  cells  uniformly  from  shell  to  center.  This 
liberates  the  oil,  allowing  diffusion  throughout  the 
roasted  fiber.  Thus  the  shell  is  preserved  intact 
without  the  berry  center  still  remaining  green. 
Not  only  is  the  full  essence  preserved  but  a uni- 
form texture  is  secured  for  grinding.” 

One  of  the  accompanying  cuts  shows  the  roaster 
as  displayed  in  the  Food  Show  exhibit,  and  the 
other  is  a close-up  view,  enabling  the  reader  to  get 
a good  idea  as  to  the  general  appearance  of  the 
machine.  It  is  made  and  sold  by  the  Ben  Franklin 
Electric  Roaster,  547  West  noth  street,  New  York 
City. 


New  York’s  Food  Saving  Show 
The  “Conservation”  Food  Show  was  designed 
to  visualize  the  Government’s  food  programme. 
National,  State  and  city  governments  having  to 
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do  with  foods  participated,  th$  object  being  to 
teach  the  people  of  New  York  how  to  live  better 
and  more  economically  and  thus  help  win  the  war. 
Eight  Government  booths  in  charge  of  experts 
demonstrated  the  actual  preparation  of  '‘war 
dishes.” 

About  thirty-five  manufacturers  of  grocery  spe- 
cialties maintained  booths  and  demonstrated  their 
products.  Among  these  exhibitors  were  Jaburg 
Bros.,  Beechnut  Packing  Company,  General 
Chemical  Company,  The  Ben  Franklin  Coffee 
Roaster,  Austin  Nichols  & Co.,  National  Sugar 
Refining  Company  and  Runkel  Bros. 

OBITUARY 

Charles  P.  Chapin 

Charles  P.  Chapin,  formerly  in  charge  of  the 
mild  coffee  department  of  Arbuckle  Bros.,  New 
York,  died  the  latter  part  of  June.  He  was  67 
years  old  and  had  been  ill  for  about  five  years. 


Richard  Litson 

Richard  Litson,  coffee  salesman  with  Sprague 
& Rhodes,  New  York,  for  several  years,  dropped 
dead  in  a Brooklyn  (N.  Y.)  street  on  June  27. 


William  H.  Mohr 

William  H.  Mohr,  well  known  as  a former* 
member  of  the  New  York  Coffee  Exchange,  died 
June  22  in  his  New  York  residence  from  a self- 
inflicted  gunshot  wound.  No  reason  was  as- 
signed by  his  intimates  for  his  act.  He  was  75 
years  of  age  and  recently  retired  from  business. 


Herbert  W.  Stickney 

Herbert  W.  Stickney,  59  years  old,  and  a mem- 
ber of  Bacon,  Stickney  & Co.,  tea  and  spice  mer- 
chants, Albany,  N.  Y.,  died  June  22.  He  was  one 
of  Albany’s  leading  business  men. 


Charles  A.  Meguire 

Charles  A.  Meguire,  president  and  treasurer 
of  Meguire  & Seaton  Company,  Louisville,  Ky., 
tea  and  coffee  brokers,  died  June  12,  aged  73 
years.  C.  C.  Seaton,  secretary  and  general  man- 
ager, will  continue  the  business. 


Victor  H.  Engelhard 

Victor  H.  Engelhard,  a prominent  member  of 
the  National  Coffee  Roasters’  Association,  and 
founder  of  the  wholesale  coffee  firm  of  A.  Engel- 


hard & Sons  Company,  Louisville,  Ky.,  who  died 
May  1 7,  has  been  succeeded  as  head  of  the  busi- 
ness by  his  son,  Capt.  Victor  H.  Engelhard,  Jr. 
Capt.  Engelhard  is  now  in  army  service  and  will 
take  active  charge  upon  his  return  from  war. 


AMERICAN  EXPORTER  IN  PRIZE  CASE 
In  a British  Prize  Court  case  recently  tried 
before  Sir  Samuel  Evans,  the  American  house  of 
W.  R.  Grace  & Co.  was  charged  with  enemy  trad- 
ing. The  case  involved  6, coo  tons  of  coffee  and 
an  equal  amount  of  cocoa,  which  were  seized  by 
the  British  two  years  ago  on  a ship  sent  by  the 
American  firm  of  John  Daniel  & Co.  to  a Scan- 
dinavian  consignee.  The  Crown  held  that  the 
shipment  was  really  destined  for  Germany,  and 
that  W.  R.  Grace  & Co.,  through  an  intricate  chain 
of  import  and  export  houses,  were  interested 
parties.  The  court  adjourned  the  case  without 
reaching  a decision. 


MAIL-ORDER  HOUSE  CURBED 
[special  correspondence] 
Washington,  D.  C.,  June  30,  1918. — Sears,  Roe- 
buck & Co.,  the  Chicago  mail-order  house,  to-day 
was  ordered  by  the  Federal  Trade  Commission  to 
desist  from  certain  unfair  methods  of  competition, 
including  the  circulation  of  false  and  misleading 
advertisements  which  the  company  admitted  had 
been  practiced  by  them. 

Sales  of  sugar  at  less  than  cost,  conditioned  on 
the  purchase  of  other  groceries  on  which  a suf- 
ficient price  was  received  to  give  a profit  on  the 
combined  sale,  was  one  of  the  practices  disap- 
proved by  the  Commission.  The  company  also 
was  ordered  to  stop  advertising  that  its  repre- 
sentative supervised  the  picking  of  Japan  tea  of- 
fered for  sale;  that  its  coffees  were  purchased 
direct  from  the  best  plantations  in  the  world,  and 
that  competitors  of  the  company  did  not  deal  hon- 
estly with  their  customers. 

JOBBER  IS  FINED  BY  FOOD  BOARD 
Jaburg  Bros.,  New  York,  jobbers  of  coffee  and 
bakers’  supplies,  were  recently  accused  and  found 
guilty  of  selling  sugar  in  excess  of  the  margin 
fixed  by  the  U.  S.  Food  Administration,  accord- 
ing to  an  announcement  by  the  Federal  Food 
Board  of  New  York.  The  penalty  imposed  was 
that  Jaburg  Bros,  contribute  $20,000  to  the  Red 
Cross  in  lieu  of  any  suspension  of  their  business. 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris.  Pres.  SEBRING,  OHIO 
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We  BEAUTY  OF  FORESIGHT 

With  the  coming  of  the  Autumn,  the  Coffee  World  quickens 
towards  its  maximum.  The  cooler  weather  turns  the  Con- 
sumer’s mind  to  the  steaming  cup;  in  the  Roasting  and  the 
Packing  Houses,  executives  return  from  vacations  and  take 
up  delayed  programs  of  purchasing  and  supply. 

Production  rises  to  a peak  in  the  Coffee  World.  Aad  this 
peak  is  mirrored  even  in  Factories  that  make  accessories  for 
the  Coffee  Trade.  In  our  own  plants,  for  instance,  while  the 
Spring  months  frequently  show  a considerable  unused  margin 
of  equipment,  late  Summer  and  Fall  are  always  characterized 
by  orders  marked  “ship  immediately”  or  “please  rush”. 

Every  worth-while  coffee-package  is  a special  job,  requiring 
the  painstaking  efforts  of  skilled  workmen.  To  hurry  such 
work  is  to  diminish  its  quality.  To  the  manufacturer’s  great 
regret  the  Buyer  often  receives  lower  value  on  a “rushed”  job. 

Foresight  is  a splendid  investment  for  everyone  concerned. 
The  Buyer  receives  a better  package  and  is  happy  in  the 
ability  to  supply  his  Retail  Trade  on  time.  And  the  Manu- 
facturer deeply  appreciates  the  consideration — as  well  as  the 
opportunity  to  serve  at  top  efficiency. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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How  Lack  of  Ships  Affects  Tea 

The  diagram  above,  which  is  being  distributed  with  the 
compliments  of  E.  M.  Osborn  Company,  New  York  tea 
importer,  at  93  Front  street,  is  designed  to  show  how  the 
shrinkage  of  shipping  facilities  during  the  war  has  cut 
down  importations  of  tea  into  this  country. 


In  answer  to  the  Food  Board’s  charges,  Jaburg 
Bros,  offered  two  explanations.  They  claimed 
they  did  not  understand  that  the  sugar  regulations 
of  the  Administration  applied  to  bakers’  supply 
houses,  and  also  that  because  of  the  nature  of 
their  business  the  firm  made  little  or  no  actual 
profit  on  its  sugar  transactions,  even  at  the  prices 
charged.  The  firm  turned  over  to  the  Red  Cross 
on  July  2 Liberty  Bonds  to  the  amount  of  $20,000. 

GIVES  SOUVENIRS  AT  CONVENTION 

During  the  recent  convention  of  the  Flavoring 
Extract  Manufacturers’  Association  at  New  York, 
the  Nulimoline  Company,  m Wall  street,  New 
York,  distributed  among  the  delegates  a clever 
advertising  device  consisting  of  a keyring  in  a 
leather  case  for  protection  to  keys  and  clothing. 

The  annual  report  of  Gaston,  Williams  & Wig- 
more,  Inc.,  New  York,  showed  gross  sales  of 
$57,537,991,  as  compared  with  $44,950,995  in  the 
preceding  twelve  months. 


MARKETS  OF  THE  WORLD 

Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 

The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C. 

London,  June  4,  1918. 

T^ROM  the  point  of  view  of  supplies  the  outlook 
*■  in  tea  in  this  country  continues  quite  satisfac- 
tory, while  allotments  to  the  wholesale  trade  are 
being  resumed  with  a ballot  representing  about 
5,500,000  pounds.  The  weekly  supplies  at  Mincing 
Lane  will  be  kept  as  near  as  possible  to  5,000,000 
pounds,  which  is  a quantity  considered  ample. 

Tea  has  continued  to  come  along  in  good  quan- 
tities for  some  time  past ; it  is  understood  that 
more  Ceylon  tea  will  be  available  in  the  near 
future.  The  trade  is  now  more  particularly  anx- 
ious to  get  hold  of  this  description,  the  supply  of 
which  was  very  short  the  last  few  months.  There 
is  quite  an  abundance  of  Indian  tea,  but  China  tea 
is  practically  exhausted  owing  to  the  import . 
prohibition. 

The  total  of  all  kinds  of  tea  held  in  the  country 
on  April  30  was  returned  as  95,166,000  pounds, 
as  compared  with  86,099,000  pounds  at  the  same 
date  last  year  and  100,013,000  pounds  in  1916. 

The  Tea  Rationing  Scheme 

The  Ministry  of  Food  announced  that  under  the 
new  scheme  for  the  distribution  of  tea  supplies, 
which  will  take  effect  as  from  July  14,  every  un- 
registered person  in  Great  Britain  should,  not 
later  than  June  10,  register  with  a tea  retailer. 
The  Food  Controller  has  not  yet  decided  whether 
the  new  system  of  distribution  shall  be  accom- 
panied by  national  rationing  in  July,  but  the 


BLACK  DIAMOND  BRAND 
BICKLIINJG  SPICES 

SEVENTEEN  VARIETIES  OF  THE  BEST  QUALITY  OF  WHOLE  MIXED  SPICES  AND  SEEDS  SO 
PROPORTIONED  AS  TO  PRODUCE  A FLAVOR  UNEQUALLED  FOR  ALL 
PICKLING  PURPOSES.  BULK  OR  CARTONS. 

ARCHIBALD  & LEWIS  COMPANY  .*.  *.*  •••  NEW  YORK 
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UK mill IMIIIII1 mi linn 


CO-OPERATE  WITH  U.  S. 
FOOD  ADMINISTRATION 


AND 


B.ENEFIT  YOURSELVES 
AT  THE  SAME  TIME 


The  Necessity  for  the  Conservation  of  Tin  Plate  for  War  Purposes, 
as  strongly  pointed  out  by  the  U.  S.  Food  Administration,  urges 
Packaging  Concerns  to  use  more  extensively 

TIN=AND=FIBER  CANS 

FOR  COFFEE,  TEA,  COCOA,  AND 
DRY  PRODUCTS  GENERALLY 

and  in  doing  so  they  achieve  two  desirable  ends:  They  work  in 
harmony  with  the  Government  and,  at  the  same  time,  use  the 
best  and  most  Economic  Package  available. 

WE  SPECIALIZE  IN  ALL  SIZES 

Square  and  Oblong  Tin=and=Fiber  Cans 

FOR 

COFFEE  AND  COCOA 


CANISTER  COMPANY 

of  New  Jersey 

PHILLIPSBURG,  N.  J. 

NEW  YORK  OFFICE 
17  BATTERY  PLACE,  NEW  YORK  CITY 


Originators  of  the  Tin-and-Fiber 
Container  in  Extensive  use  in 
the  Coffee  and  Tea  Traae. 
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supply  of  tea  to  retailers  will  be  made  upon  a 
basis  of  2 ounces  weekly  for  each  registered  cus- 
tomer, including  children. 

The  London  Coffee  Market 
Public  sales  of  coffee  have  been  resumed,  but 
only  very  limited  quantities  are  put  forward. 
These  have  been  meeting  until  lately  with  fair 
competition  at  steady  prices,  but  demand  at  the 
time  of  writing  seems  to  have  slackened.  Better 
quantities  of  the  more  desirable  qualities  for  the 
home  trade  may  become  available  before  long; 
that  is,  provided  sufficient  freight  is  forthcoming. 
Business  in  the  terminal  market  is  reported  to  be 
at  a standstill,  with  quotations  unchanged.  Gen- 
erally stocks  in  this  country  are  now  much  re- 
duced owing  to  the  heavy  deliveries  that  have 
been  going  on  for  some  months  past.  Certain 
quantities  are  held  by  the  authorities,  much  of 
which,  however,  is  unsuited  for  the  needs  of  this 
country.  In  these  circumstances  it  may  become 
advisable  to  relax  the  prohibition  of  imports.  It 
is  held  here  that  certain  countries  that  produce 
fine  coffee  might  well  be  allowed  to  ship  part  of 
their  stocks.  The  stock  of  coffee  actually  in  this 
country  on  April  30  was  884,000  hundredweights 
(of  1 12  pounds  each),  against  1,394,000  hundred- 
weights at  the  corresponding  date  of  last  year. 
The  stock  of  chicory  was  8,000  hundredweights, 
against  11,000  hundredweights. 

An  interesting  case  in  the  Prize  Court  was  con- 
cerned with  a Guatemala  coffee  shipment.  In 
this  case  the  president  of  the  Prize  Court,  Sir 
Samuel  Evans,  was  asked  by  the  Crown  to  con- 
demn 145,000  bags  of  coffee,  valued  at  $465,000, 
shipped  from  Guatemala  and  consigned  to  neutrals. 

Counsel  for  the  Crown  said  that  before  the  war 
the  Guatemala  coffee  trade  was  more  under  Ger- 
man control  than  the  coffee  trade  of  any  other 
part  of  the  world.  The  plantation  companies 
were  financed  and' controlled  from  Hamburg.  In 
1915  a great  deal  of  this  coffee  managed  to  run 
the  blockade,  but  towards  the  end  of  that  year  the 
risks  increased  so  much,  owing  to  the  vigilance  of 
British  cruisers,  that  the  persons  concerned  in 
the  trade  had  to  adopt  devious  methods  to  get 
their  goods  through  to  Germany.  The  coffee  now 
before  the  court  was  mainly  claimed  by  firms  in 
Guatemala  and  Christiania,  but  the  submission  of 
the  Crown  was  that  its  ultimate  destination  was 
Germany.  Thomas  Reece. 
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PORTO  RICO’S  COFFEE  OUTLOOK 


Planters  Declare  That  the  Coming  Crop  Will 
Be  from  25  to  50  Per  Cent 
Below  Normal 

[from  a staff  correspondent] 

San  Juan,  Porto  Rico,  May  31,  1918. 
^HAT  the  coming  coffee  crop  will  be  from  25 
to  50  per  cent  below  the  normal  yield  is  the 
prediction  of  coffee  planters  in  the  Lares  and 
Yauco  districts.  One  large  grower  in  the  latter 
district  maintains  that  the  loss  in  production  will 
reach  75  per  cent. 

The  cause  given  for  the  poor  crop  prospect  is 
an  unusually  cold  and  rainy  growing  season.  Just 
how  far  the  shortage  in  production  will  affect  the 
price  of  coffee  in  the  island  is  difficult  to  say.  The 
greater  part  of  the  crop  of  the  island  has  hitherto 
been  exported  to  foreign  countries — Spain,  Cuba, 
France  and  Italy  being  the  chief  consumers. 

After  the  outbreak  of  the  war  France  decided 
to  prohibit  the  importation  of  our  coffee  and  pur- 
chase the  Brazilian  product.  Italy  continued  to 
be  a buyer,  the  coffee  being  sent  by  way  of  Spain. 
Recently,  however,  the  Transatlantic  Steamship 
Company  notified  exporters  here  that  it  would  no 
longer  receive  coffee  destined  for  the  Italian  mar- 
ket because  of  the  danger  of  submarine  attacks, 
Germany,  of  course,  considering  coffee  a food 
product  en  route  to  an  enemy  country. 

The  Cuban  coffee  market  is  at  present  over- 
stocked. Cuba  itself  produces  some  coffee  which 
sells  at  a lower  price  than  the  Porto  Rican  brand, 
though  by  no  means  enough  to  supply  the  demand 
there.  Spain  will  take  the  largest  share  of  the 
coming  crop,  but  at  present  it  is  difficult  to  get 
sufficient  cargo  space  for  coffee  on  Spanish  boats. 
One  of  the  principal  coffee  exporting  houses  of 
the  island  has  at  present  8,000  bags  ready  for  ex- 
portation, but  shipping  space  is  not  available. 

A normal  yield  of  coffee  here  is  from  400,000 
to  450,000  quintals.  The  manager  of  the  house  to 
which  allusion  was  just  made  estimates  that  next 
season  it  will  drop  to  250,000. 

Harwood  Hull. 


NEEDS  BLUE  BOOK  IN  HIS  BUSINESS 
J.  W.  Magee,  manager  of  Joseph  Tetley  & Co.,  Inc., 
Pittsburg,  Pa.,  writes:  “We  like  your  Blue  Book  and 

could  not  get  along  without  it.” 


PUREST  AND  BEST  BAKING  POWDERS 

Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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J “Our  Task:  To  Win  this  War. ” 

— President  Wilson.  | 

! 1 

1 1 


“All  of  us,  from  the  most  important  to  the 
least  of  us  in  all  trades  and  occupations,  now 
have  an  opportunity  to  put  our  hands  on  the 
rope  that  is  pulling  civilization  out  of  the  fire.” 

— Newton  D.  Baker. 
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SPICES  IN  SWITZERLAND 
Spice  dealers  in  Berne,  Switzerland,  are  urging 
their  fellows  in  that  country  to  abandon  the  pre- 
war practice  of  importing  spices  in  packages,  and 
to  pack  their  own  spices  in  accordance  with  the 
desires  of  their  customers.  The  Swiss  spice  im- 
porters have  formed  a syndicate  under  the  title  of 
the  “Union  Suisse  des  Negociante  de  Gros  en 
Denrees  Coloniales,  Berne,  Suisse.” 


BRITISH  SEIZE  STOLLWERCK  COCOA 
tIic  British  prize  court  recently  condemned 
over  $100, oco  worth  of  cocoa  beans,  powder  and 
butter  which  Stollwerck  Bros.,  Stamford,  Conn., 
were  charged  with  shipping  to  an  enemy  destina- 
tion. The  Crown  also  charged  that  while  Stoll- 
werck Bros,  are  described  as  an  American  firm 
their  name  is  that  under  which  Stollwerck  Ge- 
bruder,  of  Cologne  and  other  German  towns,  car- 
ried on  business  in  the  United  States.  The  Crown 
claimed  that  the  cargoes  were  enemy  property. 


CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


Chicago,  June  29,  1918. 

/'AWING  to  Government  regulations  Chicago 
coffee  merchants  are  showing  little  interest 
in  market  conditions.  The  market  seems  quite 
steady;  distribution  is  perhaps  a little  better  than 
a year  ago. 

Reports  of  frosts  in  Brazil  and  snow  in  Ar- 
gentina are  not  considered  here  as  disturbing. 
Chicago  coffee  men  are  abiding  by  the  regulations 
of  the  Food  Administration,  selling  as  much  as 
they  can  and  ordering  only  the  quantities  allowed 
them. 

The  Chicago  Tea  Market 
First-crop  Japan  tea  is  now  from  10  to  12  cents 
above  last  season.  This  is  said  to  be  due  to  the 
increased  cost  of  both  rail  and  water  transporta- 
tion, packing  materials  and  labor.  The  demand 
for  first-crop  Japan  tea  is  great,  because  there  are 
no  stocks  to  draw  from,  and  everything  is  being 
taken  up.  The  trade  is  anxiously  waiting  to  see 
what  the  market  on  second-crop  Japan  teas  will  be. 


Indian  and  Ceylon  teas  are  holding  firm.  Ship- 
ments from  Java  are  beginning  again.  Formosa 
has  gone  up  about  from  3 to  5 cents  because  of 
freight. 

Chicago  tea  men  are  priding  themselves  for 
securing  a modification  of  the  freight  rates.  The 
J.  C.  Whitney  Company,  the  Siegfried-Schmidt 
Company,  and  Hellyer  & Co.  were  active  in  this 
move.  They  joined  forces  and  engaged  Cifford 
Thorne,  a Chicago  attorney  and  expert  in  traffic 
litigation,  to  go  to  Washington,  where  he  suc- 
ceeded in  getting  a rate  of  $1.87^4  in  place  of  the 
$3.69  rate  proposed.  Louis  Resnick. 


NEW  ORLEANS  LETTER 


News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  July  1,  1918. 
'T'HE  coffee  situation  in  New  Orleans  has  re- 
mained  practically  unchanged  during  the  past 
month,  with  very  light  sales  and  inquiry  and  a 
diminishing  stock.  At  present  there  is  reported 
about  30, oco  bags  to  be  loaded  for  this  city  on  a 
Government  ship,  which  is  about  the  only  coffee 
in  sight  aside  from  the  officially  reported  local 
stock,  which  is  slightly  above  130,000  bags. 

The  tea  trade  is  reported  good,  though  supplies 
are  hard  to  get. 

Ben  C.  Casanas  and  Ben  Meyer,  members  of 
the  coffee  advisory  committee  of  the  Food  Ad- 
ministration, have  made  several  trips  to  New 
York  and  Washington  on  Government  business. 

The  Government  is  continuing  to  roast  coffee 
here,  using  supplies  bought  some  time  ago. 

G.  Amsinck  & Co.,  of  New  York,  represented 
here  by  H.  C.  Danaher,  and  the  Produce  & War- 
rant Company,  have  taken  quarters  in  the  Bright 
building  in  Gravier  street. 

The  restrictions  in  trading  and  the  Liberty  Loan 
and  War  Savings  activities  have  put  a quietus  on, 
general  business  to  a very  great  extent,  but  it  is 
expected  the  Government  will  permit  sufficient 
coffee  to  arrive  to  prevent  a famine,  although 
those  who  have  enjoyed  trade  in  special  grades  are 
having  a hard  time  to  get  their  customers  ac- 
customed to  taking  what  they  can  get. 

E.  K.  Pelton. 


F*HOSF»HATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Works:  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Offices:  NEW  YORK,  CUICVSO 
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Ritchie7  s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie* s Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 


W.  C.  RITCHIE  AND  COMPANY 
414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


(Trade  NAPACAN  Mark) 


The  highest  grade  all  paper  can  on 
the  market.  Its  impervious  qualities 
are  “built  into  it”,  the  manufacturing 
process  being  entirely  different  from  all 
other  forms  of  paper  containers. 

A Baltimore  Coffee  Roaster  writes: 
“The  Napacan  has  proven  the  best  for 
ground  coffee  that  we  have  tried  since 
the  advance  in  tin.  We  are  enthu- 
siastic about  it.” 

It  is  also  the  handsomest  package 
on  the  market.  The  patent  Hermetic 
Seal  Closure  is  ideal  for  Coffee.  Write 
for  catalogue  and  samples. 


NATIONAL  PAPER  CAN  CO., 
576-598  Clinton  St.,  Milwaukee. 
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THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  "The  Tea  and 
Coffee  Trade  Journal” 

New  York,  July  i,  1918. 

CXCEPT  for  a slight  flurry  in  futures  in  the 
latter  part  of  the  month,  clue  to  a moderate 
boom  in  the  port  of  Santos,  the  coffee  market  has 
shown  few  exceptional  features.  The  Santos 
rise  in  prices  was  attributed  to  reports  of  frost- 
damaged  crops.  New  York  traders  remained 
undisturbed,  however;  the  boom  died  quickly. 

The  trade  is  figuring  on  an  increased  steady 
demand,  depending  on  light  deliveries  during  the 
month  to  reduce  the  invisible  supply  still  further, 
and  that  the  army  and  navy  requirements  will 
also  deplete  stocks. 

The  visible  supply  for  the  United  States  is 
about  160,000  bags  more  than  last  year.  Available 
shipping  now  approximates  220,000  bags,  on  the 
three  steamers  assigned  the  Rrazil  coffee-carrying 
trade  early  in  June  by  the  United  States  Shipping 
Board.  Space  for  approximately  145,000  bags 
was  allotted  to  New  York  traders. 

In  the  mild  coffee  market  traders  do  not  ex- 
pect an  early  advance.  Stocks  are  increasing  and 
the  spot  demand  is  negligible.  The  majority  of 
growths  show  nominal  quotations  and  little  being 
taken. 

Tea  Market  Continues  Firm 

Uncertainty  as  to  what  the  Government  will  do 
in  regard  to  tea  tonnage,  as  well  as  prevailing  high 
prices  in  primary  markets,  has  interfered  some- 
what with  trading.  However,  a strong  undertone 
is  evident,  and  a further  upward  movement  in 
prices  is  expected.  Offerings  of  popular  grades 
have  been  small. 

New-crop  Formosas  have  appeared  here,  at  a 
cent  to  a cent  and  a half  higher  than  old-crop 
grades.  Buyers  are  holding  off,  Indias-  and 
Ceylons  have  not  been  so  firm  as  other  growths. 
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Stocks  of  Chinas  and  Japans  are  low  and  prices 
still  tend  upward. 

The  Spice  Market  is  Stagnant 
The  spice  market  continues  inactive,  with  no 
important  developments  to  be  noted.  Trading 
consists  almost  wholly  in  covering  grinders’  and 
manufacturers’  actual  current  requirements. 
Prices,  as  a whole,  are  unchanged. 

Peppers — Practically  no  change  in  the  situation. 
The  demand  is  from  jobbers  and  on  a hand-to- 
mouth  basis.  Cloves — Stocks  are  low  and  prices 
strong.  Pimento — Prices  have  eased  off  a bit, 
but  buying  is  largely  routine.  Cassias — Prac- 
tically all  stocks  and  prices  show  little  change. 
Nutmegs — The  situation  here  is  tense.  Stocks 
are  dwindling.  Mace — Supplies  are  low  and 
prices  firm.  Gingers — Receipts  of  new-crop 
African  eased  the  situation  in  that  grade.  Other- 
wise there  is  no  change. 

BRAZIL  FREIGHTS  UNDER  SCRUTINY 
[special  correspondence] 
Washington,  D.  C.,  June  15,  1918. — The  War 
Trade  Board  has  asked  coffee  importers  for  re- 
ports of  each  purchase  of  Brazil  coffee  from 
November  21  to  date  on  which  the  freight  rate 
exceeded  the  Government  price  of  $1  a bag  on 
sailers,  $1.20  on  auxiliaries,  and  $1.70  on  steamers. 
This  is  understood  to  mean  that  importers  who 
have  paid  excessive  rates  may  receive  some  kind 
of  reimbursement. 

The  War  Board  is  also  making  arrangements 
to  insure  that  all  Brazil  freights  hereafter  be 
paid  at  a United  States  port  and  not  in  Brazil. 


NEW  GREEN  COFFEE  FREIGHT  RATE 
The  import  railroad  freight  rate  from  the 
'Pacific  Coast  on  green  coffee  has  been  set  at  80 
cents  per  100  pounds  by  a recent  order  of  the 
United  States  Railroad  Administration.  The 
minimum  load  is  now  80,000  pounds. 


General  Can  Company 

Tin  and 

Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 
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Many  Food  Products  Need  Only  Paper  Protection 

But  that  paper  MUST  be  especially  made  for  the  purpose.  That  is  why  we  have  specialized 
on  a complete  line  of  papers  known  as 


l>iamond*F  Protective  Papers 


Three  of  these  are  Diamond-F  Greaseproof,  Diam  ond-F 
Vegetable  Parchment,  Diamond-F  Parchmoid.  These  are 
high  quality  papers  with  a toughness  and  density  of  texture 
that  makes  them  ideal  for  use  where  air,  moisture,  dust,  etc., 
must  be  kept  out,  and  flavor,  goodness,  etc.,  must  be  kept  m. 
They  are  pure  cellulose,  free  from  oils,  chemicals,  waxes, 
metals,  etc. 

Diamond-F  Glassine  is  another  member  of  the  family. 
It  is  a hard,  lustrous-surfaced,  transparent  paper  used  for 
the  same  purpose  as  mentioned  above.  In  addition,  it  is  used 
as  a wrapper  for  boxes  and  cartons,  made  into  envelopes, 
bags,  etc. 

All  of  these  papers  can  be  had  in  rolls,  sheets  and  circles. 

Your  jobber  is  the  one  to  supply  you.  We  will  gladly,  however, 
send  samples  upon  request.  We  can  best  aid  you  if  you  will 
give  us  some  idea  of  your  requirements. 

Diamond  State  Fibre  Company 


A Sign  of  Service 

Bridgeport,  Pa.  (Near  Phila.) 


ALSO  MAKERS  OF  DIAMONDJFIBRE— “A  REMARKABLE  MATERIAL” 


Fibre  Containers  for  Coffee,  Tea,  Baking 
Powder,  Cocoa,  Spices,  Etc. 

Solve  your  packaging  problem  in  points  of  imperviousness,  compactness  and  economy.  Weis 
Parchment  Lined  Containers  for  Teas,  Coffees  and  Spices  hold  the  full  aroma  of  your  product,  none  of 
the  volatile  oils  escape  or  absorb. 

Weis  Paraffined  Fibre  Containers  are  absolutely  damp-proof  and  impervious  to  contaminating 
influences.  The  Ideal  Baking  Powder  Package.  Endorsed  by  Good  Housekeeping  Institute  and  other 
leading  Food  Authorities. 

Put  your  packaging  problems  up  to  us.  Our  containers  are  made  in  Square  form,  with  Round, 
Air-tight  cap;  any  capacity  from  four  to  two  hundred  and  fourteen  cubic  inches. 

Get  samples,  state  your  requirements — and  quotations  will  be  forwarded  promptly. 

The  Fibre  container  corporation 

160  WEST  FRONT  STREET  MONROE,  MICH. 
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NEW  TEA  IMPORT  FREIGHT  RATE 
The  import  railroad  freight  rate  from  Pacific 
Coast  points  on  tea  and  tea  sweepings  has  been 
set  at  $1.8714  per  100  pounds  by  a recent  order  of 
the  United  States  Railroad  Administration.  The 
old  rate  was  $1.10. 


A NEW  COFFEE  LICENSE  RULING 
George  W.  Lawrence  has  advised  a member  of 
the  New  York  coffee  trade  that  a commission 
merchant  holding  a license  can  receive  coffee  on 
Exchange  contracts  for  customers,  foreign  or 
domestic,  even  though  the  customer  had  no  green 
coffee  license. 


INFORMATION  FOR  BUYERS 


Pithy  Suggestions  as  to  Where  and  How 
to  Buy  to  the  Best  Advantage 


BUYERS  in  all  branches  of  the  tea,  coffee  and 
grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 


New  Source  for  Spices,  Oils,  Seeds,  Etc. 

John  C.  Siegfried  & Co.,  326  West  Madison 
street,  Chicago,  with  a branch  at  San  Francisco, 
are  now  handling,  in  addition  to  the  lines  formerly 
imported,  such  commodities  as  spices,  seeds,  vege- 
table and  fish  oils,  and  qjther  Oriental  products. 


A New  Tea  Maker 

The  Tricolator  Company,  62  East  South  Water 
street,  Chicago,  is  marketing  a tricolator  for 
brewing  tea.  It  appears  like  the  coffee  tricolator 
manufactured  by  this  company,  and  makes  the  tea 


in  the  same  manner.  The  tea  maker  is  offered  in 
four  sizes — 2-quart,  i-gallon,  4-gallon  and  10- 
gallon.  It  is  interesting  to  note  that  the  filter 
paper  used  in  the  tea  maker  is  five  times  thicker 
than  in  the  coffee  tricolator. 


A New  Peanut  Butter  Machine 
The  A.  J.  Deer  Company,  Hornell,  N.  Y.,  has 
produced  a new  Royal  peanut  butter  machine, 
picture  of,  which  ap- 
pears on  this  page.  It 
is  a development  of  a 
machine  placed  on  the 
market  some  time  ago. 
One  of  its  features  is 
that  its  peanut  attach- 
ment is  interchangeable 
with  all  other  Royal  at- 
tachments which  may 
be  operated  on  ma- 
chines taking  No.  2 
chopper  parts.  These 
attachments  include  a 
The  New  Royal  Pea-  coffee  pulverizer,  meat 
nut  Butter  Machine  chopper,  bone  grinder, 
poppy  seed  mill,  pulley, 
and  a grindstone  attachment.  The  manufacturer 
states  that  the  new  machine  will  make  peanut 
butter  of  the  finest  quality  at  the  rate  of  about 
24  pound  a minute. 

Roasting  for  the  Trade 
The  Commonwealth  Coffee  Company,  42  Cliff 
street,  New  York,  announces  the  opening  of  its 
plant  for  the  handling  of  green  and  roasted  coffees 
and  for  general  roasting,  grinding  and  packing  for 
the  trade. 


Ethyl  Alcohol  for  Extracts 
The  International  Alcohol  Corporation  of  New 
York  is  marketing  a special  brand  of  ethyl  alcohol, 
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SUMATRA 

The  scientific  methods  used  in  the  preparation  of 
Sumatra  Teas  are  resulting  in  a product  of  note- 
worthy quality.  Grown  from  the  best  kinds  of 
Indian  tea  seed,  Sumatra  Teas  evidence  all  the 
good  characteristics  of  the  original  species  with 
added  virtues  drawn  from  their  new  environment. 
Have  you  tried  them  in  your  blends? 

Write  us  for  spot  offerings  of  these  interesting  teas. 

Our  resident  buyer  is  now  “on  the  job”  in  the 
Dutch  East  Indies  and  we  are  prepared  to  quote 
for  direct  shipments  of  Javas  and  Sumatras. 


HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 


i ^lllllllllllllllllllllllllllllllllllllllllllllllllllll■llllllllllllllllllllllllllllllllllllllllllllllllllllllllll•■l■ll■lllllllllllllllllllllll•llll•all■llllllllllllllllll■lllllllllllllllllllllllll■l■llll■llllllllllltlll•l>llllllllllllllllll>llllllllltlllllllllllllllnllllllll■llallllll■l■lll■lllllllllllll•ll•lllllll•ll?  i 
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also  cologne  spirits  that  are  being  largely  used  by 
extract  makers.  According  to  the  manufacturers, 
these  products  are  made  by  a new  process  and  are 
free  from  furfurnul  and  other  impurities.  Ethyl 
alcohol  has  been  commercially  manufactured  from 
wood  for  several  years  in  this  country,  but  the 
International  Alcohol  Corporation  has  effected 
improvements  in  the  process. 


SALIENT  TRADE  NOTES 

James  Butler,  of  James  Butler,  Inc.,  New  York 
chain-store  grocer,  recently  bought  a 20-acre  es- 
tate at  Tarrytown,  N.  Y.,  as  an  addition  to  the 
Marymount  Convent  established  by  him  some 
years  ago  as  a memorial  to  his  wife. 

H.  A.  Baker,  chief  chemist  of  the  American 
Can  Company,  New  York,  has  succeeded  E.  H. 
Temple,  resigned,  as  manager  of  the  packers’  cans 
sales  department.  W.  S.  Sellers  has  been  ap- 
pointed chief  chemist. 

John  H.  Rosseter,  vice-president  and  general 
manager  of  W‘.  R.  Grace  & Co.,  and  also  of  the 
Pacific  Mail  Steamship  Company,  has  been  ap- 
pointed Director  of  Operations  of  the  United 
States  Shipping  Board. 

F.  J.  Lichtner,  founder  of  the  Banner  Coffee 
Company,  has  become  president  of  the  Sterling 
Manufacturing  & Sales  Company,  Milwaukee. 

The  Howard  W.  Spurr  Coffee  Company,  Bos- 
ton, Mass.,  has  sold  its  tea  and  coffee  business  to 
Swain,  Earle  & Co.,  Boston.  E.  L.  R.  Perry,  who 
has  been  with  the  Spurr  organization  for  half  a 
century,  goes  to  Swain,  Earle  & Co. 

Renshaw  Smith,  formerly  with  the  Stephen  L. 
Barrett  Company,  American  agent  for  Bensdorp’s 
cocoa,  has  joined  the  Southern  Rice  Sales  Com- 
pany. 

J.  F.  O’Brien,  ex-president  of  the  Boston  Auxil- 
iary of  the  Specialty  Manufacturers’  Association, 
has  been  appointed  sales  manager  of  the  Kellogg 
Toasted  Cornflake  Company  at  Battle  Creek. 

The  annual  report  of  the  Acme  Tea  Company 


showed  a gross  business  of  $24,540,855,  a gain  of 
34  per  cent  and  the  largest  in  the  firm’s  history. 

F.  J.  Dunn  is  the  new  manager  of  the  Chicago 
branch  of  W.  J.  Bush  & Co.,  Inc.,  New  York. 

The  Huntley  Manufacturing  Company,  Silver 
Creek,  N.  Y.,  has  been  award'ed  the  contracts  for 
coffee  roasters  for  both  the  Hoboken  and  San 
Francisco  plants  of  the  Jewel  Tea  Company.  This 
company  is  also  dismantling  the  old  Hoboken 
plant  and  erecting  the  new  one.  When  the  work 
is  completed  the  factory  is  expected  to  be  the 
most  up-to-date  in  the  East. 

W.  R.  Grace  & Co.  have  established  a branch 
office  in  Buenos  Aires,  and  taken  over  the  business 
hitherto  operated  under  the  name  of  Enrique 
Wulff. 

The  Wilson  Coffee  Company,  Tampa,  Fla.,  re- 
cently added  a second  Burns  granulator  to  its 
coffee  machinery  equipment. 

W.  T.  Welisch  & Co.,  San  Francisco  rice  im- 
porters, have  been  negotiating  for  several  steam- 
ers to  bring  cargoes  of  rice  from  Japan,  China 
and  Straits  Settlements  ports  to  this  country. 

The  Morey  Mercantile  Company,  Denver,  has 
added  a Challenge  pulverizer  to  its  grinding  equip- 
ment to  meet  increasing  demands  for  very  finely 
ground  coffee. 

Gaston,  Williams  & Wigmore,  Inc.,  New  York, 
have  organized  an  affiliated  corporation  to  be 
known  as  Gaston,  Williams  & Wigmore  Pacific 
Coast  Company.  The  head  office  will  be  in  San 
Francisco.  James  C.  H.  Ferguson,  well  known  in 
shipping  circles,  will  be  the  Pacific  Coast  manager. 

The  Northwestern  Coffee  Mills,  Milwaukee,  re- 
cently installed  three  No.  5 Burns  coffee  roasting 
equipments,  including  coolers,  milling  and  sepa- 
rating machines,  storage  bins  and  a granulating 
mill. 

The  Shredded  Wheat  Company,  Niagara  Falls, 
N.  Y.,  has  just  completed  alterations  to  its  model 
factory.  President  Fred  Mason  inaugurated 
many  of  the  unique  additions. 

The  W.  S.  Quinby  Company,  Boston,  will  in- 
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FOR  STANDARDS  AND  QUOTATIONS 

APPLY  TO 

CHARLES  cJe  CORDOVA 

SOLE  AGENT  for  UNITED  STATES  (East  of  Denver)  and 
CANADA  of  THE  FUJI  COMPANY,  SHIDZUOKA,  JAPAN 

78  WALL  STREET  NEW  YORK 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 

IRWIN  - HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & C0„  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja.  Bandoeng  Medan 


OF 


JAVA.  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  Mouse  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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stall  a No.  2 Burns  tea  mixer  of  1,000-pound  ca- 
pacity, with  conveyor  cars,  etc. 

The  Vermont  Milk  Chocolate,  Burlington,  Vt., 
is  planning  an  extension  to  its  plant. 

Leon  Henry,  Hoboken,  N.  J.,  is  soon  to  install 
another  No.  5 Burns  cocoa  roaster. 

The  Walter  Baker  Company,  Ltd.,  Milton, 
Mass.,  is  erecting  a new  administration  building. 

Gordon,  Sewall  & Co.,  Houston,  Tex.,  have 
added  a coffee  roasting  plant,  which  includes  two 
No.  1 Burns  roasters,  cooler  and  stoner. 

The  Boston  Chocolate  Company,  Boston,  has 
purchased  the  property  known  as  Perry’s  Wharf, 
which  includes  a five-story  brick  mercantile  build- 
ing. 

The  Boren-Stewart  Company,  wholesale  grocer 
at  Dallas,  Tex.,  has  contracted  for  two  No.  6 
Burns  coffee  roasting  outfits,  grinding  mills,  a 
three-cylinder  sample  tester  of  the  tilting  type, 
and  a Tuxedo  revolving  table,  etc. 

The  Pirika  Chocolate  Company,  Brooklyn, 
N.  Y.,  has  been  incorporated,  with  capital  of 
$250,000.  W.  H.  Pickett,  E.  L.  Tamblyn  and  A.  R. 
Latson,  all  of  372  St.  John’s  Place,  are  the  in- 
corporators. 

The  Wangemann,  Reichardt  Company,  whole- 
sale grocer  at  Brenham,  Tex.,  has  ordered  a No.  6 
Burns  peanut  roaster  and  cooler,  a No.  2 blancher, 
suction  cleaner,  12-foot  picking  table  and  a No.  2 
nut  mill.  Texas  is  showing  considerable  activity 
in  peanuts  and  peanut  manufacture  just  now. 

Wellman,  Peck  & Co.,  San  Francisco,  have  suc- 
ceeded to  the  business  of  the  Pacific  Coast  Grocery 
Company,  Fresno,  Cal. 

The  Canby,  Ach  & Canby  Co.,  Dayton,  Ohio, 
has  installed  another  No.  2 Burns  peanut  mill, 
which  turns  out  butter  at  the  rate  of  400  pounds 
or  more  per  hour. 

Arbuckle  Bros,  opened  their  new  sugar  sales- 
room at  No.  hi  Wall  street  June  17. 

Foley  Bros.  & Quinlan,  St.  Paul,  Minn.,  have 
changed  the  title  to  Foley  Bros.  Grocery  Company. 


PREMIUMS  AND  NOVELTIES 

Helpful  suggestions  for  tea,  coffee  and 
grocery  merchants  as  to  where  to  buy 
and  how  to  use  premium  specialties. 


COFFEE  TRADE  AND  PREMIUMS 

Recent  Federal  Trade  Commission  Decision 
Does  Not  Prohibit  the  Legitimate 
Use  of  Sales  Stimulators 


O EVERAL  months  ago  complaint  was  made  to 
the  Federal  Trade  Commission  concerning 
the  so-called  “unequal  value”  premium  proposi- 
tion being  featured  by  certain  tea  and  coffee 
packers.  Under  this  plan  a coupon  is  placed  in 
each  package  of  coffee  or  tea  which  entitles  the 
holder  to  one  piece  from  an  assortment  of  dishes. 
One  person  may  draw  an  individual  butter  dish, 
whereas  another  may  get  a platter  or  one  of  the 
more  valuable  pieces.  The  method  is  condemned 
because  it  is  in  the  nature  of  a lottery.  Objec- 
tion is  also  made  to  it  because  it  is  claimed  that 
the  packages  containing  the  more  valuable  cou- 
pons are  known  and  held  back  by  the  dealer. 

It  is  understood  that  at  the  Chicago  convention 
of  the  National  Coffee  Roasters’  Association,  held 
last  November,  delegates  were  asked  to  sign  a 
paper  agreeing  to  discontinue  the  practice.  It  was 
not  entirely  given  up,  however,  and,  as  recently 
announced  in  these  columns,  twenty-three  firms 
were  accused  by  the  Federal  Trade  Commission 
and  they  were  requested  to  desist. 

The  announcement  of  this  action  was  given 
wide  publicity  in  both  trade  and  daily  papers,  and 
the  idea  seems  to  prevail  in  some  sections  that  tea 
and  coffee  packers  and  distributers  are  no  longer 
permitted  to  give  premiums.  This  is  not  the  case. 

There  is  nothing  to  prevent  the  legitimate  giving 
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We  can  increase  your  bulK  coffee  sales 

B.  F ischer  and  Co. 

IMPORTERS 

Tea— Coffee— Spice— Rice 


NEW  YORK  CITY 
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JOHN  C.  SIEGFRIED  & 

FOUNDED-1894 

IMPORTERS  EXPORTERS 


CO. 


SPICES  TEA.  OILS 

All  products  of  «JAF»AIM,  CHINA  and  JAVA 

San  Francisco.  Cal. 

Shanghai,  China  Chlcaao.  111. 


E.  B.  MULLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

C'Cl’RTR'FT?  Mining,  Cleaning,  Hulling, 
KsKjrrLLn  Separating  and  Picking 

Packers  of  Teas 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 


Direct  Importers  Java  Teas 

EUGEN  BOISSEVAIN  & CO.,  INC. 

128  Water  Street,  New  York 

Coffee,  Cocoa,  Spices,  Copra,  Cocoanut  Oil,  Damar,  Copal,  Kapok 


if  produ^  . 

= 5 ' EE 

( New  York  Agency) 

78-80  Wall  Street  New  York 

433  Gravier  Street  New  Orleans 

II  Export  and  Import  Commission 

Merchant 

COFFEES  avlAIEtIEs 

COCOA,  RICE,  BEANS,  SUGAR  and  other 
North,  Central  and  South  American  Products 

1 1 1 1 

[j  Sole  North  American  Agents  for  Companhia  Leme  Ferreira,  S.  A.  Santos 
Sole  New  Orleans  Agents  for  Villas,  Boas  & Co,,  SantOS 
HEAD  OFFICE:  ANTWERP,  BELGIUM 

11  Branches:  Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil.  Genoa  and  || 
11  Milano,  Italy.  London,  Eng.  San  Salvador,  C.  A.  Havana,  Cuba.  Kingston,  Jamaica  §1 
And  represented  in  all  the  principal  markets  of  the  world . 
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of  premiums  when  used  in  conformity  with  State 
laws,  and  the  majority  of  premium  coffee  users 
continue  to  feature  them.  The  trade  is  pleased 
that  the  unequal  value  offer  has  been  stopped,  be- 
cause it  is  unfair  and  places  premiums  in  disfavor 
with  many  consumers. 

Coffee  Successes  Built  With  Premiums 

The  giving  of  premiums  with  coffee  dates  back 
many  years.  The  coffee  trade  was  one  of  the  first 
to  use  premiums  to  stimulate  sales.  One  of  the 
earliest  package  coffees  was  “Ariosa,”  put  up  by 
Arbuckle  Bros.,  and  premiums  have  been  an  im- 
portant factor  in  its  sale.  Housewives  all  over 
the  country  continue  to  save  “Ariosa”  labels  as 
their  mothers  and  grandmothers  did.  Arbuckle 
Bros,  to-day  issue  a large  premium  catalogue 
and  maintain  a flourishing  premium  department. 
They,  in  keeping  with  hundreds  of  other  coffee 
packers,  are  not  considering  the  abolishment  of 
premiums.  Many  of  the  largest  successes  in  the 
coffee  trade  are  founded  upon  the  judicious  use 
of  premiums. 

It  is  estimated  that  wagon  route  coffee  dealers 
distribute  more  than  50  per  cent  of  the  coffee 
consumed  in  the  United  States.  A large  per- 
centage of  the  firms  of  this  type  handle  premiums. 
The  Jewel  Tea  Company,  the  largest  Jiouse-to- 
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house  coffee  concern,  makes  a specialty  of  pre- 
miums. 

Last  October  the  wagon  route  dealers’  asso- 
ciation held  a convention  in  Chicago.  One  large 
room  was  devoted  to  the  display  of  premium  mer- 
chandise, and  it  was  the  center  of  attraction  at 
the  meeting.  This  is  just  one  indication  that 
premiums  are  very  much  alive  in  the  coffee  trade. 

WE  MUST  BE  VICTORIOUS ! 

There  can  be  no  slacking.  If  the  free,  demo- 
cratic, law-abiding  nations  like  Great  Britain,  Bel- 
gium and  France  are  destroyed,  if  Prussian  mili- 
tarism is  permitted  to  dominate,  then  the  Anglo- 
Saxon  fight  for  free  institutions  and  liberty,  per- 
sisting from  Runnymede  to  Yorktown,  its  fight 
against  the  absolute  right  of  kings  and  barons, 
with  its  Magna  Charta,  its  Bill  of  Rights,  its 
Declaration  of  Independence,  and  the  heroic  fight 
of  the  French,  of  the  Italians,  of  the  Belgians, 
and  of  other  free  peoples  for  liberty  will  have 
been  made  in  vain. — David  Houston,  Secretary  of 
Agriculture. 


DOES  NOT  WANT  TO  MISS  A NUMBER 

J.  D.  Converse,  457  East  Perry  street,  Tiffin,  Ohio, 
writes:  “I  surely  enjoy  the  Blue  Book  very  much. 

Please  be  sure  and  send  the  June  number,  as  my  time  was 
up  in  May.” 


NORDHEIM  & CO. 

61  WILLIAM  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  ‘Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 
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TAVC  ARE  GOOD 
IvIiJ  PREMIUMS 

WE  OFFER  CHOICE 
- SELECTIONS  IN 

u.  S.  A.  DOLLS 
Jp-f,  TRAINS 

JITNEY  CARS 

STEERING 

SLEDS 

0 TEDDY  BEARS 

It  DOLL 

CARRIAGES 

Daylight 
Moving  Picture 
3 Machines 

and  many  interesting  suggestions  to  fit 
your  sales  promotion  plan. 

Ask  for  them. 

STEIN  FELD  BROS. 

116  WEST  32nd  STREET,  NEW  YORK 

OUR  DESCRIPTIVE  CIRCULARS  FEATURING 
GOOD  SUBSTANTIAL  PREMIUM  MERCHAN- 
DISE WILL  BE  MAILED  ON  REQUEST. 

Good  Merchandising 

Is  selling  QUICK  at  a PROFIT, 
DON’T  ask  price — ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY— return. 

ft BOWL  3*»'X2V X LENGTH  OF  HANDLE  7 IN. * 

i 

KORN 

~~  \03A' 

25c  Item 

If  your  Jobber  cannot  furnish — 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

S’Ae 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID” 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 

The  Premium  De  Luxe 

Hundreds  of  the  livest  Coffee  Roasters  and 
Wholesale  Grocers  have 

REVOLUTIONIZED  THEIR  SALES 
by  using  Saxon  Chinaware — “the  premium 
with  no  back-fire.’’  We  have  new  and  up-to-date 
plans  consistent  with  all  rulings  and  statutes, 
jv  We  can  help  you — will  you  jv 

V ^ let  us  ? 

Write  Today. 

Bonita  Art  Company 

WHEELING,  W.  VA. 

66 The  House  of  New  Ideas95 

Anyone  using  the  best  and  most 
appropriate  premiums  will  find 
it  to  their  advantage  to  corre- 
spond with  us,  giving  some  idea 
of  their  wants. 

/SaxoiA  THE  /§axon\ 

WW  SAXON  CHINA  CO. 

SEBRING,  OHIO 

WE  ARE  MANUFACTURERS  AND  HEAD- 
QUARTERS FOR 

GLASSWARE  PREMIUMS 

TEA  AND  COFFEE  CURIOS 
WANTED 

Old  books,  papers,  advertisements, 
hand  bills,  etc.  having  to  do  with  the 
Early  Days  of  the  Tea  and  Coffee  Trade 

in  America  wanted  for  our  permanent 
historical  collection.  Donors  will  be  suit- 
ably memorialized.  If  not  offered  as  a 
gift,  state  price  and  full  particulars.  Address 
The  Library  of  The  Tea  & Coffee  Trade 
Journal,  79  Wall  Street,  New  York. 

JAPANESE 

■ Chinaware — Dinnerware — Toys 
Dry  Goods— Novelties— Art  Goods 

General  Oriental  Merchandise 
FOR  PREMIUM  PURPOSES 

IMMEDIATE  DELIVERY  OR  IMPORT 

TAK1TO,  OGAWA  & CO. 

NEW  YORK  CHICAGO 

101  Fifth  Avenue  325  W.  Madison  Street 

—CATALOG  UPON  REQUEST— 

When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


THE  PRACTICAL  RETAIL  GROCER 

9 A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


KEEPING  THE  TRADE  AT  HOME 


The  Value  of  Persistent  Publicity  in  Holding 
Trade  from  the  Mail-Order  Houses* 


By  Frank  Farrington 
Delhi,  N.  Y. 

O INCE  the  mail-order  houses  get  their  business 
^ out  of  your  territory  by  advertising,  why  isn’t 
it  logical  that  the  best  way  to  keep  them  from 
getting  it  is  by  advertising? 

Look  over  the  successful  merchants  of  your 
acquaintance  in  your  own  or  in  other  lines  and 
you  will  find  that  they  are  all  advertisers.  The 
men  who  are  getting  the  large  share  of  the  local 
trade  are  steady  advertisers.  The  men  who  are 
holding  their  own,  or  better,  in  the  face  of  mail- 
order competition  are  steady  advertisers. 

What  Advertising  Accomplishes 

Advertising  reminds  your  public  of  your  ex- 
istence, and  it  keeps  them  from  forgetting  that 
you  too  have  the  goods  offered  by  the  mail-order 
houses.  If  you  do  not  advertise,  or  if  you  ad- 
vertise only  occasionally  and  with  no  real  deter- 
mination to  get  results,  people  forget  you  are 
there,  or  they  forget  that  you  carry  the  lines  the 
catalogues  tempt  them  to  buy. 

If  your  advertising  is  to  produce  results  it 
must  be  continuous.  It  must  appear  in  every 

issue  of  the  paper.  It  must  keep  hammering 

away  at  the  people.  Advertising  is  a good  deal 
like  driving  a big  nail.  No  one  stroke  of  the 
hammer  makes  a very  appreciable  effect.  You 
can  scarcely  see  that  one  stroke  drives  the  nail 
any,  but  steady  hammering  does  drive  it  in,  and 
steady  hammering  with  advertising  will  get  the 
business  into  your  store,  even  though  you  see  no 
results  from  any  single  advertisement.  And  just 
as  the  nail  does  not  go  in  when  you  do  not  ham- 
mer, so  you  can  be  sure  that  you  will  not  get  the 
business  if  you  do  not  advertise. 

To  go  a little  farther  with  this  illustration,  you 

*A11  rights  reserved  by  Frank  Farrington. 


have  no  doubt  noticed  that  when  you  strike  weak 
or  ineffective  blows,  or  glancing  blows,  instead  of 
putting  the  nail  in  you  either  bend  it  to  one  side 
or  your  efforts  produce  no  results  at  all.  The 
blows  must  be  regular,  and  they  must  have  some 
force  behind  them  and  they  must  land  squarely 
on  the  head  of  the  nail. 

Just  so,  your  advertising  must  be  forceful.  It 
must  have  some  punch  to  it.  It  must  strike  a 
square  blow.  You  cannot  make  up  such  advertise- 
ments in  b minute.  It  takes  time  to  write  the 
kind  of  advertisements  that  will  produce  results. 
Make  your  advertisement  writing  a part  of  your 
work,  and  give  it  time  enough  to  make  it  possible 
to  do  it  well. 

How  Catalogue  Houses  Do  It 

The  catalogue  houses  don’t  spend  their  good 
money  to  get  carelessly  written  advertisements 
before  the  public.  They  know  that  it  costs  just 
as  much  to  send  out  a poor  advertisement  as  to 
send  out  a good  one,  and  they  make  each  one  the 
best  possible.  If  you  do  the  same  you  will  find 
your  results  far  greater  in  proportion  to  your  ex- 
penditure. 

You  can  scarcely  find  fault  with  people  for 
sending  away  for  goods  they  see  advertised  by 
the  mail-order  houses  if  they  have  never  seen 
those  goods  advertised  at  home.  You  have  no 
reason  to  assume  that  people  know  all  about  what 
you  have  to  sell  unless  you  tell  them  frequently 
in  your  advertising.  I have  heard  merchants, 
comparatively  modern  merchants,  say,  “Oh,  it 
doesn’t  pay  me  to  advertise!  Everybody  knows 
that  my  store  is  here  and  that  we  carry  the  regu- 
lar lines  that  go  with  the  business.  I couldn’t  get 
any  trade  by  advertising.”  You  wouldn’t  believe 
a business  man  could  say  that  in  this  day,  would 
you?  Well,  I don’t  know  as  I would  call  such  a 
man  a business  man,  even  if  he  is  in  business. 
People  do  not  know  anywhere  near  as  much  about 
your  business  as  you  think  they  do,  and  what  little 
they  know  they  will  forget  if  you  do  not  keep 
telling  them  frequently. 
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Help  to  Win  the  War 

You  can’t  go  to  the  trenches,  or  nurse  the  wounded  on  the  blood-soaked  fields  of  France,  but 
you  can  do  the  things  at  home  that  are  necessary  to  the  winning  of  the  war.  The  supreme 
problem  of  the  war  is  the  salvage  of  men — the  saving  of  man-power. 

The  great  food  staples  must  be  conserved.  There  must  be  no  waste.  We  are  sure  of  a good 
crop  of  wheat — but  we  must  not  waste  it.  When  we  eat  wheat  we  must  be  sure  it  is  the  whole 
wheat.  It  is  man’s  staff  of  life,  the  food  to  fight  on  and  work  on.  We  cannot  supply  the 
normal  demand  for 

Shredded  Wheat  Biscuit 

but  we  are  doing  the  best  we  can  under  the  limitations  pi  aced  upon  our  output. 


Made  only  by 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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If  there  is  such  a thing  as  a store  not  affected 
seriously  by  the  competition  of  the  catalogue 
houses  it  is  the  store  that  advertises  constantly 
and  consistently.  Trade  follows  the  good  adver- 
tiser, whether  he  is  a local  merchant  or  a mail- 
order man.  If  you  find  fault  with  people  for 
responding  to  mail-order  advertising  you  con- 
demn them  for  being  influenced  by  any  advertis- 
ing, including  your  own. 

How  Consumers  Regard  Advertising 

The  average  consumer  does  not  go  into  the 
ethics  of  the  advertising  he  reads.  It  interests 
him  or  it  does  not,  because  of  its  quality,  not  be- 
cause of  its  source.  He  does  not  develop  an  in- 
terest in  an  advertisement  just  because  it  is  yours 
and  reject  it  just  because  it  is  that  of  a catalogue 
house.  Advertising  pulls  by  reason  of  its  pulling 
power,  not  by  reason  of  the  source. 

When  your  advertising  comes  in  competition 
with  the  advertising  of  outside  concerns  see  that 
you  leave  nothing  to  the  imagination.  Mail-order 
advertisers  try  to  make  their  advertising  fool- 
proof. That  is,  they  seek  to  make  every  statement 
plain  enough  so  that  anybody,  stupid  or  not,  can 
tell  what  it  means. 

Many  an  advertisement  that  has  occupied  space 
enough  and  cost  enough  money  has  failed  to  pro- 
duce just  because  the  writer  did  not  use  enough 
care  in  preparing  the  story,  so  that  it  could  not  be 
misunderstod  by  any  reader. 

It  is  quite  natural  that  the  advertiser  who 
knows  his  own  stock  so  well  will  not  realize  how 
detailed  must  be  his  printed  explanations  about 
it  in  order  to  be  perfectly  understood  by  the 
reader.  There  is  little  danger  of  giving  too  much 
information  about  the  goods  we  ask  people  to 
purchase.  They  want  to  know  all  about  them 
before  they  give  up  their  money.  We  cannot 
blame  them  for  that,  either. 

If  one  advertisement  cannot  use  enough  space 
to  tell  all  that  ought  to  be  told  about  a line  of 
goods,  tell  the  rest  next  time ; but  tell  it,  anyway. 
You  never  find  a mail-order  catalogue  leaving 
anything  important  about  an  article  to  be  guessed 
at  by  the  reader. 

{To  be  continued ) 


THRIFT  STAMPS  ARE  NOT  PREMIUMS 
Retail  grocers  are  not  permitted  to  offer  Thrift 
Stamps  with  sales  of  merchandise,  according  to  a 
ruling  of  the  War  Savings  Committee. 


INSTRUCTIVE  AND  INTERESTING 
John  W.  Hart,  808  Grandview  street,  Los  Angeles,  Cal., 
writes:  “I  find  your  paper  very  instructive  as  well  as  in- 

teresting, and  enjoyed  your  illustrations  contained  therein 
during  the  past  year  very  much.” 


FOOD  CONSERVATION  DIGEST 

Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


THE  FOUR-SQUARE  PLAN 


How  a Massachusetts  Grocer  Changed  His 
Merchandising  Methods  to  Meet  War- 
Time  Conditions  of  Trade 


ROCERS  seeking  to  place  their  stores  on  a 
war  basis  will  find  the  letter  sent  recently  by 
Murdough  Bros.,  Springfield,  Mass.,  to  their  cus- 
tomers to  be  of  considerable  interest.  The  letter, 
which  describes  the  “four-square”  plan  of  mer- 
chandising, follows : 

Business  cannot  be  conducted  as  usual  during 
war  times,  changes  in  methods  and  service  must 
be  effected. 

In  order  to  cary  out  as  far  as  possible  in  our 
business  the  recommendation  of  the  Food  Ad- 
ministration and  the  National  Council  of  Defense, 
we  have  decided  to  adopt  the  “Four-Square  Plan.” 

For  the  benefit  of  those  who  are  not  familiar 
with  the  plan  we  will  outline  as  follows  : 

1.  One  price  for  all  commodities  based  on  the 
cash  and  carry  plan. 

2.  A charge  of  10  cents  for  each  delivery,  re- 
gardless of  size  or  amount. 

3.  A charge  of  1 per  cent  for  the  credit  privi- 
lege. 

4.  A charge  for  both  credit  and  delivery  where 
such  service  is  rendered. 

This  plan  will  enable  us  to  conduct  our  business 
on  a smaller  margin  of  profit  and  thus  result  in  a 
direct  saving  to  our  patrons,  and  we  guarantee  to 
maintain  the  quality  of  the  goods  on  which  we 
have  built  our  reputation  for  over  twenty  years. 

The  loyalty  and  good  will  of  our  patrons  in  the 
past  has  enabled  us  to  develop  our  business  to  its 
present  size  and  character,  and  the  “Four-Square 
Plan”  is  adopted  with  the  view  of  answering  the 
demands  of  present  unusual  conditions.  A large 
number  of  our  regular  customers  and  many  new 
ones  have  expressed  the  desire  to  deal  under  this 
plan,  and  this  fact  has  aided  in  completing  the 
rearrangement  of  our  business  to  the  new  sys- 
tcm  ^ ^ ^ 

We  believe  that  all  our  regular  patrons  and 
many  new  ones  will  be  glad  to  adopt  the  “Four- 
Square  Plan”  of  marketing  when  they  come  to 
understand  it.  To  illustrate  we  quote  a few  of 
the  comparative  prices  to  show  where  savings  are 
effected : 

A — Paid  for  and  carried  home  (old  plan).  B — 
Paid  for  and  carried  home  (new  plan).  C — De- 
livered and  charged  (old  plan).  D’ — Delivered 
and  charged  (new  plan). 
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THE  SATURDAY  EVENING  POST 


July  6.  1913 


ANNOUNCEMENT 

To  the  millions  of  housewives  now  using 
RYZON , The  Perfect  Baking  Powder 

RYZON  was  first  put  on  sale  three  years  ago.  Its  price  was  fixed  as 
- low  as  was  possible  to  produce  and  market  “The  Perfect  Baking 
Powder.”  Since  then,  greatly  advanced  costs  of  material,  labor,  and  trans- 
portation which  have  forced  the  prices  of  other  staple  foods  upward  (the 
nineteen  listed  below  have  increased  to  an  average  of  55% !)  have  of  course 
also  increased  the  cost  of  RYZON.  So  it  becomes  necessary  to  adopt  one 
of  two  courses : 

(1)  To  advance  prices  covering  advanced  costs,  which  would  bring  the  standard  pound  tin  to  50c. 

(2)  To  sacrifice  immediate  profits  by  making  a slight  advance,  the  standard  pound  tin  to  40c, 
believing  that  the  good-will  resulting  from  this  policy  will  bring  us  greater  business. 


We  have  decided  on  course  Number  Two,  making 
an  advance  of  only  five  cents  on  the  pound. 

This  decision  for  a slight  advance  is  made  in  spite 
of  the  increasing  demand  for  Ryzon  which  is  now 


L 


How  Retail  Prices  On  Staple  Foods 
Have  Advanced  Since  1915 

The  figures  given  below  were  secured  from 
retailers.  The  retail  prices  are  compared  with 
the  same  months  in  1915  and  1918. 


Product 
Dried  Beef 
Corn  (Canned) 
Sugar  (Granulated) 
Dried  Lima  Beans 
Butter 
Milk 
Tomato* 

Beans 
Sliced  Bac< 

Olive  Oil 
Sirloin  Ste: 

Rice 

Macaron  i 
Oat  Meal 
Rib  Roast 
Package  C 
Prunes 
Cheese 

Baking  Powders 


far  in  excess  of  the  supply.  A fine  new  Ryzon 
plant,  producing  several  times  the  present  output, 
is  under  construction  and  will  be  ready  in  a few 
months. 

We  make  this  announcement,  not  only,  that  users 
of  Ryzon  may  know  our  reasons  for  advancing 
prices  but  also  for  the  protection  of  dealers  whose 
percentages  have  not  been  altered ! Your  grocer  is 
confronted  with  the  same  increased  costs  of  doing 
business  as  everyone  else,  and  requires  a fair  margin 
of  profit  for  the  necessary  service  he  performs  in  his 
community.  He  is  protected  in  this  price  change 
because  we  recognize  that  it  would  be  unfair  to  pass 
the  burden  of  price  advances  on  to  him. 


Ryzon  is  still  packed  in  the  full- 
weight,  16-ounce,  honest  pound 
package — without  change  in  qual- 
ity— with  the  price  on  the  label. 
The  price  is  now  40c,  at  which 
price  we  believe  RYZON  is  still  the 
most  economical,  as  well  as  “The 
Perfect  Baking  Powder.” 


Ryzon.  The  Perfect  Baking  Powder(now)  1 5 


GENERALCHEMICALtO. 

FOOD  DEPARTMENT 

NEW  YORK 
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A 

B 

c 

D 

One  pound  White  House  coffee.  , 

38 

35 

38 

35 

Gold  Dust 

30 

25 

30 

25 

One  pound  best  rib  lamb  chops.  . . 
Ten  Welcome  soap 

50 

45 

50 

45 

70 

60 

70 

60 

One  quart  milk 

14 

11 

14 

11 

Can  Forest  Park  peaches 

28 

25 

28 

25 

Total  

. $2.30  $2.01 

$2.30  $2.01 

Delivery 

10 

Charging  

02 

Total 

$2.13 

WHY  WE  MUST  SAVE  WHEAT 


Every  Retailer  Should  Spread  the  Gospel  of 
Conservation  Among  His  Customers  and 
Thus  Help  Win  the  War 


HE  call  has  come  from  England,  France,  Italy 
and  Belgium  that  wheat  must  be  forthcoming 
or  they  cannot  assure  us  that  the  allied  armies  or 
the  morale  of  the  sacrificing,  suffering  millions 
behind  the  lines  in  those  countries  will  be  main- 
tained. 

On  June  1 there  remained  but  56,000,000  bushels 


of  wheat  in  the  United  States.  If  we  consumed 
wheat  at  our  normal  rate  of  consumption,  more 
than  40,000,000  bushels  per  month,  we  would  lack 
at  least  25,000,000  bushels  for  our  needs  during 
June  and  July,  and  not  send  one  bushel  abroad. 
To  meet  the  very  minimum  needs  of  the  allies 
we  must  ship  30,000,000  bushels  for  this  two- 
month  period,  leaving  but  13,000,000  bushels  per 
month — less  than  one-third  of  normal — for  home 
consumption.  The  entire  30,000,000  bushels  that 
the  allies  need  must  come  from  our  savings  be- 
fore the  next  wheat  harvest. 

It  is  inconceivable  that  America  should  fail  in 
this  crisis.  The  various  strata  of  our  population 
cannot  bear  equally  this  reduction  in  consumption 
of  wheat  bread.  Those  engaged  in  physical  labor 
need  a larger  bread  ration  than  those  in  sedentary 
occupations.  Furthermore,  the  special  require- 
ments of  children  and  invalids  must  be  safe- 
guarded. To  meet  the  needs  abroad  and  prevent 
serious  suffering  at  home,  it  is  imperative  that 
those  whose  circumstances  permit  shall  abstain 
from  wheat  and  wheat  products  until  the  next 
harvest. 


A Tea  and  Coffee  Firm's  Patriotic  Window  Display 

American  flags,  the  Red  Cross  and  the  Liberty  Bell  were  the  salient  features  of  a window  display 
recently  made  by  Boxmann’s  Tea  and  Coffee  House,  Moline,  111.  The  cross  was  made  up  of  red  cayenne 
peppers,  the  white  background  of  navy  beans,  and  the  circle  of  tea,  with  an  outer  ring  of  green  coffee.  Red 
peppers,  rice,  California  pink  beans  and  artificially  colored  navy  beans  were  used  for  the  flag.  The  Liberty 
Bell  was  made  of  roasted  coffee  in  a background  of  California  pink  beans;  the  crack  was  represented  by 
polished  rice.  The  background  of  the  whole  window  was  of  roasted  coffee. 
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KEEP  DOWN  REPAIR 
EXPENSE 


No.  E-9011 
COUNTER  TYPE 
Height  38  In.  Capacity  5 Lbs. 


The  automatic  release  exclusive  with 
Universal  Mills  requires  the  minimum 
amount  of  care  throughout  the  year  and 
keeps  down  repair  expense. 

The  Universal  granulating  indicator  al- 
lows an  even  grading  of  coffee  which  may 
be  called  for  by  the  particular  customer. 


UNIVERSAL 

COFFEE 


flJNIVERSALj 


ELECTRIC 

MILLS 


Landers , Frary  & Clark , NEWcBoVNTAlN 


Roasting  and  Grinding  for  the  Trade 

TELEPHONE  BEEKMAN  6738 

and  our  representative  will  call  for  your  orders.  This  is 
but  the  start  of  our  “service”  for  you.  And  your  in- 
structions for  roasting,  grinding  and  packaging  will 
receive  the  same  prompt  and  careful  attention. 

Just  phone  us  and  be  convinced. 

The  Commonwealth  Coffee  Company,  Inc. 

42  Cliff  Street,  New  York 

U.  S.  Food  Administration  License  No.  F.  20664 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


82 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


Uses  Clock  in  Potato  Display 
An  Ohio  grocer  in  displaying  potatoes  in  his 
show  window  made  effective  use  of  a large  clock. 
He  put  the  clock  in  the  center  and  surrounded  it 
with  well-cleaned,  choice  potatoes.  Several 
placards  were  scattered  around,  showing  the  food 
value  of  potatoes,  and  how  through  their  use 
wheat  may  be  saved  for  the  allies  and  our  fighting 
forces  abroad. 

In  explaining  the  psychological  effect  of  the 
clock,  he  said:  “We  all  need  to  know  the  hour 

many  times  a day ; in  fact,  we  often  glance  at  a 
clock  even  when  we  don’t  really  care  what  time 
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expect  to  use  it  extensively  in  all  of  my  future 
window  display  work.” 


A Fair-Price  Committee  in  Oklahoma 
In  the  hope  of  keeping  the  price  of  food  and 
feed  at  a reasonable  cost  throughout  the  State, 
the  Food  Administration  of  Oklahoma  has  ap- 
pointed a fair-price  committee  for  each  county. 
The  duty  of  this  committee  is  to  work  in  conjunc- 
tion with  the  county  food  administrators  in  the 
publication  of  price  lists  of  foods  and  feeds.  Each 
county  food  administrator  recommended  for  ap- 
pointment four  men,  one  of  whom  will  represent 


Food  Conservation  Window  to  Encourage  the  Use  of  Rice 

Here  is  a suggestion  for  a Food  Conservation  window  display  that  is  especially  timely  in  view  of  the 
necessity  for  saving  wheat  and  other  staples.  While  rice  is  used  throughout,  considerable  variety  has  been 
obtained.  I11  a background  of  rice  straw  and  pockets  of  rice  there  are  the  California-grown  blue  flint  variety, 
the  Louisiana  fancy  grain  (long,  full-head  type),  the  Japanese-California  rice,  the  natural  brown  grain,  with 
a portion  of  the  bran  unmilled,  and  wild  rice.  The  doll  is  supposed  to  be  af  breakfast  eating  boiled  rice. 
Joe  Laufeld,  window  decorator  for  The  Emporium,  San  Francisco,  arranged  the  display. 


it  is.  Quite  often  when  we  see  somebody  else 
looking  at  a clock  we  are  immediately  filled  with 
curiosity  to  know  the  time  ourselves.  Most  of 
us  invariably  look  at  the  clock  in  the  city  hall 
tower  or  in  front  of  the  jewelry  shop  whether  we 
carry  a watch  or  not.  People  who  look  at  my 
clock  one  day  are  apt  to  do  so  every  day  if  I make 
the  effort  to  keep  it  set  accurately.  When  they 
look  in  the  window  for  the  time,  they  cannot  fail 
to  see  the  admonition  from  the  Food  Administra- 
tion to  use  potatoes  for  wheat.  This  experiment 
has  worked  out  quite  successfully  for  me,  and  I 


the  agricultural  interests,  one  the  laboring  inter- 
ests, one  the  retailers,  the  fourth  to  be  a man  of 
high  standing  in  the  community.  A State  com- 
mittee has  been  appointed  to  advise  with  the 

county  committees.  

Sell  Honey  to  Conserve  Sugar 
The  sweetening  qualities  of  honey  as  a substi- 
tute for  sugar  in  foods  is  discussed  in  Farmers’ 
Bulletin  653,  issued  by  the  Department  of  Agri- 
culture. The  f6od  value,  flavor,  wholesomeness 
and  economical  uses  of  honey  are  thoroughly 
discussed.  The  quantities  to  be  used  when  honey 
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The  Coles  Coffee  Mill  Habit 


T werity-thjrd  and  Turner  Streets,  PHILADELPHIA 


COLES  MANUFACTURING  COMPANY 


The  VERY  BEST  of  every  needed  thing  and  the  accumulated  experience  of  over  thirty 
strenuous  working  years  are  welded  in  the  construction  of  every  COLES  mill. 

Quality  counts;  use  forces  habit;  and  profitably  practical  coffee  dealers  everywhere  (the 
men  who  know ) use  these  mills  on  account  of  the  COLES  guarantee  of  efficient  service.  This 

covers  simplicity  of  construction,  ease  of  operation, 
perfection  in  grinding  and  reasonableness  of  price. 


No.  55  is  a Very  Popular  Model 


It  has  a one-third  horse-power  motor;  and  the  indicating 
regulator  provides  for  six  grades  of  coffee.  It  granulates 
two  pounds  per  minute;  and  will  pulverize  one-half  pound, 
flour  fine.  The  tooth  grinders  are  harder  than  steel;  and 
its  a self-cleaner,  with  dust-proof  pans.  The  hoppers  are 
of  43^2  pounds  capacity — enameled,  if  desired.  It  only 
takes  up  12  x 26  inches  of  counter  space;  and  it’s  30  inches 
high.  The  shipping  weight  is  175  pounds. 

The  Coles  Habit  is  a Guarantee  of  Good  Business 
Judgment  and  Satisfying  Return  for  Your  Money. 


Rows  and  rows  of  Yuban  packages  are  continually  going 
on  to  the  shelves  of  thousands  of  grocery  stores. 

At  once  off  they  go  into  the  hands  of  hundreds  of  thousands 
of  customers. 

These  quickly  moving  packages  tell  the  story  of  the  demand 
for  Yuban. 

You  will  find  that  Yuban  repeats  as  no  other  coffee  does. 

ARBUCKLE  BROTHERS 

Yuban  Coffee  Department 

NEW  YORK  PITTSBURG  CHICAGO 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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is  to  take  the  place  of  sugar  are  practically  the 
same,  except  that  a cup  of  honey  carries  about 
one-fifth  water,  so  that  much  less  liquid  should  be 
used  in  mixtures. 

This  bulletin  also  has  recipes  for  bran,  brown 
bread,  steamed  brown  bread,  honey  bread,  honey 
and  nut  bran  muffins,  all  of  which  are  made  with- 
out wheat  flour.  Recipes  for  a number  of  honey 
desserts  and  candies  are  given,  as  well  as  direc- 
tions for  using  honey  in  preserving. 


Suggestion  for  a Patriotic  Window  Card 
Here  is  a suggestion  for  a patriotic  wheat  con- 
servation window  card  or  store  poster : 

A BUSHEL  MEANS  A SOLDIER 
Do  you  know  that  every  bushel  of  wheat  now 
saved  means  the  support  of  a soldier  on  the  battle 
line  until  the  next  harvest?  As  no  soldier  can 
live  without  food,  every  bushel  of  wheat  is  the 
actual  equivalent  of  a fighting  unit.  The  moral  is 
clear.  We  must  supply  soldiers.  But  it  is  useless 
to  supply  the  fighters  themselves  unless  we  can 
also  supply  the  wherewithal  upon  which  the  soldier 
lives.  The  number  of  men  we  can  put  in  the  field 
is  in  direct  relation  to  the  number  of  men  we  can 
feed  in  the  field.  Will  YOU  support  a soldier 
until  the  next  harvest? 


The  high  cost  of  eggs  in  England  has  led  to 
the  birth  of  quite  a new  big  business  in  dried  eggs 
and  eggs  in  solution.  One  large  firm  selling  dried 
eggs  has  undertaken  an  extensive  advertising 
campaign  to  push  these  eggs  upon  the  attention 
of  retailers,  who  in  their  turn  are  being  enabled 
by  other  advertising  matter  to  attract  their  cus- 
tomers to  the  goods. 

The  dried  eggs  which  they  advertise  are  en- 
tirely soluble,  and  take  up  the  water  like  a lump 
of  sugar,  and  thus  give  the  perfect  creamy  liquid 
of  a beaten  shell  egg  ready  for  instant  use  on 
mixing.  Dried  eggs  are  no  longer  to  be  re- 
garded as  war  food ; they  have  come  to  stay. 
This  firm  predicts  that  in  the  near  future  the 
properly  dried  eggs  will  have  become  one  of  the 
very  largest  used  and  most  important  of  our 
foods. 


Place  Orders  for  Canning  Supplies  Early 
There  is  likely  to  be  a large  surplus  of  perish- 
able foodstuffs  raised  as  a result  of  the  war-garden 
propaganda.  As  this  can  be  fully  utilized  only  by 
preserving  it  for  future  use,  by  drying,  preserving 
or  canning,  this  brings  up  the  question  of  needed 
equipment  and  containers. 

Last  year  there  was  little  advanced  preparation 
by  manufacturers  and  retailers.  While  this,  to  a 
certain  extent,  has  been  taken  care  of  this  year, 
at  the  same  time  the  transportation  facilities  of 
the  country  are  being  taxed  to  their  capacity.  Un- 


less jobbers  and  retailers  and  householders  work 
together,  many  will  be  disappointed.  Retailers 
are  urged  to  order  whatever  canning  supplies  they 
will  need  sufficiently  in  advance  of  the  actual 
canning  season  to  assure  delivery. 


Rats  Costly  Eaters 

Experts  have  estimated  that  one  rat  will  con- 
sume 40  to  50  pounds  of  food  in  a year.  It  has 
also  been  figured  that  it  requires  the  continuous 
work  of  about  150,000  men,  with  farms,  agri- 
cultural implements  and  other  equipments,  to  sup- 
ply the  foodstuffs  destroyed  annually  by  rats  in 
the  United  States.  In  addition,  rats  destroy  other 
property,  mainly  of  agricultural  origin,  the  pro- 
duction of  which  requires  the  work  of  about 
50,000  men.  This  gives  a total  of  200,000  men 
whose  economic  output  is  devoted  solely  to  feed- 
ing and  otherwise  providing  for  rats. 


Tuna  Crop  Aids  Food  Conservation 
Half  a million  dollars  is  to  be  expended  in  the 
construction  of  a large  tuna  cannery  on  the  island, 
of  Maui,  in  the  Hawaiian  group,  states  the 
“Canner.”  The  waters  around  the  islands  swarm 
with  fish  of  every  description,  among  which  the 
tuna  is  predominant  and  attains  an  enormous  size. 

The  operation  of  this  plant  will  be  a valuable 
addition  to  the  food  supply  of  the  United  States, 
and  may  lead  to  the  establishment  of  an  important 
fishing  industry  in  the  island  territory. 

Potato  Campaign  in  Nebraska 
The  Wholesale  Brokers’  Association  of  Omaha, 
an  organization  without  financial  interest  in  pota- 
toes, has  as  a patriotic  measure  inaugurated  an 
advertising  campaign  in  order  to  stimulate  the 
sale  of  potatoes. 

This  campaign  includes  advertisements  in  the 
daily  papers.  A moving-picture  slide  has  been 
mailed  to  each  moving-picture  theater  in  the  State 
of  Nebraska,  and  clerks  have  been  instructed  to 
push  the  sale  of  potatoes  at  every  opportunity. 


Making  Potato  Flour  in  Michigan 
Potato  flour  is  now  being  successfully  manufac- 
tured in  Michigan  by  a plant  at  Traverse  City. 
Fifteen  hundred  bushels  of  potatoes  are  being 
used  daily,  and  it  is  hoped  to  double  the  output. 

One  of  the  leading  wholesale  grocers  in  Chi- 
cago has  already  bought  a number  of  carloads. 
The  Food  Administration  in  Michigan  expresses 
its  pleasure  at  the  enterprise  of  the  concern,  not 
only  from  an  industrial  viewpoint  but  in  the  pros- 
pect of  opening  a home  market  for  thousands  of 
bushels  of  Michigan  potatoes. 
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Now  of  all  times — 

Vomit0  gjs* 

In  these  times  it  is  a duty  to  eliminate  all  waste.  Domino 
Package  Sugars  avoid  waste  in  this  most  important  food. 

These  sturdy  cartons  and  cotton  bags,  weighed,  wrapped 
and  sealed  by  machine  in  the  refinery,  save  the  time  of 
scooping,  weighing  and  wrapping — save  spilled  sugar— save 
the  cost  of  paper  bags  and  twine. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino ” 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator,, 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  ■ New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Colfee 

Sold  only  In  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Lid. 

New  Orleans 

B.  C.  CASANAS.  Prest. 
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TEA  NOTES  FOR  RETAILERS 

Some  Valuable  Hints  on  Blending  and  Dis 
tributing  as  Suggested  by  a Cana- 
dian Importer 

• By  H.  L.  Maclean 

Vancouver,  B.  C. 

No.  2 — Blends 

O OME  consumers  like  flavory  Ceylons,  others 
^ straight  Assams.  A few  are  partial  to  a dash 
of  Darjeelings  in  their  tea.  If  the  output  of  your 
store  is  sufficient  to  warrant  carrying  in  stock  a 
chest  of  several  high-grade  teas  to  meet  this  de- 
mand it  is  good  policy  to  do  so.  However,  it  is 
best  for  the  average  dealer  to  place  his  confidence 
in  some  tea  man  who  will  give  the  best  value 
possible  in  three  grades  of  Indo-Ceylon  blends. 

For  several  reasons,  blends  are  preferable  to  any 
straight  teas.  The  trade  stays  with  them  the 
longest.  Consumers  tire  of  straight  teas  and  de- 
mand a change.  Think  over  all  the  big  successes 
in  the  tea  trade  during  the  past  twenty  years,  and 
you  will  find,  with  no  exception,  they  have  been 
blends  of  Ceylons  and  Indians. 

In  normal  times  Ceylons  and  Indians,  grade  for 
grade,  cost  about  the  same.  Consequently,  if  the 
big  English  and  Canadian  tea  firms  believed  that 
Ceylons  straight  or  Indians  straight  would  capture 
the  market  and  hold  it,  they  undoubtedly  would 
feature  one  or  the  other.  As  a matter  of  fact 
they  feature  blends  of  these  teas. 

Think  this  over — Ceylons  for  flavor,  Assams 
and  Dooars  for  body,  grip  and  thickness.  The  two 
together  in  right  proportions  are  better  than  either 
alone.  

DELIVERYMEN  AS  TRADE  GETTERS 

I am  using  a method  of  getting  business  that 
may  prove  of  interest  to  fellow  grocers.  When  I 
hire  a delivery  man  I tell  him  that  he  will  be 
worth  so  many  dollars  a week  as  a deliveryman, 
but  he  can  earn  more  if  he  will  sell  goods  and 
keep  his  eyes  open  for  new  customers  while  de- 
livering orders  for  me. 

My  plan  is  this : Every  morning  I make  out  a 

list  of  six  to  a dozen  articles,  making  a special 
price  on  each.  These  specials  are  for  the  de- 
liveryman only  and  can  be  had  only  through  him. 
He  tries  to  sell  them  to  the  customers  when  he 
delivers  other  orders.  I pay  him  a commission 
for  every  order  he  brings  in  made  up  of  these  spe- 
cials, and  $1  for  every  new  customer  he  gets  for 
the  store.  As  he  rides  over  town  delivering 
orders  he  has  an  opportunity  to  see  every  new 
family  moving  into  town,  and  he  can  run  in  and 
solicit  their  business  for  our  store,  suggest  the 


specials  he  has  for  that  day  and  state  that  he  will 
be  glad  to  stop  every  day  and  get  their  order  . 

This  method  has  won  a great  amount  of  busi- 
ness for  us  and  also  enabled  me  to  pay  the  de- 
liveryman good  money.  It  also  keeps  him  “up 
on  the  bit1’  to  get  all  the  business  he  can. 


SYSTEM  AND  SALESMANSHIP 

•I  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


THE  LAW  OF  OBEDIENCE 

The  Man  Who  Has  Not  Learned  to  Obey  Has 
Trouble  Ahead  of  Him  Every 
Step  of  the  Way 

By  Elbert  Hubbard 

r"THE  first  item  in  the  common-sense  creed  is 
A Obedience. 

Do  your  work  with  a whole  heart!  Revolt  is 
sometimes  necessary,  but  the  man  who  mixes 
revolt  and  obedience  is  doomed  to  disappoint 
himself  and  everybody  with  whom  he  has  deal- 
ings. To  flavor  work  with  protest  is  to  fail  abso- 
lutely. When  you  revolt,  why,  revolt — climb,  get 
out,  hike,  defy — tell  everybody  and  everything  to 
go  to  limbo!  That  disposes  of  the  case.  You 
thus  separate  yourself  entirely  from  those  you 
have  served — no  one  misunderstands  you — you 
have  declared  yourself.  But  to  pretend  to  obey, 
and  yet  carry  in  your  heart  the  spirit  of  revolt,  is 
to  do  half-hearted  and  slipshod  work. 

If  revolt  and  obedience  are  equal,  your  engine 
will  stop  on  the  center  and  you  benefit  nobody, 
not  even  yourself.  The  Spirit  of  Obedience  is  the 
controlling  impulse  of  the  receptive  mind  and  the 
hospitable  heart.  There  are  boats  that  mind  the 
helm  and  boats  that  don’t.  Those  that  don’t,  get 
holes  knocked  into  them  sooner  or  later.  To  keep 
off  the  rocks  obey  the  rudder. 

Obedience  is  not  slavishly  to  obey  this  man  nor 
that,  but  it  is  that  cheerful  mental  condition  which 
responds  to  the  necessity  of  the  case,  and  does  the 
thing.  Obedience  to  the  institution — loyalty  ! The 
man  who  has  not  learned  to  obey  has  trouble 
ahead  of  him  every  step  of  the  way — the  world 
has  it  in  for  him  because  he  has  it  in  for  the 
world. 

The  man  who  does  not  know  how  to  receive 
orders  is  not  fit  to  issue  them.  But  he  who  knows 
how  to  execute  orders  is  preparing  the  way  to 
give  them,  and  better  still — to  have  them  obeyed. 
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Mr.  George  Washington,  in  behalf  of  the 

Gbjfee  refining  company  | 

ANNOUNCES 

1 That  the  United  States  Government  has  requisitioned  its  entire  out-  I 
I put  of  G.  Washington’s  Coffee  for  use  of  the  American  Army  abroad.  I 

I Every  possible  effort  is  being,  and  will  continue  to  be  made,  to  in-  I 
| crease  the  manufacturing  facilities  of  the  Company  so  as  to  meet  all  I 
I demands,  civil  and  military. 


EVERYBODY  Likes  SUMORE 


EVERYBODY  Wants  SUMORE 


include  every 
Known  variety 
of  Biscuits 


You  Pay  More  Now  to  Wrap 
Loose  Sugar 

Your  time,  your  clerk’s  time— even  the  ooy’ s time — 
is  too  valuable  now  to  devote  to  wrapping  sugar. 

Franklin  Sugars  in  convenient  cartons  and  cotton 
bags,  eliminate  all  scooping,  weighing  and  wrapping. 

They  save  you  spilled  sugar,  overweight,  paper  bags 
and  twine. 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use” 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 
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GINGER  SALES  TALKS 


Wholesome  Advice  and  Practical  Suggestions 
for  Grocery  Salesmen  from  “One 
Who  Knows’’ 


By  Wesley  Williams 

'“THESE  are  trying  times  both  to  the  merchant 
A and  his  clerks.  Business  is  going  on  as  usual ; 
in  fact,  there  is  a lot  more  business  than  usual. 
Help  is  scarcer.  The  business  man,  with  higher 
costs,  a greater  demand  for  goods  and,  as  a rule, 
with  a diminished  sales  force,  has  troubles  of  his 
own.  Here  is  where  the  clerk  who  is  left  behind 
can  prove  his  loyalty  by  greater  energy  and  a 
willingness  to  increase  his  capacity  for  work.  Let 
us  forget  selfishness  and  remember  that  we  “do 
our  bit”  by  doing  more  and  better  work  than  is 
usaully  expected  of  us. 

“Four  of  my  very  efficient  men  have  gone  to 
the  training  camps,”  said  a retailer  recently,  “and 
I am  unable  to  secure  trained  persons  to  take 
their  places,  but  the  boys  that  are  left  behind  are 
doing  all  that  is  humanly  possible  to  keep  things 
moving  smoothly  until  I can  get  more  help.”  That 
is  the  spirit — more  work  and  better  work.  This  is 
one  way  to  help  “win  the  war.” 

We  are  hearing  a lot  to-day  about  extra  taxes 
and  wondering — at  least  some  of  us — how  we  will 
bear  the  burdens ; but,  says  a writer,  “The  greatest 
taxation  we  are  subject  to  is  that  of  Idleness,  Folly 
and  Pride.”  Greater  activity  in  our  business, 
thrift  in  our  expenditures  and  the  elimination  of 
false  pride  are  the  antidotes. 

We  all  get  blue  at  times  and  wonder  whether 
we  are  “fit”  or  “unfit.”  This  is  a good  time  to  sit 
down  quietly  and  think  things  over. 

In  other  words,  take  stock  of  our  assets  and 
liabilities.  Are  we  energetic  enough?  Are  we 
adding  to  our  natural  qualifications  or  are  we  just 
standing  still?  Is  our  job  just  one  of  the  tread- 
mill, or  are  we  using  the  job  we  have  as  a training 
school  or  stepping  stone  to  the  one  higher  up? 
Yes,  it  pays  to  think.  When  the  fight  begins 
within  yourself,  you  are  commencing  to  be  worth 
while. 

If  you  feel  that  you  are  not  making  progress,  find 


out  after  you  have  taken  stock  of  yourself  where 
the  fault  lies.  Have  a heart-to-heart  talk  with 
your  “boss”  and  invite  his  criticism.  When  you 
know  your  faults  do  your  best  to  correct  them. 
The  barriers  of  life  are  put  there  to  be  surmounted. 
This  takes  courage.  When  you  lose  your  courage 
you  are  in  bad  shape. 

Lack  of  enthusiasm  and  intelligence  keeps  many 
of  us  down.  We  cannot  succeed  without  both. 
Get  chock  full  of  enthusiasm  about  your  work. 
Study  your  business.  Be  a more  intelligent  force. 
Enthusiastic  heart  service  is  what  counts. 

Someone  has  truly  said,  “It  is  the  roughness 
of  the  grindstone  that  sharpens  the  ax” — so  it  is 
the  troubles  in  one’s  life  that  gives  one  a sharp 
edge. 

If  you  are  one  of  the  great  army  of  clerks  en- 
gaged in  selling  food  products,  you  have  now  a 
great  opportunity  to  be  a real  salesman.  For,  be 
it  known,  Mr.  Hoover,  the  man  who  is  directing 
the  food  conservation  of  the  nation,  is  asking 
people  to  cut  down  their  use  of  meat  and  wheat 
and  use  substitutes  that  will  enable  us  to  send  the 
meat  and  wheat  to  our  allies  “over  there.” 

When  you  work  for  a man  you  are  under  a 
moral  responsibility  to  give  the  man  or  concern 
the  best  that  is  in  you.  Your  working  hours 
belong  to  the  firm  that  employs  you.  Into  those 
working  hours  you  should  put  thought  and 
energy.  Promptness  in  commencing  work  is  es- 
sential. The  fellow  who  is  tardy  seldom  gets  very 
far  ahead.  Then  no  time  should  be  wasted ; 
working  hours  are  too  precious  to  waste.  The 
man  who  is  in  love  with  his  work  finds  the  hours 
pass  all  too  swiftly.  The  hearty,  whole-souled 
worker  never  has  to  watch  the  clock.  Busy  days 
are  short  days. 

After  the  store  is  closed  for  the  day  your  time 
is  your  own.  Spend  it  wisely.  It  should  be  spent 
so  as  to  be  restful  and  not  in  owling  around,  so 
that  the  next  morning  finds  you  unfit  to  take  up 
your  work.  The  man  who  spends  his  nights  in 
dissipation  soon  will  be  on  the  down  track  and 
looking  for  another  job. 

If  the  Kaiser  wins  no  man  can  call  his  soul  his 
own.  “What  shall  a man  give  in  exchange  for  his 
soul?” 


1 Empire  Hardware  Company  I 
SSSESr  STORE  FURNISHINGS  ^hnt. 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 

ELECTRIC  COFFEE  MILLS 

1 85  Warren  St.  BetawnTw»te bS}.?"'*  New  York  City  ^ 

Write  for  complete  Catalog’d^ 
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The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 


Baker’s  Cocoa 
and  Chocolate 


REG.  U.  S. 
PAT. OFF. 


Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand ; the  stand- 
ards of  the  trade. 


ALWAYS  SATISFACTORY 


Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


pranvinrasK 

SKAFFEEHAG 

NOT  a substitute 


but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 
Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ave.,  New  York 


COFFEE 

*91* 

*■» 

em 

AIhagIT 

IN  THE  BEAK  ONLY 

tmt  « m MrruNMCMrauriM 

-IhisTood  Econ- 
omy” Book  utill 
bring  von  New 
customers^” 


This 
store 
is 

distributing 
a book  on 

Food  Economy 


— and  it  will  help  to  make  better  customers  out 
of  your  old  ones. 

Notify  those  who  deal  with  you,  and  the  ones 
whose  trade  you  are  trying  to  get,  that  you  can 
supply  them  with  a free  copy  of  Mrs.  Knox’s  new 
book  on  “Food  Economy,”  which  contains  .138 
timely  food  conservation  recipes.  They  will 
appreciate  it — and  it  will  help  you  to  sell  more 
goods  on  which  you  make  good  profits. 

You  can  get  the  supply  you  need,  without  Cost  to 
you,  together  with  a window  poster  announcing 
that  you  are  distributing  the  book  free,  by  writing 
to  us  now.  before  the  edition  i$  exhausted. 

Charles  B.  Knox  Gelatine  Company,  Inc., 

JOHNSTOWN,  N.  Y. 


KNOX 

SPARKLING 

GELATINE 
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HOW  TO  SAY  “GOOD  MORNING” 

I have  often  written  about  the  cheery  salutation 
one  should  give  to  a customer.  Here  is  a little 
thing  I clipped  recently  and  pass  on  with  the  hope 
that  it  will  be  remembered.  It  is  full  of  good 
common  sense : 

In  grunting  “Good  morning”  we  give  you  fair 
warning 

You’re  passing  good  fellowship  by. 

In  growling  “Good  morning,”  all  cheerfulness 
scorning, 

You’re  due  for  a growl  in  reply. 

In  chirping  “Good  morning”  the  day  you’re  adorn- 
ing 

And  make  an  excellent  start. 

So  honor  each  meeting  with  a pleasant  greeting, 
And  say  it  right  out  from  the  heart. 

And  then  when  the  sale  has  been  completed  do 
not  forget  to  say  “Thank  you.”  W'.  W. 


EMPLOYEES’  SALE 

Advertise  that  the  employees  of  the  store  will 
receive  a dividend  on  all  the  goods  they  sell  on  a 
certain  day.  It  is  an  appeal  to  the  friends  and 
acquaintances  of  every  employee  to  come  in  and 
do  something  for  him.  The  employees  themselves 
may  make  purchases  on  the  same  basis.  This  will 
encourage  the  salespeople  to  talk  with  people  they 
know,  making  them  all  interested  in  boosting  the 
event  for  all  they  are  worth.  Some  plan  ought  to 
be  devised  for  enabling  those  not  of  the  selling 
force  to  share  in  the  sale.  This  might  simply 
be  an  agreement  to  pay  a flat  sum  as  a bonus,  or 
to  give  them  extra  pay  for  the  day  on  the  basis 
of  the  extra  business  done.  You  might  divide  the 
increase  in  sales  by  the  number  of  employees  and 
give  each  a percent  of  the  resultant  sum  in  ad- 
dition to  his  regular  pay. 


KAISER  OR— CHRIST 
Napoleon  said  “God  is  on  the  side  of  the  heav- 
iest battalions.”  That  is  the  Kaiser’s  pagan  re- 
ligion to-day.  But  Jesus  said,  “Whatsoever  ye 
would  that  men  should  do  unto  you  do  ye  even  so 
to  them.”  That  is  the  creed  of  Christian  civiliza- 


tion. And  you  cannot  find  any  middle  ground  to 
stand  on  between  these  two  ideals. 

You  have  to  subscribe  to  the  one  or  the  other. 
You  have  to  believe  either  in  the  omnipotence  of 
force,  the  dominance  of  selfish  greed  or  in  the 
prevailing  power  of  kindness,  mercy  and  the 
squlire  deal. 

As  the  world  stands  to-day  you  have  to  serve 
either  the  House  of  Hohenzollern  or  the  Prince 
of  Peace.  And  whichever  side  you  choose  you 
have  to  work  for,  fight  for,  give  for.  Else,  you 
lose!  For  these  two  are  at  death  grips  to-day. — 
“The  Optimist.” 


19ant  ^ttoerttsements 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


l&elp  ^anteb 


WANTED — Foreman  in  packing  department.  Must  have 
experience  in  packing  tea,  coffee  and  spices.  Ex- 
perience, initiative  and  good  reference  necessary.  Ap- 
ply by  letter  only.  Mr.  Kingdon,  50  Barclay  street, 
New  York  City. 


iHtgceUaneous 


FOR  SALE — Burns  separator.  Perfect  condition  guar- 
anteed. Large  number  of  screens,  also  elevator  and 
bins  included.  No  reasonable  offer  refused.  Address 
Old  Dutch  Mills,  65  Front  street,  New  York  City;. 


Do  You  Want  Help?  State  your  needs  in  the  Classi- 
fied Ad  Department  of  The  Tea  & Coffee 
Trade  Journal,.  Two  Dollars  is  all  it  costs. 

Do  You  Want  a Job?  Try  the  Want  Columns  of 
The  Tea  & Coffee  Trade  Journal.  $2.00  for 
twenty-five  words  or  less. 

Do  You  Want  to  Sell  Out?  Advertise  in  the  Classi- 
fied Ad  Department  of  “The  Blue  Book  of  the 
Trade.” 

Have  You  a Factory  or  Store  Equipment  to  Sell? 

Do  You  Want  to  Buy  a Business? 

Are  You  Looking  for  New  Capital? 

Are  You  Seeking  a Business  Opportunity? 

No  matter  what  you  want,  The  Tea  & Coffee 
Trade  Journal  can  help  you.  Give  it  a trial. 

Subscribers  are  entitled  to  one  free  insertion  in  the  Classified 
Ad  Columns  during  the  year. 

THE  TEA  & COFFEE  TRADE  JOURNAL 
“The  Blue  Book  of  the  Trade.” 

79  Wall  Street  New  York 


Largest  Selling  Brand  THE  U §• 

Awarded 

Highest  and  Only  Grand  Prix  at  the 
Panama-Pacific  Exposition,  also 
15  other  highest  awards  for 
Purity,  Strength  and  Fine  Flavor 
Prices  10c„  25c.,  35c.,  50c,  $1.00 
F.  SAUER  t!0.,  Richmond, Va. 


The  Quality 


granulated,  cubes,  confectioners 
and  soft  sugars. 

The  sugar  which  makes 
satisfied  customers 


WARNER  SUGAR  REFINING  CO. 

Office:  79  Wall  St..  N.  Y.  C.  Refinery  : Edgewater.  N.  J 
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Can  you  afford^  to  pass  by 

an  article  which  is  endorsed  by  one  of  the 
largest  Tea  men  in  the  country  as  follows: 

During  25  years  we  have  never  come  in 
contact  with  any  article  that  has  given  such 
universal  satisfaction  nor  proved  such  a 
repeater  as 

Dj^ight^s  Lemon  Pie  FiJJjjvg 

Sales  restricted  to  the  Tea  trade. 

WOLVERINE  SPICE  COMPANY 

GRAND  RAPIDS,  MICH. 

A post-card  will  procure  you  a sample. 
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PRICKS  CURRENT 

Wholesale  and  Retail 

As  of  July  I,  1918 

Prices  to  Wholesalers 


Brazil  Grade?. 

GREEN  COFFEE 
(250  Bags  or  Over) 
Line  or  Grade  Price. 

Cup  Selected  Price. 

Santos  7 

104 

10  4 

« 

6 

104 

104 

<t 

5 

li  A 

114 

“ 

4 

114 

iva 

<1 

3 

n3A 

114 

11 

2 

1VA 

114 

Rio 

7 

84 

“ 

6 

9 lA 

it 

5 

94 

4 

10 

(No  Rio  Cup 

it 

3 

104 

Selections) 

“ 

2 

104 

Green  Coffee,  Mild  Grades — Line  or  Grade  Prices— 


Maracaibo — 


(250  Bags  or  Over) 

Central  America — 


Truxillos 10K@H 

Bocono 104@114 

Tovar 104@H  4 

Merida 12  @13 

do  washed.. ..  124@14 


Cucuta — 


Ordinary 

. 104@H 

Fair  to  good .... 

.114@124 

Prime  to  choice.. 

.124@13  4 

do  washed 

,124@13 

{Laguayra — 

Caracas 

.104@104 

do  washed . . . 

• 11M@13 

Porto  Cabello . . . 

.10  @104 

do  washed . . . 

.11  @12 

Colombian — 

Ocana 

.l04@ll 

Bucaramanga . . . 

.11  @134 

do  washed... 

.13  @144 

tTolima 

.12  @14 

fBogotas- 

. 10  @154 

tMedelin 

.11  @17 

tManizales 

.10  @154 

Cauca 

@.... 

Mexican — 

{Cordoba 

. 94@  94 

do  washed... 

.124@134 

{Coatepec 

. 124  @14 

{do  washed... 

.12  @14 

{Oaxaca 

.10  @104 

{do  washed . . 

.13  @15 

t Costa  Rica — 

Common 8 4 @10  4 

Fair  to  good 114@124 

Prime  to  choice  . . 124@134 

San  Salvador 1 OK  @1 1 

do  washed 11  @11  4 

Nicaragua 10  >4  @10  4 

do  washed 10  4 @11  4 

{Guatemala  Coban 

Common 84@  94 

Fair  to  good 11  @11  4 

Prime  to  choice..  . 124@13 
do  unwashed.. . 104@104 
Puerto  Rico — 

{Unwashed 104@11 

Washed 114@134 

{Hayti — 

{Unwashed 9 @94 

{Washed 104@114 

{Jamaica — 

Ordinary 94@  914 

G'd  ordinary 94@  9%. 

Washed 10  @11 

East  India — 

Padang  Int 25  @26 

Corinche 24  @26 

Kroe 24J4  @25 

Timor 224 @23 

Private  Estate.  . .254  @264 

Fancies 26  @284 

Abyssinian @ . . 

Mocha @ . . 

Liberian — 

{Straits 13  @144 

{Surinam 13  @144 

Pamanoekin 13  @144 


{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 


TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 


Foochow — 


Common..  .. 

Fair 

264  @ • • 

Good 

26  @.. 

Superior 

....264@.. 

Fine 

27  @.. 

Formosa — 

Fair 

294 @- . 

Good 

Superior 

Fine 

Finest 

Choice 

55  @60 

"'JChoicest 

....  70  @75 

F ormosa — Cont. 

Fancy 1.00  @1.20 

COUNTRY  GREEN 

Gunpowder — 

Extra 48  @60 

Firsts 45  @46 

Seconds @ 

Imperial — 

Firsts 45  @48 

Seconds 43  @41 

■ Thirds @ . . 

Young  Hyson — 

Extra 50  @55 


Young  Hyson — Cont. 

Firsts 44  @45 

Seconds 35  @36 

Thirds 33  @34 

Hyson — 

Seconds 30  @ 

Thirds @ 

pingsuey 
Gunpowder — 

Pinheads 46  @47 

Extra  Firsts 43  @44 

Firsts 41  @42 

Seconls 38  @39 

Thirds 30  @31 

India  and  Ceylon 

Pekoe  Souchong 30  @31 

Pekoe 32  @35 

Orange  Pekoe 35  @50 

Ceylon — 

Pekoe  Souchong.  .32  @33 

Pekoe 34  @40 

Orange  Pekoe ....  36  @45 

B.  O.  Pekoe 36  @45 


Imperial — 

Firsts 

..39 

@40 

Seconds 

..35 

@36 

Thirds 

..31 

@32 

Japan — 

Basket  fired.... 

@40 

Pan  fired 

..25 

@40 

Congou — 

Common 

@26 

Good 

@2S 

Superior 

@31 

Fine  to  finest. . . 

.35 

@40 

Choice  to  choicest. 

.59 

@75 

■Line  Prices. 
Darjeeling — 

Fancy  Orange... 

.40 

@1.00 

Java — 

Pekoe  Souchong . 

.25 

@26 

Pekoe 

.27 

@29 

Orange  Pekoe . . 

..31 

@35 

SPICES — First-Hand  Prices. 


Black  Peppers — 

Singapore 2 7 4 @28 

Acheen  A @.. 

Acheen  B @ . . 

Acheen  C @ . . 

LamDong 28  @29 

White  Peppers — 

Singapore 33  *4  @34 

Penang @.. 

Muntok 334  @34 

Heavy — 

Aleppy 29  4 @30 

Tellicherry 30  @31 

Cloves — 

Zanzibar 47  @474 

Amboyna 58  @59 

{Penang @60 

Pimento 7 @74 

Red  Peppers — 

Mombassa 30  @31 

Japan 16  @164 


Cassia — 

Saigon,  rolls 54  @56 

China,  rolls 21  @22 

do  seal,  bk.;.  17  @18 

Kwangsi 26  4 @27 

Batavia,  Ext 35  @36 

do  short  stick ....  274  @ • . 
Cinnamon — 

Ceylon 28  @30 

Ginger — 

Japan 124@13 

Cochin— ABC....  16  4 @17 

do  D., 16  @164 

Lemon 17  @20 

African 14  @14  A 

Jamaica,  g’g 174  @20 

Nutmegs — 

75s  to  80s 36  @37 

105s  to  110s 33  @34 

Mace 46  @55 


CHICORY— First-Hand  Prices. 


{ Domestic,  granulated,  coarse  or  medium,  in  bags @ 

{Tn  barrels @ 

{ Best  English,  in  barrels @ 

{ Domestic  yellow  roll @ 


Accra 

African 

Bahia 

Caracas 

Guayaquils — 

Arriba 

Machala . . . 
Caraques 

Cuban 

Dominica .... 


COCOA — First-Hand  Prices. 

. ..104@11K  Grenada 

..  134  @14  Hayti 

...12  @124  Jamaica 

. . . 12  @13  Maracaibo. . . 


124@13 
12  @12K 
12  @12  *4 
@.  . 

12  @12  4 


Para 

Sanchez. . . , 
St.  Vincent 
Savanilla . . 

Surinam 

Trinidad . . 


.12  @124 
104@104 
10H@12 
22  @24 

114  @12 

ny@n'A 


@ 

12  @124 
12  @124 


Prices  to  Retailers 


Coffee 

(Bag  Lots— 130  Pounds.) 


Kind  of  Coffee. 

Green 

Roasted. 

From 

To 

From 

To 

Santos 

..  114 

144 

134 

144 

“ Peaberry. 

..  114 

14 

154 

174 

Rio 

..  84 

124 

12 

154 

Maracaibo 

..  12 

18 

16 

22 

Caracas 

..  13 

17 

16*4 

21 

Bucaramanga . . . 

..  134 

18 

16*4 

22 

Bogotas.... 

..  144 

19 

174 

23  4 

Mexican 

. . 124 

19 

18 

234 

Costa  Rica 

17 

164 

21 

Guatemala 

174 

16 

214 

Jamaica 

134 

15 

164 

Padang 

33 

41 

43 

{Mocha 

. 35 

34 

41 

42 

{Abyssinian 

. 35 

33 

344 

40 

Java 

33 

314 

40 

Porto  Rico 

..  14 

TEAS. 

184 

17 

234 

(Single  Package  Lots.) 

From 

To 

Formosa 

45 

Foochow..: 

28 

41 

Congou 

28 

40 

Japan  P.  F 

27 

45 

“ B.  F 

25 

45 

India 

40 

50 

Ceylon 

55 

Gunpowder 

40 

Young  Hyson . . . . 

43 
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Garraway’s  Coffee-House  in  ’Change  Alley, 
Where  Tea  Was  First  Sold  in  England. 

It  Survived  Until  the  Year  1866 


Slaughter’s  Coffee-House  in  St.  Martin’s 
Lane.  It  Was  Taken  Down  in  1843.  From 
a Water  Color  by  T.  H.  Shepherd,  1841 


Lloyd’s  Coffee-House  in  the  Royal  Exchange,  Showing  the  Subscription  Room 

RARE  PRINTS  OF  HISTORIC  COFFEE-HOUSES  IN  OLD  LONDON 


A PICTORIAL  HISTORY  OF  COFFEE 

No.  3— THE  COFFEE-HOUSES  OF  OLD  LONDON 

. This  article  covers  a large  portion  of  the  most  picturesque  chapter 
in  the  history  of  coffee — that  having  to  do  with  the  Coffee  Houses 
of  Old  London  in  the  seventeenth  and  eighteenth  centuries.  ^ It  is 
illustrated  with  reproductions  of  rare  prints,  water  colors  and  engrav- 
ings made  for  the  editors  after  exhaustive  researches  in  the  London 
Art  Galleries  and  British  Museum.* 


'T'HE  most  picturesque  chapter  in  the-  history  of 
* coffee  has  to  do  with  the  period  of  the  old 
London  and  Paris  coffee-houses  of  the  seven- 
teenth and  eighteenth  centuries.  Much  of  the 
poetry  and  romance  of  coffee 
centers  around  this  time. 

In  1650,  one  Jacobs,  a Jew, 
opened  the  first  coffee-house  in 
England  at  Oxford,  “at  the 
Angel  in  the  parish  of  St.  Peter 
in  the  East,”  and  “there  it  was 
by  some  who  delighted  in  nov- 
elty drank.” 

“The  first  coffee-house  in 
London,”  says  John  Aubrey, 
the  English  antiquary  and  folk- 
lorist, “was  in  St.  Michael’s 
Alley,  in  Cornhill,  opposite  to 
the  church,  which  was  set  up  by 
one  Bowman  (coach- 

man to  Mr.  Hodges,  a Turkey 
merchant,  who  putt  him  up  in 
it),  in  or  about  the  year  1652. 

’Twas  about  four  years  before 
any  other  was  sett  up,  and  that 
was  by  Mr.  Farr.  Jonathan 
Paynter,  over-against  to  St. 

Michael’s  Church,  was  the  first 
apprentice  to  the  trade,  viz.,  to 
Bowman.” 

Another  account,  for  which 
we  are  indebted  to  William 
Oldys,  the  bibliographer,  re- 
lates that  Mr.  Edwards,  a Lon- 
don merchant,  acquired  the  cof- 
fee habit  in  Turkey,  and 
brought  home  with  him  from 
Ragusa,  in  Dalmatia,  Pasqua 
Rosee,  an  Armenian  or  Greek  youth,  who  pre- 
pared the  beverage  for  him.  “But  the  novelty 
thereof,”  says  Oldys,  “drawing  too  much  company 
to  him  he  allowed  the  said  servant  with  another 

* All  these  pictures  are  covered  by  copyright  and  must 
not  be  reproduced  without  permission. 


of  his  son-in-law  to  set  up  the  first  coffee-house 
in  London  at  St.  Michael’s  Alley,  in  Cornhill.” 
From  this  it  would  appear  that  Rosee  had  as 
partner  in  this  enterprise,  from  which  dates  the 
beginning  of  the  social  club 
in  England,  the  Bowman,  who, 
according  to  Aubrey,  was 
coachman  to  Mr.  Hodges,  the 
son-in-law  of  Mr.  Edwards, 
and  a fellow  merchant  traveler. 

Oldys  tells  us  that  Rosee  and 
Bowman  soon  separated  (John 
Timbs,  another  English  anti- 
quary, says  they  quarreled), 
Rosee  keeping  the  house  and 
Bowman,  the  partner,  obtain- 
ing leave  to  pitch  a tent  and 
sell  the  liquor  in  St.  Michael’s 
churchyard. 

Most  authorities  agree  that 
Pasqua  Rosee  was  the  first  to 
establish  a coffee-house  in  Lon- 
don in  or  about  the  year  1652. 
His  original  shop-  or  handbill, 
the  first  advertisement  for  cof- 
fee, is  extant,  setting  forth 
“the  vertue  of  the  coffee-drink, 
first  made  and  publiquely  sold 
in  England  by  Pasqua  Rosee  in 
St.  Michael’s-alley,  Cornhill,  at 
the  sign  of  his  own  head.” 

Such  then  was  the  advent  of 
the  coffee-house,  which  intro- 
duced to  English-speaking  peo- 
ple the  drink  of  democracy,  for 
oddly  enough,  coffee  and  the 
Commonwealth  came  in  to- 
gether. 

Opposition  to  the  Coffee  House 

The  coffee-house  at  once  found  favor  among 
men  of  intelligence  in  all  classes.  Until  that  time 
they  had  only  the  tavern  as  a place  of  common 
resort.  But  here  was  a public  house  offering  a 


The  British  Coffee  House  in 
Cockspur  Street,  from  a 
Print  Published 

IN  1770 
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non  - intoxicating  bev- 
erage and  its  appeal 
w^as  instant  and  uni- 
versal. As  a meeting 
place  for  the  exchange 
of  ideas  it  soon  at- 
tained wide  popularity. 

But  not  without  op- 
position. The  publi- 
cans and  ale  - house 
keepers,  seeing  their 
businesses  slipping 
away  from  them,  made 
strenuous  propaganda 
against  this  new  social 
center,  and  not  a few 
attacks  were  launched 
against  “the  coffee 
drink.”  First  there  ap- 
pears “A  Broadside 
Against  Coffee,”  call- 
ing it  “stygian  stuff” 
and  comparing  it  to 
“physic,”  but  at  the 
same  time  admitting  its 
spreading  fame  as  a 
cure  for  drunkards  and 
paying  grudging  tribute 
in  these  lines : 

“And  now,  alas!  the  drench 
has  credit  got, 

And  he’s  no  gentleman 
that  drinks  it  not.” 

Many  good  people  believed  coffee  to  be  a 
dangerous  drink ; the  tirades  against  it  in  that  far 
time  sound  not  so  much  unlike  the  advertising 
patter  employed  by  some  of  our  present-day  coffee 
substitute  manufacturers.  It  was  ridiculed  by 
being  referred  to  as  “ninny  broth”  and  “turkey 
gruel”;  also  “syrop  of  soot”  and  “essence  of  old 
shoes.” 

Among  other  printed  oppositions  might  be  men- 
tioned : “The  Coffee-House  Granado,”  “A  Cup 

of  Coffee,  or  Coffee  in  Its  True  Colour,”  “The 
Women’s  Petition  Against  Coffee”  and  “The 
Men’s  Answer  to  the  Same.” 

James  Farr,  who  kept  the  second  London  coffee- 
house, known  as  The  Rainbow,  in  Fleet  street,  in 
1656,  was  “Presented  by  the  inquest  of  St 
Dunstan’s  in  the  West  for  making  and  selling 
a drink  called  coffee,  whereby  in  making  the  same 
he  annoyeth  his  neighbours  by  evil  smells.” 

But  in  spite  of  satire,  invective  and  prosecution, 
the  vogue  of  the  coffee-houses  steadily  increased. 
They  were  great  centers  in  which  men  met  to 
talk  over  literature,  the  play,  politics  and  business. 

Although  Charles  II  deemed  it  necessary  to 
suppress  the  coffee-houses  in  1675,  because  they 


“nourished  sedition, 
spread  lies,  scandalized 
great  men,  and  might 
therefore  be  consid- 
ered a common  nui- 
sance,” public  clamor 
speedily  reopened 
them,  and  the  begin- 
ning of  Queen  Anne’s 
reign  found  not  less 
than  3, coo  of  them  in 
London.v 

The  Origin  of  the 
Club 

Every  profession, 
trade,  class,  party,  had 
its  favorite  coffee- 
house. “The  bitter 
black  drink  called  cof- 
fee,” as  Mr.  Pepys  de- 
scribed the  beverage, 
brought  together  all 
sorts  and  conditions  of 
men,  and  out  of  their 
mixed  association  there 
developed  groups  of  pa- 
trons favoring  particu- 
lar houses  and  giving 
them  character.  A 
penny  or  twopence  en- 
trance fee  (usually  left  at  the  bar  on  leaving) 
helped  to  their  exclusiveness.  It  is  easy  to  trace 
the  transition  of  the  group  into  a clique  which 
later  became  the  club  that  for  a time  continued 
to  meet  at  the  coffee-house  or  the  chocolate  house, 
but  which  eventually  demanded  a house  of  its 
own. 

Decline  and  Fall  of  the  Coffee  House 
Starting  as  a forum  for  the  commoner  the 
coffee-house  soon  became  the  plaything  of  the 
leisure  class,  and  when  the  club  was  born  it  im- 
mediately began  to  return  to  the  level  of  the 
tavern.  And  so  the  18th  century  saw  the  coffee- 
house at  the  height  of  its  power  and  popularity ; 
it  also  witnessed  its  decline  and  fall.  For  a time, 
when  the  habit  of  reading  newspapers  descended 
the  social  ladder,  the  coffee-house  acquired  a new 
lease  of  life.  Sr.  Walter  Besant  observes ; 

They  were  then  frequented  by  men  who  came, 
not  to  talk,  but  to  read ; the  smaller  tradesmen 
and  the  better  class  of  mechanic  now  came  to  the 
coffee-house,  called  for  a cup  of  coffee,  and  with 
it  the  daily  paper,  which  they  could  not  afford  to 
take  in.  Every  coffee-house  took  three  or  four 
papers;  there  seems  to  have  been  in  this  latter 


The  Lion’s  Head  at  Button’s  Coffee-House  in 
Great  Russell  Street,  Covent  Garden,  Put 
Up  by  Addison  in  1713.  From  a Water 
Color  by  T.  H.  Shepherd. 
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phase  of  the  once  social  institution  no  general  con- 
versation. The  coffee-house  as  a place  of  resort 
and  conversation  gradually  declined ; one  can 
hardly  say  why,  except  that  all  human  institutions 
do  decay.  Perhaps  manners  declined ; the  leaders 
in  literature  ceased  to  be  seen  there ; the  city  clerk 
began  to  crowd  in ; the  tavern  and  the  club  drew 
men  from  the  coffee-house. 

A few  houses  survived  until  the  early  years  of 
the  19th  century,  but  the  social  side  had  disap- 
peared. As  coffee  entered  the  homes  of  the  peo- 
ple, and  the  exclusive  club  house  succeeded  the 
democratic  coffee  forum,  the  coffee-houses  mostly 
became  taverns  or  chop  houses,  or,  convinced  that 
they  had  outlived  their  usefulness,  just  ceased 
to  be. 

Pen  Pictures  of  Coffee-House  Life 

From  the  writings  of  Addison  in  “The  Spec- 
tator,” Steele  in  “The  Tatler,”  Mackay  in  his 
“Journey  Through  England,”  Macaulay  in  his 
history,  and  others,  it  is  possible  to  draw  a fairly 
accurate  pen  picture  of  life  in  the  old  London 
coffee-house. 

The  coffee-room  usually  opened  off  the  street. 
At  first  only  tables  were  spread  about  on  a sanded 
floor.  Later  this  arrangement  was  succeeded  by 
boxes  or  booths,  such  as  appear  in  the  Rowland- 
son caricatures  and  in  the  picture  of  the  interior 
of  Lloyds. 


The  walls  were  decorated  with  handbills  and 
posters  advertising  the  quack  medicines,  pills, 
tinctures,  salves  and  electuaries  of  the  period,  all 
of  which  might  be  purchased  at  the  bar  near  the 
entrance,  presided  over  by  a prototype  of  the 
modern  English  barmaid;  there  were  also  bills  of 
the  play,  auction  notices,  etc.,  depending  upon  the 
character  of  the  place. 

Then,  as  now,  the  barmaids  were  idols  to  the 
dilettanti.  Tom  Brown  refers  to  them  as 

charming  Phillises  “who  invite  you  by  their 
amorous  glances  into  their  smoaky  territories.” 
Messages  were  left  and  letters  received  at  the 
bar  for  regular  customers.  Stella  was  instructed 
to  address  her  letters  to  Swift,  “under  cover  to 
Addison  at  the  St.  James’  coffee-house.” 

Says  Macaulay,  “Foreigners  remarked  that  it 
was  the  coffee-house  which  specially  distinguished 
London  from  all  other  cities ; that  the  coffee- 
house was  the  Londoner’s  home,  and  that  those 
who*  wished  to  find  a gentleman  commonly  asked, 
not  whether  he  lived  in  Fleet  street  or  Chancery 
Lane,  but  whether  he  frequented  the  Grecian  or 
the  Rainbow.” 

So  every  man  of  the  upper  or  middle  classes 
went  daily  to  his  coffee-house  to  learn  the  news 
and  to  discuss  it.  The  better  class  houses  were 
the  meeting  places  of  the  most  substantial  men  in 
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A Mad  Dog  in  a Coffee-House.  From  a Caricature  by  Rowlandson 
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The  Grecian  Coffee-House,  Devereux  Court, 
Strand.  Closed  in  1843.  From  a Drawing 
Dated  1809 


the  community.  Every  coffee-house  had  its  ora- 
tor, who  became  to  his  admirers  a kind  of  “fourth 
estate  of  the  realm.” 

Macaulay  gives  us  the  following  picture  of  the 
coffee-house  of  1685 : 

Nobody  was  excluded  from  these  places  who 
laid  down  his  penny  at  the  bar.  Yet  every  rank 
and  profession,  and  every  shade  of  religious  and 
political  opinion  had  its  own  headquarters. 

There  were  houses  near  St.  James’  Park,  where 
fops  congregated,  their  heads  and  shoulders  cov- 
ered with  black  or  flaxen  wigs,  not  less  ample 
than  those  which  are  now  worn  by  the  Chancellor 
and  by  the  Speaker  of  the  House  of  Commons. 
The  atmosphere  was  like  that  of  a perfumer’s 
shop.  Tobacco  in  any  form  than  that  of  richly 
scented  snuff  was  held  in  abomination.  If  any 
clown,  ignorant  of  the  usages  of  the  house,  called 
for  a pipe,  the  sneers  of  the  whole  assembly  and 
the  short  answers  of  the  waiters  soon  convinced 
him  that  he  had  better  go  somewhere  else. 

Nor,  indeed,  would  he  have  far  to  go.  For,  in 
general,  the  coffee-houses  reeked  with  tobacco 
like  a guard  room.  Nowhere  was  the  smoking 
more  constant  than  at  Will’s.  That  celebrated 
house,  situated  between  Covent  Garden  and  Bow 
street,  was  sacred  to  polite  letters.  There  the  talk 


was  about  poetical  justice  and  the  unities  of  place 
and  time.  Under  no  roof  was  a greater  variety 
of  figures  to  be  seen.  There  were  earls  in  stars 
and  garters,  clergymen  in  cassocks  and  bands, 
pert  Templars,  sheepish  lads  from  universities, 
translators  and  index  makers  in  ragged  roats  of 
frieze.  The  great  press  was  to  get  near  the  chair 
where  John  Dryden  sate.  In  winter  that  chair 
was  always  in  the  warmest  nook  by  the  fire;  in 
summer  it  stood  in  the  balcony.  To  bow  to  the 
Laureate,  and  to  hear  his  opinion  of  Racine’s  last 
tragedy,  or  of  Bossu’s  treatise  on  epic  poetry,  was 
thought  a privilege.  A pinch  from  his  snuff-box 
was  an  honour  sufficient  to  turn  the  head  of  a 
young  enthusiast. 

There  were  coffee-houses  where  the  first 
medical  men  might  be  consulted.  Dr.  John  Rad- 
cliffe,  who,  in  the  year  1685,  rose  to  the  largest 
practice  in  London,  came  daily,  at  the  hour  when 
the  Exchange  was  full,  from  his  house  in  Bow 
street,  then  a fashionable  part  of  the  capital,  to 
Garraway’s,  and  was  to  be  found,  surrounded  by 
surgeons  and  apothecaries,  at  a particular  table. 

There  were  Puritan  coffee-houses  where  no 
oath  was  heard,  and  where  lank-haired  men  dis- 
cussed election  and  reprobation  through  their 
noses;  Jew  coffee-houses,  where  dark-eyed  money 
changers  from  Venice  and  Amsterdam  greeted 
each  other ; and  Popish  coffee-houses,  where, 
as  good  Protestants  believed,  Jesuits  planned  over 
their  cups  another  great  fire,  and  cast  silver 
bullets  to  shoot  the  King. 

Beer  and  wine  were  commonly  sold  at  the 
coffee-houses  in  addition  to  tea,  and,  after  a time, 
chocolate.  Some  refused  to  regard  it  other  than 
a modified  form  of  tavern,  as  witness  a poet  of 
the  Restoration  who  sings : 

“A  Coffee  House,  the  learned  Hold, 

It  is  a place  where  coffee’s  sold; 

This  derivation  cannot  fail  us, 

For  where  Ale’s  vended  that’s  an  Ale  house.” 

Witness  also  Daniel  Defoe,  who,  writing  of  his 
visit  to  Shrewsbury  in  1724,  says : “I  found  there 
the  most  coffee-houses  around  the  Town  Hall  that 
ever  I saw  in  any  town,  but  when  you  come  into 
them  they  are  but  ale-houses,  only  they  think  that 
the  name  coffee-house  gives  a better  air.” 

Speaking  of  the  coffee-houses  of  the  city, 
Besant  says : 

“Rich  merchants  alone  ventured  to  enter  certain 
of  the  coffee-houses,  where  they  transacted  busi- 
ness more  privately  and  more  expeditiously  than 
on  the  Exchange.  There  were  coffee-houses 
where  officers  of  the  army  alone  were  found; 
where  the  city  shopkeeper  met  his  chums ; where 
actors  congregated ; where  only  divines,  only  law- 
yers, only  physicians,  only  wits  and  those  who 
came  to  hear  them  were  found.  In  all  alike  the 
visitor  put  down  hi's  penny  and  went  in,  taking  his 
own  seat  if  he  was  an  habitue ; he  called  for  a 
cup  of  tea  or  coffee  and  paid  his  twopence  for  it; 
he  could  call  also,  if  he  pleased,  for  a cordial ; he 
was  expected  to  talk  with  his  neighbuor  whether 
he  knew  him  or  not.  Men  went  to  certain  coffee- 
houses in  order  to  meet  the  well-known  poets  and 
writers  who  were  to  be  found  there,  as  Pope  went 


August,  1918 


THE  TEA  AND  COEEEE  TRADE  JOURNAL 


i2t 


in  search  of  Dryderi.  The  daily  papers  and  the 
pamphlets  of  the  day  were  taken  in.  Some  of 
the  coffee-houses,  but  not  the  more  respectable, 
allowed  the  use  of  tobacco.” 

Mackay,  in  his  “Journey  Through  England” 
(1724),  says: 

“We  rise  by  nine,  and  those  that  frequent  great 
men’s  levees  find  entertainment  at  them  till 
eleven,  or,  as  in  Holland,  go  to  tea-tables ; about 
twelve  the  beau  monde  assemble  in  several  coffee- 
or  chocolate-houses ; the  best  of  which  are  the 
Cocoatree  and  White’s  chocolate-houses,  St. 
James’,  the  Smyrna,  Mrs.  Rochford’s  and  the 
British  coffee-houses ; and  all  these  so  near  one 
another  that  in  less  than  an  hour  you  see  the  com- 
pany of  them  all.  We  are  carried  to  these  places 
in  chairs  (or  sedans),  which  are  here  very  cheap, 
a guinea  a week,  or  a shilling  per  hour,  and  your 
chairmen  serve  you  for  porters  to  run  on  errands, 
as  your  gondoliers  do  at  Venice. 

If  it  be  fine  weather  we  take  a turn  into  the 
park  till  two,  when  we  go  to  dinner ; and  if  it  be 
dirty,  you  are  entertained  at  picquet  or  basset 
at  White’s,  or  you  may  talk 'politics  at  the  Smyrna 
or  St.  James’.  I must  not  forget  to  tell  you  that 
the  parties  have  their  different  places,  where, 
however,  a stranger  is  always  well  received ; but 
a Whig  will  no  more  go  to  the  Cocoatree  than  a 
Tory  will  be  seen  at  the  Coffee-house,  St.  James’. 

The  Scots  go  generally  to  the  British,  and  a 
mixture  of  all  sorts  to  the  Smyrna.  There  are 
other  little  coffee-houses  much  frequented  in  this 
neighborhood — Young  Man’s  for  officers;  Old 
Man’s  for  stock  jobbers,  paymasters  and  courtiers* 
and  Little  Man’s  for  sharpers.  I never  was  so 
confounded  in  my  life  as  when  I entered  into  this 
last.  I saw  two  or  three  tables  full  at  faro,  and 
was  surrounded  by  a set  of  sharp  faces  that  I was 
afraid  would  have  devoured  me  with  their  eyes. 
I was  glad  to  drop  two  or  three  half  crowns  at 
faro  to  get  off  with  a clear  skin,  and  was  over- 
joyed I so  got  rid  of  them. 

At  two  we  generally  go  to  dinner ; ordinaries 
are  not  so  common  here  as  abroad,  yet  the  French 
have  set  up  two  or  three  good  ones  for  the  con- 
venience of  foreigners  in  Suffolk  street,  where 
one  is  tolerably  well  served ; but  the  general  way 
here  is  to  make  a party  at  the  coffee-house  to  go 
to  dine  at  the  tavern,  where  we  sit  till  six,  when 
we  go  to  the  play,  except  you  are  invited  tp  the 
table  of  some  great  man,  which  strangers  are 
always  courted  to  and  nobly  entertained.” 

Mackay  also  states,  “In  all  the  coffee-houses  you 
have  not  only  the  foreign  prints  but  several  Engr 
fish  ones  with  foreign  occurrences,  besides  papers 
of  morality  and  party  disputes.” 

“After  the  play,”  Defoe  writes,  “the  best  com- 
pany generally  go  to  Tom’s  and  Will’s  coffee- 
houses, near  adjoining,  where  there  is  playing  at 
picquet  and  the  best  of  conversation  till  midnight. 
Here  you  will  see  blue  and  green  ribons  and  stars 
sitting  familiarly  and  talking  with  the  same  free- 
dom as  if  they  had  left  their  equality  and  de- 
grees of  distance  at  home.” 

Before  entering  the  coffee-house  every  one  was 


Don  Saltero’s  Coffee-House,  Cheyne  Walk, 
Chelsea.  From  a Steel  Engraving  in  the 
British  Museum 


recommended  by  “The  Tatler”  to  prepare  his 
body  with  three  dishes  of  hohea  and  to  purge  his 
brains  with  two  pinches  of  snuff.  Men  had  their 
coffee-houses  as  now  they  have  their  clubs — 
sometimes  contented  with  one,  sometimes  belong- 
ing to  three  or  four.  Johnson,  for  instance,  was 
connected  with  St.  James’,  the  Turk’s  Head,  the 
Bedford,  Peele’s,  besides  the  taverns  which  he 
frequented.  Addison  and  Steele  used  Button’s; 
Swift,  Button’s,  the  Smyrna  and  St.  James’ ; Dry- 
den,  Will’s ; Pope,  Will’s  and  Button’s ; Gold- 
smith, the  St.  James’  and  the  Chapter;  Fielding, 
the  Bedford ; Hogarth,  the  Bedford  and  Slaugh- 
ter’s; Sheridan,  the  Piazza;  Thurlow,  Nando’s. 

Ned  Ward  gives  us  another  picture  of  the 
coffee-house  of  the  period.  He  is  describing  Old 
Man’s,  Scotland  Yard : 

We  now  ascended  a pair  of  stairs,  which 
brought  us  into  an  old-fashioned  room,  where  a 
gaudy  crowd  of  odoriferous  Tom-Essences  were 
walking  backwards  and  forwards,  with  their  hats 
in  their  hands,  not  daring  to  convert  them  to  their 
intended  use  lest  it  should  put  the  foretops  of 
their  wigs  into  some  disorder,  We  squeezed 
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Button's  Coffee-House,  Great  Russell  Street, 
Covent  Garden,  Afterwards  the  Caledon- 
ien.  From  a Water  Color  by  T.  H.  Shep- 
herd, 1857 

through  till  we  got  to  the  end  of  the  room,  where, 
at  a small  table,  we  sat  down,  and  observed  that 
it  was  as  great  a rarity  to  hear  anybody  call  for 
a dish  of  politician’s  porridge,  or  any  other  li- 
quor, as  it  is  to  hear  a beau  call  for  a pipe  of 
tobacco ; their  whole  exercise  being  to  charge  and 
discharge  their  nostrils  and  keep  the  curls  of  their 
periwigs  in  their  proper  order.  The  clashing  of 
their  snush-box  lids,  in  opening  and  shutting, 
made  more  noise  than  their  tongues.  Bows  and 
cringes  of  the  newest  mode  were  here  exchanged 
’twixt  friend  and  friend  with  wonderful  exact- 
ness. They  made  a humming  like  so  many  hor- 
nets in  a country  chimney,  not  with  their  talking, 
but  with  their  whispering  over  their  new  Minuets 
and  Bories,  with  the  hands  in  their  pockets,  if 
only  freed  from  their  snush-box.  We  now  began 
to  be  thoughtful  of  a pipe  of  tobacco,  whereupon 
we  ventured  to  call  for  some  instruments  of 
evaporation,  which  were  accordingly  brought  us, 
but  with  such  a kind  of  unwillingness,  as  if  they 
would  much  rather  been  rid  of  our  company ; for 
their  tables  were  so  very  neat,  and  shined  with 
rubbing  like  the  upper-leathers  of  an  alderman’s 
shoes,  and  as  brown  as  the  top  of  a country  house- 
wife’s cupboard.  The  floor  was  as  clean  swept  as 
a Sir  Courtly’s  dining  room,  which  made  us  look 


round  to  see  if  there  were  no  orders  hung  up  to 
impose  the  forfeiture  of  so  much  mop-money 
upon  any  person  that  should  spit  out  of  the 
chimney-corner.  Notwithstanding  we  wanted  an 
example  to  encourage  us  in  our  porterly  rudeness, 
we  ordered  them  to  light  the  wax  candle,  by  which 
we  ignified  our  pipes  and  blew  about  our  whiffs; 
at  which  several  Sir  Foplins  drew  their  faces  into 
as  many  peevish  wrinkles  as  the  beaux  at  the 
Bow  Street  Coffee-house,  near  Covent  Garden, 
did  when  the  gentleman  in  masquerade  came  in 
amongst  them,  with  his  oyster-barrel  muff  and 
turnip-buttons,  to  ridicule  their  fopperies. 

In  “A  Brief  and  Merry  History  of  Great 
Britain”  we  read : 

There  is  a prodigious  number  of  coffee-houses 
in  London,  after  the  manner  I have  seen  some 
in  Constantinople.  These  coffee-houses  are  the 
constant  Rendezvous  for  Men  of  Business  as 
well  as  the  idle  People.  Besides  Coffee,  there  are 
many  other  Liquors,  which  People  cannot  well 
relish  at  first.  They  smoak  Tobacco,  game  and 
read  Papers  of  Intelligence ; here  they  treat  of 
Matters  of  State,  make  Leagues  with  Foreign 
Princes,  break  them  again,  and  transact  Affairs 
of  the  last  Consequence  to  the  whole  World. 
They  represent  these  Coffee-houses  as  the  most 
agreeable  things  in  London,  and  they  are,  in  my 
Opinion,  very  proper  Places  to  find  People  that 
a Man  has  Business  with,  or  to  pass  away  the 
Time  a little  more  agreeably  than  he  can  do  at 
home ; but  in  other  respects  they  are  loathsome, 
full  of  spioak,  like  a Guard-Room,  and  as  much 
crowded.  I believe  ’tis  these  Places  that  furnish 
the  Inhabitants  with  Slander,  for  there  one  hears 
exact  Accounts  of  everything  done  in  Town,  as 
if  it  were  but  a Village. 

At  those  Coffee-Houses,  near  the  Courts,  called 
White’s,  St.  James’s,  Williams’s,  the  Conversation 
turns  chiefly  upon  the  Equipages,  Essence,  Horse- 
Matches,  Tupees,  Modes  and  Mortgages;  the 
Cocoa-Tree  upon  Bribery  and  Corruption,  Evil 
ministers,  Errors  and  Mistakes  in  Government ; 
the  Scotch  Coffee-Houses  towards  Charing  Cross, 
on  Places  and  Pensions;  the  Tiltyard  and  Young 
Man’s  on  Affronts,  Honour,  Satisfaction,  Duels 
and  Rencounters.  I was  informed  that  the  latter 
happen  so  frequently,  in  this  part  of  the  Town, 
that  a Surgeon  and  a Sollicitor  are  kept  con- 
stantly in  waiting ; the  one  to  dress  and  heal  such 
Wounds  as  may  be  given,  and  the  other  in  case 
of  Death  to  bring  off  the  Survivor  with  a Verdict 
of  Se  Devendendo  or  Manslaughter.  In  those 
Coffee-Houses  about  the  Temple  the  Subjects  are 
generally  on  Causes,  Costs,  Demurrers,  Re- 
joinders and  Exceptions;  Daniel’s,  the  Welch 
Coffee-House  in  Fleet  Street,  on  Births,  Pedigrees 
and  Descents ; Child’s  and  the  Chapter  upon 
Glebes,  Tithes,  Advowsons,  Rectories  and  Lecture- 
ships ; North’s  Undue  Elections,  False  Polling, 
Scrutinies,  etc. ; Hamlin’s,  Infant-Baptism,  Lay- 
Ordination,  Free-Will,  Election  and  Reprobation; 
Batson’s,  the  Prices  of  Pepper,  Indigo  and  Salt- 
Petre ; and  all  those  about  the  Exchange,  where 
the  Merchants  meet  to  transact  their  Affairs,  are 
in  a perpetual  hurry  about  Stock-Jobbing,  Lying, 
Cheating,  Tricking  Widows  and  Orphans,  and 
committing  Spoil  and  Rapine  on  the  Publick. 
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Among  the  famous  English  coffee-houses  of  the 
time  were  St.  James”  Will’s,  Garraway’s,  White’s, 
Slaughter’s,  the  Grecian,  Button’s,  Lloyd’s,  Tom’s 
and  Don  Saltero’s. 

St.  James’  was  a Whig  house  frequented  by 
members  of  Parliament,  with  a fair  sprinkling  of 
literary  stars.  Garraway’s  catered  to  the  gentry 
of  the  period,  many  of  whom  naturally  had  Tory 
proclivities. 

One  of  the  notable  coffee-houses  of  Queen 
Anne’s  reign  was  Button’s.  Here  Addison  could 
be  found  almost  every  afternoon  and  evening, 
along  with  Steele,  Davenant,  Carey,  Philips  and 
other  kindred  minds.  Pope  was  a member  of  the 
same  coffee-house  club  for  a year,  but  his  inborn 
irascibility  eventually  led  him  to  drop  out  of  it. 

At  Button’s  a lion’s  head,  designed  by  Hogarth 
after  the  Lion  of  Venice,  “a  proper  emblem  of 
knowledge  and  action,  being  all  head  and  paws,” 
was  set  up  to  receive  letters,  and  papers  for  the 
“Guardian.”  The  “Tatler”  and  the  “Spectator” 
were  born  in  the  coffee-house,  and  probably  Eng- 
lish prose  would  never  have  received  the  impetus 
given  it  by  the  essays  of  Addison  and  Steele  had 
it  not  been  for  coffee-house  associations. 

Pope’s  famous  “Rape  of  the  Lock”  grew  out  of 
coffee-house  gossip.  The  poem  itself  contains 
one  remarkable  passage  on  coffee : 

“For  lo!  the  board  with  cups  and  spoons  is  crowned; 
The  berries  crackle  and  the  mill  turns  round; 

On  shining  altars  of  japan  they  raise 
The  silver  lamp:  the  fiery  spirits  blaze; 

From  silver  spouts  the  grateful  liquors  glide, 

While, China’s  earth  receives  the  smoking  tide. 

* At  once  they  gratify  their  scent  and  taste, 

And  frequent  cups  prolong  the  rich  repast. 

Straight  hover  round  the  fair  her  airy  band; 

Some,  as  she  sipped,  the  fuming  liquor  fanned; 

Some  o’er  her  lap  their  careful  plumes  displayed, 
Trembling,  and  conscious  of  the  rich  brocade. 

Coffee  (which  makes  the  politician  wise. 

And  sees  through  all  things  with  his  half-shut  eyes) 
Sent  up  in  vapors  to  the  baron’s  brain 
New  stratagems,  the  radiant  lock  to  gain.” 

Another  frequenter  of  the  coffee-houses  of 
London  when  he  had  the  money  to  do  so 
was  Daniel  Defoe,  whose  “Robinson  Cru- 
soe” was  the  precursor  of  the  English  novel. 
Henry  Fielding,  one  of  the  greatest  of  all  English 
novelists,  loved  the  life  of  the  more  Bohemian 
coffee-houses,  and  was,  in  fact,  induced  to  write 
his  first  great  novel,  “Joseph  Andrews,”  through 
coffee-house  criticisms  of  Richardson’s  “Pamela.” 
Other  frequenters  of  the  coffee-house  of  the 
period  were  Thomas  Gray  and  Richard  Brinsley 
Sheridan.  Garrick  was  often  to  be  seen  at  Tom’s 
in  Birchen  Lane,  where  also  Chatterton  might 
have  been  found  on  many  an  evening  before  his 
untimely  death. 

Locating  the  Notable  Coffee-Houses 

Garraway’s  Coffee-House,  3 Change-alley, 
Cprnhill,  was  a place  for  great  mercantile  trans- 


Tom’s  Coffee-House,  17  Great  Russell  Street, 
Covent  Garden,  Used  as  a Coffee-House 
Until  1804  and  Razed  in  1865.  From  a 
Water  Color  by  T.  H.  Shepherd 

actions.  Thomas  Garway,  the  original  proprietor, 
was  a tobacconist  and  coffee-man,  who  first  sold 
tea  in  England  at  this  address.  Garraway’s  was 
long  famous  as  a sandwich  *and  drinking  room 
for  sherry,  pale  ale  and  punch,  in  addition  to  tea 
and  coffee.  It  is  said  that  the  sandwich  maker 
was  occupied  two  hours  in  cutting  and  arranging 
the  sandwiches  for  the  day’s  consumption. 

Will’s  Coffee-House,  the  predecessor  of  But- 
ton’s, first  had  the  title  of  the  Red  Cow,  then  of 
the  Red  Rose.  It  was  kept  by  William  Irwin,  and 
was  on  the  north  side  of  Russell  street  at  the 
corner  of  Bow  street.  “It  was  Dryden  who  made 
Will’s  coffee-house  the  great  resort  of  the  wits 
of  his  time.”  ( Pope  and  Spence.)  The  room  in 
which  the  poet  was  accustomed  to  sit  was  on  the 
first  floor ; and  his  place  was  the  place  of  honour 
by  the  fireside  in  the  winter,  and  at  the  corner  of 
the  balcony,  looking  over  the  street.,  in  fine 
weather ; he  called  the  two  places  his  winter  and 
his  summer  seat.  This  was  called  the  dining- 
room floor  in  the  last  century.  The  company  did 
not  sit  in  boxes  as  subsequently,  but  at  various 
tables  which  were  dispersed  through  the  room. 
Smoking  was  permitted  in  the  public  room ; it  was 
then  so  much  in  vogue  that  it  does  not  seem  to 
have  been  considered  a nuisance.  Here,  as  in 
other  similar  places  of  meeting,  the  visitors  di- 
vided themselves  into  parties ; and  we  are  told 
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by  Ward  that  the  young  beaux  and  wits,  who 
seldom  aproached  the  principal  table,  thought  it 
a great  honour  to  have  a pinch  out  of  Dryden’s 
snuff-box.  After  Dryden’s  death  Will’s  was 
transferred  to  a house  opposite,  and  became  But- 
ton’s, “over  against  Thomas’  in  Covent  Garden.” 
Thither  also  Addison  transferred  much  com- 
pany from  Thomas’.  Here  Swift  first  saw  Addi- 
son. Hither  also  came  “Steele,  Arbuthnot  and 
many  other  wits  of  the  time.”  Button’s  continued 
in  vogue  until  Addison’s  death  and  Steele’s  re- 
tirement into  Wales,  after  which  the  coffee 
drinkers  went  to  the  Bedford  Coffe-House,  dinner 
parties  to  the  Shakespeare.  Button’s  was  subse- 
quently known  as  the  Caledonien  Coffee-House. 

Slaughter’s  Coffee-House,  famous  as  the  re- 
sort of  painters  and  sculptors  in  the  eighteenth 
century,  was  situated  at  the  upper  end  of  the  west 
side  of  St.  Marten’s  Lane.  Its  first  landlord  was 
Thomas  Slaughter,  1692.  A second  Slaughter’s 
(New  Slaughter’s)  was  established  in  the  same 
street  in  1760,  when  the  original  Slaughter’s 
adopted  the  name  of  Old  Slaughter’s.  It  was 
torn  down  in  1843-44.  Among  the  notables  who 
frequented  it  were  Hogarth,  young  Gainsborough, 
Cipriani,  Haydon,  Roubiliac,  Hudson,  who  painted 
the  Dilettanti  portraits ; M’Ardell,  the  mezzo- 
tinto-scraper ; Luke  Sullivan,  the  engraver ; Gar- 
dell,  the  portrait  painter,  and  Parry,  the  Welsh 
harper. 

Tom’s  Coffee-House,  in  Birchin-lane,  Cornhill, 
though  in  the  main  a mercantile  resort,  acquired 
some  celebrity  from  its  having  been  frequented 
by  Garrick.  Tom’s  was  also  frequented  by  Chat- 
terton,  as  a place  “of  the  best  resort.”  Then  there 
was  Tom’s  in  Devereux-court,  Strand,  and  Tom’s 
Coffee-House,  at  17  Great  Russell-street,  Covent 
Garden,  opposite  Button’s,  a celebrated  resort  dur- 
ing the  reign  of  Queen  Anne  and  for  more  than 
a century  after. 

The  Grecian  Coffee-House,  Devereux-court, 
Strand,  was  originally  kept  by  one  Constantine, 
a Greek.  From  this  house  Steele  proposed  to 
date  his  learned  articles  in  the  “Tatler” ; it  is  men- 
tioned in  No.  1 of  the  “Spectator,”  and  it  was 
much  frequented  by  Goldsmith.  The  Grecian  was 
Foote’s  morning  lounge.  In  1843  the  premises 
became  the  “Grecian  Chambers,”  with  a bust  of 
Lord  Devereux,  Earl  of  Essex,  over  the  door. 

Lloyd’s,  Royal  Exchange,  celebrated  for  its 
priority  of  shipping  intelligence  and  its  marine 
insurance,  originated  with  one  Lloyd,  who  kept  a 
coffee-house  in  Lombard-street.  One  of  the 
apartments  in  the  Exchange  was  fitted  up  as 
Lloyd’s  coffee-room.  Subsequently  the  coffee- 
house was  in  Pope’s  head-alley,  where  it  was 
called  “New  Lloyd’s  Coffee-House,”  but  on 
September  14,  1784,  it  was  removed  to  the  north- 
west corner  of  the  Royal  Exchange,  where  it  re- 
mained until  the.  destruction  of  that  building  by 
fire. 

In  rebuilding  the  Exchange  there  were  provided 
the  Subscribers’  or  Underwriters’  room,  the  Mer- 
chants’ room  and  the  Captains’  room.  “The 
City,”  second  edition,  1848,  contains  the  following 
description  of  this  most  famous  rendezvous  of 
eminent  merchants,  shipowners,  underwriters,  in- 
surance, stock  and  exchange  brokers : “Here  is 

obtained  the  earliest  news  of  the  arrival  and  sail- 
ing of  vessels,  losses  at  sea,  captures,  recaptures, 


engagements  and  other  shipping  intelligence;  and 
proprietors  of  ships  and  freights  are  insured  by 
the  underwriters.  The  rooms  are  in  the  Venetian 
style  with  Roman  enrichments.  At  the  entrance 
of  the  room  are  exhibited  the  Shipping  Lists,  re- 
ceived from  Lloyd’s  agents  at  home  and  abroad, 
and  affording  particulars  of  departures  or  arrivals 
of  vessels,  wrecks,  salvage,  or  sale  of  property 
saved,  etc.  To  the  right  and  left  are  ‘Lloyd’s 
Books,’  two  enormous  ledgers.  Right  hand,  ships 
‘spoken  with’  or  arrived  at  their  destined  ports ; 
left  hand,  records  of  wrecks,  fires  or  severe  col- 
lisions, written  in  a fine  Roman  hand  in  ‘double 
lines.’  To  assist  the  underwriters  in  their  calcu- 
lations, at  the  end  of  the  room  is  an  Anenometer, 
which  registers  the  state  of  the  wind  day  and 
night;  attached  is  a rain  gauge.” 

The  British  Coffee-House,  in  Cockspur-street, 
“long  a house  of  call  for  Scotchmen,”  was  for- 
tunate in  its  landladies.  In  1759  it  was  kept  by 
the  sister  of  Bishop  Douglas,  so  well  known  for 
his  works  against  Lauder  and  Bower,  which  may 
explain  its  Scottish  fame ; at  another  period  it 
was  kept  by  Mrs.  Anderson,  described  in  Mac- 
kenzie’s “Life  of  Home”  as  “a  woman  of  uncom- 
mon talents  and  the  most  agreeable  conversation.” 

Don  Saltero’s  Coffee-House,  18  Cheyne  Walk, 
Chelsea,  was  opened  by  a barber  named  Salter  in 
1695.  Sir  Hans  Sloane  contributed  of  his  own 
collection  some  of  the  refuse  gimcracks  that  were 
to  be  found  in  Saltero’s  “museum.”  Vice-Admiral 
Munden,  who  had  been  long  on  the  coast  of 
Spain,  where  he  had  acquired  a fondness  for 
Spanish  titles,  named  the  keeper  of  the  house 
Don  Saltero,  and  his  coffee-house  and  museum 
Don  Saltero’s. 

Sir  Richard  Steele  immortalized  the  Don 
Saltero  in  the  “Tatler.”  The  place  proved  attrac- 
tive as  an  exhibition  and  drew  crowds  to  the 
coffee-house.  The  museum  catalogue  went 
through  forty  editions.  Smollett,  the  novelist, 
was  among  the  donors.  The  catalogue  in  1760 
comprehended,  among  others,  the  following  rari- 
ties: Tigers’  tusks,  the  Pope’s  candle,  the  skele- 

ton of  a guinea  pig,  a fly-cap  monkey,  a piece  of 
the  true  Cross,  the  Four  Evangelists’  heads  cut  on 
a cherry-stone,  the  King  of  Morocco’s  tobacco 
pipe,  Mary  Queen  of  Scots’  pincushion,  Queen 
Elizabeth’s  prayer-book,  a pair  of  a Nun’s  stock- 
ings; Job’s  ears,  which  grew  on  a tree;  a frog  in 
a tobacco  stopper,  and  five  hundred  more  odd 
relics ! 

Squire’s  Coffee-House  was  in  Fulwood’s 
Rents,  in  Holburn,  running  up  to  Gray’s  Inn.  It 
was  one  of  the  receiving  houses  of  the  “Specta- 
tor”; in  No.  269  he  accepts  Sir  Roger  de  Cover- 
ley’s  invitation  to  “smoke  a pipe  with  him  over 
a dish  of  coffee  at  Squire’s.  As  I love  the  old 
man,  I take  delight  in  complying  with  everything 
that  is  agreeable  to  him,  and  accordingly  waited 
on  him  to  the  coffee-house,  where  his  venerable 
figure  drew  upon  us  the  eyes  of  the  whole  room. 
He  had  no  sooner  seated  himself  at  the  upper  end 
of  the  high  table,  but  he  called  for  a clean  pipe, 
a paper  of  tobacco,  a dish  of  coffee,  a wax  candle 
and  the  ‘Supplement’  (a  periodical  paper  of  that 
time),  with  such  an  air  of  cheerfulness  and  good 
humour,  that  all  the  boys  in  the  coffee-room  (who 
seemed  to  take  pleasure  in  serving  him)  were  at 
once  employed  on  his  several  errands,  insomuch 
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that  nobody  else  could  come  at  a dish  of  tea  until 
the  Knight  had  got  all  his  conveniences  about 
him.”  Such  was  the  coffee-room  in  the  “Specta- 
tor’s” day. 

The  Cocoa-Tree  was  originally  a coffee-house 
on  the  south  side  of  Pall  Mall.  When  there  grew 
up  a need  for  “places  of  resort  of  a more  elegant 
and  refined  character,”  chocolate  houses  came 
into  vogue  and  the  Cocoa-Tree  was  the  most 
famous  of  these.  It  was  converted  into  a club 
in  1746. 

White's  Chocolate-House,  established  by 
Francis  White  about  1693  in  St.  James  street, 
originally  open  to  anyone  as  a coffee-house,  soon 
became  a private  club,  composed  of  “the  most 
fashionable  exquisites  of  the  town  and  court.” 
In  its  coffee-house  days  the  entrance  was  six- 
pence, as  compared  with  the  average  penny  fee 
of  the  other  coffee-houses.  Escott  refers  to 
White’s  as  being  “The  one  specimen  of  the  class 
to  which  it  belongs,  of  a place  at  which,  beneath 
almost  the  same  roof,  and  always  bearing  the 
same  name,  whether  as  coffee-house  or  club,  the 
same  class  of  persons  has  congregated  during 
more  than  two  hundred  years.” 

Among  hundreds  of  other  coffee  houses  that 
flourished  during  the  seventeenth  and  eighteenth 
centuries  the  following  more  notable  ones  are 
deserving  of  mention : 

BAker's  Coffee-House,  58  Change-alley,  for 
nearly  half  a century  noted  for  its  chops  and 
steaks  broiled  in  the  coffee-room  and  eaten  hot 
from  the  gridiron;  Baltic  Coffee-House  in 
Threadneedle-street,  the  rendezvous  of  brokers 
and  merchants  conected  with  the  Russian  trade ; 
the  Bedford  Coffee-House,  “under  the  Piazza, 
in  Covent  Garden,”  crowded  every  night  with  men 
of  parts  and  “signalized  for  many  years  as  the 
emporium  of  wit,  the  seat  of  criticism  and  the 
standard  of  taste”;  the  Chapter  Coffee-House 
in  Paternoster-row,  frequented  by  Chatterton  and 
Goldsmith;  Child's  Coffee-House  in  St.  Paul’s 
Churchyard,  one  of  the  “Spectator’s”  houses,  and 
much  frequented  by  the  clergy  and  fellows  of  the 
Royal  Society;  Dick's  Coffee  House  in  Fleet- 
street,  frequented  by  Cowper,  and  the  scene  of 
Rousseau’s  comedietta,  entitled  The  Coffee-House ; 
St.  James'  Coffee-House  in  St.  James’  street, 
frequented  by  Swift,  Goldsmith  and  Garrick ; 
Jerusalem  Coffee-House  in  Cowper’s-court, 
Cornhill,  frequented  by  merchants  and  captains 
connected  with  the  commerce  of  China,  India  and 
Australia;  Jonathan's  in  Change-alley,  described 
by  the  “Tatler”  as  “the  general  mart  of  stock 
jobbers”;  the  London  Coffee-House,  in  Ludgate- 
hill,  noted  for  its  publishers’  sales  of  stock  and 
copyrights ; Man's  Coffee-House,  in  Scotland 
Yard,  which  took  its  name  from  the  proprietor, 
Alexander  Man,  and  was  sometimes  known  as 
Old  Man’s,  or  the  Royal  Coffee-House,  to  dis- 
tinguish it  from  Young  Man’s  and  Little  Man’s, 
minor  establishments  in  the  neighborhood ; 
Nando's  Coffee-House,  in  Fleet-street,  the  favor- 
ite haunt  of  Lord  Thurlow  and  many  professional 
loungers,  attracted  by  the  fame  of  the  punch  and 
the  charms  of  the  landlady;  New  England  and 
North  and  South  American  Coffee-House,  in 
Threadneedle-street,  having  on  its  subscription 


list  representatives  of  Barings,  Rothschilds  and 
other  wealthy  establishments ; Peele's,  in  Fleet- 
street,  having  a portrait  of  Dr.  Johnson  said  to 
have  been  painted  by  Sir  Joshua  Reynolds;  the 
Percy  Coffee-House,  in  Oxford-street,  the  in- 
spiration for  the  Percy  Anecdotes ; the  Piazza 
Coffee-House,  in  Covent  Garden,  where  Macklin 
fitted  up  a large  coffee-room  or  theater  for  ora- 
tory, and  Fielding  and  Foote  poked  fun  at  him; 
the  Rainbow  Coffee-House,  in  Fleet-street,  the 
second  coffee-house  opened  in  London,  having  its 
token-money;  the  Smyrna  Coffee-House,  in  Pall 
Mall,  a “place  to  talk  politics,”  and  frequented  by 
Prior  and  Swift;  Tom  King's  Coffee-House,  one 
of  the  old  night-houses  of  Covent  Garden  Market, 
“well  known  to  all  gentlemen  to  whom  beds  are 
unknown”;  the  Turk's  Head  Coffee-House, 
Change-alley,  which  also  had  its  tokens ; the 
Turk's  Head  Coffee-House,  in  the  Strand,  which 
was  a favorite  supping  house  for  Dr.  Johnson 
and  Boswell ; the  Folly,  a coffee-house  on  a 
houseboat  on  the  Thames,  which  became  quite 
notorious  during  Queen  Anne’s  reign. 

(To  be  continued) 


THE  TEA  REPORT  FOR  1917-18 

Official  Record  of  the  Varieties  and  Quantities 
Passed  and  Rejected  During  the  Year 
Ended  June  30,  1918 

NT  EARLY  42,000,000  more  pounds  of  tea  were 
*•  ^ imported  into  the  United  States  during  the 
fiscal  year  ended  June  30,  1918,  than  in  the  pre- 
ceding fiscal  period,  according  to  the  official  an- 
nual report  just  issued  by  George  F.  Mitchell, 
Supervising  Tea  Examiner.  For  some  time  the 
trade  has  been  speculating  as  to  the  disposition  of 
the  immense  excess  volume. 

Some  of  the  best  informed  tea  traders  seem 
agreed  that  the  excess  over  other  years  can  be 
accounted  for  by  the  probable  increase  in  per 
capita  consumption,  by  the  large  purchases  made 
for  the  army  and  navy,  by  the  stocks  accumulated 
in  warehouses  in  the  United  States  by  some  of 
the  bigger  American  and  British  tea  packers,  both 
for  domestic  and  export  trade,  and  by  the  in- 
creased exports  before  the  export  license  system 
restricted  the  shipping  of  tea  out  of  the  United 
States.  Tea  men  also  point  to  the  fact  that  at  the 
beginning  of  the  last  fiscal  tea  year,  the  American 
market  was  practically  bare  of  stocks,  which  made 
it  imperative  to  bring  in  large  supplies  to  meet 
demands. 

The  total  increase  in  net  imports  is  indicated 
in  Table  No.  3,  which  shows  the  pounds  passed  in 
the  1917-18  period  as  compared  with  the  preceding 
period  and  the  net  gains  or  losses  for  each  growth 
listed. 

Another  feature  of  Mr.  Mitchell’s  report  is, 
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SUPERVISING  TEA  EXAMINER’S  STATISTICAL  REPORT  FOR  1917-18 

Table  No.  1 — Kinds  and  Quantities  Passed  and  Rejected  During  Year  Ending  June  30,  1918. 


VARIETY. 

Pounds 

Examined. 

Pounds 

Passed. 

Pounds 

Rejected. 

Pounds 
Rejected, 
for  Purity. 

Pounds 
Rejected  for 
Qua'ity. 

Formosa  Oolong 

17,957,489 

350,367 

10,438,905 

17,498,012 

26,719,319 

28,278,602 

178,221 

8,381,763 

17,932,889 

339,071 

10,397,375 

17,344,605 

26,719,049 

28,205,898 

178,221 

8,372,371 

3,733,268 

30,183,590 

2,172,675 

876 

24,600 

11,296 

41,530 

24,600 

11,296 

Foochow  Oolong 

Congou 

41,530 

153,407 

India 

153,407 

270 

Ceylon 

270 

Java 

72,704 

72,704 

Ceylon  Green 

Ping  Suey  Green 

9,392 

13,676 

1,035,061 

987,483 

7,309 

2,083 

3 

Country  Green 

3,746,944 

31,218,651 

3,140,158 

876 

13,673 

Japan 

1,035,061 

967,483 

Japan  Dust 

Capers 

Scntd.  Orange  Pekoe 

19,649 

427,502 

327,277 

649 

19,649 

425,552 

305,018 

Scented  Canton. 

1,950 

22,259 

649 

1,950 

22,259 

649 

Canton  Oolong 

Flowery  Pekoe 

Totals 

148,684,384 

146,330,107 

2,354,277 

20,982 

2,333,295 

Table  No.  2 — By  Districts,  Total  Examined,  Passed,  Rejected,  and  Why  Rejected. 


Boston 

7,036,637 

7,036,257 

380 

380 

Chicago 

8,220,680 

7,683,527 

537,153 

537,153 

Honolulu 

290,280 

289,270 

1,010 

1,010 

New  York 

43,643,914 

43,494,458 

149,456 

16,487 

132,969 

Puget  Sound 

45,586,944 

44,106,324 

1,480,620 

1,480,620 

St.  Paul 

1,450,988 

1,448,679 

2,309 

2,295 

14 

San  Francisco 

42,454,941 

42,271,592 

183,349 

2,200 

181,149 

Total :...! 

148,684,384 

146,330,107 

2,354,277 

20,982 

2,333,295 

Remarks-  These  reports  indicate  rejections  made  by  the  Tea  Examiners,  and  not  the  final  rejections  made  by  the  U.  S.  Board  of  Tea 
Appeals.  The  statistics  relative  to  India  and  Ceylon  teas  are  only  approximately  correct,  due  to  the  fact  that  so  many  teas  are  entered  as 
blends  of  Ceylon  and  India,  but  of  course  the  total  of  the  two  represents  correctly  the  amount  of  Ceylon  and  India  examined,  etc. 


COMPARISON  OF  QUANTITIES  OF  TEA  PASSED  IN  1917  AND  1918 

Table  No.  3 — Showing  the  Net  Gains  and  Losses  by  the  Different  Varieties. 


1916-17 

Pounds 

1917-18 

Pounds 

Gains 

Pounds 

Loss 

Pounds 

Formosa  Oolong ....  

19,360,838 

1,092,252 

8,413,172 

17,932,889 

339,071 

10,397,375 

17,344,605 

26,719,049 

28,205,898 

178,221 

8,372,371 

3,733,268 

30,183,590 

2,172,675 

876 

1,427,949' 

753,181 

Foochow  Oolong 

Congou  (China) 

1,984,203 

India 

28,464,807 

2,140,281 

149,651 

8,182,919 

1,537,232 

31,749,084 

3,087,991 

4,449 

15,598,847 

26,065,617 

28,570 

189,352 

2,196,036 

Java 

Ceylon  green 

Ping  Suey  green 

Count.rv  green 

Japan '. 

1,565,494 

Japan  Dust 

915,316 

Capers 

3,573 

6,558 

70,107 

Scented  Orange  Pekoe 

26,227 

495,659 

322,171 

19,649 

425,552 

305,018 

Scented  Canton 

Canton  Oolong 

17,153 

Totals 

105,026,733 

146,330,107 

46,062,625 

4,359,331 

that  of  the  total  3,140,158  pounds  of  Japan  dust 
offered  for  entry,  nearly  1,000,000  pounds  were 
rejected  as  being  below  the  quality  standard.  This 
situation  resulted  from  importers  trying  to  avoid 
paying  the  one  cent  a pound  duty  which  is  levied 
on  all  tea  sweepings  and  dust  imported  for  indus- 
trial uses.  Most  of  the  rejections  are  teas  that 
are  just  below  the  standard,  and  they  are  brought 
in  under  the  consumption  entry  with  the  hope 
that  they  might  pass  and  avoid  the  payment  of 


duty,  but  upon  being  rejected  they  are  exported 
on  paper  and  re-entered  for  manufacturing  pur- 
poses when  the  duty  of  1 cent  a pound  is  paid  on 
them. 

Since  the  War  Trade  Board  has  restricted  the 
importation  of  tea  sweepings  and  dust  for  manu- 
facturing purposes,  it  is  inferred  that  the  manu- 
facturers are  taking  this  means  to  get  around  the 
restriction. 

A comparison  of  the  number  of  pounds  of  tea 
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examined  with  the  number  rejected  during  the 
past  six  fiscal  years  shows  that  the  percentage  of 
rejects  for  1918  was  greater  than  any  other  ex- 
cepting the  1916  period.  The  record  follows : 


Comparison  of  Last  Six  Fiscal  Years 


Pounds 

Examined. 

Pounds 

Rejected 

Percent 

Rejected 

1913 

95,539,667 

92,180,460 

95,306,854 

109,536,526 

105,981,158 

148,684,384 

1,461,787 

841,595 

948,475 

1,768,573 

954,425 

2,354,277 

1.53% 

0.9% 

1914 

1915 

1916  

1.614% 

0.9% 

1.58% 

1917 

1918 

THAT  JAVA  TEA  REPORT 


A More  Detailed  Account  of  Commissioner 
Edwards’  Impressions  on  His  Visit 
to  America  ■ 


O OON  after  his  return  to  Batavia  last  year 
^ from  a visit  to  the  United  States  and  Canada 
in  the  interests  of  Java  tea  distribution  in 
America,  H.  J.  Edwards,  the  Java  Tea  Commis- 
sioner, published  a comprehensive  report  of  his 
trip,  copies  of  which  were  released  for  public 
circulation  in  this  country  only  recently.  A digest 
of  the  report  was  published  in  this  paper  last  Feb- 
ruary. The  official  report  covers  38  pages  about 
the  size  of  this  magazine,  and  goes  into  detail  on 
the  subject  of  “markets  for  Java  teas  in  the 
United  States  and  Dominion  of  Canada.”  Many 
things  touched  upon  have  little  news  value  for 
American  readers,  although  of  interest  to  the 
Java  planters.  Commissioner  Edwards  opens  his 
report  with  the  following  story  of  how  the  Com- 
mission began  operations : 

“The  steadily  increasing  crops  which  have  been 
produced  in  Java  for  several  years  and  which 
reached  their  height  in  1916,  when  the  total  pro- 
duction amounted  to  94,096,474  half  kolis,  or  103,- 
506,121  pounds,  have  been  absorbed  by  the  various 
markets  of  the  world,  with  the  exception  of  the 
United  States  and  Canada,  on  a progressive  and 
entirely  satisfactory  basis,  but  in  respect  to  those 
places  it  has  for  a long  time  been  apparent  that 
some  concerted  action  must  sooner  or  later  be 
taken  to  bring  the  claims  of  our  produce  promi- 
nently before  buyers,  and  thus  ensure  Java  receiv- 
ing that  share  of  the  American  trade  which  her 
importance  as  a tea-producing  country  warrants. 
Nothing  was,  however,  done  in  the  matter  until 
early  in  the  current  year,  when  owing  to  an  ac- 
cumulation of  stocks  in  the  Island,  consequent 
upon  insufficient  tonnage  being  available  to  take 
the  produce  to  its  usual  markets,  a meeting  of 
those  interested  in  production  was  called  in  Ba- 
tavia, and  the  decision  arrived  at  that  immediate 
steps  should  be  taken  to  exploit  the  American 
markets,  the  suggestion  being  that  consignments 
should  be  made  on  account  of  the  estates  amount- 


ing to  about  10,000  chests,  or  1,000,000  pounds. 
For  this  purpose  a committee  was  formed,  con- 
sisting of  Messrs.  W .C.  Loudon  (Tiedeman  & 
van  Kerchem),  F.  Neuman  (John  Peet  & Co.), 
J.  M.  J.  Thole  (George  Wehry  & Co.),  and  H.  J. 
Edwards  (Tea  Expert  Bureau). 

“It  was  finally  arranged  that  shipments  should 
be  made  with  as  little  delay  as  possible  by  the 
Holland-Java-  Mail  steamers,  which  had  been  di- 
verted from  the  home  run  fo  the  Pacific,  and  that 
the  writer  should  at  the  same  time  visit  America 
and  Canada  handling  those  consignments,  and 
calling  on  buyers  in  all  the  important  places  in 
the  interests  o>f  the  Java  tea  industry.  This  work 
I was  very  glad  to  undertake,  as  the  markets  to 
be  dealt  with  possessed  great  possibilities,  and 
their  failure  in  the  past  to  adequately  respond  to 
the  ever  improving  quality  of  Java  produce  was  a 
matter  of  considerable  surprise  and  disappoint- 
ment, while  at  the  same  time  I had  confidence 
that,  provided  the  right  qualities  -of  teas  were 
offered,  their  acceptance  would  soon  become  gen- 
eral ; for  that  reason  in  selecting  the  teas  to  be 
shipped  I used  the  utmost  care,  avoiding  the  very 
commonest  types  or  anything  of  a ‘Kampoeng’ 
nature. 

“The  first  consignment  went  forward  per  S.  S. 
Rembrandt,  and  I sailed  from  Batavia  by  the 
same  steamer,  having  authority  to  deal  with  all 
shipments  on  their  arrival  at  their  destinations, 
distributing  same  as  widely  as  possible,  and  in 
such  manner  as  I considered  best  calculated  to 
convince  the  trade  of  the  sterling  qualities  of  our 
produce,  and  lead  to  a satisfactory  and  permanent 
trade  in  the  article.  In  the  meantime  the  entry 
of  Java,  in  common  with  other  “foreign”  teas,  was 
prohibited  into  the  United  Kingdom,  and  subse- 
quently a similar  restriction  was  issued  in  Aus- 
tralia, thus  making  the  successful  introduction  of 
our  teas  on  a large  scale  into  the  American  mar- 
kets not  only  the  more  desirable  i>ut  an  absolute 
necessity.” 

Markets  in  the  United  States 

Mr.  Edwards  tells  of  the  leading  markets  he 
visited  in  the  United  States  and  Canada,  briefly 
stating  their  chief  characteristics.  In  regard  to 
San  Francisco,  he  says  that  as  compared  with 
New  York  and  other  Eastern  cities  it  is  a black 
tea  market  of  minor  importance.  He  adds:  “I 

found  no  serious  prejudice  against  Java  teas,  and 
they  have' probably  been  used  here  as  freely  in  the 
past  as  anywhere  in  America.” 

After  describing  trade  methods  in  New  York, 
Mr.  Edwards  reports  that  “We  were  fortunate 
that  our  teas  arrived  to  an  almost  depleted  mar- 
ket, consequent  upon  the  cessation  of  exports 
from  London  and  difficulties  of  transportation 
from  Calcutta  and  Colombo,  with  the  result  that 
in  practically  every  instance  they  met  a good 
reception  and  sold  at  full  rates. 

“The  general  feeling  regarding  Java  tea  was 
only  in  a few  cases  hostile,  and  then  generally 
because  the  cbmmon  qualities  had  been  almost 
exclusively  bought  and  used  only  on  account  of 
their  low  price  to  bring  down  the  cost  of  blends.” 

As  to  the  future  in  the  New  York  market,  the 
Tea  Commissioner  says:  “I  am  convinced  that  in 
future  our  produce  will  receive  that  consideration 
from  blenders  on  its  merits  as  tea  which  for  the 
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greater  part  has  been  denied  it  in  !th£  pash’* 

Of  Philadelphia,  the  report  has  this  to  siay : 
“Next  to  New  York  this  (Philadelphia)  is  one  of 
the  most  important  black  tea  markets — there  is  one 
large  distributing  company  with  its  long  ‘chain’ 
of  retail  stores.  * * * This  concern  was  not 

previously  well  disposed  towards  Java  teas.  * * * 
Through  the  efforts  of  our  representatives,  how- 
ever, they  were  finally  persuaded . to  give  our 
produce  a trial.  * * It  is  too  early  to  know  the 
result  of  this  experiment,  but  from  the  class  of 
tea  selected  J have  every  confidence  they  will  in 
future  be  supporters  of  the  Java  article.” 

Mr.  Edwards  says  one  day  sufficed  for  his  visit 
to  Baltimore,  where  he  found  few  if  any  leading 
merchants  who  have  not  eventually  interested 
themselves  in  the  leaf  teas  offered. 

The  Java  Tea  Expert  feels  kindly  toward  Bos- 
ton, where  he  evidently  had  a pleasant  visit  with 
one  of  the  firm  of  a leading  wholesale  grocer 
(unnamed),  to  whom  he  sold  400  chests,  includ- 
ing some  of  his  finest  marks.  “These  teas,”  says 
Mr.  Edwards,  “will  be  used  for  blends  in  compe- 
tition with  Indians  and  Ceylons,  and  the  results  I 
am  sure  will  be  judged  without  prejudice.  * * * 
I feel  that  nowhere  else  in  'the  States  was  such 
careful  interest  taken  in  our  teas ; neither  has,  I 
think,  any  other  buyer  so  deliberately  endeavored 
to  free  his  mind  from  a prejudice  against  Java 
tea  which  has  existed  in  the  Spates  since  the  early 
importations  of  many  years  ago.” 

Grouping  the  other  cities  of  the  United  States 
in  one  paragraph,  Mr.  Edwards  closes  the  de- 
tailed description  of  ^hem  with  this  statement: 
“In  all  cities  our  teas  have  or  will  be  shown,  and 
in  some,  including  Chicago  (which  he  did  not 
canvass),  a fair  business  has  been  done.”  He 
expresses  regret  at  not  having  had  time  to  visit 
Chicago,  Cleveland,  Detroit,  Toledo,  St.  Lquis  and 
Portland,  Me. 

Under  the  l^ead  of  general  remarks  on  the 
United  States  trade,  Mr.  Edwards  gives  it  as  his 
opinion  that  the  consumption  of  black  teas  is  in- 
creasing, though  possibly  at  the  expense  of  greens 
He  thinks  the  prospect  for  blacks  is  encouraging, 
because  of  the  growing  .popularity  of  blends.  He 
believes,  too,  that  when  national  prohibition  be- 
comes a fact  “tea  will  benefit  in  common  with 
other  non-intoxicating  beverages.”  Further  along 
the  Tea  Expert  says  that  coffee  is  the  national 
beverage,  and  there  is  no  likelihood  of  its  being 
supplanted  by  tea ; “but  our  hopes  for  expansion 
seem  to  lie  in  the  eventual  total  prohibition  of 
alcohol,  the  gradual  displacement  of  green  teas, 
the  popularization  of  our  arjticle  through  the 
efforts  of  merchants  and  blenders  in  supplying  the 
public  with  a tea  of  good  quality  that  pleases  the 
palate,  and  perhaps,  most  important  of  all,  the 
education  of  the  housekeeper  in  the  proper 
preparation  of  the  beverage.” 

The  Canadian  Markets 

Mr.  Edwards  spent  some  time  visiting  the  cities 
in  Eastern  Canada,  and  in  Montreal  found  that 
Java  teas  have  been  used  there  to  a limited  extent 
for  several  years,  but,  “as  a rule,  only  the  com- 
moner qualities,  and  it  cannot  be  said  that  they 
were  looked  upon  with  great  favor — my  better 
class  samples,  however,  opened  the  eyes  of  many 
buyers  to  the  possibility  of  Javas  replacing  In- 


dians and  Ceylons  of  similar  qualities.”  Mr. 
Edwards  reports  that  he  obtained  unexpectedly 
good  prices  for  some  of  his  marks,  which  he  says 
was  “entirely  due  to  the  ‘bare’  state  of  the  market 
at  the  time,  and  the  question  of  price  having  be- 
come at  the  moment  a factor  of  greater  con- 
sideration than  quality.  * * * Buyers  of  both 

French  and  British  extraction  reported  well  on 
their  purchases,  and  there  appears  no  reason  to 
doubt  that  the  Java  trade  in  this  place  (Montreal) 
will  show  a satisfactory  increase.” 

In  Toronto,  Mr.  Edwards  found  a large  packing 
firm  “sympathetic  towards  Javas  of  the  Pengalen- 
gan  and  other  good  types.”  In  St.  John,  the  Tea 
Commissioner  found  Ceylons  firmly  entrenched, 
and  could  make  no  sales  of  Javas,  though  he  did 
leave  some  sample  parcels.  Prejudice  against 
Javas  does  not  exist  in  Halifax,  Mr.  Edwards 
reports,  adding  that  he  was  able  to  dispose  of  all 
the  tea  he  had  available  at  that  time. 

As  regards  other  cities  in  Canada,  Mr.  Edwards 
devotes  little  space  to  their  tea  characteristics.  He 
dismisses  Quebec  as  a small  market,  and  “less 
practical  in  its  tea  buying  than  any  other  place 
in  the  Dominion.”  He  did  not  get  to  Winnipeg 
and  Vancouver,  but  in  regard  to  the  latter  place 
he  was  advised  the  city  was  suffering  from  an 
“over-supply  of  Javas  teas  consigned  by  interests 
either  than  those  I represented.” 

In  his  general  remarks  about  Canada,  Mr. 
Edwards  says  that  consumption  shows  little  or  no 
increase  during  the  past  few  years,  but  on  the 
other  hand  the  tendency  is  rather  towards  restric- 
tion, owing  to  the  war. 

Discussing  the  possibility  of  a Canadian  em- 
bargo on  all  but  British-grown  teas,  Commis- 
sioner Edwards  says  the  consensus  of  opinion  is 
that  it  will  not  occur.  But  he  advises  the  Java 
planters  to  give  serious  consideration  to  the  mat- 
ter, because  it  involves  “the  possible  loss  of  one 
of  our  few  remaining  markets,  and  as  such  it  is 
too  serious  to  be  ignored.” 

Advertising  Java  Teas 

On  the  score  of  propaganda  for  his  enterprise, 
and  for  Java  teas  generally,  Mr.  Edwards  re- 
ported as  follows : 

“News  of  the  Java  planters’  action  in  making 
these  consignments  was  pretty  generally  current 
in  America  before  my  arrival,  as  was  evidenced 
by  the  many  offers  of  assistance  made  to  me  by 
firms  already  importing  or  dealing  in  tea,  as  well 
as  from  others  in  no  manner  connected  with  the 
trade.  Under  the  circumstances  it  was  evident 
buyers  would  also  be  posted  of  our  movements, 
so  the  necessity  for  any  newspaper  or  general 
publicity  campaign  did  not  exist.  I,  however, 
thought  it  well  to  use  a page  in  The  Tea  and 
Coffee  Trade  Journal,  which  appears  to  be  the 
most  extensively  read  trade  paper,  which  I re- 
tained for  three  months,  and  believe  it  was  bene- 
ficial, especially  my  calling  the  retailers’  attention 
to  Java  teas  and  preparing  the  ground  for  a sym- 
pathetic reception  of  them  when  offered  by  the 
wholesale  houses.  I had  no  authority  to  spend 
money  for  this  purpose,  so  did  not  continue  the 
advertisement,  but  feel  sure  that  some  announce- 
ment of  interest  regarding  Java  teas  appearing- 
in  each  issue  of  this  and  similar  journals  would 
well  repay  the  small  cost  by  keeping  the  merits 
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of  our  produce  before  the  trade.  Any  attempt 
to  popularize  Java  tea  by  appealing  to  the  public 
direct,  with  the  object  of  inducing  customers  to 
specify  ‘Java’  when  buying  tea  from  the  grocer 
or  store,  would  require  to  be  conducted  on  a com- 
prehensive and  systematic  basis  through  the  daily 
papers  throughout  the  country.  If  persisted  in 
this  class  of  advertisement  would  doubtless  do  a 
great  deal  to  assist  sales,  but  the  cost  would  be 
heavy,  though  it  is  claimed  final  results  would 
more  than  compensate  for  same.  * * *” 

Some  of  the  Results  Achieved 

In  summarizing  the  results  of  his  trip,  Com- 
missioner Edwards  said  that  “It  is  not  easy  to 
estimate  the  benefits  that  will  accrue  to  the  Java 
industry  as  the  outcome  of  the  producers’  ac- 
tivity in  invading  the  American  markets  with 
their  teas,  and  this  being  followed  up  by  the 
writer  personally  interviewing  as  many  of  the 
principal  people  in  the  trade  as  his  time  would 
permit,  but  they  should  be  considerable  and  in- 
clude the  following : 

“(a)  A more  intimate  knowledge  of  our  article 
and  consequently  the  removal  to  a very  great  ex- 
tent of  a prejudice  to  it  which  has  been  of  long 
standing ; 

“(b ) The  realization  that  our  better  qualities 
are  capable  of  being  used  together  with,  or  in 
substitution  for,  similar  grades  of  Indians  and 
Ceylons ; 

“(c)  The  enlightenment  of  the  trade  generally 
regarding  the  producing  capabilities  of  Nether- 
lands India,  which  had  formerly  been  looked  upon 
as  a country  of  limited  possibilities,  and  there- 
fore scarcely  to  be  considered  seriously  as  a com- 
petitor with  India  and  Ceylon; 

“(d)  The  additional  buying  power  established 
in  Batavia,  insuring  that  our  produce  will  in 
future  be  more  extensively  pushed  in  the  Ameri- 
can markets  than  in  the  past,  naturally  resulting 
in  a larger  and  more  consistent  business  being 
done  in  the  article.” 

A Successful  Exploitation 

In  reporting  on  the  makes  of  tea  comprising  his 
consignments,  Mr.  Edwards  stated  that  all  were 
of  a character  generally  suitable  for  American 
and  Canadian  requirements.  “There  were,”  he 
said,  “two  instances  of  Broken  Pekoe  Souchongs 
showing  a fiat,  open  leaf,  and  mixed  with  a large 
percentage  of  dust.  These  parcels  sold  at  satis- 
factory prices  merely  because  teas  of  any  sort 
were  in  small  supply.” 

In  conclusion,  the  Java  Tea  Commissioner 
opines  that  “Looked  at  from  every  point  of  view 
I think  our  attempt  to  exploit  the  American  and 
Canadian  markets  has  proved  a success ; when 
the  movement  was  initiated  there  was  no  prospect 
tha,t  it  would  prove  an  immediately  profitable  one, 
and  those  taking  part  were  prepared  to  sacrifice 
their  teas  in  order  to  gain  benefits  in  the  future, 
while  the  writer  fully  anticipated  * * * that  prob- 
ably sales  would  have  to  be  made  at  discouragingly 
low  prices.  Owing  to  existing  conditions,  how- 
ever, no  sacrifice  was  necessary,  and  their  enter- 
prise has  been  rewarded  by  monetary  gains,  in 
addition  to  prospects  of  future  trade  to  an  ex- 
tent even  the  most  optimistic  could  not  contem- 
plate. * * * 

“There  is,  however,  one  point  which  causes  me 


anxiety,  and  to  my  mind  constitutes  a grave 
danger  to  the  best  interest  of  Java  tea  in  those 
markets.  I refer  to  the  somewhat  indiscriminate 
manner  in  which  consignments  have  been  rushed 
forward,  and  in  many  cases  placed  in  the  hands 
of  firms  or  individuals  for  sale  who  have  pre- 
viously had  little  or  no  interest  in  the  tea  'busi- 
ness. It  will  readily  be  seen  that  this  must  lead 
to  such  keen  competition  to  sell  one  against  the 
other  as  to  play  into  the  hands  of  buyers,  tending 
to  lower  rates  unduly  and  probably  before  such  a 
decline  is  warranted  by  conditions.  This  danger 
will  become  more  apparent  in  the  future  than  it 
is  at  present,  for  it  must  be  borne  in  mind  that 
although  Indian  and  Ceylon 'teas  have  so  far  this 
year  only  reached  America  and  Canada  in  insuffi- 
cient quantities,  purchases  in  Calcutta  and  Co- 
lombo have  been  considerable,  and  towards  the 
end  of  the  year,  if  not  sooner,  the  position  from 
the  buyers’  standpoint  will  have  much  improved ; 
it  is  when  this  situation  becomes  an  accomplished 
fact  that  I consider  our  produce  will  need  to  be 
handled  with  the  utmost  care  and  judgment,  and 
cannot  help  feeling  very  strongly  that  the  real 
interests  of  Java  would  best  be  served  by  some 
sort  of  co-operative  action  by  the  producers  and 
a concentrated  selling  organization,  also  on  a co- 
operative basis,  in  America  and  Canada.  Under 
these  conditions  I am  sure  results  would  be  far 
more  satisfactory  than  from  the  competitive  sys- 
tem which  threatens  to  minimize  the  final  success 
of  our  campaign. 

“Although,  as  already  stated,  our  teas  have 
been  well  received  in  all  centers,  this  has  been 
assisted  through  other  growths  being  in  short 
supply,  we  have  undoubtedly  obtained  a firm  foot- 
ing in  these  desirable  markets,  of  which  the  ut- 
most advantage  should  be  taken,  and  in  trying  to 
consolidate  our  position  it  must  always  be  re- 
membered that  of  black  teas,  both  in  the  United 
States  and  Canada,  Ceylon  growths  are, the  most 
popular,  with  Indians  next  in  favor,  and  that  all 
things  being  equal,  they  will  at  present  be  bought 
in  preference  to  Javas  every  time.  It  is,  there- 
fore, obviously  to  our  advantage  that  Java  teas 
should  always  be  available  at  a cent  or  two  less 
per  pound  than  those  of  competing  countries  until 
the  trade  had  become  more  used  to  dealing  in 
them ; then  eventually  we  may  hope  to  see  them 
purchased  in  competition  and  on  a nearer  equality 
of  price  with  Indians  and  Ceylons.” 


COFFEE  PROFITEERING  IN  ITALY 
A recent  dispatch  from  Rome,  Ttaly,  declared 
that  because  of  dishonest  speculation  the  price 
of  coffee  was  being  artificially  increased.  To 
offset  the  evil  the  Italian  food  administrator  has 
requisitioned  the  coffee  stocks  and  placed  Bra- 
zilian growths  at  the  disposal  of  traders  at  a price 
of  1,000  lires  a quintal. 


Coffee  will  occupy  a prominent  position  in  the 
National  Agricultural  Exposition  to  be  opened  at 
Guayaquil,  Ecuador,  October  8,  1918.  The  ex- 
hibits will  include  all  native  products,  and  gold, 
silver  and  bronze  medals  will  be  awarded.  Cacao 
will  also  be  shown. 
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THE  TEA  AND  COFFEE  TRADE  JOURNAL 


GREEN  COFFEE  RULES  AMENDED 

New  Regulations  Provide  for  Greater  Profits 
for  Importers  and  Jobbers  and  Permit 
Certain  Resales 

[from  a staff  correspondent] 

Washington,  D.  C.,  July  26,  1918. 
'T'HE  special  regulations  governing  importers, 
wholesalers,  retailers  and  all  other  dealers, 
either  buying  or  selling  green  coffee,  have  been 
amended  by  the  Food  Administration,  the  new 
rules  becoming  effective  July  24,  1918. 

Resides  changes  in  phraseology  to  make  the 
meaning  of  certain  passages  more  specific,  the 
chief  alterations  are  those  permitting  a larger 
profit  for  importers  and  jobbers  and  the  applica- 
tion of  the  ‘‘combination  sales”  rule  to  two  or  more 
growths  of  coffee.  Under  the  revised  regulations 
importers  are  allowed  5 per  cent  profit,  as  com- 
pared with  2^4  per  cent,  and  jobbers  7*/2  per  cent, 
as  against  the  former  5 per  cent  limit. 

It  is  understood  that  the  amendments  are  the 
result  of  the  combined  efforts  of  the  Coffee  Di- 
vision of  the  Food  Administration  and  the  coffee 
advisory  board  appointed  early  in  June  at  the  sug- 
gestion of  the  Food  Administration.  Henry 
Schaefer  is  chairman  and  Carl  Stoffregen  secre- 
tary of  the  advisory  committee,  while  George  W. 
Lawrence  is  in  charge  of  the  Food  Administra- 
tion’s Coffee  Division. 

Here  follow  the  revised  regulations  that  went 
into  effect  July  24: 

Rule  1.  Licensees  Entitled  to  Reasonable 
Profit — The  licensee  in  any  sale  of  green  coffee 
shall  take  no  more  than  a reasonable  profit  over 
the  average  cost  of  his  entire  stock  of  coffee,  in- 
cluding spot,  coffee  in  transit,  and  coffee  to  be 
shipped  within  forty  days  after  date  of  purchase 
contract,  and  for  which  vessel  room  and  insurance 
have  been  closed ; provided,  however,  that  in 
averaging  he  shall  not  include  any  coffee  con- 
tracted to  be  sold. 

Unshipped  coffee  for  which  freight  and  insur- 
ance have  not  been  provided,  or  unshipped  coffee 
bought  F.  CL  B.  in  country  of  origin,  shall  not  be 
included  in  averaging  cost.  Each  growth  of  cof- 
fee shall  be  averaged  separately. 

The  licensee  in  arriving  at  the  cost  shall  include 
any  gain  or  loss  resulting  from  any  actual  hedging 
transaction  on  a coffee  exchange.  For  the  pur- 
pose of  this  rule  an  actual  hedging  transaction  on 
a coffee  exchange  shall  only  include  transactions 
in  which  the  sale  or  purchase  made  is  finally  closed 
or  offset. 

In  calculating  the  profit  permitted  by  this  rule, 
the  licensee  shall  not  include  the  gain  or  loss  from 
more  than  one  hedging  transaction  on  the  same 
lot  or  stock  of  coffee,  but  the  position  of  this 
transaction  may  be  switched  from  one  month  to 
another;  provided,  that  all  profits  or  losses  from 
any  hedging  transaction,  and  all  facts  regarding 


131 

the  switching  of  any  hedge  from  one  month  to 
another,  are  included  in  the  licensee’s  reports. 

The  licensee  shall  keep  any  speculative  account 
of  the  Coffee  Exchange  entirely  separate  from 
such  hedging  transactions,  and  the  gain  or  loss 
resulting  therefrom  shall  not  be  considered  in 
determining  the  cost  of  his  hedged  stock  of  coffee. 

Note:  Attention  is  called  to  General  Rule  23, 

Governing  All  Licensees,  which  prohibits  the  making 
of  combination  sales.  Under  that  rule,  combination 
sales  of  two  growths  of  coffee,  for  example,  Rio  and 
Guatemala,  at  an  average  price,  or  at  separate  prices 
that  would  give  an  excessive  profit  on  either,  are 
prohibited. 

Rule  2.  Importer  Limited  to  Profit  of  5 Per 
Cent — For  the  purpose  of  Rule  1 a reasonable 
profit  for  an  importer  shall  not  exceed  5 per 
cent  gross  margin  over  cost,  plus  any  brokerage 
or  commission  actually  paid,  and  the  usual  exship 
or  instore  and  shipping  charges  actually  incurred 
by  the  licensee  on  such  coffee.  If  drafts  against 
purchase  are  drawn  in  pounds  sterling  only  the 
actual  amount  paid  shall  be  used  in  figuring  the 
cost. 

For  the  purposes  of  this  rule  an  importer  is  one 
who  buys  coffee  in  the  country  of  origin,  or  coffee 
in  transit  to  this  country,  irrespective  of  terms  or 
conditions  of  delivery,  and  who  resells  such  pur- 
chase as  shipped,  in  any  position,  as  a whole  or 
in  divided  quantities  without  selection  of  specified 
chops.  A jobber  dealing  in  the  foregoing  manner 
shall  be  considered  an  importer. 

Note:  An  importer’s  tranaction  is  one  in  which 

an  invoice  is  sold  practically  as  shipped.  For  ex- 
ample, a sale  of  450  bags,  more  or  less,  out  of  an 
invoice  of  500  bags,  in  order  to  enable  the  seller  to 
obtain  the  profit  allowed  to  jobbers,  will  be  considered 
as  a violation  of  the  Regulations. 

Rule  3.  Jobber  Limited  to  Profit  of  7J/2  Per 
Cent — For  the  purposes  of  Rule  1 a reasonable 
profit  for  a jobber  shall  be  7H>  per  cent  gross 
margin  over  cost,  such  cost  and  charges  to  be 
computed  as  prescribed  in  Rule  2.  A jobber,  for 
the  purpose  of  this  rule,  is  one  who  customarily 
sells  coffee  in  one  or  more  chops  to  wholesalers, 
roasters  or  other  licensed  green  coffee  dealers. 

Note:  The  prescribed  margin  of  profit  does  not 

apply  to  sales  of  25  bags  or  less. 

Rule  4 — Resales,  with  Certain  Exceptions, 
Forbidden — The  licensee  in  selling  green  coffee 
shall  keep  it  moving  to  the  consumer  in  as  direct 
a line  as  practicable  and  without  unreasonable 
delay.  Resales,  especially  if  tending  to  result  in 
a higher  market  price  to  the  consumer,  will  be 
dealt  with  as  an  unfair  practice.  One  resale  from 
one  importer  to  another  is  permissible,  and  on 
such  resale  the  gross  margin  of  profit  shall  not 
exceed  2^4  per  cent  over  cost,  plus  such  charges  as 
are  stated  in  Rule  2.  One  resale  from  one  jobber 
to  another  is  permissible,  and  on  such  resale  the 
gross  margin  shall  not  exceed  2>Va  Per  cent  over 
cost,  plus  such  charges  as  are  stated  in  Rule  2. 

Note:  More  than  one  resale  will  be  permitted 

only  under  very  exceptional  conditions.  The  Food 
Administration  realizes  that  conditions  may  arise 
where  sufficient  justification  may  be  found  to  warrant 
further  resales.  Such  resales,  however,  can  only  be 
made  with  the  permission  of  the  Food  Administration. 
Full  consideration  for  the  issuing  of  such  permission 
will  be  given  when  sufficient  justification  can  be  shown. 

Rule  5.  Must  Not  Have  More  Than  90  Days’ 
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Supply — The  licensee  shall  not,  without  the  writ- 
ten consent  of  the  United  States  Food  Adminis- 
trator, or  his  duly  authorized  representative,  keep 
on  hand,  or  have  in  possession,  or  under  control, 
by  contract  or  other  arrangement,  at  any  time, 
green  coffee  in  a quantity  in  excess  of  the  reason- 
able requirements  of  his  business  for  use  or  sale 
by  him  during  a period  of  90  days;  provided,  how- 
ever, that  this  rule  shall  not  prevent  any  licensee 
from  having  a carload  of  green  coffee  in  transit 
in  addition  to  a supply  thereof  sufficient  to  last 
until  arrival  of  said  carload. 

Note:  Green  coffee  to  be  imported  into  this  coun- 

try, but  which  has  not  yet  arrived,  shall  not  be  in- 
cluded in  calculating  the  90-days’  supply  under  this 
rule. 

It  may  be  found  necessary  to  amend,  the  above 
rule,  requiring  on  proper  notice  a further  reduction 
of  stocks. 

The  reasonable  requirements  of  the  licensee  shall 
be  based  prima  facie  upon  the  amount  of  green  coffee 
handled  by  the  licensee  in  the  years  1916  and  1917. 

Rule  6.  Must  Not  Sell  or  Deliver  More 
Than  90  Days'  Supply — The  licensee  shall  not, 
without  the  written  consent  of  tlie  United  States 
Food  Administrator,  or  his  duly  authorized  repre- 
sentative, sell  or  deliver  to  any  person  any  green 
coffee  if  the  licensee  knows,  or  has  reason  to  be- 
lieve, that  such  sale  or  delivery  will  give  to  such 
person  a supply  of  green  coffee  in  excess  of  his 
reasonable  requirements  for  use  or  sale  by  him 
during  the  period  of  90  days  next  succeeding  such 
sale  or  delivery;  provided,  that  this  rule  shall  not 
prevent  the  sale  or  delivery  of  green  coffee  to  the 
Federal,  State,  county  or  municipal  governments 
or  to  the  Government  of  any  nation  at  war  with 
Germany,  or  the  sale  or  delivery  of  a carload  of 
green  coffee  to  any  licensee  having  less  than  a 
carload  lot  on  hand. 

Rule  7.  Must  Not  Charge  More  Than  the 
Customary  Brokerage — The  licensee  shall  not 
charge,  directly  or  indirectly,  a commission  or 
brokerage  on  the  sale  of  green  coffee  in  excess 
of  that  which  ordinarily  and  customarily  prevails, 
under  normal  conditions,  in  the  locality  in  which 
the  broker’s  business  is  conducted. 

Rule  8.  Only  One  Brokerage  Permitted — - 
Brokers  shall  not  receive  more  than  one  broker- 
age on  any  sale,  nor  shall  they  receive  an  overage 
except  where  by  force  of  circumstances  they  may 
have  become  principals  through  a misunderstand- 
ing or  delay.  When  a broker  closes  out  or  sells 
coffee  upon  which  he  receives  an  overage,  he  must 
send  to  the  buyer,  and  enter  in  his  reports  to  the 
Food  Administration,  full  particulars  regarding 
such  transaction.  In  cases  where  first-hand  deal- 
ers ( i . e.,  importers,  jobbers  or  licensees  holding 
green  coffee  on  commission)  employ  one  broker 
as  their  exclusive  broker,  and  such  goods  are 
placed  to  the  interior  trade  through  a local  broker 
acting  there  as  the  representative  of  the  sole 
broker  of  the  principal,  the  licensee,  under  Rules 
2,  3 and  4,  may  include  under  the  item  of  broker- 
age such  extra  brokerage  or  commission  as  has 
been  heretofore  customary  for  the  local  broker. 
All  invoices  rendered  by  licensees  to  buyers  of 
green  coffee  shall  state  the  entire  amount  of  brok- 
erage paid,  if  any,  on  the  transaction,  and  in- 
cluded in  the  price  paid  by  the  buyer. 

Note:  Tn  the  green  coffee  trade  it  has  been  cus- 

tomary for  brokers,  representing  exclusively  first-hand 


dealers,  to  handle  these  accounts  through  outside 
brokers  for  the  interior  trade,  and  these  first-hand 
dealers  cover  the  cost  to  them  of  these  outside 
brokers  by  an  additional  price,  secured  from  the 
purchaser.  As  this  custom  has  been  long  established, 
the  Food  Administration,  pending  further  notice,  will 
permit  it  to  continue,  but  requires  that  the  full 
amount  of  all  commissions  paid  on  a transaction  shall 
be  shown  on  the  coffee  invoices  rendered  by  the 
seller  to  the  buyer  in  every  case. 

Carload  Shipments — Minimum  Loading 

Minimum  60,000  pounds.  See  Rule  A-i,  of 
Pamphlet  XI,  Special  Regulations  Governing 
Wholesalers,  Jobbers,  Importers,  etc.,  of  Non- 
perishable  Commodities. 

Dealers  xAlso  Governed  ry  General  Rules 

Dealers  in  green  coffee  are  also  governed  by 
the  General  Regulations  Governing  All  Licensees. 
Particular  attention  is  directed  to  General  Rule 
22,  which  prohibits  a licensee  from  buying  green 
coffee  from  or  selling  green  coffee  to  any  person 
subject  to  license  who  has  not  obtained  a license. 

Roasted  Coffee 

Although  roasted  coffee  itself  has  not  been 
licensed  it  must  be  carefully  noted  that  all  persons 
selling  roasted  coffee  are  subject  to  the  Food 
Control  Act  of  August  10,  1917,  and  that  this 
law  expressly  forbids  unreasonable  or  excessive 
charges.  If  it  ‘is  found  that  the  trade  is  violating 
this  law  as  to  reasonable  profits  upon  roasted 
coffee,  prompt  action  will  be  taken  and  the  Food 
Administration  will  also  find  it  necessary  to  place 
roasted  coffee  under  license. 

Coffee  for  Export 

In  addition  to  its  formal  revised  rules  and 
regulations,  the  United  States  Food  Administra- 
tion also  issued  the  following  notice  to  all  licensees 
dealing  in  green  coffee : “In  view  of  the  present 

embargo  on  the  export  of  green  coffee,  and  the 
impossibility  of  determining  whether  any  par- 
ticular coffee  will  actually  be  exported,  sales  for 
future  export  must  be  governed  by  the  margins 
governing  licensees  in  domestic  transactions  unless 
the  buyer  holds  a formal  export  license.” 


HOW  CANADA  REGARDS  ITS  TEA  TAX 

Shortly  after  the  Canadian  Government  imposed 
a duty  of  10  cents  per  pound  on  all  teas,  Leeson, 
Dickie,  Gross  & Co.,  tea  importers,  blenders  and 
packers  at  Vancouver,  B.  C.,  advised  their  custom- 
ers as  follows : “This  retroactive  measure  of  im- 

posing a duty  on  stock  already  in  warehouses  has 
no  precedent  in  the  writer’s  mind,  but,  neverthe- 
less, it  is  justifiable  in  view  of  it  being  a war  tax. 
* * * We  in  Canada,  aside  from  those  who 

have  lost  near  and  dear  ones,  and  those  having 
loved  ones  at  the  front,  are  getting  off  mighty 
easy. 

“This  war  tax  will  not  lessen  consumption,  ex- 
cept as  it  may  stop  waste.  Just  as  much  tea  will 
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be  consumed.  The  tendency  will  be  to  buy  the 
cheaper  grades  at  first;  but  the  tea  lover  will  still 
demand  good  tea,  so  don’t  put  out  cheaper  blends 
in  order  to  lessen  the  cost;  if  you  do  you  will 
eventually  lose  trade.  Up  until  the  recent  diffi- 
culty in  England  of  obtaining  supplies,  the  de- 
mand held  firm  for  good  teas,  irrespective  of  cost. 
Look  at  it  this  way:  a tea  costing  primarily  20 
cents,  plus  10  cents  war  tax,  the  tax  is  50  per  cent, 
costing  30  cents,  plus  war  tax  10  cents,  the  tax  is 
33%  per  cent,  and  costing  40  cents,  plus  10  cents 
war  tax,  the  tax  is  25  per  cent.  The  better  the 
value  the  less  the  tax.” 


AMERICA’S  BEVERAGE  BILL 


A Comparison  of  the  Consumption  of  Tea, 
Coffee  and  Cocoa  in  1917  with  the 
Spirituous  Beverages  Drunk 

'T'HE  annual  report  of  the  United  States  Bureau 
* of  Statistics,  covering  the  fiscal  year  ended 
June  30,  1917,  shows  that  the  per  capita  con- 
sumption of  coffee,  as  compared  with  1916,  in- 
creased about  1%.  pounds,  and  the  importers’  price 
rose  one-half  a cent.  In  1913  the  per  capita  con- 
sumption was  8.85  pounds.  The  total  net  import 
for  the  period  was  1,264,555,633  pounds,  as  against 
1,128,023,075  pounds  in  preceding  fiscal  year. 

The  per  capita  consumption  of  tea  declined 
from  1.07  pounds  in  1916  to  .98  pound  in  1917, 
while  the  net  imports  dropped  from  109,075,461 
pounds  in  1916  to  102,739,095  pounds  in  1917.  The 
net  importers’  price  fell  off  .10  of  a cent  a pound. 

Imports  of  cocoa  advanced  from  243,231,939 
pounds  in  1916  to  338,653,876  pounds  in  1917. 

The  consumption  of  beer  per  capita  in  1917  was 
17.94  gallons,  which  is  an  advance  of  .35  of  a 
gallon  over  the  1916  fiscal  period.  In  1913  the  per 
capita  consumption  was  20.62  gallons.  The  total 
volume  consumed  last  year  was  1,884,265,377  gal- 
lons, as  compared  with  1,818,275,042  gallons  in 
1916. 

Wines  showed  a decline  in  the  per  capita  con- 
sumption from  .46  of  a gallon  in  1916  to  .41  of  a 
gallon  last  year.  In  1913  the  per  capita  consump- 
tion was  .57  of  a gallon. 

The  record  for  spirits  showed  an  increase  from 
1.37  gallons  per  person  in  1916  to  1.62  gallons  in 
the  1917  fiscal  year.  In  1913  it  was  1.52  gallons. 


RECORD  PEANUT  CROP  FORECASTED 
The  largest  crop  of  peanuts  ever  grown  in  the 
United  States  is  predicted  for  this  year’s  harvest. 
Department  of  Agriculture  production  forecasts 
show  an  increase  over  last  year  of  19,500,000 
bushels,  with  a total  of  79,704,000  bushels. 


THE  ALIEN  ENEMY  ACT 

How  the  United  States  is  Making  War  Upon 
Germany  Through  Economic  Pres- 
sure in  This  Country 

By  A.  Mitchell  Palmer 

Alien  Property  Custodian 

'“THERE  are  two  ways*  of  making  war  against  an 
A enemy.  One  is  by  force  of  arms;  the  other 
by  force  of  economic  pressure. 

When  a nation  wages  economic  war  it  brings 
to  bear  upon  the  enemy  every  force  it  can  muster 
to  stop  his  supply  of  food,  money  and  munitions, 
and  thereby  make  him  weak  and  impoverished. 

The  day  the  United  States  entered  the  war 
there  was  in  this  country  millions  upon  millions 
of  dollars  belonging  to  Germans.  It  was  invested 
in  mines,  factories,  banks,  steamships,  farms, 
plantations,  etc.,  etc.  Its  total  amount  might  run 
into  billions.  We  had  no  way  of  estimating  then. 
But  we  did  know  that  it  was  German  gold  that 
was  colonizing  industries  here  in  America,  and 
that  it  was  good  American  money  that  was  being 
shipped  back  to  Berlin  in  the  form  of  earnings  to 
enrich  the  German  nation,  to  fill  its  war  chests, 
to  help  complete  its  great  plan  for  a world  con- 
trol of  commerce  and  industry. 

When  war  was  declared  the  army  and  navy 
started  to  mobilize  men  and  guns,  the  Shipping 
Board  to  build  the  fleet;  the  War  Trade  Board  to 
cut  all  commercial  relations  with  the  enemy,  and 
the  Alien  Property  Custodian  to  gather  into  the 
Treasury  of  the  United  States  every  penny  of 
German-owned  money  that  could  be  found.  That 
is  why  the  office  of  the  Alien  Property  Custodian 
was  created. 

The  duties  of  the  Alien  Property  Custodian  are 
exactly  what  the  name  implies,  only,  in  addition 
to  the  work  of  taking  over  and  administering 
holdings  of  enemies,  he  has  been  given  power  by 
Congress  to  sell  outright  those  properties  belong- 
ing to  the  great  industrial  and  corporation  classes 
of  Germany  planted  here  in  America. 

In  order  to  help  it  is  important  to  know  just 
zvho  is  an  “enemy”  and  what  is  “enemy”  property. 

Enemy  property  includes  any  and  every  kind 
of  property,  money,  chattels,  securities,  lands, 
indebtedness,  accounts  receivable,  etc.,  which  be- 
longs to  an  enemy.  Even  if  the  property  is  held 
in  the  name  of  another — by  a dummy  or  in  trust — 
if  the  real  beneficial  interest  belongs  to  an  enemy 
it  is  enemy  property. 

An  enemy  under  the  Act  is : 

1.  Any  person  regardless  of  citizenship  or 
place  of  birth,  which  is  within  the  boundaries  of 
Germany,  Austria-Hungary,  or  their  allies,  or 
within  the  territory  actually  occupied  by  their 
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military  or  naval  forces.  A peaceful  and  law- 
abiding  German  or  Austrian  citizen  residing  in 
the  United  States  is  not  an  enemy;  but  an  Ameri- 
can citizen  living  in  enemy  territory  is  an  enemy. 

2.  A person  residing  outside  of  the  United 
States  and  doing  business  within  the  territory  of 
enemy  countries  or  their  allies. 

3.  A corporation,  if  incorporated  within  the 
territory  of  enemies  or  their  allies,  or  incor- 
porated in  any  neutral  country  and  doing  business 
within  the  territory  of  enemies  or  their  allies. 

4.  An  official  or  agent  of  an  enemy  Govern- 
ment or  any  subdivision  there. 

5.  All  natives,  citizens  or  subjects  of  Germany 
or , Austria-Hungary  interned  by  the  War  Depart- 
ment. 

6.  All  citizens  or  subjects  of  Germany  or 
Austria-Hungary  resident  outside  of  the  United 
States  who  are  (a)  wives  of  officers,  officials  or 
agents  of  Germany  or  Austria-Hungary,  wherever 
resident;  (b)  wives  of  persons  within  the  terri- 
tory (including  that  occupied  by  military  and 
naval  forces)  of  Germany  or  Austria-Hungary; 
or  (c)  wives  of  persons  resident  outside  the 
United  States  and  doing  business  within  enemy 
territory. 

7.  Citizens  or  subjects  of  Germany  or  Austria- 
Hungary  who  are  prisoners  of  war  or  who  have 
been  or  shall  be  interned  by  any  nation  associated 
with  the  United  States  in  the  war. 

8.  Citizens  or  subjects  of  Germany  or  Austria- 
Hungary  who  since  April  6,  1917,  have  dissemi- 
nated, or  shall  hereafter  disseminate  propaganda 
to  aid  any  enemy  nation  or  to  injure  the  cause  of 
the  United  States,  or  who  have  assisted,  or  who 
shall  assist,  in  plotting  against  the  United  States 
or  any  nation  associated  with  the  United  States  in 
the  war. 

9.  Citizens  or  subjects  of  Germany  or  Austria- 
Hungary  who  are  included  or  who  shall  be  in- 
cluded in  the  “Enemy  Trading  List”  published  by 
the  War  Trade  Board. 

10.  Citizens  or  subjects  of  Germany  or  Austria- 
Hungary  who  at  any  time  since  August  4,  1914, 
have  been  resident  within  enemy  territory. 

Three-quarters  of  a billion  dollars’  worth  of 
property  have  been  reported  to  the  Alien  Prop- 
erty Custodian  at  Washington  to-day,  but  from 
our  investigation  throughout  the  country  we 
know  that  there  is  much  more  not  yet  located. 
Here  is  where  the  citizens  can  render  valuable 
assistance. 

You  can  help  the  nation  by  mailing  the  Bureau 
of  Investigation,  Alien  Property  Custodian, 
Washington,  D.  C.,  reports  or  information  on 
enemy-owned  property  in  your  vicinity.  You  are 
shareholders  in  this  great  combination  trust  com- 
pany, department  store  and  auction  sale  now  run 
by  the  Government,  and  the  larger  you  swell  its 
holdings  the  more  you  will  back  up  the  Army  and 
Navy  now  battling  against  the  Hun. 

Note: — Nos.  2,  6,  8,  9 and  10  apply  only  to  persons 
resident  outside  of  the  United  States. 
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Alien.  Element  in  Well-Known  Trade  Firms 

An  interesting  insight  into  the  enemy  alien  ele- 
ment in  two  concerns  in  the  United  States  which 
have  been  manufacturing  a German  caffeine-free 
coffee  is  found  in  the  cases  of  the  Kafifee  Hag 
Corporation  and  Merck  & Co.,  the  former  pro- 
ducing Kafifee  Hag  and  the  latter  Dekofa,  and 
both  manufacturing  under  patent  rights  granted 
by  the  parent  German  concern  that  controls  the 
process. 

The  Kafifee  Hag  Corporation  was  found  by  the 
Alien  Property  Custodian  to  be  half  German- 
owned  and  Merck  & Co.  80  per  cent  German- 
owned.  The  Kafifee  Flag  Corporation  is  at  the 
present  time  a thoroughly  American  organization, 
the  enemy  interest  having  been  taken  over  by  the 
Alien  Property  Custodian,  who  has  appointed  di- 
rectors to  represent  him  in  the  management  of  the 
company.  Merck  & Co.  are  similarly  controlled 
by  the  Custodian. 


Woolson  Spice  Company  Now  All-American 

With  the  purchase,  late  in  July,  of  all  the  stock 
formerly  held  by  the  estate  of  Hermann  Sielcken 
in  the  Woolson  Spice  Company,  of  Toledo,  con- 
trol of  the  company  passed  into  the  hands  of 
Toledo  interests,  and  the  Alien  Property  Cus- 
todian’s representative  on  the  board  of  directors 
was  retired.  The  deal  also  included  stock  held 
by  a group  of  New  York  financiers  and  coffee 
men. 

The  transaction  was  put  through  by  a syndicate 
of  Toledo  citizens,  among  whom  are  W.  A. 
Brigham  and  J.  W.  Koehrman,  of  the  Woolson 
Spice  Company;  M.  M.  Miller,  vice-president  of 
the  Home  Savings  Bank,  and  Frank  and  Robert 
Stranahan,  of  the  Champion  Spark  Plug  Com- 
pany. 


Previous  Coffee  Trade  Reorganizations 

As  has  been  already  told  in  these  columns,  the 
firm  of  Crossman  & Sielcken,  of  which  Hermann 
Sielcken  was  a partner,  was  dissolved  in  Septem- 
ber, 1917,  upon  advice  of  Washington  officials, 
who  pointed  out  that  under  the  Trading  with  the 
Enemy  Act  the  firm’s  position  would  be  untenable, 
because  Mr.  Sielcken’s  domicile  was  then  Baden- 
Baden,  Germany,  which  technically  made  him  an 
enemy  of  the  United  States.  The  firm  of  Cross- 
man & Sielcken  was  succeeded  by  the  present 
Sorenson  & Nielson  partnership,  the  members  of 
which  were  junior  partners  in  the  old  concern. 
Sielcken’s  interests  were  taken  over  by  the  Gov- 
ernment, to  be  held  for  the  duration  of  the  war. 

G.  Amsinck  & Co.,  another  large  coffee  com- 


August,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


135 


mission  house,  was  the  first  to  remove  its  enemy 
alien  element.  The  company  was  reorganized 
April  3,  1916,  and  Charles  A.  Holder  succeeded 
Adolph  Pavenstedt  as  president  later  in  the  year. 
At  that  time  Dr.  Holder  declared  G.  Amsinck  & 
Co.  to  be  an  all-American  concern.  Since  then 
Pavenstedt  has  been  interned  by  the  Government 
for  the  duration  of  the  war. 


WHO’S  WHO  IN  THE  TRADE 


An  Appreciation  of  J.  F.  Hartley,  President 
of  Carter,  Macy  & Co.,  Inc., 

New  York 


JF.  HARTLEY,  the  new  president  of  Carter, 
• Macy  & Co.,  Inc.,  the  old-established  tea  im- 
porting house,  is  a product  of  that  famous  train- 
ing school  for  salesmen  and  executives,  the  Stand- 
ard Oil  Company.  He  was  in  the  service  of  this 
concern  for  twelve  years,  during  which  time  he 
laid  an  excellent  foundation  of  experience  to  fit 
him  for  the  important  position  he  now  occupies  in 
the  tea  trade.  As  representative  of  the  Standard 
Oil  Company  he  circumnavigated  the  world  three 
times.  He  spent  two  years  in  Mexico,  four  years 
in  Australia,  and  visited  Java,  South  America,  the 
West  Indies  and  Canada,  with  a short  stay  of 
about  five  months  in  Shanghai,  China. 

A Revolutionary  Descendant 
Mr.  Hartley  was  born  in  Illinois  in  the  late 
seventies,  and  is  descended  from  Revolutionary 
families.  He  was  graduated  from  the  high  school 
at  Decatur,  111,  in  1893,  and  for  the  next  two  years 
studied  law.  The  following  six  years  were  spent 
with  gas  and  electric  companies  in  Illinois.  It 
was  in  1903  that  he  joined  one  of  the  subsidiary 
companies  of  the  Standard  Oil  Company, 

In  December,  1915,  Mr.  Hartley  became  identi- 
fied with  The  American  International  Corpora- 
tion, a newly  organized  concern,  the  primary  ob- 
ject of  which  is  to  encourage  and  foster  American 
trade  in  foreign  lands.  In  August,  1916,  this  firm 
acquired  an  interest  in  Carter,  Macy  & Company, 
and  as  a result  of  the  reorganizat:on  which  then 
took  place  Mr.  Hartley  was  elected  director  of 
the  tea  concern,  and  subsequently  president. 

Mr.  Hartley  says  that  the  Carter,  Macy  & Co. 
business  appeals  to  him  strongly  because  of  its 
world-wide  scope,  and  the  fact  that  he  has  visited 
all  the  places  where  the  company  is  represented. 
He  has  ambitious  plans  for  the  extension  of  the 
business,  so  that  it  may  eventually  occupy  a posi- 
tion of  supremacy  in  the  world’s  tea  trade  such 
as  has  heretofore  been  held  only  by  foreign 


houses.  He  and  his  associates  have  already  in- 
stituted many  changes  looking  to  a broadening  of 
the  scope  of  the  business,  in  order  that  it  may  be 
of  greater  service  to. the  trade.  He  is  a firm  be- 
liever of  the  wisdom  of  pushing  quality  teas,  be- 
cause they  encourage  consumption. 

A Foreign  Trade  Enthusiast 

Mr.  Hartley’s  great  ambition  is  to  see  the  time 
when  Americans  will  shake  off  their  provincialism 
and  take  the  part  in  the  affairs  of  the  world  whi  h 
their  present  development  justifies.  He  feels  that 
every  young  American’s  duty,  after  winning  the 
war,  is  the  acquisition  of  languages,  and  willing- 
ness to  spend  at  least  ten  years  of  the  earlier  part 
of  his  life  abroad.  He  also  has  a message  for 
the  young  women  of  America,  which  is  that  they 
should  resolve  to  be  better  pioneers,  go  willingly 
with  their  husbands  to  foreign  lands  and  en- 
courage them  in  every  way  possible.  In  his 
opinion  one  of  the  reasons  for  English  and  Ger- 
man success  in  foreign  trade  is  that  the  women  of 
these  countries  when  called  to  foreign  lands  make 
the  best  of  the  strange  conditions. 

If  Mr.  Hartley  has  a fad  it  is  navigation.  Dur- 
ing his  travels  he  has  spent  about  two  years 
aboard  ship,  and  he  acquired  a knowledge  of  navi- 
gation that  is  probably  equal  to  that  of  the  average 
merchant  marine  officer.  As  a traveler  he  always 
carried  a sextant  and  a nautical  library,  together 
with  a chronometer. 

Mr.  Hartley  brings  to  his  new  work  a knowledge 
of  world  trade  which  should  make  him  exceed- 
ingly valuable  to  the  firm  he  heads  and  a factor 
to  be  reckoned  with  in  the  tea  trade. 


BUMPER  RICE  CROP  PREDICTED 
According  to  reports  received  by  the  Southern 
Rice  Growers’  Association  at  Beaumont,  Tex.,  this 
year’s  rice  crop  is  in  good  condition  and  promises 
a considerably  larger  yield  than  last  year,  due 
partly  to  an  increase  of  the  acreage.  One  inter- 
esting feature  of  the  situation  is  the  big  showing 
which  California  is  beginning  to  make  as  a rice- 
producing  State.  The  total  acreage  planted  to  the 
grain  in  the  United  States  this  season  is  in  excess 
of  1, ooo,oco  acres,  which  is  the  largest  in  the  his- 
tory of  the  industry. 

RICE  IMPORTS  PROHIBITED 
The  importation  of  rice  into  the  United  States 
for  domestic  consumption  has  been  prohibited  by 
a recent  ruling  of  the  War  Trade  Board.  How- 
ever, rice  can  be  entered  in  bond  for  transship- 
ment to  the  West  Indies  or  Central  America  if 
the  details  of  ultimate  destination  are  clearly  set 
forth  on  the  application  for  import  license. 


SPICES  AND  EXTRACTS 

<1  A department  of  particular  interest  to  spices  importers,  grinders  and  dealers 
and  manufacturers  of  flavoring  extracts,  perfumes  and  toilet  preparations. 


THE  WAR  AND  ESSENTIAL  OILS 


A Review  of  Market  Conditions  Governing 
Raw  Materials  for  Flavoring  Ex- 
tract Manufacturers* 


By  C.  Beilstein 

New  York 

I THINK  that  the  flavoring  extract  manufac- 
turer, whatever  may  have  been  his  trials  other- 
wise, is  to  be  congratulated  on  the  fact  that  up  to 
this  time  he  has  had  little  cause  to  complain  about 
the  effect  of  war  conditions,  so  far  as  his  aro- 
matic raw  materials  are  concerned.  This  is  con- 
spicuously true  of  his  chief  staple  among  the 
oils — lemon. 

The  market  prior  to  the  outbreak  of  hostilities 
had  been  high  on  account  of  conditions  in  Sicily, 
but  had  begun  to  find  its  way  back  toward  normal 
levels.  In  the  panic  immediately  following  the 
declaration  of  war  the  price  was  forced  up  to 
$4. co  per  pound  by  those  who  rushed  in  to  buy 
without  first  stopping  to  think ; but  it  did  not  take 
long  to  develop  the  fact  that  the  Sicilian  oils,  in- 
stead of  having  ahead  of  them  a period  of  high 
price  levels,  were  to  take  their  place  among  the 
materials  which  were  to  be  depressed  in  value 
by  the  war  rather  than  advanced. 

Economic  conditions  in  Sicily  rapidly  went 
from  bad  to  worse,  and  for  several  years  now  they 
have  been  completely  demoralized ; but  the  lemon 
tree  has  gone  right  on  bearing  fruit  as  usual. 
The  export  of  the  fruit  itself  became  more  and 
more  difficult,  and  the  production  of  the  oil,  which 
does  not  depend  on  man-power  to  any  great  ex- 
tent, has  been  carried  on  regardless  of  the  ques- 
tion of  immediate  loss  or  gain.  Meanwhile  the 
world’s  demand  for  lemon  oil  had  been  practically 
cut  in  two  at  a single  stroke,  and  as  the  remnant 
of  the  European  consumption  gradually  disap- 
peared, only  one  great  outlet — America — was  left. 
We  have  taken  all  we  could  use  of  the  product 
and  a great  deal  more ; but  we  could  not  begin  to 
take  all  there  was,  and  the  inevitable  result  was  a 
heavy  accumulation  of  stock,  which  could  not  be 
moved  from  the  source  even  at  the  bargain- 
counter  prices  that  have  now  been  current  for 
several  years. 

Lemon  Oil  Cheaper  Than  Ever  Before 
While  lemon  oil  about  a dozen  years  ago,  dur- 
ing a period  of  great  over-production  coincident 

* An  address  read  before  the  ninth  annual  convention  of 
Flavoring  Extract  Manufacturers’  Association,  New  York, 
June  27,  1918. 


with  depressed  market  conditions,  dropped  to 
considerably  lower  price  levels  than  any  reached 
during  the  present  slump,  I think  it  safe  to  say, 
that  all  things  taken  into  account,  the  oil  has  re- 
cently been  relatively  cheaper  than  it  ever  was 
before. 

If  you  consider  that  in  the  selling  price  of 
approximately  $i.co  per  pound,  there  are  at  least 
two  and  sometimes  three  middlemen’s  profits  or 
commissions ; that  it  includes  an  import  duty  of 
10  per  cent  as  well  as  a small  export  duty  at  the 
other  end ; that  it  further  includes  an  insurance 
premium  which  at  times  of  acute  submarine  ex- 
citement has  been  as  high  as  15  per  cent,  together 
with  a freight  charge  of  10  cents  per  pound  and  a 
disproportionately  heavy  cost  of  preparation  for 
shipment,  owing  to  the  scarcity  abroad  of  metal 
for  containers,  wood  for  box  shooks,  nails,  straps 
and  all  the  other  accessories,  which  in  large  part 
have  had  to  be  shipped  from  here — I say  if  you 
take  all  this  into  consideration  it  requires  no 
great  stretch  of  imagination  to  realize  how  little 
has  been  left  for  the  actual  producer,  the  man  on 
the  ground,  to  repay  him  for  having  laboriously 
scratched  his  800  or  more  lemons  to  obtain  a 
single  pound  of  his  product. 

The  market,  of  course,  has  had  a certain 
amount  of  support  to  keep  values  from  disappear- 
ing altogether.  In  part  this  has  been  of  the  ordi- 
nary sort,  through  the  medium  of  banking  and 
mercantile  syndicates  for  maintaining  prices, 
while  for  the  rest  there  has  been  the  familiar 
agitation  for  Government  aid  and  its  occasional 
speculative  effects.  Nothing  appears  to  have  been 
accomplished,  however,  e ther  as  to  restriction 
of  the  output  or  as  to  arbitrary  regulation  of  the 
price;  and  the  latest  proposition  has  been  for  the 
Italian  Government  itself  to  buy  up  a large  part 
of  the  accumulated  stock  for  use  as  a turpentine 
substitute.  This  plan  after  investigation  is  said 
to  have  been  declared  feasible  so  far  as  the  avail- 
ability of  the  oil  for  the  purpose  is  concerned,  but 
whether  anything  will  actually  come  of  it  remains 
to  be  seen. 

Peace  Means  Higher  Lemon  Oil  Prices 

A further  and  somewhat  important  agent  in 
keeping  the  market  fairly  steady  has  been  the  fact 
that,  while  there  was  nothing  to  warrant  even 
a temporary  advance  except  an  occasional  flurry 
of  excitement  due  to  submarine  losses,  or  to  such 
collateral  causes  as  the  recently  ordered,  but  up 
to  now  practically  inoperative,  import  embargo, 
anything  like  a serious  break  was  bound  to  be 
prevented  by  the  existence  of  a strong  speculative 
interest,  constantly  ready  to  jump  in  with  buying 
orders  whenever  the  price  receded  below  a cer- 
tain point. 
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This  latent  purchasing  power  will  probably  save 
the  market  from  going  any  lower  than  it  has  re- 
cently been,  and  there  remains  to  be  said  on  this 
subject  only  that,  waving  aside  all  the  general  un- 
certainties ahead  of  us,  it  seems  safe  to  predict 
that  when  the  great  turn  finally  comes,  oil  of 
lemon  is  sure  to  be  one  of  the  first  of  the  com- 
modities which  have  been  depressed  by  the  war 
to  respond  and  be  stimulated  into  a rapid  and 
extensive  advance,  not  merely  by  peace  itself  but 
by  its  reasonably  certain  approach. 

There  can  be  no  doubt  that  there  will  be  an 
enormous  absorption- of  the  oil  by  the  countries 
which  are  now  doing  absolutely  without  it,  and 
very  much  higher  price  levels  must  result  as  a 
matter  of  course.  No  one  can  tell  when  this  will 
come  about,  but  the  manufacturer  to  whom  this 
product  is  an  indispensable  staple  can  make  no 
serious  mistake  by  carrying  what  would  normally 
be  an  excess  stock  while  it  remains  so  intrinsic- 
ally cheap  as  it  is  at  the  present  price. 

The  Oil  of  Orange  Situation 

Oil  of  orange  has  fared  rather  better.  From 
the  beginning  of  the  war  there  was  a heavy  de- 
mand in  Sicily  for  the  fruit  itself  for  the  'allied 
armies ; and  so  long  as  this  demand  could  be  kept 
up  the  orange  producer  had  little  to  worry  about. 
As  transportation  facilities  gradually  broke  down, 
however,  and  wood  for  the  packing  boxes  became 
increasingly  scarce,  the  oil  problem  began  to  re- 
assert itself ; but  at  no  time  has  there  been  any- 
thing like  an  approach  to  the  lemon  condition. 
The  Sicilian  orange  oil  has  on  the  whole  been 
somewhat  under-produced,  and  it  has  been  able 
to  make  its  own  market,  apparently  without  re- 
gard to  the  West  Indian  product,  which  has  be- 
come a formidable  competitor. 

The  production  of  the  West  Indian  oil  has 
spread  from  Jamaica,  where  it  got  its  first  sub- 
stantial foothold,  to  a number  of  the  other  islands 
and  has  become  an  important  industry.  The 
product  does  not  average  in  quality  up  to  that  of 
the  Sicilian  orange,  but  it  has  been,  a matter  of 
surprise  to  many  that  the  market  should  at  times 
have  shown  a difference  of  almost,  if  not  quite, 
$1.00  per  pound  between  the  two  oils.  At  its 
lower  price  the  West  Indian  article  is  undoubtedly 
gaining  ground  steadily,  and  the  future  of  the 
Sicilian  orange  oil  is  correspondingly  prob- 
lematical. 

{To  be  continued ) 


EXTRACT  MAKER’S  SERVICE  FLAG 
The  C.  F.  Sauer  Company,  flavoring  extract 
manufacturer  in  Richmond,  Va.,  has  23  stars  on 
its  service  flag  to  indicate  the  number  of  em- 
ployees now  in  service,  one  of  whom  is  a nephew 
of  President  C.  F.  Sauer. 


CASSIA  FROM  THE  EAST  INDIES 
Exports  of  cassia  from  the  Dutch  East  Indies 
to  the  United  States  during  the  first  quarter  of 
1918  amounted  to  111,696  pounds,  against  944,338 
pounds  in  the  same  time  last  year. 


SPICE  ASSOCIATION  MEETING 


President  Littlejohn  Tells  Annual  Gathering 
That  Government  May  Restrict  Imports — 
New  Secretary  and  Treasurer  Elected 

AT  the  annual  meeting  of  the  American  Spice 
Trade  Association,  held  in  New  York  on 
August  7,  President  Lomax  Littlejohn  said  there 
has  been  a growing  conviction  that  the  Govern- 
ment will  either  embargo  or  restrict  the  imports 
of  peppers  and  other  spices.  He  stated,  “This 
will  doubtless  result  if  such  action  will  tend  di- 
rectly or  indirectly  to.  win  the  war,”  adding,  “I 
am  convinced  that  the  members  of  the  War 
Boards  are  capable  and  efficient,  and  have  only 
this  end  in  view,  and  if  they  decide  for  any  reason 
that  an  embargo  on  spices  is  necessary  it  will 
come.”  He  also  said  that  the  Spice  Trade  Asso- 
ciation would  cheerfully  accept  the  situation  with 
true  patriotic  spirit. 

Other  points  touched  upon  by  President  Little- 
john were  the  change  of  import  routes  during  the 
year  from  New  York  to  Pacific  Coast  ports,  which 
required  readjustment  of  distribution  methods 
involving  increased  expense  to  importers ; the 
conference  had  with  the  War  Trade  Board  by  an 
association  committee,  composed  of  Messrs. 
McCormick,  Clarke  and  Littlejohn;  the  addition 
of  nine  members  to  the  membership  during  the 
year  and  the  loss  of  three  by  death,  leaving  a 
total  of  107 ; the  appointment  of  Secretary  Wil- 
liam Archibald,  Jr.,  as  one  of  the  purchasers  of 
spices  in  the  Quartermaster  General’s  Office  in 
Washington. 

The  contracts  committee,  J.  H.  Recknagel, 
chairman,  reported  changes  in  the  tare  on  pep- 
pers and  the  revising  of  the  provisions  for  arbi- 
tration. 

Three  resolutions  were  offered  and  adopted. 
The  first  changes  the  date  of  the  annual  meeting 
to  the  second  Wednesday  in  May  of  each  year, 
the  second  on  the  death  of  William  J.  Kinsella 
(which  is  reported  on  page  164  of  this  issue), 
and  the  third  concerned  the  appointment  of  a 
committee  of  five  to  offer  the  directors  definite 
suggestions  for  the  “creation  of  additional  service 
to  manufacturers  and  grinders”  under  the  auspices 
of  the  association. 

The  Election  of  Officers 
President  Lomax  Littlejohn,  of  L.  Littlejohn 
& Co.,  and  Vice-President  John  Clarke,  of  John 
Clarke  & Co.,  were  re-elected.  Benjamin  H.  Old, 
of  Old  & Wallace,  New  York,  former  treasurer, 
was  chosen  secretary,  to  succeed  William  Archi- 
bald, Jr.,  and  J.  Melville  Morris  was  elected  to 
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succeed  Mr.  Old  as  treasurer.  R.  M.  Littlejohn 
was  selected  to  serve  as  a director  for  three  years. 

The  members  of  the  arbitration  committee 
chosen  for  the  ensuing  year  were:  President  Lit- 
tlejohn, John  B.  Elliman,  of  Balfour,  Williamson 
& Co.;  Robert  A.  Watson,  of  Gillespie  Bros.  & 
Co.;  Patrick  Walsh,  of  Van  Loan  & Co.,  and 
Rutger  Bleeker,  of  Rutger  Bleeker  & Co. 


GERMANY’S  COFFEE  PLANS 


Teutonic  Officials  Are  Already  Preparing  for 
the  Economic  Struggle  Expected  to 
Come  After  the  War 


rT',HE  German  Government  is  already  disclosing 
that  it  expects  to  continue  its  control  of  many 
lines  of  trade  when  peace  comes.  A recent  issue 
of  the  “Berliner  Tageblatt”  contained  a detailed 
story  of  the  Government’s  plans  for  economic  con- 
trol. Government  organization  has  already  been 
definitely  planned  for  groceries,  fats,  oils,  rubber, 
hides,  leather,  textiles  and  shipping  facilities. 

“The  organizations  in  question,”  says  the  “Ber- 
liner Tageblatt,”  “will  be  built  on  the  basis  of  the 
present  war  organizations — not,  however,  in  the 
way  that  these  will  simply  be  taken  over,  but  more 
in  the  way  of  simplified  amalgamations  with  re- 
gard to  which  new  methods  will  be  followed.  The 
Wirtschaftsstellen,  as  the  peace  organization  will 
be  called,  will  not  be  made  in  the  form  of  com- 
pulsory syndicates  with  financial  participation,  but 
more  in  a way  that  all  industries  involved  in  a 
certain  district  through  their  co-operative  asso- 
ciations appoint  delegates  who  become  members 
of  the  Wirtschaftsstellen.” 

Regarding  groceries,  the  statement  maintains 
“there  is  no  lack  of  them  on  the  world  market, 
but  rather  a surplus.  The  regulation  should  be  in 
the  hands  of  a board  of  interested  parties  under 
State  control,  and  in  each  case  permit  should  be 
given  in  order  to  prevent  foreign  firms  entering 
the  German  market  by  aid  of  inland  illegitimate 
trade. 

“With  regard  to  coffee  and  tea,  a coffee  import 
union  and  a tea  regulation  office  ( Wirtschafts- 
stelle)  will  be  established  in  Hamburg,  and  for 
cocoa  an  office  with  two  committees  will  be  estab- 
lished. The  rice  organization  will  be  more  severe, 
as  the  Dutch  mills  are  said  to  have  amalgamated. 
Here  a State  purchasing  company  (Reichs-Ein- 
kaufs-Gesellschaft)  will  be  formed.” 


ROASTERS  FACE  FUEL  REGULATION 
It  was  rumored  during  the  month  that  the  U.  S. 
Fuel  Administration  was  considering  an  order  re- 
quiring coffee  roasters  to  use  gas  fuel  instead  of 
coal,  as  a conservation  measure.  If  put  into  effect 
the  order  will  probably  be  regional  and  will  be 
issued  in  the  fall. 


COCOA  BEAN  IMPORTS  CUT 

War  Trade  Board  Restricts  Amount  to 
30,000  Tons  to  Conserve  Tonnage 
for  Our  Soldiers  Overseas 
' I 'HE  War  Trade  Board  has  set  the  maximum 
A amount  of  cocoa  beans  that  can  be  brought 
into  this  country  during  the  remainder  of  the 
calendar  year  at  30,000  tons.  As  the  purpose  of 
the  order  is  £0  conserve  tonnage  the  Board  will 
not  permit  cocoa  beans  to  be  brought  in  from 
distant  countries,  and  has  made  the  following 
allocations  of  growths  that  will  be  admitted : 
Central  America,  400  tons;  Venezuela,  2,100  tons; 
Ecuador,  7,200  tons ; Brazil,  8,000  tons ; Hayti, 
700  tons;  Dominican  Republic,  4,000  tons;  other 
West  Indies,  7,600  tons. 

Nearby  cocoas  were  given  preference  over 
others  so  that  the  market  may  be  kept  supplied  by 
using  as  little  tonnage  as  possible.  Only  impor- 
tations for  which  allocation  certificates  have  been 
granted  to  manufacturers  will  be  allowed.  No 
consignments  or  unsold  cocoa  will  be  possible. 

Cocoa  importers  and  brokers  expressed  their 
willingness  to  co-operate  with  the  Government  in 
every  way  at  a meeting  of  the  Cocoa  Bean  Im- 
porters’ Association  in  New  York  shortly  after 
the  order  came  from  Washington.  R.  A.  Watson, 
of  Gillespie  Bros.,  presided  at  the  first  meeting, 
and  A.  M.  Frame,  of  Frame,  Leaycraft  & Co., 
acted  as  secretary.  Mr.  Maillard,  of  the  Food 
Administration,  addressed  the  meeting,  advising, 
among  other  things,  that  a committee  of  cocoa 
men  be  appointed  to  confer  with  the  Food  Ad- 
ministration at  Washington. 

An  investigation  of  cocoa  stocks  in  this  country, 
conducted  by  the  War  Trade  Board  preliminary 
to  this  regulation  of  imports,  showed  stocks  on 
hand  sufficient,  together  with  the  30,000  tons  of 
permitted  imports,  to  last  until  June,  1919. 


WILL  FOSTER  FAR  EAST  TRADE 
C.  M.  Bishop,  formerly  head  of  the  Far  Eastern 
work  of  the  American  International  Corporation, 
has  been  appointed  chief  of  the  recently  organized 
Far  Eastern  Division  of  the  Bureau  of  Foreign 
and  Domestic  Commerce,  which  is  designed  to 
stimulate  trade  with  the  Orient  and  to  make  com- 
merce with  Asia  as  general  and  familiar  as  it  has 
become  with  Latin  America  under  the  Bureau’s 
Latin-American  Division. 

Information  regarding  the  needs  of  Far  Eastern 
stations,  their  systems  of  credit  and  what  they  can 
send  to  this  country  in  return  for  American  goods 
will  be  gathered  for  the  benefit  of  importers  and 
exporters. 


GROCERY  TRADE  DIGEST 

<J  A Department  containing  the  most  important  news  happenings  of  the 
month  of  particular  interest  to  Wholesale  and  Retail  Grocers  and  boiled 
down  for  busy  readers. 


NEW  FOOD  REGULATIONS 


A Digest  of  the  Rules  Promulgated  During  the 
Past  Month  by  the  United  States 
Food  Administration 


I T ERE  follows  a brief  review  of  regulations 
^ governing  dealers  in  foodstuffs  which  were 
promulgated  during  the  past  month  by  the  United 
States  Food  Administration. 

Dried  Beans  and  Dried  Pe^.s 

An  amendment  to  Rule  I of  Special  License 
Regulations  prohibits  the  purchase  or  sale  of  new- 
crop  dried  beans,  except  for  seed  or  for  Federal, 
State,  county  or  municipal  governments,  or  for  an 
Allied  nation,  before  September  i of  the  year  cov- 
ering such  new  crop  if  grown  in  the  United  States 
or  Asia,  or  before  June  i if  grown  in  South 
America,  Porto  Rico  or  Mexico. 

An  amendment  to  Rule  2,  applying  to  dried  peas, 
is  practically  the  same  as  the  foregoing,  except 
the  dates  are  July  1 and  April  1,  respectively. 


Cheese  and  Butter 

A modification  of  the  rules  governing  cheese 
and  butter  permits  larger  profit  margins,  which 
for  cheese  now  range  from  cent  a pound  per 
carlot  to  sl/2  cents  on  sales  of  less  than  100 
pounds.  For  butter  the  margins  run  from  1 cent 
per  pound  per  carlot  to  3%  cents  on  less  than 
ioo-pound  sales.  The  maximum  margins  of  profit 
recently  announced  as  governing  sales  of  cold 
storage  butter  have  been  extended  to  cover  deal- 
ings in  fresh  butter,  effective  July  19,  1918. 


Alimentary  Paste  and  Breakfast  Cereals 
An  amendment  to  Rule  1 of  these  sections, 
effective  July  31,  1918,  provides  that  manufac- 
turers of  alimentary  paste  and  breakfast  cereals 
shall  not  during  August,  1918,  use  more  than  70 
per  cent  of  the  wheat,  other  than  bran,  shorts  or 
middlings,  used  in  August,  1917. 


Self-Rising  Flour 

A new  Food  Administration  ruling  provides 
that  self-rising  flour  for  bread-making  purposes 
should  be  sold  at  the  same  margin  of  distributers’ 
profit  as  other  wheat  flour.  The  cost  of  manufac- 
ture (not  including  milling  cost)  should  not  ex- 
ceed 25  cents,  per  barrel,  including  the  cost  of  the 
self-rising  ingredients  used.  This  rule  does  not 


include  pancake  flour  or  similar  preparations  in 
packages. 


Purchase  Price  Averages 
Another  ruling  provides  that  under  Rule  A-5 
of  the  Special  License  Regulations  governing 
wholesalers,  jobbers,  etc.,  the  licensee  is*  not  re- 
quired to  average  the  purchase  price  of  com- 
modities of  different  brands  that  are  of  a pro- 
prietary nature,  even  though  the  grade  and  size 
are  the  same,  but  may  average  if  he  desires. 


NEWS  OF  THE  TRADE 


Traveling  Salesmen  Are  Essential 
Provost  Marshall  Crowder  has  given  definite 
assurance  that  traveling  salesmen  representing 
jobbing  houses  and  other  grocery  lines  are  exempt 
under  the  “work  or  fight”  ruling. 


Macaroni  Makers  Elect  New  Head 
The  National  Association  of  Macaroni  and 
Noodle  Manufacturers,  at  its  fifteenth  annual 
convention  in  Minneapolis  in  July,  elected  J.  T. 
Williams,  president  of  the  Creamette  Company, 
Minneapolis,  as  president  of  the  association. 


Rice  Committee  Appointed 
E.  A.  Eignus  and  J.  E.  Broussard,  of  Beaumont, 
Tex.,  and  J.  H.  Roman,  of  New  Orleans,  have 
been  appointed  a committee  to  assist  in  carrying 
out  the  recent  agreements  between  the  rice  millers 
and  the  Food  Administration. 


New  York  Endorses  8 P.  M.  Closing 
The  campaign  to  close  grocery  stores  at  8 P.  M. 
each  day  is  said  to  be  meeting  with  great  success 
in  New  York  City.  It  is  predicted  that  by  the 
middle  of  August  fully  20,000  retailers  in  Greater 
New  York  will  be  closing  at  the  hour  named. 

Price  of  Ryzon  Has  Been  Increased 
Early  in  July  the  General  Chemical  Company, 
manufacturer  of  Ryzon  baking  powder,  an- 
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nounced  to  consumers,  through  a page  advertise- 
ment in  the  “Saturday  Evening  Post,”  that  the 
price  of  Ryzon  had  been  advanced  5 cents  a pound 
because  of  the  increased  cost  of  labor  and  ma- 
terials. The  announcement  pointed  out  that  the 
rate  of  increase  was  only  15  per  cent,  as  com- 
pared with  33%  per  cent  advances  made  by  some 
other  manufacturers. 


A Government  Sugar  Corporation 
President  Wilson  has  approved  the  plan  to  form 
a $5,000,000  sugar  corporation  to  deal  in  some 
beet  sugars  and  foreign  sugars  patterned  after  the 
British  method  of  controlling  wheat  and  flour. 
The  object  of  the  organization,  which  will  prob- 
ably be  known  as  the  Sugar  Equalization  Board, 
is  to  prevent  any  undue  enhancement  of  the  price 
of  sugar  to  the  consumer  and  to  secure  better  dis- 
tribution. The  board  is  to  be  composed  of  Her- 
bert Hoover,  chairman ; George  Rolph,  president ; 
F.  W.  Taussig,  Theodore  Whitmarsh,  George 
Zabriskie,  Clarence  Woolley  and  W.  A.  Glas- 
gow, Jr. 


Must  Label  Package  Food  Clearly 
Carl  L.  Alsberg,  chief  of  the  Bureau  of  Chem- 
istry, has  called  the  attention  of  shippers  of  fruits 
and  vegetables  to  the  necessity  of  clearly  marking 
the  contents  of  bags,  crates,  hampers  and  boxes 
containing  farm  produce  and  entering  into  inter- 
state commerce.  Failure  to  comply  with  the 
ruling  will  be  prosecuted  under  the  Food  and 
Drugs  Act. 


Retail  Food  Prices 

The  retail  price  of  food  for  the  United  States 
on  May  15,  1918,  showed  an  increase  of  3 per  cent 
over  the  price  of  April  15,,  1918,  according  to  a 
report  of  the  Bureau  of  Labor  Statistics.  Food 
was  63  per  cent  higher  in  May,  1918,  than  it  was 
in  the  same  month  of  1913.  The  least  increase 
was  in  potatoes,  38  per  cent.  Three  articles  show 
an  advance  of  100  per  cent  or  more. 


Considering  Syrup  Standards 
Revising  of  definitions  and  standards  for  mo- 
lasses and  syrups  is  being  considered  by  the  joint 
committee  on  definitions  and  standards  of  the 
Department  of  Agriculture.  A public  hearing  on 
the  subject  was  scheduled  for  Washington  for 
August  7. 

More  Foodstuffs  on  Hand 
Stocks  of  foodstuffs  in  dealers’  hands  are 
generally  larger  than  they  were  a year  ago.  A 


survey  made  July  1 by  the  Department  of  Agri- 
culture shows  increase  in  the  most  important 
foodstuffs  excepting  white  flour,  which'  was  51. 1 
per  cent  less  than  a year  ago ; buckwheat  flour, 

27.4  per  cent  less;  rice,  41. 1 per  cent  less;  sugar, 
22.8  per  cent  less,  and  canned  corn,  12.1  per  cent 
less. 

Quantities  of  whole  wheat  and. graham  flour 
were  159.1  per  cent  larger  than  a year  ago;  rye 
flour,  244.8  per  cent;  cornmeal,  116.5  per  cent; 
mixed  flour,  100.8  per  cent;  corn,  56.1  per  cent; 
barley,  36  per  cent;  rye,  27.9  per  cent;  beans,  73.1 
per  cent ; rolled  oats,  33.6  per  cent ; canned  salmon, 

17.5  per  cent;  condensed  milk,  12. 1 per  cent,  and 
evaporated  milk,  36  per  cent. 


PATENTS  AND  TRADE  MARKS 

*1  Subscribers  and  advertisers  may  con- 
sult this  bureau  without  charge  except  that 
postage  for  reply  must  accompany  all  in- 
quiries; there  are  no  fees  for  trade-mark 
searches. 

Address  all  communications  Patent  and  Trade 
Mark  Service,  The  Tea  and  Coffee  Trade  Journal 


TRADE  MARKS  AFTER  THE  WAR 


The  Significance  of  a Copyrighted  Mark  or 
Label  That  Will  Protect  Ameri- 
can Products 


A FTER  the  war  a copyrighted  label,  trade 
mark  or  brand  that  will  identify  a product  as 
originating  in  the  United  States  will  be  a big 
asset.  Whether  it  is  a carton  of  sugar,  coffee,  tea 
or  spices,  or  even  a silk  hat,  the  purchaser  will 
look  for  the  copyrighted  trade  mark  or  brand  to 
see  if  they  are  American-made  goods.  Label, 
sealed  carton,  stamp  or  plate,  or  whatever  other 
device  may  be  properly  used  to  carry  evidence  of 
origination,  will  be  used  wherever  possible.  Prob- 
ably “Made  In  America”  will  be  the  most  popular 
slogan  and  purchasing  guide. 

When  the  slogan  is  in  vogue  purchasers  will 
reason  that  the  bulk  goods  offered  in  the  retail 
store  may  or  may  not  have  been  produced  in  this 
country.  The  - labeled  package  may  be  easily 
identified. 

Producers  should  label  their  goods  in  some  un- 
mistakable way  so  as  to  protect  the  interests  of 
American  products  in  America  against  any  Ger- 
man product  with  its  origination  cleverly  con- 
cealed or  merely  lacking  any  cvidei\ce  of  Ger- 
man identification.  Labeled  or  declared  goods 
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will  be  in  demand  as  never  before.  The  unnamed 
or  unidentified  grocery  specialties  will  be  looked 
on  with  suspicion  and  classed  as  doubtful. 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
WASHINGTON)  D.  C.,  July  25,  1918. 

T TERE  follows  a complete  record  of  the  ac- 
1 - tivities  of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades : 

Patents  Granted 

Coffee  Percolator — Arthur  Hammerstein,  New 
York  City.  (1,267,405.)  A coffee  percolator  com- 
prising a receptacle,  a container  for  the  ground 
or  powdered  coffee  detachably  connected  with 
said  receptacle  and  having  a perforated  bottom,  a 
plurality  of  tubes  extending  into  said  container 
and  through  the  coffee  therein,  perforated  hollow 
members  carried  by  said  tubes  and  located  near 
the  bottom  of  said  receptacle,  an  inverted  cup 
located  within  said  receptacle  and  having  its  open 
end  resting  upon  the  bottom  thereof  between  said 
perforated  hollow  members,  said  cup  being  pro- 
vided at  its  closed  end  with  an  exterior  recess  and 
a protection  depending  from  said  container  and 
loosely  fitting  into  said  recess  and  permitting  a 
limited  tilting  of  said  cup  relatively  to  said  re- 
ceptacle. (Illustrated.) 


Percolator  Heater — Ora  A.  Colby,  Wilkinsburg, 
Pa.,  assignor  to  Westinghouse  Electric  & Manu- 
facturing Company.  (1,268,928.)  In  an  electrical 
heating  apparatus,  a member  defining  a liquid- 
receiving well  and  having  an  integral,  outwardly- 
extending  flange,  a heating  element  supported  on 
the  said  flange,  an  annular  member  surrounding 
the  first-named  member  adjacent  to  the  said  well, 
and  having  an  outwardly-extending  flange  resting 
on  the  said  heating  element,  means  for  clamping 
the  said  heating  element  between  the  said  flanges, 
and  a casing  surrounding  both  of  the  said  mem- 
bers and  spaced  therefrom.  (Illustrated.) 

Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Guittard’s  Pure.”  (121,713.)  Guittard  Com- 
pany, San  Francisco.  Ground  chocolate,  cake 
chocolate,  tea,  cocoa,  cayenne  pepper,  mustard, 
pepper,  sage  and  coffee.  First  use,  Jan.  1,  i8q2. 

“Hemlock.”  (121,703.)  C.  E.  Coe  Coffee  Com- 
pany, Memphis,  Tenn.  Coffee.  First  use,  Oct. 
15,  T9 17.  Registered  May  21,  1918. 


“Pecoto.”  (121,769.)  The  N.  K.  Fairbank 
Company,  Guttenberg,  N.  J.,  and  Chicago,  111. 


Vegetable  oil  product  for  salads  and  cooking. 
First  use,  Dec.  13,  1917. 

“Figure  of  a king  bearing  a platter  of  cocoa- 
nuts.”  (121,787.)  Kellogg  Products,  Inc.,  Buf- 
falo, N.  Y.  Nut  butter,  margarin,  cooking  fats 
and  salad  oils.  First  use,  Sept.  8,  1917. 

“Kingnut.”  (121,786.)  Kellogg  Products,  Inc., 
Buffalo,  N.  Y.  Nut  butter,  margarin,  cooking 
fats  and  salad  oils.  First  use,  Sept.  8,  1917. 

“Kingnut,”  figure  of  a king  bearing  a platter  of 
cocoanuts.  (121,785.)  Kellogg  Products,  Inc., 
Buffalo,  N.  Y.  Nut  butter,  margarin,  cooking  fats 
and  salad  oils.  First  use,  Sept.  8,  1917. 

Registered  May  28,  1918. 


“Hinode,  Cranes.”  (121,906.)  Seiju  Kato 
Yokohama,  Japan.  Tea.  First  use,  Oct.  27,  1914. 
“Oimatisu,  Cranes,  Sunset.”  (121,907.)  Seiju 

r— 


Patents  Granted  During  the  Month 
Kato,  Yokohama,  Japan.  Tea.  First  use,  Jan. 

31,  1914. 

“Halcyon.”  (121,955.)  Seattle  Grocery  Com- 
pany, Inc.,  Seattle.  Certain  named  foods.  First 
use,  Nov  .1,  1916. 

“Pasco.”  . (121,942.)  P.  Pastene  & Co.,  Inc., 
Boston.  Olive  oil.  First  use,  Nbv.  n,  1916. 

“Sellner.”  (121,921.)  Meyer  & Lange,  New 
York.  Mustard.  First  use,  1892. 

“Lily  White.”  (121,916.)  R.  H.  Macy  & Co., 
New  York.  Salad  dressing.  First  use,  1896. 

Registered  June  11,  1918. 


“Six-ex  Hexagon.”  (122,010.)  Boyce  Extract 
Company,  Inc.,  New  York.  Flavoring  extracts 
for  foods.  First  use,  Nov.  1,  1917. 

“Zesta.”  (122,017.)  The  N.  K.  Fairbank  Com- 
pany, Guttenberg,  N.  J.,  and  Chicago,  111.  Vege- 
table oil  products  for  salad  oils  and  cooking. 
First  use,  Nov.  14,  1917. 

“Omoto.”  (122,030.)  The  H.  D.  Lee  Mercan- 
tile Company,  Salina  and  Kansas  City,  Mo. 
Coffee  and  tea.  First  use,  November,  1908. 

“A  B C.”  (122,032.)  Manuel  Caragol  & Son, 

Inc.,  New  York.  Olive  oil.  First  use,  July  1, 
1911*  Registered  June  18,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been 
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registered  and  for  which  certificates  have  been 
issued : 

“Pyramid.”  (20,635.)  Kevork  Arbadjian,  New 
York.  Coffee. 

“Zatek.”  (20,650.)  Pennsylvania  Chocolate 
Company,  Pittsburg,  Pa.  Cocoa. 

Registered  May  28,  1918. 

“Manhattan.”  (20,677.)  Manhattan  Baking 
Powder  Company,  New  York.  Cocoa. 

Registered  June  18,  1918. 

TRADE  MARKS  PENDING 

The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 


“Morning-Glow.”  (109,648.)  Robert  L.  Ger- 
hart, Lancaster,  Pa.  Tea,  rice,  cinnamon,  all- 
spice, cloves,  pepper  and  mustard. 


Week  Ending  June  ii,  1918 

“A-La-Mode.”  (108,270.)  Blanke  Baer  Chem- 
ical Company,  St.  Louis.  Flavoring  paste  for 
foods. 

“Commodore  Biltmore,”  head  of,  building. 
(107,781.)  The  Beau-Site  Company,  New  York. 
Flavoring  extracts,  etc. 

‘‘Somerset  Club,”  figure  of  a club  house.  (109,- 
346.)  Shapleigh  Coffee  Company,  Boston.  Cof- 
fee. 

“Sanrika.”  (109,838.)  Chase  & Sanborn,  Bos- 
ton. Coffee. 

“Castle.”  (109,917.)  Agosting  Gabbini,  San 
Francisco.  Olive  oil. 

“Commodore.”  (110,455.)  Park  & Tilford, 
New  York.  Coffee. 
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Trade  Marks  Which  Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


taining  to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  May  28,  1918 

“Honest  Abe,”  head  of  Abraham  Lincoln. 
(109,144.)  Satvi  Health  Food  Company,  Long 
Beach,  Cal.  Instant  coffee. 

“Thrush,”  and  figure  of.  (110,157.)  Brewster 
Gordon  & Co.,  Rochester,  N.  Y.  Tea. 

“Thistle.”  (110,158.)  Brewster  Gordon  & Co., 
Rochester,  N.  Y.  Tea. 

“Vesper.”  (110,301.)  Eugene  Levering,  Jr., 
Baltimore.  Tea. 

“Lord  Calvert.”  (110,300.)  Eugene  Levering, 
Jr.,  Baltimore.  Tea. 

Week  Ending  June  4,  1918 

“Kentucky  Home”  and  picture  of  a home. 
(105,218.)  Betteron-Rupert  Coffee  Co.,  Ashland, 
Ky.  Roasted  coffee. 


“Liberty,”  statue  of.  (110,551.)  Aspegren  & 
Co.,  New  York.  Peanut  oil. 


Week  Ending  June  18,  1918 

“Del  Monte.”  (110,091.)  California  Packing 
Company,  San  Francisco.  Canned  rice,  lobster, 
soup,  tamales,  spaghetti,  crab,  shrimp,  Ravoili, 
peanut  butter,  mincemeat,  pickles,  noodles,  olive 
oil,  salad  dressing,  macaroni,  tapioca,  rolled  oats, 
gelatin,  dry  rice,  table  syrup,  glace  fruits  and 
canned  oysters. 

“Maid  of  Honor.”  (100,559.)  Richardson 
Corporation,  Rochester,  N.  Y.  Cocoa,  crushed 
fruits,  fruit  syrups,  sundaes  and  shelled  nuts. 

“Figure  of  two  women  holding  wheels.”  (99,- 
263.)  Mrs.  J.  Wiloit  Fils,  La  Garenne-Colombes, 
France.  Coffee  substitutes,  namely  chicory. 

“Oh,  Boy!”  (110,816.)  Meyer  Bros.  Coffee  & 
Spice  Company,  St.  Louis.  Roasted  coffee. 


HOW  TO  HELP  WIN  THE  WAR 

If  Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK— TO  WIN  THIS  WAR.”— President  Wilson. 


PREPARE  FOR  THE  NEXT  LOAN 


The  Fourth  Liberty  Bond  Sale  is  Only  a Month 
Off,  and  Every  One  Should  Be  Get- 
ting Ready  for  It 


NOW  is  the  time  for  every  m'ember  of  the  tea, 
coffee,  spice  and  fine  grocery  trades  to  begin 
preparing  for  the  Fourth  Liberty  Loan.  It  is  only 
a month  off,  and  the  total  sum  required  is  larger 
than  any  preceding  campaign. 

The  issue  of  bonds  for  the  fourth  loan  will 
equal  or  exceed  $6,ooo;ooo,ooo.  The  tentative  date 
for  opening  the  sale  of  the  new  certificates  is 
September  28,  ending  probably  three  weeks  later. 

The  need  for  money  is  urgent,  and  t-he  Govern- 
ment has  first  call  upon  all  our  resources.  The 
tea,  coffee,  spice  and  fine  grocery  trades  made  a 
splendid  showing  in  the  Third  Liberty  Loan,  both 
for  the  amount  of  money  they  invested  in  bonds 
and  for  the  spirit  in  which  they  went  about  gath- 
ering it.  They  should,  and  no  doubt  will,  do  even 
better  in  the  fourth  bond  sale. 

Some  of  the  leading  tea  and  coffee  concerns 
have  already  begun  to  lay  plans  for  the  loan. 
During  the  third  bond  sale  some  novel  and  very 
effective  selling  campaigns  were  built  up  on  short 
notice.  With  more  time  in  which  to  prepare,  new 
and  larger  plans  can  be  developed  that  will  place 
the  trade  even  higher  on  the  scroll  of  honor  for 
the  Fourth  Liberty  Loan. 

Without  making  any  rash  prognostications  or 
attempting  to  paint  the  chances  of  the  Allies  in 
too  rosy  colors,  there  is  a possibility  that  this  may 
be  the  “Victory  Loan.”  Nearly  1,200,000  Ameri- 
can soldiers  are  now  in  France,  and  more  are 
landing  every  day.  The  way  our  boys  drove  back 
the  Huns  during  the  July  drive  and  their  earlier 
victories  at  Cantigny  and  Belleau  Wood,  together 
with  the  successes  of  the  French  and  British,  are 
sure  signs,  military  experts  say,  that  the  fortunes 
of  war  have  probably  swung  our  way. 

The  industrial  workers  of  the  country  will  play 
a more  important  part  than  ever  before  in  raising 


the  new  loan.  They  have  profited  largely  through 
the  war.  In  many  cases  increased  wages  have 
far  outstripped  the  advanced  cost  of  living,  so  that 
the  so-called  “working  man”  is  actually  in  better 
circumstances  now  than  he  was  before  the  world 
conflict.  He  will  be  called  upon  to  meet  his  ob- 
ligations to  the  Government  in  full,  and  concerted 
efforts  will  be  made  all  over  the  nation  to  canvass 
every  industry. 


CHOCOLATE  FOR  OUR  SOLDIERS 


Our  Fighters  Find  It  Invaluable  as  an  Emer- 
gency Ration — How  Our  Army 
is  Kept  Supplied 

O OLDIERS,  subsistence  officers  and  dieticians 
^ agree  that  chocolate  possesses  a nutritive 
value  which  is  invaluable  as  an  emergency  ration 
in  battle.  It  has  been  demonstrated  that  one- 
quarter  of  a pound  of  chocolate  will  sustain  a 
soldier  for  twenty-four  hours,  and  will  support 
life  for  forty-eight  hours.  Numerous  are  the 
stories  of  wounded  men  lying  in  No  Man’s  Land 
maintaining  life  and  strength  on  a bit  of  chocolate- 
Soldiers  going  into  the  front  line  trenches  are 
provided  with  a single  piece  of  chocolate — not  the 
milk  kind,  for  that  creates  thirst,  but  the  ordinary 
water  variety.  So  valuable  is  chocolate  that  each 
man  is  cautioned  not  to  waste  it,  and  if  he  does 
not  actually  need  it  to  bring  the  piece  back  for 
the  man  who  is  to  relieve  him. 

The  importance  of  chocolate  in  the  diet  of  the 
soldiers  at  the  front  is  described  in  a letter 
written  by  Corporal  R.  Derby  Holmes,  author 
of  a “Yankee  in  the  Trenches,”  to  the  American 
Chocolate  Fund: 

Next  to  smokes  there  is  nothing  so  important 
for  the  soldiers  as  chocolate.  In  the  first  place,  it 
is  sweet,  and  the  soldier  craves  for  something 
sweet  after  stew,  corned  beef  and  biscuits,  day 
after  day.  Secondly,  although  sweet,  it  does  not 
| create  thirst,  as  does  candy  and  other  like  things. 
| It  is  durable  and  keeps — that  is,  until  the  soldier 
Hjigets  it — then  it  doesn’t  last  long,  for  he  goes  for 
■it  like  a drowning  man  for  a life  preserver.  It  is 
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most  sustaining,  and  I could  tell  of  an  experience 
of  mine  where  I was  in  a shelter  with  three  other 
men  for  hours  without  food,  except  that  one  man 
discovered  a bar  of  chocolate  in  his  haversack. 
Maybe  your  donation  will  help  your  own  boy  in 
just  such  circumstances,  or  maybe  your  neighbor’s 
boy — so  give,  people,  give. 

The  American  Chocolate  Fund,  which  is  com- 
posed of  some  of  the  best  known  patriotic  women 
in  the  United  States,  with  Ida  M.  Tarbell,  the 
author,  as  honorary  president,  is  organized  to 
send  chocolate  to  the  U.  S.  Expeditionary  Forces 
in  France  *is  a free  gift  from  the  American  peo- 
ple. The  Fund  purchases  it  under  expert  advice 
from  reliable  manufacturers  and  turns  it  over  to 
the  Red  Cross  for  distribution. 

The  value  of  chocolate  to  the  soldier  at  the 
front  has  been  so  fully  demonstrated  that  the 
public  is  urged  to  give  liberally  to  this  organiza- 
tion for  this  opportunity  to  strengthen  our  fight- 
ing forces.  The  Fund  aims  to  send  i,cco  pounds 
a week  and  to  increase  the  size  of  the  shipments. 

The  Fund  is  listed  with  the  Charity  Organiza- 
tion Society  of  New  York  City.  Contributions 
should  be  sent  to  the  American  Chocolate  Fund, 
4 West  Fifty-seventh  street,  New  York  City. 

ENLIST  YOUR  FACTORY  BOILER 

Another  reminder  that  the  fuel  problem  will 
begin  to  loom  larger  as  the  cold  days  approach 
is  the  new  slogan  of  the  United  States  Fuel  Ad- 
ministration, “Maximum  production  with  mini- 
mum waste.”  In  other  words,  operate  all  indus- 
tries at  full  capacity,  but  at  the  same  time  make 
a pound  of  fuel  perform  its  maximum  service  in 
light,  power  and  heat. 

The  Fuel  Administration  has  inaugurated  a 
nation-wide  campaign  for  fuel  conservation  in 
power  plants  of  all  kinds,  and  is  forming  com- 
mittees in  every  State  in  the  Union  to  carry  on 
the  work.  In  addition  to  supplying  boiler  inspec- 
tors, etc.,  the  Administration  has  prepared  the 
following  series  of  official  bulletins  for  factory 
owners  and  operators : Boiler  and  Furnace  Test- 
ing, Flue  Gas  Analysis,  Saving  Steam  in  Heating 
Systems,  Boiler  Room  Accounting  Systems,  Sav- 
ing Steam  and  Fuel  in  Industrial  Plants,  Burning 
Fine  Sizes  of  Anthracite,  Boiler  Water  Treat- 
ment, Oil  Burning,  Stoker  Operation. 


MUST  NOT  COMPETE  FOR  LABOR 
The  War  Industries  Board  disapproves  of 
manufacturers  using  competitive  peace-time 
methods  in  the  procurement  of  labor,  resulting  in 
the  withdrawal  of  labor  from  war  industries.  If 
persisted  in  the  Board,  through  its  Priorities  Di- 
vision, will  withhold  priority  assistance  from 
employers  who  pursue  such  methods. 


IN  THE  EDITOR’S  MAIL  BAG 


Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

TjNLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 

Coffee  the  Most  Essential  Drink 
The  following  letter  from  an  highly  esteemed 
subscriber  in  Shidzuoka,  Japan,  is  interesting  be- 
cause the  writer  seems  to  have  missed  the  point 
of  the  editorial,  which  he  criticises  so  severely. 
As  is  well  known  to  the  average  reader,  this  paper 
carries  no  brief  for  coffee  as  against  tea,  nor  for 
tea  as  against  coffee.  We  stand  committed  to 
every  right  and  proper  thing  that  is  likely  to  in- 
crease the  consumption  of  both  tea  and  coffee 
in  America.  The  editorial  to  which  our  cor- 
respondent objects  said,  in  effect,  that  because 
America  consumed  ten  times  as  much  coffee  as 
tea,  coffee  was  unquestionably  our  most  essential 
drink,  and,  if  necessary,  for  the  greatest  good 
to  the  greatest  number,  and  as  a war-time  meas- 
ure we  should  be  willing  to  forego  the  use  of  tea 
before  giving  up  coffee  : 

Shidzuoka,  Japan,  June  12,  1918. 
W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal. 

My  Dear  Mr.  Ukers: 

Your  editorial  on  pages  458  and  459  of  your 
May,  1918,  issue  might  consistently  have  been 
headed,  “Knock  the  Tea.  Interests  and  Boost  the 
Coffee  Interests  and  Win  the  War,”  and  a few 
more  special  coffee  propaganda  of  this  nature  and 
bias  should  not  appear  in  your  interesting  journal 
unless  you  change  the  title  of  it  to  “The  Anti- 
Tea  and  Pro-Coffee  Trade  Journal.” 

Yours  faithfully, 

Otis  A.  Poole. 

The  Java  Tea  Commissioner's  Report 
The  following  letter  from  H.  J.  Edwards,  the 
Java  Tea  Commissioner,  who  visited  America  last 
year,  refers  to  a digest  of  his  report  furnished  us 
by  a Hongkong  correspondent  and  published  in 
our  February  issue : 

Batavia,  May  2,  1918. 

William  H.  Ukers,  Esq.,  Editor,  The  Tea  and 
Coffee  Trade  Journal,  New  York. 

Dear  Sir  : 

T do  not  know  who  your  Hongkong  correspond- 
ent is,  but  his  so-called  “excerpts”  from  my  re- 
port regarding  Java  teas  in  America  have  mis- 
led you  into  attributing  to  me  in  your  February 
edition  certain  claims  which  I have  not  made, 
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while  in  consequence  your  comments  are  such 
as  I think  you  would  not  otherwise  have  made. 
The  report  referred  to  was  a confidential  one  and 
not  intended  for  publication,  otherwise  you  would 
have  been  furnished  with  a copy,  as  I promised, 
provided  it  might  be  published.  In  view,  how- 
ever, of  the  garbled  and  erroneous  statements 
made  by  your  correspondent,  and  in  order  that 
you  may  judge  for  yourself  as  to  the  correctness 
of  my  view  of  the  position,  I have  pleasure  in 
sending  you  a copy  herewith.  It  is  obviously  un- 
suitable for  reproduction  in  your  journal  in  its 
entirety,  but  anything  not  of  a personal  nature 
which  you  may  consider  of  real  interest  to  your 
readers  you  are  at  liberty  to  extract,  and  in  the 
event  of  your  doing  so  you  will  no  doubt  take 
care  that  such  extracts  are  correct. 

Very  truly  yours, 

H.  J.  Edwards. 

[Mr.  Edwards’  report  (excluding  the  “unsuit- 
able” and  omitting  the  personalities  as  he  re- 
quested) is  printed  elsewhere  in  this  issue.  Our 
readers  can.  peruse  it  at  •their  leisure,  compare  it 
with  our  previous  digest,  and  then  form  their  own 
opinion.  We  do  not  consider  that  anything  in 
his  printed  report  alters  the  correctness  of  the 
conclusions  arrived  at  and  expressed  in  the  edi- 
torial to  which  he  takes  exception.  However,  we 
shall  have  more  to  say  along  this  line  in  a subse- 
quent issue.  Meanwhile  we  merely  wish  to  point 
out  that  this  is  a case  where  it  would  have  been 
better  to  have  given  out  the  report  for  publica- 
tion in  the  first  place;  frankness  in  matters  of  this 
kind  is  always  better  than  “secret  diplomacy,” 
particularly  where  trade  organizations  or  propa- 
gandas are  concerned. — The  Editors.] 


More  About  Economical  Coffee  Grinding 

Edward  Aborn,  of  Arnold  & Aborn,  New  York, 
again  takes  up  the  defense  of  the  home  coffee 
grinder,  answering  A.  L.  Burns’  letter  in  our 
June  issue.  It  will  be  remembered  that  Mr.  Burns 
disagreed  with  Mr.  Aborn’s  article  in  the  May 
issue  entitled  “How  the  Roaster  Can  Help,”  in 
which  it  was  said  that  the  factory  grinding  of 
coffee  is  an  unnecessary  use  of  metal,  capital  and 
labor,  as  compared  with  home  grinding.  Here  is 
Mr.  Aborn’s  answer  to  the  criticism: 

New  York,  July  25,  I918. 
Editor,  The  Tea  and  Coffee  Trade  Journal. 
Dear  Sir  : 

Mr.  A.  L.  Burns’  letter  in  your  June  issue  con- 
tains a clear  contradiction  of  its  own  reasoning. 
He  says,  “It  is  the  little  home  grinder,  used  only 
for  a few  minutes  daily,  which  represents  a waste 
of  metal,  capital  and  labor  except  for  the  greater 
satisfaction  obtained  from  coffee  ground  just  be- 
fore it  is  used.” 

Mr.  Burns’  naive  use  of  the  word  “except”  fails 
to  obscure  or  qualify  the  essential  fact  he  admits, 
to  the  effect  that  the  Little  Home  Grinder  con- 
serves the  value  of  the  coffee.  A conservation 


method  for  one  of  the  great  resources  of  the 
country,  in  time  of  war  or  peace,  insuring  its 
quality  and  saving  it  from  the  admitted  loss  of 
value  produced  by  .other  methods,  cannot,  by  any 
stretch  of  logic,  be  called  a waste,  or  anything 
but  an  economic  gain  of  the  utmost  significance. 

In  addition  to  the  waste  of  quality,  factory 
grinds  produce  other  losses  offsetting  Mr. 
Burns’  arguments.  The  shelving  of  thousands  of 
home  mills,  a common  possession  in  the  homes  of 
the  country,  and  making  idle  the  mills  in  all 
grocery  stores,  many  of  them  expensive  electric 
outfits,  represents  a waste  of  capital  and  metal 
of  no  small  size.  To-day,  in  our  factories,  when 
the  difficulty  of  obtaining  hands  grows  daily  more 
baffling,  the  additional  burden  of  more  labor 
needed,  because  of  a substitution  of  factory  work 
for  home  work,  would  intensify  the  industrial 
strain,  and  is  contrary  to  the  Government’s  ef- 
forts in  the  opposite  direction  of  utilizing  surplus 
home  labor.  If  the  housewife  delivers  her  own 
parcels  as  a war  service  to  save  labor  and  cost, 
it  is  certainly  a still  greater  war  service  to  save 
labor,  cost  and  quality  by  the  grinding  of  coffee 
in  the  home.  There  is  also  the  saving  of  fuel, 
etc.,  in  hand  power  over  factory  power. 

As  to  the  capital  investments  made  necessary, 
figure  up  the  amounts  expended  during  the  years 
of  the  war  period  for  expensive  factory  grinding 
machinery  by  roasters,  many  of  whom  regard  the 
expense  as  an  unnecessary  and  damaging  change, 
and  discover  how  many  Liberty  Bonds  or  War 
Saving  Certificates  the  total  would  buy. 

I cannot  believe  that  any  man  conversant  with 
the  roasting  business  will  seriously  compare  the 
feasibility  of  the  simple,  mechanical  process  of 
home  grinding  with  the  delicate  cooking  process 
of  roasting,  requiring  at  least  a nice  degree  of 
judgment  in  regulating  the  fire  and  developing  the 
shade,  highly  improbable  in  the  home.  I re- 
cently heard  a Southern  housewife  describe  the 
uncertain  and  unsatisfactory  results,  and  de- 
stroyed batches  of  coffee  in  homes  where  the  old 
practice  survives. 

Obviously,  home  grinding,  necessary  to  quality 
and  easily  feasible,  is  wholly  different  from  roast- 
ing not  necessary  to  quality,  often  destructive  and 
generally  impracticable.  The  roasted  coffee  berry, 
previous  to  being  ground,  has  a protective  struc- 
ture which,  under  right  care,  effectively  retains 
the  vitality  of  flavor  for  the  time  reasonably 
necessary  to  reach  the  consumer. 

The  vast  difference  in  deterioration  between 
bean  and  ground  coffee  is  in  plain  evidence  in 
every  store.  Take  a package  of  each  out  of  a 
case  of  any  brand  in  a grocery  store  and  leave  it 
to  anyone,  from  a child  up,  to  pick  the  “present 
and  living”  from  the  “dead  and  gone.”  I have 
demonstrated  it  repeatedly  with  actual  packages, 
duly  verified,  to  many,  including  members  of  the 
trade,  and  the  extraordinary  difference  has  never 
failed  to  incite  strong  expressions  as  to  the 
ground  being  comparatively  a damaged  product. 

It  is  passing  strange  that  so  plain  and  well 
acknowledged  a fact,  of  such  vital  relation  to  the 
welfare  of  coffee,  is  not  unanimously  and  continu- 
ously furthered  by  all  trade  factors,  because  (not 
except)  it  gives  the  consumer  that  “greater  satis- 
faction” of  a greater  product,  the  very  spring 
itself  of  a greater  business. 

Very  truly  yours, 

Edward  Aborn. 
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OUR  BUSINESS  CREED 
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advertisers,  in  a way  to  promote  the  welfare  of  the  general  public. 

We  believe  jn  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity 
that  character  and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups."  % 
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THE  THINGS  FOR  WHICH  WE  FIGHT 

What  we  seek  is  the  reign  of  law,  based  upon  the  consent  of  the  governed 
and  sustained  by  the  organized  opinion  of  mankind. — Woodrow  Wilson. 


JAVA  TEAS  IN  THE  UNITED  STATES 

Java  teas  were  first  introduced  in  the  United  States  about  ten  years  ago,  but  only 
in  the  past  three  or  four  years  have  these  teas  made  much  headway  or  been  used  to 
any  extent  by  the  tea-drinking  public  in  this  country.  This  seems  to  have  been  due 
to  the  fact  that  users  of  black  teas  favored  the  Ceylon-India  types,  and  the  earlier  im- 
portation of  Java  >tea  in  cup  quality  resembled  more  closely  the  Congou  teas  from 
China. 

During  the  past  few  years,  however,  the  quality  of  Java  tea  has  shown  a marked 
improvement,  following  more  closely,  both  in  style  and  cup,  the  Ceylon  teas,  which  are 
still  the  favorites  among  users  of  black  tea  in  the  United  States. 

There  is  undoubtedly  a steady  and  increasing  demand  for  Java  tea,  although  these 
teas  have  by  no  means  supplanted  the  Ceylons  and  Indias,  which  are  still  in  active 
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demand  on  account  of  their  desirable  cup  qualities  and  the  fact  that  the  shippers  of 
these  teas  study  this  market  and  ship  only  those  grades  which  are  suited  to  local  re- 
quirements. 

Unfortunately  for  the  producers  of  Java  teas,  this  same  care  and  discrimination 
has  not  been  used  by  the  shippers  from  Batavia,  and  during  the  past  year  in  particular 
what  appears  to  have  been  unlimited,  ill-advised  and  uncontrolled  consignments  of 
Java  teas  have  been  made  in  the  United  States.  Grades  not  at  all  marketable  here  have 
been  shipped  in  large  quantities,  resulting  in  flooding  the  market  with  teas  not  salable, 
thereby  depreciating  prices  and  injuring  the  reputation  of  Java  teas,  which  reputation 
for  quality  and  value  was  just  beginning  to  be  established. 

One  of  the  most  unfortunate  phases  of  the  present  situation  seems  to  be  that  a 
large  proportion  of  recent  shipments  have  been  consigned ; and  consigned  not  to  firms 
having  any  direct  relation  with  the  tea  trade,  but  to  firms  or  individuals  to  whom  “tea 
was  simply  tea,”  and  who,  having  no  direct  interest  in  seeing  that  this  industry 
flourished  and  prospered,  simply  “dumped”  these  teas  on  the  market  to  the  highest 
bidder.  The  result  has  been  that  prices  of  Java  teas  have  dropped  to  levels  they  should 
not  and  could  not  have  reached  had  a different  policy  been  pursued.  Had  the  pro- 
ducers of  Java  tea  worked  in  harmony  and  cooperation  with  those  firms  in  the  United 
States  Having  the  best  interests  of  the  tea  industry  at  heart,  the  latter  would  have 
seen  that  only  those  quantities  and  grades  were  imported  that  were  adaptable  to  and 
readily  salable  in  this  market,  and  at  prices  that  would  have  shown  a fair  profit  both 
to  the  producer  and  the  importer. 

It  would  seem  highly  important  in  the  future  that  these  facts  be  borne  in  mind  if 
the  producers  and  shippers  of  Java  tea  wish  to  see  their  product  take  a place  in  the 
United  States  where  it  rightfully  belongs. — H.  A. 


WHITEWASHING  MR.  BECKMANN 

We  find  it  hard  to  understand  why  some  of  the  Coffee  Roasters’  Association 
officials  appear  so  anxious  to  whitewash  Alfred  H.  Beckmann  for  his  ill-advised  utter- 
ances classing  coffee  and  spices  as  non-essentials.  It  seems  to  us  that  the  best  in- 
terests of  the  trade  demand  that  these  sentiments  be  rebuked — not  condoned. 

The  facts  in  the  case,  which  have  been  nowhere  published,  as  far  as  we  know, 
are  that  Mr.  Beckmann,  at  the  Wholesale  Grocers’  convention  furnished  a newspaper 
association  having  over  4,500,000  readers  a statement  in  which  he  said:  “Its  (the 
National  Wholesale  Grocers’  Association)  first  and  only  purpose  seems  to  be  to  impress 
conservation  and  the  necessity  for  the  merchant  to  assist  in  helping  to  win  the  war ; 
that  less  essentials  be  dispensed  with  and  that  all  possible  man-power  be  utilized,  that  if 
necessary  we  dispense  zvith  the  use  of  coffee  and  spices  now  being  imported  from 
foreign  countries,  namely,  Brazil,  in  order  that  those  ships  may  be  used  to  transport 
our  troops  and  supplies.” 

This  statement  furnished  the  basis  for  an  editorial,  which,  with  Mr.  Beckmann’s 
picture,  was  sent  to  the  300  odd  newspapers  receiving  the  news  association’s  service. 
Incidentally,  the  editorial  declared  a coffee. famine  could  do  no  harm,  and  inferred  that 
profiteering  was  likely  to  occur  in  the  coffee  trade.  It  was  reprinted  in  many  papers 
outside  the  news  association’s  clientele  and  furnished  the  text  for  a number  of 
facetious  newspaper  paragraphs,  all  of  which  played  up  the  non-essential  idea  and 
sought  to  discredit  coffee  as  a beverage.  It  would  not  be  possible  to  estimate  in  dollars 
and  cents  the  damage  done  coffee  by  Mr.  Beckmann’s  statement. 

It  is  passing  strange  that  all  the  National  Coffee  Roasters’  Association  did  about 
the  matter  was  to  issue  a Bulletin  item  saying  that  Mr.  Beckmann  had  assured  them 
he  had  been  misquoted  and  that  he  (Beckmann)  “had  given  explicit  instructions  to  the 
newspapers  which  published  the 'article  to  give  the  widest  possible  publicity  to  cor- 
recting it.”  It  does  not  seem  to  have  examined  into  the  real  facts  of  the  case,  for 
our  investigation  has  discovered  that  Mr.  Beckmann  was  not  misquoted,  and  apparently 
no  correction  has  been  published,  despite  Mr.  Beckmann’s  “explicit  instructions.” 
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In  other  quarters  there  was  an  attempt  to  befog  the  issue  by  having  it  appear  that 
Mr.  Beckmann  had  been  misquoted  on  the  subject  of  a shortage  of  coffee  and  profiteer- 
ing in  coffee.  The  editorial  did  not  quote  Mr.  Beckmann  on  these  points.  It  simply 
made  its  own  deductions  based  upon  what  he  said.  The  Wholesale  Grocers’  Associa- 
tion Bulletin  sought  to  further  camouflage  the  matter  by  putting  the  blame  on  the 
newspaper  men,  giving  coffee  a handsome  endorsement  and  adding,  for  good  measure,  a 
statement  that  the  United  States  Food  Administration  had  ruled  that  ‘‘coffee  was  a 
food.”  As  a matter  of  fact,  there  has  been  no  specific  ruling  on  this  point.  Coffee  is 
recognized  as  a food  commodity  by  being  licensed  and  put  under  the  control  of  the 
Food  Administration.  This  act,  however,  would  seem  to  establish  its  position  as  a 
food  commodity  and  a food  essential.  Friends  of  Mr.  Beckmann  also  busied  them- 
selves by  spreading  the  report  that  the  poor  man  had  been  woefully  misquoted  and  his 
interview  terribly  garbled. 

Now,  we  believe  Mr.  Beckmann  to  be  a good  secretary  for  a Wholesale  Grocers’ 
Association,  but  we  also  believe  he  should  confine  himself  to  the  duties  of  that  office. 
It  has  been  hinted  that  he  is  unfriendly  to  coffee,  but  whatever  his  personal  feelings 
are,  he  has  no  right  to  go  about  the  country  giving  out  interviews  in  his  official 
capacity  and  belittling  a product  which  is  one  of  the  principal  mainstays  of  every 
grocery  business.  The  thing  that  hurts  the  trade  is  that  Mr.  Beckmann  classed  coffee 
and  spices  as  non-essentials.  That’s  the  crux  of  the  matter.  Who  is  Mr.  Beckmann 
that  he  should  thus  lightly  dispose  of  one  of  the  most  important  of  the  nation’s  indus- 
tries? Is  his  knowledge  of  the  coffee  business  so  profound  and  are  his  sources  of 
information  so  good  that  he  knows  just  what  is  in  the  minds  of  the  Food  Adminis- 
tration officials,  and  so  feels  privileged  to  speak  for  them  as  a kind  of  Oracle? 

The  question  is  simply  this:  “Did  Mr.  Beckmann  say  the  things  about  coffee  and 
spices  quoted  in  the  news  association  editorial  ?”  Apparently  he  did,  as  the  association 
claims  to  have  it  from  him  in  his  own  handwriting.  Wherefore,  it  seems  to  us  Mr. 
Beckmann  should  be  properly  admonished  by  President  Davies,  or  the  executive  board 
of  the  National  Wholesale  Grocers’  Association,  and  that  this  habit  of  rushing  into 
print  with  irresponsible  utterances,  as  evidenced  in  this  case,  should  be  roundly  con- 
demned by  the  National  Coffee  Roasters’'  Association. — W.  G. 


AMERICA’S  GROWING  TEA  CONSUMPTION 

The  annual  report  of  the  Supervising  Tea  Examiner  shows  we  imported  about 
42,000,000  pounds  more  tea  in  1918  than  during  the  fiscal  year  1917.  With  an  embargo 
on  tea  exports,  why  this  increase?  Are  the  American  people  drinking  more  tea? 
Or  is  it  being  stored  in  warehouses  ? 

It  is  most  undoubtedly  a fact  that  tea  consumption  in  the  United  States  is  in- 
creasing so  far  as  the  civilian  population  is  concerned,  while  the  army  and  navy  re- 
quirements are,  of  course,  much  larger  than  ever  before,  and  will  naturally  continue  to 
make  increasingly  large  demands  upon  available  stocks  here. 

The  actual  quantity  of  tea  re-exported  is  also  larger  than  ever  before,  as  can  be 
seen  from  the  official  records  of  the  Treasury  Department.  There  does  not  appear  to 
be  any  specific  embargo  against  exports,  for,  although  it  is  necessary  to  procure  export 
licenses,  applications  for  these  may  be  delayed,  but  eventually  are  acted  upon  favorably. 

A little  over  a year  ago  it  became  apparent  to  many  of  the  leading  importers,  dis- 
tributors, blenders  and  packers  that  a tea  famine  was  actually  impending.  Prices  had 
gradually  risen  on  account  of  advancing  freights,  but  buyers  were  indisposed  to  carry 
large  stocks  in  the  hope  that  there  would,  be  a change  in  conditions,  causing  a down- 
ward revision.  In  consequence  of  this  attitude  working  stocks  had  dwindled  to  the 
vanishing  point.  Anyone  forced  to  go  into  the  market  for  tea  found  that  holders  of  the 
available  supplies  did  not  hesitate  to  take  advantage  of  the  extraordinary  scarcity, 
which  resulted  in  inflated  prices  being  asked  and  paid.  Naturally  the  victims  of  this 
rapacity  firmly  resolved  never  to  be  placed  in  a similar  predicament  if  it  could  be 
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avoided.  Hence,  practically  every  one  of  them  immediately  began  to  set  his  house  in 
order  for  the  next  twelve-month  by  placing  large  import  orders  in  the  countries  of 
production.  Many  of  the  American  buyers  contracted  for  the  entire  output  of  certain 
favorite  gardens  for  months  ahead,  in  some  cases  as  much  as  a full  year.  Some  of  the 
largest  importers  with  adecpiate  financial  and  shipping  facilities  purchased  huge  blocks 
of  tea,  representing  accumulations  at  the  primary  ports.  Naturally  all  these  ex- 
traordinarily large  import  orders  were  rushed  forward  from  the  original  points  of 
shipment  at  the  very  earliest  opportunity,  with  the  result  that  the  import  figures  of  the 
Treasury  Department  show  an  abnormal  increase. 

As  a specific  instance,  take  the  shipment  imported  by  one  of  the  large  tea-packet- 
ing  concerns,  amounting  to  24,000  chests  of  Ceylon  tea,  approximately  two  million 
pounds.  It  is  known  that  this  concern’s  importations  were  so  large  that  they  expe- 
rienced the  utmost  difficulty  in  warehousing  the  tea ; in  fact,  they  had  to  resort  to 
placing  a large  quantity  under  canvas  alongside  of  the  railroad  tracks  in  northern  New 
Jersey.  Many  other  blocks  of  similar  nature  could  undoubtedly  be  traced  to  similar 
sources. 

It  is  reasonable  to  suppose  that  a large  quantity  of  this  surplus  is  still  on  hand  in 
bulk  as  reserve  stocks  against  any  eventualities,  such  as  import  embargo,  restriction  of 
imports  of  curtailment  of  shipments  through  any  other  cause.  Bearing  in  mind  the 
many  uncertainties  with  which  the  tea  trade  has  had  to  contend  it  was  most  natural  to 
provide  against  them  and  anyone  able  to  do  so  certainly  used  only  ordinary  good 
business  prudence.  It  is  not  on  record  that  any  profiteering  has  been  perpetrated, 
although  on  the  face  of  it,  it  may  seem  that  such  would  have  ensued  had  not  the  aggre- 
gate quantity  been  so  large  as  to  automatically  preclude  anything  of  this  nature.  In 
this  connection  it  might  be  said  that  the  very  large  addition  of  Java  tea  to  our  annual 
tea  imports  was  primarily  responsible  for  keeping  prices  within  reasonable  bounds. 
Had  there  been  no  larger  imports  of  Java  tea  than  during  1916  our  aggregate  tea 
imports  would  have  been  only  about  10  per  cent  above  normal  requirements,  and 
profiteering  then  perhaps  would  have  been  possible. 

To  further  account  for  a part  of  the  excess  imports  it  would  appear  that  a fairly 
large  quantity  of  tea  has  been  shipped  here  on  consignment  for  the  account  of  London 
interests,  presumably  for  re-export  to  South  America  or  Canada.  Some  of  these 
parcels  have  been  actually  re-exported  by  London  concerns  who  purchased  them  from 
London  owners,  although  the  tea  was  stored  in  American  warehouses.  This,  of  course, 
is  owing  to  the  fact  that  the  London  exporters  having  trade  in  South  America  find  this 
the  only  way  in  which  they  can  retain  their  South  American  connections,  because  no 
tea  of  any  kind  is  permitted  to  be  exported  from  the  United  Kingdom  since  the  embargo 
took  effect  there  early  in  1917. — S.  C. 


GERMAN  KULTUR  AND  COFFEE 

Surely  the  evil  that  men  do  lives  after  them.  Witness  the  case  of  Hermann 
Sielcken,  erstwhile  German  coffee  king  of  America,  who,  speaking  as  an  honored 
guest  before  the  National  Coffee  Roasters’  Association  convention  in  Chicago,  Novem- 
ber, 1911,  calmly  assured  his  hearers  that  the  trade  papers  (including  this  one),  which 
were  then  beginning  to  tell  the  truth  about  the  valorization  enterprise,  were  not  to  be 
believed  in.  Subsequently  when  these  same  trade  papers  proved  his  undoing  he  re- 
tired to  his  “native  country,  Germany,”  where  it  is  said  much  of  his  ill-gotten  gains 
were  taken  from  him  by  the  Kaiser.  To-day  the  one  thing  that  persists  to  remind  us 
of  this  man’s  dominant  personality  is  the  valorization  idea,  which  in  some  form  or 
another  is  constantly  bobbing  up  either  in  connecton  with  coffee  or  cocoa.  And  the 
curious  part  of  it  is  that  it  still  fascinates  those  “merchants  in  the  best  sense”  here  and 
in  South  America  that  Sielcken  sought  to  impress  with  his  policy  of  Teutonic  ruthless- 
ness and  utter  disregard  for  the  rights  of  others.  Mr.  Sielcken  typified  in  the  coffee 
business  the  same  brand  of  kultur  that  all  the  civilized  nations  are  to-day  engaged  in 
fighting. 


MISCELLANEOUS  TRADE  NEWS 

*1  A Department  Covering  the  Activities  and  Developments  of  the  Manu- 
facturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


TWO  NEW  EXTRACT  MACHINES 


A Brief  Description  of  an  Emulsor  for  Non- 
Alcoholic  Flavors  and  a Cen- 
trifugal Clarifier 

T N his  address  on  non-alcoholic  pure  flavors  at 
A the  recent  convention  of  the  Flavoring  Ex- 
tract Manufacturers’  Association,  Dr.  R.  O. 
Brooks  attributed  much  of  his  success  in  prepar- 
ing such  flavors  to  the  “De  Laval  Emulsor,” 
which  is  pictured  on  this  page. 

The  manufacturer  of  this  machine,  the  De 

Laval  Separator 
Company,  of  New 
York,  says  that  the 
particular  feature 
of  the  “Emulsor” 
is  that  the  ma- 
chine’s bowl,  which 
revolves  at  10,000 
r.  p.  m.,  discharges 
the  emulsion  in 
four  paper  - thin 
sheets,  and  breaks 
up  the  flavoring 
oils  into  such  fine 
particles  that  an 
even  distribution 
of  oil  is  obtained. 
The  manufacturer 
The  De  Laval  Emulsor  claims  that  the  ma- 

This  machine  is  used  in  the  chine  can  prepare 
manufacture  of  non-alcoholic  fla-  noil  - alcoholic  fla- 
voring extracts. 

vors  much  better 
than  by  means  of  beating  machines,  and  that  the 
emulsion  will  have  greater  stability.  Terpeneless 
flavors,  suitable  for  domestic  or  household  use, 
can  be  prepared  without  the  use  of  gum,  but  all 
flavors  made  from  whole  oils  will  have  to  be  held 
in  suspension  by  the  use  of  gum  arabic,  gum 
tragacanth  or  Iceland  moss. 

It  is  stated  that  the  “Emulsor”  can  prepare 
emulsions,  containing  up  to  about  25  per  cent  of 
flavoring  oils,  that  will  not  separate  and  still  can 
be  poured  quite  readily.  It  is  also  claimed  that 


CHANGES  IN  GRACE  & CO. 

W.  R.  Grace  & Co.  have  separated  their  ship- 
ping interests  from  their  other  commercial  ven- 
tures by  making  the  Atlantic  & Pacific  Steamship 
Company,  a former  Grace  subsidiary,  an  inde- 
pendent unit.  Likewise,  Grace  & Co.  have  taken 
a leading  part  in  the  organization  of  the  New 
Orleans  & South  American  Steamship  Company, 
with  virtually  the  same  management  as  the  At- 
lantic & Pacific  Company. 

Joseph  P.  Grace,  president  of  W.  R.  Grace  & 
Co.,  has  resigned  as  president  of  the  Atlantic  & 
Pacific,  and  has  been  succeeded  by  Maurice  Bou 


with  this  machine  flavoring  extract  makers  can 
prepare  non-alcoholic  flavorings  that  will  not  fer- 
ment or  mold,  and  at  the  same  time  contain  a 
very  small  percentage  of  gum.  This  process  is 
said  to  be  quicker  and  more  convenient  than  any 
other  now  in  use. 

Another  machine 
made  by  the  same 
company  is  called  the 
“De  Laval  Centrifugal 
Clarifier  and  Filter,” 
which  is  being  used 
largely  by  flavoring 
extract  makers  in 
connection  with  alco- 
h o 1 i c flavoring  ex- 
tracts. As  is  well 
known,  vanilla  beans 
are  extracted  with 
strong  alcohol.  After- 
ward the  alcoholic 
strength  is  reduced 
considerably,  but 
often  the  product  is 
cloudy  and  requires 
filtration.  By  the  use 
of  the  centrifugal 
clarifier  and  filter,  shown  herewith,  it  is  claimed 
that  the  extract  can  be  quickly  and  effectively 
clarified.  This  machine  also  works  well  on  lemon 
and  orange  extracts  when  they  are  turbid. 


The  De  Laval  Clarifier 

Equipment  used  to  clarify 
and  filter  alcoholic  flavoring 
extracts. 
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vier,  who  is  senior  vice-president  of  W.  R.  Grace 
& Co.  A.  G.  Bates,  treasurer  of  the  Pacific  Mail 
Steamship  Company,  in  which  W.  R.  Grace  & Co. 
have  a large  interest  (in  combination  with  the 
American  International  Corporation,  the  con- 
trolling interest),  and  formerly  head  of  the  ship 
chartering  department  of  Grace  & Co.,  has  been 
elected  vice-president  and  general  manager  of  the 
Atlantic  & Pacific.  Mr.  Bates  at  the  same  time 
was  elected  president  of  the  New  Orleans  & 
South  American  Steamship  Company. 


A NEW  COFFEE  CONCERN 


Commonwealth  Coffee  Company  Opens  Com- 
plete Roasting  and  Packing  Plant 
in  New  York  City 

EJ1  VEN  though  the  lot  of  the  coffee  man  in  these 
■Ll  day's  of  regulation  is  not  an  enviable  one, 
nevertheless  new  concerns  continue  to  enter  the 
field,  and,  apparently,  these  new  comers  thrive  in 
spite  of  somewhat'  adverse  conditions. 

The  latest  acquisition  to  the  ranks  of  New 
York  coffee  roasters  is  the  Commonwealth  Cof- 
fee Company,  which  has  just  completed  a modern 
plant  at  42  Cliff  street,  occupying  three  floors  of 
a remodeled  building.  While  not  exceptionally 
large,  the  plant  is  very  compact,  much  thought 
having  been  given  to  the  elimination  of  waste 
motion.  As  an  instance,  the  coffee  is  carried  by 
gravity  through  the  various  steps,  from  the  time 
it  leaves  the  roaster  until  packed  ready  for  ship- 
ment. All  the  roasting,  grinding  and  packing 
equipment  is  thoroughly  modern.  The  machinery 
was  installed  by  the  Huntley  Manufacturing  Com- 
pany, and  includes  a “Monitor”  gas  roaster,  Burns 
granulator  and  a “Little  Wonder”  automatic 
weighing  machine,  as  well  as  cooler,  stoner, 
storage  bins,  etc. 

The  new  concern  will  roast  for  the  trade  as 
well  as  pack  its  own  brands.  A staff  of  salesmen 
is  now  being  organized,  and  the  “Commonwealth” 
brand  package  coffee  is  already  being  introduced 
to  the  trade.  The  “Keystone”  brand  will  be  an- 
other leader. 

Distribution  will  be  through  the  jobber,  and  in 
some  cases  direct  to  the  dealer.  M.  C.  Scott,  for- 
merly of  E.  H.  & W.  J.  Peck,  is  in  charge. 


NEW  YORK  FIRM  IN  PRIZE  CASE 
In  a recent  coffee  condemnation  case  in  the 
British  Prize  Court,  the  name  of  G.  Amsinck  & 
Co.,  New  York,  was  mentioned  as  the  consignor 
of  404  bags  of  coffee  to  Harry  Levin,  of  Copen- 
hagen, in  April,  1915.  The  Crown  claimed  the 
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ultimate  destination  was  really  Hamburg,  where 
there  is  said  to  be  a firm  of  Amsinck  & Co.  in 
Hamburg.  After  the  seizure,  Miron  & Co.,  of 
Guatemala,  entered  a claim  as  owner  of  363  bags 
of  the  coffee. 

In  explanation  of  their  connection  with  the 
case,  G.  Amsinck  & Co.,  of  New  York,  state  that 
they  acted  merely  as  forwarders  to  Harry  Levin 
in  Copenhagen,  and  that  Miron  & Co.  are  not  a 
German  house.  In  regard  to  there  being  an 
Amsinck  & Co.  in  Hamburg,  the  New  York  com- 
pany states  that  the  only  firm  they  know  of  bear- 
ing the  name  Amsinck  is  Amsinck  & Hell,  ship 
agents  and  brokers,  with  whom  the  American 
house  has  never  had  any  relationship  or  dealings. 


“M  & J”  COFFEE  BRAND  UNDER  FIRE 
Unfair  competition  has  been  charged  against 
the  E.  E.  Gray  Company,  Boston,  by  the  Federal 
Trade  Commission,  for  using  the  trade  mark 
“M  & J”  in  the  sale  of  coffee.  The  Federal  com- 
plaint states  that  purchasers  of  the  “M  & J”  coffee 
mentioned  are  “misled  into  the  belief  that  the 
coffee  bearing  that  trade  mark  is  composed  wholly 
of  Mocha  and  Java  coffees,  whereas  the  coffee 
sold  by  the  E.  E.  Gray  Company  bearing  the  trade 
mark  of  ‘M  & ]’  is  composed  of  what  are  generally 
known  as  Santos  and  Colombia  coffees.” 

The  E.'  E.  Gray  Company  had  until  July  29  to 
answer  the  complaint,  and  the  hearing  before  the 
commission  was  set  for  August  19,  1918. 


A HOUSE  ORGAN’S  ANNIVERSARY 
With  the  July  issue  the  “Parchment  Prattler,” 
a house  organ  issued  by  the  Kalamazoo  Vege- 
table Parchment  Company,  celebrated  the  begin- 
ning of  its  second  year  of  life.  The  little  booklet 
is  issued  monthly.  Its  editor,  James  H.  Buswell, 
says  it  is  designed  “to  spread  good  cheer  and  the 
Thrift  Message  of  Paper,”  meaning,  naturally, 
vegetable  parchment  paper  for  containers  of  tea, 
coffee,  spices  and  other  foodstuffs.  Recent  issues 
of  the  “Prattler”  have  been  carrying  a story  de- 
scriptive of  how  vegetable  parchment  papers  are 
manufactured. 


IMPORTING  TEA  VIA  PANAMA  CANAL 
According  to  Charles  de  Cordova,  the  New 
York  tea  importer,  a shipment  of  tea  left  Japan 
June  29  on  the  S.  S.  Tsushima  Maru,  destined  for 
New  York  via  the  Panama  Canal.  Mr.  de  Cor- 
dova states  that  this  is  the  first  shipment  of  tea 
to  be  sent  by  way  of  the  canal.  The  Fuji  Com- 
pany has  about  4,000  half  chests  of  Japanese  tea 
on  board. 
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EXPRESS  RATES  ARE  ADVANCED 
[from  a staff  correspondent] 
Washington,  D.  C.,  July  1,  1918. — The  Inter- 
state Commerce  Commission  has  granted  the  ap- 
plication of  the  express  companies  for  a 10  per 
cent  increase  in  interstate  rates.  The  Commis- 
sioners decided  that  the  ratio  of  operating  ex- 
penses to  revenues  has  increased  to  such  an  ex- 
tent that  aggregate  earnings  on  domestic  traffic 
under  the  present  rates  are  insufficient  to  meet 
operating  expenses.  L.  M.  L. 


NEW  YORK  FIRM  LOSES  PRIZE  CASE 
The  British  Prize  Court  case  in  which  the 
American  house  of  W.  R.  Grace  & Co.  was 
charged  with  enemy  trading,  as  outlined  in  the 
July  issue,  was  disposed  of  by  President  Sir 
Samuel  Evans  by  a judgment  of  condemnation, 
with  costs,  of  the  entire  shipments,  amounting  to 
7,928  bags  of  cocoa  and  10,304  bags  of  coffee, 
which  were  seized  by  the  British  off  Kirkwall, 
Scotland,  on  May  10,  1916. 


OUTPUT  OF  NAVY  ROASTING  PLANT 
The  Huntley  Manufacturing  Company  reports 
that  the  Brooklyn  Navy  Yard’s  coffee  roasting 
plant  is  now  turning  out  coffee  in  large  volume. 
Recently  68, coo  pounds  were  roasted,  ground  and 
packed  in  an  eight-hour  day.  The  equipment  in- 
cludes eight  “Monitor’’  gas  roasting  machines. 


BANS  UNEQUAL  VALUE  PREMIUMS 
The  Federal  Trade  Commission  recently  or- 
dered C.  J7.  Bonsor  & Co.,  Philadelphia,  and  the 
Grocers’  Coffee  Company,  Indianapolis,  to  dis- 
continue the  distribution  with  their  coffees  and 
teas  of  coupons  to  be  exchanged  for  unequal  value 
premiums.  

BIG  SHIPPERS  FORM  ALLIANCE 
W.  R.  Grace  & Co.  and  the  Sichiro  Asana  Com- 
pany, owner  of  the  Toyo  Kisen  Kaisha,  one  of 
Japan’s  leading  steamship  lines,  have  jointly  or- 
ganized the  Asana  Bussan  Company  to  engage  in 
the  shipping  business  between  Japan  and  the 
United  States.  

“BLUE  BOOK”  IS  A GREAT  INFORMANT 
J.  P.  Fehr,  Atlanta,  Ga.,  writes:  “Your  Journal  is  a 

great  informant  to  those  who  are  real  students  of  busi- 
ness. I prize  it  very  highly.” 


MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 

The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 

Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C 

London,  July  4,  1918. 

| EADING  tea  traders  in  this  country  are 
1 grumbling  a good  deal  at  conditions  that  re- 
sult from  what  they  assert  is  undue  Government 
interference  with  the  tea  trade.  It  is  said  that  the 
Government  officials  are  unqualified  to  attend  to 
this  important  business,  and  have  now  created  a 
condition  in  the  trade  that  is  distinctly  perplex- 
ing. For  one  thing,  tea  rationing  on  a national 
scale  again  appears  to  be  declared  off  for  the  time 
being,  although  the  ground  was  made  ready  for  it 
and  the  public  and  retailers  were  informed  as  to 
what  should  be  done.  Therefore,  the  only  tea 
rationing  that  exists  at  the  moment  is  in  connec- 
tion with  the  continuance  of  certain  local  schemes 
that  have  now  been  running  for  some  time.  The 
greater  part  of  the  country,  however,  is  still  free 
from  rationing,  and  there  is  no  date  fixed  at  pres- 
ent for  the  introduction  of  this  restriction  upon 
tea  consumption. 

Other  complaints  are  heard  in  the  trade.  The 
fixed  price  for  tea  of  all  sorts  in  this  country 
continues  to  be  64  cents  per  pound.  Of  this  sum 
40  cents  goes  to  the  grower  and  for  duty ; no 
one  seems  to  know  where  the  other  24  cents  goes. 
Retailers  declare  that  at  present  figures  the  small 
profit  they  are  allowed  per  pound  barely  covers 
expenses,  and  nobody  appears  to  be  willing  to 
own  that  they  are  having  a fair  share  of  this  24 
cents  per  pound.  Apart  from  all  this,  it  can  be 
said  that  supplies  of  tea  are  plentiful  now  for  all 
ordinary  requirements,  and,  furthermore,  it  is 
also  clear  that  despite  the  flat  rate  of  64  cents  per 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris.  Pres.  SEBRING,  OHIO 
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We  BEAUTY  OF  FORESIGHT 

With  the  coming  of  the  Autumn,  the  Coffee  World  quickens 
towards  its  maximum.  The  cooler  weather  turns  the  Con- 
sumer’s mind  to  the  steaming  cup;  in  the  Roasting  and  the 
Packing  Houses,  executives  return  from  vacations  and  take 
up  delayed  programs  of  purchasing  and  supply. 

Production  rises  to  a peak  in  the  Coffee  World.  And  this 
peak  is  mirrored  even  in  Factories  that  make  accessories  for 
the  Coffee  Trade.  In  our  own  plants,  for  instance,  while  the 
Spring  months  frequently  show  a considerable  unused  margin 
of  equipment,  late  Summer  and  Fall  are  always  characterized 
by  orders  marked  “ship  immediately”  or  “please  rush”. 

Every  worth-while  coffee-package  is  a special  job,  requiring 
the  painstaking  efforts  of  skilled  workmen.  To  hurry  such 
work  is  to  diminish  its  quality.  To  the  manufacturer’s  great 
regret  the  Buyer  often  receives  lower  value  on  a “rushed”  job. 

Foresight  is  a splendid  investment  for  everyone  concerned. 
The  Buyer  receives  a better  package  and  is  happy  in  the 
ability  to  supply  his  Retail  Trade  on  time.  And  the  Manu- 
facturer deeply  appreciates  the  consideration — as  well  as  the 
opportunity  to  serve  at  top  efficiency. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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pound  some  distributors  get  much  better  tea  than 
others,  and  their  retail  customers  are  correspond- 
ingly pleased. 

Fresh  large  quantities  have  been  brought  for- 
ward to  meet  this  and  next  week’s  current  needs 
of  the  wholesale  trade,  the  total  being  presumably 
about  13,000,000  pounds.  The  Indian  tea  handled 
lately  leaves  a good  deal  to  be  desired,  a large 
portion  consisting  of  rather  unattractive  and 
stalky  leaf  grades,  while  the  finer  desirable  quali- 
ties are  comparatively  scarce. 

There  is  no  doubt  that  tea  planters  have  been 
affected  by  the  irregularities  entailed  by  the  war. 
This  presumably  accounts  for  the  fact  that  more 
attention  is  now  centered  on  quantity  than  on 
quality.  Nevertheless,  costs  have  been  on  the  in- 
crease, particularly  where  efforts  are  still  made  to 
maintain  a satisfactory  standard  of  quality. 

The  distribution  of  Indian  exports  has  altered  a 
good  deal.  Russia’s  political  upheaval  has  resulted 
in  its  now  finding  their  way  to  North  America 
and  also  Australasia.  The  whole  of  the  industry 
remains  in  an  abnormal  and  unsettled  state.  A 
feeling  of  dissatisfaction  exists  in  the  home  trade, 
generally  in  regard  to  the  system  of  registration 
of  retailers  with  wholesale  houses.  The  former 
are  thus  debarred  from  the  privilege  of  drawing 
their  supplies  to  suit  their  own  convenience. 

The  coffee  market  has  been  steady  of  late  and 
offerings  have  not  been  large.  Demand  is  only 
active  for  best  qualities,  which  are  very  much 
wanted.  With  prices  high  for  all  useful  qualities 
there  is  comparatively  little  inquiry  for  the  more 
indifferent  sorts.  The  stock  of  coffee  in  this 
country  on  May  31  was  877,000  cwts.,  against 
1,408,000  cwts.  last  year;  whilst  the  stock  of 
chicory  was  18, coo  cwts.,  against  9,000  cwts.  at 
the  corresponding  date  of  1917.  (One  hundred- 
weight equals  112  pounds.)  This  is  a further  indi- 
cation of  the  slowly  increasing  consumption  of 
coffee  in  this  country.  With  regard  to  the  in- 
crease in  the  stocks  of  chicory  there  is  certainly 
less  chicory  being  used  than  is  customary,  pure 
coffee  being  especially  in  favor. 

' For  cocoa  the  public  consumption  is  fair,  but 
the  occurrence  of  hot  weather  has  knocked  the 
trade  down  a good  deal.  Cocoa  in  this  country 
has  a wide  sale,  stimulated  thereto  very  greatly  by 
the  diligent,  consistent  and  national  advertising  of 
well-known  brands. 


THE  CHINA  TEA  MARKET 


The  Shanghai  Market  is  Not  Yet  Open — 
Buyers  Are  Holding  Off  Because  of  High 
Prices — Short  Crop  Expected 

[special  correspondence] 

Shanghai,  China,  June  10,  1918. 
HPHE  first  of  this  season’s  Keemum  tea  arrived 
* in  Kiukiang  on  May  17,  and  was  placed  on 
the  Hankow  and  Shanghai  markets  a few  days 
ago.  The  quality  is  distinctly  inferior  to  last 
year’s  crop,  both  in  sap  and  sweetness,  but  the 
cup  is  fairly  good  body  and  the  whole  crop  has 
the  advantage  of  being  sound. 

It  seems  probable  that  witff  no  Russian  buying 
the  market  for  all  black  leaf  will  be  established 
in  Shanghai,  and  the  season  in  Hankow  promises 
to  be  unique.  The  leading  Chazees  are  all  re- 
maining in  Shanghai  this  spring. 

The  fighting  in  Hunan  has  prevented  the  tea 
from  getting  to  market.  Six  lines  of  Hupeh  teas 
have  come  in  from  Toong-shan,  Yueng-low-toong 
and  Soong-yang.  Ningchows  are  arriving,  and 
the  infusion  shows  much  better  than  last  season. 

The  freight  situation  remains  the  same.  Space 
is  scarce.  Teamen  expect  a short  crop,  about  50 
per  cent  of  normal.  F.  D.  C. 


JAVA  TEA  MARKET 

Business  Was  Practically  Suspended  During 
March  and  April,  and  All  Godowns 
Are  Overflowing 

[special  correspondence] 

Batavia,  Java,  May  1,  1918. 
HTHE  tea  market  has  been  without  support 
-*■  throughout  the  month  under  review  (April) 
owing  to  tonnage  difficulties,  but  indications  are 
that  considerable  business,  especially  with  America 
and  Canada,  would  be  possible  if  freight  were 
forthcoming. 

For  two  months  business  has  been  entirely  sus- 
pended, and  a number  of  estates  have  conse- 
quently decided  to  stop  manufacture,  not  only  for 
financial  reasons  but  also  on  account  of  lack  of 
adequate  storing  accommodations.  All  godowns 
at  ports  of  shipment  are  full  to  overflowing. 


P9  HOSF»HATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Works*  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Offices!  NEW  YORK,  CHICAGO 
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“CANWOOD” 
FIBRE  CANS 

TIN-TOP-AND-BOTTOM 

Damp,  dust  and  grease-proof 

Standard  for  over  15  years 

In  General  use  for  Tea,  Coffee,  Spice, 

Cocoa,  and  Dry  Products  generally. 

1-oz.  to  5 lbs.  capacity. 

Slip  Cover,  Friction  Top, 

Sifting  Tops,  Screw  Caps. 

Square,  Oblong  or  Round. 

Delivered  labelled  and  ready 
packed  in  standard  fibre  or 
wooden  shipping  cases. 


THE  CANISTER  COMPANY  OF  NEW  JERSEY 

PHILLIPSBURG,  N.  J. 

New  York  Office 
17  BATTERY  PLACE 
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Exports  to  the  United  States  and  Canada  dur- 
ing the  first  four  months  of  1918  amounted  to 
8,872,000  half  kilos  and  1,586,000  half  kilos,  re- 
spectively. 

Shipments  from  Sumatra  during  the  first  three 
months  of  this  year  totaled  707,392  half  kilos,  as 
compared  with  562,642  half  kilos  in  the  cor- 
responding period  of  1917. 


Australia  Lifts  Tea  Embargo 
Early  in  July  Australia  raised  the  embargo  on 
foreign-grown  teas,  which  means  that  Java  can 
seek  a market  there. 


INDIA’S  TEA  TRADE  IN  1917 


In  Spite  of  Many  Adverse  Conditions  the 
Season  was  Exceptionally  Satisfac- 
tory to  the  Producer 


IN  his  annual  review  of  India’s  trade  for  the 
fiscal  year  ended  March  31,  1917,  the  Director 
of  Statistics  of  India  said  that  for  producers  of 
tea  the  season  was  exceptionally  satisfactory  in 
spite  of  many  adverse  conditions. 

The  year  was  not  so  prosperous  as  the  preced- 
ing year,  when  a record  outturn  and  a record  price 
level  were  reached.  Nevertheless,  owing  to  in- 
creased acreage  and  scientific  manuring,  the  yield 
was  larger  than  in  any  previous  year  except  1915, 
and  prices  were  only  slightly  less  than  the  record 
of  that  year. 

The  preliminary  estimate  of  the  production  for 
India  is  about  369,000,000  pounds,  a decrease  of 
3,000,000  pounds.  The  total  value  of  the  tea  ex- 
ported was  $55,000,000.  Nearly  77  per  cent  of  the 
total  quantity  exported  was  shipped  to  the  United 
Kingdom.  Exports  abroad  were  291,000,000 
pounds,  a decrease  of  47,000,000  pounds,  as  com- 
pared with  the  preceding  year’s  record  exports.. 
In  March,  1917,  the  export  of  India  tea  to  the 
United  Kingdom  was  restricted  to  7,000  tons. 
Russia  was  the  second  largest  purchaser  of  tea 
from  British  India,  although  much  handicapped 
by  freight  difficulties  and  toward  the  end  of  the 
season  by  difficulties  in  financing  exports. 


OUR  JAPAN  LETTER 

The  Tea  Crop  is  Poor  in  Quality  and  Sub- 
normal in  Quantity,  But  Prices 
Are  “Staggering” 

[special  correspondence] 

Shidzuoka,  Japan,  May  25,  1918. 
HPHE  new  tea  crop  is  poor  in  quality  and  quan- 
tity.  It  is  doubtful,  owing  to  a cold,  back- 
ward spring,  if  a full  normal  crop  was  secured. 

At  the  start  of  this  season  the  growers  were 
asking  the  high  prices  obtaining  at  the  end  of  last 
season.  Before  any  trades  were  made  prices  were 
estimated  about  10  per  cent  higher  than  last 
spring,  and  have  advanced  sharply  every  day 
since. 

The  teas  of  last  year  can  only  be  approximately 
matched  in  either  cup  or  style. 

The  United  States  Supervising  Tea  Examiner’s 
statement  regarding  the  large  supply  of  inferior 
or  adulterated  tea  has  been  transmitted  by  the 
Japanese  Ambassador  at  Washington  to  the  Jap- 
anese manufacturers,  who  will  call  a meeting  at 
Shidzuoka,  June  20,  looking  to  exterminating  the 
evil-doers.  It  is  understood  that  bad  tea  will  be 
destroyed  by  manufacturers’  unions  and  the 
manufacturers  will  be  punished  properly. 


Japan’s  Tea  Exports  Gain 
Shipments  of  tea  during  the  last  nine  months 
of  1917  were  3,622,698  pounds  more  than  in  the 
corresponding  period  of  1916,  according  to  a 
statement  made  at  the  annual  meeting  of  the 
Japanese  Tea  Manufacturers’  Association.  The 
total  export  was  38,397,133  pounds. 

Another  report  concerned  the  black  tea  labora- 
tory, by  means  of  which  Japan  hopes  to  capture 
the  market  held  by  Indian  tea.  The  year’s  output 
of  black  tea  was  twice  that  of  1916. 

It  was  also  announced  that  the  association  was 
prepared  to  spend  68,142  yen  in  an  advertising 
campaign  in  the  United  States,  Canada,  Russia, 
China,  Manchuria  and  Korea  during  1918.  The 
amount  allotted  to  the  United  States  is  about 
31,500  yen,  to  be  spent  on  the  establishment  of  tea 
houses,  advertising  in  magazines  and  newspapers 
and  the  distribution  of  samples. 


BLACK  DIAMOND  BRAND 
PICKLING  SPICES 

SEVENTEEN  VARIETIES  OF  THE  BEST  QUALITY  OF  WHOLE  MIXED  SPICES  AND  SEEDS  SO 
PROPORTIONED  AS  TO  PRODUCE  A FLAVOR  UNEQUALLED  FOR  ALL 
PICKLING  PURPOSES.  BULK  OR  CARTONS. 
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| “Our  Task:  To  Win  this  War.” 

— President  Wilson.  f 

= 5 

I WmKBmgM  i 


“All  of  us,  from  the  most  important  to  the 
| least  of  us  in  all  trades  and  occupations,  now 

j have  an  opportunity  to  put  our  hands  on  the 

| rope  that  is  pulling  civilization  out  of  the  fire.” 

— Newton  D.  Baker. 
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OUR  BRAZIL  LETTER 


Rio  Editor  Comments  on  “Valorization  the 
First,”  Coffee  Freight  Rates  and 
Certain  Trading  Firms 

[special  correspondence] 

Rio  de  Janeiro,  Brazil,  June  4,  1918. 

] N announcing  the  last  sale  of  coffee  held  in 
stock  at  Havre  on  Sao  Paulo  valorization  ac- 
count, which  sale  was  to  take  place  June  10.  the 
editor  of  “Wileman’s  Brazilian  Review”  charac- 
terizes the  transaction  as  the  “end  of  Valorization 
the  First.” 

“Looked  at  from  the  purely  business  point  of 
view,”  he  says,  “ ‘Valorization  the  First’  has 
proved  good  business,  because  it  unquestionably 
prevented  the  fall  of  coffee  to  a disastrously  low 
level  during  a long  period.” 

The  details  of  the  valorization  scheme  are  ex- 
plained as  follows : 

The  first  loan  for  valorization  purposes  was  for 
£20,000,000,  advanced  by  the  Union  Government 
in  1907,  out  of  funds  furnished  by  a London  loan 
still  outstanding.  In  addition  £i5,oco,oco  were 
raised  on  the  security  of  some  6, 000, coo  bags  of 
coffee,  this  loan  having  been  paid  off,  partly  by 
periodic  amortization  and  partly  by  conversion 
into  5 per  cent  Treasury  bonds  of  1913  and  Treas- 
ury notes  of  1916,  both  of  which  issues  were  se- 
cured by  the  hypothecation  of  3,200,000  bags  of 
coffee  in  Europe  belonging  to  the  S'tate  of  Sao 
Paulo,  and  the  surtax  of  2j4  francs  per  bag  on 
exports. 

This  coffee,  by  June  10,  will  have  been  wholly 
disposed  of,  and  with  the  exception  of  about 
£6,000,000  retained  by  the  German  Government, 
the  proceeds  of  the  sale  should  now  be  available 
for  the  complete  amortization  of  the  above- 
mentioned  London  loans. 

According  to  a balance  sheet  issued  by  the 
Secretary  of  Finance  of  the  State  of  Sao  Paulo, 
the  amount  of  foreign  loans  raised  for  valoriza- 
tion account  amounted,  on  December  3 last,  to 
£8,966,522,  against  which  the  Treasury  held  coffee 
and  cash  in  Europe  to  value  of  £11,107,401,  in- 
clusive, presumably,  of  the  £6,100,202,  value  of  the 
1,206,585  bags  commandeered  by  the  German  Gov- 
ernment in  1914. 

According  to  the  statement,  valorization  opera- 
tions would  yield  a balance  of  £2,102,939,  after  re- 
ceipt of  the  £6,100,202  from  Germany. 

Against  the  last  doubtful  debt  may  be  put  the 
value  of  the  forty  odd  German  steamers  re- 
quisitioned by  the  Brazilian  Government,  for 
lease  of  thirty  of  which  for  one  year  only  the 
Brazilian  Treasury  will  receive  £4,000,000  from 


France,  besides  utilizing  the  rest  for  her  own 
oversea  trade  for  the  rest  of  the  war. 

Discriminatory  Freight  Rates 
In  regard  to  coffee  freight  rates  the  editor  says 
Italy  is  being  discriminated  against  by  the  Cia. 
Commercio  e Navegacao,  a Brazilian  steamship 
company,  which  the  “Review”  characterizes  as  a 
notorious  profiteer.”  After  telling  how  the 
United  States  is  protected  by  its  $1.70  freight  rule, 
England  by  prohibition  of  coffee  importations,  and 
France  by  Government  control  of  imports,  the 
paper  says  Italy  is  required  to  pay  as  high  as 
£58  per  ton  for  1,000  kilos  and  10  per  cent  prim- 
age. The  editor  calls  on  the  Allies  to  protect 
Italy. 

Coffee  Firms  Change  Allegiance 
It  is  said  that  the  well-known  coffee  firms  of 
Naumann  Gepp  & Co.  and  Michaelsen  Wright  & 
Co.  have  registered  as  Brazilian  concerns,  and 
that'  others  are  likely  to  follow  their  example.  A 
writer  in  a Rio  newspaper  calls  it  treason,  as  he 
argues  that  their  only  object  in  transferring  their 
allegiance  is  to  evade  the  excess  profits  tax.  He 
thinks  it  unbearable  that  anyone  boasting  British 
descent,  and  having  for  many  years  enjoyed  the 
privileges  of  British  connection,  should  seize  the 
opportunity  offered  by  their  country’s  extremity 
to  sever  the  connection. 

Frost  Damage  to  Coffee 
Late  in  July,  Dr.  Numa  de  Oliveira,  secretary 
of  the  Sociedade  Promotora  da  Defese  do  Cafe, 
cabled  J.  Langgaard  de  Menezes,  who  is  in  this 
country  in  the  Society’s  interests,  that  the  frosts 
of  June  24  and  25  destroyed  about  90  per  cent  of 
the  coffee  trees  under  six  years  of  age,  and  about 
two-thirds  of  the  older  trees  had  their  yielding 
capacity  paralyzed  for  two  or  three  years. 


N.  C.  R.  A.  WARNS  COFFEE  IMPORTERS 
The  National  Coffee  Roasters’  Association 
called  the  attention  of  its  members  in  a recent 
bulletin  to  the  necessity  of  notifying  the  Coffee 
Division  of  the  United  States  Food  Administra- 
tion immediately  upon  the  consummation  of  any 
purchase  of  coffee  involving  importation  direct 
from  the  producing  country.  The  report  on  the 
monthly  returns  is  not  sufficient ; each  transaction 
must  be  reported  at  once  in  order  to  obtain  im- 
port licenses  without  delay. 
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PACKING 

Coffee,  Tea,  Cocoa, 
Spices,  Cereals, 
Shelled  Nuts 

IN  PAPER 


A Mark  of  Quality — 
A Sign  of  Service 


These  are  some  of  the  things  that  MUST  reach  the  con- 
sumer with  all  the  aroma  and  flavor  intact.  There  is  no 
better  way  to  insure  this  than  to  use 

l>iamond*F  Papers 

Glassine  Greaseproof  Vegetable  Parchment 

Parchmoid 

You  should  choose  one  of  these — depending  on  what  you 
pack  and  how  you  pack  it.  Can  be  used  inside  or  outside  of 
cartons;  made  into  bags,  envelopes,  etc.  All  of  these  well- 
known  Diamond-F  Papers  are  made  of  the  highest  grade 
raw  materials.  They  are  strictly  pure  cellulose  and  free 
from  oils,  waxes,  metals,  etc.,  and  will  not  injure  the  product 
in  the  slightest.  They  impart  no  odor  to  the  food  nor  do 
they  affect  its  original  condition. 

These  papers  stand  folding  and  creasing  without  cracking. 
They  can  be  printed  in  any  colors.  They  can  be  had  in 
sheets,  rolls  and  circles. 

We  will  be  glad  to  send  you  samples  and  give  you  informa- 
tion if  you  will  tell  us  the  nature  of  your  product.  If  your 
jobber  hasn’t  Diamond-F  Protective  Papers  in  stock  we  can 
supply  him  on  short  notice. 

Diamond  State  Fibre  Company 

Bridgeport,  Pa.  (Near  Philadelphia) 

Also  makers  of  Diamond  Fibre — “A  Remarkable 
Material” 


Ritchie’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie's  Paraffined  or  Parchment,  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

W.  C.  RITCHIE  AND  COMPANY 
414  SO.  GREEN  ST.,  CHICAGO,  ILL. 
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SPICES  FROM  HONGKONG 

A Review  of  the  Cassia  and  Cinnamon  Export 
Trade  in  1917,  With  Special  Ref- 
erence to  the  United  States 


[special  correspondence] 

Hongkong,  British  China,  March  12,  1918. 
[7  XPORTS  of  cassia,  or  commercial  cinnamon, 
1 from  Hongkong  during  the  past  year  have 
held  up  fairly  well,  all  things  considered,  though 
figures  show  decreased  exports  in  amounts  and 
values.  Exports  to  all  countries  are  placed  by 
commercial  authorities  at  75,351  cases,  compared 
with  94,296  cases  in  1916.  Of  the  shipments  in 
1917  the  United  States  and  Canada  are  credited 
with  51,646,  and  Great  Britain  with  the  balance  of 
23,705  cases,  while  in  the  previous  year  the  United 
States  and  Canada  are  credited  with  58,225  and 
Great  Britain  with  36,071.  Declared  exports  of 
cassia  to  the  United  States  during  1917  were 
valued  at  $349,968,  as  compared  with  $504,207  for 
1916.  The  exports  to  the  United  States  in  1916 
were  exceptional,  growing  out  of  specially  favor- 
able freight  opportunities  and  also  as  a result  of 
speculation.  The  trade  during  1917  was  more 
normal. 

High  freights  tell  particularly  upon  the  cassia 
trade.  During  the  past  year  high  freights  and 
the  high  exchange  value  of  silver  made  the  cost 
of  the  better  grades  of  cassia  excessive.  The 
result  was  that  most  business  done  was  in  broken 
cassia,  while  the  Kwangsi  selected  and  Saigon 
grades  were  neglected,  and  this  in  turn  caused 
considerable  stocks  to  be  accumulated.  With  such 
a stock  of  these  grades  on  hand  it  seems  unlikely 
that  the  usual  amount  of  cassia  will  be  gathered 
during  1918,  in  order  that  the  present  stock  can 
be  worked  off.  Dealers  anticipate  steady  prices 
for  the  current  year. 

There  has  been  an  increase  of  shipments  of 
pepper  from  Hongkong  during  the  past  two  years 


as  a result  of  changes  in  the  shipping  trade.  De- 
clared exports  of  pepper  to  the  United  States  in 
1917  were  valued  at  $216,956  gold,  as  compared 
with  shipments  in  previous  years  so  small  that 
they  were  not  specified  in  the  returns.  The  pep- 
per comes  from  Indo-China,  and  heretofore  usu- 
ally reached  the  United  States  by  way  of  Europe. 
There  is  no  reason,  under  normal  conditions,  why 
it  should  not  be  exported  to  the  United  States 
direct,  and  the  direct  trading  brought  about  by 
war  conditions  is  likely  to  become  permanent. 


EAST  INDIES  COFFEE  CROP 
[special  correspondence] 

Batavia,  Java,  June  15,  1918. — The  N.  V.  Tech- 
misch  Bureau  Verhoop  reports  a decided  decrease 
in  coffee  production  in  1917  as  compared  with 
1916.  Here  are  some  of  the  Bureau’s  statistics: 


, Private ^ Government—-, 

1916  1917  1916  1917 

Grade  Pounds  Pounds  Pounds  Pounds 

Java  18,970,640  11,186,000  2,614,600  594,456 

Liberia  5,472,504  4,636,512  162,656  33,320 

Robusta  116,942,320  113,908,888  3,482,960  3,312,688 


Total 141,385,464  129,731,400  6,260,21(f  3,940,464 


MILD  COFEE  SHIPPERS  COMPLAIN 
Mexican  and  Colombian  coffee  shippers  com- 
plain of  the  freight  charges  to  New  York.  The 
rate  is  $21.50  per  ton,  the  same  as  from  Brazil, 
although  Brazil  is  twice  the  distance  from  New 
York.  The  shippers  have  tried  to  charter  their 
own  boats,  but  licenses  have  been  refused  by  the 
United  States  Shipping  Board,  on  the  ground  that 
it  would  enable  importers  to  compete  with  the  rate 
fixed  by  the  Board. 


COLOMBIA  GROWERS  IN  DIFFICULTY 
Reports  from  Colombia  state  that  the  coffee 
industry  of  that  country  is  threatened  because  of 
shipping  complications.  Anticipating  transporta- 
tion difficulties,  growers  send  their  crops  to  the 
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ifM'  FIBRE  CONTAINERS 

Teas,  Coffees  and  Spices  can  be  ideally  and  economically  packed  in 
WEIS  Parchment  Lined  Containers.  Aroma  cannot  escape — impurities 
cannot  enter. 

Baking  Powder  can  be  perfectly  packaged  in  WEIS  Paraffined  Containers. 

They  are  air-tight  and  moisture-proof.  Both  are  endorsed  by  leading 
Food  authorities. 

Made  in  square  form,  for  compactness,  with  round  air-tight  cap.  Any 
capacity  from  2 to  214  cubic  inches. 

Let  us  help  you  solve  your  packaging  problems.  Get  complete  informa- 
tion, prices,  etc. 

The  fibre  container  corporation 

160  WEST  FRONT  STREET  MONROE,  MICH. 


Conserve  tin  and 
Glass  in  Packaging 


Coffee,  Tea, 
baking  powder, 
Cocoa,  Spices, 
Etc. 


NAPACAN  Mark) 


The  highest  grade  all  paper  can  on 
the  market.  Its  impervious  qualities 
are  “built  into  it”,  the  manufacturing 
process  being  entirely  different  from  all 
other  forms  of  paper  containers. 

^ A Baltimore  Coffee  Roaster  writes: 
“The  Napacan  has  proven  the  best  for 
ground  coffee  that  we  have  tried  since 
the  advance  in  tin.  We  are  enthu- 
siastic about  it.” 

It  is  also  the  handsomest  package 
on  the  market.  The  patent  Hermetic 
Seal  Closure  is  ideal  for  Coffee.  Write 
for  catalogue  and  samples. 

NATIONAL  PAPER  CAN  CO., 
576-598  Clinton  St.,  Milwaukee. 
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coast  earlier  than  usual.  Consequently  the  ports 
are  flooded,  the  market  has  declined  rapidly  and 
planters  are  facing  serious  losses.  To  add  to 
their  troubles  production  during  recent  years 
has  been  small  because  of  heavy  rains. 

Victoriano  Velez  states  in  “El  Liberal”  that 
steps  are  being  taken  to  help  the  planters  to  pre- 
vent the  abandonment  of  plantations.  An  effort 
is  being  made  to  lessen  the  expense  of  transporta- 
tion from  plantation  to  seacoast.  Valorization  is 
also  being  discussed.  " A group  of  capitalists  is 
expected  to  loan  money  to  the  producers  at  low 
interest  over  a long  period  to  tide  them  over  the 
crisis. 


NEW  ORLEANS  LETTER 


News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  July  31,  1918. 
/'~\WING  probably  to  the  small  stock  at  New 
Orleans  the  Government  has  not  bought  cof- 
fee here  lately,  but  still  has  on  hand  some  that  is 
being  roasted  under  the  direction  of  B.  C.  Casa- 
nas,  official  roaster  for  the  Government.  There 
are  three  ships  allotted  for  this  port,  which  may 
bring  in  about  150,000  bags,  some  of  which  is  for 
interior  importers.  The  local  stock  now  is  below 
100,000  bags,  which  is  not  regarded  as  serious,  ex- 
cept that  it  is  difficult  to  secure  grades  desired  by 
customers. 

Mr.  Casanas  recently  returned  from  a trip  to 
New  York  on  Government  business  and  in  connec- 
tion with  the  affairs  of  the  National  Coffee  Roast- 
ers’ Association,  of  which  he  is  president.  Louis 
Bright,  also  a member  of  the  coffee  advisory  com- 
mittee appointed  by  the  Government,  has  been  in 
New  York  and  Washington.  He  stated  that,  al- 
though there  is  no  great  amount  of  coffee  in 
sight,  he  is  satisfied  that  no  serious  shortage  will 
be  allowed  to  occur,  and  that  ships  now  afloat 


will  bring  the  stock  fairly  well  towards  the 
average. 

The  American  Coffee  Company  is  making  a 
special  drive  on  the  sale  of  Nutro,  a product 
which  is  designed  to  take  the  place  of  chicory  in 
coffee.  President  Ker  said  the  sales  are  develop- 
ing satisfactorily.  E.  K.  Pelton. 


NEW  ORLEANS  WANTS  MORE  SHIPS 
[from  a staff  correspondent] 
Washington,  D.  C.,  July  11,  1918. — A com- 
mittee,' composed  of  the  following  New  Orleans 
coffee  men,  was  here  a few  days  ago  to  advise 
with  officials  of  the  United  States  Food  Adminis- 
tration : B.  Meyer,  Louis  J.  Bright,  Charles  Goll. 

It  is  understood  that  the  committee  took  up  the 
question  of  additional  coffee  ships  for  New  Or- 
leans, pointing  out  the  need  for  them  at  this  time. 
The  officials  told  the  committee  that  they  are 
doing  all  that  they  can  to  obtain  the  tonnage  for 
the  coffee  trade,  and  it  is  understood  that  the 
matter  has  again  been  brought  to  the  attention  of 
the  United  States  Shipping  Board.  Lamm. 


THE  NEW  YORK  MARKETS 


Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 


New  York,  August  1,  1918. 

THE  present  coffee  situation  indicates  that  there 
will  be  little  material  change  in  prices  in  the 
near  future.  Indifferent  demand  in  this  country, 
restricted  receipts  and  a smaller  visible  supply  in 
Brazil,  as  well  as  the  unsettled  money  exchange 
conditions  in  that  country,  are  the  factors  quoted 
by  traders  for  their  belief  that  there  will  be  no 
immediate  advance  in  coffee.  Because  of  scarcity 
here  some  Brazilian  grades  have  advanced 
slightly.  Analyzing  the  situation  one  broker  said : 
“A  full  ninety  days’  supply,  and  figuring  for  a fair 


“Arksafe”Elastic  Paper  Linings 


FOR  BAGS  AND  BARRELS 

Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices. 

Samples  Upon  Request 

Arkell  Safety  Bag  Co., 

CHICAGO  NEW  YORK 

14  East  Jackson  Boulevard  120  Broadway 
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“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


COME  ON! 

“Come  on  and  save”,  says 
“K.  V.  P.”  vegetable 
parchment  paper! 

Used  as  a carton  liner,  this 
paper  preserves  the  quality 
of  the  contents — protect- 
ing them  from  contamina- 
tion. The  absolute  purity 
of  this  paper  renders  it 
especially  suited  for  use 
with  choice,  moist  foods 
as  well  as  dry. 

Vegetable  parchment 
liners — 

Waxed  paper  sealers — - 
A good  board  carton — 

Have  you  investigated  the 
possibilities  in  this  combi- 
nation ? Costs  less  than  tin 
— and  for  many  purposes  is 
superior.  Saves  food — 
unquestionably. 

Learn  how  paper  is  per- 
forming a great  food  con- 
serving service  — ask  us 
not  to  leave  your  name  off 
the  PRATTLER  list. 
KALAMAZOO  VEGE- 
TABLE PARCHMENT 
COMPANY, 

Kalamazoo,  Michigan 


PAPER  CAN  MACHINERY 


OUR  MACHINES  CAN  BE  IMITATED 

but 

our  experience  can  only  be 
obtained  at  your  expense. 


Samuel  M.  Langston  Company,  camden,  n.  j.,  u.s.  a. 

AGENTS 

CANADIAN  FAIRBANKS-MORSE  CO.,  Ltd.  T.  W.  & C.  B.  SHERIDAN  CO. 

Montreal  Canada  Toronto  London,  England 

GEO,  FETHERS  & CO.,  Melbourne,  Australia 
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average  cost  on  purchases,  seems  the  most 
rational  thing  to  do.’' 

The  Government’s  revised  coffee  regulations 
had  little  effect  on  the  market.  The  majority  of 
traders  were  pleased  and  can  now  act  intelligently. 

The  Tea  Market  is  Quiet 
The  tea  market  is  in  the  grip  of  the  usual  sum- 
mer complaint.  While  there  is  little  buying,  ex- 
cept along  routine  lines,  holders  of  tea  expect  a 
revival  soon  when  buyers  must  come  into  the 
market  to  replenish  supplies.  New-crop  Japans, 
Formosas  and  Chinas  are'  receiving  scant  atten- 
tion. Outside  of  Indias,  Ceylons  and  Javas,  spot 
holdings  in  other  growths  are  generally  low.  The 
tone  of  the  whole  market  is  quite  firm. 

The  Spice  Market  Fairly  Active 
The  spice  market  is  moderately  active,  with  few 
changes  of  importance  to  note.  The  domestic  de- 
mand is  slowly  increasing.  “Fairly  liberal”  de- 
scribes the  export  demand. 

Peppers — Prices  are  held  fairly  steady  by  a 
good  export  demand.  A narrow  market  is  ex- 
pected to  continue.  Cloves — Stocks  are  low  and 
the  future  uncertain.  Pimento — Firm  and  in 

healthy  demand  at  steady  prices.  Cassias — All 
grades  steady  and  in  fair  demand.  Nutmegs — 
Spot  prices  are  steadily  advancing.  It  appears 
there  will  be  a scarcity  of  East  Indians.  Mace — 
Stocks  continue  small  and  prices  are  firm. 
Gingers — Business  practically  at  a standstill,  ex- 
cept in  Jamaicas,  which  are  higher. 


COFFEE  CROP  IN  SAO  PAULO 
Cable  advices  from  Sao  Paulo,  Brazil,  received 
late  in  July,  were  that  the  coffee  crop  is  now  being 
gathered,  and  that  the  yield  would  be  about 
8,000,000  bags.  It  was  further  stated  that  the 
yield  for  1919  is  estimated  at  3,000,000  to  5,000,000 
bags,  and  1920  at  4,000,000  to  6,000,000  bags.  The 
decrease  in  prospect  is  attributed  to  the  recent 
frost  killing  large  numbers  of  young  trees. 


OBITUARY 

William  J.  Kinsella 

William  J.  Kinsella,  president  of  the  Hanley  & 
Kinsella  Coffee  & Spice  Company,  St.  Louis,  and 
a prominent  member  of  the  National  Coffee 
Roasters’  Association, 
died  July  14  at  the  age 
of  73  years.  Mr.  Kin- 
sella was  known  as  a 
leading  public  - spirited 
citizen  and  an  indefa- 
tigable worker  for  the 
good  of  the  coffee  in- 
dustry. Born  in  Car- 
low,  Ireland,  June  9, 
1846,  he  came  to  New 
York  at  the  age  of  19. 
In  1870  he  entered  the 
grocery  business  in 
Cleveland  with  h i s 
brother.  In  1881  he 
purchased  the  St.  Louis 
branch  of  the  Thomp- 
son-Taylor  Spice  Com- 
pany, of  which  he  was  manager,  starting  business 
under  the  name  of  William  J.  Kinsella  & Co., 
which  later  became  the  Hanley  & Kinsella  Coffee 
& Spice  Company,  with  Mr.  Kinsella  as  president 
and  John  H.  Hanley,  vice-president.  At  his 
death  Mr.  Kinsella  was  also  a director  of  the 
Mercantile  Trust  Company  of  St.  Louis,  and  of 
the  Industrial  Loan  Association.  He  is  survived 
by  his  widow,  two  sons  and  a daughter.  Dalton 
J.  Kinsella,  the  youngest,  is  in  army  service 
abroad.  William  J.  Kinsella,  the  elder  son,  re- 
sides at  7118  Washington  Boulevard,  St.  Louis. 


Joel  C.  Whitney 

Joel  C.  Whitney,  president  of  J.  C.  Whitney 
Company,  Chicago  and  New  York,  died  July  21  at 
Laconia,  N.  H.,  where  he  was  visiting  relatives. 
Mr.  Whitney  had  been  identified  with  the  tea 
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CARTER,  MACY  & CO.,  Inc. 

Main  Office*  140-142  Pearl  Street,  New  York 

A WORLD-WIDE  ORGANIZATION 


Our  unexcelled  facilities  and  world-wide  organiza- 
tion place  us  in  a position  to  render  tea  buyers  ex- 
ceptional service.  We  maintain  our  own  offices  in 
every  important  tea-producing  country  (Shidzuoka, 
Yokkaichi,  Japan ; Taipeh,  Formosa ; Shanghai  and  Han- 
kow, China;  Batavia,  Java;  Calcutta,  India  and 
Colombo,  Ceylon),  also  in  the  leading  distributing 
centers  of  the  United  States  (Boston,  Philadelphia, 
Baltimore,  New  Orleans,  Chicago,  Cincinnati,  St. 
Louis,  St.  Paul,  Kansas  City,  San  Francisco,  Seattle, 
Los  Angeles), 

Views  of  some  of  our  establishments  are  shown  on 
this  page,  as  follows:  ^ . 


'ormosa. 


2 — Shidzuoka, 


5 — Shanghai, 
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trade  for  a half  century.  Born  at  Hudson,  Mich., 
in  1838,  he  joined,  in  1865,  the  importing  firm  of 
J.  W.  Doane  & Co.,  Chicago,  which  was  succeeded 
in  1895  by  J.  C.  Whitney  & Co.  Mr.  Whitney  re- 
tired from  active  business  a few  years  ago  on  ac- 
count of  his  health.  He  was  a charter  member  of 
the  Calumet  Club  and  Chicago  Athletic  Associa- 
tion, and  was  one  of  the  best-known  bachelor 
clubmen  in  Chicago’s  society  circles. 

John  Backus  O’Donohue 
John  Backus  O’Donohue,  a retired  coffee  im- 
porter and  jobber  of  New  York,  formerly  with 
Potter,  Sloan  & O’Donohue  Company,  and  one 
of  the  founders  of  the  Republic  Can  & Metal 
Company,  of  which  he  was  treasurer  until  two 
years  ago,  died  July  24  at  his  home  in  Brooklyn, 
N.  Y.  Mr.  O’Donohue  was  born  in  Brooklyn 
about  sixty  years  ago,  and  came  of  a coffee- 
importing family  that  shared  rank  with  the  lead- 
ing coffee  houses  of  the  past. 


John  Kissock 

John  Kissock,  of  John  Kissock  & Co.,  New 
York,  a leading  member  of  the  spice  trade,  died 
July  31  at  his  country  home  in  Point  Pleasant, 
N.  J.  Mr.  Kissock  was  68  years  old  at  his  death, 
a’’d  had  been  in  the  spice  business  for  about 
thirty  years.  -He  leaves  two  sons,  Alan,  a mining 
engineer,  and  Gordon,  who  is  now  serving  in  the 
navy. 

William  Hugh  Griffin 
William  Hugh  Griffin,  a buyer  for  Arbuckle  & 
Co.,  of  Pittsburg,  wholesale  grocers,  died  July  1. 
Mr.  Griffin  had  been  in  the  wholesale  grocery 
trade  for  about  fifteen  years. 

Eleanor  Isabella  Poole 
Eleanor  Isabella  Poole,  wife  of  Otis  A.  Poole, 
one  of  the  leading  tea  men  in  Japan,  died  June  4 


at  her  Yokohama  home.  Born  in  Ireland  in  1841 
she  came  with  her  parents  to  Chicago  to  reside 
there.  There  she  married  Otis  A.  Poole,  going 
with  him  to  Japan  in  1888. 


SALIENT  TRADE  NOTES 

W.  T.  Brown,  traveling  salesman  for  J.  Aron  & 
Co.,  spent  part  of  July  in  the  New  York  office  of 
this  firm.  He  covers  a large  territory,  and  re- 
ports that  roasters  are  operating  under  consider- 
able handicaps  just  now,  but  that  conditions  are 
generally  good. 

The  tea  and  coffee  importing  firm  of  Stanway- 
Hutchins,  Ltd.,  with  offices  at  18  St.  Alexis  street, 
Montreal,  has  been  organized  by  H.  M.  Stanway, 
formerly  with  John  Hope  & Co.,  and  John  D. 
Hutchins,  until  recently  president  of  the  John 
Duncan  Company. 

The  Best  Clymer  Manufacturing  Company  has 
been  incorporated  at  Wilmington,  Del.,  with 
capital  of  $3,000,000,  to  do  a business  in  teas,  cof- 
fees, etc.  The  incorporators  are  John  C.  Draper, 
C.  L.  Rimlinger  and  F.  A.  Armstrong,  all  of 
Dover,  Del. 

The  Nordisk  Export  & Import  Company,  New 
York,  has  been  incorporated,  with  capital  of 
$250,000,  to  do  a general  export,  import,  commis- 
sion, ship  brokerage  and  forwarding  business.  The 
incorporators  are  N.  A.  Isvald,  105  Hudson 
street;  C.  Stang,  Ritz-Carlton  Hotel,  and  T.  L. 
Thompson,  27  William  street. 

The  pecan  exchange  at  Albany,  Ga.,  recently 
put  into  operation  a Burns  30-inch  revolving 
separator  for  making  seven  grades  of  pecan  nuts. 

The  A.  J.  Kasper  Company,  importer  of  coffees, 
teas  and  spices,  with  offices  in  Chicago,  has  in- 
creased its  capital  stock  from  $200,000  to  $300,000. 

The  Eppens,  Smith  Company,  New  York,  re- 
cently installed  a No.  4 Burns  coffee  separator 
with  bucket  elevator  and  a complete  set  of  storage 
bins. 
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We  can  increase  your  bulk  coffee  sales 

B.  F iscHer  arid  Co. 


IMPORTERS 

Tea--Coffee— Spice— Rice 
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JAVA 

The  extensive  importations  of  Java  Teas  into  the 
United  States  during  the  past  twelve  months  and 
their  wide  distribution  to  all  classes  of  buyers  have 
resulted  in  a growing  appreciation  of  the  better 
qualities  and  grades. 

When  our  market  was  bare  of  Ceylons  and  Indias 
and  prices  were  abnormally  high  anything  and 
everything  in  Java  Teas  were  freely  absorbed,  but 
now  wise  buyers  are  using  discrimination  and  de- 
manding the  “teas  that  are  better.”  Our  experi- 
ence and  resources  have  helped  many — may  they 
not  help  you  ? 
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HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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Alejandro  Angel  & Co.,  New  York,  have  been 
incorporated,  with  capital  of  $500,000.  The  in- 
corporators are  A.  Angel  and  E.  V.  Culberson,  17 
State  street,  and  C.  T.  Dorion,  120  Broadway. 

Philip  Wechsler,  dealer  in  teas  and  coffees  at 
96  First-  street,  New  York,  will  soon  move  to  49 
First  street,  where  a complete  coffee  roasting 
equipment  will  be  installed.  This  concern  sells 
principally  to  the  hotel  and  restaurant  trade,  and 
selected  one  of  the  new  Karoma  outfits  built  by 
Jabez  Burns  & Sons,  having  a No.  5 roaster  of 
two  bags  capacity.  The  coffee  is  discharged  into  a 
stationary  cooler  box  placed  alongside  the  roaster, 
which  connects  at  the  back  with  the  suction 
stoner. 

The  Mohler  Bros.  Coffee  Company,  Hatties- 
burg, Miss.,  has  been  incorporated,  with  $10,000 
capital.  Incorporators  are  John  T.  Duke,  G.  and 
J.  E.  Mohler,  of  Hattiesburg. 

The  Duncan  Coffee  Company,  Houston,  Tex., 
recently  incorporated,  with  $50,000  capital,  by 
Id.  M.  Duncan,  D.  C.  Dunn  and  V.  H.  Borsodi,  has 
installed  a No.  1 Burns  coffee  granulator  for 
wholesale  grinding  of  the  “steel-cut”  variety. 

The  Stebbins  Company,  Savannah,  Ga.,  manu- 
facturer of  peanut  products,  has  been  incorporated, 
with  capital  of  $25,000,  by  H.  Geiger  and  others. 


The  Raise  Light  Manufacturing  Company, 
baking  powder  maker,  has  been  negotiating  for  a 
plant  in  ifavore,  Mont. 

Equipment  recently  shipped  to  San  Francisco 
for  the  Lipton  tea  packing  plant  includes  a No.  2 
Burns  mixer  for  blending  tea  in  batches  of  t,ooo 
pounds  at  a time,  with  fan  attachment  for  remov- 
ing dust. 

Rebhun,  Dworkis  & Co.,  169  Rivington  street, 
New  York,  have  been  incorporated,  with  capital 
of  $25,000,  to  do  a wholesale  grocery  business. 
The  incorporators  are  K.  Rehbun,  L.  Hirsch  and 
H.  Dworkis. 

A Challenge  pulverizer  was  recently  added  to 
the  coffee  grinding  department  of  Robert  Buttlar 
& Co.,  wholesale  dealers  and  roasters  at  623  Hud- 
son street,  New  York. 

The  Crown  Cordial  & Extract  Company,  Wat- 
sonville, Cal.,  has  changed  its  corporate  name  to 
the  Crown  Fruit  & Extract  Company,'  so  as  to 
more  clearly  indicate  the  nature  of  the  business. 

The  Utica  Flavor  & Extract  Company,  Utica, 
N.  Y.,  has  been  incorporated,  with  capital  of 
$20,000,  by  A.  S.  Owens,  V.  T.  Gilbert  and  A.  G. 
Senior. 

The  Mutual  Coffee  Company,  Montgomery, 


EPPENS,  SMITH  COMPANY 

Importers  and  Jobbers 

COFFEES  and  TEAS 

267-269-271  Washington  St.,  103-105-107  Warren  St., 

124  Front  St.,  New  York 

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiiiiiiiiinmii 

JAVA  and  SUMATRA 
COFFEES 

SPOT  AND  AFLOAT 

Offering  some  choice  lots.  Ask  for  Samples 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 

IRWIN  - HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  Mouse  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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Ala.,  has  recently  installed  a second  No.  1 Burns 
granulator. 

The  Royal  Baking  Powder  Company,  of  Okla- 
homa City,  Okla.,  has  been  incorporated,  with 
$100,000  capital. 

The  Hershey  Chocolate  Company  will  soon 
install  more  Burns  roasting  machinery,  including 
six  No.  1 roasters,  tiptop  cooler  boxes,  etc.,  simi- 
lar to  apparatus  already  used  in  the  big  factory 
at  Hershey,  Pa. 

J.  D.  Lewis,  president  of  the  American  Cotton 
Oil  Company  and  its  subsidiary,  the  N.  K.  Fair- 
bank  Co.,  has  resigned  to  become  president  of  the 
United  Cereal  Mills,  of  Chicago  and  Quincy,  111., 
and  Buffalo,  N.  Y. 

The  Mason,  Au  & Mangenheimer  Candy  Manu- 
facturing Company,  Brooklyn,  N.  Y.,  recently  in- 
stalled a No.  5 Burns  roaster  for  gas  fuel  in  the 
cocoa  roasting  department. 

J.  H.  Barringer,  formerly  executive  secretary 
of  the  National  Cash  Register  Company,  Dayton, 
Ohio,  was  promoted  July  5 to  assistant  manager 
of  the  company. 

The  H.  C.  Derby  Company,  622  West  Thirty- 
ninth  street,  New  York,  recently  installed  a Burns 
suction  cleaner  for  removing  stones,  etc.,  from 


blanched  peanuts.  This  concern  is  affiliated  with 
the  E.  K.  Pond  Packing  Company,  Chicago. 

Early  in  the  month  shareholders  of  the  Acme 
Tea  Company  were  being  asked  to  exchange  their 
•first  preferred  stock  for  the  same  class  of  stock 
in  the  American  Stores  Company,  share  for  share. 
The  right  to  exchange  ceased  after  July  31,  1918. 

Recent  additions  to  the  peanut  butter  equipment 
operated  by  Hamilton  & Hansell,  Inc.,  of  99  North 
Moore  street,  New  York,  include  a Burns  suction 
cleaner  and  picking  table  with  bucket  elevator, 
etc. 


BUSINESS  WITH  PORTUGAL 

Specialty  in 

Teas,  Coffees  and  Cocoas 

Importers  and  Exporters 

SOCIEDADE  PORTUGUESA  IMPORTA- 
DORA  AND  EXPORTADORA  Lda. 

(Portuguese  Import  and  Export  Co.,  Ltd.) 

Head  Office: 

Rua  dos  Douradores,  83,  LISBON 
London  Office:  63,  Crutched  Friars,  E.  C.  3 
Agencies  all  over  the  world 


NORDHE1M  & CO. 

61  WILLIAM  STREET  NEW  YORK 

IMPORTERS  OF 

TEA,  RUBBER,  COFFEE,  TIN,  COPRA 

and  other  Dutch  Indian  Produce 

Agents  of  von  Nordheim  & Co.,  Batavia,  and  Indische  Handels 
Maatschappy  (Indian  Trading  Company),  Rotterdam  and  Soerabaia, 
Java. 

Directors  of  tea,  rubber,  cocoanut  and  tobacco  plantations  in  the 
Dutch  East  Indies. 
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JOHN  C.  SIEGFRIED  & CO. 

FOUNDED  — 1894 

IMPORTERS  EXPORTERS 

SPICES  TEA  OILS 

All  products  of  JAPAN,  CHINA  and  JAVA 

Shidzuoka,  Japan  San  Francisco.  Cal. 

Shanghai.  China Chicago.  111. 


E.  B.  MOLLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 


Jardine,  Matheson  & Co.9 

LIMITED 

Importers  of  all  classes  of  tea,  including 

CEYLONS.INDIAS 
and  JAVAS 

63  Wall  Street,  New  York 


TEMPLE  GARDEN 

BRAND 


TEA 

COFFEE 

COCOA 

chocolate: 

SPICES 

EXTRACTS 


THE  TEMPLE  GARDEN  CO. 


BOSTON 


BEST  VALUES  IN 

India  and  Ceylon 

TEAS 

Importers 

I.  H.  SILIT  & CO., 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

COFFEE  fe&^Mnr6' 
Packers  of  Teas  ?«ki,^.ped3£ 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 


HUNT  fit  CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 


JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


Trade  Mark  Reg.  U.  S.  Pat.  Off.  No.  105,557 


New  season's  genuine  “Fuji” 
now  ready.  Inquire  for  samples 
and  prices  on  the  celebrated 
marks 


APPLY  TO 

CHARLES  de  CORDOVA 

SOLE  AGENT  for  UNITED  STATES  (East 
cf  Denver)  and  CANADA  of  THE  FUJI 
COMPANY,  SHIDZUOKA,  JAPAN. 

78  WALL  STREET,  NEW  YORK 
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THE  PRACTICAL  RETAIL  GROCER 

^ A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,*display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


COFFEE  AND  SALESMANSHIP 


How  British  Wholesalers  Are  Teaching  Grocers 
in  England  the  Proper  Way 
to  Sell  Coffee 


AV/HEN  the  recent  shortage  of  tea  befell  Great 

' ’ Britain  several  of  the  large  importing 
houses  began  a campaign  to  educate  the  English 
grocers  on  how  to  sell  coffee  to  take  the  place  of 
tea.  The  propaganda  was  carried  on  largely  in 
British  grocery  papers,  in  page  advertisements, 
many  of  which  contained  suggestions  that  even 
the  better  versed  American  coffee  retailer  might 
find  instructive. 

One  of  the  most  striking  series  of  advertise- 
ments was  run  by  Brooke  Bond  & Company,  Ltd., 
who  are  best  known  in  the  British  Empire  as  tea 
people,  but  who  also  handle  coffee.  The  series 
was  entitled  “Coffee  and  Salesmanship/’  and  con- 
tained the  following  precepts : 

The  grocery  trade,  or  any  other  retail  business, 
can  be  carried  on  in  two  ways — you  may  let  peo- 
ple buy,  or  yon  may  sell  them  things. 

One  is  mere  shopkeeping ; the  other  is  salesman- 
ship. One  is  letting  customers  choose ; the  other 
is  selling  things  that  the  grocer  chooses. 

Creating  a demand  instead  of  merely  waiting 
for  it  is  active  business  building.  It  takes  time  to 
serve  customers,  anyway.  Use  that  time  to  sell 
what  you  want  people  to  buy,  and  you  trade  to 
your  own  advantage. 

Hardly  anything  which  a grocer  has  for  sale  at 
the  present  time  is  better  worth  salesmanship  than 
coffee. 

The  grocer  has  a chance  to  use  his  knowledge 
and  his  business  sense  on  coffee.  There  is  a 
chance  to  build  up  business  with  coffee. 

If  customers  at  the  present  time  are  not  pleased 
with  your  tea  it  is  not  entirely  your  fault.  But 
that  will  not  save  you  from  their  criticisms. 

The  coffee  which  you  can  sell  them  will  give 
every  satisfaction.  You  have  a choice  of  five  ex- 
cellent coffees  from  us.  And  you  can  sell  coffee 
if  you  try. 

Salesmanship  is  not  pestering  people  to  buy. 
Neither  is  it  selling  people  something  that  they 
do  not  want. 

Salesmanship  is  helping  people  to  buy  what  they 
want,. whether  they  knout  that  they  want  it  or  not. 


People  need  coffee  to-day.  But  comparatively 
few  of  them  know  that  they  need  it. 

They  have  no  chance  to  exercise  their  taste  in 
buying  tea.  The  grocer  has  no  chance  to  exercise 
his  grocership  in  selling  tea — or  buying  it.  He 
knows  little  more  about  the  tea  of  to-day  than  the 
people  know  who  buy  it. 

But  there  is  a choice  in  coffee.  The  grocer  who 
knows  how  to  buy  coffee  is  able  to  compete  with 
his  rival  who  doesn't  know  so  well  how  to  buy 
coffee.  That  is  a sort  of  competition  worth- 
having. 

But  to  sell  coffee  you  must  teach  customers  to 
want  coffee.  That  is  salesmanship. 

People  in  this  country  know  very  little  about 
coffee.  They  are  not  much  accustomed  to  drink 
it.  In  1913  365,043,464  pounds  of  tea  were  im- 
ported into  this  country  and  only  94,854,816 
pounds  of  coffee.  A pound  of  tea  makes  about 
five  times  as  many  cups  as  a pound  of  coffee,  so 
the  consumption  of  tea  was  nearly  nineteen  times 
that  of  coffee,  counting  the  cups. 

But  coffee  has  more  than  the  stimulative  and 
comforting  value  of  tea.  People  may  not  care  to 
drink  it  in  the  afternoon.  There  is  every  reason 
why  they  should  drink  it  for  breakfast,  though. 
In  a popular  class  trade  the  superior  economy  of 
tea  is  less  important  just  now  than  it  would  be  in 
ordinary  times,  because  work  is  more  plentiful 
and  wages  higher. 

The  aroma  of  coffee  is  a powerful  argument  in 
selling  it.  Grind  it  in  the  shop,  and  the  fresh, 
fragrant  odor  attracts  the  customer. 

As  a consequence  of  the  educational  campaign 
coffee  sales  are  booming  in  Great  Britain,  and 
the  grocers  are  concentrating  upon  it.  Here  fol- 
lows a British  description  of  a window  display 
made  up  by  an  English  tea  and  coffee  merchant 
in  Bradford  : 

In  the  center  of  the  window  is  a chart  showing 
the  annual  production  of  coffee  by  the  principal 
areas  in  pounds,  viz.:  Brazil,  1,823,009,000;  Cen- 

tral American,  196,757,000;  South  American,  158,- 
745,000;  West  Indies,  95,946,000;  North  America, 
64,992,000;  East  Indies,  45,809,000;  British  Indies, 
29,400,000;  Africa,  20,053,000,  and  Arabia,  16,436,- 
qoo.  From  the  strips  hearing  these  figures  are 
colored  tapes  leading  to  samples  of  the  various 
coffees  grown  in  these  areas.  TheSe  statistics 
Were  obtained  from  the  U.  S.  A.  Bureau  of  Agri- 
culture, 1914.  Paper  bags  on  the  right  of  the 
window  show  the  amounts  of  coffee  consumed  per 


August,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


173 


•When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


r—  ■ ' ■■ 

This  Is  Your  Supreme  Test 

No  use  wasting  ycur  time  in  argument  over  the  war. 

W e are  in  the  war  to  the  bitter  end.  We  are  in  it  because 
this  Republic  has  dedicated  cur  brave  ycung  lads  and 
all  our  national  resources  to  the  cause  of  Freedom. 

It  is  not  enough  to  give  soldiers  and  ships  and  guns — 
we  must  give  our  souls.  We  must  save  and  sacrifice 
until  it  hurts.  We  will  come  out  of  the  conflict  a stronger 
and  sturdier  race  with  a higher  intelligence  regarding  the 
nutritive  value  of  foods.  Wanton  waste  of  any  of  the 
great  food  staples  is  unpatriotic. 

We  have  given  to  the  Government  a good  portion  of 
our  wheat  supply.  Of  course  you  can’t  get  all  the  Shred- 
ded Wheat  Biscuit  you  want.  But  don’t  grumble  or 
complain.  Our  supply  is  limited  just  now — but  the 
golden  harvest  is  near. 

The  Shredded  Wheat  Company 
Niagara  Falls,  N.  Y. 

* ■ - * 
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head  in  various  countries.  The  window  has  been 
a success  from  an  educational  standpoint,  and  one 
from  which  Messrs.  Moreland  & Son  have 
reaped  considerable  benefit.  The  window  was 
dressed  during  a period  of  acute  tea  shortage. 

The  foregoing  description  affords  a valuable 
suggestion  ffor  a grocer’s  window  display  in  this 
country. 

TEA  NOTES  FOR  RETAILERS 


Some  Valuable  Hints  on  Blending  and  Dis- 
tributing as  Suggested  by  a Cana- 
dian Importer 

By  H.  L.  Maclean 

Vancouver,  B.  C. 

No.  3 — Uniformity  in  Blends 

nPHE  chief  requisite  in  blended  teas  is  uniform- 
ity.  Few  retail  dealers  are  able  to  buy  suffi- 
cient of  the  several  growths  to  make  a blend  that 
will  guarantee  ti^e  quality  running  uniform. 
Sooner  or  later*pije  or  more  of  the  teas  used  will 
run  out  ay4  to  be  ^placed  by  a “match,” 

as  near  a match  as  possible^  With  an  assorted 
stock  of  25  chests  or  less  offblending  teas  this  is 
bound  to  occur,  even  if  the  dealer  should  know 
the  requisite  teas  and  the  proportions  to  use. 

The  wholesalers  have  almost  an  unlimited  sup- 
ply to  draw  from,  and  the  blender  who  knows  his 
business  will  use  about  from  six  to  seven  teas  to 
a blend.  So  when  he  has  to  replace  teas  that  run 
out  the  change  will  be  so  slight  that  it  is  almost 
imperceptible. 

The  retailer  using  two  teas  and  one  running  out 
is  at  a disadvantage  as  compared  with  the  whole- 
saler who  only  has  to  change  in  the  proportion  of 
one  to  seven.  It  is  no  guarantee  to  buy  the  same 
estate  mark  each  time.  Tea  from  the  same  estate 
this  month  may  be  very  much  inferior,  or  very 
much  superior,  to  the  previous  shipment,  varying 
with  climatic  conditions,  or  the  season  of  the  year 
it  was  grown. 

You  cannot  reduce  cost  by  using  poor  flavor, 
rank,  weedy  or  tarry  teas,  no  matter  how  cheap 
it  is,  without  injuring  your  blend,  as  the  cheap 
quality  will  stand  out  and  come  through  in  spite 
of  what  you  can  do,  and  the  high  quality  teas  will 
not  offset  the  poor.  To  obtain  a medium  quality 
blend  use  all  medium  quality  teas  rather  than 
some  high  and  some  poor.  It  is  safe  to  avoid 
cheap  liquoring  teas  at  any  time. 

High  grade  teas  may  be  blended  with  medium 
grade  without  injury  to  the  blend,  but  never  poor 
quality.  As  much  as  possible  select  teas  of  the 
same  size  leaf.  If  you  use  coarse  teas  (no  matter 


what  the  quality)  with  small  broken  leaf,  you 
will  find  the  small  leaf  will  gradually  work  to  the 
bottom  of  the  chest  or  bin,  and  will  not  blend 
evenly.  If  possible,  keep  your  blends  made  up  at 
least  five  weeks  ahead  before  going  into  consump- 
tion, so  that  the  flavor  of  the  different  teas  will 
assimilate  with  each  other. 

It  is  perhaps  needless  to  point  out  that  it  is  very 
essential  that  teas  be  kept  air  tight  as  much  as 
possible  and  packed  tightly  in  the  chest  or  bin. 
It  is  advisable,  if  buying  teas  already  blended, 
to  disturb  them  as  little  as  possible,  as  they  are 
packed  tightly  in  the  first  place.  When  put  into 
bins,  etc.,  they  get  more  or  less  loosened  up  and 
the  air  gets  into  them.  The  same  precaution  is 
applicable  to  straight  Ceylons  or  Indians. 

In  storing  tea  avoid  placing  it  near  fruit,  cheese, 
vegetables,  soap,  oil,  tar  paper,  or  anything  of  a 
strong,  smelly  character,  as  probably  there  is  no 
other  article  of  the  grocery  business,  with  pos- 
sibly the  exception  of  butter  or  coffee,  that  so 
readily  takes  on  foreign  odor  as  does  tea. 


A CANNED  MILK  WEEK 

A Nation-Wide  Salqs  ...Campaign  Under  the 
Slogan  “Use  More  Sftilk”  is  to  Be 
Carried  On  Through  Grocers 

rT1HE  Carnation  Milk  Products  Company  has 
-*■  been  quick  to  grasp  the  significance  of  the 
Food  Administration’s  efforts  to  increase  the  use 
of  milk  and  milk  products  as  a measure  of  food 
conservation.  The  company  has  adopted  the 
slogan  “Use  More  Milk,”  and  entered  upon  a na- 
tional consumer  advertising  campaign,  which  is  to 
be  supported  by  a “Carnation  Milk  Week,”  August 
15  to  22. 

This  week  of  intensified  Carnation  milk  sales’ 
efforts  on  the  part  of  grocers  is  the  main  feature 
of  the  national  drive.  The  idea  in  arranging  the 
week  so  that  it  laps  over  a Sunday  is  to  enable  the 
dealer  to  carry  his  window  and  counter  display 
over  the  busy  week-end,  and  to  have  it  on  public 
view  on  the  Sunday  in  the  middle  of  the  week,  so 
that  he  will  get  the  benefit  of  its  selling  influence 
the  next  few  days. 

A window  trimming  contest  has  also  been  pro- 
vided, with  a total  of  a thousand  dollars  in  cash 
prizes.  The  company  has  also  published  “Carna- 
tion News,”  a full-sized  metropolitan  newspaper, 
claiming  that  “it  tells  more  about  canned  milk 
and  its  possibilities  than  could  be  put  into  print 
in  an^  other  way  at  this  time.”  Every  grocer  can 
secure  a copy  by  asking  his  jobber  for  it,  or  by 
writing  to  the  Carnation  Milk  Products  Company. 
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UNIVERSAL 


ELECTRIC 

COFFEE 

MILLS 


E-951 

COUNTER  TYPE 

GRINDS 
5 LBS. 
PER 

MINUTE 


Send  for  our  new  UNIVERSAL  Coffee  Mill  Catalog  No.  450. 
LANDERS,  FRARY  & CLARK  New  Britain,  Conn. 


Rows  and  rows  of  Yuban  packages  are  continually  going 
on  to  the  shelves  of  thousands  of  grocery  stores. 

At  once  off  they  go  into  the  hands  of  hundreds  of  thousands 
of  customers. 

These  .quickly  moving  packages  tell  the  story  of  the  demand 
for  Yuban. 

You  will  find  that  Yuban  repeats  as  no  other  coffee  does. 

ARBUCKLE  BROTHERS 

Yuban  Coffee  Department 

NEW  YORK  PITTSBURG  CHICAGO 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


4ii(just,  1918 


176 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


HOW  TO  SAVE  SUGAR 


Some  of  the  Many  Ways  by  Which  Grocers 
Can  Aid  Their  Customers  in  the 
Conservation  Programme 


IN  a letter  recently  sent  by  the  United  States 
1 Food  Administration  to  the  secretary  of  each 
retail  grocers’  association  in  the  United  States, 
the  seriousness  of  the  sugar  situation  as  it  is  to- 
day was  dwelt  upon,  and  suggestions  were  offered 
whereby  grocers  can  help  in  the  conservation 
programme  by  educating  their  customers  in  the 
ways  of  economy.  Salient  extracts  from  the 
letter  follow : 

“The  Food  Administration  needs  the  conscien- 
tious and  thorough  help  of  every  retail  grocer  in 
the  country  in  the  conservation  of  sugar. 

“During  the  past  thirty  days  the  necessity  for 
increased  sugar  conservation  has  become  greatly 
emphasized,  due  primarily  to  a shortage  of  sup- 
plies, losses  from  increasing  submarine  activities, 
and  other  transportation  difficulties.  * * * 

“That  real  conservation  of  sugar  may  be  ef- 
fected the  consumer  must  be  thoroughly  im- 
pressed with  the  imperative  need  for  its  eco- 
nomical use  in  the  home.  The  retail  grocers,  be- 
cause of  their  constant  and  personal  contact  with 
their  customers,  are  in  a position  to  render  now 
a very  distinct  service.  They  must  urge  that  con- 
sumption be  reduced  to  the  lowest  possible  point 
for  ordinary  use.  If  two  teaspoonfuls  of  sugar 
are  now  used  in  coffee  and  tea,  they  should  sug- 
gest that  it  be  cut  to  one  or  eliminated  for  this 
purpose  entirely.  Urge  that  sugar  be  not  used  in 
frostings  and  fillings  for  cake  and  pastry,  but  en- 
courage the  use  where  possible  of  wholesome  sub- 
stitutes, such  as  sirups,  honey  and  other  similar 
products.  There  are  innumerable  ways  in  which 
sugar  consumption  can  be  reduced  without  the 
slightest  personal  annoyance,  and  it  is  to  this  end 
that  every  grocer  must  devote  his  thought  and 
energy. 

“Your  local  food  administrator  will  announce 
new  regulations  governing  the  sale  of  sugar  by 
jobbers  and  retailers,  and  we  urge  the  patriotic 
compliance  of  every  member  of  your  association. 

“The  Food  Administration  programme,  because 
of  constantly  changing  economic  conditions,  can- 
not be  a permanent  one,  but  must  be  modified  and1 
altered  from  time  to  time  as;  national  necessity 
demands.  With  each  important  change  retailers 
have  been  advised  how  bc:«t  they  could  co- 


operate. Since  none  have  been  of  greater  im- 
port than  this  we  again  ask  the  fullest  measure  of 
support.” 


How  to  Keep  Honey 

In  selling  honey  as  a substitute  for  sugar  the 
retail  grocer  may  encounter  some  difficulty 
through  lack  of  knowledge  of  storing  and  handling 
this  delicate  product,  according  to  the  Food' 
Administration.  Comb  honey  kept  in  a dampi 
place  will  be  hurt  in  appearance  as  well  as  in 
quality.  A practicable  rule  is  to  keep  honey  in 
any  place  where  salt  remains  dry.  If  honey  has. 
granulated  or  candied,  put  the  can  containing  it  in 
a large  vessel  holding  water  no  hotter  than  the 
hand  can  be  borne  in. 


Grocers  Reduce  Price  of  Substitutes 
By  unanimous  vote,  Spokane  grocers  have 
agreed  voluntarily  to  sell  all  their  present  stocks 
of  wheat  substitutes  at  quotations  fixed  by  the 
price  interpreting  committee  of  the  Food  Adrnin- 
tration  in  Washington  State.  This  means  a re- 
duction in  the  retail  price  of  most  of  the  substi- 
tutes— bought  on  a high  market — of  about  2 cents 
a pound,  the  grocers  undertaking  on  patriotic 
grounds  to  sell  their  present  stocks  at  a loss. 
If  wholesale  prices  should  go  still  lower,  the  re- 
tailers have  agreed  to  cut  their  prices  proportion- 
ately. 

Reductions  of  2 cents  a pound  will  follow  im- 
mediately on  bulk  flours  made  from  barley,  corn, 
rice,  soya  bean  and  on  bulk  cornmeal. 


Hints  on  Handling  Bananas 

When  bananas  are  received  by  the  retailer,  the 
work  of  unpacking  and  hanging  the  bunches  up 
for  display  should  receive  careful  attention. 
Many  dealers  state  that  a banana  hoist  is  desirable 
for  removing  the  bunches  from  the  crates,  as 
the  method  of  turning  the  crate  on  its  side  and 
letting  the  bunch  slide  out  is  certain  to  injure  the 
'fruit.  The  bunch  should  never  be  dragged  along 
the  floor  but  should  always  be  carried.  In  carry- 
ing it,  the  best  plan  is  to  grasp  the  stalk  with  one 
hand  just  below  the  lower  ends  of  fruit,  with  the 
other  hand  at  the  upper  end.  If  the  bunch  is  lifted 
by  the  two  ends  there  is  danger  of  breaking  the 
stalk. 

It  is  advisable  to  hang  the  bunch  up  as  soon  as 
unpacked,  but  if  this  cannot  he  done  it  should  be 
laid  gently  on  a pile  of  hay  or  other  soft  material. 
When  the  hanana  is  taken  from  the  stalk  the  peel 
is  often  ripped  from  the  pulp  out  to  the  end  of  the 
finger,  and  the  pulp  is  exposed  to  dirt  and  the 
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BUY 

SAVE 

W.  S.  S. 

WHEAT 

BY  URGING  YOUR  CUSTOMERS  TO  BUY 


TOASTED  CORNFLAKES 

THE  ONE  CEREAL  THAT  DOES  NOT  REQUIRE 
ADDITIONAL  SWEETENING 


SELL 

War-time 

Krumbles 


KELLOGG  TOASTED  CORN  FLAKE  CO.  Battle  Creek,  Mich, 


HELP 

Harvest 
the  Crops 


A Pound  of  Coffee  in  Fifty  Seconds 

No! 


That’s  the  output  of  our  No.  48 
mill.  It  granulates  that  much 
coffee  in  that  little  time,  with  a 
one-quarter  horse-power  motor. 

You’ll  wear  out  many  a pair  of 
shoes  in  finding  its  equal. 

IPs  Our.  Most 

Popular  Model 

and  it’s  built  for  the  rough  and 
tumble  working  days  of  a busy 
coffee  business.  It  has  all  the  at- 
tachments and  exclusive  features 
which  have  made  the  COLES 
mills  world-widely  famous,  and  we’re  offering  it  at  such  a Reasonable  Price  that  it’s 
The  Mill  Every  Hustling  Business  Needs 

If  you,  Mr.  Coffee-man,  are  not  satisfied  with  your  piresent  equipment;  if  you’re  hankering 
after  the  BEST  that  modern  ingenuity  has  devised,  just  sit  down  and  write  us  and  we’ll  jump 
right  into  giving  you  a whole  lot  of  interesting  information  about  No.  48. 

COLES  MAlVt/F4Cn//?/^G  COM/M  AT 

Twenty-third  and  Turner  Streets,  PHILADELPHIA 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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action  of  the  air.  The  fingers  removed  do  not 
look  attractive,  and  the  remainder  of  the  bunch 
presents  a scraggly  appearance.  Both  for  trim- 
ming off  mashed  or  otherwise  unsalable  fingers, 
and  for  removing  the  bananas  as  sold,  a banana 
knife  should  be  used.  "The  knife  severs  the 
bananas  from  the  bunch  cleanly  and  the  fruit 
can  be  detached  in  lots  of  a half  a dozen  or  more. 


SiRur  to  Replace  Sugar 
According  to  Louisiana  papers  the  sugar  short- 
age has  encouraged  planters  to  broaden  the  use 
of  pure  cane  sirup,  made  from  cane  juice  without 


plants  and  similar  establishments.  They  also  rec- 
ommend it  as  a part  of  the  army  ration,  to  be 
served  with  griddle  cakes  and  bread. 

Grocers  Print  Co-operative  Statement 
Taking  a space  five  inches  by  three  columns  in 
the  local  newspaper,  grocers  of  Monrovia,  Cal., 
have  co-operated  in  printing  a comprehensive  and 
well-balanced  statement  on  the  sugar  shortage 
and  the  consequent  reasons  why  the  Food  Ad- 
ministration is  now  drawing  the  limitations  more 
closely  on  consumption. 

The  advertisement  bore  the  names  of  all  the 


Che  United  Staler  Food  Administration  aays- 


U.  S.  Food  Administration’s  Suggestion  for  a Patriotic  Window  Display 

The  canning  situation  is  vital  just  now.  Sugar  must  be  conserved  and  fruit  must  be  saved  from  spoiling. 
It  is  the  duty  of  grocers  to  help  their  customers  to  conserve.  The  suggested  window  display  shown  above 
will  not  only  carry  a message,  but  for  those  who  handle  canning  supplies  will  also  be  a good  selling  display. 
Of  course  the  display  must  be  adapted  and  changed  to  fit  individual  conditions. 


taking  any  of  its  sugar.  This  juice  is  boiled  to  a 
point  just  below  that  required  to  crystallize  it  into 
sugar,  and  can  be  used  not  only  for  griddle  cakes, 
sweet  cakes  and  candy  making,  but  is  recom- 
mended by1  the  planters  as  a sweetener  for  coffee 
and  tea.  It  is  really  sugar  in  liquid  form,  and  on 
a basis  of  8 cents  per  pound  retail  for  granulated 
sugar  will  yield  economies  from  40  to  50  per  cent 
at  a rate  of  and  5 cents  per  pound  for  the 
sirup.  The  Louisiana  planters  believe  that  pure 
cane  sirup  has  a wide  range  of  usefulness  in 
households,  bakeries,  candy  factories,  ice  cream 


local  grocers,  who  thus  placed  themselves  before 
their  customers  on  a uniform  basis,  in  harmony 
with  the  Administration,  and  at  a minimum  ex- 
pense to  each. 

Washing  Eggs  a Bad  Practice 
Grocers  receiving  eggs  they  expect  to  keep  on 
hand  any  length  of  time  should  not  wash  them, 
even  if  they  are  dirty.  The  dirt  is  wholly  on  the 
outside,  and  only  affects  the  appearance  of  the 
egg.  The  shell  of  an  egg  contains  a gelatinous 
substance  which  prevents  air  and  germs  from  eir- 
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$1,000  Window  Display  Contest 

Open  to  dealers  now  handling  Carnation  Milk 


Paste  this  double 
page  C ar  n a t i on 
Milk  adv.— August 
17th  issue  of  Sat- 
urday Evening 
Post  -in  your  win- 
dow. 


(Illustration  showing  possibilities  of  simple  display  of  cans,  etc.) 


Use  More  Milk 


CARNATION  MILK  WEEK 


August  15th  to  22nd,  1918 


108  Cash  Prizes 


TOTAL 

Group  A 

Towns  up  to  5000 

First  Prize $100.00 

Second  Prize 25.00 

25  Prizes  of 5.00 

Group  B 

Towns  from  5000  to  25000 

First  Prize $100.00 

Second  Prize 25.00 

25  Prizes  of 5.00 


$1,000.20 

Group  C 

Towns  from  25000  to  100000 


First  Prize $100.66 

Second  Prize 25.00 

25  Prizes  of 5.00 

Group  D 
Cities  of  100,000  up 

First  Prize $100.00 

Second  Prize 25.00 

25  Prizes  of 5.00 


Window  Trimming  Contest  Rules 

1 —  The  window  must  be  originated  and  dressed  by  a member 
of  the  firm  or  an  employee. 

2 —  The  size  of  the  display  is  not  the  deciding  factor. 


3— Window  displays  are  to  be  judged  on  their  probable  ability 
to  attract  attention  and  sell  Carnation  Milk.  Freak  dis- 
plays will  not  be  entitled  to  consideration  unless  they  have 
a strong  value  outside  of  their  attractiveness. 


4— The  display  is  to  appear  during  Carnation  Milk  Week, 
August  15th  to  22nd,  and  to  remain  in  the  show  window  not 
less  than  one  week.  Contest  closes  September  15th,  1918. 


5 — Every  contestant  must  send  us  a photograph  (small  or 
large)  of  his  window,  with  description,  name,  address, 
and  dates  marked  clearly  on  back.  Photographs  must 
be  submitted  before  October  1st,  1918. 


Competent  judges  will  be  chosen  outside  our  organization. 


August  15th  to  22nd  is  “CARNATION  MILK  WEEK”. 
It  will  be  featured  in  a 2-page  advertisement  in  the  SATUR- 
DAY EVENING  POST  during  that  week. 

We  want  you  to  enter  this  Carnation  Window  Display  Prize 
Contest  during  “Carnation  Milk  Week.” 

Whether  yours  is  a small  store  or  a big  onj,  in  a village  or  in 
a city — you  have  an  equal  chance  to  win  one  of  the  108  cash 
prizes.  Elaborate  displays  are  not  necessary  to  win  a prize. 

In  addition  to  the  ‘‘Carnation  Milk  Week”  double  page  in 
The  Saturday  Evening  Post,  we  are  advertising  Carnation 
Milk  heavily  in  the  leading  women’s  publications  of  the 
United  States  and  on  the  billboards  of  many  cities. 

Modrtl!iT?nte  “Carnation  News” 

Write  us  or  ask  your  Jobber  for  a copy 

START  TODAY 
This  is  a double-header 
opportunity. 

You  have  a chance  to  win 
one  of  the  big  cash  prizes 
while  linking  your  store 
to  our  double-page  Sat- 
urday Evening  Post  An- 
nouncement of  “Carna- 
tion Milk  Week,”  and 
making  an  attractive 
profit  on  sales  of  Carna- 
tion Milk. 

Special  Window  Display 
Material  Supplied  Free 

Send  Coupon  Today  to 
Window  Display  Dept. 


I 

Send  Today  for 
I Advertising  Matter 

■ Check  Items  Desired 

• [ ] Carnation  News 

J [ ] Carnation  Streamer 

[ ] Set>2-Sheet  Posters 

( [-  ] Window  Poster 

I [ ] Counter  Displays 

■ Name 

■ Address 


Window  Display  Dept.  Carnation  Milk  Products  Co.  Chicago 


When  answering  this  advertisement  please  insert  name  of  this  paper. 
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tering  the  eggs.  Washing  destroys  this  substance. 

Many  customers  will  not  buy  soiled  eggs,  but 
it  is  desirable  that  the  grocer  should  explain  these 
facts  to  his  patrons.  The  public  has  been  trained 
to  demand  and  buy  clean  eggs.  It  should  be  re- 
membered that  dirty  eggs,  while  not  pleasing  to 
the  eye,  are  often  the  better.  According  to  the 
Department  of  Agriculture,  more  than  five  million 
eggs  spoil  unnecessarily  in  cold  storage  every  year 
because  they  have  been  washed  or  have  in  some 
way  become  wet  before  being  sent  to  market. 


Food  Brokers  Distribute  Recipes 
The  National  Canned  Foods  and  Dried  Fruit 
Brokers’  Association  is  co-operating  effectively 
with  the  United  States  Food  Administration  in 
making  its  wheat  conservation  plans  effective  by 
popularizing  wheat  substitutes  and  stimulating 
their  consumption.  The  Food  Administration 
prepared  a number  of  recipes  embodying  their 
use.  The  Brokers’  Association  had  these  recipes 
printed  in  folder  form,  and  forwarded  copies  to 
the  members,  who  were  asked  to  distribute  them 
to  retailers. 


Grocer  Installs  Canning  Establishment 
The  Willcox  Grocery,  at  Globe,  Ariz.,  has 
adopted  a plan  for  the  conservation  of  fruits 
which  otherwise  would  spoil.  As  soon  as  a box 
of  berries  or  other  fruit  shows  indication  of  decay 
it  is  moved  to  a rear  room,  where  it  is  imme- 
diately sorted  and  canned.  In  this  way  fruit  is 
preserved  for  sale  over  the  counter  as  home- 
canned  fruit,  and  commands  a good  price.  This 
method  allows  the  store  to  keep  a full  supply  of 
fresh  fruit  on  hand  at  all  times,  thus  proving  a 
real  service  to  the  customer.  General  adoption 
by  other  stores,  with  the  elimination  of  waste, 
would  possibly  result  in  lower  prices  for  fresh 
fruit  to  the  consumer. 


SYSTEM  AND  SALESMANSHIP 

Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


KEEPING  THE  TRADE  AT  HOME 

The  Value  of  Persistent  Publicity  in  Holding 
Trade  from  the  Mail-Order  Houses* 

By  Frank  Farrington 
Delhi,  N.  Y. 

No.  2 — Advertising  Prices 

O OME  merchants  handle  prices  in  their  adver- 
^ tising  as  if  afraid  of  having  their  prices 
compared  with,  those  of  others.  They  omit  them 
altogether,  or  they  give  them  in  a general  way, 
saying  “From  $1.00  up”  or  “From  $1.00  to  $5.00,” 
leaving  it  to  the  reader  to  imagine  what  grades  of 
goods  are  included  at  the  various  prices.  That 
is  not  the  mail-order  way,  and  it  is  not  the  suc- 
cessful way.  The  right  way  is  to  make  the  price 
and  the  quality  perfectly  plain,  so  the  reader  can 
tell  just  what  it  is  going  to  cost  to  get  just  what 
is  wanted. 

The  people  want  to  compare  your  prices  with 
those  of  other  dealers  and  with  the  mail-order 
quotations.  They  are  going'  to  make  these  com- 
parisons, anyway,  before  they  buy,  and  you  will 
not  gain  anything  by  keeping  them  back.  If  you 
make  it  hard  to  compare  prices  you  will  lose,  be- 
cause it  is  natural  to  think  that  the  prices  of  the 
store  that  omits  them  are  higher  than  those  of 
the  store  that  quotes  them — and  it  is  usually  true. 
This  is  one  reason  why  there  is  a general  idea 
that  mail-order  prices  are  low.  They  are  always 
quoted,  together  with  the  claim  that  they  are  low. 


“BEST  ON  EARTH”  DISPLAY 
Borrow  a globe  showing  the  world  or  a large 
map  from  a school,  and  after  covering  the  floor 
of  the  store  window  with  white,  place  the  globe 
in  position,  and  on  it  put  the  article  that  is  to  be 
indicated  by  a showcard  as  “The  Best  on  Earth.” 


Comparative  Prices 

Whenever  it  is  possible  to  do  so  to  your  own 
advantage,  make  the  comparison  of  your  price 
with  the  mail-order  price  and  save  the  reader  that 

*A11  rights  reserved  by  Frank  Farrington. 


Empire  Hardware  Company 
Butchers’  STORE  FURNISHINGS  Kau'r.nt, 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  SStig9*  New  York  City 

Write  for  complete  Cataloged 


August,  tqt8 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


i8t 


Now  of  all  times — 

% omit o 

In  these  times  it  is  a duty  to  eliminate  all  waste.  Domino 
Package  Sugars  avoid  waste  in  this  most  important  food. 

These  sturdy  cartons  and  cotton  bags,  weighed,  wrapped 
and  sealed  by  machine  in  the  refinery,  save  the  time  of 
scooping,  weighing  and  wrapping — save  spilled  sugar— save 
the  cost  of  paper  bags  and  twine. 


American  Sugar  Refitting  Company 

“ Sweeten  it  with  Domino” 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


Ask  for  “The  Coffee  in  the  Red  Carton” 

IT’S  THE 

Commonwealth  Blend 


the  breakfast  necessity,  the  luncheon 
choice  and  the  cup  that  makes  the 
after-dinner  conversation  really  satisfying 

The  Commonwealth  Coffee  Company,  Inc. 

42  Cliff  Street,  New  York 

U.  S.  Food  Administration  License  No.  F.  20664 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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necessity.  If  your  prices  are  no  higher,  or  at  least 
not  appreciably  higher,  the  advantage  lies  with 
you. 

Take  larger  advertising  space  than  usual  now 
and  then  and  give  comparative  prices — your  prices 
and  the  mail-order  prices.  If  you  habitually  use 
small  space  an  occasional  big  splurge  will  count 
mightily  for  you. 

The  store  paper,  the  individual  paper  printed 
by  or  for  your  store,  is  a good  form  of  advertis- 
ing, and  almost  indispensable  in  the  community 
where  there  is  no  regular  newspaper.  Such  a 
paper  of  four  pages  of  any  desired  size,  published 
regularly  once  a month,  will  be  the  making  of 
the  store’s  success  if  properly  handled.  About 
half  the  space  should  be  reading  matter,  jokes, 
news  items  of  local  interest  and  miscellaneous 
matter.  The  rest  should  be  store  advertising, 
some  of  it  displayed  and  some  reading  notices. 

The  monthly  mailing:  of  such  a paper,  well  filled 
with  descriptions  and  prices,  competing  with  mail- 
order advertising,  will  work  wonders  in  holding 
trade  at  home.  I have  known  instances  where 
such  a paper,  started  by  a merchant,  has  developed 
into  so  much  of  a success  as  to  become  a salable 
piece  of  newspaper  property,  disposed  of  at  a 
good  price,  thus  giving  the  community  a regular 
newspaper,  after  all,  a medium  for  advertising 
• for  the  merchant. 

One  question  that  often  comes  up  in  the  con- 
sideration of  the  best  ways  of  advertising  to  meet 
mail-order  competition  is  the  question  of  whether 
it  is  good  business  to  mention  the  catalogue  house 
in  the  advertising. 

This  much  should  be  remembered : your  first 
care  should  be  to  advertise  your  own  business,  not 
that  of  the  mail-order  house.  It  is  worth  while  to 
remember  that  merely  knocking  the  mail-order 
houses  will  not  help  any.  It  will,  on  the  contrary, 
do  you  harm.  It  is  natural  for  the  public  in  such 
a case  to  side  with  the  fellow  you  knock  and  to 


think  less  of  you  for  your  attitude. 

But  all  this  does  not  mean  that  you  cannot 
mention  the  mail-order  competitor  and  do  it  to 
your  advantage.  The  catalogue  houses  do  not 
hesitate  to  mention  the  local  dealer  whenever 
they  think  they  can  do  so  to  his  detriment. 

If  you  have  anything  to  say  about  the  catalogue 
house  that  will  tend  to  help  keep  business  from 
going  that  way,  say  it,  and  say  it  boldly,  but  re- 
member to  mention  catalogue  houses  in  general, 
just  as  they  refer  only  in  general  terms  to  “your 
local  dealer.”  Seldom  is  it  wise  to  name  a specific 
house. 

You  are  justified  in  calling  attention  to  ques- 
tionable methods,  to  erroneous  statements,  to  un- 
fair competitive  practices,  to  misrepresentations, 
to  specific  purchases  that  have  proved  unsatis- 
factory. 

Line  up  all  the  things  you  have  to  fire  at  the 
mail-order  house  and  fire  them,  and  keep  firing. 
Make  strong  statements  and  prove  them.  You 
will  eventually  be  able  to  make  something  of  a 
dent  in  the  mail-order  armor. 

An  occasional  jab  at  this  competition  does  not 
amount  to  any  more  than  occasional  jabs  of  any 
kind.  It  is  the  constant  advertising,  the  persist- 
ent, continuous  work  that  produces  the  results 
you  are  after.  Keep  at  it. 


NATIONALISM  NOT  INDIVIDUALISM 
It  is  time  for  each  individual  to  search  his  heart 
and  to  purge  his  mind  and  purpose  of  selfish 
motives  and  for  each  class  in  society  to  think  in 
terms  of  the  nation  rather  than  in  terms  of  its 
own  interest.  It  is  no  time  for  any  class  to  hug 
to  its  bosom  the  delusion  that  it  possesses  a 
monopoly  of  patriotism.  Human  nature  is  pretty 
evenly  divided,  and  no  little  selfishness  manifests 
itself  in  every  direction. — David  Houston,  Secre- 
tary of  Agriculture. 


“DOING  ITS  BIX" 

Mr.  George  Washington,  in  behalf  of  the 

ilsfadfmlgUrti  Gojfee  REFINING  COMPANY 

ANNOUNCES — That  the  United  States  Government  has  requi- 
sitioned its  entire  output  of  G.  Washington’s  Coffee  for  use  of  the 
American  Army  abroad.  Every  possible  effort  is  being,  and  will 
continue  to  be  made,  to  increase  the  manufacturing  facilities  of  the  | 
Company  so  as  to  meet  all  demands,  civil  and  military. 
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You  Pay  More  Now  to  Wrap 
Loose  Sugar 

Your  time,  your  clerk’s  time— even  the  boy’s  time 
is  too  valuable  now  to  devote  to  wrapping  sugar. 

Franklin  Sugars  in  convenient  cartons  and  cotton 
bags,  eliminate  all  scooping,  weighing  and  wrapping. 
They  save  you  spilled  sugar,  overweight,  paper  bags 
and  twine. 


The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use” 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Cofiee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS.  Lid. 

New  Orleans 

B.  C.  CASANAS,  Prest. 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator” 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  New  York 

IMPORTERS 
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gntuattons  &anteb 


EXPERIENCED  COFFEE  MAN  open  for  engagement, 
grader  and  judge  of  coffee;  understands  every  branch 
of  green  and  roasted  coffee  business.  Capable  salesman 
with  trade  throughout  the  United  States.  Address  P.  O. 
llox  45,  Chicago,  111. 


UMp  ^anteb 


FIRST-CLASS  man,  who  thoroughly  understands  coffee 
roasting  and  blending  and  who  is  competent  to  take 
charge  of  plant.  Location  Canada.  Write  age-,  refer- 
ences, salary  expected.  Box  442,  care  of  The  Tea  and 
Coffee  Trade  Journal. 


WANTED — “Ideal”  tea  packing  machine  wanted  for  pack- 
ing in  lead.  State  how  long  in  use  and  price.  Address 
Box  444,  care  of  The  Tea  and  Coffee  Trade  Journal. 


JfltSceUaneotis 


FOR  SALE— One  Huntley  “Monitor”  green  coffee  separa- 
tor, capacity  10  to  15  bags  per  hour.  Price,  $75 
F.  O.  B.  Albany,  N.  Y.  Address  Weidman,  Ward  & 
Co.,  Albany,  N.  Y. 

WANTED — Second-hand  half-bag  coffee  roaster  and 
double-hopper  coffee  mill;  must  be  in  perfect  condition; 
state  makes  and  lowest  price  for  spot  cash.  Harrison, 
Box  518,  Poughkeepsie,  N.  Y. 

FOR  SALE — Well-established  and  fast-growing  tea  and 
coffee  business  at  a sacrifice.  Address  Central  Coffee 
Company,  2016  South  Tenth  Street,  Lincoln,  Neb. 

FOR  SALE — -Modern  wet  mustard  plant;  capacity,  700 
gallons  daily.  Further  particulars,  address  McCormick 
& Co.,  Baltimore,  Md. 

FOR  SALE — Hobart  combination  coffee  and  peanut  butter 
pedestal  machine,  alternating  current,  one  horsepower, 
practically  new;  bargain.  Cash  or  payments.  Investi- 
gate this./  Address  Box  443,  care  of  The  Tea  and 
Coffee  Trade  Journal. 


Roasting  Plant 

FOR  SALE 

Complete  four-cylinder  latest  model 
Burns’  plant  in  Middle  West. 

Would  cost  from  $7,000  to  $8,000  to 
duplicate;  will  sell  for  considerably  less. 

First  class  ccndition  in  every  respect;  just  as 
good  as  the  day  it  was  put  in. 

Address,  BOX  444,  care  of 
The  Tea  and  Coffee  Trade  Journal 
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The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

Baker’s  Cocoa 
and  Chocolate 


REG.  U.  S. 
PAT. OFF. 


Preparations  are  re- 
liable, always  of 
uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand ; the  stand- 
ards of  the  trade. 


ALWAYS  SATISFACTORY 


Walter  Baker  & Co.  Ltd. 

Established  1780  Dorchester,  Mass. 


The  Quality 


IN 

granulated,  cubes,  confectioners 
and  soft  sugars. 

The  sugar  which  makes 
satisfied  customers 

WARNER  SUGAR  REFINING  CO. 

Office:  79  Wall  St..  N.  Y.  C.  Refinery  : Edgewater.  N.  J. 


Warners * 

purecaneJ 

SUGAR  M 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  August  3P  1918 

Prices  to  Wholesalers 


Brazil  Grades. 

Santos  7 

?!  0 

“ 5 

'•  1 

“ 3 

« 2 

Rio  7 

“ 6 . 

“ 5 

“ 4 

“ 3... 

“ 2 


GREEN  COFFEE 
(250  Bags  or  Over) 
Line  or  Grade  Price. 

1054 

1054 

1154 

1154 

11% 

11 V* 

854 

954 

954 

10 

1054 

1054 


Cup  Selected  Price. 

1054 
1054 
11H 
1154 
1154 
11 M 


(No  Rio  Cup 
Selections) 


Green  Coffee,  Mild  Grades— Line  or  Grade  Prices— 
(250  Bags 


Maracaibo — 

Truxillos 1054  @11 

Bocono 1054@H54 

Tovar 1054@H54 

Merida .12  @13 

do  washed.. . .1254 @14 


Cucuta — 

Ordinary 10  54  @1054 

Fair  to  good 1 1 54@12 

Prime  to  choice..  .1254@1354 
do  washed 1254  @13 

{Laguayra — 

Caracas 1054@1024 

do  washed 11  54  @12 

Porto  Cabello....  10  @1014 

do  washed 11  @11  54 

Colombian — 

Ocana 10  @1054 

Bucaramanga. . . .11  @13 

do  washed 13  @14 14 

tTolima 12  @14 

fBogotas- 954@1454 

tMedelin 11  @15*4 

tManizales 954@1454 

Cauca @. . . . 

Mexican — 

{Cordoba 9 14  @ 954 

do  washed....  1254@1354 

{Coatepec 1254  @14 

{do  washed 12  @14 

{Oaxaca 10  @1054 

{do  washed...  13  @15 


or  Over) 

Central  America — 

{Costa  Rica — 

Common 854@1054 

Fair  to  good 1154@1254 

Prime  to  choice  . .1254@13!4 
10K@11 


San  Salvador 

do  washed 11 


@1154 


Nicaragua 1054@1054 

do  washed 1054@1154 

{Guatemala  Coban 

Common 854@  954 

Fair  to  good 11  @1154 

Prime  to  choice. . . 1 2 54  @ 1 3 
do  unwashed. ..  1 054  @10  54 
Puerto  Rico — 

{Unwashed 1054@11 

Washed 1154@1354 

{Hayti — 

{Unwashed 9 @954 

{Washed. 1054@1154 

{Jamaica — 

Ordinary 954@  954 

G’d  ordinary 9 54  @ 954 

Washed 10  @11 

East  India — 

Padanglnt 25  @26 

Corinche 24  @26 

Kroe 2414  @25 

Timor 2254  @23 

Private  Estate. . .2554 @2654 

Fancies 26  @2854 

Abyssinian @ . . 

Mocha @ . . 

Liberian — 

{Straits 13  @1454 

{Surinam 13  @14 14 

Pamanoekin 13  @1454 


{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 


Foochow — 

Common.. 

Fair 

Good 

Superior. . . 

Fine 

Formosa — 

Fair 30 

Good 31 

Superior 32 

Fine 35 

Finest 40 

Choice 55 

Choicest 70 


28  @.. 

29  @.. 
29!4@.. 

30  @.. 
3054@. . 


Formosa — Cont. 
Fancy 


.1.00  @1.20 


@31 

@36 

@45 

@60 

@75 


COUNTRY  GREEN 
Gunpowder — 

Extra 48  @60 

Firsts 45  @40 

Seconds @ 

Imperial — 

Firsts 45  @48 

Seconds 43  @44 

Thirds @ . . 

Young  Hyson- 
Extra 50  @55 


Young  Hyson — Cont. 

Firsts 44 

Seconds  .... 

Thirds 33 

Hyson — 

Seconds 

Thirds 


‘.44 

@45 

Imperial — 

Firsts 

...40 

@36 

Seconds 

...38 

@34 

Thirds 

@ 

Japan — 

Basket  fired. . . 

@ 

Pan  fired 

...28 

Gunpowder — 
Pinhfiadq.  , . , 

50 

@53 

@48 

Common 

Good 

Extra  Firsts 

.47 

Superior 

Firsts 

@45 

Fine  to  finest 

Seconds 

, 40 

@41 

Choice  to  choicest . . 

Thirds 

@33 

Indi\  and 

Ceylon 

—Line  Prices. 

Pekoe  Souchong . . 

.30 

@31 

Darjeeling — 

Pekoe 

@35 

Fancy  Orange....' 

Orange  Pekoe. . . . , 

@50 

Java — 

Ceylon — 

Pekoe  Souchong . 

,.32 

@33 

Pekoe  Souchong . . 
Pekoe 

Pekoe. 

@40 

Orange  Pekoe . . . . 

Orange  Pekoe. . . 

.36 

@45 

B.  O.  Pekoe 

..36 

@45 

27 


@45 

@39 

@37 

@40 

@40 


@28 

@31 

@40 

@75 


@1.00 


@35 


SPICES— First-Hand  Prices. 


Black  Peppers — 

Singapore 27 

Acheen  A 

Acheen  B 

Acheen  C 

Lampong 27 

White  Peppers — 

Singapore 33  54  @ 33  54 

Penang. 


@2754 

@.. 


@2754 


Muntok. . . . 
Heavy — 

Aleppy 

Tellicherry. . 
Cloves — 
Zanzibar.... 
Amboyna. . . 

{Penang 

Pimento 

Red  Peppers — 
Mombassa . . , 
Japan  


.33  @3354 

.29  @30 

.29  54  @30 

.4654  @47 
.60  @61 
@60 

. 754@  714 


.30  @31 
. 16J4@17 
CHICORY— First-Hand  Prices. 
{Domestic,  granulated,  coarse  or  medium,  in  bags . . 

{In  barrels 

{Best  English,  in  barrels 

{Domestic  yellow  roll 

COCOA — First-Hand  Prices. 

Accra 1254  @13  Grenada 

African 14  @15  Hayti 

Bahia 13!4@14  Jamaica 

Caracas.. 12  54  @13  54  Maracaibo 

Guayaquil — 

Arriba 12  Vi  @13 

Machala 12  @12*4 

Caraques 12  @12  54 

Cuban @ . . 

Dominica 1354@1354 


Saigon,  rolls 54  @56 

China,  rolls 21  @22 

do  seal,  bk...  1654  @17 

Kwangsi 24  54  @25 

Batavia,  Ext 30  @3254 

do  short  stick 28  @ . . 

Cinnamon — 

Ceylon 28  @30 

Ginger — 

Japan 12  @1254 

Cochin— ABC. ...  16  54  @ 17 

do  D 19  @20 

Lemon 1654@21 

African 14  @1454 

Jamaica,  g’g 15  @19 

Nutmegs — 

75s  to  80s 38  @45 

105s  to  110s 36  @40 

Mace 48  @55 


@ 


Para. 
Sanchez. . . . 
St.  Vincent . 
Savanilla . . . 
Surinam 
Trinidad . . . 


. 1354@14 
.1154@12K 
.12J4@1354 
.22  @24 
.13  @1354 
.1254@13 
@ 

@ 

. 1354@14 
.1354@14 


Kind  of  Coffee. 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 


Green 


Roasted. 


Santos. 


Rio. 


Peaberry. 


Caracas 

Bucaramanga . 
Bogotas 


Costa  Rica. 
Guatemala. 


{Mocha. 
{Abyssin 
Java 


From 

To 

From 

To 

1154 

1454 

1354 

1454 

1154 

14 

1554 

1754 

854 

1254 

12 

1554 

12 

18 

16 

22 

13 

17 

1654 

21 

1354 

18 

1654 

22 

1454 

19 

1754 

2354 

1254 

19 

18 

2354 

1354 

1254 

17 

1654 

21 

1754 

16 

2154 

12 

1354 

15 

1654 

27 

33 

41 

43 

35 

34 

41 

42 

35 

33 

3454 

40 

26 

33 

3154 

40 

14 

TEAS. 

1854 

17 

2354 

(Single  Package  Lots.)  From 

Formosa 31 

Foochow 28 


Congou . 
Japan  P.  F... 
“ B.  F... 

India 

Ceylon 

Gunpowder. . 
Young  Hyson . 


28 

30 

25 

40 

45 

35 

30 


To 

45 

41 

40 

45 

45 

50 

55 

40 

43 


,50  @55 
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The  old  way  The  new  way 


A man  should  not  do  the  work  a 
machine  will  do  for  him 


A merchant,  with  all  his  troubles, 
should  never  do  the  work  that  a 
machine  does  better  and  quicker. 

Our  newest  model  National  Cash 
Register  makes  the  records  which 
a merchant  needs  to  control  his 
business.  It  does  fifteen  necessary 
things  in  three  seconds. 

Without  the  register  a man  cannot 
do  these  things  in  half  an  hour. 


With  the  register,  even  a new  clerk 
can  do  them  just  by  pressing  the  keys. 

Our  new  electric  machines  are  as 
much  better  than  old  machines  as 
an  up-to-date  harvester  is  ahead  of 
a sickle  for  cutting  grain. 

The  latest  model  National  Cash 
Register  is  a great  help  to  merchants 
and  clerks. 

It  pays  for  itself  out  of  what  it  saves. 


Merchants  need  National  Cash  Registers  now  more  than  ever  before 

- FILL  OUT  THE  COUPON  AND  MAIL  TODAY  

Dept.  11805,  The  National  Cash  Register  Company,  Dayton,  Ohio. 

Please  give  me  full  particulars  about  the  up-to-date  N.  C.  R.  System  for  my  kind  of  business. 


Name — 
Business 


Address 
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TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  A'umfnum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 

Included  with  the 
2qt.  FIRE  KING 
(Almost  Unbreakable) 

CHINA  Urn  $3.00 

A Gallon  size  $7.50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 

Sales  Office  : SYRACUSE,  N.  Y. 

S.  A.  SCHONBRUNN  $ C(X 

83  Front  Street,  New  York 

jm porters  and 

* 'Roasters  of  ^ Q/L/  & & 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 

Protecl  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 


Can  you  afford^  to  pass  by 

an  article  which  is  endorsed  by  one  of  the 
largest  Tea  men  in  the  country  as  follows: 

During  25  years  we  have  never  come  in 
contact  with  any  article  that  has  given  such 
universal  satisfaction  nor  proved  such  a 
repeater  as 

Dwigivt^s  Lemon  Pie  Fillijig 

Sales  restricted  to  the  Tea  trade. 

WOLVERINE  SPICE  COMPANY 

GRAND  RAPIDS , MICH. 

A post-card  will  procure  you  a sample. 
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PREMIUMS 

AND 

NOVELTIES 


A JUSTIFICATION  OF  PREMIUMS 

Why  the  National  Retail  Tea  and  Coffee 
Merchants’  Association  Believes  in  the 
Premium  Method  of  Advertising 

Q OME  of  the  many  reasons  why  merchants 
^ affiliated  with  the  National.  Retail  Tea  and 
Coffee  Merchants’  Association  believe  in  the  pre- 
mium method  of  advertising  have  been  officially 
stated  as  follows : 

It  is  a system  of  sales  promotion  whereby  the 
advertising  expense,  plus  a large  percentage  of 
the  profits  of  the  business  stimulated  thereby,  is 
automatically  returned  to  the  consumer  in  the 
form  of  useful  and  desirable  merchandise,  with- 
out in  any  way  increasing  the  cost  or  lowering  the 
quality  of  the  product  so  advertised. 

It  is  a system  which  produces,  with  mathe- 
matical certainty,  a given  volume  of  sales  for  a 
given  expenditure  of  money,  thereby  eliminating 
advertising  waste. 

It  is  a system  which  reduces  the  cost  of  adver- 
tising by  prompting  a continuous  series  of  pur- 
chases at  the  one  expense. 

It  is  a system  which  promotes  cash  payments 
and  discourages  credit  business. 

It  is  a system  which,  by  reason  of  its  extra- 
ordinary efficiency  in  promoting  continuous  pat- 
ronage, eliminating  waste  and  reducing  credit 
losses,  tends  to  lower  the  cost  of  doing  business 
to  the  distinct  advantage  of  both  merchant  and 
consumer. 

Too  much  emphasis  cannot  be  laid  on  the  effi- 
ciency of  the  premium  in  stimulating  continuous 
purchases.  The  force  of  a printed  advertisement 
is  often  spent  in  stimulating  the  first  purchase. 
Next  time,  perhaps,  the  purchaser  will  yield  to  the 
stimulus  of  some  other  advertisement  or  the  voice 
of  some  other  vendor  of  merchandise.  All  adver- 
tisers of  a given  kind  of  merchandise  are  losers 
through  this  operation.  But  to  secure  a premium 
the  consumer  must  necessarily  continue  to  pur- 
chase the  commodity  carrying  the  premium  in- 
ducement, or  from  the  merchant  offering  the  pre- 
mium, until  merchandise  of  a stiplated  value 
or  quantity  has  been  purchased.  Hence,  it  is  easy 
to  see  that  of  all  forms  of  sales  promotion  applied 
to  food  products  the  most  economical  is  the  pre- 
mium inducement. 

That  is  one  of  the  reasons  why  premium  tea 
and.  coffee  merchants  are  able  to  give  consumers 
more  for  their  money  than  are  the  distributors 


and  merchants  who  conduct  their  advertising  on 
a less  efficient  basis. 


NEW  PREMIUM  SPECIALTIES 


Some  of  the  Latest  Productions  of  the  Premium 
Supply  Houses 

NT  EW  things  are  being  brought  forward  every 
*■  ^ day  as  premiums  which  are  particularly  suit- 
able for  use  in  the  tea  and  coffee  trade.  Under 
this  heading  will  appear  the  more  notable  pro- 
ductions of  the  month. 

A Combination  Ladder  and  Stool 
A new  premium  specialty  of  merit  is  the 
“ Cracker jac”  safety  lock  combination  ladder  and 
stool.  Two  exclusive  features  are  the  large 


A Useful  Household  Utility 
for  Premium  Users 


elliptical  and  comfortable  seat  and  the  automatic 
locking  safety  device,  which  prevents  the  ladder 
from  tipping  over  or  collapsing  when  in  use,  no 
matter  how  the  weight  is  distributed  on  the  seat. 

These  ladder-stools  are  made  of  seasoned  hard- 
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wood,  regularly  finished  in  the  natural  color  with 
a double  coat  of  durable  varnish.  They  make 
handy  pieces  of  furniture  about  the  house,  espe- 
cially in  the  kitchen. 

The  “Crackerjac”  is  made  by  the  Evan  L.  Reed 
Manufacturing  Company,  Sterling,  111. 


Character  Dolls  as  Premiums 
Steinfeld  Bros.,  New  York,  are  calling  particu- 
lar attention  to  a line  of  character  dolls  well 
suited  for  premium  purposes.  They  are  meeting 
with  much  favor  with  premium  users.  This  firm 
also  specializes  in  toys,  and  offers  a wide  selection 
of  real  U.  S.  A.  dolls,  train,  jitney  cars,  steering 
sleds,  teddy  bears,  doll  carriages,  daylight  motion 
picture  machines,  etc.  Steinfeld  Bros,  issue 
several  descriptive  circulars  which  are  full  of 
helpful  suggestions  for  premium  buyers. 

Embroidered  Ornamental  Covers 
L.  Druckerman  Company,  Ozone  Park,  Long 
Island,  N.  Y.,  are  featuring  embroidered  orna- 
mental dresser  scarfs,  table  covers,  center  pieces 
and  cushion  slips  as  premiums.  They  are  made 
of  tan  fabric,  braided  scallop  edge,  embroidered 
in  artistic  colors  of  mercerized  floss  and  sell  for 
$4.50  per  dozen.  This  firm  also  makes  up  special 


embroidered  designs  for  premium  houses.  These 
covers  ought  to  appeal  particularly  to  the  house- 
to-house  coffee  dealer. 


A Safety  Jar  Lifter 

The  Grip-Tite  Safety  Jar  Lifter  is  a premium 
that  goes  hand  in  hand  with  the  canning  season. 
It  is  an  ingenious  wire  device  that  is  designed 
to  prevent  scalded  fingers  at  canning  time  and 
should  appeal  to  most  housewives.  A wire  ar- 
rangement grips  the  jar  and  a 15-inch  handle 
enables  the  user  to  readily  lift  the  steaming  can 
out  of  the  boiler.  A.  sample  will  be  sent  upon 
receipt  of  25  cents  by  The  Lincoln-Ray  Manu- 
facturing Company,  Springfield,  Mass. 


GERMANS  FORBID  “BEET  COFFEE” 

It  recently  came  to  light  that  as  early  as  No- 
vember 22,  1916,  the  German  occupants  of  in- 
vaded Belgium  had  decreed  that  no  private  in- 
dividual could  roast  beets  for  the  purpose  of 
making  surrogate  coffee.  Peas,  grape  pits,  rasp- 
berry and  blackberry  seeds  are  permitted  to  be 
used  by  order  of  the  German  Chicory  Division. 

SURE  HE  WOULD  MISS  IT 
A.  L.  Jones,  Tucson,  Ariz.,  writes:  “I  should  miss  the 

Journal  unless  it  arrived  every  month.” 


Patriotic  Premium 

Everyone  wants  a set  of 
^ these  Tumblers  and  for  pre- 

I’1,  .3 

| x if  1 

1 1 

wmSwmzmi 

\ W^w^r4^~wM 

1 mium,  souvenir  or  regular  sell- 

ing purposes,  it  is  a winner  of 
great  magnitude.  Write  us 
for  quantity  prices,  naming 
quantity  desired. 

The  United  States  emblem  is 
burnt  into  the  glass,  guaran- 
teed to  remain  forever. 

Sample  box  of  six  by  mail,  75  cents 
Made  by 

BONITA  ART  COMPANY 
WHEELING,  W.  VA. 

“The  House  of  New  Ideas.” 

APANESE 

Chinaware — Dinnerware — Toys 
Dry  Goods — Novelties — Art  Goods 


General  Oriental  Merchandise 
FOR  PREMIUM  PURPOSES 

IMMEDIATE  DELIVERY  OR  IMPORT 

TAKITO,  OGAWA  & CO. 

NEW  YORK  CHICAGO 

101  Fifth  Avenue  325  W.  Madison  Street 

—CATALOG  UPON  REQUEST— 


The  Premium  De  Luxe 

Hundreds  of  the  livest  Coffee  Roasters  and 
Wholesale  Grocers  have 

REVOLUTIONIZED  THEIR  SALES 
by  using  Saxon  Chinaware — “the  premium 
with  no  back-fire.”  We  have  new  and  up-to-date 
plans  consistent  with  all  rulings  and  statutes, 
jv  We  can  help  you — will  you  A 
y ^ Wet  us?  brfij' 

Write  Today.  AxA 

/§axon\  THE  /§axoi\ 

SAXON  CHINA  CO. 

SEBRING,  OHIO 


Your  Prospective  Customers 

are  listed  in  our  Catalog  of  99%  guaranteed  Mailing 
Lists.  It  also  contains  vital  suggestions  how  to  ad- 
vertise and  sell  profitably  by  mail.  Counts  and 
prices  given  on  6000  different  national  List9,  cover- 
ing all  classes;  for  instance.  Farmers,  Noodle  Mfrs., 
Hardware  Dlrs.,  Zinc  Mines,  etc.  This  valuable 
Reference  Book  free.  Write  for  it. 

Strengthen  Your  Advertising  Literature. 

Our  Analytical  Advertising  Counsel  and  Sales 
Promotion  Service  will  improve  both  your  plan 
and  copy,  thu9  insuring  maximum  profits. 
Submit  your  literature  for  preliminary  anal- 
ysis and  quotation — no  obligation. 


Ross-Gould 


„ Mailing 

Lists 


Si-.  Louis 
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JL  J “The  JLine  That  Excels” 


Lambert  Peanut  Butter  Equipment 

Lambert  Peanut  Butter  Machinery  excels  because  it  is  scientifically, 
yet  simply  constructed.  Because  it  is  complete  in  every  detail. 
Because  it  is  substantial.  The  Lambert  Machine  Company  is  the 
only  concern  that  manufactures  complete  peanut  butter  plants. 

Lambert  peanut  equipment  consists  of  suitable  peanut  roasting 
apparatus,  peanut  blancher,  picking  and  stoning  machinery,  one  or 
more  peanut  butter  mills,  complete  with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors,  storage  bins,  feed  hoppers)  and 
approved  power  transmission,  such  as  will  render  the  plant  as  nearly 
automatic  as  possible. 

Plans  designed  according  to  requirements.  Specifications  and 
estimates  furnished. 
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Peanut  Butter  Mill  No.  8 


Lajnheri  Mainline  f!o. , Marshall , Miclh 
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WHO'S  WHO  IN  THE  TRADE 


E.  F.  HOLBROOK 


The  Army’s  Coffee  Buyer,  in  the  Subsistence  Division  of  the  Quartermaster  General’s  Department, 
Washington,  whose  advent  to  office  marked  the  beginning  of  important  reforms  in  the  methods  of  buying 
green  coffee  for  the  Army  and  the  manner  of  supplying  the  roasted  bean  to  the  forces  overseas  and 
in  this  country.  In  civilian  life,  Mr.  Holbrook  is  head  of  the  Holbrook  Grocery  Company,  Keene,  N.  H., 
a leading  wholesale  house  in  New  England 
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General  View  of  the  Coffee  Roasting,  Grinding  and  Weighing  Outfit 


Photos  for  “The  Tea  and  Coffee  Trade  Journal”  by  the  Committee  on  Public  Information. 

Close  Up  of  the  Roasting  Machine,  Showing  Operator  Sampling  a Roast 

THE  ARMY’S  SCHOOL  FOR  COFFEE  ROASTERS  AT  CAMP  MEADE,  MO. 


IMPROVING  THE  ARMY’S  CUP  OF  COFFEE 

Cf  American  soldiers  are  to  be  better  looked  after  in  the  matter  of  a 
good  cup  of  coffee  than  the  troops  of  any  other  nation  in  the  world. 
q How  this  is  to  be  done  is  interestingly  told  in  this  story  of  the  War 
Department’s  plans,  calling  for  forty  self-contained  coffee-roasting, 
grinding  and  packing  outfits  to  be  established  behind  the  lines  and 
in  American  camps,  a coffee  roaster  and  blender  school  at  Camp 
Johnston,  much  needed  reforms  in  brewing  methods,  and  greatly  in- 
creased supplies  of  soluble  coffee  as  an  emergency  ration. 


ABETTER  cup  of  coffee  for  our  soldiers  over- 
seas and  in  the  training  camps  of  this 
country  has  now  been  assured  by  the  War  Depart- 
ment. No  more  will  they  be  dosed  with  “dish- 
water coffee”  made  from  stale  coffee  beans  that 
were  probably  roasted  from  30  to  90  days  before 
brewing.  Soon  they  will  be  getting  coffee  that  has 
been  roasted  within  twenty-four  hours  of  the  time 
of  issue. 

This  is  one  of  the  best  of  the  many  good  tidings 
that  have  come  recently  from  army  headquarters 
at  Washington.  Late  in  August  an  expected 
official  announcement  was  made  that  an  order  had 
been  given  to  establish  sixteen  self-contained 
coffee-roasting  and  grinding  outfits  near  the  battle 
lines  in  France.  This  means  that  as  soon  as  the 
apparatus  can  be  transported  and  set  up  our 
soldier  boys  will  be  served  with  as  good  if  not  a 
better  cup  of  coffee  than  they  ever  drank  at  home. 
All  of  which  means  added  stimulus  to  the  fighters’ 
morale  and  material  increase  in  their  all-round 
efficiency. 

As  related  in  these  columns  in  the  July  number, 
the  Quartermaster  General’s  Department  has  been 
experimenting  with  two-bag  coffee-roasting  and 
grinding  outfits  suitable  for  use  in  the  European 
zone  of  fire  and  in  the  instruction  camps  in  the 
United  States.  The  trials  have  proven  altogether 
satisfactory.  The  August  announcement  also  re- 
vealed that  sixteen  other  plants  have  been  ordered 
to  be  held  in  reserve  to  supplement  the  first  lot  of 
roasters,  as  they  are  needed  by  an  increased  army 
abroad.  In  addition  to  the  American-made  appa- 
ratus, General  Pershing  has  taken  over  for  the  use 
of  his  army  two  French  roasting  plants,  which 
will  soon  be  operated  by  American  enlisted  men. 

In  this  ■ country  five  plants  are  already  being 
operated  by  the  army  for  the  benefit  of  the  troops 
undergoing  preparatory  training  for  service  at  the 
front.  Three  more  plants  have  been  authorized, 
and  will  soon  be  turning  out  fresh  roasted  coffee 
every  day. 


Further  assurance  of  good  coffee  for  our  fighters 
at  the  front  is  contained  in  the  announcement  that 
the  Government  has  taken  over  the  entire  output 
of  all  factories  in  the  United  States  manufacturing 
soluble  coffee.  For  some  time  the  army  sub- 
sistence division  has  issued  soluble  coffee  for  spe- 
cial use  at  the  front,  in  advanced  lines  and  listen- 
ing posts  where  the  smoke  from  a fire  used  to 
make  coffee  would  bring  down  a barrage  or  bom- 
bardment upon  the  unfortunate  coffee  maker.  So 
great  has  been  the  success  of  soluble  coffee  under 
these  conditions  that  the  Quartermaster’s  Corps 
has  found  the  demand  greater  than  the  supply.  As  a 
result  new  soluble  coffee  manufacturing  compa- 
nies are  being  organized  and  considerable  capital 
invested  to  insure  a largely  increased  output  for 
the  near  future. 

The  Subsistence  Division  sees  that  due  care  is 
exercised  in  the  manufacture  of  soluble  coffee  so 
that  it  can  be  easily  dissolved  in  cold  water  under 
the  most  trying  conditions.  Experiments  have 
been  made  to  have  it  put  up  in  stick  form,  similar 
to  the  familiar  sticks  of  chewing  gum,  and 
wrapped  in  waterproof  papers. 

A ration  of  soluble  coffee  will,  consist  of  three- 
quarters  of  an  ounce  per  man  per  day.  It  is  un- 
derstood that  this  coffee  will  be  packed  in  meal 
units,  so  that  if  a man  is  undergoing  attack  he 
will  not  have  to  stop  and  measure  out  the  quan- 
tity of  coffee  to  put  into  the  water  which  he  is 
carrying  in  his  canteen.  For  the  present  this 
coffee  will  probably  be  put  up  in  the  form  of 
capsules  or  in  small  paper  envelopes. 

Revolution  in  Army  Coffee:  Making 

It  was  about  four  months  ago  that  the  army’s 
coffee  buver,  E.  F.  Holbrook,  announced  at  a 
meeting  of  the  New  York  trade  at  the  Coffee 
Exchange  that  certain  very  definite  reforms  in 
army  coffee  supply  were  under  consideration. 
Since  then  the  Subsistence  Division  of  the  Quar- 
termaster’s Corps  has  been  exceedingly  active  in 
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coffee  research.  One  of  the  early  discoveries  was 
that  roasted  coffee  deteriorates  about  30  per  cent 
when  issued  ten  days  after  roasting.  This  and 
other  factors  led  to  the  experimental  roaster 
which  was  tried  out  at  Camp  Upton,  Yaphank, 


Dumping  the  Green  Coffee  and  Coaling  Up 

L.  I.,  for  some  time  before  general  adoption  in 
the  army’s  subsistence  plans. 

One  of  the  other  factors  that  brought  about  the 
roasting  reform  was  the  matter  of  economy.  Be- 
sides the  advantage  of  insuring  a better  cup  of 
coffee,  the  Subsistence  Division  discovered  that  as 
a general  proposition  it  would  be  possible  to  save 
about  2 cents  on  each  pound  of  coffee  roasted  in 
the  army’s  own  plants.  Based  on  the  quantity 
our  army  of  3,000,000  men  will  require  this  year, 
namely,  61,000,320  pounds,  the  saving  would 
amount  to  over  $1,220,000. 

The  policy  of  the  Subsistence  Division  will  be 
to  have  coffee  issued  fresh  every  day.  The  best 
grade  of  Santos  coffee  is  specified  in  purchase 
contracts,  and  it  is  to  be  delivered  direct  to  the 
army  camps  in  this  country  and  abroad. 

The  actual  roasting  will  be  done  by  trained  en- 
listed men,  who  will  have  the  rank  of  non- 
commissioned officers.  A special  coffee-roasting 
school  will  be  housed  in  a building  now  being 
erected  at  Camp  Jos.  E.  Johnston  in  Florida,  in 


which  will  be  installed  a model  roasting,  grinding 
and  packing  plant.  In  the  meantime  men  are 
being  instructed  at  Camp  Meade  in  the  art  of 
turning  out  properly  roasted  coffee.  Four  views 
of  this  plant,  photographed  for  this  paper,  and 
published  by  permission  of  the  Committee  on 
Public  Information,  are  printed  herewith.  This 
is  the  largest  roasting  apparatus  used  by  the 
American  army.  It  turns  out  6,000  pounds  of 
roasted  and  ground  coffee  every  ten  hours.  Coal 
is  used  as  fuel.  The  grinding  is  done  by  elec- 
tricity. 

After  the  coffee  is  roasted  and  ground  it  is 
packed  in  air-tight  galvanized  tin  containers.  For 
front  line  use  these  are  hermetically  sealed  to 
prevent  contamination  by  gas.  Because  of  the 
shortage  of  tin,  however,  the  Quartermaster’s 
Department  ia  experimenting  with  wax  paper 
and  fiber  containers,  which  so  far  have  been 
found  satisfactory.  They  are  also  vermin  and 
waterproof. 

With  the  introduction  of  army  coffee-roasting 


Packing  the  Roasted  Coffee  After  Grinding 

plants  the  War  Department  has  found  it  ad- 
visable to  insert  a place  for  coffee  roasters  in  the 
new  questionnaire  for  men  being  inducted  into 
military  service.  This  is  so  that  a man  who  has 
been  doing  this  work  in  civil  life  can  be  ob- 
tained for  immediate  service  in  cantonments  in 
the  United  States  and  in  Europe. 
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Already  thirty  professional  coffee  roasters  and 
blenders  out  of  sixty  required  for  this  service 
have  been  secured.  At  least  thirty  more  are 
needed.  The  Department  prefers  men  over  31,  or 
not  qualified  for  general  military  service. 

Now  that  a daily  supply  of  fresh  coffee  is 
assured,  coffee  men  who  have  the  interests  of  our 
soldiers  at  heart  are  looking  forward  to  reforms 
in  the  regulations  pertaining  to  the  quantity  of 
coffee  issued  per  man  and  the  methods  of  brew- 
ing it.  At  the  time  of  his  talk  in  the  Coffee  Ex- 
change, Mr.  Holbrook  said  that  the  Army  Mess 
Management  book  was  in  urgent  need  of  revis- 
ion. It  prescribes  practically  the  same  formula 
for  coffee  making  as  it  did  in  the  early  ’6o’s. 

The  army  regulations  direct  that  5 ounces  of 
coffee  to  each  gallon  of  water  be  used  for  break- 
fast, and  for  dinner  3 ounces  more  are  to  be 
added  to  the  grounds  left  over  from  the  morning 
meal.  Result — “dish-water”  coffee.  Mr.  Hol- 
brook said  he  was  in  favor  of  making  the  brew 
fresh  for  every  meal  and  not  using  the  grounds 
twice.  He  also  declared  his  belief  that  8 ounces 
of  coffee  per  gallon  was  not  too  much  to  give  our 
boys  the  “pep”  needed  to  send  them  over  the  top 
to  victory. 


CHINA’S  TEA  IN  1917 


HOW'  BRITISH  NAVY  USES  COCOA 
A writer  in  a London  newspaper  recently  told 
about  the  British  navy’s  cocoa  in  the  following 
words  : “Navy  cocoa,  which  Princess  Mary  thought 
might  be  good  to  eat  as  chocolate,  is  known 
aboard  ship  as  ‘ki.’  It  is  served  out  on  the  first 
dog  watch  every  Thursday,  and  it  is  drunk  when: 
ever  circumstances  (in  other  words,  the  ship’s 
‘crusher’  or  policeman)  permit.  The  men  grate 
down  a liberal  quantity  of  it  (for  ‘ki’  is  less  con- 
centrated than  shore  cocoa)  and  drink  it  mixed  in 
basins  with  sugar  and  condensed  milk.  At  sea 
a special  cauldron  of  ‘ki,’  prepared  by  the  ship’s 
cook,  is  sent  round  action  stations  in  ‘fannies’  or 
large  pitchers.  Midnight  for  the  guns’  crews  of 
our  fleet  is  th  ehour  when  the  ‘ki’  boat  arrives.” 


A WARNING  ON  ENEMY  TRADING 
The  Bureau  of  Foreign  and  Domestic  Com- 
merce advises  that  many  American  firms  have 
unwittingly  been  corresponding  with  enemy  con- 
cerns in  neutral  countries.  It  appears  that  in 
several  instances  the  names  of  these  enemy  firms 
have  been  taken  from  the  “World  Trade  Direc- 
tory” published  by  the  Bureau  in  1911,  without 
checking,  them  up  with  the  Enemy  Trading  list. 
Every  name  in  a neutral  country  should  be  looked 
up  in  the  list,  copies  of  which  can  be  obtained 
from  the  Division  of  Information,  War  Trade 
Board,  Washington,  D.  C. 


The  Crop  on  the  Whole  Was  Good,  Especially 
Black  Teas,  and  Trade  Suffered 
Less  Than  in  1916 


By  Thomas  Sammons 

Shanghai 

THE  Chinese  tea  trade  for  1917  suffered  less 
seriously  than  in  1916.  The  crop  on  the  whole 
was  excellent,  especially  black  teas,  but  losses  of 
the  first  crop  reduced  considerably  the  pickings 
of  the  second  and  third  crops,  and  the  quantities 
brought  to  market  showed  a decided  decline  from 
1916.  The  British  embargo  on  imports,  disrup- 
tion of  the  Russian  tea  market,  and  successful 
competition  of  Java  teas  made  the  year  a most 
difficult  one.  Although  prices  , were  15  to  20  per 
cent  lower  than  in  1916  the  higher  exchange  kept 
gold  prices  up.  High  freight  rates  and  scarcity 
of  tonnage  made  it  difficult  to  effect  sales  even 
with  those  countries  who  were  in  the  market  for 
Chinese  teas.  Apparently  the  only  teas  not  show- 
ing a loss  are  Pingsueys  and  Hoochows,  going 
chiefly  to  America.  Large  stocks  of  costly  teas, 
mostly  fine  teas  of  the  first  crop,  are  left  on  the 
hands  of  the  Chinese  at  a heavy  loss. 

Total  exports  came  to  only  150,251,999  pounds, 
constituting  a record  falling  off.  The  decrease 
from  1916  amounts  to  55>268>534  pounds,  dis- 
tributed as  follows  : Black  tea,  23,260,800  pounds ; 

green  tea,  13,684,667  pounds;  brick  tea,  15, 539*857 
pounds  ; dust  and  tablet  tea,  2,783,200  pounds. 

However,  even  under  present  discouraging  con- 
ditions, an  old-established  Chinese  company  has 
perfected  arrangements  for  turning  out  tea  suited 
to  foreign  trade  and  prepared  almost  entirely  by 
specially  designed  machinery.  This  tea  will  be 
guaranteed  absolutely  pure  Chinese  leaf,  and  it  is 
hoped  by  this  new  enterprise  to  revive  the  foreign 
demand  for  China  teas. 

Exports  of  black  tea  to  the  United  States  (in- 
cluding Hawaii)  held  steady  as  compared  with 
1916,  the  figures  being  10,061,867  pounds  in  1916 
and  10,520,134  in  1917.  In  green  teas  there  was  a 
big  increase,  from  8,542,133  pounds  in  1916  to 
12,059,333  pounds  last  year. 


DENMARK  HAS  NO  TEA  NOR  COFFEE 
The  recent  conclusion  of  trade  agreements  be- 
tween the  United  States  and  Norway  and  Sweden 
has  brought  to  light  the  fact  that  Denmark  is  prac- 
tically without  tea  and  coffee,  and  for  a long  time 
has  been  subsisting  on  surrogates,  such  as  cherry 
and  blackberry  leaves  for  tea  and  acorns  for 
coffee. 
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PEPPER  IN  WAR  TIME 

A War-Time  Survey,  Showing  That  Some 
Countries  Have  Benefited  and  Others  Suf- 
fered— British  Import  Figures 

By  Harry  A.  McBride 

London 

nPHE  following  figures  show  that  war  conditions 
A have  caused  a great  development  in  the  Brit- 
ish pepper  trade,  which  is  now  three  times  as 
great  as  in  1913.  The  imports  of  pepper  into  the 
United  Kingdom  during  1916  amounted  to  23,333,- 
940  pounds,  as  compared  with  23,550,802  pounds  in 
!9i5,  13,670,751  pounds  in  1914,  7,294,052  pounds 
in  1913,  and  in  1913  7,266,372  pounds. 

A large  part  of  the  imports  are,  however,  re- 
exported to  foreign  countries ; the  amounts  thus 
reshipped  were  6,337,669  pounds  in  1912,  and 
J3, °97, 665  pounds  in  1916,  thus  evidencing  the  fact 
that  a large  part  of  the  British  pepper  imports  is 
simply  transit  trade.  The  United  States  takes  the 
largest  share  of  these  re-exports,  the  shipments 
to  that  country  in  1916  having  amounted  to  5,253,- 
273  pounds.  Other  important  destinations  are 
Italy,  Brazil,  Russia  and  Argentina. 

Where  Pepper  is  Grown 

In  1916  a very  large  percentage  of  the  British 
imports  of  pepper  came  from  the  Straits  Settle- 
ments and  dependencies,  the  quantity  amounting 
to  19,790,754  pounds.  Of  this  amount  only  1,425,- 
917  pounds  originated  in  Java;  in  1912  Java  was 
the  greatest  supplier  to  the  British  trade,  being 
credited  with  8,800,926  pounds,  while  the  Straits 
Settlements  supplied  4,147,492  pounds. 

The  chief  pepper-producing  localities  of  the 
world  are  in  the  Dutch  East  Indies,  Straits  Set- 
tlements, Cochin  China,  Siam,  Malaya  and  South- 
ern India.  Of  these  the  Dutch  East  Indies  and 
the  Straits  Settlements  are  by  far  the  most  im- 
portant. 

Sumatra  and  the  Rhio-Lingga  group  are  the 
most  important  parts  of  the  Dutch  East  Indies  for 
pepper  cultivation.  The  crop  is  also  grown  in 
Borneo.  In  Siam  pepper  comes  next  in  import- 
ance to  rice  and  teak  among  the  products  of  that 
country,  and  in  the  French  possessions  of  Cochin 
China  and  Cambodia  the  area  of  the  pepper  crop 
is  largely  governed  by  the  quantity  of  pepper 
which  is  allowed  to  be  admitted  into  France  free 
of  customs  duty.  During  the  last  few  years  this 
has  been  limited  to  2,500  tons  a year,  but  during 
1915  high  freight  rates  made  the  exportation  diffi- 
cult. As  a result,  the  price  was  from  10  to  15 
per  cent  lower  than  the  previous  year,  and  growers 
took  no  steps  to  increase  production.  The  dry- 
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ness  of  the  1915  season  caused  a further  decrease 
in  production. 

Production  in  British  Possessions 

A recent  issue  of  the  “Times”  Trade  Supple- 
ment (London)  states  that  the  Malabar  coast  of 
Southern  India  is  the  chief  British  locality  of 
pepper  production,  and  the  average  export  from 
India  during  recent  years  has  been  about  6,900 
tons  a year.  In  Sarawak  pepper  is  the  chief  crop 
of  the  country,  and  is  cultivated  chiefly  by  Chinese- 
In  British  North  Borneo  it  is  now  grown  only  for 
local  consumption,  low  prices  having  killed  the 
trade. 

Pepper  is  an  important  article  of  production  in 
the  State  of  Johore  in  the  Malay  Peninsula,  and 
the  output  there  is  usually  about  2,000  tons,  repre- 
senting about  10  per  cent  of  the  exports  from 
Singapore,  the  greater  proportion  of  which  comes 
originally  from  the  Dutch  East  Indies.  Pepper  is 
also  grown  at  Kemasik  in  the  State  of  Trengganu 
by  Chinese  planters;  the  exports  in  1915  were  432 
tons.  There  is  a large  area  of  land  available  in 
Trengganu  for  the  cultivation  of  pepper  and  gam- 
bier  (which  is  often  grown  with  pepper). 

Pepper  was  formerly  grown  in  Zanzibar,  but  its 
cultivation  there  has  been  abandoned.  In  fact,  it 
is  little  grown  in  any  but  the  Oriental  countries 
which  have  been  mentioned.  Pepper  cultivation 
has  not  been  carried*  on  in,  the  West  Indies  or 
South  America ; it  has  been  successfully  tried  in 
Trinidad,  but  never  planted  on  a large  scale.  In 
Jamaica  it  was  tried  but  did  not  flourish. 

Serious  reductions  of  stocks  of  pepper  have  taken 
place  all  over  Europe  during  the  last  year  or  two. 
This  is  not  only  due  to  lack  of  shipping  in  the  Far 
East  but  also  to  the  fact  that  so  much  attention 
has  been  given  to  rubber  in  Malaya  and  the  Dutch 
East  Indies  that  pepper  has  been  neglected.  Ex- 
isting vines  have  grown  old,  and  new  gardens 
have  not  been  planted.  On  the  other  hand,  it  is 
reported  that  the  area  under  pepper  has  been  ex- 
tended in  Siam.  Beside  the  use  of  pepper  as  a 
kitchen  and  table  condiment,  large  quantities  are 
required  by  the  preserved  provisions  trade.  An 
artificial  perfume  resembling  that  of  heliotrope 
may  be  obtained  from  pepper  by  distillation  and 
subsequent  chemical  reactions. 


CACAO  STOCKS  IN  THE  GOLD  COAST 
Over  fifteen  large  cargo  boats  would  be  re- 
quired to  convey  to  Europe  or  America  the  cacao 
that  has  been  plucked  and  is  now  lying  in  the 
stores  of  shippers  in  the  Gold  Coast,  according 
to  a newspaper  account  published  recently  in 
Accra. 
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MOROCCO  AS  A TEA  PROSPECT 

Changes  in  Trade  Channels  Brought  About  by 
the  War  Open  a Bright  Future  for 
American  Tea  Exporters 


By  Maxwell  Blake 

Tangier 

\Y7  ITH  the  vastly  improved  conditions  of  the 
mercantile  marine  of  the  United  States, 
which  may  be  anticipated  as  a result  of  American 
shipbuilding  activities,  it  is  not  improbable  that  a 
permanent  displacement  of  market  centers  for 
various  products  may  be  the  result  after  the  war. 
If  these  shipping  facilities  should  be  availed  of 
by  American  tea  dealers,  making  American  ports 
favorable  centers  of  distribution,  there  would  ap- 
pear to  be  no  reason  why  shippers  in  the  United 
States  should  not  participate  to  an  important  de- 
gree in  the  future  tea  trade  of  Morocco.  It  must 
be  remembered,  however,  that  the  establishment 
of  direct  shipping  communication  between  the 
United  States  and  Morocco  is  an  essential  con- 
dition to  the  building  up  of  any  permanent  trade 
between  the  two  countries,  especially  so  in  any 
attempt  to  obtain  a lasting  participation  in  the 
supply  of  a staple  commodity  such  as  tea. 

London  has  always  been  the  most  important 
center  of  Morocco  tea  supplies.  Hamburg  mer- 
chants before  the  war  were  attempting  to  secure 
this  trade  by  means  of  long  credits  and  other 
facilities  which  they  were  prepared  to  grant  to 
native  buyers.  Some  progress  was  observed  in 
the  trade  of  German  tea  shippers,  but  the  Moroc- 
can has  always  shown  marked  preference  for  tea 
from  London.  On  this  account,  before  the  war,  it 
was  difficult  to  find  any  Moroccan  firms  disposed 
to  take  up  the  representation  of  any  but  British 
tea  merchants,  and  almost  all  important  merchants 
in  Morocco  had  their  London  connections  for  the 
sale  of  tea. 

The  favored  position  of  London  as  a tea  market 
is  a result  of  its  numerous  and  regular  steamship 
connections  with  the  Orient. 

Curtailment  of  freight  from  the  Orient  and 
the  exhaustion  of  European  stocks  may  contribute 
to  throw  the  future  of  the  tea  trade  in  the  “melt- 
ing pot,”  and  London  can  no  longer  be  said  to  be 
an  exclusive  center  of  distribution  for  this  com- 
modity. 

In  the  import  returns  of  the  Shereefian  custom 
house  tea  occupies  the  third  place  of  importance. 
It  is  the  favorite  beverage  among  the  natives  of 
the  country,  green  tea  forming  an  essential  article 
of  diet  for  all  Moors  of  whatever  degree  or  occu- 
pation. Black  tea  is  consumed  in  relatively  unim- 


portant amounts  by  the  limited  European  popula- 
tion. The  following  table  indicates  the  quantities 
of  tea  imported  into  Morocco  during  the  years 
1913-1916: 


— Tons- 


Imported  from — 

1913 

1914 

1915 

1916 

England  

. 2,321 

1,864 

2,478 

2,701 

France  

516 

338 

304 

687 

Germany  

547 

414 

Other  countries  

340 

7 

8 

2 

Total  

. 3,724 

2,623 

2,790 

3,390 

The  types  of  green  tea  in  general  demand  in 
Morocco  are  Sow  Mee,  Young  Hyson,  Foong 
Mee,  Chum-Mee  and  Gunpowder.  All  these  types 
are  consumed  throughout  the  country,  but  various 
towns  or  districts  . shows  marked  preference  for 
one  variety  over  another. 

Terms  of  Sale  and  Packing 

Prices  for  green  tea  are  almost  invariably 
quoted  c.  i.  f.  Moroccan  ports,  insurance  covering 
marine  risks.  War  risk  insurance  constitutes  an 
additional  charge  on  the  invoice. 

Payment  in  Morocco  for  shipments  of  tea  has 
always  been  effected  by  bills  of  exchange  of  vary- 
ing periods.  The  usual  term  of  credit  is  four 
months  from  date  of  invoice.  Before  the  war 
these  terms  were  frequently  subject  to  extension, 
and  in  some  cities,  as  Larache,  Fez  and  Mar- 
rakesh, the  original  credit  demanded  was  six  to 
nine  months. 

Most  tea  shippers  have  continued  to  sell  in 
Morocco,  up  to  the  present  time,  against  bills  of 
exchange  at  four  months’  date,  but  considerable 
business  is  now  transacted  on  the  basis  of  cash 
against  delivery  of  shipping  documents.  A dis- 
count of  214  per  cent  minimum  is  always  allowed 
for  cash  payments. 

Green  tea,  shipped  to  Morocco,  is  packed  in 
lead-lined  square  cases,  containing  60  to  80  pounds 
net  weight  of  tea.  The  more  expensive  qualities 
are  packed  in  double  boxes.  The  boxes  are  in- 
variably covered  with  canvas,  outside  which  there 
is  a further  casing  of  wide  straw  matting. 

Method  of  Marketing 

European  tea  shippers  effect  their  sales  in  Mo- 
rocco through  the  intermediary  of  local  agents, 
who  are  kept  supplied  with  samples  of  the  quali- 
ties available  for  offer,  together  with  current 
prices.  Upon  these  bases  orders  are  transmitted 
by  the  local  agents  to  their  principals,  who  make 
shipments  direct  to  the  buyers. 

Drafts  are  attached  to  the  bills  of  lading,  and 
the  latter  are  delivered  to  the  buyer  against  his 
acceptance  of  the  draft.  This  operation,  in  most 
cases,  is  effected  through  one  of  the  local  banks, 
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but  in  some  instances  is  confined  to  the  local  agent 
himself. 

The  local  agent’s  agreement  invariably  contains 
a clause  requiring  him  to  act  in  case  of  need ; and 
in  the  event  of  a customer  refusing  to  take  up  the 
documents  covering  his  shipment  the  agent  is  ex- 
pected to  take  possession  of  the  goods,  store  and 
dispose  of  same  for  the  account  and  in  accordance 
with  the  instructions  of  his  principals.  In  some 
cases  the  agent  undertakes  “del  credere”  engage- 
ments, constituting  himself  guarantor  for  pay- 
ment of  all  goods  shipped  under  orders  booked 
by  him.  These  are  somewhat  exceptional  condi- 
ditions,  and  such  engagements  are  remunerated 
by  a substantial  increase  in  the  amount  of  the 
agent’s  commission. 

The  average  amount  of  the  agent’s  commission 
on  tea  sales  is  5 per  cent  of  the  invoice. 

The  native  tea  consumer  is  very  difficult  to 
satisfy,  and  on  this  account  the  Moroccan  tea 
importer  is  extremely  particular  about  the  quality 
of  the  goods  supplied  him.  The  shipper  must  ex- 
ercise the  greatest  care  that  shipments  are  made 
in  strict  accordance  with  sample. 


COFFEE  100  YEARS  AGO 


Extracts  from  a Review  of  the  Market  in  the 
New  York  “Daily  Advertiser’’  of 
December  20,  1823 

EDWARD  ABORN,  New  York  coffee  roaster, 
has  an  old-time  market  report  dated  Decem- 
ber 30,  1823.  It  consists  of  two  printed  pages, 
containing  a review  of  the  market  for  the  week 
ending  Saturday,  December  20,  1823,  issued  from 
the  New  York  “Daily  Advertiser”  office.  There 
are  two  blank  pages,  one  of  which  contains  a’ 
letter  written  in  the  course  of  business,  and  the 
other  the  address.  For  mailing,  the  document 
was  folded,  closed  with  sealing  wax  and  stamped, 
as  was  the  custom  of  the  time.  Envelopes  were 
not  used  in  those  days. 

The  market  report  is  interesting  as  giving  the 
varieties  and  imports  of  coffee  of  that  long  ago 
time,  and  also  as  quoting  prices,  imports,  etc.,  of 
many  other  products.  It  is  curious  to  note  that 
trade  on  several  articles  was  at  a standstill  owing 
to  the  closing  of  the  North  River  by  ice. 

The  report  states  that  there  had  been  no  sales 
of  cocoa  that  week.  It  continues,  “The  quantity 
of  Caraccas  at  market  is  small,  which,  with  other 
kinds,  is  much  neglected.  We  do  not  vary  quo- 
tations : 

Caraccas  (cwt.),  $30;  Caraccas  Island,  $11  to  '$12; 
Caraccas  cayenne  (cwt.),  $13  to  $13.50;  Caraccas  Suri- 
nam, $13  to  $13.50.” 

The  import  of  coffee  during  the  week  ending 


December  20  is  stated  as  “2  tierces  and  1 bbl. 
Jamaica;  657  bags  San  Domingo;  58  bags  La 
Guayra.”  The  review  then  continues : 

Since  our  last  report  a sale  of  about  two  hun- 
dred bags  San  Domingo  was  effected  at  13^2 
cents,  short  price,  at  90  days,  and  small  parcels 
at  19  cents  for  some  consumption.  Cuba  of  very 
handsome  quality  has  been  run  off  at  20^2  cents, 
90  days  to  4 months.  Some  parcels  of  Porto  Rico 
are  held  at  21  cents.  The  market  continues  to  be 
glutted  with  middling  and  poor  qualities  of  cof- 
fee, which  is  held  at  every  intermediate  price.  The 
Fairplay’s  cargo  is  represented  as  being  of  the 
new  crop — the  state  of  weather  has  prevented  its 
being  landed.  Java  is  in  small  demand.  We  re- 
duce our  quotations : 


Havana  (inferior  and  lb.  middling) 19  @20 

Porto  Rico  (inferior  and  lb.  middling) 19  @20 

Laguira  (inferior  and  lb.  middling) 19  @20 

Laguira  (superior)  20J^@21 

St.  Domingo  19  @ 

Java  22  @23 


Import  from  the  1st  January,  1823,  to  the  13th 
of  December,  inclusive : 

1,901  bags,  42  hhds.  Havana. 

3,587  bags  Java. 

22,397  bags,  53  hhds.,  66  bbls.  and  1 tierce  St.  Domingo. 

24,700  bags,  1,410  hhds.,  1,944  bbls.,  51  tierces  Cuba. 

74  bags  St.  Croix. 

22  bags,  18  hhds.,  51  tierces  and  257  bbls.  Jamaica. 

7,398  bags,  77  hhds.,  472  bbls.  and  1 box  Laguira  and 

Porto  Rico. 

6 bags  and  5 bbls.  Dominica. 

3 bags  Demarara. 

1,575  bags  Brazil. 

Export,  from  the  1st  of  January,  1823,  to  the  1st  of 
December: 


Coffee  62,180  cwt. 

English  mustard  is  quoted  in  the  same  report 
at  37  cents  a pound;  in  dozen  bottles,  $1.25  to 

$1.31. 

Rice  is  quoted  at  $3.37  to  $3.50  per  cwt. 

The  report  states  there  was  no  alteration  in  the 
price  of  teas  and  “the  market  continues  dull” : 


Hyson  

Young  Hyson 
Hyson  Skin  . 

Bohea  

Gunpowder  . . 
Imperial 
Souchong  . . . 
Pouchong  . . . 


lb.  100@106c. 
103@110 
70@  78 
26@  28 
125@135 
@ 

50  @ 65 
60  @ 80 


Sailors  are  reported  as  being  “rather  scarcer 
than  they  were  last  week,  but  wages  have  not 
risen  in  consequence.  We  quote  them  the  same : 
Price  seamen,  $11  @ 12;  ordinary,  $9  @ 10  per 
mo.” 


NAVY  NEEDS  MUSICAL  INSTRUMENTS 
A thousand  stations  for  receiving  gifts  of 
musical  instrument  for  the  navy  have  been  es- 
tablished in  New  York  by  the  Lower  Wall  Street 
Business  Men’s  Association,  which  is  conducting 
a campaign  to  obtain  phonograph  records,  banjoes, 
violins,  or  even  pianos  and  organs,  for  the  boys  in 
blue  as  patriotic  gifts  from  citizens.  The  asso- 
ciation recently  sent  out  a special  appeal  to  in- 
dividuals to  contribute  liberally,  either  giving  in- 
struments or  the  money  that  will  help  buy  one  or 
more. 
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THE  BRAZIL  COFFEE  SITUATION 


An  Analysis  of  the  Different  War-Time  and 
Other  Factors  That  Have  Affected 
the  Export  Trade 

By  J.  H.  Williams 

Latin  American  Division,  Bureau  of  Foreign  and 
Domestic  Commerce 

THE  bulk  of  the  exports  of  Brazil  has  for  years 
consisted  of  two  products — coffee  and  rubber. 
For  example,  out  of  total  exports  of  $313,628,000 
in  1913,  rubber  and  coffee  comprised  $248,579>000> 
or  about  four-fifths  of  the  total.  By  far  the  most 
important  single  export  is  coffee,  which  in  1913 
amounted  to  $198,157,000,  or  over  63  per  cent  of 
the  total  exports.  Coffee  is  not  a war  commodity. 
The  Allied  powers  have  therefore  restricted  its 
import.  Even  more  serious  is  the  fact  that  the 
large  demand  from  Central  Europe,  amounting 
normally  to  about  4,000,000  bags  a year,  has  been 
cut  off.  In  consequence,  the  United  States  is  at 
present  the  only  unrestricted  market  for  Brazilian 
coffee,  taking  about  one-half  the  total  exports. 
Added  to  these  pronounced  restrictions  of . the 
demand  for  coffee  is  the  fact  that  the  Brazilian 
supply  during  the  war  has  been  somewhat  above 
the  pre-war  normal.  The  result  is  that  Brazil 
has  on  its  hands  an  increasing  stock  of  coffee, 
which  it  cannot  hope  to  dispose  of  until  after  the 
war. 

This  situation  became  acute  almost  immediately 
upon  the  outbreak  of  war,  and  led  in  1915  to  the 
re-establishment  of  a valorization  system,  along 
somewhat  different  lines  from  the  plan  of  1907-8. 
The  Federal  Government  by  law  of  1915  author- 
ized the  issue  of  350,000,000  paper  milreis  (at  pres- 
ent rate  of  25.25  cents  for  milreis  = U.  S.  $88,- 
375,000),  of  which  a part  was  to  be  used  for  car- 
rying out  a new  plan  of  coffee  valorization..  The 
paper  money  was  lent  by  the  Federal  Government 
to  the  State  of  Sao  Paulo,  which  has  been  con- 
ducting the  valorization  operations.  The  plan 
was  to  prohibit  the  export  of  coffee  above  6,000,- 
000  bags  a year ; the  4,000,000  bags  which  in 
normal  times  went  to  Germany,  Austria,  etc.,  to  be 
held  in  Brazil,  the  State  of  Sao  Paulo  loaning  up 
to  60  per  cent  of  a value  to  be  fixed  on  a basis  of 
past  averages  in  paper  money  to  coffee  growers 
who  deposit  their  coffee  in  warehouses ; the  ware- 
house receipts  to  be  handed  over  by  the  State 
government  to  the  Federal  Government  as  col- 
lateral for  the  issue  by  the  latter  of  the  paper 
money.  This  loan  feature  was  dropped,  however, 
and  instead  the  State  of  Sao  Paulo  undertook 
to  purchase  at  an  official  price  so  much  of  the 
annual  coffee  crop  as  might  appear  sufficient  to 
maintain  prices,  or,  failing  in  that,  so  much  as  it 
might  be  able  to  purchase  with  the  paper  money 
funds  supplied  to  it  by  the  Federal  Government 
under  the  laws  above  mentioned. 

In  the  present  year  the  Sao  Paulo  government 
has  been  buying  large  quantities  of  coffee  (about 
3,100,000  bags  up  to  July  25)  at  the  price  of 
4$9O0  per  10  kilos  (i.  e.,  about  $1.24  for  22.4 
pounds).  The  ordinary  market  price,  however, 


has  been  lower,  between  4$6oo  and  4$5oo.  In- 
terior shippers  and  planters  are  demanding  that 
their  coffee  be  sold  to  the  Government,  and  the 
Coffee  Assogiacao  of  Santos  has  presented  a 
memorial  to  the  Government  requesting  a further 
issue  of  300,000,600  milreis  of  paper  money  for 
additional  valorization  purchases. 

The  following  statement  indicates  the  coffee 


position  up  to  May,  1918: 

Bags 

In  hands  of  Sao  Paulo  government  April  30, 

1918  2,788,875 

In  hands  of  commissarios  and  exporters,  in- 
clusive of  600,000  bags  bought  by  the  Sao 

Paulo  government  4,150,416 

.Shipped  coastwise  281,000 

Exported  up  to  April  25,  1918.  7,325,665 


Total  14,545,956 

Less  stock  on  June  30,  1917 1,100,000 


Net  total  13,445,956 

To  come  down  to  complete  estimated  crop....  3,554,044 


Total  crop  17,000,000 


The  table  indicates  that  of  a total  crop  of  17,- 
oco,ooo  bags,  about  13,500,000  bags  have  actually 
come  to  market ; of  this  quantity  somewhat  more 
than  7,000,000  bags  have  been  exported,  leaving 
the  enormous  quantity  of  5,939,291  bags  of  the 
1917-18  crop,  and  1,100,000  bags  of  the  1916-17 
crop — a total  of  virtually  7,000,000  bags,  or  as 
much  as  the  total  1917-18  exports — in  storage  in 
Brazil  and  unable  to  find  an  outlet.  The  State 
of  Sao  Paulo,  it  is  seen,  is  itself  holding  almost 
2,800,000  bags,  or  almost  40  per  cent  of  the  total 
amount  in  storage. 

Decrease  in  Price  of  Coffee 
The  supply  of  Brazilian  coffee  is  much  in  ex- 
cess of  the  demand.  The  result  is  that  in  spite 
of  the  large  purchases  by  the  Government  the 
price  in  Brazil  has  gone  steadily  downward. 
Meantime,  as  a result  of  rising  freight  and  in- 
surance rates  (which  are,  moreover,  additional 
causes  of  the  diminution  of  exports),  foreign 
coffee  prices  have  risen.  The  following  table 
shows  the  price  of  Brazilian  coffee  in  London  and 
in  Santos  for  the  period  191 1-1918: 


London 
Price  Per 
Hundred- 

Santos 
Price  Per 

Date 

weight 

10  Kilos 

October 

16,  1911 

Shillings 
66/9 

8$600 

March 

26,  1911 

62/3 

7$900 

March, 

1913 

52/9 

6$250 

March, 

1914 

41/3 

4$750 

March, 

1915 

43 

5$150 

March, 

1916 

44/6 

4$900 

March, 

1917 

53/6 

5$500 

March 

21,  1918 

66/9 

4$100 

The  different  course  of  Brazilian  and  of  foreign 
prices  is  apparent.  After  the  initial  fall  to  41s. 
3d.  in  1914,  provoked  by  the  liquidation  of  specu- 
lative accounts  that  followed  the  Balkan  War, 
London  quotations  moved  upward  with  the  in- 
creasing charges  for  freight  and  insurance.  The 
course  of  prices  in  Brazil  has  been  just  the  con- 
trary. Since  October,  1911,  when,  owing  to  reck- 
less speculation,  prices  reached  the  maximum  in 
both  the  Brazilian  and  the  London  market,  prices 
in  Brazil  have,  with  the  exception  of  a slight  re- 
action in  1915,  due  to  the  extraordinary  activity 
in  the  trade  with  Scandinavia  and  the  United 
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TEA  TIME  FOR  RED  CROSS  NURSES  AT  THE  FRONT 


A REFRESHING  cup  of  tea  is  a big  factor  in  the  lives  of  the  nurses  serving  with  the 
American  Expeditionary  Forces.  This  picture  shows  a group  of  Red  Cross  nurses 
in  a rest  room  of  a big  American  hospital  in  France  enjoying  a cup  while  off  duty. 
American  nurses  in  France  are  leading  strenuous  lives  and  the  Red  Cross  is  doing  every- 
thing possible  to  maintain  their  strength  and  spirit. 


States,  dropped  continuously,  until  at  4$ioo  per 
10  kilos  it  is  doubtful  if  they  suffice  even  to  cover 
the  cost  of  production. 

The  facts  that  have  been  presented — the  re- 
striction of  markets,  the  decline  of  prices,  the 
abnormal  accumulation  of  stocks  in  Brazil — find 
their  most  convenient  expression  in  the  figures  of 
coffee  exports.  The  following  table  shows  the 
exports  of  coffee  for  the  years  1913-191 7.  Both 
quantity  and  value  figures  are  given : 


Year  Quantity  Value 

Bags 

1913  13,267,000  $198,157,000 

1914  11,270,000  131,220,000 

1915  17,061,000  156,443,000 

1916  13,039,000  138,296,000 

1917  10,605,000  112,033,000 


Except  for  the  reaction  in  1915,  the  trend  of 
coffee  exports,  both  in  quantity  and  in  value,  has 
been  pretty  steadily  downward.  The  increased 
quantity  exports  of  1915,  almost  4,000,000  bags 
greater  than  in  1913,  are  noteworthy.  But  be- 
cause of  reduced  prices  the  value  figures  of  the 
1915  exports  are  more  than  $40,000,000  less  than 
in  1913.  After  1915  the  decline  in  both  categories 
is  striking.  The  year  1917  is  the  low-water  mark. 
Quantity  exported  fell  almost  6,500,000  bags  be- 
low 1915,  and  the  value  fell  over  $44,000,000  below 
the  1915  figures  and  over  $86,000,000  below  the 


1913  figures,  a decrease  of  45  per  cent.  It  ought 
to  be  said,  too,  that  1913  was  by  no  means  a 
normal  year,  exports  of  coffee  being  $28,114,880 
below  the  1912  figure. 


BRAZIL’S  COFFEE  EXPORTS  LOWER 
A recent  review  of  the  foreign  trade  of  Brazil 
during  the  first  three  months  of  1918  stated  that 
the  total  value  declined.  The  report  pointed  out 
that,  “The  decrease  in  coffee  shipments  is  espe- 
cially perceptible.  But  1,775,000  bags  were  shipped 
this  year,  as  compared  with  3,276,000  in  1914, 
4,856,000  in  1915,  3,407,000  in  1916,  and  2,962,000  in 
1917.  The  total  coffee  values  were  reduced  by 
almost  50  per  cent  as  compared  with  those  of 
1917,  which  difference  alone  accounts  for  the  de- 
crease in  exports  of  approximately  $15,000,000.” 


SOUTHERN  CALIFORNIA  SENDS  A BOUQUET 
S.  J.  Wines,  president  of  the  S.  J.  Wines  Coffee  Com- 
pany, San  Diego,  Cal.,  writes:  “To  anyone  in  the  tea  and 
coffee  business  this  monthly  (“The  Blue  Book  of  the 
Trade”)  is  a source  of  information  that  we  surely  appre- 
ciate.” 
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A COFFEE  STORAGE  PROTEST 


New  York  Importers  Claim  Exorbitant  Han- 
dling Charges  and  Ask  Federal  Gov- 
ernment for  Relief 


rT",HE  storm  that  has  been  brewing  between  New 
*■  York  coffee  importers  and  the  steamship  com- 
panies and  warehousemen  came  to  a head  early 
in  August.  The  importers  claim  that  certain 
warehousemen  and  steamship  lines  are  profiteer- 
ing and  delaying  deliveries.  They  say  the  rates 
for  handling  and  storage  are  exorbitant,  and  are 
not  justified  by  the  actual  increase  in  price  of 
labor  and  material  since  the  beginning  of  the  war. 
Coffee  men  agree  that  some  advance  in  rates  may 
be  justified,  but  cannot  believe  that  it  is  equitable 
to  increase  the  rates  100  per  cent  over  what  they 
were  a year  ago.  It-  is  claimed  that  some  im- 
porters have  been  obliged  to  pay  7 cents  a bag 
for  handling  and  6 cents  for  storage  in  addition 
to  the  freight  charges.  Three  cents  a bag  for 
handling  and  3 cents  for  storage  was  the  prevail- 
ing rate  before  the  war. 

The  importers  are  also  complaining  about  the 
lack  of  storage  room  and  the  way  in  which  car- 
goes are  being  discharged  most  anywhere  that 
suits  .the  convenience  of  the  steamship  companies. 
New  York  coffee  traders  tell  of  cargoes  being 
deposited  in  South  Brooklyn,  the  Bronx  and  other 
out  of  the  way  places,  necessitating  heavy  cartage 
charges  to  get  the  coffee  to  the  importer’s  place 
of  business.  In  one  instance  a cargo  was  dropped 
at  Baltimore.  These  extra  charges  often  wipe 
out  the  margin  of  profit,  according  to  the  im- 
porters. 

The  coffee  trade  gathered  at  the  New  York 
Coffee  Exchange  on  August  27  to  frame  an  appeal 
to  the  Government  for  relief.  The  matter  was 
left  to  the  Coffee  Advisory  Committee  to  put  the 
different  claims  into  proper  shape  for  forwarding 
to  Washington.  A leading  coffee  man  says  he 
believes  some  adequate  measures  of  relief  will 
be  instituted  by  the  Government  officials,  prob- 
ably in  the  form  of  increasing  the  importer’s 
margin  of  profit  and  perhaps  by  regulating  han- 
dling and  storage  rates. 


Washington  Awaiting  Formal  Protest 
[from  a staff  correspondent] 
Washington,  D.  C,  September  3,  1918. — Up  to 
this  time  coffee  officials  of  the  United  States  Food 
Administration  have  received  no  formal  protest 
relative  to  the  alleged  exorbitant  charges  by  the 
steamship  and  warehouse  companies. 
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They  have  had  a number  of  individual  com- 
plaints concerning  this  service,  and  they  are  ex- 
pecting in  the  near  future  a complete  report  of 
this  situation  from  the  Advisory  Committee  of  the 
New  York  Coffee  Exchange.  No  action  seeking 
to  relieve  this  situation  will  be  taken  until  this 
formal  protest  report  has  been  received. 

Lamm. 


New  Orleans  Sees  Big  Opportunity 
[from  a staff  correspondent] 

New  Orleans,  Aug.  29,  1918. — The  reports  re- 
ceived here  of  the  congestion  of  coffee  at  New 
York  have  attracted  special  attention  in  coffee 
circles,  because  there  is  a very  small  stock  and 
plenty  of  warehouse  space  and  wharf  room.  The 
only  factor  that  prevents  rapid  distribution  is  the 
lack  of  ships  to  bring  the  coffee  from  Brazil. 

The  Board  of  Trade  coffee  committee  has  taken 
up  the  subject  afresh  in  the  light  of  the  situation 
at  New  York,  and  is  getting  the  views  of  Mis- 
sissippi Valley  dealers,  roasters,  importers  and 
others.  The  coffee  interests  have  been  at  work 
for  some  time  on  the  matter  of  getting  ships,  and 
have  sent  a committee  to  Washington  several 
times. 

E.  B.  Harral,  coffee  broker,  has  been  playing 
up  the  congestion  at  New  York  in  his  trade  circu- 
lars, saying  that  it  is  manifest  that  coffee  busi- 
ness from  South  America  for  the  Mississippi 
Valley  should  pass  through  New  Orleans,  because 
it  is  cheaper  to  handle  it  at  this  port  as  com- 
pared with  New  York.  Mr.  Harral  says  the  New 
Orleans  cost  is  from  to  cent  a pound 
cheaper.  The  circular  also  states  that  the  shipping 
route  to  New  Orleans  from  the  east  coast  of 
South  America  passes  south  of  the  zone  of  sub- 
marine activity,  whereas  the  route  to  New  York 
is  squarely  in  the  danger  zone. 

S.  Jackson,  a prominent  warehouseman  in 
charge  of  the  distribution  of  coffee  at  this  port, 
said  that  it  is  mainly  a matter  of  steamships  at 
New  Orleans  that  is  involved.  He  said  there  is 
plenty  of  wharf  and  warehouse  space  here  for 
coffee,  and  that  the  trains  which  bring  wheat  and 
other  grain  to  New  Orleans  supply  abundance  of 
space  to  deliver  the  coffee  to  the  interior.  Mr. 
Jackson  said  that  coffee  can  be  handled  both 
cheaper  and  more  readily  at  New  Orleans  than 
at  New  York.  Coffee  for  the  interior  is  trans- 
ferred from  the  wharf  to  the  cars  and  does  not 
require  either  cartage  or  storage. 

President  Clerc,  of  the  New  Orleans  Board  of 
Trade,  is  in  possession  of  a number  of  letters 
from  leading  Mississippi  Valley  coffee  firms  which 
show  that  the  Valley  has  been  suffering  consider- 
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ably  because  <?f  the  lack  of  shipping  to  New  Or- 
leans. An  appeal  is  to  be  made  to  Washington  for 
more  ships  to  relieve  the  situation.  The  Board 
of  Trade  Committee  is  preparing  the  case  for 
presentation.  *E.  K.  Pelton,  Sr. 


UPBUILDING  COLOMBIAN  TRADE 

Newark,  N.  J.,  Library  is  Holding  an  Exhi- 
bition to  Help  Improve  American  Bus- 
iness Relations  With  that  Country 


COFFEE  IN  THE  UNITED  STATES 

A Statistical  Survey  of  the  Imports,  Re-Exports 
Deliveries  and  Stocks  on  Hand 
June  30,  1918 

[from  a staff  correspondent! 

Washington,  D.  C.,  Aug.  26,  1918. 

Statisticians  of  the  United  states  Food 

Administration  have  compiled  the  following 
record  which  they  believe  shows  the  coffee  situa- 
tion in  the  United  States  on  June  30,  1918: 

table  i.— general  summary  of  the  coffee 

S ITUATION  IN  THE  UNITED  STATES  FOR 
JUNE,  1918 


Stocks  of  coffee  June  1. 

Brazil  coffee  

Other  kinds  

—191 

Amount 

285,506,690 

119,628,466 

135,878,224 

Per  Cent 
of  1917 
75.4 
56 . 1 
130.8 

1917 

378.193.000 

266.720.000 

111.473.000 

Imports  during  June.. 

111,028,942 

118.8 

93,443,000 

From  Brazil 

66,055,545 

187.5 

35,206,000 

Other  sources  

44,973,397 

77  2 

58,237,000 

Total  stocks,  and  ini- 
ports  

396,535,632 

84.0 

471,636,000 

1 leliveries  during  June. 

78,223,000 

89.1 

87,750,000 

Brazil  coffee  

Other  kinds  

50.716.000 

27.507.000 

80.4 

111.2 

63.017.000 

24.733.000 

Stocks  of  coffee  June  1. 

318,312,632 

82.9 

383,886,000 

Brazil  coffee  

Other  kinds  

164,968,011 

153,344,621 

Jo  ! 

-Y  o 1 

238.409.000 

144.977.000 

TABLE  2.— GENERAL  SUMMARY  OF  THE  COFFEI 
SITUATION  IN  THE  UNITED  STATES  JAN.  1 
TO  JUNE  30,  1918 

, — 1918 r> 


F 

*er  Cent 

Amount 

of  191 

7 1917 

Stocks  of  coffee  Jan.  1. 

328,553,000 

91.8 

357,829,000 

Brazil  coffee  

234,350,000 

93.0 

251,930,000 

Other  kinds  

94,203,000 

88.9 

105,899,000 

Imports  Jan.  1-June  30. 

613,448,000 

83.7 

) 32,657,000 

Tlraz^  coffee  

352,574,000 

73.5 

479,611,000 

Other  kinds  

260,874,000 

103.0 

253,046,000 

Stocks  of  coffee  June  30. 

318,313,000 

82.9 

383,886,000 

Brazil  coffee  

164,968,000 

69.0 

238,908,000 

Other  kinds  

153,345,000 

105.7 

144,978,000 

TABLE  3.— EXPORTS  OF  COFF 

EE  F 

ROM  THE 

UNITED  STATES 

f Tune >,  r~ Yr.  E 

nd’g  June  30-> 

Domestic:  1918 

1917 

1918 

1917 

CO  successful  .was  the  first  exhibition  of  Co- 
^ lombia’s  products  at  the  museum  -of  the 
Newark  (N.  J.)  Free  Public  Library  during  the 
month  of  June  that  it  was  decided  to  hold  the 
exhibition  again  during  September  and  October. 
Since  the  first  display  many  new  exhibits  have 
been  added. 

This  is  the  third  commercial  exhibition  staged 
by  this  enterprising  library  association,  which  is 
managed  by  John  Cotton  Dana.  Its  purpose,  ac- 
cording to  Mr.  Dana,  is  to  tell  our  people  about 
trade  conditions  in  Colombia  after  the  war,  mainly 
by  educating  them  to  the  wonderful  natural  re- 
sources of  the  country  and  its  potentialities. 

The  library  takes  no  pay  from  exhibitors  for 
space  or  anything  else,  only  asking  them  to  send 
things  at  their  own  expense  if  possible,  and  to 
give  the  material  exhibited  to  the  museum. 
Among  the  distinguished  Americans  and  foreign- 
ers who  have  endorsed  the  enterprise  appears  the 
name  of  President  Woodrow  Wilson,  who  said 
he  is  confident  that  the  exhibition  “will  mark  an 
important  stage  of  the  high  part  which  Colombia 
and  this  country  must  take  in  the  world’s  near 
commercial  future.’’ 

Coffee,  the  leading  article  of  export  of  Colom- 
bia, has  an  important  position  in  the  exhibition. 
Cacao  also  is  displayed.  The  kinds  of  coffee 
shown  are  Medellin,  Manizales,  Bucaramanga, 
Bogota,  Santa  Marta,  Cucuta  and  Cauca.  They 
were  loaned  by  the  following  firms  : W.  R.  Grace 
& Co.,  Alejandro  Angel  & Co.,  the  Commercial 
Bank  of  Spanish  America,  the  Antioqui  Com- 
mercial Corporation,  Blanco  & Co.,  Camacho- 
Roldan  & Van  Sickel,  and  the  Mercantile  Bank 
of  the  Americas. 


Green  and 

raw  2,163,910 

Roasted  & 
prepared.  42,850 
Foreign  . . . 4,605,502 


4,120,623  41,598,250  42,970,581 

169,324  3,028,954  2,151,226 

7,660,912  57,237,167  51,848,440 


TEA  MEN  NEED.  ESTATE  MACHINERY 
A recent  canvass  of  managers  of  tea  estates 
in  Assam,  India,  developed  the  fact  that  many  of 
them  are  interested  in  agricultural  machinery  of 
all  kinds  suitable  for  tea  garden  cult'vation.  Some 
of  the  devices  needed  are  a handy  mechanically- 
driven  machine  that  will  effectively  cultivate  be- 
tween the  tea  bushes  in  all  kinds  of  soil  to  a depth 
of  two  to  eight  inches,  a ditching  plow  that  will 
make  drains  up  to  two  feet  wide  and  three  to 
five  feet  deep,  and  a plucking  machine  for  picking 
tea  leaves.  Further  details  can  be  obtained  from 
the  Editor  of  The  Tea  and  Coffee  Trade 
Journal. 
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JAPAN’S  TEA  TRADE  IN  1918 

Exports  This  Year  Are  Expected  to  Show  an 
Increase  if  the  United  States  Does  Not 
Declare  Excessive  Restrictions 


[special  correspondence] 

Yokohama,  Japan,  June  15,  1918. 
nr  I IE  shipments  of  tea  this  year  are  expected  to 
* show  an  increase  over  last  year,  provided  ex- 
cessive restrictions  are  not  placed  on  the  import 
by  the  United  States.  The  growth  of  the  new 
leaf  in  Shidzuoka  and  the  other  districts  this  year 
is  reported  to  be  excellent,  but  the  quotations  will 
show  an  increase  of  from  10  to  30  per  cent,  ac- 
cording to  varieties,  over  last  year,  because  of  the 
steady  advance  in  the  price  of  daily  necessaries 
increasing  the  cost  of  labor.  The  following  table 
shows  the  shipments  and  ports  of  departure  from 
Japan  to  the  United  States  and  Canada  during 
1916  and  1917 : 

1916,  Lbs.  1917,  Lbs. 

Sliimidzu  38,560,661  32,679,689 

Yokohama  7,418,277  5,076,873 

Yokkaichi  1,829,586  2,890,980 

Kobe  2,968,513  1,038,491 

Nagoya  556,842  

It  is  noted  that  since  the  outbreak  of  the  war 
the  shipments  have  shown  a gradual  increase,  as 
will  be  seen  from  the  following:  1915,  39,307,000 

pounds;  1916,  41,333,000  pounds;  1917,  41,686,000 
pounds.  C.  C.  J. 


N.  C.  R.  A.  TO  MEET  IN  CLEVELAND 
The  National  Coffee  Roasters’  Association  an- 
nounces that  the  eighth  annual  convention  will  be 
held  in  Cleveland,  Ohio,  November  13  and  14. 
The  hotel  headquarters  are  to  be  announced 
later.  Members  of  the  association  have  been 
asked  to  advise  the  committee  in  charge  of  the 
convention  what  subjects  they  think  would  be 
mutually  helpful  and  interesting. 


NO  FUEL  REGULATION  FOR  ROASTERS 
The  United  States  Fuel  Administration  declares 
that  the  rumor  from  Chicago  that  coffee  roasters 
would  be  required  by  the  Federal  Administration 
to  use  gas  fuel  instead  of  coal  as  a conservation 
measure  is  untrue.  P.  B.  Noyes,  director  of  the 
Conservation  Bureau,  says  “The  United  States 
Fuel  Administration  has  no  intention  at  the  pres- 
ent time  of  placing  any  restriction  on  the  use  of 
coal  in  roasting  coffee.” 

COFFEE  EXCHANGE  APPOINTMENTS 
The  board  of  managers  of  the  New  York  Cof- 
fee Exchange  have  appointed  the  following  to 


fill  vacancies  in  special  and  standing  committees : 
A.  Scherenberg,  executive  committee ; C.  B. 
Davison,  membership  committee ; Gustav  L. 
Stewart,  floor  committee;  Walter  D.  Stewart,  spot 
quotations  committee;  C.  H.  Middendorf,  execu- 
tive, grading  and  warehouse  and  weighers’  com- 
mittees. 


ARMY  ASKS  FOR  COFFEE  ROASTERS 
[special  correspondence] 
Washington,  D.  C.,  August  287  1918. — Sixty 
expert  coffee  roasters  and  blenders  are  needed  at 
once  by  the  War  Department  for  service  in  camps 
and  cantonments  in  this  country  and  Europe,  ac- 
cording to  a recent  announcement  by  the  Quar- 
termaster General.  Men  above  the  present  draft 
age  are  preferred,  and  those  accepted  will  have 
the  rank  of  non-commissioned  officers.  Applica- 
tions should  be  addressed  to  the  Subsistence  Di- 
vision, Quartermaster  General's  Office,  Washing- 
-ton,  D.  C. 


Thirty  Men  Already  Secured 
On  September  3 the  Subsistence  Division  wired 
The  Tea  and  Coffee  Trade  Journal  that  it  now 
requires  only  30  coffee  blenders  and  roasters.  Men 
in  the  old  draft  age  will  be  accepted  if  not  quali- 
fied for  general  military  service. 


ENEMY  COCOA  BEANS  SOLD 
More  than  i,coo  bags  of  enemy-owned  cocoa 
beans  were  sold  at  public  auction  in  New  York 
August  20  by  the  office  of  the  Alien  Property  Cus- 
todian. They  were  formerly  the  property  of  a 
German  firm  engaged  in  South  American  trade, 
and  were  seized  in  the  Panama  Canal  Zone.  Some 
200  bags  were  sold  at  13  cents  a pound  and  the 
balance  at  12  cents.  The  beans  were  grown  in 
Ecuador. 


TEA  AND  COFFEE  MAY  BE  TAXED 
The  ban  on  the  manufacture  of  beer,  which 
goes  into  effect  December  1,  probably  will  result 
in  a consumption  tax  on  tea,  coffee,  cocoa  and 
sugar,  according  to  reports  in  Washington.  The 
most  radical  rate  proposed  so  far  is  5 cents  per 
pound  on  coffee,  20  cents  on  tea,  15  cents  on  cocoa 
and  1 cent  on  sugar. 


SWEDEN  MAY  NOW  IMPORT  COFFEE 
Under  the  terms  of  the  new  trade  agreement 
reached  between  Sweden  and  the  Allies,  coffee 
and  cocoa  can  now  be  shipped  from  the  United 
States  to  Sweden. 
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SPICES  AND  EXTRACTS 

<1  News  items  of  interest  to  spice  im- 
porters, grinders  and  dealers,  and  to 
manufacturers  of  flavoring  extracts,  per- 
fumes and  toilet  preparations. 


THE  WAR  AND  ESSENTIAL  OILS 

A Review  of  Market  Conditions  Governing 
Raw  Materials  for  Flavoring  Ex- 
tract Manufacturers* 


By  C.  Beilstein 

New  York 

( Continued  from  August ) 

AT  this  point  reference  may  be  made  to  the 
efforts  to  produce  citrus  oils  in  this  country. 
For  years  a little  lemon  and  some  orange  oil  have 
been  made  at  various  points,  but  chiefly  in  Cali- 
fornia, where  the  operations  have  to  some  extent 
been  under  Government  auspices.  The  lemon  oil 
as  a rule  has,  I think,  been  of  rather  inferior 
quality,  and  has  not  cut  any  market  figure  to 
speak  of.  Some  of  the  orange  oils  have  been  of 
apparently  excellent  quality,  and  certainly  of  fine 
flavor  when  freshly  made ; but  the  fact  is  that 
most  of  these  oils  have  been  in  large  part  pro- 
duced by  distillation,  and  have  proved  to  be  ex- 
tremely unstable,  the  fine  fruity  character  of  the 
fresh  product  disappearing  in  a comparatively 
short  time.  These  oils  ought  to  be  made  in  this 
country,  but  the  problem  of  making  them  com- 
mercially is  still  to  be  solved,  both  as  to  quality 
and  cost. 

Among  the  minor  oils  the  two  types  of  oil  of 
lime  have  been  conspicuous  by  their  abnormally 
high  prices.  These  materials  come  from  the  West 
Indies,  where  a violent  storm  in  1916  was  re- 
ported to  have  blown  practically  the  whole  of  the 
crop  of  fruit  from  the  trees.  Very  little  of  the 
expressed  oil  was  made  that  season,  and  the  out- 
put of  distilled  was  also  smaller  than  the  previous 
normal  average.  The  shortage  resulted  in  record 
market  values,  which  the  shrewd  West  Indian 
producers  have  known  how  to  maintain  long  after 
anything  like  a good  reason  for  them  had  ceased 
to  exist.  Why  there  should  be  any  considerable 
demand  for  expressed  lime  oil  at  from  $5.00  to 
$6.00  per  pound,  while  the  finest  oil  of  lemon  goes 
begging  at  a dollar  a pound,  has  never  been  satis- 
factorily explained  to  my  knowledge,  and  both 
types  of  the  lime  oil  are  overdue  for  a return  to 
much  lower  levels. 

Of  the  Chinese  oils,  cassia,  which  had  not  gone 
above  $2.00  in  over  twenty-five  years,  is  now  well 
above  that  figure,  due  chiefly  tcy  importation  diffi- 
culties; but  anise  oil  continues  close  to  $1.00  per 
pound,  weighted  down  by  apparently  inexhaust- 
ible stocks.  Coriander  oil,  an  article  ordinarily 
worth  $5.00  to  $7.00,  has  been  as  high  as  $30.00, 
owing  to  extreme  scarcity.  The  stringency  was 
relieved  a year  ago  by  the  arrival  of  long-delayed 

* An  address  read  before  the  ninth  annual  convention  of 
Flavoring  Extract  Manufacturers’  Association,  New  York, 
June  27,  1918. 


supplies  from  Russia,  but  these  are  now  about 
used  up  with  none  likely  to  follow,  and  another 
period  of  extreme  scarcity  and  famine  prices 
seems  to  be  ahead.  Celery  and  ^clove  oils  have 
gone  up  to  about  three  times  their  pre-war  values 
on  account  of  scarcity  of  the  respective  spices, 
and  the  essential  oil  of  almond  has  had  a similar 
advance. 

Vanillin  Cheap  at  Present  Prices 

Turning  briefly  to  the  one  or  two  synthetics  in 
which  we  are  specially  interested,  vanillin  was 
selling  at  30  cents  per  ounce  before  the  war 
began,  and  clove  spice,  its  chief  raw  material,  was 
worth  from  12  cents  to  14  cents,  while  potash, 
which  was  used  very  extensively  as  an  oxidizing 
agent  in  the  manufacturing  process,  was  in  un- 
limited supply  and  cheap.  To-day  cloves  are 
quoted  high  in  the  forties;  potash,  after  having 
reached  famine  prices,  has  had  to  be  abandoned 
entirely,  and  the  yield  per  pound  of  46  cents, 
cloves,  by  the  processes  to  which  the  manufac- 
turers had  to  turn  because  of  the  scarcity  of 
chemicals,  is  much  smaller  than  it  was  formerly. 
Vanillin  at  the  present  price  of  80  cents  has  not 
therefore  had  anything  like  the  advance  to  which 
it  would  seem  to  be  entitled. 

The  consumption  of  this  product  has  reached 
an  astounding  magnitude,  and  the  problem  of 
providing  ahead  a safe  working  margin  of  stock 
has  for  some  time  been  an  exceedingly  difficult 
one,  especially  in  view  of  the  extreme  uncertainty 
of  the  clove  supply,  upon  which  the  manufacture 
depends,  as  synthetic  vanillin  has  not  up  to  now 
been  made  commercially  in  this  country. 

Coumarin  was  originally  made  in  this  country 
from  deer  tongue  leaves,  but  when  Germany 
began  to  flood  the  market  with  her  synthetic  sub- 
stitute, the  domestic  manufacture  quickly  suc- 
cumbed. At  the  beginning  of  the  war  the  im- 
ported coumarin  was  selling  at  a little  over  $3.00 
per  pound ; but  the  business  was  done  on  a hand- 
to-mouth  plan,  and  no  stock  worth  mentioning 
was  carried  here  ahead  of  immediate  wants. 
Within  a short  time  the  foreign  supply  ceased 
entirely,  and  we  were  once  more  depending  upon 
our  own  deer  tongue.  This  plant  grows  abund- 
antly in  the  South,  but  the  problem  is  to  gather 
it.  Even  at  exorbitant  prices  there  has  been 
nothing  like  enough  labor  to  furnish  sufficient  raw 
material  for  the  comparatively  small  factory  capa- 
city which  we  have  here,  and  the  supply  of  cou- 
marin lags  far  behind  the  demand  at  the  strangu- 
lation prices  the  article  is  commanding. 

The  Vanilla  Bean  Market 

And,  finally,  a word  or  two  about  vanilla.  The 
war  in  its  earlier  stages  had  little  effect  on  this 
commodity,  as  the  countries  of  production  were 
far  away  from  the  scene  of  conflict  and  trans- 
portation troubles  had  not  begun.  The  un- 
diminished output  of  the  islands  of  the  Indian 
Ocean,  as  against  the  greatly  curtailed  consump- 
tion in  Europe,  did  not  result  in  such  a speedy 
annihilation  of  values  as  might  ‘have  been  ex- 
pected, and  the  destruction  of  the  greater  part  of 
the  Mexican  crop  by  a disastrous  storm  in  1915 
helped  keep  the  tendency  toward  demoralization 
in  check.  The  Mexican  crop  before  the  disaster 
averaged  something  like  350,000  pounds  all  told, 
but  the  storm  left  only  about  too, 000  pounds  for 
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that  year.  As  the  new  vines  will  not  reach  ma- 
turity until  three  years  olcl,  the  damage  is  still  far 
from  completely  repaired,  and  the  coming  crop 
is  estimated  at  180, coo  to  200, coo  pounds. 

Under  normal  outside  conditions  there  would 
doubtless  have  been  a heavy  advance  in  the  value 
of  Mexicans  on  account  of  the  diminished  supply, 
but  in  point  of  fact  the  Bourbon  situation,  in 
conjunction  with  the  favorable  condition  of  Mexi- 
can exchange,  actually  brought  about  a lower 
price  level  here  even  for  the  Mexican  product,  and 
it  was  not  until  last  winter  that  the  market  re- 
sponded to  the  actual  state  of  supply  and  demand 
witli  a gradual  rise. 

The  Bourbon  position  has  more  or  less  naturally 
developed  into  a highly  speculative  one.  Values 
failed  to  reach  the  low  extremes  which  many  had 
expected,  because  of  the  difficulties  of  transporta- 
tion and  the  sustained  buying  support  which  the 
market,  as  it  approached  $2,00  per  pound,  received 
from  those  who  recognized  the  intrinsic  cheap- 
ness of  the  article  and  wisely  took  no  chances  of 
overstaying  their  opportunity.  This  level,  or  at 
least  its  equivalent,  has  at  the  same  time  repre- 
sented the  foreign  idea  of  an  attractive  purchase 
of  the  article  in  the  speculative  game  of  guessing 
when  the  war  will  end,  and  there  is  little  likeli- 
hood therefore  of  any  sharp  break  in  values. 

Tahiti  Market  Highly  Speculative 

The'  Tahiti  bean,  which  formerly  sought  its 
outlet  chiefly  in  Continental  Europe,  but  in  recent 
years  has  made  large  gains  in  favor  here,  of 
course  shared  with  the  two  higher  types  most  of 
the  difficulties  of  war-time  traffic.  With  the 
European  demand  practically  eliminated  there 
was  heavy  accumulation  in  the  islands,  and  the 
slump  which  carried  the  price  below  $1.00  was 
inevitable.  The  market  reacted  well,  however, 
and  has  recently  been  sustained  on  much  higher 
levels.  The  situation  is  highly  speculative,  just 
as  it  is  in  the  case  of  the  Bourbons,  and,  in  fact, 
as  before  suggested,  of  all  commodities  which 
have  been  depressed  by  the  war,  and  which  by  all 
rules  of  everyday  reasoning  must  swing  strongly 
upward  when  the  end  of  the  world  struggle  once 
becomes  even  dimly  discernible.  As  to  when  that 
will  be  “if  any  man  think  he  knoweth  anything, 
he  knoweth  nothing/' 


“FLAVOR”  AND  "EXTRACT"  RULING 
Dr.  C.  L.  Alsberg,  chief  of  the  Bureau  of  Chem- 
istry, recently  called  the  attention  of  a member 
of  the  flavoring  extract  trade  to  the  fact  that  the 
Bureau  now  regards  the  word  "extract”  as  ap- 
plying to  alcoholic  preparations  and  the  word 
"flavor"  to  preparations  having  some  other  men- 
struum. Tlie  Bureau,  however,  requires  both 
types  to  have  the  same  flavor  strength. 


THAT  NON-BEVERAGE  ALCOHOLIC  TAX 
The  Flavoring  Extract  Manufacturers'  Asso- 
ciation recently  appealed  to  members  to  wire  the 
Ways  and  Means  Committee  in  Congress  to  offset 
the  proposed  tax  of  $4  40  a proof  gallon  on  non- 


alcoholic beverages,  which  the  Association  de- 
clares would  mean  disaster  to  the  flavoring  ex- 
tract and  soda  water  flavor  industries. 

GROCERY  TRADE  DIGEST 

*1  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy 
readers. 


FOOD  LAW  MEN  IN  CONVENTION 


Federal  and  State  Commissioners  Extend  Scope 
of  Organization  and  Urge  Curtailment  of 
Wastage  of  Perishables  in  Transit 


AT  the  twenty-second  annual  convention  of  the 
Association  of  American  Dairy,  Food  and 
Drug  Officials,  held  at  Chicago,  August  27-30,  the 
organization  decided  to  open  its  membership  to 
municipal  food  authorities,  and  recommended  the 
formation  of  local  associations  of  city  and  State 
officials  subsidiary  to  the  national  body. 

In  addition  to  pledging  its  effort  to  the  winning 
of  the  war,  the  convention  favored  the  organiza- 
tion of  food  trade  organizations,  to  better  enable 
the  officials  to  deal  with  a united  trade  sentiment, 
urged  that  no  member  of  the  Committee  of 
Standards  should  have  financial  interest  in  the 
production  or  distribution  of  food,  and  that  the 
Food  and  Railway  Administrations  should  further 
minimize  losses  through  wastage  of  food  in 
transit. 

This  year  there  were  but  two  business  sessions, 
which  were  interspersed  by  inspection  trips  to 
packing  houses,  refrigeration  and  egg-breaking 
plants  in  Chicago,  and  to  the  Corn  Products  Re- 
fining Company  at  Argo,  111.  A trip  to  the  Great 
Lakes  Naval  Station  added  a war-time  flavor  to 
the  meeting. 

Some  of  the  more  interesting  papers  read  at  the 
convention  were:  "Distinctive  Names,  Artificial 

Products,  Imitation  and  Synthetic  Products,"  by 
Charles  F.  McKinley,  of  Illinois ; "Co-ordination 
of  State  and  Municipal  Food  Control,”  by  Dr. 
H.  E.  Barnard,  of  Indiana ; "Factory  Inspection,” 
by  J.  R.  Garner,  of  Chicago,  and  "The  Growth  of 
Municipal  Food  Control  Measures,”  by  Dr.  W.  A. 
Evans,  professor  of  sanitary  science  at  North- 
western University. 

The  election  of  officers  for  the  ensuing  year 
resulted  as  follows:  Benjamin  L.  Purcell,  of 

Virginia,  president;  E.  L.  Barnhouse,  of  Missouri 
(re-elected),  James  Sorrensen,  of  Minnesota,  and 
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Thomas  Holt,  of  Connecticut,  vice-presidents. 
George  J.  Weigel,  of  Wisconsin,  and  John  B. 
Newman  were  chosen  as  treasurer  and  secretary, 
respectively.  The  executive  committee  was  made 
up  of  Dr.  Guy  G.  Frary,  of  South  Dakota ; Dr. 
E.  F.  Ladd,  of  North  Dakota,  and  George  L. 
Flanders,  of  New  York,  the  last  two  being  car- 
ried over  from  last  year.  The  committee  on  co- 
operation consists  of  Dr.  J.  S.  Abbott,  of  Wash- 
ington, D.  C. ; Fred  L.  Woodworth,  of  Michigan, 
and  Capt.  R.  E.  Rose,  of  Florida. 

r 11  discussing  next  year’s  convention  city  senti- 
ment seemed  to  favor  New  York.  Definite  an- 
nouncement will  be  made  later. 


NEWS  OF  THE  TRADE 


Plan  to  Equalize  Sugar  Prices 
The  United  States  Sugar  Equalization  Board, 
the  new  $5,000,000  Federal  corporation,  will,  on  a 
date  to  be  announced  later,  purchase  all  the  old- 
crop  sugars  in  the  country  at  the  old  price  and 
immediately  sell  them  back  to  the  holders  at  the 
advanced  price  at  which  the  new-crop  domestic 
beet  and  cane  sugars  are  offered  at  that  time. 
The  profit  thus  made  will  be  used  by  the  Equaliza- 
tion Board  to  defray  its  expenses  and  equalize 
sugar  conditions  throughout  the  country.  The 
refiners’  margin  for  cost  and  profit  will  simultan- 
eously be  advanced  from  $1.30  a hundred  pounds 

to  $1.45. 


Regulations  for  Rick  Dealers 
The  Food  Administration  has  issued  special 
license  regulations  for  the  control  of  dealers  in 
rough  rice  and  millers  of  rice  flour.  In  general 
the  rules  limit  dealers’  profits  to  1 per  cent,  grant 
millers  a “reasonable”  profit,  limit  brokers’  com- 
missioners to  definite  rates,  fix  minimum  car  lots 
at  60,000  pounds,  establish  rice  flour  standards, 
and  rule  that  no  licensee  shall  carry  more  than 
sixty  days’  supply.  The  rice  crop  of  the  country 
is  also  to  be  allotted  equitably  among  the  millers 
as  a means  of  helping  the  trade  to  become  stand- 
ardized. Valuation  committees  have  been  ap- 
pointed in  several  cities  in  the  rice  belt. 


Government  Probing  Packers’  Growth 
Certain  wholesale  grocers  have  received  from 
the  Federal  Trade  Commission  questionnaires, 
which  inquire  if  and  how  some  of  the  big  meat 
packers  have  encroached  upon  their  fields.  The 
commission  asks,  “Are  these  inroads  of  the  pack- 
ers due  to  a greater  economy  in  expense  or  nar- 
rower margin  of  profit?  Or  is  their  growing  im- 
portance in  this  field  the  result  of  unfair  methods 


of  competition  and  of  financing  this  enterprise  at 
the  expense  of  the  meat  business  by  an  unfair 
division  of  overhead?” 


Macaroni  Makers  Can  Now  Use  All  Wheat 
The  new  wheat  ruling  issued  by  the  United 
States  Pood  Administration  permits  manufac- 
turers of  alimentary  pastes  and  wheat  breakfast 
foods  to  use  their  normal  consumption  of  wheat 
or  wheat  flour  after  September  1,  with  the  under- 
standing that  they  are  not  to  expand  unduly 
their  ordinary  consumption  of  wheat. 


First  Appeal  from  a Federal  Trade  Ruling 
In  petitioning  the  United  States  Circuit  Court 
of  Appeals  of  the  Seventh  Circuit  to  review  the 
Pederal  Trade  Commission’s  recent  order  re- 
quiring them  to  desist  from  unfair  and  misleading 
advertising,  Sears,  Roebuck  & Co.  have  set  a 
precedent  that  may  have  a far-reaching  effect. 
The  decision  is  awaited  with  interest  by  the  trade. 


Wholesaler  Fined  by  Food  Board 
For  taking  2 per  cent  more  than  the  allowed 
10  per  cent  profit  on  rice  and  barley  flours,  Fran- 
cis H.  Leggett  & Co.,  New  York,  were  recently 
penalized  by  the  Federal  Food  Board.  The  com- 
pany contributed  $1,400.33  to  the  American  Red 
Cross,  that  amount  representing  the  excess  profit. 


Must  Not  Split  Commissions 
The  Food  Administration  has  amended  Regula- 
tion No.  XII,  governing  brokers  and  auctioneers, 
to  read : “Commissions  must  not  be  split  with 
buyer.  The  licensee  may  split  with  other  brokers, 
commissioners  or  brokerage  received  on  the  sale 
of  food  commodities,  but  shall  not  split  * * * 

with  the  buyer  * * * or  any  employee  of  the 
buyer.” 


Charged  With  Unfair  Practice 
The  Federal  Trade  Commission  has  ordered 
the  Cudahy  Packing  Company  to  discontinue,  as 
being  unfair,  its  practice  of  compelling  dealers  to 
maintain  its  fixed  resale  price  on  “Old  Dutch 
Cleanser.” 


Grocers’  Status  in  the  Draft 
The  officials  in  charge  of  inducting  men  into 
military  service  do  not  exempt  grocers  as  a class, 
declares  Secretary  Foster,  of  the  New  York  State 
Wholesale  Grocers’  Association.  The  case  of 
each  individual  is  largely  decided  on  whether  he 
is  indispensable  to  a business  and  cannot  be  re- 
placed without  detriment  to  the  concern. 


TEA  AND  COFFEE  RESEARCH  BUREAU 

If  A department  of  scientifie  research  under  the  editors’  direction  in  which 
will  be  found  short,  popularized  reviews  of  current  and  older  works  of  a phy- 
siological-chemical character,  fugitive  paragraphs,  references  and  articles  dealing 
with  the  history,  pharmacology  and  technology  of  tea,  coffee  and  spices. 


COFFEE  OIL  AND  FATS 


The  Relation  of  These  Constituents  of  the 
Roasted  Bean  to  the  Aroma  and 
Flavor  of  the  Brew 

'T'HE  general  class  of  chemical  compounds 
known  as  fatty  substances  includes  both  fats 
and  oils.  Most  of  the  common  animal  and  vege- 
table oils  consist  almost  entirely  of  a mixture 
of  the  glyceryl  esters  of  palmitic,  stearic  and 
oleic  acids,  these  esters  being  termed  for  the  sake 
of  brevity  palmitin,  CaH5  (O.CO.Ci3H31)3 ; stearin, 
C3H« ( O.CO. C17H35 ) 3,  and  olein,  C3H5(O.CO .C„- 
H33)3.  As  palmitin  and  stearin  are  solid  and  olein 
liquid,  the  consistence  of  a fat  or  oil  containing 
them  depends  upon  the  preponderance  or  other- 
wise of  the  solid  esters.  Various  other  fatty  acids 
are  found  in  combination  with  glycerol  in  differ- 
ent oils,  taking  their  names  generally  from  the  oil 
in  which  they  occur  to  the  largest  degree — as 
caproic,  caprilic  and  capric  acids  in  goats’  butter; 
arachidic  acid  in  peanut  oil,  lauric  acid  in  oil  of 
laurels,  etc.,  etc. 

The  True  Oil  of  Coffee 

It  is  well  to  distinguish  now  betwen  the  ‘‘coffee 
oils,”  as  they  are  termed  by  the  trade,  and  true 
coffee  oil.  In  speaking  of  the  qualities  of  coffee, 
connoisseurs  frequently  use  erroneous  terms,  par- 
ticularly when  they  designate  certain  of  the 
flavoring  and  aromatic  constituents  of  coffee  as 
“oils"  or  “essential  oils.”  Coffee  does  not  contain 
any  essential  oils,  the  aromatic  constituent  cor- 
responding to  essential  oil  in  coffee  being  termed 
caffeol,1  a complex  which  is  water-soluble,  a prop- 
erty not  possessed  by  any  true  oil.  True,  the  oil 
when  isolated  from  roasted  coffee  does  possess,  be- 
fore purification,  considerable  of  the  aromatic  and 
flavoring  constituents  of  coffee.  They  are,  how- 
ever, no  part  of  the  coffee  fat,  but  are  held  in  it 
no  doubt  by  an  enfleurage  action  in  much  the 
same  way  that  perfumes  of  roses,  etc.,  arc  ab- 
sorbed and  retained  by  fats  and  oils  in  the  com- 

1 The  constituents  and  qualities  of  which  were  given 
in  a previous  article. 


mercial  preparation  of  pomades  and  perfumes. 
This  affinity  of  the  coffee  oil  for  caffeol  assists  in 
the  retention  of  aromatic  substances  by  the  whole 
roasted  bean.  However,  upon  extraction  of 
ground  roasted  coffee  with  water,  the  caffeol 
shows  a preferential  solubility  in  water,  and  is 
dissolved  out  from  the  oil,  going  into  the  brew. 

The  true  oil  of  coffee  has  been  investigated  to 
a fair  degree  and  has  been  found  to  be  inodorous 
when  purified.  Analyses  of  green  and  roasted 
coffees  show  them  to  possess  between  12  per  cent 
and  20  per  cent  fat.  Warmer2 3  extracted  ground 
unroasted  coffee  with  petroleum  ether,  washed  the 
extract  with  water,  and  distilled  off  the  solvent, 
obtaining  a yellow-brownish  oil  possessing  a sharp 
taste.  From  his  examination  of  this  oil  he  re- 
ported these  constants:  d24-5,  0.942;  refraction  at 

250,  81.5;  solidifying  point,  6-5°;  melting  point, 
8-9°  ; saponification  number,  177.5;  esterification 
number,  166.7;  acid  number,  6.2;  acetyl  number, 
o;  iodine  number,  84.5-86.3.  Meyer  and  Eckert* 
carefully  purified  coffee  oil  and  saponified  it  with 
LbO  in  alcohol.  In  the  saponifiable  portion, 
glycerol  was  the  only  alcohol  present,  the  acids 
being  carnaubic  acid,  10  per  cent ; daturinic  acid, 
1-1.5  per  cent;  palmitic  acid,  25-28  per  cent;  capric 
acid,  0.5  per  cent ; oleic  acid,  2 per  cent,  and 
linoleic  acid,  50  per  cent.|  The  unsaponifiable  wax 
amounted  to  21.2  per  cent,  was  nitrogen-free,  gave 
a phytostearin  reaction  and  saponification,  and 
oxidation  indicated  that  it  was  probably  a tannol 
carnaubate.  Von  Bitto4  examined  the  fat  ex- 
tracted from  the  inner  husk  of  the  coffee  berry, 
and  found  it  to  be  faint  yellow  in  color,  and  to 
solidify  only  gradually  after  melting.  Upon 
analysis  it  showed:  Saponification  value,  141.2; 

acid  value,  82.7;  free,  fatty  acid  expressed  as 
palmitic  acid,  37.84  per  cent,  and  glycerides  as 
tripalmitin,  28.03  per  cent. 

Action  of  Fat  in  Handling  of  Coffee 

It  is,  or  should  be,  a well-known  fact  among 
coffee  men  that  coffee  when  carried  beyond  a 

- Apot'h.-Ztg.,  22,  919-20;  Pharm.  Weekbl.,  37  (1907).. 

3 Monatsh.,  31,  1227. 

4.T.  Landw.,  F>2.  93  (1904). 
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fairly  heavy  roast,  i.  e.,  almost  burnt,  when 
brought  up  too  rapidly  during  roasting,  or  when 
over-roasted  and  allowed  to  stand  packaged, 
sweats  or  becomes  very  oily.  This  is  due  par- 
tially to  a change  in  the  chemical  nature  of  the  oil, 
brought  about  by  the  heat  of  roasting,  and  partly 
to  melting  and  pronounced  expansion  and  crack- 
ing of  the  fat,  also  due  to  the  heat.  The  effect  of 
roasting  upon  the  fat  is  to  reduce  its  weight,  but 
not  to  lower  appreciably  its  percentage  in  the 
coffee  bean,  as  its  decrease  in  quantity  keeps  pace 
fairly  well  with  the  shrinkage.  Some  of  the  more 
volatile  fatty  acids  are  volatilized,  and  the  fats 
break  down  to  give  a larger  percentage  of  free, 
-fatty  acids  and  acrolein,  a constituent  of  the 
aroma.  In  grinding,  it  is  the  fat  or  oil  content 
which  gives  pulverized  coffee  its  paste-like  ad- 
hesive character. 

When  coffee  is  brewed  with  hot  water  the  heat 
melts  out  some  of  the  fats  from  the  grounds,  and 
they  are  carried  along  by  the  water  into  the  in- 
fusion. Particularly  are  these  fats  noticeable 
upon  the  surface  of  percolator  or  boiled  coffee. 
In  urns,  the  fats  would  no  doubt  be  removed  by 
the  grounds  during  repouring,  if  the  entire  brew 
were  repoured  at  once.  However,  as  repouring 
is  not  generally  conducted  in  this  manner,  the 
fats  are  not  thus  removed  from  the  beverage,  but 
neither  are  they  noticeable  in  the  cup  served  from 
the  urn,  for  they  float  upon  the  top  of  the  liquid, 
whereas  the  cups  are  drawn  from  faucets  at  the 
bottom.  When  extraction  is  conducted  by  a 
method  wherein  filtration  through  paper  is  em- 
ployed, the  fats  do  not  pass  through  into  the  brew, 
as  filter  paper  when  wet  with  water  will  not 
permit  the  passage  of  fats  or  oils. 

The  fats  stick  to  the  sides  of  the  device  in  which 
the  extraction  is  conducted  and  frequently  mark 
the  high  level  of  the  brew  in  the  pot.  They  stick 
to  metals  with  a greater  tenacity  than  to  earthen- 
ware or  enamel,  and  also  have  a decided  affinity 
for  the  fine  dust  of  ground  coffee  and  for  dirt. 
Upon  standing  they  oxidize,  becoming  rancid,  with 
the  production  of  an  objectionable  odor  and  taste. 
In  short,  coffee  fats  form  a large  contributory 
factor  toward  the  dirtying  and  souring  of  coffee 
pots  and  urns. 

The  statement  has  been  made  that  coffee  fat  is 
injurious  and  indigestible.  This  may  be  labeled 
as  erroneous,  the  fat  being  no  more  indigestible 
than  any  other  fats,  which,  as  a class,  are  ad- 
mitted to  have  considerable  food 
value. 


Xo  souls  are  saved  after  fifteen  minutes — 
French  Proverb. 


TEA’S  DIETARY  STATUS  IN  ENGLAND 
Tea  is  not  a food  in  the  meaning  of  the  British 
Food  Control  order  of  1917,  according  to  a re- 
cent decision  rendered  by  the  King’s  Bench  di- 
vision in  k tea  hoarding  case  and  reported  in 
British  publications.  One  justice  declared,  “No- 
body ate  such  things  (tea  leaves);  N6r  did  any- 
one drink  them,  but  the  water  which  passed 
through  them — the  infusion  which  was  known  as 
tea.”  In  support  of  the  judgment,  the  two  asso- 
ciate justices  agreed  that,  “Tea  was  not  taken  into 
the  system  for  nourishment,  and  on  that  ground 
he  (the  first  justice)  held  that  it  was  not  a food.” 
British  medical  authorities  do  not  agree  with 
the  decision,  claiming  that  tea  cannot  be  judged 
according  to  its  chemical  composition,  but  that  its 
value  in  the  dietary  depends  upon  its  quality  and 
the  way  it  is  made.  The  medicos’  experiments 
showed  that  tea  occupies  a high  and  important 
position  in  the  dietary,  and  it  should  not  be  put 
out  of  the  food  class. 


BAKING  POWDER  RULING  IN  CANADA 

New  baking  powder  regulations  have  been  is- 
sued by  the  Canadian  Inland  Revenue  Department. 
Stated  in  general  terms,  the  use  of  acid  materials 
that  may  be  injurious  to  health  or  that  result  in 
harmful  compounds  from  interaction  with  bicar- 
bonate of  soda  is  prohibited.  The  regulation  also 
states : “Baking  powder  is  essentially  a mixture 

of  bicarbonate  of  soda  with  an  acid  salt,  together 
with  starch  or  other  neutral  material ; and  it  is 
intended  to  be  used  as  a leavener  in  baking ; the 
leavening  agent  being  the  carbonic  acid  gas  lib- 
erated by  interaction  of  the  acid  component  with 
bicarbonate  of  soda  under  the  conditions  of 
baking.” 

The  third  clause  of  the  regulations  provides 
that  “Baking  powder  must  be  capable  of  yielding 
10  per  cent  of  its  weight  of  carbon  dioxide. 


A FRENCH  COFFEE  EXTRACT 
Under  a recent  French  patent  an  integral  cof- 
fee extract  is  obtained  in  the  following  manner : 
Powdered  coffee  is  heated  in  a series  of  closed 
vessels  to  a heat  lying  near  the  roasting  point, 
and  it  is  traversed  by  a current  of  cold  air  or 
inert  gas.  Such  air  charged  with  aromatic  par- 
ticles is  sent  direct  into  another  set  of  chambers 
holding  a dry  powder  or  extract  of  coffee,  this 
latter  having  been  prepared  from  previously 
treated  coffee  which  has  been  deprived  of  aro- 
matic substances.  Such  dry  extract  is  obtained 
by  infusion,  concentration,  then  evaporation  and 
transforming  to  a dry  powder.  To  this  extract 
the  aromatic  substances  are  added. 
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PATENTS  AND  TRADE  MARKS 

*1  Subscribers  and  advertisers  may  con- 
sult this  bureau  without  charge  except  that 
postage  for  reply  must  accompany  all  in- 
quiries; there  are  no  fees  for  trade-mark 
searches. 

Address  all  communications  Patent  and  Trade 
Mark  Service,  The  Tea  and  Coffee  Trade  Journal 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  Aug.  30,  1918. 

DURING  the  month  three  patents  of  interest  to 
the  tea,  coffee,  spice  and  general  grocery 
trade  were  granted  by  the  United  States  Patent 
Office,  as  follows : 

Patents  Granted 

Percolator — Robert  O.  Bingham,  assignor  to 
The  Wagner  Manufacturing  Company,  Sidney, 
Ohio.  (1,271,011.)  In  a percolator,  the  combina- 
tion of  a top  having  a circular  opening  therein 
and  a recess  along  one  side  of  such  opening,  a 
cover  adapted  to  fit  into  such  opening  and  having 
a lug  adapted  to  pass  through  such  recess,  a 
flange  on  said  cover  adjacent  said  top,  a cam  on 
the  lower  surface  of  said  top  adapted  to  be  en- 
gaged by  said  lug  upon  rotation  of  said  cover  and 
to  thereupon  draw  said  cover  inward,  a socket 
adjacent  to  said  cam  to  receive  said  lug  upon  con- 
tinued rotation  of  said  cover,  and  a helical,  re- 
silient split  ring  mounted  on  said  cover  between 
said  flange  and  said  top  and  adapted  to  friction- 
ally  press  against  said  flange  to  prevent  rotation 
of  said  cover. 


Coffee  Product  and  Process  of  Making  the 
Same — William  Gray  Phillips,  Jr.,  and  William 
Francis  McKenna,  Brooklyn,  N.  Y.  (1,271,761.) 
The  method  of  producing  coffee  tablets  consisting 
in  making  a strong  infusion  by  boiling  a quantity 
of  ground  coffee  beans  in  water,  then  heating  said 
infusion  on  a flat  bottomed  container  until  all 
liquid  has  evaporated  therefrom,  but  no  longer, 
in  order  to  prevent  scorching  of  the  powdered 
residue,  removing  such  residue  from  the  container 
and  mixing  it  with  pure  coffee  oil  to  form  a 
damp  powder  and  to  restore  any  characteristics 
destroyed  by  the  foregoing  steps,  and  then  mold- 
ing such  powder  into  desired  shapes. 


Attachment  for  Tea  and  Coffee  Pots — Fred- 
erick T.  Conley,  Boston,  Mass.  (1,274,142.)  A 
device  of  the  class  described  comprising  a plate, 
an  open  topped  receptacle  on  said  plate  having  a 
pocket  at  one  end  thereof,  a yoke  extending  above 


the  top  of  said  receptacle,  a weighted  strainer 
swingingly  mounted  on  said  yoke,  and  spout  en- 
gaging members  on  said  plate. 


Trade  Marks  Registered 
Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

Figure  of  two  women,  panel.  (122,120.)  Mrs. 
J.  Williot  Fils,  La  Garenne-Colombes,  France. 
Coffee  substitutes — namely,  chicory.  First  use, 
1909.  Registered  June  25,  1918. 


“H,”  double  dragon.  (122,170.)  Mark  T. 
Wendell,  Boston.  Tea.  First  use,  January,  1909. 

Registered  July  2,  1918. 


“C.  F.  S.  CO.”  eagle,  “Sauer's/’  (122,286.)  The 
C.  F.  Sauer  Company,  Richmond,  Va.  Food 
flavoring  extracts.  First  use,  Oct.  T3,  1888. 

Registered  July  16,  1918. 


“C.  B.  C.”  (122,308.)  The  Cullen  Brokerage 
Company,  Omaha.  Certain  named  foods.  First 
use,  July  26,  1917. 


Patents  Granted  During  the  Month 

‘‘Over  the  Top.”  (122,312.)  Robert  L.  Ger- 
hart, Lancaster,  Pa.  Coffee.  First  use,  Feb.  9, 
1918. 

“Soldier.’’  (122,351.)  Stiles-Pellens  Coffee 
Company,  Cincinnati.  Coffee.  First  use,  March 
1,  1918. 

“The  Gleaners”  and  the  well-known  picture  of 
the  gleaners.  (122,352.)  Symons  Bros.  & Co., 
Saginaw,  Mich.  First  use,  July  1,  1913.  Coffee. 

“Sovereign.”  (122,355.)  Union  Pacific  Tea 
Company,  New  York.  Certain  named  foods.  First 
use,  1880.  Registered  July  23,  1918. 


“Airo,”  aeroplane.  (122,404.)  Young  & Griffin 
Coffee  Company,  Tnc.,  New  York.  Coffee.  First 
use,  Sept.  10,  1908.  Registered  July  30/1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been 
registered  and  for  which  .certificates  have  been 
issued : 

“Sauer’s.”  (20,724.)  The  C.  F.  Sauer  Com- 
pany, Richmond,  Va.  Flavoring  extracts. 

“A  Perfect  Blend,  Wilkins  Coffee.”  (20,727.) 
John  H.*  Wilkins  Company,  Washington,  D.  C. 
Coffee.  Registered  July  2,  1918. 
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TRADE  MARKS  PENDING 

The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
1 e damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  anij  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  June  25,  1918 

“Gold  Label.''  (108,194.)  Bosco  & Co.,  Inc., 
New  York.  Olive  oil. 

“Cinquieme.”  (110,366.)  Walter  Baker  & Co., 
Ltd.,  Boston.  Sweet  chocolate. 


“Liberty”  and  statue  of  liberty.  (110,349.) 
Lekas  & Drivas,  New  York.  Salad  oil,  a com- 
pound of  winter  pressed  cotton  seed  salad  oil 
flavored  slightly  with  pure  olive  oil. 


Week  Ending  July  16,  1918 

“Spring  Hill,”  scene.  (91,414.)  The  Berdan 
Company,  Toledo,  Ohio.  Canned  pork  and  beans, 
canned  vegetables,  canned  fruits,  tea,  coffee,  rice, 
cornmeal  and  birdseed. 

“Sunny  Boy,”  smiling  boy  drinking  out  of  a 
cup.  (108,881.)  The  Brundage  Bros.  Company, 
Toledo,  Ohio.  Coffee,  tea,  salted  peanuts,  peanut 
oil  and  peanut  butter. 

“Old  Reserve.”  (109,769.)  C.  H.  Kronberger 
& Co.,  Baltimore.  Coffee. 

“Sunny  Boy.”  • (110,425.)  The  Brundage  Bros. 
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Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


Trade  Marks  Which 

Week  Ending  July  2,  1918 

“Philirrine.”  (106,636.)  Roanoke  Coffee  & 
Spice  Company,  Roanoke,  Va.  Coffee. 

“Celesco.”  (108,697.)  J.  Lyons  & Co.,  Ltd., 
Kensington,  London.  Food  beverage  prepared 
from  the  shells  of  cocoa  beans. 

“Leopard.”  (106,776.)  George  R.  Newell  & 
Co.,  Minneapolis:  Canned  fruits  and  vegetables, 

dried* fruits,  spices,  jellies,  preserves,  coffee,  sugar, 
canned  oysters,  pickles,  tapioca,  tea,  molasses, 
catsup,  mincemeat,  peanut  butter,  mustard,  olives, 
pepper  and  rice. 

“Old  Stratford."  (109,974.)  Fort  Wayne  Drug 
Company,  Fort  Wayne,  Ind.  Coffee. 


Week  Ending  July  9,  1918 
“Over  the  Top.”  (109,455.)  California  Ripe 
Olive  Company,  San  Francisco.  Chilli  sauce, 
olive  oil,  tomato  catsup,  salad  dressing,  mar- 
malade, jellies,  jams,  honey,  mayonnaise,  Worces- 
tershire sauce,  spices,  maple,  corn  and  molasses 
syrups,  peanut  butter,  apple  butter  and  butter. 


Company,  Toledo,  Ohio.  Coffee,  tea,  salted  pea- 
nuts, peanut  oil  and  peanut  butter. 

“Girl’s  head  arising  out  of  a cup  of  steaming 
chocolate.  (110,658.)  Bischop  & Co.,  Los  Angeles. 
Eating  chocolate. 


Week  Ending  July  23,  1918 

“Salada.”  (106,643.)  Leo  E.  Schoenfield, 
Chicago.  Olive  oil. 

“Triumph.”  (108,833.)  The  Lorenz  Company, 
Everett,  Mass.  Assignor  to  Mihalovitch  Bros. 
Company,  Cincinnati.  Flavoring  extracts  for 
foods. 

“Garden  of  Allah.”  (109,148.)  Clark  & Mac- 
Kusick  Company,  Boston.  Coffee. 

“Nacco.”  (111,033.)  American  Mustard  Com- 
pany, Inc.,  New  York.  Mustard. 


Week  Ending  July  30,  1918 
“Liberty”  and  statue  of.  (109,255.)  Harry  H. 
Wise  & Co.,  Chicago.  Salad  oil. 

“Crusade  Brand,”  warrior.  (109.839.)  Chase 
& Sanborn,  Boston.  Coffee. 


FOR  OUR  BOYS  OVERSEAS  'Hf 

If  Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer.  News  of  members  of  the  trade  in  service  at  home  and  abroad. 


TAKING  JIMMY’S  PLACE 
Jim’s  grown  up  an  ’listed, 

An’  gone  away  to  fight, 

I’m  just  his  small  kid  brother, 

But  I try  with  all  my  might 
To  take  Jim’s  place,  ’cause  ’fore  he  went 
He  said  to  me  one  day 
That  I must  be  a Home  Guard  Man 
While  he  was  gone  away. 

When  I’m  sent  on  errands 
I never  say  I’m  sick, 

I always  get  to  school  on  time 
An’  learn  my  lessons  quick. 

I’m  leader  of  the  Boy  Scouts,  an’ 

We  drill  in  reg’lar  camps, 

An’  all  the  dimes  we  used  to  spend 
Are  buying  War  Thrift  Stamps. 

I always  try  to  be  the  man 
That  Jimmy  wants  me  to, 

So  when  he  comes  home  he’ll  say 
I was  his  comrade  true. 

An’  when  the  postman  goes  right  by 
An’  there’s  no  news  from  Jim, 

I kiss  my  mother’s  tears  away 
An’  cheer  her  up — for  him. 

— Alice  Avery. 


RIGHT  AT  HOME 

“And  what  were  you  in  civilian  life?”  asked  the 
captain. 

“I  was  a traveling  salesman,  sir,”  replied  the 
recruit. 

“That's  all  right,  then.  You’ll  get  plenty  of 
orders  around  here !” 


“THAT  IDIOT  OF  AN  EMPEROR ” 

Two  middle-aged  Germans  were  talking  on  a 
Berlin  street  corner.  The  excitable  one  exclaimed, 

“1  tell  you  what,  that  idiot  of  an  Emperor ” 

The  heavy  hand  of  a policeman  fell  on  his 
shoulder,  and  he  was  under  arrest. 

‘What  for?”  asked  the  citizen,  anxiously. 

‘‘For  uttering  treason  against  your  Emperor.” 


“But  you  didn’t  let  me  finish;  I was  going  to 
say  ‘That  idiot  of  an  Emperor  of  Japan.’  ” 

“No  you  don't,”  said  the  policeman.  “There  is 
only  one  idiot  of  an  Emperor ! Come  along  with 


THE  TRADE’S  ROLL  OF  HONOR 


The  Latest  Information  Concerning  Those  Men 
in  the  Trade  Who  Are  Fighting  for 
America  and  Her  Allies 


'T'HIS  month  we  record  some  more  names  of 
A tea  and  coffee  men  entering  army  and  navy 
service. 

In  Military  and  Naval  Service 

Roger  J.  Kasper/ son  of  A.  J.  Kasper,  head  of 
the  A.  J.  Kasper  Company,  coffee,  tea  Ind  spice 
importers,  Chicago,  is  training  at  the  Great  Lakes 
naval  station  for  ensign  in  the  Navy. 

Ralph  Balzac,  brother  of  Richard  Balzac,  of 
Alejandro  Angel  & Co.,  New  York  coffee  im- 
porters, is  stationed  at  Camp  Sevier,  South  Caro- 
lina. 

T.  J.  Israel,  formerly  sales  manager  for  J. 

Aron  & Co.,  New  York 
coffee  importers,  has  been 
promoted  to  lieutenant  in 
the  Quartermaster’s  Depart- 
ment, and  is  stationed  at 
the  Army  building,  New 
York.  He  was  formerly  at 
Governor’s  Island. 

Alfred  H.  Hart,  formerly 
with  R.  C.  Wilhelm  & Co., 
New  York  coffee  importer, 
is  now  in  France  as  a member  of  Company  G, 
305th  Infantry,  A.  E.  F. 

Alexander  O.  Craig,  a former  employee  of 
the  American  Sugar  Refining  Company,  and  now 
a lieutenant  in  the  American  aviation  force  in 
Italy,  was  recently  decorated  for  bravery  by  the 
Ttalian  King  for  his  work  in  the  recent  Austrian 
defeat. 
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Geogre  C.  Thierbacii,  formerly  with  the  Jones, 
Thierbacii  Company,  San  Francisco,  is  now  sta- 
tioned as  a lieutenant  in  the  aviation  corps  at 
Kelley  Field,  near  San  Antonio,  Tex. 

L.  J.  List,  formerly  with  Samuel  J.  Langston 
Company,  Camden,  N.  J.,  earned  a commission  as 
second  lieutenant  of  Engineers,  and  has  been 
stationed  at  Camp  Meade. 

Charles  R.  Coffin,  formerly  personnel  officer 
at  Camp  Wadsworth,  S.  C.,  has  been  promoted 
to  major  in  the  U.  S.  A.,  and  has  been  detailed  to 
special  duty  at  Washington,  after  which  he  ex- 
pects to  inspect  every  American  camp  and  can- 
tonment in  the  United  States  and  abroad. 

Bertram  Winston,  of  Williams,  Russell  & Co., 
New  York  coffee  brokers,  has  joined  the  Y.  M. 
C.  A.  at  Camp  Merritt,  New  Jersey. 

William  F.  Von  Thaden,  of  Mitchell  Bros., 
New  York  green  coffee  jobbers,  is  now  in  mili- 
tary service  at  Camp  Gordon,  Florida. 

H.  F.  Ford,  manager  of  Closset  & Dever’s  Seat- 
tle (Wash.)  branch,  is  finishing  his  training  for 
an  army  commission  at  Camp  Pike,  Arkansas. 


In  Government  Service 

Thomas  J.  Cranwell,  president  of  the  Conti- 
nental Can  Company,  has  become  one  of  the  Gov- 
ernment’s “dollar-a-year”  men,  and  is  associated 
with  George  K.  Armsby  in  supervising  the  tin 
industry  in  the  War  Industries  Board. 

William  Archibald,  Jr.,  of  Archibald  & Lewis, 
New  York,  is  in  the  Quartermaster  General's 
Office  at  Washington,  assisting  in  the  purchase  of 
spices  for  the  army. 

Cecil  D.  Gregg,  president  of  the  Gregg  Tea  & 
Coffee  Company,  St.  Louis,  has  become  a “dollar- 
a-year”  man  for  the  Government,  in  charge  of 
an  important  department  of  gun  manufacturing. 

Lawrence  H.  Shearman,  vice-president  of  W. 
R.  Grace  & Co.,  is  now  in  London  acting  as  ship- 
ping adviser  to  Raymond  B.  Stevens,  vice-chair- 
man of  the  United  States  Shipping  Board. 

Dunbar  L.  Christ,  assistant  buyer  of  the  New 
Orleans  branch  of  W.  R.  Grace  & Co.,  holds 
a confidential  position  under  the  War  Trade 
Board. 


Letters  to  the  Editor 

Here  is  an  interesting  letter  from  a member 
of  the  famous  Marine  Corps  who  helped  drive 
the  Huns  back  to  the  Vesle  River.  He  was  for- 
merly with  Leon  Israel  & Bros.,  New  York,  and  is 
still  interested  in  the  coffee  trade.  He  writes : 
France,  July  27,  1918. 

Dear  Mr.  Ukers: 

Just  a few  lines  to  inform  you  that  I am  still 


Philip  Ebi.ing 

He  is  fighting 
the  Huns  with  the 
Marine  Corps. 


in  the  land,  of  living,  despite  the  fact  that  the 
Marines  have  been  in  the  toughest  of  “Over  the 
Tops”  at  the  (deleted)  sec- 
tor, where  their  admirable 
work  as  (deleted)  troops 
has  taught  the  Huns  that 
Uncle  Sam’s  sea  soldiers 
mean  business  when  they 
start  over,  usually  reaching 
their  goal  upon  schedule 
time — and  promptness  is  a 
virtue  in  military  circles.  In 
fact,  their  fear  of  the  Ma- 
rine is  somewhat  like  that 
of  the  old  National  Guard 
negro  on  guard  at  one  of 
our  camps,  who  having 
failed  to  salute  one  of  our 
officers,  was  promptly  called 
for  his  negligence.  He  ex- 
cused himself  by  saying 
that  his  captain  told  him  to 
have  nothing  to  do  with 
those  men  who  wore  the 
world  on  their  hats,  “cause 
they  wus  bad.”  Some  “rep” 
for  us  fellows ! 

Am  glad  to  learn  that 
there  is  at  least  another 
Marine  representing  the 
“Street”  — Charlie  Oehlers 
by  name,  whose  picture  I 
saw  in  the  June  issue.  We 
used  to  be  pretty  good 
friends  in  the  old  days,  and 
I wish  he  would  drop  me  a line,  either  personally 
or  through  your  good  paper.  Perhaps  I could  give 
him  a few  useful  pointers  relative  to  la  guerre, 
providing  he  is  coming  “over  here.”  Hope  he 
does,  for  I’d  certainly  like  to  see  him. 

To  go  on  with  my  story,  let  me  say  that  in  this 
drive  we  have  taken  beaucoup  cannons,  mitrail- 
leuse or  machine  guns,  of  the  wonderful  Maxim 
type,  from  which  the  boches  fled  so  hurriedly  that 
they  didn’t  take  time  to  destroy  or  unload  them, 
and  all  sorts  of  military  stores,  including  “yellow 
cross,"  or  mustard  gas  shells,  all  the  way  from 
3-inch  to  8-inch  howizers  in  size.  Took  a few 
souvenirs  myself  from  some  of  the  prisoners,  one 
a shoulder  strap  from  which  the  embroidered 
crown  has  been  ripped.  I shall  enclose  this. 
Hardly  think  that  T have  done  any  trespassing 
against  censorship  rules,  for  the  information  con- 
tained herein  has  already  been  published,  there- 
fore this  letter  ought  to  reach  you  complete,  and 
I sincerely  hope  that  you  may  find  room  in  your 
valuable  paper,  which  I am  receiving  regularly 
now,  for  this  humble  effort  of  mine  as  a con- 
tribution of  news  from  the  “front.” 

Wishing  yourself  and  all  the  boys  the  best  of 
health,  same  as  I myself  am  enjoying  at  the  pres- 
ent time,  I remain, 

Respectfully, 

Corporal  Philip  Ebling, 

97th  Co.,  6th  Reg.,  U.  S.  M.  C.,  American  E.  F. 

P.  S. : — This  is  an  old  joke  “over  here,”  still  we 
will  try  it  on  the  boys  at  home : A big  buck 

private  reported  at  sick  call  with  a big  gash  in  his 
chin,  and  when  asked  by  the  doctor  how  he  re- 
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reived  it  said:  Was  leaning  against  a barrage, 

and  when  the  barrage  lifted  fell  against  the 
trench. 

To  appreciate  this  story  one  should  make  the 
acquaintance  of  a barrage ; take  it  from  me,  they 
aren't  at  all  friendly. — P.  E. 


New  York  Coffee  Boy  Writes  from  France 
The  following  letter  was  written  to  C.  L. 
Meehan,  of  P.  C.  Meehan  &j  Co.,  New  York,  by 
his  son,  Thomas  Meehan,  who  was  then  in  an 
artillery  school  near  Bordeaux  gating  experience 
with  the  French  75  barrage  guns.  His  letter 
follows : 

France,  Ji%q  22,  1918. 

My  Dear  Father  : 

Wr  : 

Mail  arrived  last  night ; got  six  letters,  two 
postals,  but  none  from  you.  Got  oji^from  Charlie 
Hart  dated  June  7;  was  kind  of  surprised  not  to 
get  No.  3 from  you,  but  no 
doubt  it  will  come  in  later. 
Everything  is  the  same  over 
here,  and  from  what  the 
papers  say  it  seems  all 
hands  are  working  for  the 
Government  whether  in  a 
uniform  or  not.  We  are 
working  very  hard,  and  we 
will  give  a good  account  of 
ourselves.  I am  in  good 
shape,  and  my  health  is 
He  writes  an  inter-  O.  K.  * * * I expect  to 

e s t 1 n g letter  from  , . v 

L’rance.  get  a pass  to-morrow  to 

visit  the  city  of  Bordeaux, 
so  I am  writing  to-night.  I have  not  been  away 
from  the  camp,  so  I am  going  to-morrow. 

You  have  no  idea  the  amount  of  work  we  ac- 
complish in  a day  here.  We  are  on  the  job  6:30 
to  7 A.  M.,  and  get  through  at  4:30  or  5 P.  M. 
Believe  me,  you  do  some  work  in  that  time. 

Father,  it  is  impossible  to  write  a good  letter 
on  account  of  the  censoring,  so  you  folks  will 
have  to  await  our  arrival  back  to  hear  the 
news.  * * * 

Your  son, 
Tom. 


Thomas  Meehan 


THE  BACKWARD  HERO 
“For  heaven’s  sake,  brace  up.  You  ought  to 
be  proud  that  you're  going  to  have  a medal  pinned 
on  you  by  the  French  general. 

“I  know,  Bill,  but  -I  feel  it  in  my  bones  that 
he’s  goin’  to  kiss  me.” 


A CANNY  RUSSIAN  KIDDIE 
All  Russian  nouns  are  declined  except  three 
— coffee,  depot  and  overcoat.  Once  the  Czarina 
was  visiting  a"  school  and  asked  a little  girl  to 
decline  “pal  to”  ■ (overcoat) . The  child,  to  the 
horror  of  the  teacher,  actually  put  it  through 
all  the  case  forms  it  ought  to  have  but  doesn’t. 
When  the  Czarina  said  to  the  child  that  “pal 


to”  could  not  be  declined,  the  little  one  an- 
swered: “Not  ordinarily,  but  when  your  im- 

perial greatness  commanded  me  to  decline  it, 
I had  to.”  That  kid  was  ta’king  no  chances  on 
Siberia. — Dr.  Frank  Crane. 


WHERE  HE  BELONGED 
Sergeant  Mutt,  after  vainly  trying  to  teach  a 
new  recruit  the  Manual  of  Arms,  exclaimed : 
“Private  Nuts,  you  should  be  in  the  aviation 
corps.” 

Private  Nuts — “Why,  sir?” 

“Because  you  are  no  good  on  earth.” 


The  ARONICLE 


A CHRONICLE  OF  PRESSING  EVENTS 

PUBLISHED  MONTHLY  BY 
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A Coffee  Firm’s  Soldier  Welfare 
Paper 

The  illustration  above  shows  the  first 
page  of  the  monthly  paper  written  and  pub- 
lished by  the  Honor  Roll  Club  of  J.  Aron 
& Co.,  Inc.,  which  takes  in  all  employees  in 
the  firm’s  five  American  offices.  The  paper 
is  intended  primarily  for  the  Aron  men  in 
service — there  are  about  forty — and  con- 
tains office  news  and  patriotic  items.  It 
consists  of  four  pages. 


HOW  TO  HELP  WIN  THE  WAR  ®) 

u Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK— TO  WIN  THIS  WAR.”— President  Wilson. 


WIN-THE-WAR  MEETINGS 


Every  Employer  Can  Help  the  Nation  and 
Help  Himself  Under  the  Plan 
Outlined  Here 

OX  paj.es  of  this  issue  we  publish  the  an- 

nouncement of  a plan  in  which,  under  an 
organized  method,  the  co-operation  of  every  em- 
ployer is  requested  in  order  to  help  in  the  promo- 
tion of  the  Fourth  Liberty  Loan.  That  announce- 
ment is  worthy  of  your  careful  and  immediate 
attention  and  action. 

It  is  certainly  not  difficult  to  see  how  the  ener- 
getic carrying  out  of  this  plan  may  produce  re- 
sults helpful  not  only  to  the  Liberty  Loan  hut  to 
American  business. 

The  tremendous  impetus  which  Charles  M. 
Schwab  has  given  to  shipbuilding  has  been  largely 
achieved  by  making  .every  individual  engaged  in 
the  industry  feel  a personal  responsibility  for 
results  and  a personal  pride  in  helping  to  make 
great  results  possible. 

This  spirit  of  accomplishment  in  the  shipbuild- 
ing industry  has  been  brought  about  by  the  lead- 
ers— the  employers — the  bosses  ; whatever  . you 
choose  to  call  them,  making  it  a business  to  come 
in  personal  contact  with  the  workers  and  to  in- 
spire and  enthuse  the  men  with  a sense  of  the 
importance  of  their  work  for  victory  in  the  war — 
a sense  of  personal  responsibility,  and  a spirit  of 
teamwork. 

The  creation  of  that  spirit  among  the  workers 
of  the  nation  in  all  lines  of  activity  would  be  of 
incalculable  benefit  to  the  workers  themselves,  to 
employers,  and  to  the  nation. 

Concretely,  two  of  these  results  would  be : 

I.  To  quicken  and  increase  the  response  to  all 
war  measures,  such  as  Liberty  Loans,  War  Saving- 
Stamps,  the  draft,  food  and  fuel  saving. 

2.  It  would  make  the  worker  feel  more  keenly 
his  responsibility  to  do  his  work  (no  matter  what 
its  character)  to  the  very  best  of  his  ability.  Make 


him  feel  the  necessity  of  sticking  closely  to  his 
job. 

Employers  generally  should  pursue  with  intelli- 
gent enthusiasm  the  plan  of  “Win-the-War”  meet- 
ings proposed  as  a means  to  aiding  the  rapid  flota- 
tion of  the  Fourth  Liberty  Loan.  The  results  of 
such  action  will  not  only  he  helpful  in  the  loan 
drive;  they  will  be  permanently  helpful  to  the 
nation  through  the  development  of  a keener  real- 
ization by  the  worker  of  the  importance  and  .dig- 
nity of  his  individual  job  and  the  necessity  for 
personal  responsibility  and  helpful  team  work. 

Every  employer  can  he  a leader  and  a center  of 
influence  in  this  work. 

The  man  who  operates  a small  business  with 
relatively  few  employees  may  feel  that  his  circle 
of  influence  is  too  small  to  be  worthy  of  any  effort. 
That  is  a mistake.  It  is  the  aggregate  that  counts, 
as  the  announcement  of  the  plan  very  clearly 
points  out. 

1 he  man  who  is  in  a relatively  small  circle  may 
not  hold  so  pretentious  a meeting — it  may  not  be 
formal  or  run  under  parliamei^ory  rules — it  may 
not  he  especially  announced,  or  accompanied  by 
music  and  oratory.  But  the  man  who  will  quietly 
call  a dozen  employees  around  him  and  infor- 
mally, thoughtfully,  lead  discussion  into  win-the- 
war  channels,  pointing  out  the  importance  to  the 
individual  of  doing  his  best  in  support  of  Liberty 
Loans  and  all  other  war  activities,  can  do  a real 
service  in  this  way.  It  can  be  so  well  done  in  no 
other  way.  And  ten  thousand  such  little  meetings 
would  produce  an  enormous  aggregate  result. 

Whether  his  opportunity  be  great  or  small  every 
American  business  man  should  carry  out  this  idea 
in  a definite,  systematic  manner.  The  ‘‘Pro- 
gramme" booklet  which  is  mentioned  in  the  an- 
nouncement will  be  found  tremendously  helpful 
in  its  suggestions  as  to  what  should  he  done  under 
any  circumstances. 


THE  FUEL  PRO B LEA! 

“How  To  Save  Fuel"  is  one  of  the  most  press- 
ing problems  facing  the  “Army  At  Home”  to-day. 
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At  a recent  meeting  of  State  Fuel  Administrators 
at  Washington  on  August  20  it  was  decided  to 
limit  the  amount  of  coal  storage  for  industrial 
plants.  Among  the  non-preferred  industries  the 
maximum  storage  period  for  steam  coal  has  been 
fixed  for  30  days,  while  in  the  majority  of 
States  the  limit  is  15  days. 

In  these  circumstances  it  behooves  everyone 
to  be  sparing  of  coal  and  other  fuels.  The  Fuel 
Administration  has  prepared  several  booklets  on 
the  fuel  problems,  giving  practical  suggestions  on 
how. to  get  the  most  good  out  of  the  various  kinds 
of  fuel.  One  of  these  is  “Fuel  Facts/’  which,  like, 
the  other  publications  mentioned,  can  be  ob- 
tained from  the  Educational  Bureau,  U.  S.  Fuel 
Administration,  Washington,  D.  C. 


PACKER’S  PLEA  FOR  CO-OPERATION 
The  Beech-Nut  Packing  Company  recently  ad- 
dressed this  plea  for  co-operation  to  the  grocery 
and  allied  trades : 

' Our  Government  has  asked  the  grocery  trade 
to  see  that  all  foods  are  conserved — that  all  waste 
be  eliminated.  Not  only  to  do  this  ourselves  but 


September,  1918 

to  insist  as  far  as  possible  that  our  customers  do 
as  well. 

As  soldiers  enlisted  in  the  army  of  democracy 
it  is  our  duty  to  obey  orders.  To  the  everlasting- 
credit  of  the  grocery  trade  it  can  be  said  that  in 
face  of  tremendous  difficulties  they  have  done  so 
and  are  still  “carrying  on.”  We  are  proud  to  be 
a member  of  this  fraternity;  proud  in  the  prospect 
of  being  able  to  continue  working  with  the  gro- 
cers in  still  more  effective  co-operation  with  our 
Government — in  standing  by  the  colors. 

DON’T  KICK 

Don’t  kick.  There  may  be  a reason.  We  were 
left  without  coal  last  winter  and  were  nearly 
frozen.  But  we  know  now  that  the  coal  was 
needed  to  bunker  the  cargo  boats  that  were  carry- 
ing our  supplies  to  France.  If  they  hadn’t  carried 
it  the  German  drive  that  began  in  March  might 
soon  have  found  the  allies  without  food  and 
ammunition  both. 

When  we  weren't  allowed  to  give  our  boys  any 
brass-band  send  offs,  the  censors’  reasons  seemed 
foolish  and  absurd.  But  we  know  now  that  while 
we  thought  our  boys  were  only  sailing  in  regi- 
ments they  were  going  in  divisions. 
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Ambulance  Given  by  a New  York  Coffee  Jobber  to  Help  Win  the  War 

Daniel  JY1 . Enright,  a New  York  green  coffee  jobber,  presented  the  $1,500  ambulance  shown  above  to 
the  Knights  of  Columbus  for  overseas  service.  The  machine  “marched”  in  the  K.  of  C.  War  Carnival  parade 
at  Coney  Island  during  the  week  of  August  25,  and  later  was  exhibited  to  the  coffee  trade  in  Front  street. 
The  ambulance  was  presented  in  memory  of  Mr.  Enright’s  mother  and  is  of  the  type  approved  by  the  War 
Department.  It  is  fully  equipped  and  will  accommodate  four  persons  lying  down  and  a driver  and  assistant. 

Mr.  Enright  also  conceived  the  idea  of  soliciting  a bag  of  coffee  from  each  green  coffee  house  in  the 
New  York  trade,  selling  it  during  Carnival  Week.  lie  realized  $700,  which  he  turned  over  to  the  K.  of  C. 
War  Fund. 


By  Herbert  S.  Houston 

Member  of  the  Committee  of  the  Chamber  of  Commerce 
of  the  United  States  on  Economic  Results  of  the  War* 


EVEN  while  the  present  war  raged,  a pledge  to 
use  economic  pressure  was  made  to  avert 
a new  war.  The  business  men  of  America, 
in  February,  1918,  took  the  unprecedented  action 
of  serving  definite  notice  on  the  business  men  of 
Germany  that  they  will  not  hesitate  to  use  a trade 
embargo  against  Germany  unless  she  lessens  the 
danger  of  future  war  by  reducing  the  size  of  her 
armaments.  This  notice,  published  to  the  world, 
was  embodied  in  a formal  referendum  submitted 
to  the  600,000  business  men  in  the  hundreds  of 
commercial  organizations  making  up  the  Chamber 
of  Commerce  of  the  United  States;  and,  voting  as 
organizations,  they  endorsed  it  by  a vote  of  1,204 
to  154.  In  the  printed  explanation  accompanying 
the  referendum  it  was  stated  that  the  action  pro- 
posed “involves  no  thought  of  revenge  or  punish- 
ment, but  is  based  on  the  logic  that  only  through 
industrial  intercourse  with  the  United  States  can 
the  military  party  of  Germany  get  the  sinews  with 
which  to  precipitate  a second  great  world  war.” 
The  point  was  emphasized  that  the  size  of  Ger- 
many's armament  after  the  war  would  determine 
the  size  of  the  defensive  armaments  maintained 
by  other  nations ; and,  with  unescapable  logic,  it 
was  argued  that  the  size  of  Germany’s  armament 
would  depend  on  her  after-war  receipts  of  raw 
materials  and  on  the  profits  from  her  foreign 
trade.  And  it  was  on  the  broad  ground  of  pre- 
venting great  armaments,  and  thereby  preventing 
future  wars,  that  affirmative  support  for  the  refer- 
endum was  asked  and  the  pledge  of  the  organized 
business  men  of  America  secured  to  “enter  an 
economic  combination  against  Germany  if  govern- 
mental conditions  make  it  necessary  for  sfclf- 
defense.” 

The  Merchants  Association  of  New  York  gave 
a negative  vote  on  this  referendum,  for  the  reason, 
as  stated,  that  “While  in  entire  accord  with  the 
sentiment  and  purpose,”  expressed  in  the  referen- 
dum, “the  association  believes  that  the  proposed 
method  is  neither  the  most  appropriate  nor  the 
most  effective  for  accomplishing  the  end  sought. 
The  international  co-operation  which  it  implies  is 
more  properly  a function  of  government,  and  can 
better  be  accomplished  through  governmental 
channels  than  through  the  intervention  of  un- 
official commercial  bodies.”  This  dissent  is 
clearly  based  on  method  and  not  on.  the  use  of 
economic  pressure  by  a league  of  nations  to  pre- 
vent war. 

While  there  was  some  opposition  based  on  the 
ground  taken  by  the  Merchants’  Association  of 
New  York,  the  referendum  was  carried  by  a great 
majority.  But  this  action  must  in  no  wise  be 
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interpreted  as  identifying  the  business  men  of 
America  with  the  Paris  Economic  Conference 
held  before  the  United  States  entered  the  war,  or 
construed  into  support  of  the  plans  there  consid- 
ered. In  fact,  a broad  disclaimer  of  any  such  pur- 
pose or  intention  was  expressed  in  the  statement, 
“We  believe  the  American  people  will  not  join 
in  discrimination  against  German  goods  after  the 
war,  if  the  danger  of  excessive  armament  has 
been  removed  by  the  fact  that  the  German  Gov- 
ernment has  in  reality  become  a responsible  in- 
strument controlled  by  the  German  people.” 

This  significant  referendum  can  fairly  be  con- 
sidered a challenge  to  the  business  men  of  Ger- 
many from  the  business  men  of  America,  to  pre- 
vent a disastrous  economic  war,  by  holding  back 
the  Junker  and  militaristic  party  from  mad 
preparations  for  future  war  when  peace  finally 
comes.  It  is  in  full  accord  with  President 
Wilson’s  statement  of  American  war  aims  in  his 
address  of  January  8,  1918.  The  third  of  these 
aims  proposed  “the  removal,  so  far  as  possible,  of 
all  economic  barriers  and  the  establishment  of  an 
equality  of  trade  conditions  among  all  the  nations 
consenting  to  the  peace  and  associating  them- 
selves for  its  maintenance.”  It  is  interesting  to 
state  that  “equality  of  trade”  was  limited  by  the 
President  in  this  same  address  in  a way  that  per- 
mits of  most  effective  use  of  economic  pressure, 
as  explained  in  another  chapter. 

But  clearly,  in  all  this  discussion,  business  and 
political,  there  is  emerging  a powerful  interna- 
tional force,  economic  pressure,  that  the  world 
must  reckon  with.  In  February,  1918,  in  the 
United  States  Senate,  Senator  Owen  presented  a 
resolution  stating  that  “The  United  States  be- 
lieves that  under  a general  association  of  nations 
it  should  be  a violation  of  international  law  and 
the  highest  international  crime  for  any  nation,  on 
any  alleged  ground,  to  invade  by  military  power 
the  territorial  limits  of  another  nation,  and  that 
the  penalty  for  such  invasions  should  be  the  im- 
mediate international  blockade  of  the  invading 
and  offending  nation ; an  embargo  on  all  mail, 
express  and  freight  to  and  from  such  nation,  and 
the  suppression  of  such  invasion  by  the  combined 
forces  of  the  general  association  of  nations  or- 
ganized for  the  protection  of  world  peace.” 

And  at  about  the  same  time  the  British  Min- 
ister of  Blockade,  Lord  Robert  Cecil,  gave  public 
expression  to  his  belief  that  economic  pressure 
would  be  a powerful  weapon  for  a league  of 
nations  to  use  against  a recalcitrant  nation.  To 
this  declaration  he  added  this  definite  personal 
commitment:  “I  would  not  remain  for  an  hour 
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a member  of  any  government  who  did  not  make 
the  arrangement  of  a league  of  nations  after  the 
war  one  of  its  main  objects.'’ 

Mr.  Walter  Runciman,  in  November,  1917,  gave 
it  as  his  view  that  “The  only  sense  in  which  a 
league  of  nations  can  be  reasonably  contemplated 
is  in  that  defined  by  President  Wilson.  * * * 

A league  which  would,  in  effect,  penalize  Great 
Powers  must  have  behind  it  a great  sanction. 
* * * I look  around  in  every  direction  in  vain 

for  a sanction,  except  that  of  economic  offensive.” 
( To  be  continued) 


U.  S.  SHIPS  FOR  COFFEE  TRADE 

Some  Reasons  Why  American-Made  and 
Manned  Vessels  Should  Be  Used  After 
the  War  to  Bring  in  Brazil  Coffee 

P,v  Edward  N.  Hurley 

Chairman,  l . S.  Shipping  Hoard 

WE  buy  every  year  from  Brazil  about  $100,000,- 
000  worth  of  coffee.  Potentially,  that  should 
be  the  greatest  influence  for  sales  of  our  own 
products  to  Brazil.  Actually,  this  coffee  consump' 
tion  has  yielded  to  the  United  States  only  a frac- 
tion of  its  potential  benefits. 

European  shipping  concerns  have  controlled 
practically  all  shipments  from  Rio  de  Janeiro  and 
Santos  to  New  York  and  New  Orleans.  About 
two-thirds  of  the  coffee  comes  to  New  York  and 
one-third  to  New  Orleans.  An  average  of  three 
ships  a month  were  required  in  normal  times  to 
carry  to  New  Orleans  the  2, coo, 000  bags  for  the 
South  and  Middle  W est.  In  a well-balanced  trade 
these  ships  would  have  been  available  for  return 
cargoes  of  American  products. 

The  Middle  West,  especially,  might  have  been 
in  an  advantageous  position,  because  it  could  com- 
mand lower  railroad  rates  to  New  Orleans  than 
New  York.  But  the  ships  of  this  coffee  fleet,  all 
under  foreign  flag,  made  no  effort  to  secure  re- 
turn cargoes.  After  discharging  coffee  they  loaded 
with  cotton  and  other  raw  materials  for  Euro- 
pean manufacturers.  They  steamed  away  to  Eu- 
rope, took  on  cargoes  of  manufactured  goods 
made  largely  from  American  raw  materials,  and 
carried  these  back  to  Brazil. 

The  Old  Coffee  Transport  System 
Lacking  ships  to  South  America  and  banks  on 
that  continent  our  coffee  importers  had  to  pay 
exchange  and  commission  to  European  banks. 
The  foreign  ships  upon  which  we  depended  pro- 
vided a smooth  highway  for  Brazilian  coffee  into 
New  Orleans,  greased  the  way  for  American  raw 
materials  to  reach  European  mills,  and  carried 
European  goods  to  Brazil,  where  they  were  paid 


for  with  the  Brazilians’  profits  oir  sales  of  coffee 
to  the  United  States.  These  foreign  ships  were 
so  routed  that  they  rendered  their  first  service  to 
the  European  exporter,  their  second  service  to 
the  Brazilian  coffee  grower — and  we  came  in  for 
service  after  that. 

Our  foreign  trade  has  been  full  of  opportunities 
like  this.  But,  lacking  American  merchant  ships 
and  American  banking  facilities  in  other  countries, 
we  have  let  foreigners  improve  the  opportunities. 

Now  we  are  building  a real  merchant  marine. 
American  banks  are  establishing  foreign  branches.. 
The  American  ship  and  the  American  dollar  are 
going  to  work  together,  and  the  more  attention  we 
pay  to  this  great  field  of  business  the  harder  they 
will  work  for  us. 

Shipbuilding  for  war  purposes  has  made  a tre- 
mendous appeal  to  the  American  imagination.  We 
must  liow  put  our  merchant  marine  into  the  Na- 
tion’s thought  in  just  the  same  way.  These  are  the 
Nation’s  ships.  They  will  increase  prosperity  for 
people  in  the  corn  belt  even  more  than  those  on 
the  seaboard.  They  will  serve  the  farmer  and 
consumer  even  more  than  the  manufacturer  and 
exporter.  When  we  get  the  American  merchant 
marine  into  the  daily  thought  of  every  producer, 
and  our  boys  and  girls  play  with  shipping  toys, 
and  American  youth  consider  the  sea  in  choosing 
a career,  then  we  shall  have  something  upon  which 
to  build  foreign  trade,  foreign  exchange,  foreign 
investment. 

War  has  made  us  a real  creditor  Nation.  We 
have  bought  back  from  European'  investors  bil- 
lions of  dollars’  worth  of  American  securities.  We 
now  own  our  own  railroads  and  factories,  and 
hold  the  bonds  issued  by  our  State,  county  and 
municipal  governments.  We  have  lent  billions  of 
dollars  to  the  Allies,  and  will  lend  them  billions 
more  before  the  war  ends.  We  have  opened  book 
accounts  with  nations  not  actively  engaged  in  the 
war  who  want  to  buy  goods  on  credit  from  us. 
Best  of  all,  we  have  begun  to  learn  new  habits 
of  thrift  and  investment  through  buying  Liberty 
Bonds,  so  that  peace  ought  to  find  us  with  the 
mortgage  of  foreign  investments  on  this  country 
paid  off  and  money  in  pocket  to  lend  other  na- 
tions. 

The  world  owes  us  a great  deal  of  money.  But 
our  principal  debtors  are  the  great  manufacturing 
and  exporting  nations,  like  England,  France  and 
Italy.  Naturally,  they  will  pay  their  debts  in 
goods  as  far  as  possible,  and  much  of  the  trade 
which  grows  out  of  these  obligations  will  take  the 
form  of  shipments  of  American  raw  materials  to 
make  the  goods  With  which  they  will  pay  us. 
Necessity  will  also  lead  them  to  be  active  sellers 
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of  manufactured  goods  in  South  America,  the 
British  Colonies  and  the  Orient,  and  in  that  trade 
there  will  never  be  either  American  competition 
or  jealousy  over  business  that  properly  belongs 
to  them,  because  we  realize  the  enormous  sacri- 
fices they  have  made  for  humanity,  and  wish  to 
see  them  return  to  peaceful  prosperity  as  fast 
as  possible. 

But  there  is  trade  to  be  built  on  new  shipping 
routes  between  this  and  other  countries.  More 
than  that,  there  is  service  to  be  rendered  other 
countries  by  our  ships  and  money. 

How  Brazil  Coffee  Trade  Can  Be  Bettered 

Let  us  take  Brazil  as  an  illustration.  When 
American  ships  go  to  Rio  and  Santos  for  coffee 
they  will  carry  American  officers  and  seamen. 
There  are  no  better  salesmen  or  creators  of  good 
will  in  the  world  than  the  men  who  man  mer- 
chant ships  running  on  regular  lines  from  one 
country  to  the  other.  For  their  employment  de- 
pends largely  upon  freight  traffic.  With  our 
coffee,  brought  to  us  in  American  ships,  and  paid 
for  in  American  manufactures  sent  back  to  Brazil, 
our  officers  and  sailors  will  work  like  those  of 
other  nations  to  get  freight. 

With  our  manufacturers  making  payments  in 
goods  to  Brazil,  there  will  be  a direct  money  ex- 
change between  Rio  and  New  York,  Santos  and 
New  Orleans,  instead  of  the  old  triangular  pay- 
ment of  money  by  American  coffee  importers  to 
Brazil  through  Eurgpean  banks.  So  American 
dollars  will  be  working  with  American  seamen 
to  safeguard  the  trade  that  belongs  to  us. 

What  sort  of  manufactured  goods  will  our  ships 
carry  back  to  Brazil? 

Some  of  the 'stuff  will  be  for  consumption,  such 
as  textiles,  shoes,  hats,  millinery,  agricultural  im- 
plements, office  equipment,  household  furniture. 
But  Brazil  needs  production  and  public  service 
equipment  as  well.  The  Balkan  war  diverted 
European  capital  from  her  industries  and  com- 
munities. The  world  war  has  put  her  on  still 
shorter  allowances.  Her  prosperity  thus  far  has 
rested  on  two  products — coffee  and  rubber.  The 
development  of  rubber  plantations  in  the  East 
Indies  has  decreased  her  sales  of  crude  rubber 
and  awakened  her  to  the  necessity  of  wider  agri- 
tultural  development — cattle-raising,  grain-grow- 
ing and  the  like.  This  calls  for  investments  in 
agricultural  enterprises,  the  settlement  of  new 
lands,  the  building  of  new  railroads,  the  financing 
of  new  communities.  Brazil  also  possesses  vast 
undeveloped  water  power,  and  is  endeavoring  to 
establish  manufacturing  industries.  She  will  need 
a market  for  her  bonds  and  stocks,  and  if  the 
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American  dollar  helps  her  create  the  basis  of 
prosperity  it  will  be  followed  by  American  elec- 
trical machinery,  railroad  equipment  and  other 
apparatus,  thus  creating  freight  for  the  return  voy- 
ages of  American  merchant  ships  operating  regu- 
larly in  the  Brazilian  coffee  and  passenger  trade. 

Ships  are  the  keystone  of  this  whole  elaborate 
structure. 

Our  trade  abroad  has  grown  haphazard,  like 
Topsy,  and  become  lopsided  in  many  ways.  It  has 
been  unbalanced  financially,  so  that  our  profits 
have  gone  to  pay  foreign  shipping  companies, 
bankers  and  insurance  brokers.  It  has  been  un- 
balanced in  tonnage,  so  that  while  we  bought 
products  of  other  nations,  and  should  have  been 
building  trade  with  them  in  finished  goods,  we 
have  merely  supplied  raw  materials  for  other 
manufacturing  nations.  We  have  been  set  aside 
on  one  leg  of  the  triangular  voyage  when  we 
should  have  been  doing  business  direct,  give  and 
take,  as  we  do  it  at  home — you  deal  with  me  and 
I deal  with  you.  Our  foreign  trade  has  grown 
against  every  handicap  simply  because  of  excel- 
lent American  products,  which  overcame  compe- 
tition on  merit. 

Ships  are  the  rallying  point  round  which  we 
must  pull  all  this  business  together,  and  now  is 
the  time  for  every  American  to  begin  studying  our 
merchant  ships  and  all  that  goes  with  them  in  the 
way  of  ocean  delivery  service,  foreign  exchange 
and  investment,  sales  of  American  products'  for 
the  out-voyage  and  purchases  of  raw  materials 
for  return  trips.  We  will  shortly  have  the  ships. 
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A MARKET  SONG 
You  can’t  buy  honor  with  a song, 

You  can’t  buy  love  for  gold. 

You  can’t  buy  youth  at  any  price 
After  you’ve  once  grown  old. 

For  life  is  but  a market  place: 

The  artist  has  his  trade, 

The  king  his  crown,  the  knight  his  fame, 
But  oh,  be  sure  they’ve  paid ! 

The  price  comes  high  for  happiness, 

It’s  very  dear,  I’m  told. 

You  can’t  buy  honor  for  a song, 

You  can’t  buy  love  with  gold! 

— Beatrice  Washburn. 
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ANALYZING  THAT  JAVA  TEA  REPORT 

Mr.  Edwards’  “ confidential”  report — now  public  property — furnishes  interesting 
reading.  We  are  unable  to  find  in  it  anything  that  alters  the  correctness  of  the  con- 
clusions arrived  at  and  expressed  in  the  brief  editorial  in  the  February  issue  of  The 
Tea  and  Coffee  Trade  Journal. 

The  consignments  of  tea  brought  by  Mr.  Edwards  to  the  United  States  and 
Canada  came  to  an  admittedly  bare  market  and  realized  good  prices.  They  represented 
selections  of  good  medium  and  fine  teas,  and,  as  such,  proved  a very  good  exhibit  to 
our  buyers  of  the  qualities  which  Java  could  produce.  The  trade  readily  absorbed  and 
substituted  them  for  Ceylon  and  India*  teas  because  they  were  distinctly  cheaper  and 
had  intrinsic  merit.  American  and  Canadian  buyers,  of  their  own  volition,  had  already 
turned  to  Java  for  supplies  to  take  the  place  of  India  and  Ceylon  teas,  as  Mr.  Edwards 
admits  he  found  to  be  the  case  in  more  than  one  place.  American  importers,  alarmed 
by  the  high  prices  and  shortage  in  spot  supplies  of  Ceylon  and  India  teas,  had  already 
started  the  machinery  to  supplant  these  growths  with  the  only  adequate  substitute 
available.  Whether  or  no  Mr.  Edwards  had  brought  his  consignment  or  had  come  to 
the  United  States  on  his  mission,  Java  teas  would  have  found  their  way  here  in 
rapidly  increasing  quantity  as  a consequence  of  the  natural  laws  of  supply  and  demand. 
It  is,  of  course,  to  Mr.  Edwards’  credit  that  he  seized  the  psychological  moment  to 
chaperone  the  first  large  block  of  tea  that  was  started  from  Java.  It  is  also  possible 
that  the  limited  number  of  interviews  which  Mr.  Edwards  had  with  American  buyers 
produced  a beneficial  result  as  far  as  they  went.  At  the  same  time  it  must  not  be  for- 
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gotten  that  those  American  importers  who  acted  independently  of  his  commission  and 
who  spent  a great  deal  of  their  time  and  money  in  pointing  out  the  merits  of  Java  teas 
to  the  smaller  buyers  all  over  the  country  did  a great  deal  more  than  he  to  help  in  the 
absorption  and  use  of  the  subsequent  flood  of  consignments  that  followed.  The  great 
increase  of  imports  of  Java  tea,  therefore,  came  about  through  the  fact  that  Java  had 
good  tea  to  sell  at  a lower  laid  down  price  than  Ceylon  and  India.  American  buyers 
were  quite  alive  to  the  fact,  and  were  taking  advantage  of  it  irrespective  of  any  special 
efforts  on  the  part  of  the  growers. 

Notwithstanding  the  fact  that  over  28,000,000  pounds  of  Java  teas  have  been  im- 
ported in  the  last  twelve  months,  the  American  consumer  does  not  know  that  such  a 
thing  as  Java  tea  exists.  One  cannot  go  into  a retail  store  and  find  the  word  Java 
displayed  in  connection  with  tea.  Java  tea  has  been  camouflaged  and  sold  in  blends,  or 
as  something  else.  Mr.  Edwards  says  in  his  report:  “Ceylon  growths  are  the  most 
popular,  with  Indians  next  in  favor,  and,  all  things  being  equal,  they  will  at  present  be 
bought  in  preference  to  Java  every  time.  It  is  therefore  obviously  to  our  advantage 
that  Java  teas  should  always  be  available  at  a cent  or  two  less  per  pound  than  those  of 
competing  countries  until  the  trade  has  become  more  used  to  dealing  in  them ; then 
eventually  we  may  hope  to  see  them  purchased  in  competition  and  on  a nearer  equality 
of  price  with  Indians  and  Ceylons.” 

In  other  words,  Mr.  Edwards  admits  that  Java  teas  will  not  sell  even  on  their  merits 
unless  they  are  a cent  or  two  cheaper  than  Ceylon  and  India  teas.  He  does  not 
attribute  this  to  any  lack  of  merit  on  the  part  of  Java  teas,  and  fails  to  suggest  any 
means  whereby  this  disparity  of  values  can  be  overcome  to  the  benefit  of  the  Dutch 
planter,  unless  the  following  paragraph  under  the  heading  “Advertising”  may  be  inter- 
preted to  contain  the  germ  of  an  idea  in  that  direction.  “Any  attempt  to  popularize 
Java  tea  by  appealing  to  the  public  direct,  with  the  object  of  inducing  customers  to 
specify  ‘Java’  when  buying  tea  from  the  grocer  or  store,  would  require  to  be  conducted 
on  a comprehensive  and  systematic  basis  through  the  daily  papers  throughout  the 
country.  If  persisted  in,  this  class  of  advertisement  would  doubtless  do  a great  deal  to 
assist  sales,  but  the  cost  would  be  heavy,  though  it  is  claimed  final  results  would  more 
than  compensate  for  same.  I have  been  provided  with  estimated  costs  for  this  class  of 
publicity,  which  will  be  passed  on  to  the  committee  for  their  information.” 

There  is  no  doubt  that  the  popularity  of  Ceylon  and  India  teas  referred  to  by  Mr. 
Edwards  is  due  to  thofact  that  the  planters  of  both  these  countries  realized  the  necessity 
for  maintaining  the  individuality  of  their  products  as  such  with  the  American  tea 
drinkers.  This  popularity  was  attained  not  merely  by  newspaper  propaganda,  but 
through  various  other  sales  and  advertising  means  which  it  took  time  and  experience  to 
develop. 

Javas  are  in  a more  fortunate  position  than  India  or  Ceylons  were,  in  that  the 
word  Java  is  well  and  widely  known  in  connection  with  coffee.  The  American  public 
have  a good  opinion  of  Java  coffee,  and  some  of  that  good  will  can  be  extended  to  Java 
tea  if  skillful  methods  are  employed.  The  sort  of  work  required  to  accomplish  this 
desideratum  for  the  Java  tea  grower  is  not  one  that  can  be  done  “as  per  estimate.”  It 
will  call  for  horse  sense,  advertising  sense,  salesmanship  and  teamanship,  blended  in 
proper  proportions  and  administered  by  a business  man  who  will  not  follow  the  line  of 
least  resistance,  as  some  other  commissioners  have  done. 

The  qualities  of  Ceylon  and  India  teas  most  generally  used  in  the  United  States  are 
of  a good  medium  description,  and  these  qualities  could  well  be  duplicated  by  the  Java 
product.  There  is  no  reason  why  Java  teas  should  not  fetch  approximately  as  good 
prices  as  Ceylons  and  Indias,  just  as  was  the  case  in  London  auctions  for  years.  As  a 
matter  of  fact,  Java  tea  is  selling  to-day  in  a wholesale  way,  not  for  2 or  3 cents  less 
than  Ceylons  and  Indias,  but  probably  from  5 to  10  cents  less  than  those  growths,  while 
the  consumer  is  paying  fully  as  much  for  Java  tea,  without  the  designation  Java,  as  for 
the  other  growths. 

Java  has  its  chance  NOW — not  after  the  war.  The  American  tea  trade  is  sympa- 
thetically inclined  to  Java  tea  and  is  ready  to  nurture  and  cultivate  a business  in  it 
direct  with  the  country  of  origin  without  paying  a rake-off  to  middlemen  and  brokers 
in  Amsterdam  and  London.  The  opportunity  is  golden,  but  the  effort  to  embrace  it 
must  be  intelligently  directed  and  executed. — B.  L. 
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A Corner  of  the  Main  Office,  Showing  the  General  Manager’s  Office  in  the  Rear 


Tea  Sampling  Room,  Which  Is  Connected  ry  Pneumatic  Tubes  with  Blending  Floor 


WITHIN  TIIE  FINEST  TEA  PACKING  PLANT  IN  AMERICA 


A MODERN  TEA  PACKING  PLANT 

Cfl  A description  of  the  new  home  of  the  Salada  Tea  Company  at  Boston. 

<1  In  this  unique  building  is  to  be  found  much  of  interest  to  packers 
and  distributers.  Close  attention  has  been  given  to  improved  tea 
packing  and  handling  methods;  also  unusual  provision  has  been  made 
for  the  comfort  of  employees. 


'T'HE  new  building  of  the  Salada  Tea  Company, 
at  the  corner  of  Berkeley  and  Stuart  streets, 
Boston,  Mass.,  is  a striking  monument  to  a suc- 
cessful package  tea  business.  It  is  the  finest  build- 
ing in  the  United  States  devoted  to  the  tea  indus- 
try, either  from  an  architectural  or  utilitarian 
standpoint.  It  is  of  granite  and  Indiana  lime- 
stone construction,  eight  stories  high,  and  the  total 
floor  space  comprises 
67,000  square  feet.  The 
style  of  architecture  is 
Italian  renaissance, 
and  the  structure  is 
fireproof  throughout. 

The  estimated  capacity 
of  the  plant  is  10,000,- 
000  pounds  of  package 
tea  per  year. 

Combines  the  Artistic 
With  the  Practical 

P.  C.  Larkin,  presi- 
dent of  the  Salada  Tea 
Company,  and  James 
A.  McGuane,  vice-presi- 
dent and  general  man- 
ager, conceived  this 
building  with  the  idea 
that  it  is  possible  to 
successfully  combine 
the  practical  with  the 
artistic  in  a building  of 
this  description.  The 
result  of  their  vision  is  one  of  the  most  unique 
commercial  buildings  in  the  country. 

A trip  through  the  plant  is  a revelation  to  one 
accustomed  to  the  clutter  and  noise  of  the  aver- 
age American  factory.  The  visitor  is  impressed 
by  the  absence  of  undue  haste  and  commotion, 
even  though  about  90,000  packets  of  tea  are  turned 
out  each  working  day.  Labor-saving  devices  have 
reduced  friction  to  a minimum.  The  atmosphere 
is  one  of  quiet  efficiency. 

The  system  used  for  quickly  reaching  the  ex- 
ecutives and  employees  in  any  part  of  the  build- 
ing from  the  main  office  is  typical  of  the  attention 
given  to  step  saving  in  this  plant.  If  the  person 


wanted  is  not  at  his  accustomed  place  a gong 
sounds  on  each  floor,  which  brings  him  imme- 
diately to  the  telephone  on  whatever  floor  he  may 
be.  If  his  presence  is  desired  elsewhere  "in  the 
building,  an  automatic  passenger  elevator  brings 
him  quickly  to  his  destination. 

Offices  Furnished  With  Works  of  Art 

The  most  interesting 
feature  of  the  plant 
from  an  artistic  view- 
point is  the  spacious 
offices  occupying  the 
street  floor.  The  par- 
tial view  of  one  of 
them  shown  in  connec- 
tion with  this  story 
gives  the  reader  but  a 
faint  idea  of  their 
beauty.  The  ceilings 
are  artistically  fres- 
coed. The  numerous 
massive  pillars  are  of 
solid  marble,  as  is  also 
the  floor.  The  wood- 
• work  is  English  oak. 
with  intricate  carvings. 
All  the  office  desks  and 
chairs  are  of  mahog- 
any. The  floor  is  car- 
p e t e d with  Oriental 
rugs.  Distributed 
throughout  the  offices 
are  rare  hangings,  paintings,  cabinets,  clocks, 
chairs  and  rugs,  most  of  them  accumulated  by  Mr. 
Larkin  during  his  world  travels. 

Much  attention  has  been  given  to  the  welfare  of 
the  employees.  In  fact,  this  building  is  a fine  ex- 
emplification of  the  present  tendency  among  em- 
ployers to  give  more  consideration  to  the  comfort 
and  well-being  of  the  employee.  Attractively  fur- 
nished rest  and  dining  rooms  are  provided,  also 
shower  baths.  Plans  are  now  being  made  for  a 
roof  garden,  which  will  include  a large  restaurant 
and  ample  opportunity  for  recreation.  There  is 
running  ice  water  on  each  floor,  also  a vacuum 


Exterior  of  the  Salada  Tea  Company's  New*1 
Building  in  Boston 
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All  tea  eventually  reaches  the  eighth  floor  be- 


fore the  cleaning,  blending  and  packaging  pro- 


T he  “Board”  Room,  With  Its  Oriental  Rugs, 
Hangings  and  Chippendale  Furniture 


cess  begins.  It  then  flows  from  floor  to  floor  and 
machine  to  machine  until  the  shipping  floor  is 
reached.  The  process  is  largely  automatic,  and 
apparently  nothing  has  been  overlooked  that  makes 
for  the  elimination  of  lost  motion  and  unneces- 
sary hand  labor. 

The  first  step  is  to  place  the  tea  in  hoppers. 
From  this  it  passes  by  pipes  directly  to  the  cutting 
and  sifting  machine  on  the  seventh  floor,  where 
the  dust  is  extracted  and  the  tea  leaves  cut,  if 
necessary.  From  here  it  goes  to  the  sixth  floor 
into  the  blending  or  mixing  machine.  This  par- 
ticular machine  was  made  by  Savage  & Son,  Lon- 
don, and  is  o'f  3,500  pounds  capacity.  By  means 
of  a system  of  numbered  solid  brass  pipes  run- 
ning from  the  mixer  the  tea  is  conveyed  to  stor- 
age tanks  on  the  fifth  floor.  As  the  tea  passes 
into  the  tanks  all  dust  is  eliminated  by  a blower 
system. 

Glass  and  Bronze  Tea  Storage  Tanks 

The  storage  tanks,  or  reservoirs,  ten  in  number, 
are  one  of  the  unique  features  of  this  plant.  They 


are.  constructed  of  glass  and  metal,  and  reach 
almost  from  the  floor  to  the  ceiling,  with  a capa- 
city of  about  1,500  pounds  each.  The  sides  are  of 
glass,  and  the  metal  portion  is  finished  in  bronze, 
giving  them  a most  attractive  appearance.  They 
are  air  and  dust  proof.  There  is  a tank  for  each 
tea  blend. 

From  the  storage  tanks  the  tea  travels  directly 
to  the  packing  room  on  the  fourth' floor.  The 
piping  connects  with  automatic  weighing  ma- 
chines, which  in  turn  connect  with  a most  effi- 
cient automatic  packing  machine  that  folds  the 
aluminum  sheets,  makes,  packs  and  labels  the 
familiar  “Salada”  packet  in  one  continuous  opera- 
tion. This  machine  is  made  by  Job  Day  & Sons, 
Ltd.,  Leeds,  England. 

Included  in  the  packing  equipment  is  a battery 
of  ten  automatic  weighing  machines,  made  by 


Corner  in  the  Receiving  Room,  Showing  "Uni- 
strand”  Stock  Elevator  in  Operation 


George  Driver  & Sons,  London ; three  labeling 
machines,  manufactured  by  the  Jagenberg  Ma- 
chine Company,  New  York,  and  two  "Morgan” 
nailing  machines,  made  by  the  Morgan  Machine 
Company,  Rochester,  N.  Y. 

The  second  and  third  floors  are  devoted  largely 
to  the  storage  of  tea.  The  average  stock  carried 
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Hoppers  on  Eighth  Floor.  All  Tea  to  Be 
Packaged  Starts  Here 


Blending  Machine  on  Sixth  Floor,  3,50a 
Pounds  Capacity.  Pipes  Are  Solid  Brass 


Dust  Sifting  and  Leaf  Cutting  Machine  on 
the  Seventh  Floor 


Tea  Storage  Reservoirs  of  Glass  and  Bronze, 
A Tank  for  Each  Blend 


IIOW  THE  TEA  IS  TREATED  AT  THE  SALADA  PLANT 
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in  the  building  amounts  to  over  one  million 
pounds. 

Elaborate  Automatic  Conveyor  System 
A complete  system  of  automatic  conveyors 
saves  labor  and  facilitates  the  rapid  handling  of 


Cases  on  Way  to  Shipping  Floor  by  Gravity 
Roller  Spiral 


shipping  cases  and  original  tea  packages.  The 
“Unistrand,”  an  endless  chain  elevator,  reaches 
every  floor.  By  means  of  a series  of  unloading 
fingers  it  is  possible  to  automatically  unload  the 
packages  from  this  device  at  any  floor  desired. 
There  is  also  a gravity  roller  spiral  leading  from 
each  floor  directly  to  the  shipping  room  on  the 
first  floor.  This  spiral  is  quite  different  from  the 
ordinary  spiral  chute.  The  rollers  are  set  so  that 
the  packages  will  move  down  at  uniform  speed. 
The  spiral  connects  with  a roller  power  conveyor, 
which  leads  directly  into  the  awaiting  truck  on 
the  shipping  platform.  The  conveyors  were  made 
and  installed  by  the  Alvey-Ferguson  Company, 
Inc.,  Cincinnati. 

Pneumatic  Tubes  for  Tea  Samples 
The  tea  sample  room  on  the  first  floor  is  dis- 
tinctive. Artistic  cabinets  are  provided  for  the 
testing  cups  and  samples.  A pneumatic  tube  sys- 


tem connects  with  the  blending  floor.  A sample 
of  each  blend  comes  to  the  sample  room  by  tube, 
where  it  is  tested  before  it  is  made  up  finally  and 
packed. 

There  is  a small  painting  hanging  in  the  gen- 
eral manager’s  private  office  that,  while  valued  at 
a considerable  sum,  is  prized  by  Mr.  McGuane 
largely  because  of  its  association.  The  picture 
was  presented  to  Mr.  McGuane  by  one  of  his 
retail  grocer  customers  shortly  after  the  opening 
of  the  new  building,  as  a token  of  the  donor’s 
high  regard  for  James  A.  McGuane  and  the  firm 
with  which  he  is  identified.  This  happy  incident 
perhaps  gives  the  secret  of  the  success  of  the 
Salada  business,  and  is  the  answer  to  the  remark- 
able building  described  in  this  story.  The  gro- 
cers’ friendship  seems  to  be  paramount  in  the 
conduct  of  this  business. 

While  the  general  public  is  being  invited  to 


Roller  Power  Conveyor  Leading  from  Shipping 
Room  to  Delivery  Trucks 


visit  the  new  plant,  an  especially  cordial  welcome 
is  being  extended  to  the  grocer  to  inspect  this 
most  unusual  commercial  building.  Mr.  McGuane 
states  that  it  gives  him  more  genuine  pleasure 
to  greet  a grocer  and  conduct  him  through  the 
building  than  it  would  to  receive  the  Governor  of 
the  State.  Such  a visit  would  give  tea  distributers 
a liberal  insight  into  present-day  tea-packing 
methods  and  up-to-date  factory  management  and 
equipment.  To  kftow  how  tea  is  tested,  blended 
and  packed  is  to  make  the  grocer  a better  and 
more  successful  tea  distributer. 
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This  Machine  Makes,  Weighs  and  Labels  Salada  Packets  in  a Continuous  Operation 


Automatic  Weighers  at  Left,  Operatives  Sealing  by  Hand.  Packaging  Machine  at  Right 

SALADA’S  AUTOMATIC  WEIGHING  AND  PACKAGING  EQUIPMENT 
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MISCELLANEOUS  TRADE  NEWS 

•I  A department  covering  the  activities 
and  developments  of  the  manufacturing 
tea,  coffee,  spice  and  fine  grocery  interests 
and  the  supply  trades. 

WAGON  DISTRIBUTERS’  MEETING 

A Digest  of  the  Business  Planned  for  the  An- 
nual Convention  of  the  National  Retail 
Tea  and  Coffee  Merchants 

[from  a staff  correspondent] 

Chicago,  III.,  Aug.  31,  1918. 
RRANGEMENTS  for  the  third  annual  con- 
**  vention  of  the  National  Retail  and  Coffee 
Merchants’  Association,  which  is  scheduled  for 
September  17-19  at  the  Hotel  Sherman  here,  are 
quite  well  advanced,  and  give  promise  of  a well- 
attended  meeting.  The  convention  programme  is 
nearly  complete.  Advertising,  for  it  has  been 
solicited  along  the  same  lines  employed  last  year. 

The  tentative  programme,  as  outlined  by  Harry 
W.  Meneley,  secretary  of  the  organization,  pro- 
vides for  the  opening  address  Tuesday  morning 
by  a Chicago  city  official.  Official  reports  then 
will  be  presented.  Co-operation  with  Federal 
Fuel,  Food  and  other  administrations  will  be  the 
chief  topic  at  the  afternoon  session. 

On  Wednesday  morning  there  will  be  a closed 
meeting  for  members  only,  at  which  several  busi- 
ness matters  of  importance  will  be  taken  up.  In 
the  afternoon  an  open  meeting  for  visitors  will  be 
held.  Product  and  premium  displays  will  form 
the  center  of  interest. 

Thursday  morning  will  be  devoted  to  the  elec- 
tion of  officers,  and  the  afternoon  meeting  will  be 
given  over  to  installation  of  officers  and  com- 
mittee work. 

Among  the  speakers  on  the  programme  are 
George  F.  Hellick,  Easton,  Pa.,  who  will  discuss 
“Conditions  in  the  Tea  and  Coffee  Trade  in  the 
East.” 

Ralph  Fawcett,  Canton,  Ohio,  will  deliver  an 
address  on  “Abnormal  Conditions  in  Factories.” 
Among  the  other  speakers  will  be  Osborne  Mon- 
nett,  of  the  United  States  Fuel  Administration  at 
Chicago,  and  Samuel  A.  Ettelson,  corporation 
counsel  of  the  City  of  Chicago. 

The  social  programme,  as  tentatively  agreed 
upon,  follows:  Tuesday  afternoon,  matinee  for 

ladies;  Wednesday  afternoon,  card  party  for 
ladies,  followed  by  an  automobile  tour  and  an 
evening  dinner  party;  Thursday  evening,  annual 


banquet,  at  which  voluntary  Red  Cross  contribu- 
tions will  be  solicited.  E.  J.  Costello. 


TO  OPEN  A CHINA  BRANCH 


Grace  China  Company,  a Subsidiary  of 
W.  R.  Grace  & Co.,  Organized  to 
Handle  the  Chinese  Business 


O T EWART  P.  ELLIOTT,  managing  director 
^ of  the  new  Grace  China  Company,  a sub- 
sidiary organization  to  handle  the  business  of 
W.  R.  Grace  & Co.  in  the  Chinese  market,  started 
recently  for  China  to  'establish  headquarters  at 
Shanghai.  Later  an  American  staff  will  follow 
him  into  the  Orient,  and  branch  houses  will  be 
opened  at  Hankow  and  Tien-tsin. 

The  formation  of  the  Grace  China  Company 
took  place,  according  to  the  officers  of  the  new 
concern,  “for  the  purpose  of  centralizing  in  a 
transpacific  organization  the  various  activities  in 
the  Chinese  market  of  W.  R.  Grace  & Co.”  A 
statement  regarding  the  latest  move  of  the  Grace 
interests  to  organize  more  efficiently  for  after- 
the-war  trade  said  in  part : 

While  in  the  popular  mind  W.  R.  Grace  & Co. 
have  been  chiefly  associated  with  Latin-Aiperican 
trade,  their  activities  in  the  Far  East  have  steadily 
increased,  particularly  in  the  heavy  importation 
of  Oriental  produce  through  their  San  Francisco 
house.  The  organization  of  the  Grace  China 
Company  is  in  line  with  the  development  of 
foreign  markets  through  their  own  organizations 
of  trained  men  on  the  ground.  The  main  activi- 
ties of  the  new  company  will  be  concentrated  in 
North  China. 

All  the  officers  and  directors  of  the  new  com- 
pany are  associated  with  W.  R.  Grace  & Co.  The 
officers  are : President,  J.  P.  Grace ; vice-presi- 

dents, John  H.  Rosseter,  of  San  Francisco,  and 
Robert  H.  Patchin,  of  New  York;  treasurer, 
H.  J.  Roig ; directors,  J.  P.  Grace,  J.  Louis 
Schaefer,  L.  H.  Shearman,  D.  S.  Iglehart, 
Maurice  Bouvier,  John  H.  Rosseter,  Stewart  P. 
Eflliott  and  John  S.  Phipps. 


MORE  • UNEQUAL  PREMIUMS  BANNED 
[from  a staff  correspondent] 
Washington,  D.  C.,  August  9,  1918. — The 
Federal  Trade  Commission  has  ordered  the  C.  D. 
Kenny  Tea  & Coffee  Company,  Baltimore,  to  dis- 
continue forthwith  the  circulation  with  its  prod- 
ucts of  premium  coupons  redeemable  for  articles 
of  unequal  value,  involving  the  element  of  chance. 
The  practice,  regarded  by  the  Commission  as  an 
“unfair  method  of  competition,”  was  admitted  by 
the  company,  which  agreed  to  issuance  of  the 
Commission’s  order  without  further  proceedings. 
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The  Commission  also  announced  the  dismissal 
of  complaints  against  four  other  coffee  concerns 
under  like  charge,  as  follows  : Enterprise  Coffee 

Company,  J.  S.  Elliott  "Coffee  Company,  R.  L. 
Gerhart,  and  the  Climax  Coffee  & Baking  Powder 
Company.  Lamm. 


PACKERS  ARE  ASKED  TO  SAVE  TIN 
[special  correspondence] 
Washington,  D.  C.,  August  28,  1918. — The  War 
Industries  Board  has  again  appealed  to  the  pack- 
ers of  dry  foodstuffs  to  help  conserve  the  supply 
of  tin  and  steel  by  using  paper  and  fiber  con- 
tainers and  bags,  or  other  substitute  material,  in- 
stead of  tin  cans  and  cartons.  Packers  of  teas, 
coffees,  coffee  substitutes  and  spices  are  expected 
to  lend  a hand  in  this  movement. 

The  Board  recently  stated  that  according  to  re- 
liable estimates  the  tea,  coffee  and  coffee  substi- 
tute packers  would  normally  use  about  700  tons 
of  tin  and  35,000  tons  of  steel  during  1918.  These 
trades  are  asked  to  cut  down  the  consumption  to 
the  absolute  practical  minimum. 


NEW  OFFICERS  FOR  ST.  LOUIS  FIRM 
William  J.  Kinsella,  Jr.,  was  elected  president 
of  the  Hanley-Kinsella  Coffee  & Spice  Company, 
St.  Louis,  at  a meeting  of  the  board  of  directors. 
He  succeeds  his  father,  William  J.  Kinsella,  who 
died  recently. 

The  board  elected  Dalton  L.  Kinsella,  another 
son,  first  vice-president,  and  William  Shields 
second  vice-president.  Dalton  Kinsella  is  now 
serving  in  France.  P.  J.  Kinsella  was  made  sec- 
retary, while  F.  X.  Madden  retains  the  office  of 
treasurer. 


TEA  COVERINGS  RULING  APPEALED 
The  Treasury  Department  has  entered  an  ap- 
peal from  the  recent  decision  of  the  Board  of 
U.  S.  General  Appraisers,  which  declared  certain 
tea  containers  consisting  of  bamboo  baskets 
should  not  be  assessed  with  duty  at  the  rate  of 
25  per  cent  ad  valorem.  The  containers  involved 
consisted  of  round  baskets  of  bamboo,  about  six 
inches  in  diameter,  painted  and  decorated,  into 
which  was  fitted  a round  tin  box  containing  tea 
in  quantities  of  less  than  five  pounds  each. 


COFFEE  FIRM  IN  FOREIGN  TRADE 
Among  the  statements  of  foreign  trade  com- 
binations filed  during  July  with  the  Federal  Trade 
Commission  under  the  Webb  Export  Act  appears 
the  name  of  G.  Amsinck  & Co.,  of  Mexico,  Inc., 
chartered  at  Wilmington,  Del. 
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INFORMATION  FOR  BUYERS 

Pithy  Suggestions  as  to  Where  and  How 
to  Buy  to  the  Best  Advantage 

D UYERS  in  all  branches  of  the  tea,  coffee  and 
grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 

Coffee  Roaster  Puts  Out  New  Brand 
E.  B.  Millar  & Co.,  importers  of  coffees,  teas 
and  spices,  Chicago,  recently  put  a new  brand  of 
coffee  on  the  market  under  the  name  of  “Nut- 
Brown.”  This  firm  is  also  packing  a steel-cut 
coffee  under  the  brand  of  “Pearled  Coffee.” 


Gives  Games  to  Advertise  Coffee 
The  International  Coffee  Company,  New  York, 
which  recently  put  the  “Home  Run”  brand  of 
coffee  on  the  market,  is  now  giving  pocket-size 
baseball  games  to  its  customers  to  advertise  the 
“Home  Run”  brand.  The  game  is  designed  for 
soldiers,  sailors,  campers  and  travelers,  and  covers 
every  known  play  that  can  be  made  in  a regular 
ball  game.  A game  is  played  by  spinning  a pointer 
on  a spindle. 


Some  Attractive  Advertisements 
The  Manhattan  Coffee  Mills,  Inc.,  importers 
and  jobbers  of  tea  and  coffee,  Washington,  D.  C., 
has  been  sending  to  business  friends  a very  at- 
tractive metal  tablet  carrying  a patriotic  message, 
and  also  a metal  calendar  for  the  year  1919.  The 
latter  bears  a picture  of  the  “Martha  Washing- 
ton” coffee  package  put  out  by  this  firm.  The  other 
tablet  has  the  pledge  of  citizenship.  The  plates 
are  handsomely  etched. 

An  Analysis  of  Tea  Imports 
Irwin-Harrisons  & Crosfield,  New  York  tea  im- 
porters, are  sending  to  the  trade  a four-page  leaf- 
let containing  an  analysis  of  tea  imported  into 
the  United  States  during  1917  and  1918,  with  a 
table  showing  the  percentages  of  each  kind  of  tea 
brought  in  during  those  periods.  There  also  is  a 
table  of  the  coinage  commonly  used  in  the  tea- 
producing  countries  of  the  world,  with  their 
equivalents  in  United  States  currency,  and  a 
graph  showing  the  range  of  silver  prices  and 
Shanghai  exchange  for  the  past  five  years.  The 
leaflet  is  printed  in  colors,  and  tea  men  find  it 
handy  for  reference  purposes. 
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MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work^ 
and  at  Play 


O.  W.  BOWEN,  manager  of  the  tea  depart- 
ment of  W.  R.  Grace  & Co.,  returned  to  New 
York  on  August  22  from  a seven  months’  trip  to 
the  tea  countries  of  China,  Japan,  Formosa  and 
Ceylon.  Mr.  Bowen  looks  hale  and  hearty.  IJe 
reports  the  primary  markets  as  extremely  -high, 
with  little  chance  of  decline.  His  family  made 
the  trip  with  him. 

W.  H.  ABORN,  of  Aborn  & Cushman,  coffee 
brokers,  New  York,  took  a week  off  during  Au- 
gust and  visited  his  son,  who  is  in  Y.  M.  C.  A. 
service  at  Camp  Lee,  Petersburg,  Va.  Mr.  Aborn 
also  helped  with  the  work,  and  tells  some  inspir- 
ing stories  of  the  humanitarian  work  being  done 
by  the  “Y”  men.  His  son  has  been  there  since 
early  in  January. 

ALEXANDER  H.  BARKLIE,  of  Fromm  & 
Co.,  New  York,  left  for  Camp  Dix,  N.  J.,  on 
September  3.  Mr.  Barklie  was  rejected  for 
physical  reasons  on  the  first  draft  examination, 
but  was  accepted  in  the  combing  process  for 
limited  service. 

THOMAS  J.'  WOODS,  of  Woods,  Erhard 
Company,  New  York,  left  on  September  7 for 
a trip  to  Hayti.  He  will  be  away  about  three 
months.  He  will  investigate  coffee  conditions  in 
Hayti,  acting  as  special  agent  for  G.  H.  McFad- 
den  & Bro.,  New  York. 

R.  L.  HECHT,  manager  of  the  New  York  office 
of  Irwin-Harrisons  & Crosfield,  Inc.,  left  New 
York  early  in  September  for  an  extended  business 
trip  throughout  the  West. 

GEORGE  W.  LAWRENCE,  president  of  the 
New  York  Coffee  and  Sugar  Exchange,  who  is 
now  in  charge  of  the  Coffee  Department  of  the 
U.  S.  Food  Administration  at  Washington,  took 
a brief  respite  from  his  labors  at  Washington 
during  the  month  for  a motor  trip  to  Cape  Cod. 
accompanied  by  Mrs.  Lawrence. 

E.  S.  POWELL,  who  was  with  B.  Fischer  & 
Co..  New  York,  and  prior  to  that  with  Arbuckle 
Bros,  for  some  years,  has  been  appointed  sales 
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manager  of  the  Young  & Griffin  Company,  New 
York. 

PETROS  P.  TATANIS  has  acquired  sole  in- 
terest in  the  coffee  importing  firm  of  Caracanda 
Bros,  for  the  United  States  and  Canada.  The 
firm  is  now  located  at  1 Wall  street,  New  York. 
Mr.  Tatanis  has  formulated  plans  for  increasing 
the  volume  of  the  business,  making  it  an  even 
greater  factor  in  the  coffee  and  allied  trades. 

GALE  H.  CARTER,  for  several  years  assistant 
manager  of  W.  R.  Grace  & Co.,  San  Francisco 
office,  will  serve  as  acting  manager  during  the 
absence  of  J.  H.  Rosseter,  who  was  recently  ap- 
pointed director  of  operations  of  the  United 
States  Shipping  Board. 


OBITUARY 


. John  H.  Fisher 

John  H.  Fisher,  for  many  years  identified  with 
the  wholesale  tea  and  coffee  trade  as  owner  of 
the  Hudson  Mills,  New  York,  died  August  26. 
He  was  a member  of  the  New  York  Athletic 
Club,  the  Sons  of  the  American  Revolution  and 
the  Seventh  Regiment. 


William  Bohn 

William  Bohn,  for  twenty-five  years  a partner 
in  the  Germania  Coffee  & Spice  Mills,  Brooklyn, 
N.  Y.,  died  August  20.  He  was  born  in  Brooklyn 
in  1857,  and  became  one  of  the  best  known  men 
in  the  Wallabout  Market  section. 


Washington  Burton 

Washington  Burton,  president  of  W.  Burton  & 
Co.,  manufacturers  of  flavoring  extracts,  New 
York,  died  August  18.  He  was  65  years  old  and 
a leading  member  of  the  Flavoring  Extract 
Manufacturers’  Association.  He  is  survived  by 
a son  and  a daughter. 

Arthur  Brooke 

Arthur  Brooke,  the  founder  and  for  many  years 
chairman  and  managing  director  of  Brooke,  Bond 
& Co.,  Ltd.,  London,  died  the  latter  part  of  July. 
He  was  about  75  years  of  age,  and  was  one  of 
England’s  pioneer  tea  men. 
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NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  natrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris,  Pres.  SEBRING,  OHIO 
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“But  Don’t  You  Make  Packages  For 
Anything  Besides  Coffee  and  Tea?” 

In  the  beginning,  of  course,  *£? he  UNION  DUPLEX 
BAG  was  designed  to  contain  simply  Coffees  and  Teas.  In 
the  same  way,  Vhe  UNION  DUPLEX  SACK  was 
intended  purely  as  a display  package  for  Flours  and  Meals. 

But  enterprising  Merchants  have  taught  us  the  adaptability 
of  both  lines  for  all  manner  of  dry,  non-perishable  food- 
stuffs— Spices,  Rice,  Tapioca,  various  prepared  Breakfast 
Cereals,  Dried  Fruits,  etc.,  etc. 

Sometimes  it  is  a large,  sturdy  Sack  (either  unlined  or  duplex) 
for  bulk  or  parcel-post  shipment;  sometimes  it  is  a fancy 
“counter-unit”  which  must  be  “different  from  anything  now 
on  the  market”;  and  sometimes  a tiny,  transparent  Glassine 
Bag  for  samples  of  Cloves  or  Tea. 

Whenever  package  costs  oppress  these  Merchants,  they  find 
out  what  our  “Specialty  Department”  can  do.  And  we 
have  so  seldom  failed  them  that  they  now  have  a new  con- 
ception of  “a  paper  bag.  ” 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 


When  Writing  Advertisers,  Kindly  Mention  Tiie  Tea  and  Coffee  Trade  Journal 
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MARKETS  OF  THE  WORLD 

Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 

The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 


Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C.  2. 

London,  Aug.  3,  1918. 

J\  WINCING  LANE  feels  that  the  rules,  restric- 
*’■1  tions,  regulations  and  orders  which  have 
been  issued  in  regard  to  tea  have  perplexed  the 
British  public  unnecessarily.  This  opinion  seems 
to  be  borne  out  by  the  bewildering  instructions 
recently  issued  with  regard  to  the  newest  scheme 
for  tea  registration. 

Mincing  Lane  points  out  that  there  is  no 
scarcity  of  tea  in  India.  Last  season’s  crop  was 
350,000,000  pounds,  against  345,000,000  pounds  in 
1916.  The  Government  could  have  as  much  of  it 
as  they  chose  to  buy.  Nobody  in  the  tea  trade 
knows  how  much  of  it  has  been  allowed  to  come 
here.  The  explanatory  press  articles  that  emanate 
from  the  Ministry  of  Food,  and  appear  in  our 
newspapers,  state  that  the  distribution  of  tea  con- 
templated under  the  registration  scheme  will  be 
about  equal  to  the  normal  consumption  before 
the  war.  Mincing  Lane  argues,  if  that  be  the 
case,  where  was  the  necessity  for  irritating  every 
consumer  of  tea  with  registration  and  production 
of  ration  books  to  a retailer  by  a specified  date, 
not  to  mention  the  earlier  threat  of  rationing, 
which  had  to  be  withdrawn? 

The  Ministry  of  Food  recently  stated  that  the 
stock  of  tea  which  looked  so  large  on  May  31  was 
not  all  available  for  civilian  consumption,  as  part 
of  it  included  tea  for  the  army  and  navy,  and  a 
further  quantity  was  sold,  but  not  delivered-  Tea 
traders  say  it  must  be  evident  that  if  five  million 
men  are  in  France  drinking  tea  they  are  not 
drinking  it  in  England.  There  is  an  idea  cur- 


rent in  the  tea  market  that  tea  for  army  and  navy 
use  is  taken  over  the  ships’  sides  in  the  docks  to 
save  landing  and  housing  expense,  and  removed 
to  the  Government  blending  depot  at  Deptford,  in 
which  case  it  would  not  appear  in  the  stock  at  all. 

A word  as  to  the  price  of  National  Control  tea, 
about  which  Sir  ‘Alfred  Yeo,  member  of  Parlia- 
ment, asked  the  Food  Controller  recently.  The 
Government  pays  the  growers  only  pre-war 
prices,  plus  1/2  cents  per  pound  for  extra  costs. 
Before  the  war  the  selling  price  of  tea  was  widely 
advertised  as  “The  very  best,  is.  4d.  (32  cents) 
per  pound.”  The  duty  is  now  14  cents  per  pound 
higher,  making  46  cents,  and,  allowing  2 cents  for 
extra  costs,  it  is  evident  that  unless  there  is  gross 
profiteering  somewhere  there  ought  to  be  an 
equally  good  profit  to  the  distributor  if  the  tea 
were  sold  at  50  cents.  Colonel  Thorne  asked  the 
Food  Controller  on  March  18  if  the  controlled 
price  could  not  be  reduced  to  60  cents,  and  was 
answered  that  after  May  31  the  Controller  hoped 
to  be  able  to  buy  some  cheaper  tea ; nothing  more 
has  since  been  heard  of  the  matter,  however. 

Another  large  tea  ballot  is  taking  place  this 
week,  the  bulk  of  which  consists  of  Indian 
growths,  while  the  contributions  of  Ceylon  are 
comparatively  restricted.  The  total  supplies  allo- 
cated to  the  wholesale  trade  for  the  fortnight  will 
thus  be  very  considerable,  but  the  ballots  will  be 
suspended  upon  the  supplementary  needs  to  be 
seen  to  during  that  period.  There  is  every  indi- 
cation of  plentiful  supplies  for  the  next  few 
months.  Lack  of*  labor  and  transport  is  ap- 
parently the  chief  difficulty  of  distribution.  The 
shipments  from  Ceylon  for  the  first  half  of  this 
year  denoted  a considerable  setback  against  last 
year,  which  is  presumably  due  in  part  to  adverse 
weather  conditions  in  the  plantations,  but  better 
shipments  may  ensue.  Complaints  continue  in 
regard  to  the  large  quantities  of  poor  Indian  tea 
coming  on  the  market,  but  the  quality  of  Ceylon 
seems  quite  satisfactory. 

Information  reaches  me  from  Simla,  India,  that 
the  Indian  Government  has  decided  to  exempt  the 
industrial  profits  of  tea  estates  from  income  tax 
up  to  March  31  next.  Hitherto  tea  has  been 
exempt  from  such  taxation  in  India,  it  being  in- 
cluded in  agriculture.  It  is  proposed,  however, 
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under  the  new  Indian  Revenue  Act  to  assess  tea, 
on  the  ground  that  it  is  not  wholly  an  agricultural 
product  but  partly  a manufactured  one. 

The  late  Arthur  Brooke,  who  has  just  died  at 
the  age  of  72,  was  one  of  the  founders  of  the 
Brooke,  Bond  & Co.  wholesale  tea  business  here. 
His  will  has  just  been  proved  and  his  estate 
amounts  to  $947,920. 

The  coffee  position  shows  supplies  on  a limited 
scale  and  a market  firm  in  tone.  At  recent  auc- 
tions the  offerings  have  been  of  a mixed  character, 
and  on  the  whole  not  very  suitable  for  the  needs 
of  the  home  trade.  They,  therefore,  failed  to  at- 
tract much  attention.  Sales  included  Guatemala, 
Uganda,  Santos,  Venezuela  and  Bahia,  some  being 
prize  goods.  A small  business  has  been  done 
privately  at  late  rates,  while  the  terminal  market 
is  reported  inactive  and  unchanged. 


EAST  INDIES  SITUATION  CRITICAL 
The  inability  to  ship  products  from  the  Nether- 
lands East  Indies  has  brought  about  a critical 
situation  there,  according  to  statements  recently 
made  in  the  New  York  trade.  As  regards  Java 
and  Sumatra  tea,  it  is  claimed  that  the  European 
owners  of  estates  are  so  uncertain  of  shipping 
their  own  tea  they  have  been  compelled  to  stop 
buying  wet  tea  leaf  from  the  native  growers  for 
fermentation  purposes.  Consequently  the  Gov- 
ernment has  been  forced  to  operate  a fermenta- 
tion plant  to  prevent  the  native  planters  from 
losing  not  only  their  crops  but  their  plantations  as 
well.  The  situation  is  attributed  chiefly  to  lack 
of  shipping  facilities,  the  low  prices  offered  in 
foreign  markets,  and  the  high  rate  of  exchange. 


INVERT  SUGAR  FIRM  UNDER  FIRE 
Washington,  D.  C.,  August  22,  1918. — The 
Federal  Trade  Commission  has  been  taking  testi- 
mony against  the  Nulomoline  Company,  New 
York,  manufacturing  and  selling  invert  sugar 
syrup.  The  case  concerns  the  validity  of  a patent. 


PORTO  RICO  NEEDS  SHIPS 

Coffee  Growers  Feel  Lack  of  Tonnage  and 
Fear  That  There  Will  Be  No  Market 
for  New  Crop  in  September 

Ikrom  a staff  correspondent] 

San  Juan,  Porto  Rico,  Aug.  17,  1918. 

PJORIO  RICO  coffee  growers  are  working 
* energetically  to  secure  more  shipping  space 
in  Spanish  boats  in  order  that  the  coming  Septem- 
ber crop  may  not  find  the  market  still  well  stocked 
with  a good  part  of  last  year’s  output.  At  present 
exporters  and  dealers  have  on  hand  a large  supply 
which,  because  of  the  difficulty  in  obtaining  suf- 
ficient space  on  Spanish  vessels,  they  are  unable 
to  send  to  their  best  foreign  customer — Spain. 

Porto  Rico  coffee  has  for  years  gone  in  great 
part  to  the  Peninsula,  though  France,  Italy,  Eng- 
land and  Germany  have  also  been  buyers.  The 
war  has  cut  off  the  other  foreign  markets,  and 
inability  to  get  to  the  Spanish  market,  which,  be- 
cause of  the  advance  in  Spanish  currency  is  at 
present  very  attractive,  puts  coffee  dealers  in  a 
trying  position.  Just  how  big  has  been  the  cut  in 
shipping  space  is  shown  by  the  fact  that  with 
12,000  bags  awaiting  exportation  on  one  Spanish 
steamer  the  dealers  received  notice  that- only  1,100 
could  be  sent. 

Coffee  Men  Appeal  to  Governor 
I11  their  effort  to  secure  relief,  the  coffee  men 
have  turned  to  Governor  Yager  and  asked  him  to 
take  up  the  matter  with  the  Shipping  Board. 
Ermelindo  Salazar,  acting  president  of  the  Coffee 
Growers’  Association,  wrote  the  Governor  re- 
cently urging  immediate  action,  and  the  latter’s 
reply  indicates  that  he  is  anxious  to  improve  the 
situation. 

Mr.  Salazar’s  letter  was  as  follows: 

Sir  : — The  Spanish  steamer  Satrustegui,  that 
will  be  here  in  three  days,  will  take  only  1,100  of 
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12,000  bags  of  coffee  that  were  assigned.  In  the 
Lcgazpi  there  are  8,000  bags  assigned  which  prob- 
ably will  not  shipped,  and  there  will  be  therefore 
a perilous  congestion. 

A large  part  of  this  coffee  was  sold  some 
months  ago,  and  the  delay  in  delivery,  due  to  lack 
of  space,  may  result  in  controversy  which  it  is 
desirable  to  avoid.  If  a fall  in  price  or  a change 
in  currency  occurs  the  loss  to  our  exports  will  be 
enormous,  and  in  the  end  will  result  in  a loss  to 
our  growers,  for  the  next  crop  begins  in  Septem- 
ber. If  the  new  crop  comes  in  with  a large  stock 
of  the  crop  on  hand,  the  exporters  will  not  buy 
the  new  crop  and  the  growers  will  find  themselves 
without  buyers. 

It  is  of  vital  importance  that  the  Spanish 
steamers  take  all  the  coffee  offered  for  shipment, 
and  we  urge  you,  for  the  reasons  given  above,  to 
use  your  influence  that  space  may  be  obtained.  If 
we  give  the  ships  coal  it  is  reasonable  that  they 
in  turn  should  give  us  service  of  vital  and  imme- 
diate importance. 

In  reply  Governor  Yager  promised  to  try  to 
help  the  situation,  and  after  taking  the  matter  up 
with  Collector  of  Customs  Moore  it  was  referred 
to  Washington.  Since  that  time  some  space  has 
been  obtained  for  coffee. 

Harwood  Hull. 


CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


Chicago,  Sept.  2,  1918. 

0 ANTOS  coffee  stocks  in  Chicago  are  practic- 
^ ally  exhausted,  and  the  outlook  would  indi- 
cate a critical  shortage  in  the  near  future  unless 
the  demands  for  increased  prices  on  the  part  of 
the  Brazilian  interests  are  met  promptly.  The 
trade  here  is  inclined  to  credit  the  reports  of  a 
frost  in  Brazil,  but  there  is  no  apprehension  of 
a shortage  there  even  in  the  event  of  but  a 50  per 
cent  crop,  because  of  the  surplus  in  the  pro- 
ducing country. 


The  tea  trade  here  is  characterized  as  good; 
merchants  are  optimistic  and  are  taking  a philo- 
sophical view  of  the  many  unusual  conditions. 
Prices  are  continuing  strong  owing  to  freight 
conditions,  congestion  at  ports  of  entry  and  the 
subsequent  storage,  interest  and  insurance  at  rates 
higher  than  usual.  The  second  Japan  crop,  which 
opened  in  the  neighborhood  of  11  cents  above  last 
year,  has  steadily  advanced  to  14  cents,  and  sales 
have  shown  an  increase  in  volume. 

The  Chicago  Coffee  Roasters’  Association  will 
meet  soon  for  the  purpose  of  forcing  retail  deal- 
ers to  accept  all  purchases  in  the  future  after  the 
goods  have  been  shipped.  The  action  probably 
will  take  the  form  of  a petition  to  the  United 
States  Food  Administration. 

Recently  one  large  Chicago  house  rejected  a 
carload  of  coffee  on  the  tracks  here.  An  inter- 
change of  messages  between  the  consigner  and  the 
Food  Administration  followed,  and  the  Chicago 
firm  was  then  ordered  to  accept  the  shipment,  and 
informed  that  freight  conditions  would  not  per- 
mit of  rejections  of  this  character.  Big  dealers 
view  the  order  in  the  light  of  a ruling  that  would 
stand,  and  now  an  attempt  will  be  made  to  have 
it  extended  to  the  retailer. 

Some  of  the  biggest  coffee  roasters  in  the 
Middle  West  are  having  trouble  in  getting  coal 
and  expect  even  more  difficulty  in  the  future. 
Several  are  turning  to  gas  attachments  to  use 
under  their  coal-burning  roaster  cylinders.  Chase 
& Sanborn  and  Durand  & Kasper  Company,  of 
Chicago,  are  changing  over  their  plants.  It  is 
understood  that  they  were  ordered  to  do  so  by  the 
local  Fuel  Administrator. 

Another  food  trade  reformer,  the  De  Beltrand 
Company,  which  operated  a chain  of  thirty-nine 
stores  in  Chicago  and  vicinity,  has  failed.  De 
Beltrand  was  the  chief  motive  power  in  the  ‘‘All 
Package”  system  in  New  York. 

E.  J.  Costello. 
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THE  NEW  YORK  MARKETS 


Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 


New  York,  Sept.  3,  1918. 

' I '11E  Allies’  victorious  fighting  was  reflected  in 
Brazil-New  York  coffee  markets  at  the  be- 
ginning of  September,  when  futures  suddenly 
spurted,  prices  ranging  from  1 to  2 cents  higher. 
But  the  boom  died  quickly,  and  the  market  re- 
sumed its  featureless  character  of  the  preceding 
month. 

Shortage  in  Brazil  spots  has  resulted  in  ad- 
vanced prices  along  the  entire  finie.  Conse- 
quently buyers  are  giving  more  attention  than 
ever  to  milds.  Lately  there  has  been  strong  evi- 
dence that  the  trade  has  become  better  acquainted 
with  mild  values  and  is  taking  them  in  increasing 
quantities.  They  generally  sell  from  y2  to  ^4  of 
a cent  per  pound  cheaper.  Trade  buying  has  been 
good,  but  not  up  to  the  preceding  month. 

Regarding  Brazil  frosts,  trade  leaders  here 
believe  there  has  been  some  damage ; but  that  even 
if  it  were  considerable  the  United  States  need  not 
worry  because  of  the  stocks  in  sight  in  Brazil. 

The  tea  market  continues  along  in  the  same 
steady  manner  as  in  the  past  few  months.  Re- 
ports from  producing  countries  indicate  higher 
primary  prices  in  practically  all  markets.  The 
inquiry  in  New  York  has  been  fair  for  this  period 
of  the  year.  Prices  remain  firm,  and  available 
stocks  are  comparatively  small. 

As  has  been  expected  a greater  inquiry  for  all 
spices  has  developed.  Generally  stocks  have  not 
been  enlarged,  and  the  prospects  of  decided  in- 
creases are  dubious  at  this  time.  The  range  of 
prices  has  continued  steady. 

Peppers— There  has  been  little  change  in  this 
line  and  the  transactions  have  been  of  small  im- 
portance. Though  there  is  a strong  feeling  in 


the  market,  prices  have  stood  still.  Cloves — The 
steady  demand  from  jobbers  has  further  cut  into 
the  already  small  stocks.  Material  changes  in 
prices  are  not  expected,  however.  Pimento — This 
market  reports  slightly  higher  prices  with  mod- 
erate stocks  at  command.  Cassias — Selling  of 
Selected  Brokens  was  active  the  latter  part  of 
August.  Other  grades  have  been  stationary. 
There  is  a fair  jobbing  demand.  . Nutmegs — 
Prices  continue  unchanged,  although  stocks  are 
very  small  and  the  demand  is  developing.  Mace 
— This  market  is  featureless,  only  routine  business 
being  done.  Ginger — The  situation  remains  un- 
altered. 


WAR  INSURANCE  ON  BRAZIL  COFFEE 

George  W.  Lawrence,  writing  for  the  United 
States  Food  Administration,  issued  on  August 
10  the  following  memorandum  pertaining  to  war 
risk  insurance  for  coffee  from  Brazil : 

Owners  of  coffee  shipped  on  vessels  allotted  by 
the  United  States  Shipping  Board  for  the  trans- 
portation of  coffee  from  Brazil  to  United  States 
ports  may  avail  themselves  of  the  reduced  rates 
for  war  risk  insurance  arranged  by  the  Bureau  of 
War  Risk  Insurance,  Washington,  D.  C.,  provided 
that  the  particular  vessel  assigned  comes  under 
a classification  that  is  eligible  to  such  rates.  It 
is  suggested  that  requests  for  quotations  on  each 
vessel  allotted  for  this  purpose  be  made  to  Wm. 
C.  Rader,  Deputy  Commissioner,  Marine  and 
Seamen’s  Division,  Bureau  of  War  Risk  Insur- 
ance, Washington,  D.  C.  When  doing  so  give 
details  of  the  voyage  (all  ports  to  be  named), 
amount  of  insurance  required  and  name  of  as- 
sured. No  insurance  will  be  accepted  after  vessel 
has  sailed.  All  quotations  are  made  for  forty- 
eight  hours’  acceptance  and  filing  of  application, 
accompanied  by  certified  check  (made  payable  to 
the  Treasurer  of  the  United  States),  in  payment 
of  the  premium,  and  with  the  warranty  that  vessel 
will  sail  within  fifteen  days  from  the  date  of  the 
application.  Each  vessel  and  risk  must  be  treated 
by  separate  correspondence. 
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PAPERS  that  keep  out  air,  moisture, 
dust  and  contaminating  odors; 
Papers  that  are  themselves  absolutely 
pure  enough  to  eat;  Papers  that  im- 
part no  taste  or  odor  to  the  coffee,  tea, 
spices,  etc.;  Papers  unaffected  by 


products  liable  to  become  greasy; 
Papers  that  can  be  folded,  printed, 
pasted : —These  are  the  kinds  that 
interest  YOU. 

These  are  the  kinds  you  will  find 
in  the  family  of 


diamond*  F Protective  Papers 

such  as 

Diamond-F  Greaseproof  Glassine  Vegetable  Parchment  Parchmoid 


These  papers  combine  all  the  above 
qualities  and  more.  They  are  made 
of  the  best  raw  materials  obtainable. 
They  are  carefully  inspected,  purified 
and  prepared.  From  start  to  finish, 
every  operation  is  conducted  in  our 

Jobbers  everywhere  carry  Diamond-F  Pro- 
tective Papers.  If  you  would  like  samples 
for  any  food  protective  purpose,  write  us. 


own  establishments,  insuring  abso- 
lutely high  grade  finished  products. 
These  papers  are  pure  cellulose,  free 
from  oils,  chemicals,  waxes,  metals, 
etc.  May  be  had  in  rolls,  sheets, 
circles. 


Diamond  State  Fibre  Company 

Bridgeport,  Pa.  (Near  Philadelphia) 

Also  makers  of  Diamond  Fibre — “A  Remarkable  Material” 


A Mark  of  Quality 
A Sign  of  Service 


n • . 1 • > ALL  FIBER  CANS 

ts.ltcn.ie  S TIN  TOP  AND  BOTTOM  CANS 

The  ideal  container  in  place  of  expensive  tin  cans,  Ritchiers  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

w.  c.  Ritchie  and  company 

414  SO.  GREEN  ST.,  CHICAGO,  ILL. 
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SALIENT  TRADE  NOTES 


E.  L.  Adams,  Atlanta,  Ga.,  has  been  appointed 
secretary  of  the  Southern  Wholesale  Grocers’ 
Association,  in  charge  of  the  office  at  Washing- 
ton, D.  C.  Mr.  Adams  was  formerly  at  the  head 
of  E.  L.  Adams  Grocery  Company,  Atlanta. 

Arthur  C.  Webb,  formerly  of  the  general  sales 
department  of  the  American  Can  Company,  New 
York,  has  been  promoted  to  district  sales  manager 
with  headquarters  at  San  Francisco. 

James  & John  R.  Montgomery,  tea  brokers, 
New  York,  have  opened  new  offices  at  103  Front 
street,  in  the  same  building  with  A.  C.  Israel,  cof- 
fee importer,  who  occupies  the  two  lower  floors. 

The  Jewel  Tea  Company,  Inc.,  Hoboken,  N.  J., 
recently  purchased  the  five-story  brick  building 
at  44  Central  avenue,  Newark,  N.  J.,  and  has 
begun  roasting  coffee  there. 

The  Great  Atlantic  & Pacific  Tea  Company  has 
leased  about  100, coo  square  feet  of  space  at  Find- 
lay and  Pioneer  streets,  Brooklyn,  N.  Y.,  for  the 
storage  of  perishable  products. 

The  International  Vegetable  Oil  Company,  At- 
lanta, Ga.,  which  operates  several  factories  in 
other  parts  of  the  South,  is  constructing  what  is 
said  to  be  the  largest  and  most  complete  peanut 


butter  plant  below  the  Mason  and  Dixon  line. 
The  Lambert  Machine  Company,  Marshall,  Mich., 
designed  and  is  building  and  installing  the  peanut 
butter  equipment.  The  plant  is  expected  to  be 
ready  October  1. 

The  Honduras  Coffee  Company,  importer  and 
roaster  of  coffee,  Atlanta,  Ga.,  has  moved  to  273-5 
Edgewood  avenue.  This  firm  specializes  in  Hon- 
duras coffee  and  has  installed  new  roasting  ma- 
chinery. 

The  H.  D.  Lee  Mercantile  Company,  Kansas 
City,  is  attaching  a suction  apparatus  to  its  coffee 
roaster  pipes,  using  a No.  31  Burns  fan  for  the 
purpose. 

The  American  Dutch  East  Indies  Trading  Com- 
pany, Inc.,  New  York,  has  been  incorporated,  with 
$25,000  capital,  by  C.  Melnitz,  45  Markwood  road, 
Forest  Hills  N.  J. ; J.  Holzman,  132  Third  avenue, 
Astoria,  L.  I.,  and  H.  Orlove,  860  Dawson  street, 
New  York. 

Hills  Bros.,  San  Francisco,  have  installed  an- 
other Burns  ground-coffee  mixer.  This  makes 
six  machines  of  this  type. 

The  Java  Trading  Corporation,  New  York,  has 
been  incorporated,  to  import  and  export  coffee 
and  rubber,  by  R.  Matthews,  E.  M.  Souza  and  S. 
Black,  hi  Broadway.  Capital,  $100,000. 


A RARE  OPPORTUNITY 
TO  ENLARGE  YOUR  BUSINESS 

A well-known  Wholesale  Tea  House,  established  over  25  years,  must 
be  sold  to  settle  an  estate.  Splendid  Mail  Order  Business. 

Will  sell  outright  or  Good  Will  and  Trade  Marks  separately.  Some 
of  the  best  brands  on  the  market. 

For  further  particulars,  address 
Box  448,  Care  of  The  Tea  and  Coffee  Trade  Journal 


General  Can  Company 

Tin  and 

Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 

Cai 
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It  coversred  meaf 


Millions  of  squares  of  K.  V.  P. 
waxed  and  vegetable  parchment 
papers  are  being  used  to  protect  much 
of  the  “red  meat”  that  finds  its  way 
into  the  mess  kitchens  of  army  camps 
and  cantonments. 

These  papers  are  used  to  protect 
practically  all  kinds  of  food. 

Made  from  the  raw  material  in  the 
“world’s  cleanest  paper  mill.” 

Kalamazoo  Vegetable  Parchment  Co. 

KALAMAZOO,  MICHIGAN 

Makers  of  vegetable  parchment, 
waxed  and  bond  papers,  and  paper 
specialties. 


“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


Conserve 
Tin  and  Glass 


IN  PACKAGING 

Coffee,  Tea, 
Bakfng  Powder, 
Cocoa,  Spfces,  efc. 


FIBRE 

CONTAINERS 

Teas,  Coffees  and  Spices  can  be 
ideally  and  economically  packed  in 
Parchment  Lined  Containers. 
Aroma  cannot  escape — impurities 
cannot  enter. 

Baking  Powder  can  be  perfectly 
packaged  in  Paraffined  Con- 

tainers. 

They  are  air-tight  and  moisture- 
proof.  Both  are  endorsed  by  leading 
Food  authorities. 

Made  in  square  form,  for  compact- 
ness, with  round  air-tight  cap.  Any 
capacity  from  2 to  214  cubic  inches. 

Let  us  help  you  solve  your  packaging 
problems.  Get  complete  informa- 
tion, prices,  etc. 

THE  FIBRE 

CONTAINER  CORPORATION 

160  West  Front  St.  Monroe,  Mich. 
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The  Lambert  Machine  Company,  Marshall, 
Mich.,  has  practically  completed  the  moving  of 
its  manufacturing  plant  to  the  Page  factory,  re- 
cently acquired,  as  announced  in  these  columns 
in  July. 

The  National  Spice  Company,  Brooklyn,  N.  Y., 
has  been  incorporated  by  H.  Ecken,  J.  Albert  and 
I.  Blidstein,  524  Saratoga  avenue. 

A Challenge  coffee  pulverizer  is  being  installed 
by  B.  Boukalis  & Co.,  Worcester,  Mass.,  grocers. 

Theodore  Fleischman  has  applied  for  a receiver 
for  the  Belleville  Extract  Company,  which  is  capi- 
talized for  $100,000. 

The  Young-Mahood  Company,  Pittsburg,  will 
soon  increase  the  capacity  of  its  roasting  plant 
by  installing  a Jubilee  roaster  of  four  bags  ca- 
pacity. 

The  Pabst  Pure  Extract  Company,  Roanoke, 
Va.,  has  been  chartered,  with  capital  of  $180,000, 
to  manufacture  extracts.  The  officers  are : Presi- 
dent, Wesley  M.  Barrett;  secretary-treasurer, 
Carl  O.  Garrwodrtt. 

Another  Burns  granulator  with  chaff  remover 
is  being  installed  in  the  Richmond  plant  of  Cheek- 
Neal  Coffee  Company,  duplicating  the  grinder, 
which  was  included  with  the  original  equipment 
of  this  branch  house. 


The  Joy  Rice  Milling  Company,  Wheatley,  Ark., 
has  been  incorporated,  with  capital  stock  of 
$100,000.  J.  Newberger,  J.  D.  Marks,  J.  T. 
Thomas,  R.  L.  Taylor  and  Walter  Trost  are  the 
incorporators. 

The  Columbia  Coffee  & Syrup  Company,  New 
Orleans,  will  soon  install  a No.  14  Burns  sifter 
for  making  uniform  grades  of  whole-bean  roasted 
coffee. 

The  Sale  Peanut  Corporation,  Seale,  Ala.,  is 
planning  an  increase  in  its  capitalization  and  the 
installation  of  machinery  for  the  manufacture  of 
cold  pressed  peanut  oil. 

The  Vermont  Milk  Chocolate  Company,  Bur- 
lington, is  adding  to  its  roasting  department  four 
3 x 6-foot  runabout  cocoa  cooler  boxes. 

The  Los  Angeles  Grocery  Company,  Los  An- 
geles, Cal.,  has  been  incorporated,  with  capital  of 
$250,000,  by  E.  C.  Gise,  J.  H.  Bell,  J.  M.  Smiley, 
Robert  Moyer  and  W.  T.  Graham. 

Harry  Hoffman,  518  K street,  Sacramento, 
Cal.,  will  soon  install  a No.  7 Burns  roaster  with 
rocking  cooler  for  roasting  in  quantities  up  to 
half  a bag  at  a time. 

The  William  Edwards  Company,  Cleveland,  one 
of  the  largest  and  most  progressive  firms  among 


EPPENS,  SMITH  COMPANY 

Importers  and  Jobbers 

COFFEES  and  TEAS 

267-269-271  Washington  St.,  103-105-107  Warren  St., 

124  Front  St.,  New  York 

JAVA  and  SUMATRA 
COFFEES 

SPOT  AND  AFLOAT 

Offering  some  choice  lots.  Ask  for  Samples 
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CEYLON  and  INDIA 

« || 

Spot  stocks  of  these  growths  are  now 

available  at  prices  greatly  below  cost  of 
importation  and  replacement.  The  low 
prices  and  good  quality  of  Java  Tea  have, 
at  last,  caused  consignors  of  Ceylons  and  • 

2 S 

Indias  to  make  efforts  to  meet  competition. 


The  time  to  buy  Ceylons  and  Indias 
is  NOW. 


Let  us  help  you. 
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HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

H New  York  City,  N.  Y. 

II 

II  I 

ii  1 

II  . i 

EE  S 

II  i 

= ^tiiiiiiiiiimiiiiMii  min  min 1 1 uni 1 1 ■ in  ■ n n 1 1 1 ■ 111 1 ■ i n 1 1 ii  ill  1 1 1 linn  ill  i ii  ill  1 1 iMtn  ■ in  i nn  ii  ■ 111 1 n ■■  i ■ n ■■  ii  1 111  ■ n ■■  1 1 1 mi  in  mi  miiiiiin,i  iiiiiiiiiMiuiiiii  ij  inn  ■ i mi  nun  1 mu  iimii  1 mi  1 1 11 1 11 111  ii  1 1 mini,,,,,,  nf- 

iiiliiiiiilllllllliiililiiiliilllllilllllllllllillill»yiilliiliiiiiliiliiillllllllllllllllllllllllllllllllli:iliilllMIIIIIIIIMIIIIIIililillllllllllllllllllllllllllllllllllillllilll<lllllllllllllllllllllliiiliiiiiliillllllllinillllll  III  I Iiniini  ■ min  mi  n i mi  ■ n immn  mi  i i 1 1 mi  ■iniiuiii 


ii 
Ii 
1 1 
|| 
1' 


ii 

II 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


266 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


September,  1918 


grocery  jobbers,  have  completed  the  addition  to 
their  extensive  plant. 

Hoadley’s  Chocolates,  Ltd.,  have  recently  or- 
dered for  their  plant  at  Melbourne,  Australia, 
another  No.  5 Burns  cocoa  roaster  and  3 x 6-foot 
cooler  box,  similar  to  two  previous  outfits  shipped 
to  this  establishment. 

For  obvious  reasons  the  Kaiser-Huhn  Grocer 
Company,  St.  Louis,  has  changed  its  name  to  the 
Pioneer  Grocery  Company.  Both  .members,  Robt. 
Huhn  and  Geo.  E.  Kaiser,  are  known  by  their 
intimates  to  be  thorough  Americans. 

Jett  & Wood,  manufacturing  grocers  of  Wichita, 
Kan.,  will  soon  put  in  operation  a complete  plant 
for  the  manufacture  of  peanut  butter.  The  equip- 
ment will  include  a No.  1 Burns  roaster  with 
cooling  apparatus,  No.  2 blancher,  suction  cleaner 
with  picking  table,  and  a No.  2 nut  mill. 

The  A.  Macdonald  Company,  with  head  offices 
in  Winnipeg,  Canada,  and  composed  of  the  three 
firms  of  Leeson,  Dickie,  Gross  & Co.,  the  Riley- 
Ramsey  Company,  and  the  A.  Macdonald  Com- 
pany, has  changed  its  name  to  “Western  Grocers, 
Ltd.” 

The  Jewett  & Sherman  Company,  Milwaukee, 
Wis.,  importer  and  manufacturer  of  coffee,  tea, 
spices,  extracts,  peanut  butter,  etc.,  has  increased 
its  capital  stock  from  $90,000  to  $325,000. 


Trade  Mark  Reg.  U.  S.  Pat.  Off.  No.  105,557 


New  season’s  genuine  “Fuji” 
now  ready.  Inquire  for  samples 
and  prices  on  the  celebrated 
marks 


APPLY  TO 

CHARLES  de  CORDOVA 

SOLE  AGENT  for  UNITED  STATES  (East 
of  Denver)  and  CANADA  of  THE  FUJI 
COMPANY,  SHIDZUOKA,  JAPAN. 

78  WALL  STREET,  NEW  YORK 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 

IRWIN -HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Buildings  Batavia,  Soerabaja,  Bandoeng  Medan 


OF 


JAVA  TEA 

AND  OTHER 

DUTCH  EAST  INDIAN  PRODUCE 
TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

Write  to  our  Batavia  House  and  ask  to  be  placed  on 
Mail  List  to  receive  our  Java  Monthly  Produce  Report 
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THE  PRACTICAL  RETAIL  GROCER 

^ A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


THE  ECONOMY  OF  THE  PACKAGE 

How  the  Modern  Individual  Container  Con- 
tributes to  Conservation,  Cleanliness 
and  Standardization* 

By  Edwin  F.  Bowers,  M.  D. 

'T'HERE  are  a number  of  things  one  buys  with 

* packaged  goods  that  he  does  not  always  get 
when  he  purchases  similar  products  in  bulk.  He 
gets  these  for  nothing — or  for  a very  slight  in- 
crease over  the  bulk  price  of  goods  of  like  quality. 

These  things  are  honesty  and  the  business  in- 
tegrity of  enterprises  that  have  spent  fortunes  to 
build  public  confidence.  Also,  the  actual  weight 
or  measure  stated  on  the  label;  freedom  from  all 
contaminating  influences;  and,  not  infrequently, 
Government  inspection  of  the  material — insuring 
its  purity  and  wholesomeness. 

All  these  things  are  thrown  in  with  the  pur- 
chase of  packaged  goods — not  from  any  philan- 
thropic motives  on  the  part  of  the  manufacturer, 
but  merely  because  he  can’t  help  himself. 

For  the  free  competition  to  which  the  manu- 
facturer is  subjected  necessarily  reflects  itself  in 
the  quality  of  the  goods  he  sells.  And  if  his  prod- 
ucts do  not  stand  the  acid  test  of  trial,  they  in- 
evitably fall  by  the  wayside. 

Also,  the  constantly-improving  methods  of  pro- 
ducing and  marketing  these  products  develop 
economies  that  reduce  the  price. 

The  standardization  of  product,  which  is  pos- 
sible when  special  trade-marked  goods  are  bought, 
is  another  importfant  element  for  consideration. 

In  other  ways  also,  the  marketing  of  foodstuffs 
in  convenient  packages  is  to  be  commended.  Take 
dates,  for  example.  Their  sweetness  and  “sticki- 
ness” make  them,  when  exposed  in  bulk,  irre- 
sistible as  insect  bait.  Certain  species  of  flies, 
indeed,  are  most  enthusiastic  in  depositing  their 
larva  in  date  crevices,  in  the  tacit  assurance  of  a 
future  food  supply  for  their  progeny. 

Then,  too,  the  viscid  condition  of  the  date 

* Reprinted  by  permission  from  the  “American  Sugar 
Bulletin.” 


causes  every  particle  of  floating  matter  brought 
into  contact  with  it  to  adhere.  Board  of  Health 
analysis  of  air-blown  street  dust  tells  the  remain- 
der of  the  story. 

Similar  arguments  could  be  adduced  against  the 
use  of  bulk  peanut  butter.  The  extreme  vulner- 
ability of  these  products  to  all  contaminating  in- 
fluences should  cause  them  to  be  sold  in  sealed 
containers  only. 

When  peanut  butter  is  sold  from  a wooden  pail 
or  tub,  the  oily  seepage  discolors  and  runs  into 
the  wood  and  the  paper  cover  of  the  package  in 
which  it  is  retailed.  This  tends  to  rancidity, 
which,  with  the  extraordinary  affinity  of  oils  for 
all  the  odors  in  the  neighborhood,  really  makes 
the  article  undesirable  for  food  uses.  Further 
than  this,  in  bulk  peanut  butter,  the  oil  rises  to  the 
top.  The  material  remaining  in  the  bottom  of  the 
tub,  robbed  of  its  natural  oil,  becomes  dry  and 
tasteless — and  difficult  of  digestion. 

Many  valuable  and  economical  food  products 
would  never  have  been  invented  but  for  the  pos- 
sibilities of  the  sealed  carton  or  package.  Corn 
flakes,  for  example,  could  not  be  handled  in  bulk 
without  crushing  and  deterioration.  The  same 
might  be  said  of  all  flaked  grains,  all  toasted, 
puffed,  steamed  or  prepared  cereals.  Modern 
methods  of  packing  and  distribution  enable  the 
public  to  buy  in  small  quantities  at  a few  cents 
a package,  as  needed.  The  manufacturer  and 
dealer  carry  the  supply  and  take  the  risk.  The 
public  is  economically  served,  and  meat  and  other 
expensive  foods  are  saved. 

Leakages  of  a somewhat  similar  character  are 
draining  the  finances  of  every  family  that  uses 
bulk  cereals.  Waste  in  handling  the  meal — or 
whatever  it  may  be;  the  ravages  of  rats,  mice, 
ants,  grubs,  weevils,  flour  moths  and  other  in- 
sects; accumulation  at  the  bottom  of  the  bag  or 
receptacle  of  dust,  dirt  and  unused  leavings — 
which  spoil  a certain  amount  of  material — all 
combine  to  increase  the  cost  of  the  remainder  of 
the  stuff. 

The  same  clerk  who  handles  kerosene  also 
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Your  War  Duty  and  Ours 


Of  course  you  can ’t  do  business  the  same  as  usual.  Merchandising  methods  must  change, 
and  the  consuming  habits  of  the  public  must  change  to  meet  war  conditions.  No  use  grumbling 
or  complaining.  We  are  at  war. 

We  are  operating  under  restricted  production  to  meet  the  requirements  of  the  Food  Ad- 
ministration. We  accept  our  war  duty  as  a patriotic  privilege.  In  making  Shredded  Wheat 
Biscuit  we  use  the  entire  wheat  grain.  With 

Shredded  Wheat  Biscuit 

goes  all  the  “substitutes”  you  need  to  sell — bran  and  “middlings” — they  are  all  in  Shredded 
Wheat.  That’s  the  reason  you  don’t  need  to  sell  “substitutes”  with  Shredded  Wheat. 

Made  only  by 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 

*— ■ — 
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handles  sugar.  Were  he  to  cleanse  his  hands  after 
each  operation  he  would  waste  a good  many  mo- 
ments at  the  wash  bowl.  If  he  failed  to  take  such 
precautions  the  sugar  would  absorb  the  odors  of 
other  articles. 

So  there  is  economy,  commercial  progress  and 
good  sense  in  our  modern,  sane  and  sanitary 
methods  of  distributing  and  marketing  food  prod- 
ucts. And  there  is  exactly  the  reverse  in  return- 
ing to  the  wastefulness,  the  perils,  and  the  reac- 
tionism of  the  old  “bulk  foods”  of  grandfather’s 
day.  And  the  sooner  we  realize  this  the  better 
it  will  be  for  everybody  concerned. 


STIMULATING  COFFEE  SALES 


How  a Grocer  Built  Up  His  Coffee  Depart- 
ment by  Educating  His  Customers 
to  Make  a Better  Brew 


By  I.  R.  Merritt 

Brooklyn,  N.  Y. 

A BROOKLYN,  N.  Y.,  grocer  discovered  that 
**  one  reason  why  many  housewives  travel 
from  one  grocery  store  to  another  in  search  of 
good  coffee  is  due  to  their  inability  to  make  a 
satisfactory  brew  with  the  antiquated  pots  they 
use.  He  knew  that  he  had  about  the  best  coffee 
in  the  town  at  a moderate  price,  so  did  not  con- 
sider it  fair  that  he  should  suffer  because  of  their 
failing. 

He  covered  the  floor  of  his  window  with 
roasted  coffee  beans,  and  at  one  side  placed  a bag 
of  green  beans.  At  the  other  side  was  a frame 
containing  photographs  of  how  coffee  is  ground 
and  shipped.  Suspended  from  the  ceiling  were 
sprays  of  red  and  green  crepe  paper,  with  yellow 
poppies  entwined  at  the  ends. 

From  an  electrical  dealer  he  obtained  an  electric 
percolator,  which  he  placed  on  the  bed  of  coffee 
with  a sign  which  read : 

If  You  Love  Good  Coffee,  We  Invite  You  to 
Try  Our  Crystal  Blend.  But  You  Cannot  Make 
Good  Coffee  Without  Efficient  Appliances.  Try 
this  unexecelled  combination — Our  Good  Coffee 
plus  making  it  with  an  Electric  Percolator. 

The  legend  on  another  card  stated  that : 

You  can  Pay  more  for  Coffee,  but  You  Cannot 
buy  Better  Coffee. 

A Trial  will  Convince  you  that  here  is  a Real 
War  Thrift  Opportunity  that  does  not  involve  a 
Sacrifice. 

Ground  while  you  Wait.  Always  Fresh  and 
Clean. 

On  small  glass  shelves  at  the  sides  were  dis- 
plays of  coffee  bags  and  coffee  strainers  at  10 
cents  apiece.  He  also  offered  percolator  tops  at 


three  for  10  cents.  In  the  ordinary  way  the 
housewife  would  go  to  the  hardware  store  for 
these  small  articles,  but  this  grocer  decided  to  add 
this  side  line  because  it  would  not  involve  much 
capital  or  risk.  Carrying  electric  percolators  and 
such  more  expensive  appliances  would  necessitate 
setting  aside  a special  department  for  the  purpose, 
with  all  the  extra  expense  and  trouble  involved. 


FOOD  CONSERVATION  DIGEST 

•I  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


HELP  CONSERVE  SUGAR 

Spread  the  Gospel  of  Saving  by  Window  Dis- 
plays, Newspaper  Advertisments  and 
Bulletin  Boards 


<«\Y7E  must  save  sugar!”  is  the  newest  warn- 
* * ing  sent  out  by  the  United  States  Food 
Administration  in  its  effort  to  conserve  the  supply. 
Following  is  a special  appeal  made  to  all  retail 
merchants : 

“We  have  an  adequate  supply  which  must  be 
stretched  to  cover  the  needs  at  home  and  abroad. 
Our  people  do  not  realize  that  sugar  is  food;  that 
it  is  necessary  for  soldiers.  They  do  not  realize 
that  there  is  only  a limited  amount  of  sugar  avail- 
able, and  that  we  are  qow  eating  more  than  our 
share.  We  must  tell  them! 

“Tell  the  sugar  story  in  your  newspaper  adver- 
tisements, by  cards  in  your  display  windows,  your 
bulletin  boards,  in  the  elevators  or  at  the  store 
entrance.  Inform  your  employees  fully,  so  they 
may  pass  the  word  along.  Use  your  display  win- 
dows, where  the  whole  situation  can  be  plainly 
shown. 

“The  sugar  campaign  is  a war  emergency.  It 
requires  quick  and  effective  action.  No  group 
of  men  in  the  United  States  is  better  qualified  to 
handle  the  situation  than  the  retail  merchants. 
We  ask  you  to  preach  sugar  conservation — morn- 
ing, noon  and  night. 

“While  the  large  store  has  many  facilities  the 
small  store  is  the  center  and  meeting  place  of  the 
community.  What  information  your  neighbors 
and  customers  get  from  you  will  be  believed.  Let 
each  merchant  be  responsible  for  giving  this  im- 
portant news  to  his  customers,  whether  they  be 
many  or  few.” 
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(universal!; 

ELECTRIC  COFFEE  MILLS 

Increase  your  sales.  Advertise  fresh 
ground  coffee  under  your  own  name. 
Install  a UNIVERSAL  in  your  store  and  a 
life-long  coffee  business  will  be  yours. 

With  a UNIVERSAL  Electric  Coffee  Mill 
you  can  grind  your  coffee,  coarse  or  fine, 
as  the  purchaser  wishes,  thereby  giving 
full  satisfaction  and  gaining  a satisfied 
customer. 

Landers , Frary  & Clark , NEWcBoRLTAIN’ 


Rows  and  rows  of  Yuban  packages  are  continually  going 
on  to  the  shelves  of  thousands  of  grocery  stores. 

At  once  off  they  go  into  the  hands  of  hundreds  of  thousands 
of  customers. 

These  quickly  moving  packages  tell  the  story  of  the  demand 
for  Yuban. 

You  will  find  that  Yuban  repeats  as  no  other  coffee  does. 

ARBUCKLE  BROTHERS 

Yuban  Coffee  Department 
NEW  YORK  PITTSBURG  CHICAGO 


No.  9011— COUNTER  TYPE 
Height  38  In.  Capacity  5 Lbs. 
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Conservation  of  Ice 

Because  of  the  shortage  of  ammonia  the  manu- 
facture of  artificial  ice  has  been  somewhat  cur- 
tailed, but  there  are  many  economies  which,  if 
practiced,  will  insure  plenty  of  ice  for  all. 

The  refrigerator  should  be  kept  clean,  doors 
tightly  closed,  and  the  drip  trap  in  place.  The 
doors  should  never  be  opened  except  when  neces- 


the  system  has  already  been  put  in  practice.  A 
recent  canvass  of  a large  number  of  dealers  for 
an  expression  of  opinion  on  this  point  shows  that 
the  weight  of  opinion  was  in  favor  of  the  move- 
ment. The  only  obstacle  in  the  way  of  a unani- 
mous indorsement  of  the  plan  is  that  the  “public 
has  not  been  educated  to  buy  in  this  way.”  As 
refuting  this  objection,  it  has  been  pointed  out 


A Patriotic  Window  Display  Designed  to  Encourage  Sugar  Conservation 

The  United  States  Food  Administration  says:  “We  Must  Save  Sugar,”  and  suggests  the  above  window 

display  as  a means  by  which  retail  merchants  can  carry  the  message  to  consumers.  The  cards  give  the 
facts  of  the  sugar  situation  in  an  impressive  manner,  and  probably  will,  for  the  first  time,  tell  some 
people  how  pressing  the  need  for  sugar  saving  is  at  this  period  of  the  year.  The  Food  Administration 
asks  that  merchants  using  the  display  send  a photograph  of  it  to  their  State  Merchants  to  be  forwarded 
to  Washington  for  . the  permanent  exhibition  of  window  displays  from  each  State. 


sary,  and  then  for  the  shortest  possible  time. 
No  hot  foods  should  be  placed  in  the  refrigerator. 
These  little  economies  will  be  of  material  aid  in 
solving  the  difficult  problem  presented  by  an  in- 
adequate supply  of  ice. 


Selling  Eggs  by  the  Pound 
For  several  years  the  plan  of  selling  eggs  by  the 
pound  instead  of  by  the  dozen  has  been  agitated 
among  the  Canadian  grocers,  and  in  some  towns 


that  in  view  of  the  wide  variation  in  the  size  of 
eggs  the  consumer  would  quickly  realize  that  the 
system  offers  a fair  and  just  basis  of  charge. 


Stamp  Out  Sugar  Hoarders 
Sugar  hoarding  is  a thing  which  cannot  be 
too  strongly  condemned,  especially  at  a time  when 
assurance  is  given  that  it  is  not  necessary.  It  is 
a patriotic  duty  on  the  part  of  any  citizen  who 
knows  when  hoarding  is  being  practiced  to  report 


Empire  Hardware  Company 

Butcher's*  STORE  FURNISHINGS  |“skte“'rant. 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  B #tawnd  nw<^teeB " wS LV e et  New  York  City 

Write  for  complete  Cataloga & 
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A REAL  WAR-TIME  CEREAL 


SHREDDED  K RUMBLES 

MADE  FROM  A BLEND  OF  CHOICE  GRAINS. 
THOROUGHLY  COOKED,  SHREDDED  AND 
TOASTED.  DELICIOUS,  WITHOUT  ANY  ADDI- 
TIONAL SWEETENING.  GOOD  FOR  GROWN- 
UPS, AS  WELL  AS  YOUNGSTERS. 


Kellogg  Toasted  Corn  Flake  Qo. 


BATTLE  CREEK,  MICH. 


TWENTY  YEARS  AFTER 


Not  the  tale  from  Dumas’  nimble  pen;  but  an  authentic  record  of  marvelous 
activity  from  the  Pacific  Coast. 

A coffee  dealer  in  California  writes  us,  that  some  twenty  years  ago  he  haphazardly 
bought  a mill;  and  the  maker  having  failed  to  put  his  name  upon  it,  he’s  never  known 
just  what  mill  he  had. 

From  that  day  to  this  it’s  been  in  constant  use — and  twenty  years  of  grinding 
means  tons  and  tons  of  coffee.  All  this  with  no  repair;  and  the  original  grinding 
plates  have  been  the  only  ones  used . Recently,  chance  pointed  out  one  of  our 
illustrated  advertisements  in  a trade  journal,  and  he  at  once  realized  that  the  ma- 
chine which  had  given  such  wonderful  service  was 

THE  COLES  FAMOUS  /Vo.  22 

In  the  past  twenty  years  No.  22  has  been  very  materially  improved.  Its  activities 
are  world-wide,  and  it  has  a reputation  for  “getting  down  to  work.’’  We  build  it  on 
a formula  of  HIGH  GRADE  MATERIAL,  GOOD  WORKMANSHIP,  SIMPLICITY  OF 
CONSTRUCTION  AND  REASONABLENESS  OF  PRICE.  It’s  so  thoroughly  good, 
that  we’re  very  sure  it  cannot  be  a better  mill 

7/V  ALL  THE  YEARS  TO  COME 

Write  us  for  detailed  information;  and  tell  us  of  your  needs. 

COLES  Af AAUFACrU/?//VG  COMPANY 

Twenty -third  and  Turner  Streets , PHILADELPHIA 
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it  immediately  to  the  nearest  local  Food  Adminis- 
trator. Since  sugar  can  be  so  easily  hidden  away, 
good  citizens  are  all  the  more  duty  bound  to 
stamp  out  this  pernicious  practice.  Merchants 
should  give  their  heartiest  co-operation  in  attain- 
ing an  equitable  distribution  of  sugar,  both  for  the 
protection  of  themselves  and  the  general  public. 


The  Delivery  Service  Economy  Programme 
Already  results  from  the  delivery  service  econ- 
omy programme  show  it  is  possible  to  avoid  re- 
placing employees  who  have  been  drafted  or  who 
have  entered  essential  war  work.  The  large 
stores  of  thirty  cities  h^ive  been  able  to  operate 
with  35  per  cent  less  of  a force,  and  the  saving 
in  automobile  trucks  has  been  40  per  cent.  This 
is  according  to  the  reports  made  by  these  stores 
to  the  War  Industries  Board.  Limiting  the  return 
of  merchandise  to  not  more  than  three  days  has 
made  an  average  reduction  of  36  per  cent  in  the 
amount  returned,  because  of  greater  forethought 
in  the  selection  and  ordering  of  goods. 


New  York  Stores  Adopt  Delivery  Saving 

Practically  all  the  retail  stores  of  New  York 
City  have  decided  to  comply  with  the  request  of 
the  Government  for  economies  in  delivery  ser- 
vice. The  request  is  that  each  store  shall  make 
only  one  delivery  a day  over  each  route,  eliminate 
special  deliveries,  and  refuse  to  accept  the  return 
of  merchandise  that  has  remained  in  the  cus- 
tomer’s possession  more  than  three  days. 

Other  cities  in  which  the  merchants  have  re- 
cently adopted  the  conservation  programme  are 
St.  Louis,  Minneapolis,  Detroit,  Denver,  Boston, 
Memphis,  New  Orleans,  Montgomery,  Baltimore, 
Newark,  Los  Angeles,  Portland  and  Oakland. 
These  are  in  addition  to  those  who  have  pre- 
viously complied  with  the  request  made  by  the 
Government  in  time  of  war  for  the  general  wel- 
fare of  the  country. 


TEA  NOTES  FOR  RETAILERS 

Some  Valuable  Hints  on  Blending  and  Dis- 
tributing as  Suggested  by  a Cana- 
dian Importer 

By  H.  L.  Maclean 

Vancouver,  B.  C. 

No.  4. — Back  to  Bulk  Teas 

""THERE  is  always  a better  way  of  doing  every - 
A thing.  It  may  cost*  something  to  find  out,  but 
if  you  are  willing  to  pay  the  price  your  efforts  will 
be  rewarded.  The  price  is  not  necessarily  meas- 
ured in  dollars  and  cents,  it  may  be  just  patient 
effort  and  perseverance,  just  the  fixed  idea  and 
sticking  to  it,  just  the  same  bulldog  perseverance 
that  is  going  to  win  out  “over  there,”  and,  as  a 
rule,  the  higher  the  price  the  greater  the  attain- 
ment. It  is  this  fixed  purpose  of  the  tea  packer 
and  his  sticking  to  it  that  have  gotten  the  majority 
of  retailers  forced  into  handling  some  packet  tea 
at  a minimum  profit  against  his  own  best  judg- 
ment and  interests.  They  one  and  all  will  tell  you 
they  ‘“just  have  to  handle  such  and  such  a tea.” 
In  other  words,  the  packer  wins  out  against  the 
retailer  by  energy  and  effort,  or  anything  else  you 
choose  to  call  it,  and  the  retailer  gives  in  for  the 
lack  of  the  same  qualities.  Don’t  you  think  it  is 
about  time  to  make  a flank  movement  and  win 
back  a little  of  the  ground  you  have  lost? 

There  has  never  been  a more  advantageous  time 
for  many  years  for  the  retailer  to  establish  his 
own  brand  of  tea.  The  packer  has  to  pay  about 
double  the  price  for  labels  and  wrappers,  his  labor 
bill  has  also  advanced,  as  has  also  his  cost  of 
cases,  etc.,  not  to  mention  the  advance  in  adver- 
tising rates.  You  can  buy  tea  packed  in  the 
original  chests,  thus  saving  cost  of  cases,  cost  of 
labor  in  packing,  labels  and  wrappers  and  the 
packers  cost  of  advertising.  In  plain  figures,  you 
can  buy  equally  as  good  tea  in  bulk  at  about  6 


Sauer*  s 


FIRST  AIDS  IN  CONSERVATION 

F*  U RE  FLAVORING 
EXTRACTS 


Make  war-time  foods  and  substitutes  tempting. 

Largest  selling  brand  in  the  United  States. 

17  highest  awards  at  American  and  European  Expositions  for  Purity- 
— Fine  Flavor. 


-Strength 


THE  C.  F.  SAUER  COMPANY 


RICHMOND,  VIRGINIA 
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Cocoanut  Shells 
Needed  For 
Gas  Masks 


The  carbon  from  charred  cocoanut 
shells  is  the  best  absorbent  of  poisonous 
gases  yet  discovered.  Hundreds  of  tons 
of  cocoanut  shells  a day  are  needed  by 
the  Government  for  the  manufacture 
of  gas  masks. 

Only  manufacturers  of  cocoanut 
products  are  permitted  to  receive  im- 
portations of  whole  nuts  and  all  the 
shells  are  turned  over  for  the  manu- 
facture of  gas  masks. 

The  more  cocoanut  American  house- 
wives use,  the  more  shells  are  turned 
over  and  hence  the  more  gas  masks  can 
be  produced. 


The  food  value  of  cocoanut  is  just 
beginning  to  be  appreciated.  Pound  for 
pound  it  is  richer  in  nourishment  than 
bread,  eggs  or  steak. 

Dromedary  Cocoanut  can  be  used  in 
a number  of  ways  to  add  food  value, 
flavor  and  variety  to  timely  conserva- 
tion dishes. 

Dromedary  Cocoanut  is  the  universal 
favorite  because  it  is  so  delicious  in 
corn  muffins,  waffles  and  griddle  cakes, 
cookies,  gelatines,  rice  and  bread 
puddings  and  fruit  desserts,  and  as 
sugarless  frosting  for  coffee  cakes  and 
war  cakes. 


Dromedary  Cocoanut  Is  Economical 

It  is  safe  to  buy  Dromedary  Cocoanut  in  large  quantities  because  there 
is  no  waste.  The  cover  of  the  “Ever-Sealed”  package  may  be  replaced, 
thus  keeping  the  unused  portion  fresh,  moist  and  full  flavored. 

Write  today  for  our  new  book  “Dromedary  War-time  Recipes" 
which  gives  many  appetizing  suggestions  for  patriotic  housewives. 

The  HILLS  BROTHERS  Co.,  Dep«.  12,  375  Washington  St.,  New  York 
Add  Dromedary  Cocoanut  to  Your 
Favorite  Recipe  for  Corn  Muffins 


The  Government  Wants  You  To  Sell  More  Cocoanut 

The  full  page  Saturday  Evening  Post  advertisement  reproduced  above  tells  the  reason.  This  is  but 
one  of  a series  of  '^strong  advertisements  that  will  .appear  in  the  leading  magazines.  Such  advertising  will 
make  many  sales. 

Send  for  advertising  display  matter  to  help  you  ‘cash-in’  on  our  magazine  campaign. 
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cents  per  pound  cheaper  than  the  advertised  pack- 
age tea  and  obtain  fully  as  good  quality,  or  for  4 
cents  less  than  the  advertised  brand  you  obtain' 
considerably  better  quality.  The  only  extra  ex- 
pense to  you  is  the  paper  bag,  which  can  be  as 
plain  or  as  expensive  as  seems  best  to  you. 

Playing  the  Game  That  is  Worth  While 

It  is  no  easy  matter  for  a wholesaler  to  estab- 
lish his  brand,  any  more  than  it  is  for  the  re- 
tailer. It  can  be  done,  however,  and  the  methods 
are  about  the  same,  only  it  is  less  difficult  for  the 
retailer,  as  his  is  purely  local  trade  and  more 
“get-at-able.”  Your  customers  know  you  per- 
sonally, and  if  in  a little  heart-to-heart  talk  you 
tell  them  your  tea  is  fully  as  good,  if  not  better, 
than  the  packet  tea,  they  will  believe  you  suf- 
ficiently to  at  least  try  yours,  and  if  it  is  as  good 
or  better,  as  it  should  be,  you  win. 

When  things  do  begin  to  come  your  way  and 
trade  is  increasing  for  your  own  brand  of  tea, 
then  is  the  critical  time,  because  the  tendency  is 
to  cash  in.  You  are  not  as  apt  to  be  so  careful 
as  you  were  at  the  start.  If  tempted  to  buy  a little 
cheaper  quality  for  profit’s  sake,  don’t  do  it.  If 
markets  advance  keep  your  quality  right  up  to  the 
mark,  even  if  it  costs  more,  and  if  necessary  in- 
crease your  selling  price,  but  don’t  cut  on  your 
quality. 


SYSTEM  AND  SALESMANSHIP 

*1  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


GINGER  SALES  TALKS 

Wholesome  Advice  and  Practical  Suggestions 
for  Grocery  Salesmen  from  “One 
Who  Knows’’ 


By  Wesley  Williams 

T F you  are  a grocery  clerk  this  is  a good  time  to 
*■  be  helpful  to  your  customers  in  telling  them 
just  what  are  the  best  substitutes  to  use  instead 
of  wheat  flour.  The  Food  Administration  rulings 
have  many  a housekeeper  guessing.  Study  the 
recipes  that  are  printed  and  be  ready  with  sug- 
gestions. 

I believe  a man  who  sells  food  should  not  only 
know  how  it  is  produced,  but  also  how  it  should 
be  used.  I have  seen  young  men,  and  old  ones, 
too,  for  that  matter,  densely  ignorant  on  these  im- 
portant subjects.  In  England  grocers’  assistants 
are  compelled  to  submit  to  an  examination  before 


We  are  marketing  a high  grade  package  coffee  under 
the  trade  name  of  the 

Commonwealth  Blend 

and  we  solicit  the  accounts  of  jobbers  and  wholesalers  in 
New  York  City  and  other  territory. 

Correspondence  invited. 

The  Commonwealth  Coffee  Company,  Inc. 

42  Cliff  Street,  New  York 

U.  S.  Food  Administration  License  No.  F.  2 0664 
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No  waste — quick  handling 

There  is  no  need  for  the  grocer  to  waste  his  time  and 
his  customers’  in  scooping,  weighing  and  wrapping  sugar. 
He  can  fill  his  orders  instantly  with  the  ready-wrapped 

tyomino 

Sugars 

They  save  paper  and  twine.  They  save  loss  through 
spillage  and  broken  paper  bags  and  through  overweight. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino” 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


IMPERATOR  COFFEE 

A blend  of  some  of  the  finest  coffees 
grown.  It  “rules”  in  the  realm  of 
coffeedom,  thus  deserving  its  name. 

Make  your  store  headquarters  for  “Imperator’ 
coffee  in  your  town.  We  are  looking  for  the  most 
representative  retail  concern  in  each  city  or  town  of 
the  United  States  to  take  the  exclusive  agency  for 
this  sales  building  coffee.  Write  for  particulars. 

JABURG  BROS.,  - New  York 

IMPORTERS 


NEW  ORLEANS 
The  Logical  Coffee  Port 
Home  of 

Alameda  Coffee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Lid. 

New  Orleans 

».  C.  CASANAS,  Prost. 
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they  are  qualified  to  go  into  business.  The  trouble 
in  our  country  is  that  too  many  young  men  go 
behind  a grocery  counter  without  any  idea  of 
learning  the  business  from  the  ground  up.  If 
they  go  into  business  for  themselves  they  are  un- 
prepared to  solve  the  many  problems  that  con- 
front them. 

Opportunities  for  advancement  and  develop- 
ment were  never  so  abundant  as  at  the  present 
time.  There  is  a shortage  of  labor  to  begin  with. 
A job  secured  is  apt  to  be  a permanent  one  if  the 
occupant  of  it  makes  good.  Secondly,  every  op- 
portunity is  given  by  employers  to  help  the  man 
ahead.  Employers  are  realizing  as  never  before 
that  a well-trained  clerk  is  an  asset,  and  that  it 
does  not  pay  to  change  unless  for  very  good  cause. 
It  costs  money  to  break  in  new  people,  besides 
being  an  annoying  proposition. 

Too  many  young  men  neglect  the  opportunities 
that  are  presented  them  in  the  store  to  become 
proficient.  That  is  one  of  the  reasons  why  when 
untrained  men  go  into  business  they  fail.  The 
fault  does  not  always  lie  with  the  clerk,  but  often- 
times with  the  boss,  who  is  indifferent  about  im- 
parting any  information  other  than  selling  prices. 
There  is  a great  future  for  the  trained  man  in 
every  line  of  business — there  are  only  jobs  for 
the  untrained. 


I wonder  how  many  of  you  read  the  trade 
. papers  that  relate  to  your  business?  They  con- 
tain a fund  of  information  that  you  can  use.  If 
you  do  not  read  them  ask  the  boss  to  loan  you 
his  copies  after  he  has  finished  with  them.  There 
is  a lot  of  useful  information  to  be  obtained  from 
them  that  will  enable  you  to  be  a better  salesman, 
and  you  can  gather  ideas  that  you  can  put  into 
effect  in  the  store. 


I^ant  gtobertteemente 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


UMp  ffianteb 

SALESMAN  who  is  now  serving  the  restaurant  trade.  A 
chance  to  broaden  his  field  with  a large  roasting  house. 
Address  T.  J.  Glynn,  190  Franklin  street,  New  York 
City. 

HELP  WANTED — First-class  distilled  vinegar  maker 
who  understands  starting  and  opening  plant.  Address 
Box  446,  care  of  The  Tea  and  Coffee  Trade  Journal. 


jftUsceUaneoug 


WANTED — “Ideal”  tea-packing  machine  wanted  for 
packing  in  lead.  State  how  long  in  use  and  price. 
Adddress  Box  447,  care  of  The  Tea  and  Coffee  Trade 
Journal. 

COMPLETE  Coffee  and  Tea  plant  for  Lease.  Very  best 
location  as  to  boat  and  freight  lines.  Located  in  De- 
troit, Michigan.  For  particulars  write  J.  M.  Bour,  2212 
Glenwood  avenue,  Toledo,  Ohio. 


NO  RESTRICTIONS! 

The  Food  Administration  has  with- 
drawn all  restrictions  on  the  manu- 
facture and  sale  of  Macaroni  Prod- 
ucts. After  a period  of  limited  con- 
sumption in  the  interest  of  Wheat 
Conservation  your  trade  will  take 
quickly  to  the  HARVEST  Brand  made 
from  pure  Durum  Wheat.  A.  profit- 
able seller. 

Send  us  your  orders  for  Macaroni,  Spaghetti, 
and  genuine  Egg  Noodles  or  inquire  of  our 
representative  at  the  Convention. 

THE  FOULDS-BRIGGS  CO. 

CINCINNATI 

U.  S.  FOOD  ADM.  LICENSE  No.  100190-G 
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MR.  RETAIL  GROCER: 

A large  amount  of  money  is  being  spent  by  this 
Company  in  forceful  advertisements  to  the  house- 
wife to 

“BUY  COFFEE  FROM 

HER  GROCER  ONLY” 

The  big  effort  is 

Anti-Peddler 

Anti-Premium 

Anti-Mail-Order 

Your  co-operation,  and  it’s  needed,  will  yield  a 
good  profit  and  bring  you  satisfied  coffee  customers. 

Ask  our  representative  or  write  for  particulars. 

THE  WOOLSON  SPICE  COMPANY 
TOLEDO,  OHIO 


include  every 
known  variety 
of  Biscuits 


Baker’s  Cocoa 
and  Chocolate 

MAKE  AND 
KEEP  GOOD 
CUSTOMERS 

They  are  most 
reliable  goods  sold 
with  a positive  guar- 
antee of  purity  and 

Registered  . . . 

U.  s.  Pat.  off.  superior  quality; 
put  up  in  conformity  with  the 
Pure  Food  laws  of  all  the  States; 
are  readily  sold,  giving  a quick 
turnover  of  stock. 


Walter  Baker  & Co.  Ltd. 

DORCHESTER,  MASS. 

Established  1780 


Here  is  your 
chance  - 
-to  help  your 
customers- 
-to  serve  your 
country— 
-and  to  do  more 
business  as  tuell 

There  are  Hoover  days. 

Every  intelligent  housewife  is  interested  in  food  con- 
servation right  now 

Vou  can  birfid  greater  prestige  and  consumer  con- 
fidence ior  your  sto.e  by  distributing  Mrs  Knox's  new 
Food  Economy"  book,  containing  138  war  time  recipes, 
free  to  your  customers  at  this  time 
Your  interest  in  their  behalf  is  bound  to  be  appreci- 
ated. Besides,  this  book  wnll  bring  you  gopd  business 
on  lines  that  are  profitable  to  you 
Let  us  send  you  h supply  of  these  "Food  Economy” 
books  with  our  regular  window  poster  announcing  that 
you  are  distributing  them  free. 

■ flow  ) 


KNOX 

SPARKLING 

GELATINE 


J 
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EVERYBODY  Likes  SUMORE 


EVERYBODY  Wants  SUMORE 


WARNER’S  MACARONI 

A High  Grade  All  Durum  Semolina  Product  that  can 
be  profitably  Retailed  at  10c.  Per  Package. 

WARNER  MACARONI  COMPANY,  Inc. 
Sales  Office  : SYRACUSE,  N.  Y. 


S.  A.  SCHONBRUNN  ® CO. 

83  Front  Street,  New  York 
jm  port  erf  and  ^ /v*  _ 

i 'Roafterftf  ^OJlfee 

DISTRIBUTORS  OF  COFFEE  OF  QUALITY 

Samples  and  prices  that  will  bear  competition,  furnished 
on  request. 


“DOING  ITS  BIX” 


Mr.  George  Washington,  in  behalf  of  the 

I SlAtM/rmcflaki  Coffee  REFINING  COMPANY 

I ANNOUNCES — That  the  United  States  Government  has  requi- 
| sitioned  its  entire  output  of  G.  Washington's  Coffee  for  use  of  the 
1 American  Army  abroad.  Every  possible  effort  is  being,  and  will 
| continue  to  be  made,  to  increase  the  manufacturing  facilities  of  the 
I Company  so  as  to  meet  all  demands,  civil  and  military. 


TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  Aluminum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 


Included  with  the 
2qt.  FIRE  KING 
(Almost  Unbreakable) 

CHINA  Urn  $3.00 

A Gallon  size  $7.50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


„ MKKtKHeBM 

iKAFFEEHAGg 

NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 

Sold  by  grocers  everywhere. 

KAFFEE  HAC  CORPORATION 
225  5th  Ave.,  New  York 
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Can  you  afford^  to  pass  by 

an  article  which  is  endorsed  by  one  of  the 
largest  Tea  men  in  the  country  as  follows: 

During  25  years  we  have  never  come  in 
contact  with  any  article  that  has  given  such 
universal  satisfaction  nor  proved  such  a 
repeater  as 

DunglvFs  Lemon  Pie 

Sales  restricted  to  the  Tea  trade. 

WOLVERINE  SPICE  COMPANY 

GRAND  RAPIDS , MICH. 

A post-card  will  procure  you  a sample. 


“ Loose”  Sugar  Means 
“Losing”  Sugar 

Careful  tests  have  proven  that  a man  cannot  fill  175  two- 
pound  bags  out  of  a 350  lb.  barrel  of  sugar.  The  loss  of 
sugar  runs  from  one  to  five  pounds.  When  you  handle 

Franklin  Package  Sugars 

you  not  only  save  that  loss  but  you  also  save  labor  and  the 
cost  of  paper  bags  and  twine  — an  item  that  is  becoming 
more  important  every  day  as  prices  rise. 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use" 

Granulated,  Dainty  Lumps,  Powdered,  Confectioners,  Brown 

1 1 ■'  gg  j j ' ' == 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  August  31,  1918 

Prices  to  Wholesalers 


Brazil  Grades. 

Santos  7 

**  6 

“ 5 

“ 4 

“ 3 

“ 2 

Rio  7 

“ 6 . 

“ 5 

“ 4 

“ 3 

“ 2 


GREEN  COFFEE 
(250  Bags  or  Over) 

Line  or  Grade  Price.  Cup  Selected  Price 


Young  Hyson — Cont. 

Imperial — 

Firsts 

@45 

Firsts 

Seconds  

@36 

Seconds 

Thirds 

@34 

Thirds 

Hyson — 

Japan — 

Seconds 

@ 

Basket  fired. . 

....28 

Thirds 

@ 

Pan  fired .... 

PINGSUEY 

Congou — 

Gunpowder- 

Common. . . . 

. . . .25 

Pinheads 

...50 

@53 

Good 

....27 

Extra  Firsts. . . 

...47 

@48 

Superior 

Firsts 

@45 

Fine  to  finest  . 

. . .35 

Seconds 

. . 40 

@41 

Choice  to  choicest . . 50 

Thirds 

@33 

11*4 

11  54 

12 

12*4 
12  A 
13*4 

9*4 

9*4 

9Vs 

10*4 

10*4 

10*4 


11*4 

12 

12*4 

12*4 

12*4 

13 


@34 

@37 

@55 


Pekoe  Souchong. . . .32 

Pekoe 34 

Orange  Pekoe 37 

Ceylon — 

Pekoe  Souchong.  .34  @36 

Pekoe 36  @44 

Orange  Pekoe 38  @48 

B.  O.  Pekoe... ^38  @50 

SPlCES — First-Hand  Prices. 


Darjeeling — 

Fancy  Oranje 45 

Java— 

Pekoe  Souchong . . 25 

Pekoe 27 

Orange  Pekoe. . . .31 


@45 


@2S 

@31 

@40 

@75 


@1.10 

@26 

@29 

@35 


(No  Rio  Cup 
Selections) 


Green  Coffee,  Mild  Grades— Line  or  Grade  Prices— 


(250  Bags 

Maracaibo — 

Truxillos 10*4  @11 

Bocono 10*4@HH 

Tovar 1054@H*4 

Merida 12  @13 

do  washed 1 2*4  @ 1 4 


Cucuta — 

Ordinary 10*4  @H 

Fair  to  good im@12*4 

Prime  to  choice..  .1254@13*4 
do  washed 12*4@13 

{Laguayra — 

Caracas 10*4@1054 

do  washed 11  @12 

Porto  Cabello 10  @10*4 

do  washed 10*4@11*4 

Colombian — 

Ocana 10*4  @10*4 

Bucaramanga ....  1 1 @13 

do  washed 12  @13*4 

tTolima 11  *4  @14 

fBogotas- 9*4@14 

tMedelin 11  @15*4 

tManizales 9*4@14*4 

Cauca @ . . . . 

Mexican — 

{Cordoba 9 *4  @ 9*4 

do  washed. ...  12*4@13*4 

{Coatepec 12  ©14 

{do  washed 12*4  @14*4 

{Oaxaca 10  @10*4 

{do  washed...  12  @14 


or  Over) 

Central  America — 

{Costa  Rica — 

Common 8 *4  @10  *4 

Fair  to  good 1 1 *4@12  *4 

Prime  to  choice  . ,12*4@13*4 

San  Salvador 1 0*4  @11 

do  washed K *4  @1 1 *4 

Nicaragua 10*4  @10  *4 

do  washed 10  *4  @11  *4 

{Guatemala  Coban 

Common 8*4 @ 9*4 

Fair  to  good 11  @11*4 

Prime  to  choice.. . 12*4@13 
do  unwashed. . . 10*4 @10  *4 
Puerto  Rico — 

{Unwashed 10*4  @11 

Washed 11  *4  @13  *4 

{Hayti — 

{Unwashed 9 @9*4 

{Washed 10*4  @11  *4 

{Jamaica — 

Ordinary 9*4@  9*4 

G’d  ordinary 9 *4  @ 9*4 

Washed 10  @11 

East  India — 

Padang  Int 25  @26 

Corinche 24  @26 

Kroe 23  @24 

Timor 25  @27*4 

Private  Estate. . .25*4 @26*4 

Fancies 26  @28*4 

Abyssinian @ . . 

Mocha @ . . 

Liberian — 

{Straits 13  @14*4 

{Surinam 13  @14*4 

Pamanoekin 13  @14*4 


Black  Peppers — 

Singapore 

Acheen  A 

Acheen  B 

Acheen  C 

Lampong 

White  Peppers — 

Singapore 

Penang 

Muntok 

Heavy — 


.26  @26*4 


.26 

.32  @32*4 

...  @.. 

.32  @32*4 

.28  @ 


Tellicherry 28 

Cloves — 

Zanzibar 46*4  @47 

Amboyna 60  @61 

{Penang @ . 

Pimento 8*4 @10 

Red  Peppers— 

Mombassa 30  @31 

Japan 14*4  @16 

CHICORY — First-Hand  Prices. 
{Domestic,  granulated,  coarse  or  medium,  in  bag3. 

{In  barrels 

{ Best  English,  in  barrels 
{Domestic  yellow  ror 

COCOA— First-Hand  Prices. 


Cassia — 

Saigon,  rolls 53 

China,  rolls 22 

do  seal,  bk . . . 16 

Kwangsi 24 

Batavia,  Ext 28 

do  short  stick 26 

Cinnamon — 

Ceylon 28 

Ginger — 

Japan 12 

Cochin — ABC 16 

do  D 19  @20 

Lemon 16*4  @21 

African 13*4  @14 

Jamaica,  g’g 16*4  @ 18 

Nutmegs — 

75s  to  80s 42  @45 

105s  to  110s 37  @40 

Mace 47  @55 


@23 

@16*4 

@25 

@29 


12*4 

17 


:ocpA— i 

.7l2*4@l 


Accra. 12*4@L3 

African 14  @15 

Bahia 13*4@14 

Caracas 13*4  @13  *4 

Guayaquils — 

Arriba 13  *4  @14 

Machala 12  *4  @13  *4 

Caraques 12*4@13*4 

Cuban @.. 

Dominica 1 3*4  @ 1 3 *4 


Grenada 13*4@13*4 

Hayti 11*4@12*4 

Jamaica 12*4@13*4 

Maracaibo 22  @24 

Para 12  *4  @12  % 

Sanchez 12*4@13 

St.  Vincent @ 

Savanilla @ 

Surinam 13*4@14 

Trinidad 13  *4  @14 


Prices  to  Retailers 

Coffee 

(Bag  Lots— 130  Pounds.) 
Kind  of  Coffee.  Green 


Roasted. 


Santos. 


Rio. 
Maracail 
Caracas. 


Peaberry . 


{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 

TEAS. 

China  and  Japan— Line  Prices 
(75  or  More  Packages  of  One  Number) 
Formosa — Cont. 


Bogotas — 
Mexican . . . 
Costa  Rica. 
Guatemala. 


Foochow — 
Common. 

Fair 

Good  — 
Superior. 
Fine. . . . 
Formosa — 

Fair 

Good .... 
Superior. 

Fine 

Finest.. . 
Choice . . 
Choicest. 


* Abyssinian 

Java 


.30  @31  Fancy 1.00  @1.30 

.32  @33 

.33  @34  COUNTRY  GREEN 

.32  @34  Gunpowder — 

.35  @36  Extra 48  @60 

Firsts 45  @46 

.31  @3  Seconds @ 

. 32  @34  Imperial — 

,34  @36  Firsts 45  @48 

38  @40  Seconds 43  @44 

43  @48  Thirds @.. 

. 58  @65  Young  Hyson- 

75  @80  Extra ..50  @55 


From 

To 

From 

To 

12*4 

14*4 

1554 

17 

12*4 

14*4 

1554 

18 

9*4 

12*4 

12*4 

16 

12 

18 

16 

22 

13 

17 

1654 

21 

13*4 

18 

1654 

22 

14*4 

19 

1754 

23*4 

12*4 

19 

18 

23*4 

13*4 

17 

1654 

21 

13 

17*4 

16 

21*4 

12 

13*4 

15 

1654 

27 

33 

41 

43 

26 

33 

31*4 

40 

14 

18*4 

17 

23*4 

Formosa 

Foochow 

Congou 

Japan  P.  F... 
“ B.  F... 

India 

Ceylon 

Gunpowder. . 
Young  Hyson . 


*No  quotations  because  coffees  are  unobtainable 
TEAS. 

(Single  Package  Lots.) 


From 

34 

34 
28 
30 
30 
40 
45 

35 
30 


To 

45 

45 

40 

45 

45 

50 

55 

40 

43 
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I ' HE  fighting  slogan  in  France,  gathering  inspiration  and  signifi-  | 

I cance  as  the  conflict  grows  more  violent  and  more  desperate,  j 

I is  “Carry  On.  ” On  land,  on  sea,  in  the  air,  it  rings  sharp  and  clear.  J 

Into  the  front  line  trenches  comes  the  signal  to  charge.  The  | 
I company  commander  swings  “over  the  top.”  At  his  heels,  pushing  | 
| and  stumbling  through  the  hell  of  “No  Man ’s  Land,  ’ ’ come  the  boys.  | 
| They  gain  a yard,  five,  ten,  and  the  machine  guns  speak.  The  com-  | 
1 mander  falls,  but  over  his  shoulder,  above  the  din  of  battle,  he  shouts,  | 
, 1 “Carry  On,  Lieutenant!”  So  on  and  on,  till  every  officer  falls,  and  | 
| the  grizzled  old  Sergeant  sets  his  teeth  and  takes  what’s  left  of  j 
I them  on  to  victory. 

“Carry  On ” must  be  our  slogan  here  at  home. 

We  must  “Carry  On”  to  the  utmost  limit  of  our 
ability,  to  the  last  dollar  of  our  resources,  till 
Victory  is  Won.  Let  us  stand  shoulder  to 
shoulder — buy  all  the  Liberty  Bonds  we  can. 

Let  us  keep  our  Bonds  and  save  to  buy  more. 

| “Carry  On”  Buy  Liberty  Bonds! 

This  Space  Subscribed  to  Winning  the  War  by 

LAMBERT  MACHINE  CO.,  MARSHALL,  MICH. 

flllllllllllllllllllllliilllllllll 
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WHO'S  WHO  IN  THE  TRADE 


STEPHEN  H.  DORR 


President  of  the  New  York  Coffee  and  Sugar  Exchange 

See  page  334 
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A HEAVY  FLOWERING  OF  FIVE  YEAR  OLD  COFFEA  EXCELSA 

This  is  a new  species,  discovered  in  the  Tchad  Lake  district  of  West  Africa  in  1905,  and  is  a small  beaned 

quality  of  Coffea  liberica. 


COFFEES  OF  THE  DUTCH  EAST  INDIES 

No.  1 — COFFEA  ARABICA  AND  ALLIED  SPECIES 

9 The  war  has  given  great  impetus  to  trade  intercourse  with  the  Dutch 
East  Indies,  which  are  looming  big  as  infallible  sources  of  supply. 

<J  This  series  of  articles  will  discuss  all  the  principal  varieties  of  coffee 
grown  in  the  Government’s  Experimental  Garden  at  Bangelan,  Java. 

American  coffee  growers  and  buyers  will  find  them  both  authoritative 
and  instructive. 

By  Dr.  P.  J.  S.  Cramer 

Chief,  Division  of  Plant  Breeding,  Department  of  Agriculture,  Netherlands  India 


'"THE  cultivation  of  coffee  in  the  Dutch  East 
^ Indies  has  gained  a new  lease  of  life  since 
the  beginning  of  this  century.  Up  to  1900  the  crop 
was  mainly  Java  coffee  (Coffea  arabica)  ; only 
10  to  20  per  cent  of  the  total  export  consisted  of 
liberian  coffee.  Before  1900  some  estates  had 
already  planted  some  of  their  fields  with  hybrids, 
but  the  production  of  these  amounted  to  only  a 
few  hundred  piculs,  and  was  of  no  importance 
as  compared  with  the  total  export. 

The  Introduction  of  Coffea  Robust  a 

In  1900  a new  species  of  coffee  was  introduced 
in  Java  under  the  name  of  Coffea  robusta.  In 
§everal  estates  a few  plants  were  put  out  for  a 
trial,  and  four  or  five  years  later  they  had  shown 
themselves  very  good  bearers.  The  new  species 
soon  became  popular,  at  first  among  the  planters, 
who,  with  great  energy,  took  up  the  planting  of 
robusta  coffee  as  soon  as  seeds  were  available. 
When  the  financial  people  saw  the  good  results 
obtained  with  the  species,  new  capital  was  in- 
vested in  the  crop. 

One  may  say  that  the  coffee-growing  industry, 
which  was  near  to  decline,  got  a new  push.  Two 
other  circumstances  helped  a good  deal.  First, 
there  was  the  increase  of  the  rubber  growing,  for 
which  old  coffee  estates  often  were  destined ; 
robusta  had  showed  itself  well  fit  for  being  used 
as  a catch  crop  with  Hevea.  But  still  the  coffee- 
growing  industry  would  have  been  in  a difficult 
position  if  at  the  same  time  the  problem  of  re- 
placing the  old  shade  trees  (dadap,  Erythrina 
lithosperma),  which  were  dying  out  because  of 
diseases  and  insect  pests,  had  not  been  solved  by 
the  discovery  of  a new  shade  tree  (the  so-called 
lamtoro — Leucaena-glauca) , which  is  as  good  as 
dadap  and  for  some  uses  even  better. 

The  introduction  of  robusta  coffee  into  prac- 
tical coffee  growing  at  once  put  the  question  of 


new  species  in  the  foreground.  The  success  of 
the  new  sort  awoke  considerable  interest  among 
planters  and  commercial  men.  The  importance 
of  trying  to  find  other  species,  to  make  experi- 
ments with  them  and  to  test  their  value  for  the 
planter  and  the  trade,  was  generally  accepted. 

The  Experimental  Garden  at  Bangelan 

The  coffee-growing  industry  in  the  Dutch  East 
Indies  received  much  aid  from  the  Government. 
Since  1900  a special  experimental  garden  for 
coffee  has  been  started  at  Bangelan,  near  Malang, 
one  of  the  most  important  coffee  centers.  It  was 
originally  laid  out  for  experiments  with  Java 
coffee  and  shade  trees.  The  trials  with  different 
shade  trees  were  a great  success ; it  was  at 
Bangelan  that  the  merits  of  Leucaena-glauca 
(lamtoro)  as  a shade  tree  were  discovered.  One 
may  say  that  this  discovery  alone  paid  -back  all 
the  money  spent  on  these  experiments,  and  even 
more.  The  old  experimental  field,  where  in  1901 
the  first  lamtoro  trees  were  planted  among  cof- 
fee, is  still  kept  as  an  historical  monument.  A 
photograph  of  a section  of  it  is  reproduced  here. 

When  the  study  of  new  species  of  coffee  be- 
came urgent,  it  was  again  at  Bangelan  where  the 
new  introductions  were  sown  and  raised,  planted, 
tested  and  multiplied,  so  that  large  quantities  of 
seeds  of  the  new  acquisitions,  obtained  under 
careful  application  of  rational  selection,  could  be 
put  at  the  disposition  of  planters.  These  well 
selected  seeds  are  now  sold  at  reasonable  prices, 
varying  from  65  cents  (U.  S.  A.  currency)  to 
$1.10  per  pound'.  In  the  beginning  the  happy 
proprietors  of  the  first  robusta  trees  asked  $3.00 
for  one  pound  of  unselected  seeds. 

In  laying  out  and  keeping  up  the  garden  at 
Bangelan  the  Government  spent,  taking  all  the 
yearly  expenses  together  and  subtracting  the 
profits  of  the  selling  of  seeds  and  market  coffee, 
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ANNUAL  PRODUCTION  OF  COFFEE  IN  THE  DUTCH  EAST  INDIES 


TABLE 


1907 

1908 

1909 

1910 

1911 

1912 

1913 

1914 

1915 

1916 

1917 

1918 


NO.  1.— SHOWING  THE  RELATION  OF  ROBUSTA  TO  THE  TOTAL  OUTPUT 


^-Private  Estates  in  Tava-^ 

— finvfrnmpnt  

c 

Robusta 

Arabica  and 

w * *'-*'*•»  A 

Arabica  and 

-Sumatra ^ 

Arabica  and 

Liberica 

Robusta 

Liberica 

Robusta 

Liberica 

Piculs* 

Piculs 
182|  190 

Piculs 

Piculs 

30,701 

82,358 

Piculs 

Piculs 

1,325 

236,314 

10,508 

186,039 

32,543 

30,125 

170,975 

145 

32,967 

215 

56,918 

154,136 

313,309 

2,640 

22,157 

2,904 

58,056 

253,214 

484,121 

9,313 

80,708 

10,808 

60,475 

325,414 

428,206 

11,157 

55,984 

36,817 

94,411 

326,563 

411,063 

474,877 

13,459 

57,432 

83,340 

140,240 

404,629 

13,388 

64,686 

83,850 

250,938 

716,594 

798,373 

28,428 

48,829 

143,226 

231,226 

721,944 

776,827 

24,358 

28,974 

115,214 

176,669 

678,970 

734,918 

13,030 

19,650 

123,850 

188;540 

* One  Picul  is  equal  to  133  pounds. 


TABLE  NO.  2.— ANNUAL  YIELD  OF  ARABICA  AVERAGED  OVER 
Government 
Fields 


FIVE-YEAR  PERIODS 


1851-1855  ... 

Piculs 
. . . 985,704 

1856-1860  

. . . 852,200 

1861-1865  ... 

. ..  808,074 

1866-1870  . . . 

. ..  901,110 

1871-1875  ... 

. . . 746,170 

1876-1880  

. . . 964,009 

1881-1885  

. . . 923,333 

Private  Estates 
in  Java 

Total 

Piculs 

Piculs 

985,704 

852,200 

808,074 

901,110 

746,170 

964,009 

923,333 

Government 

Fields 

Piculs 

1886-1890  463,056 

1891-1895  364,745 

1896-1900  236,546 

1901-1905  130,448 

1906-1919  68,966 

1911-1915  32,878 

1916-1918  10,066 


Private  Estates 
in  Java 

Total 

Piculs 

Piculs 

463,056 

361,075 

725,820 

323,184 

559,730 

236,664 

367,112 

140,987 

199,953 

97,096 

129,974 

32,893 

42,959 

more  than  $100,000.  There  is  no  doubt  that  Ban- 
g-elan contributed  a good  deal  to- the  revival  of 
the  coffee-growing  industry.  The  yearly  crop  for 
the  Dutch  East  Indies  has  been  of  late  years  more 
than  one  million  piculs ; this  means  that  annually 
about  7 million  dollars  have  been  paid  out  to  the 
people  working  in  the  coffee  industry.  Only  a 
small  part  of  it  goes  to  Europeans ; most  of  tliis 
amount  is  earned  by  natives  The  rebuilding  of 
the  industry  may  have  brought,  after  a rough 
estimate,  some  20  million  dollars  among  the 
population  of  the  colony.  The  great  part  that 
robusta  played  in  the  increase  of  the  yearly  crop 
is  clearly  demonstrated  by  the  list  of  annual  pro- 
ductions shown  in  Table  No.  1. 

Since  1900  other  new  species  of  coffee  have  at- 
tracted increasing  interest.  Most  of  them  are  not 
yet  scientifically  studied  and  described.  They 
were  received  in  Java  from  explorers,  mission- 
aries, botanists  and  planters  in  Africa,  often 
under  a preliminary  name.  At  Bangelan  they  are 
studied  only  from  a practical  point  of  view. 
Many  of  the  new  introductions  are  of  uncertain 
origin ; they  may  be  hybrids,  or  even  the  seeds 
may  turn  out  to  be  a mixture  of  different  species. 

The  Principal  Species  Grown 

In  the  following  pages  the  principal  sorts  of 
species  grown  in  the  Dutch  East  Indies  will  be 
described.  We  may  divide  them  into  several 
groups.  The  first  contains  Coffea  arabica  and 
some  allied  species  and  varieties.  In  the  second 
we  may  bring  together  Coffea  robusta,  Coffea 


canephora  and  other  robustoid  kinds.  The  third 
group  is  composed  of  two  subdivisions : C.  liberica 
and  some  closely  allied  species,  and.  C.  excelsa, 
with  some  kinds  much  resembling  it. 

Besides  these  main  groups  there  are  still  a 
number  of  species  of  scientific  interest.  We 
will  mention  them  briefly,  together  with  a few 
little-grown  species  of  practical  importance  not 
included  in  the  main  groups.  At  the  end  of  the 
series  a description  will  be  given  of  some  of  the 
most  interesting  hybrids  which  promise  to  be- 
come of  a growing  importance,  not  only  for  the 
planter  and  the  merchant,  but  also  for  the  roaster 
and  consumer  of  coffee,  as  in  this  direction  an 
amelioration  of  the  flavor  and  taste  may  be  ex- 
pected. 

Coffea  Arabica  and  Allied  Species 

Coffea  arabica  is  the  common  Java  coffee  of 
commerce.  The  same  species  grown  in  Sumatra 
(Padang,  Kroe),  Celebes  (Menado,  Makassar) 
and  Bali  produces  the  qualities  known  in  com- 
merce as  Padang  coffee,  Kroe  coffee,  etc. 

This  plant  develops  into  a small  shrub  with 
a greyish  stem  and  slender,  bent-down  branches. 
The  leaves  are  rather  small,  10-20CM.  long  and 
5-7  cM.  broad,  dark,  shining  green  at  the  upper 
side,  light  green  underneath ; the  edge  is  gener- 
ally undulate.  The  flowers  are  purely  white; 
tube  6-10  mM,  petals  1214  mM.,  long,  3-5  mM. 
broad,  with  5-7  petals.  The  berries,  when  fully 
ripe,  are  dark  blood  red,  never  striped;  their 
shape  is  oblong,  about  15  mM.  long  and  13m M. 
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A Field  of  Old  Java  Coffee  (Coffea  Arabica)  in  the  Experimental  Garden  at  Bangelan 

In  this  field  the  merits  of  the  Leucaena-glauca  as  a shade  tree  were  tested  out.  The  garden  is  now  kept 
as  an  historical  monument. 


Field  of  Young  Liberian  Coffee  (Coffea  Liberica),  Showing  Its  Large, -Thick  Leaves 

The  cultivation  of  Liberian  coffee  practically  has  been  abandoned  in  Java.  It  seems  especially  susceptible 
to  attacks  by  fungus. 

COFFEA  ARABICA  AND  COFFEA  LIBERICA  CULTIVATION  IN  JAVA 
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Robusta  and  Canephora  Plants  : the  Tree  at  the  Left  is  the  Canephora 


Close-Up  View  of  an  Eighteen-Month s-Old  Canephora  Tree  in  Full  Flower 


COFFEA  ROBUSTA  AND  COFFEA  CANEPHORA  CULTIVATION  IN  JAVA 
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broad.  The  skin  of  the  berry  is  soft ; the  seeds 
can  be  easily  pressed  out  with  the  fingers.  The 
parchment  skin  is  greyish  and  thin.  The  silver 
skin  is  easy  to  remove  from  the  bean,  even  when 
dried  in  the  sun.  The  dried  bean  is  green  to 
bluish. 

Generally  speaking,  Java  coffee  flowers  only  a 
few  times  a year.  When  after  the  dry  monsoon 
the  rains  set  in  the  blossoms  open  ten  days 
after  a shower,  and  this  is  repeated  a few  times, 
according  to  climatic  conditions.  In  a climate 
with  a regularly  distributed  rainfall  the  flowering, 
and  consequently  the  cropping,  is  more  equally 
divided  over  the  whole  year. 

For  its  flowering  Java  coffee  requires  drought, 
and  does  best  in  higher  altitudes  (3,000-4,500 
feet  above  sea  level).  It  is  very  sensible  to  the 
climate;  rain  during  the  blossoming  may  make 
the  fecundation  fail  and  reduce  the  crop  to  a few 
pounds  to  the  acre.  It  suffers  under  unsuitable 
climatic  conditions  from  many  diseases,  especially 
leaf  disease  (Hemileia  vastatrix)  ; in  general  it 
is  very  sensitive  to  diseases  and  pests  (nema- 
todes, lice,  grubs).  It  requires  shade,  especially 
in  higher  altitudes. 

The  marketable  coffee  can  be  prepared  by 
drying  the  beans  in  the  sun,  the  silver  skin 
loosening  itself  easily  from  the  bean.  It  gives  a 
good  quality  of  coffee ; especially  in  higher  alti- 
tudes the  produce  is  of  excellent  flavor ; five  to 
six  pounds  of  fresh  berries  are  necessary  for  one 
pound  of  marketable  coffee. 

Production  under  favorable  circumstances 
averages  four  to  five  piculs  per  bouw  (320-400 
pounds  to  the  acre).  Ten  piculs  to  the  bouw 
(760  pounds  per  acre)  is  a top  production,  gen- 
erally followed  by  a short  crop. 

To  Coffea  arabica  belong  a great  number  of 
well  defined  varieties ; most  of  them  have  been 
grown  also  in  Java,  but  lost  their  importance,  to- 
gether with  the  main  species.,  which  is  more  and 
more  limited  to  a few  regions  where  circum- 
stances are  exceptionally  favorable  for  it.  They 
may  be  mentioned  here  briefly. 

Small-Leaved  Varieties  cf  Coffea  Arabica 

1.  Coffea  arabica  var.  laurina.  Leaves  small, 
narrow,  7.5-12  cM.  long,  3-4  cM.  broad.  Branches 
stiff,  dense;  young  leaves  almost  white;  berry 
long  and  narrow  (16.5  mM.  by  12.5  mM.)  ; beans 
also  oblong,  narrow.  Said  to  be  a hybrid  of 
C.  arabica  with  C.  mauritiana.  The  so-called 
cafe  Leroy-pointu. 

2.  Coffea  arabica  var.  murta.  Leaves  small, 
8 cM.  by  3 cM. ; densely  branched.  Beans  as  in 
typical  C.  arabica.  Is  said  to  stand  bitter  cold. 


3.  Coffea  arabica  var.  mcnosperma.  A quite 
distinct  type  with  narrow  leaves,  bent-down 
branches ; resembles  a willow.  Almost  sterile ; 
the  berries  contain  seldom  more  than  one  seed. 

4.  Coffea  arabica  var.  mokka.  Perhaps  a dis- 
tinct species  (Coffea  mokkae).  Dense  foliage; 
leaves  small;  berries  also  small,  round;  8-10  mM. 
long  and  slightly  broader.  Beans  small,  round ; 
resemble  split  peas.  Is  said  to  possess  a stronger 
flavor  than  C.  arabica. 

Species  Resembling  Other  Cultivated  Plants 

5.  C.  arabica  var.  purpurascens.  Red-leaved 
variety  of  the  common  C.  arabica ; comparable  to 
the  red-leaved  hazel  and  copper  beech ; seems  a 
little  less  productive  than  typical  C.  arabica. 

6.  C.  arabica  var.  variegata.  Variety  with 
variegated  leaves,  striped  and  spotted  with  white. 

7.  C.  arabica  var  amarella.  Variety  with  yel- 
low berries,  comparable  with  the  white-fruited 
variety  of  the  strawberry,  raspberry,  etc. 

8.  C.  arabica  var,  bullata.  Leaves  far  broader 
than  in  the  type,  curled ; branches  stiff,  thick, 
fragile.  Berries  round,  fleshy;  contain  a high 
percentage  of  empty  beans. 

9.  C.  arabica  var.  angustifolia.  Narrow- 
leaved variety,  with  leaves  as  long  as  in  the  type, 
but  only  1-35  cM.  broad.  Berries  somewhat 
more  ablong.  Like  the  foregoing  (the  bullata)  a 
poor  producer. 

10.  C.  arabica  var.  erecta.  A variety  with 
more  upright  growing  branches  and  a thicker 
stem  than  the  typical  C.  arabica.  Sometimes 
used  on  windy  places ; seems  to  stand  wind  bet- 
ter. Production  as  in  typical  Java  coffee. 

Varieties  With  More  Vigorous  Growth 

11.  Coffea  arabica  var.  Maragogipe.  A well 
defined  variety,  with  lighter  green  leaves  than 
typical  arabica ; leaves  convex,  large,  with  curled 
edge.  Berries  far  larger  than  in  common  Java 
coffee;  often  20  mM.  long;  beans  very  large, 
broad,  sometimes  somewhat  narrower  in  the 
middle.  The  finest  coffee  known ; it  has  a highly 
developed,  splendid  flavor.  Maragogipe  is,  how- 
ever, a light  bearer;  often  the  whole  crop  is  re- 
duced to  a couple  of  berries  per  tree,  and  it  never 
reaches  the  figures  of  C.  arabica.  Only  a few 
estates  have  some  fields  planted  with  it. 

12.  Coffea  arabica  var.  columnaris.  A variety 
which  is  distinctive  by  its  vigorous  growth ; the 
tree  may  become  25  feet  high,  forming  a long 
column,  covered  with  dense  foliage.  The  shape 
of  the  leaves  is  peculiar ; they  are  rounded  at  the 
base,  and  rather  broad.  A shy  bearer  but  recom- 
mendable  for  dry  climates.  It  was  discovered  by 
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a Java  planter,  Mr.  Ottolander,  on  his  estate 
Pantjoer. 

The  varieties  of  Coffea  robusta  and  allied  spe- 
cies will  be  described  in  the  next  chapter,  which 
will  appear  in  an  early  issue. 


|Hg  Carry  On!  Buy  More  Liberty  Bonds 

CACAO  IN  HAWAII 


The  Possibilities  of  Commercial  Production  and 
a Description  of  Present-Day 
Cultural  Methods 


F^VURING  its  spring  session  last  year  the  Legis- 
lature  of  the  Territory  of  Hawaii  requested 
the  Hawaii  Agricultural  Experiment  Station  to 
make  a suryey  of  the  possibilities  of  growing 
cacao  commercially  in  the  Territory.  The  follow- 
ing are  the  data  submitted  recently : 

In  order  to  get  a clear  understanding  of  the 
possibilities  and  limitations  of  cacao  culture  in 
Hawaii,  it  is  necessary  to  consider  the  natural 
requirements  of  this  crop.  Cacao  is  strictly  a 
tropical  plant,  being  injured  by  climates  in  which 
the  temperature  repeatedly  falls  below  60  degrees 
Fahr.,  although  an  occasional  fall  of  this  kind  is 
not  prohibitive  to  its  growth.  Liberal  moisture  in 
the  soil  is  imperative,  and  in  practice  this  is  usu- 
ally supplied  by  rain,  irrigation  not  often  being 
resorted  to.  It  is  difficult  to  give  any  figures  ade- 
quately expressing  its  requirements  in  the  way  of 
soil  moisture,  since  so  much  depends  upon  the 
distribution  of  the  rainfall  through  the  year  and 
the  water-holding  capacity  of  the  soil.  Most  of 
the  successful  cacao-growing  countries  have  a 
rainfall  of  more  than  70  inches  per  year,  which, 
however,  would  be  insufficient  if  it  were  un- 
evenly distributed  or  if  the  trees  grew  in  soils 
retaining  their  moisture  badly.  On  the  other 
hand,  excessive  rain  at  harvest  interferes  with  the 
curing  of  the  beans.  Another  prerequisite  is 
shelter  from  winds,  strong  winds  being  exceed- 
ingly destructive  to  the  interests  of  the  planter. 

Trials  of  Cacao  in  Hawaii 

The  late  Dr.  Hillebrand,  who  lived  in  Hawaii 
during  the  twenty  years  preceding  1871,  probably 
introduced  the  cacao  tree  in  Hawaii,  a specimen 
still  surviving  on  the  property  planted  by  him  on 
Nuuanu  avenue,  Honolulu,  and  now  owned  by 
Mrs.  Mary  E.  Foster.  Other  trees  of  compara- 
tively early  introduction  or  planting  are  to  be 
found  in  various  parts  of  the  islands,  notably  in 
and  about  Hilo,  trees  about  Honolulu  having  been 
less  successful.  Some  years  ago  there  were  a 
number  of  trees  at  Ahuimanu  ranch  on  windward 
Oahu,  some  of  which  are  probably  still  producing. 
The  promise  of  success  given  by  the  trees  in  the 
vicinity  of  Hilo  led  the  station  at  one  time  to  in- 
troduce more  plants  for  trial  in  the  Hilo  district, 
an  experiment  being  undertaken  some  years  ago 
in  co-operation  with  the  Hilo  Boarding  School, 
which  had  to  be  given  up  on  account  of  lack  of 
funds.  A few  of  the  trees,  however,  which  have 


survived  and  have  been  cared  for  by  the  school 
appear  to  be  in  healthy  condition.  They  are  re- 
ported to  yield  fairly  well  and  the  pods  which 
have  been  received  at  the  station  are  good 
specimens. 

Prospects  in  Hawaii 

The  tree  begins  to  bear  fruit  about  the  fourth 
year  after  planting,  and  increases  in  production 
for  several  years.  The  yield  of  an  established 
cacao  plantation  runs  from  300  to  600  pounds  per 
acre.  The  prices  of  the  different  grades  at  the 
present  time  range  from  $11  to  $16  per  hundred- 
weight, the  latter  being  commanded  by  the  prod- 
uct of  only  the  finest  varieties,  which,  in  turn,  do 
not  yield  the  maximum  crop.  The  present  high 
prices  are  not  likely  to  continue,  and  for  calculat- 
ing returns,  $10  to  $14  per  hundredweight  would 
be  as  high  as  it  would  be  safe  to  expect,  which 
would  make  the  gross  receipts  per  acre  run  from 
$30  to  $84  per  year. 

As  curing  cacao  is  a process  which  does  not  re- 
quire elaborate  machinery  or  expensive  equip- 
ment, the  crop  in  this  respect  is  well  adapted  to 
the  use  of  small  growers  who  may  be  quite  widely 
separated.  In  addition,  the  beans  when  cured  are 
not  a highly  perishable  product.  This  makes  it 
possible  to  grow  cacao  on  comparatively  cheap 
lands  at  considerable  distances  from  the  world’s 
markets  and  with  the  cheap  labor  so  prevalent  in 
most  tropical  countries.  Hawaii,  therefore,  would 
have  to  meet  strong  competition  in  marketing  the 
raw  product.  By  reason  of  its  nearness  to  mar- 
kets and  its  good  transportation  facilities,  Hawaii 
could  counterbalance  this  disadvantage  by  enter- 
ing the  field  of  manufacture — a thing  not  yet  at- 
tempted generally  by  countries  far  from  the  con- 
sumer. 

The  data  in  hand  indicate  that  any  attempts  to 
establish  cacao  growing  as  an  industry  in  Hawaii 
should  be  confined  to  localities  near  sea  level,  and 
only  those  sheltered  places  which  are  warm  and 
moist  are  to  be  considered.  Sheltered  spots  in 
Hilo  and  Puna,  in  general,  offer  the  best  locations 
for  further  trials.  The  Hana  coast  of  Maui  pre- 
sents some  advantages. 

Methods  of  Cultivation 

The  cacao  tree  grows  to  a height  of  15  to  25 
feet,  and  produces  its  fruit  or  pods  on  the  trunk 
and  main  branches.  The  tree  is  propagated  from 
seeds,  which  must  be  planted  while  fresh,  as  they 
retain  their  viability  for  only  a short  time  in  the 
pod  and  perish  almost  immediately  if  removed 
from  the  pod.  These  seeds  are  usually  planted 
in  nurseries,  and  the  young  plants  removed  to 
their  permanent  location  when  about  six  months 
old.  Some  growers  prefer  to  stake  off  the  planta- 
tion and  plant  the  seeds  by  the  stakes,  which  rep- 
resent the  permanent  location  of  the  trees. 
Though  grafting  and  budding  have  not  been  gen- 
erally practiced  with  cacao,  the  tree  is  adapted  to 
this  method  of  propagation,  which  is  now  receiv- 
ing some  attention  as  a means  of  establishing 
plantations  of  high  yield  and  of  greater  uniform- 
ity in  product.  Cacao  is  generally  grown  with 
shade,  preferably  leguminous  trees,  which  also 
furnish  protection  from  wind,  a more  important 
function  than  that  of  giving  shade.  Some  tem- 
porary shade  is  usually  provided  by  rapidly  grow- 
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ing  plants,  such  as  bananas,  until  the  permanent 
trees  are  well  grown. 

The  ripe  pods,  from  6 to  12  inches  in  length, 
are  picked  by  means  of  a tool  not  unlike  a reaping 
hook.  They  contain  about  thirty'  seeds  or  “beans,” 
surrounded  by  a mucilaginous  substance,  which 
are  removed  promptly  and  placed  in  heaps  or  in 
vats  to  ferment.  The  heaps  are  turned  over  at 
intervals  during  fermentation,  the  process  being 
completed  in  from  two  to  ten  days,  according  to 
the  conditions.  The  seeds  or  “beans”  are  then 
washed  and  are  exposed  to  the  sun  for  a short 
time  each  day  until  dry  to  preserve  their  plump- 
ness, which  would  be  lost  if  the  drying  were  com- 
pleted immediately  by  one  exposure.  These  dried 
beans — the  product  from  which  cocoa  and  choco- 
late are  made — are  then  ready  to  be  bagged  and 
shipped  to  market.  Usually  the  manufacturing  of 
chocolate  and  cocoa  is  not  carried  on  in  the  coun- 
tries where  the  cacao  is  produced,  doubtless  be- 
cause the  beans  are  so  much  more  easily  shipped. 

]sg§  Carry  On!  Buy  More  Liberty  Bonds 

BRAZIL’S  COFFEE  TRADE  TO-DAY 

Some  of  the  Factors  Which  Are  Responsible  for 
the  Highly  Speculative  Conditions 
of  the  Brazilian  Markets 


By  W.  Morrison  Patterson 

Latin-American  Division,  Bureau  of  Foreign  and 
Domestic  Commerce. 

O EVERAL  important  economic  issues  are  vitally 
^ concerned  with  the  present  state  of  the  coffee 
market  in  Brazil,  where  speculation  seems  to  be 
momentarily  widespread.  The  President  of  Bra- 
zil has  recommended  food  control  measures  that 
may  materially  check  the  present  speculation  in 
the  home  market.  In  the  meantime  New  York 
importers  are  being  forced  to  purchase  an  in- 
creasing amount  of  coffee  from  non-Brazilian 
sources,  such  as  Haiti.  How  keenly  the  possi- 
bilities of  such  rivalry  have  been  felt  in  Brazil  in 
the  past  is  evident  from  an  article  by  the  Brazilian 
Consul-General  for  New  York,  which  was  printed 
in  the  Sao  Paulo  “Revisto  de  Commercio  e 
Industria”  of  May,  1918.  This  article  points  out 
how  necessary  it  is  for  Brazilian  growers  to  look 
out  for  their  competitive  interests. 

Arrivals  in  the  United  States  and  Europe 
The  following  figures  indicate  the  relative 
amount  of  coffee  arrivals  into  the  United  States 
from  Brazilian  and  non-Brazilian  sources  during 
1912-1918,  fiscal  year  ending  June  30  (in  bags  of 
132  pounds),  and  the  total  arrivals  into  Europe 
from  all  sources: 

f Imports  Into  United  States N Total 

Non-  Total  (All  Imports 


Brazilian 

Brazilian 

Kinds) 

Into  Europe 

Fiscal  Year 

Bags 

Bags 

Bags 

Bags 

1912-13.  . . . 

4,908,705 

1,431,166 

6,339,8) 1 

10,245,595 

1913-14 

5,681,601 

1,670,225 

7,351,826 

12,491,174 

1914-15 

5,840,994 

2,333,136 

8,174,130 

9,916,268 

1915-16 

6,620,881 

2,417,043 

9,037,924 

10,154,393 

1916-17 

7,056,650 

2,553,327 

9,609,977 

5,077,830 

1917-18 

5,701,964 

2,279,430 

8,041,394 

Jt  is  significant  that  for  various  reasons,  includ- 
ing restriction  in  shipping,  our  importations  of 
Brazilian  coffee  for  the  twelve  months  ending  June 
30,  1918,  were  only  743,960,000  pounds,  as  against 

907.200.000  pounds  in  1917;  whereas  our  importa- 
tions from  Central  America  increased  from  133,- 

290.000  pounds  in  1917  to  166,293,000  pounds  in 
1918,  and  our  importations  from  the  West  Indies 
increased  from  9,661,000  pounds  to  30,241,000 
pounds  for  the  same  period.  Comparisons  be- 
tween the  pre-war  figures  in  the  above  table  and 
those  for  1918  are  still  more  striking. 

Available  Stocks 

The  world’s  visible  supply  of  coffee  for  Sep- 
tember 1,  1918,  has  been  estimated  as  between 
11,000,000  and  12,000,000  bags,  as  against  9,251,542 
bags  for  September  1,  1917.  In  the  “Daily  Market 
Report”  of  the  New  York  Coffee  and  Sugar  Ex- 
change for  August  30,  1918,  the  following  partial 
list  of  figures  is  given  (reports  from  other  mar- 
kets not  being  available)  : 


Stocks:  Bags 

London  456,246 

Havre  876,000 

Bordeaux  40,000 

Marseille  181,240 

Rio  732,000 

Santos  2,834,000 

Bahia  81,000 

United  States  2,239,380 

Afloat: 

For  United  States  from  Brazil 641,000 

For  Europe,  etc.,  from  Brazil 285,000 


Out  of  the  stocks  in  the  United  States  of 
2,239,380  bags,  1,340,684  bags  were  from  Brazil, 
and  898,696  bags  from  other  sources.  On  Sep- 
tember 6,  1918,  according  to  the  figures  of  Min- 
ford,  Lueder  & Co.,  there  was  in  Rio  a stock  of 

884.000  bags,  including  124,000  bags  purchased  by 
the  Brazilian  Government,  and  in  Santos  the 
enormous  stock  of  6,351,000  bags,  which  includes 

2.949.000  bags  of  Government  purchases.  The 
size  of  this  total  stock  of  more  than  7,000,000  bags 
in  Brazil  can  be  properly  appreciated  when  we 
remember  that  the  amount  of  stock  in  Brazil  at  a 
corresponding  date  in  1917  was  only  2,825,000 
bags. 

Valorization  as  a Factor 

Brazil’s  first  plan  for  valorization  traces  back 
to  the  fall  in  coffee  prices  during  1901,  when  the 
banks,  to  which  many  of  the  planters  mortgaged 
their  estates,  assumed  the  virtual  ownership  of 
many  plantations.  In  1902  the  Government 
passed  legislation  to  restrict  the  planting  of  coffee 
trees  in  order  to  check  the  surplus  of  output,  but 
this  was  not  enough.  Accordingly,  the  first  val- 
orization scheme  was  conceived,  with  the  idea 
that  the  Government  should  buy  up  sufficient  cof- 
fee to  maintain  prices  at  a reasonable  level.-  This 
surplus  was  to  be  stored  in  the  United  States  and 
Europe,  and  released  according  to  the  exigencies 
of  the  market.  In  1907  this  first  scheme  was  put 
into  operation  by  the  Government  of  the  State 
of  Sao  Paulo.  The  purchases  of  coffee  were 
financed  chiefly  by  foreign  loans,  and  an  export 
surtax  of  3 francs  per  bag  was  levied  to  assist 
in  securing  the  loans.  During  1907-8  the  follow- 
ing loans  were  contracted  by  the  State  of  Sao 
Paulo : 
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Special  Loans: 

Treasury  bills  £1,000,000 

Brazilianische  Bank  fur  Deutschland 1,000,000 

Schroeder  & Co.,  of  London,  and  National 

City  Bank  of  New  York 3,000,000 

Federal  Government  of  Brazil  to  Sao  Paulo  3,000,000 
Loans  based  on  coffee  as  collateral: 

Bills  on  foreign  agents  for  coffee  consign- 
ments   12,000,000 

Total  loans  made £20,000,000 

The  loan  from  the  German  bank  was  paid  off 
out  of  the  Schroedeb  loan.  A commission  was 
established  to  assist  the  State  in  buying  coffee 
from  the  planters,  and  soon  the  State  Govern- 
ment, after  buying  about  io,coo,ooo  bags,  found 
itself  in  possession  of  7,000,000  bags  which  could 
not  be  sold  without  loss.  The  Federal  Govern- 
ment came  to  the  assistance  of  the  State  by 
financing  further  loans,  but  stipulated  that  the 
State  should  cease  its  purchases.  Accordingly, 
6,843,152  bags,  known  as  “valorization  coffee,” 
were  transferred  by  the  State  to  the  trustees  of 
the  new  loan,  which  amounted  to  £15,000,000.  To 
help  provide  for  the  amortization  of  this  loan, 
the  export  surtax  on  coffee  was  raised  to  5 francs 
per  bag. 

After  the  termination  of  the  first  valorization 
purchases  in  1908,  the  attempt  was  made  to  limit 
the  exportation  of  coffee  to  a maximum  of  about 
10,000,000  bags  annually. 

The  trustees,  moreover,  limited  the  annual  sale 
of  “valorization  coffee”  as  follows : 1909-10, 

500.000  bags;  1910-11,  600,000  bags,  and  1911-12, 

700.000  bags,  etc. 

As  a consequence  of  smaller  crops,  increased 
consumption,  organized  propaganda,  and  manipu- 
lation of  valorized  coffee,  in  1910  the  price  of 
coffee  reached  a climax  of  advance.  Later,  how- 
ever, came  the  war.  Not  only  did  the  Allies  re- 
strict the  import  of  coffee  but  the  normal  export 
of  4,000,000  bags  to  Germany  was  cut  off.  In  con- 
sequence, a new  scheme  of  valorization  was  pro- 
posed and  put  into  operation  in  1915. 

Instead  of  foreign  loans,  an  issue  of  paper 
money,  amounting  to  300,000,000  milreis  (about 
$75,000,000  in  United  States  currency),  was 
authorized  by  the  Federal  Government,  out  of 
which  150,000,000  milreis  were  to  be  devoted  to 
the  new  valorization  scheme.  The  money  was 
lent  to  the  State  of  Sao  Paulo  by  the  Federal 
Government,  at  first  with  the  idea  that  coffee 
growers  would  borrow  it  from  the  State  against 
their  warehouse  deposits.  The  Federal  Govern- 
ment, 011  the  other  hand,  was  to  receive  the  ware- 
house receipts  from  the  State  as  collateral  for 
the  paper  money  issued.  This  idea,  however,  was 
changed  to  a resumption  of  regular  purchases  by 
the  State  of  Sao  Paulo  for  as  much  of  each  year’s 
crop  as  seemed  feasible,  in  order  to  avoid  an  over- 
supply upon  the  market.  Until  recently  the  Gov- 
ernment has  been  buying  coffee  at  the  rate  of 
4,9  milreis  per  10  kilos,  at  a time  when  the  mar- 
ket price  was  as  low  as  4.5  milreis ; but  it  was 
impossible,  of  course,  to  buy  up  all  that  was  of- 
fered at  this  figure.  For  the  State  of  Sao  Paulo 
to  release  part  of  its  supply  would  naturally  tend 
to  lower  prices. 

The  Associacao  Commercial  of  Santos  has  rec- 
ommended 7 milreis  per  10  kilos  as  a fair  price 
under  frost  conditions.  The  planters  from  the 


interior,  however,  are  demanding  much  higher 
figures.  The  Sao  Paulo  Government  has  made 
efforts  to  meet  the  demands  of  the  growers  by 
making  it  possible  for  them  to  obtain  money 
more  cheaply  from  the  banks.  But  the  banks 
themselves  have  now  the  problem  of  covering 
their  own  concessions,  which  is  by  no  means 
simple,  so  long  as  the  financial  situation  in  Brazil 
is  complicated  by  the  large  amount  of  paper 
money  afloat.  Whatever  further  developments 
may  occur  in  the  immediate  future,  the  extremely 
cordial  relations  between  the  United  States  and 
Brazil  inspire  mutual  confidence,  and  the  assur- 
ance that  every  aspect  of  the  coffee  situation  will 
be  carefully  considered  with  reference  to  the  in- 
terests of  the  importers  and  exporters  of  the  re- 
spective countries. 

|Hi  Carry  O11!  Huy  More  Liberty  Bonds  ^ 

“ENGLISH  BREAKFAST  TEA” 

The  Supervising  Tea  Examiner  Says  the  Term 
May  Be  Applied  to  Any  Fully 
Fermented  Tea 


[from  a staff  correspondent] 
Washington,  D.  C.,  Sept.  12,  1918. 
T\F  late  years  there  has  been  quite  a difference 
of  opinion  among  tea  men  as  to  the  meaning 
of  the  term  “English  Breakfast.”  Some  took  the 
view  that  it  should  apply  only  to  China  Congou 
teas,  others  claimed  it  might  be  correctly  applied 
to  any  fully  fermented  teas,  L e.  Congous,  Indias, 
Ceylons,  Javas,  Sumatras  and  the  like. 

George  F.  Mitchell,  the  Supervising  Tea  Ex- 
aminer, who  has  thoroughly  investigated  this 
matter,  while  refraining  from  making  an  official 
statement,  agrees  with  the  latter  view.  He  says : 

“The  origin  of  the  term  ‘English  Breakfast’  is 
purely  American,  having  originated  in  this  coun- 
try, and  is  not  used  in  any  other  country.  The 
term  ‘English  Breakfast’  has  no  significance  geo- 
graphically.” 

It  is  understood  that  the  name  was  first  applied 
by  a New  Yorker  to  a highly  fermented  Congou 
tea,  which  was  purchased  at  auction  and  sold  in 
small  packages  marked  “English  Breakfast.”  The 
term  became  so  popular  that  other  fully  fermented 
teas  like  Indias  and  Ceylons  blended  with  Con- 
gous were  sold  as  “English  Breakfast,”  and  gradu- 
ally the  name  was  applied  to  these  teas  even  when 
sold  straight.  It  is  Mr.  Mitchell’s  opinion  that 
since  the  term  has  such  a flimsy  origin,  and  since 
for  years  it  has  been  applied  to  other  fermented 
teas  than  Congous,  that  usage  would  make  it  just 
as  applicable  to  any  fully  fermented  tea.  He  says 
it  could  not  be  applied  to  unfermented  teas  or  to 
Oolongs  (semi-fermented  teas).  Lamm. 
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ENGLAND’S  1918  TEA  PROBLEMS 

A Survey  of  the  Many  1 roubles  With  Which 
British  Traders  Have  Had  to  Contend 
in  the  Past  Twelvemonth 

[from  a staff  correspondent] 

London,  Aug.  31,  1918. 

AN  interesting  survey  of  the  tea  position,  espe- 
cially as  it  affects  a business  having  large 
retail  operations  in  this  country,  was  presented 
at  the  recent  annual  meeting  of  the  shareholders 
of  Brooke,  Bond  & Co.  in  London. 

The  chairman  reminded  his  hearers  that  the 
British  Government  originally  stopped  the  import 
of  tea  entirely.  He  declared  that  this  very  rapidly 
brought  about  a state  of  affairs  favorable  to  the 
Government  taking  control.  The  trade  started 
with  a 40  per  cent  control  scheme,  which  was  fol- 
lowed by  90  per  cent  control,  which  in  turn  gave 
way  to  the  present  100  per  cent  scheme.  Every 
change  has  been  vital,  far-reaching  and  disturb- 
ing. 

Furthermore,  businesses  like  Brooke,  Bond  have 
suffered  great  disabilities  from  the  loss  of  those 
men  who  have  left  their  service  to  fight  for  their 
country,  and  there  have  been  details  like  the  im- 
possibility of  obtaining  the  necessary  new  ma- 
chinery and  of  keeping  the  existing  machinery  in 
full  repair.  Adequate  materials  have  not  always 
been  obtainable  and  transport  facilities  have  been 
seriously  curtailed. 

After  a review  of  this  sort,  the  chairman,  Ger- 
ald Brooke,  spoke  as  follows : “Recently  the 

Ministry  of  Food  has  called  for  registration  of 
all  tea  retailers  throughout  the  country,  and  a 
new  system  was  brought  into  being,  whereby  re- 
tailers indented  for  their  registered  supplies  on 
wholesale  houses  of  their  choice.  We  have  had, 
so  to  speak,  a general  election  of  wholesalers,  and 
the  result  of  that  election  has  been  a gratifying 
result  to  your  company.  When  the  result  of  the 
indent  figures  became  known  we  found  that  your 
company  was  suddenly  called  upon  on  July  14  to 
distribute  weekly  25  per  cent,  or  one-quarter 
more,  graded,  blended  and  packed  tea  than  they 
have  distributed  since  the  introduction  of  the 
datum  period  restriction.  The  surprising  thing 
is  that  not  only  has  this  great  increase  in  output 
been  accomplished  under  the  prevailing  condi- 
tions, but  we  have  actually  manufactured  and 
packed  a substantial  surplus ! So  that  not  only 
will  customers  obtain  all  the  tea  they  require,  but 
they  will  have  a proper  stock — though  small — to 
cover  delays  in  transit.  Thus  we  have  not  only 
satisfied  each  and  every  customer  who  has  en- 


trusted us  with  his  order,  but  we  have  had  the 
satisfaction  of  disappointing  those  rivals  who  did 
not  consider  it  possible  that  we  should  be  able  to 
handle  the  full  requirements  which  the  indents 
of  the  Ministry  brought  to  us.” 

Thomas  Reece. 


^ Carry  On!  Buy  More  Liberty  BoimIm  ^ 


INDIA’S  TEA  CHEST  INDUSTRY 


Exporters  are  Planning  to  Develop  Manufac- 
turing Facilities — How  the  Chests 
are  Made  and  Used 


By  Lucien  Mem  mincer 
Madras,  India 

* | *HE  total  number  of  tea  chests  required  for  the 
* Indian  tea  crop  is  between  3,000, coo  and 
4,000,000.  Of  this  number  not  more  than  1,500,- 
coo  chests  were,  before  the  war,  manufactured  in 
this  country.  Patent  chests  are  imported  from 
Russia  or  Japan  and  the  metal  fittings  required 
from  England  or  America.  Ordinary  boxes  are 
imported  from  Japan  in  large  quantities.  Hoop 
iron,  nails  and  clips  for  fastening  the  patent 
chests  also  come  from  abroad. 

It  is  now  proposed  to  develop  the  manufacture 
of  tea  chests  in  India,  and  with  this  end  in  view 
factories  using  “three-ply”  machinery  will  in  all 
probability  be  established.  The  Indian  Munitions 
Board  handbook  states  in  regard  to  this  : 

Apart  from  the  machinery  used,  which  is  almost 
entirely  imported,  the  tea  industry  depends  very 
largely  on  imported  stores.  The  chief  reason  for 
this  as  regards  chests  was  that  exporters  greatly 
preferred  the  patent  chests,  either  of  three-ply 
wood  (as  the  Venesta  and  Acme  chests)  or  of 
metal  (as  the  Metallite  chests),  because  these 
chests  weighed  less,  were  more  easily  closed,  and 
would  hold  more  tea.  With  high  freights  the 
advantage  of  a light  box  is  obvious.  The  big 
Russian  buyers,  in  fact,  would  not  export  except 
in  patent  chests,  and  were  in  the  habit  of  repack- 
ing in  these  in  Calcutta.  High  railway  freights 
also  were  against  the  Indian  sawmills  competing 
successfully  with  Japan  and  other  countries  in  the 
supply  of  ordinary  wood  chests,  and  except  in 
Assam,  where  local  boxes  were  largely  used,  the 
possibilities  of  Indian  supply  had  hardly  been 
examined. 

The  timber  required  for  tea  chests  is  of  a very 
special  kind.  It  must  contain  no  sap  that  would 
corrode  the  tea  lead  in  which  the  tea  is  packed ; 
must  be  free  from  any  odor,  as  tea  will  take  this 
up  readily ; and  must  be  well  seasoned,  as  the  tea 
is  usually  hot  when  packed,  and  unseasoned  wood 
will  warp.  Examination  of  the  question  has 
shown,  however,  that  suitable  timber  exists  in 
India  in  large  quantities,  and  that  it  is  only 
necessary  to  put  the  producer  and  consumer  in 


326 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


October,  1918 


touch  with  each  other  to  secure  its  acceptance. 
In  addition  the  demand  for  patent  tea  chests  will 
inevitably  drive  this  country  to  establish  three-ply 
factories  for  the  manufacture  of  these.  Messrs. 
Bird  & Co.  are  already  establishing  a three-ply 
factory  in  Assam,  and  the  Bengal  Government  is 
negotiating  with  another  Calcutta  firm  for  con- 
cessions in  the  forests  of  Northern  Bengal  with 
the  object  of  supplying  the  demand  for  three-ply 
tea  chests  in  this  province. 


Hg  Carry  On!  lluy  More  Liberty  Bonds  ^ 


VENEZUELA’S  COFFEE  SITUATION 


A Review  of  Market  Conditions  During  the 
1917-1918  Season  in  the  Puerto 
Cabello  District 


[special  correspondence] 

Puerto  Cabello,  Venezuela,  July  22,  1918. 

THE  1917-18  coffee  crop  of  the  Puerto  Cabello 
district  proved  to  be  a small  one — not  much 
jnore  than  50  per  cent  of  normal.  This  is  thought 
to  have  been  due  to  damage  done  by  unseasonable 
rains.  However,  in  view  of  the  rapidity  with 
which  stocks  have  been  accumulating  during  the 
last  year  and  a half,  the  effect  of  a small  yield 
on  the  local  coffee  interests  has  probably  been 
favorable  rather  than  otherwise. 

Stocks  on  Hand  and  Exports 
Lack  of  shipping  space  to  Europe,  where  good 
prices  have  prevailed,  and  low  prices  in  the  United 
States  making  it  for  the  most  part  unprofitable  to 
ship,  have  combined  to  cause  a steady  increase  in 
stocks.  A year  ago  these  were  estimated  at  from 
90,oco  to  120,000  bags  in  Puerto  Cabello  and  ad- 
jacent interior  towns,  while  now  in  the  same 
region  there  are  thought  to  be  between  150,000 
and  200,000  bags  on  hand. 

Total  exports  of  coffee  from  this  port  for  1917, 
according  to  unofficial  figures,  amounted  to  26,- 
974)3^5  pounds.  During  the  years  1915  and  1916 
the  exports  were  39,952,257  and  28,181,137  pounds, 
respectively.  During  the  first  half  of  1918  exports 
showed  a decided  decline  over  the  same  period  a 
year  previous,  the  weights  for  the  two  periods 
having  been  19,466,466  pounds  in  1917,  and  9,970,- 
721  pounds  in  1918.  Since  July,  1917,  it  has  been 
impossible  to  ship  to  France,  market  conditions 
in  the  United  States  have  not  been  favorable,  and 
opportunities  to  ship  to  Italy  have  been  very  rare, 
so  that  Spain  has  been  the  most  important  outlet. 
The  following  table  shows  the  destination  of  ex- 
ports for  the  first  six  months  of  1918: 


Destination  Bags  Bounds  Value 

Curacao  16,403  2,248,692  $164,813  ' 

Italy  4,447  590,251  45,847 

Spain  25,988  3,926,955  280,189 

United  States 22,315  3,070,803  238,870 

All  other  1,120  134,020  5,276 


Total  70,273  9,970,721  $734,995 


During  the  six  months  in  question  there  have 
been  only  three  ships  to  Spain  and  one  to  Italy. 
The  shipments  to  Curacao  were  nearly  all  made 
with  the  intention  of  transshipment,  and  consider- 
able found  their  way  to  Spain. 

Prices  and  Crop  Prospects 
The  price  of  coffee  has  continued  low,  decidedly 
lower  in  fact  than  in  1917,  but  has  not  dropped  to 
quite  the  level  that  was  at  one  time  feared.  Dur- 
ing the  current  year  prices  have  varied  between 
7.6  and  9.5  cents  per  pound  for  washed  coffees 
and  6.6  and  9.2  for  unwashed  or  “trillado”  grades. 
Prices  were  lowest  in  January,  when  values  were 
more  or  less  adjusted  to  the  New  York  market. 
Since  then  they  have  risen  somewhat,  due  to  the 
hope  of  making  shipments  to  Spain,  where  profit- 
able figures  have  been  realized.  Another  factor 
that  has  tended  to  support  prices  has  been  the 
large  buying  of  German  houses,  which,  it  is 
thought,  bought  in  anticipation  of  a speedy  peace. 
In  many  cases  they  took  coffee  from  their  clients 
at  decidedly  higher  than  market  prices.  Very 
large  stocks  of  coffee  are  held  by  these  houses. 

Weather  conditions  have  been  very  favorable 
for  the  coming  crop,  and  from  present  appear- 
ances a very  large  yield  is  expected.  What  the 
effect  of  this  will  be,  in  connection  with  the  large 
stocks  existing,  cannot  be  at  present  determined. 

F.  A.  H. 

*8H  Carry  On!  Buy  More  Liberty  Bonds  ^ 


SMALLER  COFFEE  IMPORTS  PLANNED 
Imports  of  coffee,  sugar  and  tropical  fruits 
must  be  decreased  if  we  are  to  win  this  war 
quickly,  according  to  Herbert  Hoover’s  recent, 
statement  of  the  food  programme  which  the  peo- 
ple of  the  United  States  must  adopt  in  order  to 
send  an  American  army  of  3,500,000  or  more  men 
to  Europe  by  next  summer. 

Mr.  Hoover  also  said : “We  can  secure  in  sail- 
ing vessels  the  coffee  we  need,  if  no  one  makes 
an  overbrew,”  and  “we  shall  apparently  have  suf- 
ficient sugar  to  maintain  the  present  consump- 
tion.” 

Carry  On!  Buy  More  Liberty  Bond* 


The  tea  and  coffee  business  is  in  real  danger. 
Subscribe  to  the  Liberty  Loan  and  help  avert  it. 
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WHY  JAPAN  TEAS  ARE  INFERIOR 

Shidzuoka  Buyer  Claims  Machinery  and  Fac- 
tory Methods  Are  Responsible  for  Poor 
Quality  This  Season 

[from  a staff  correspondent] 

Shidzuoka,  Japan,  Sept.  1,  1918. 
r I "'HE  substitution  of  factory  methods  for  skilled 
^ hand  work  in  the  initial  processes  close  to  the 
tea  gardens  is  responsible  to  a large  degree  for 
the  falling  off  of  the  general  quality  of  this  sea- 
son’s teas,  according  to  Otis  A.  Poole,  the  dean 
of  the  American  tea  buyers  here.  Other  factors 
are  the  use  of  cheap  and  “uningenuous”  machin- 
ery and  the  speeding  up  and  slighting  of  the  work 
all  along  the  line  from  cultivation  to  the  finished 
article.  The  larger  interests  fear  that  the  cheap 
factory  methods  will  spread  rather  than  decrease 
in  practice. 

In  commenting  on  the  machinery  Mr.  Poole 
said : 

“While  the  machines  now  in  use  for  the  initial 
work  may  be  efficient  in  the  preparation  of  oxi- 
dized black  teas  in  southern  countries  like- Ceylon 
and  India,  they  are  of  such  material  that  contact 
with  the  moist  Japan  leaf  during  the  process  sets 
up  a chemical  reaction  that  kills  the  very  qualities 
of  delicacy  and  richness  of  flavor  that  are  present 
in  hand-made  and  desirable  in  true  unfermented 
green  teas,  leaving  them  instead  thin,  metallic  and 
difficult  to  refire  without  rendering  the  infusion 
bitter. 

The  best  hope  for  the  expansion  of  the  Japan 
tea  trade  is  in  a more  scientifically  designed  ma- 
chine to  meet  local  conditions,  and  this  depends 
more  on  experimental  and  inventive  genius  (with 
which  the  Japanese  are  hardly  on  speaking 
terms)  and  less  on  predatory  appropriation  of 
foreign  designs  (with  which  they  are  on  terms  of 
the  most  loving  intimacy).  A fortune  awaits  the 
successful  discoverer — if  he  is  a Japanese. 

“The  present  machine  process  of  preparing  the 
raw  leaf,  as  demonstrated  this  year,  is  making  it 
more  difficult  for  the  refirers  of  basket-fired  teas 
to  obtain  the  requisite  long,  dark,  straight  style  of 
leaf  than  for  those  who  specialize  in  pan-fired 
varieties,  and  in  the  adjustment  of  the  consuming 
trade  in  the  States  to  the  changed  appearance  of 
Japan  teas,  we  shall  not  be  surprised  if  future 
orders  contain  a larger  proportion  of  pan-fired 
and  natural  leaf  varieties  in  which  the  change  is 
less  apparent.”  Basket-Fired. 


THE  AMERICAN  ARMY’S  COFFEE 
In  a statement  recently  issued  by  the  Army 
Quartermaster’s  Department  located  at  Tours, 
France,  it  was  said  that  the  army  is  now  roasting 
coffee  at  the  rate  of  70,000  pounds  a day,  and  that 
it  takes  20,000  pounds  of  solidified  alcohol  a month 
to  prepare  the  beverage  for  the  troops  in  the 
trenches  and  on  the  march. 


TIN  CANS  TABOOED 


Food  Administration  Requests  Packers  of  Tea, 
Coffee,  Cocoa  and  Grocery  Specialties 
Not  to  Use  All-Metal  Packages 


r'vURING  the  past  month  representatives  of  the 
•L-'  tea,  coffee,  cocoa,  spice,  baking  powder  and 
other  grocery  specialty  packaging  traded  were 
called  into  a series  of  conferences  with  the  United 
States  Food  Administration  to  discuss  the  feasi- 
bility of  substituting  non-metal  packages  for  all- 
tin containers.  Without  exception  each  trade 
agreed  to  abide  by  the  wishes  of  the  Adminis- 
tration, and  after  their  present  supply  of  all-metal 
containers  is  used  up  to  turn  to  paper  and  fiber 
packages. 

To  the  extent  that  tin-top-and-bottom  cans  can 
be  produced  in  this  country,  they  will  be  regarded 
as  a proper  substitute,  and  packers  now  using  all- 
tin packages  still  have  liberty  of  choice.  None 
of  the  tin  plate  used  in  tin-top-and-bottom  cans 
has  to  be  maintained  at  the  high  standard  required 
for  hermetically  sealed  goods.  In  this  way  a 
great  deal  of  tin  which  otherwise  would  be  lost 
to  the  world  performs  its  highest  service  by  being 
manufactured  into  containers  for  dry  products. 

The  purpose  behind  the  Food  Administration’s 
request  is  to  conserve  the  tin  and  steel  supply  for 
war  purposes.  The  supplies  of  tin  are  inadequate 
for  both  the  army  and  civilian  needs.  Steel  is  in 
even  more  of  a serious  situation — it  forms  about 
90  per  cent  of  the  metal  going  into  the  average 
tin  container.  In  the  conference  with  the  repre- 
sentatives of  the  tea  and  coffee  trade  it  was  dis- 
closed that  by  abandoning  all-metal  containers  the 
Government  would  save  397  tons  of  tin  and 
22,000  tons  of  steel  in  these  industries  alone. 

Standardized  Packages  Proposed 

In  addition  to  cutting  off  the  metal  container, 
the  Food  Administration  has  recommended  the 
elimination  of  round  packages  wherever  possible, 
and  also  certain  sizes  of  packages  that  are  con- 
sidered uneconomical  from  the  shipping  and  raw 
material  standpoint. 

Wherever  possible  square  and  oblong  shapes 
are  to  be  employed  in  place  of  round  packages,  to 
the  end  that  cargo  space  in  freight  cars  and  else- 
where may  be  saved. 

Tea  and  coffee  packages  to  be  sold  at  retail  are 
to  be  limited  to  one-fourth,  one-half  and  one- 
pound  containers  for  tea,  and  one,  three  and  five- 
pound  packages  for  coffee.  Shipping  cartons  are 
to  be  of  fiber  instead  of  wood  or  metal. 

Cocoa  and  chocolate,  sweetened  and  unsweet- 
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ened,  in  powdered  form,  shall  not  be  put  up  in 
packages  smaller  than  one-half  pound.  The  other 
sizes  are  limited  to  1,  5,  10,  25,  50  and  100  pounds 
and  barrels  and  cases. 

The  American  Spice  Grinders,  the  new  organ- 
ization which  was  formed  in  New  York  early  in 
September,  was  addressed  by  a representative  of 
the  Food  Administration,  and  later  resolved  as  a 
body  to  eliminate  all  small  packages  for  ground 
spices  other  than  2-,  4-,  8-  and  16-ounce  cartons, 
and  bulk  packages  smaller  than  6 pounds.  It  was 
also  agreed  to  stop  using  all  tin  and  tin-top-and- 
bottom  packages  as  fast  as  present  stocks  are 
consumed. 

Baking  powder  manufacturers  are  also  in  line 
with  the  new  package  reform  movement,  and  are 
now  experimenting  with  non  metal  containers  as 
alternatives  to  the  all-metal  carton. 

The  Food  Administration  has  not  consciously 
overlooked  any  item  in  the  foodstuffs  line  that 
might  aid  in  the  conservation  of  tin  and  steel. 
Wholesale  grocers  and  the  Government  officials 
have  gotten  together  on  the  subject,  and  the 
former  have  heartily  agreed  that  no  item  in  the 
grocery  line  shall  be  packed  in  all-metal  contain- 
ers excepting  syrups,  oils  and  molasses.  They 
also  will  sell  to  their  customers  only  in  packing 
units  instead  of  breaking  them  up,  which  entails 
waste  of  labor  and  material. 

Glass  containers  have  also  fallen  under  the 
official  ban.  Packers  of  bottled  goods  have  been 
requested  to  give  up  the  use  of  containers  re- 
quiring a disproportionate  amount  of  glass,  and 
to  dispense  entirely  with  wrappers,  and  to  de- 
pend wholly  upon  labels  to  carry  their  advertising 
and  other  matter. 

The  cut  of  packages,  etc.,  will  not  be  carried  so 
far  that  it  will  embarrass  the  packaging  trades, 
according  to  a statement  attributed  to  the  Food 
Administration.  But  every  manufacturer  is  ex- 
pected to  abide  by  the  Administration’s  recom- 
mendations and  also  conserve  further  on  all  ma- 
terials if  he  can  see  a way  to  do  it,  even  if  the 
recommendations  do  not  specifically  say  he  should. 
In  short,  every  packer  is  expected  to  live  up  to 
the  spirit  of  the  recommendations — to  conserve  in 
tin,  steel,  paper  and  all  other  materials. 

Fiber  Can  Makers  Organize 

On  September  3,  at  the  request  of  the  War  In- 
dustries Board,  the  leading  makers  of  fiber  con- 
tainers effected  an  organization  at  Washington 
to  assist  the  Government  in  its  efforts  to  conserve 
tin  plate  and  paper.  A war  service  committee  was 
appointed  as  follows : 

J.  H.  Kummer,  Baltimore,  chairman;  Frank  C. 


Rex,  the  Canister  Company  of  New  Jersey, 
Phillipsburg,  N.  J.,  secretary-treasurer;  L.  C. 
Brooks,  National  Paper  Can  Company,  Milwau- 
kee; E.  Taylor,  Mono-Service  Company,  Newark, 
N.  J.,  and  L.  Treadway,  St.  Louis  Paper  Can  & 
Tube  Company,  St.  Louis. 

The  Conference  Committees 

The  following  men  attended  the  tea  and  coffee 
trade  conference  at  Washington:  Fred  A.  Flood, 
Chase  & Sanborn,  Boston ; T.  O.  Budenbach,  B. 
Fischer  Company,  Inc.,  New  York;  C.  F.  Blanke, 
C.  F.  Blanke  Tea  & Coffee  Company,  St.  Louis ; 
Ross  W.  Weir,  Ross  W.  Weir  & Co.,  New  York; 
George  S.  Wright,  Dwinell- Wright  Company, 
Boston;  Samuel  F.  Irwin,  L.  H.  Parke  Company, 
Philadelphia;  H.  S.  Heekin  and  Charles  Lewis, 
The  James  Heekin  Company,  Cincinnati;  J.  W. 
Neal,  Cheek-Neal  Coffee  Company,  Houston; 
F.  J.  Ach,  The  Canby,  Ach  & Canby  Company, 
Dayton ; Van  Rooy  and  P.  M.  Haserodt,  The 
Widlar  Company,  Cleveland;  H.  H.  Hixon, 
Armour  & Co.,  Chicago. 

The  cocoa  and  chocolate  committee  consisted 
of  the  following:  H.  C.  Gallagher,  H.  D.  Love, 

Walter  Baker  & Co.,  Ltd.,  Dorchester,  Mass.; 
William  F.  R.  Murray,  Hershey  Chocolate  Com- 
pany, Hershey,  Pa. ; Louis  Runkel,  Runkel  Bros., 
Inc,  New  York  City ; B.  K.  Wilbur,  H.  O.  Wilbur 
& Sons,  Inc,  Philadelphia ; H.  W.  Hoops,  Con- 
fectionery Trade  Home  Manufacturers,  New 
York  City. 

The  wholesale  grocers  were  represented  by 
Arjay  Davies,  Easton,  Pa,  president  of  the  Na- 
tional Wholesale  Grocers’  Association ; S.  B. 
Steel  and  Ezra  J.  Warner,  Chicago ; J.  W. 
Herscher,  Charleston,  W'.  Va. ; B.  B.  Cushman, 
Detroit;  P.  C.  Staib,  New  York  City;  C.  E. 
Picken,  Omaha. 


Foil-Lined  Bags  Not  Tabooed 

Under  a misapprehension  that  large  quantities 
of  tin  are  used  in  making  foil-lined  bags,  the  cof- 
fee roasters’  committee  which  recently  went  to 
Washington  agreed  with  the  War  Industries 
Board  to  discontinue  using  them.  The  makers 
immediately  got  in  touch  with  both  the  Food  Ad- 
ministration and  the  War  Industries  Board  and 
showed  them  that  the  use  of  these  foil  packages 
is  really  conserving  tin,  and  that  instead  of  their 
being  eliminated  they  should  have  the  hearty  en- 
dorsement of  the  tin  conservation  committee. 

As  a result  of  these  efforts,  F.  H.  Millard,  of 
the  United  States  Food  Administration,  an- 
nounced, “No  rule  has,  as  yet,  been  promulgated 
elminating  containers  such  as  the  sample  sub- 
mitted” (a  foil-lined  bag).  The  War  Industries 
Board  expressed  its  deep  interest  in  this  type  of 
package. 

Thomas  M.  Royal  & Co,,  leading  maflyf&cUdCers 
of  foil-lined  bags3  gtate: 
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“It  is  our  intention  to  continue  making  foil- 
lined  bags.  We  think  it  is  our  patriotic  duty  to 
keep  on  making  them,  as  the  tin  foil  we  use  con- 
tains only  3 per  cent  tin,  and  our  total  use  of  this 
metal  last  year  was  less  than  6 tons. 

“Thirty-six  thousand  tons  of  tin  plate  were 
used  in  the  same  period  for  coffee  and  tea  con- 
tainers, so  we  think  we  are  safe  in  saying  that  we 
have  a patriotic  duty  to  fulfill  in  making  these 
containers  in  as  large  a quantity  as  possible. 

“Ill  the  matter  of  conserving  shipping  space,  it 
is  interesting  to  note  that  eighty  bags  occupy  the 
same  cubic  space  as  a standard  1 -pound  can  or 
fiber  container.  A 5-ton  truck  or  motor  lorry 
will  carry  only  9,460  cans,  but  the  same  truck 
will  roll  along  easily  with  180,000  foil-lined  bags 
stuck  on  top  of  it.” 


|§g§  Carry  On!  Buy  More  Liberty  Bonds  ^ 


THOSE  ARMY  COFFEE  ROASTERS 
[from  a staff  correspondent] 
Washington,  D.  G,  Sept.  23,  1918. — A report 
has  been  going  around  in  army  circles  here  that 
some  members  of  the  Quartermaster’s  Department 
are  not  especially  pleased  that  a number  of  ex- 
ecutives of  coffee  roasting  firms  have  answered 
the  Department’s  call  for  volunteer  army  coffee 
roasters.  The  army  officials  prefer  men  who 
actually  do  roast  coffee,  and  have  no  desire  to 
draft  company  officials.  Lamm. 


|ij|  Carry  On!  Buy  More  Liberty  Bonds 


QUESTIONNAIRES  FOR  CACAO  TRADE 
The  war  service  committee  of  the  Cocoa  Bean 
Importers’  Association  has  warned  its  members  to 
promptly  return  to  the  War  Trade  Board  at 
Washington  the  questionnaires  which  were  sent 
out  to  the  cacao  trade  some  time  ago.  These  ques- 
tionnaires must  be  filled  out  and  filed  with  the 
War  Board  if  importers  desire  to  obtain  import 
allocations  and  licenses  for  cacao  beans  for  the 
remainder  of  1918. 


Carry  On!  Buy  More  Liberty  Bonds  ^ 


THE  ARMY’S  SOLUBLE  COFFEE 
Reports  from  the  American  army  in  France  in- 
dicate that  soluble  coffee  is  proving  to  be  an 
admirable  drink  for  troops  in  front-line  positions. 
The  coffee  contains  a high  percentage  of  caffein 
and  affords  an  excellent  stimulant  for  troops  in 
front-line  positions.  It  also  takes  the  place  of  the 
native  wines,  which  army  officials  find  undesirable 
for  our  soldiers  because  of  their  alcoholic  content 
and  impurities. 


MORE  PROFITS  FOR  ROASTERS 

Food  Administration  Agrees  to  Price  Advances 
on  Bulk  and  Certain  Specified  Pack- 
age Coffees  Sufficient  to  Equal 
Pre-War  Profits 

[from  a staff  correspondent] 

Washington,  D.  C.,  Oct.  3,  1918. 
PERMISSION  to  advance  the  price  of  bulk 
^ roasted  coffee  sufficient  to  offset  the  increas- 
ing cost  of  doing  business  has  finally  been  ob- 
tained by  the  coffee-roasting  trade>  from  the 
United  States  Food  Administration.  The  follow- 
ing telegram  was  sent  yesterday  from  the  Wash- 
ington office  of  the  Administration  to  coffee  roast- 
ers throughout  the  country : 

“While  opposed  to  a general  advance  in  the 
price  of  roasted  coffee  to  the  consumer,  the  Food 
Administration  will  permit,  where  necessary,  on 
bulk  roasted  coffee  an  advance  sufficient  in  price 
to  insure  roasters  a profit  in  cents  per  pound 
equal  to  their  pre-war  profits.  Owing  to  the 
elimination  of  expensive  packages  and  the  con- 
sequent saving  on  this  item,  it  is  assumed  that  an 
advance  on  package  coffees  is  not  warranted. 
Full  statements  satisfactory  to  the  Food  Admin- 
istration will  be  required  showing  that  the  ad- 
vance on  bulk  roasted  coffee  does  not  exceed  pre- 
war profits  and  is  warranted  in  each  particular 
case.” 

What  Went  Before 

The  coffee  roasters  have  been  appealing  to 
Washington  for  several  weeks  for  permission  to 
advance  prices.  In  fact,  some  firms  announced 
they  proposed  to  increase  their  prices.  When  the 
announcements  reached  Washington  early  in  Sep- 
tember the  Food  Administration  sent  the  follow- 
ing telegram  to  the  National  Coffee  Roasters’ 
Association  and  other  organizations  for  dis- 
semination among  their  members : 

“The  Food  Administration  would  look  with 
displeasure  on  any  advance  in  roasted  coffee  at 
the  moment.  We  trust  you  will  use  your  in- 
fluence with  your  members  to  prevent  any  ad- 
vance in  roasted  prices.” 

The  Food  Administration  received  assurances 
from  roasters  all  over  the  country  that  they  would 
abide  by  the  wishes  of  the  Administration.  A 
special  resolution  of  endorsement  was  received 
from  the  New  York  branch  of  the  National  Cof- 
fee Roasters’  Association.  It  said : “The  New 

York  branch  of  the  National  Coffee  Roasters’ 
Association  desires  to  go  on  record  as  heartily 
supporting  the  National  Food  Administration  in 
their  attitude  relative  to  roasted  coffee  prices, 
which,  in  their  judgment,  they  consider  necessary 
to  the  winning  of  the  war.”  Lamm. 
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Some  Package  Brands  Favored 
On  October  7 the  Food  Administration  recon- 
sidered the  matter  of  package  coffees,  and  decided 
to  extend  the  profits  allowed  on  roasted  coffee  to 
apply  to  packers  using  fiber  or  other  packages 
than  tin  containers.  Consideration  is  asked  for 
milds  in  blends  in  view  of  their  low  price  as  com- 
pared with  pre-war  quotations. 


New  York  Roasters  Express  Relief 
Coffee  roasters  in  New  York  have  felt  the  pinch 
of  increasing  costs,  and  consequently  they  feel 
that  the  Food  Administration’s  permission  to  ad- 
vance prices,  as  outlined  in  the  foregoing,  will 
bring  considerable  relief. 

Green  coffee  traders  look  upon  the  price  ad- 
vance in  roasted  coffee  with  considerable  jealousy. 
They  have  been  complaining  for  some  time  about 
the  Government  regulations  restricting  them  to  a 
margin  of  profit  that  is  constantly  narrowing  as 
the  Brazilian  prices  continue  to  go  upward. 


New  Orleans  Advances  Prices 

On  October  5 the  New  Orleans  roasters  had 
decided  on  their  rates  of  advance,  as  shown  in  the 
following  telegram  from  our  correspondent : 

New  Orleans,  La.,  Oct.  5. — All  roasters  here 
advancing  prices,  Saturday,  2 to  3 cents  per  pound 
on  basis  statement  of  Food  Administration.  In- 
cludes Merchants’  Coffee  Company,  American 
Coffee  Company,  Southern  Coffee  Mills  and 
others.  Casanas  has  no  statement  regarding 
action  by  members  of  association. 

E.  K.  Pelton. 

[The  last  sentence  refers  to  the  National  Coffee 
Roasters’  Association.] 


|Hl  Carry  On!  Buy  More  Liberty  Bonds  |gj| 

CHICORY  CROP  PROSPECTS 
Chicory  growers  report  that,  while  this  year’s 
acreage  of  chicory  actually  planted  is  not  quite  as 
large  as  usual,  the  present  outlook  is  for  a fair 
average  crop.  The  crop  of  1916  was  almost  a 
total  failure,  and  last  year’s  production  was  short, 
which  will  mean  a bare  market  when  the  new 
crop  begins  to  arrive.  In  an  effort  to  offset  this 
shortage,  growers  contracted  for  a larger  acreage 
than  usual  this  year,  but  farm  hands  were  drafted 
for  war  work,  and  as  a consequence  the  acreage 
was  reduced. 


One  of  the  many  patriotic  signs  posted  in  the 
National  Cash  Register  Company  at  Dayton 
reads  : “The  road  to  Berlin  begins  at  your  bench.” 
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LIBERTY  BONDS  IN  NEW  YORK 


Fourth  Loan  Campaign  is  Actively  Under 
Way  in  the  Coffee,  Tea  and 
Spice  Trades 

HTHE  coffee,  tea  and  spice  trades  in  New  York 
have  organized  for  the  Fourth  Loan,  and  are 
conducting  a strenuous  campaign  in  an  effort  to 
exceed  the  total  of  the  Third  Loan  subscription, 
which  amounted  to  $2,628,950. 

Reuben  J.  Ross,  special  representative  of  the 
Liberty  Loan  Committee,  who  was  in  charge  of 
the  Third  Loan  campaign  in  the  trade,  is  again 
on  hand.  Headquarters  have  been  established  at 
99  Front  street,  in  the  office  of  C.  G.  Bullard  & 
Co. 

John  W.  Edmonds,  of  Hard  & Rand,  is  chair- 
man of  the  Coffee,  Tea  and  Spice  Trade  Com- 
mittee. The  other  members  are : James  M. 

Montgomery,  vice-chairman ; Milton  E.  Hillman, 
secretary;  W.  H.  Aborn,  publicity,  and  H.  L. 
Jones,  chairman  for  Brooklyn. 

The  coffee  trade  committee  is:  Stephen  H. 

Dorr,  William  Bayne,  Jr.,  M.  R.  Mayer,  Christian 
Arndt,  Leon  Israel,  C.  L.  Meehan  T.  S.  B.  Neil- 
sen,  Frank  C.  Russell,  Victor  A.  Cahill,  Walter 
D.  Stuart  and  B.  B.  Peabody. 

The  tea  trade  committee  consists  of  T.  Ridgway 
Macy,  Robert  L.  Hecht,  S.  L.  Davis  and  Thomas 
Dunne. 

George  S.  Hutton  and  J.  Melville  Morris  com- 
prise the  spice  trade  committee. 

On  October  8 the  total  subscriptions  secured 
were  approximately  $1,141,000.  The  quota  for  the 
trade  is  $3,000,000,  just  twice  that  of  the  third 
loan  amount.  Some  of  the  larger  subscriptions 
secured  thus  are  : Carter,  Macy  & Co.,  $145,000 ; 

Hard  & Rand,  $100,000;  Leon  Israel  & Bros., 
$50,000;  J.  Aron  & Co.,  $50,000;  Winter,  Son  & 
Co.,  $25,000;  A.  C.  Israel,  $25,000;  Sorenson  & 
Neilson,  $20,000;  J.  W.  Edmonds,  $15,000;  H.  F. 
McCreery,  $15,000;  S.  A.  Schonbrunn  & Co., 
$12,500.  The  following  subscribed  $10,000  each: 
J.  H.  Recknagel  & Son,  George  F.  Wiemann 
Company,  John  E.  Johjnson,  Antioquia  Com- 
mercial Corporation,  Baker  Importing  Company, 
Irwin-Harrisons  & Crosfield,  A.  Rosenthal  & 
Sons  and  Williams,  Russell  & Co. 

^ Carry  On!  Buy  More  Liberty  Bonds 

A GREAT  HELP  IN  HIS  BUSINESS 

A.  A.  Pim,  Eugene,  Ore.,  writes:  “Enclosed  please 

find  check  for  $3.00,  for  which  renew  my  subscription  to 
your  valuable  Journal  for  two  years.  I consider  this 
money  well  spent,  as  the  information  is  a great  help  in 
my  business.” 
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BENEVOLENT  VALORIZATION 


Government-Owned  Corporation  Planned  to 
Stabilize  the  Coffee  Market,  Control 
Speculation  and  Protect  the 
Consumer 


BECAUSE  of  the  increasing  difficulty  in  han- 
dling the  coffee  situation  in  the  best  interests 
of  the  Allied  Powers,  Washington  authorities  are 
said  to  be  working  on  plans  for  a Government- 
owned  corporation  to  stabilize  the  coffee  market 
here  and  in  Brazil,  control  speculation,  give  the 
roaster  a square  deal  and  protect  the  consumer. 

Among  other  contributing  causes  for  this  con- 
templated action  is  the  charge  that  certain  firms 
in  the  green  coffee  trade,  by  means  of  pyramiding 
purchases,  are  making  excessive  profits  not  con- 
templated when  the  revised  coffee  regulations 
permitting  the  averaging  of  profits  were  promul- 
gated. 

The  War  Trade  Board,  the  Food  Administra- 
tion and  the  Shipping  Board  had  formulated  plans 
for  the  proposed  corporation  along  lines  similar 
to  the  sugar  and  wheat  equalization  boards,  wfien 
the  State  Department  intervened  and  the  matter 
was  held  in  abeyance,  pending  certain  diplomatic 
representations  and  exchanges  between  the  United 
States,  Brazil  and  other  coffee-producing . coun- 
tries. 

Meanwhile  much  uncertainty  prevails  in  the 
coffee  trade.  It  is  realized  that  any  Federal  buy- 
ing plan  is  likely  to  lead  to  complete  Govern- 
mental control  of  coffee  distribution  from  im- 
porter to  consumer.  The  trade  is  now  facing  the 
possibility  of  rationed  supplies. 

Carry  On!  Buy  More  Liberty  Bonds  ^ 


“M  & J”  COFFEE  BRAND  PROHIBITED 

Because  the  public  might  be  misled  into  be- 
lieving it  was  purchasing  genuine  Mocha  and 
Java  coffee,  the  Federal  Trade  Commission  has 
ordered  the  E.  E.  Gray  Coffee  Company,  Boston, 
to  discontinue  use  of  its  trade  name  “M  & J,”  or 
to  so  qualify  the  term  as  to  remove  all  possibility 
of  such  misunderstanding. 

The  Gray  Company,  which  sells  coffee  blends 
composed  of  “Santos”  and  “Colombian”  coffees, 
agreed  to  issuance  of  the  Commission’s  order 
without  introduction  of  testimony. 

^ Carry  On!  Buy  More  Liberty  Bonds 

How  sound  is  your  patriotism?  Will  you  back 
it  up  with  your  dollars  ? Money  talks ! 


GAS  ROASTING  TO  SAVE  COAL 


Some  Chicago  Roasters  Change  Over  at  the 
Suggestion  of  the  Local  Fuel  Adminis- 
trator— No  Order  from  Washington 

A CTING  upon  the  suggestion  of  Harold 
Almert,  Director  of  Conservation,  Illinois 
Division,  U.  S.  Fuel  Administration,  some  of  the 
large  Chicago  coffee  roasters  are  changing  their 
roasting  equipments  over  from  coal  to  gas.  The 
plants  of  the  Durand  & Kasper  Company  and 
Chase  & Sanborn  have  been  so  altered  within  the 
last  six  weeks. 

No  orders  or  suggestions  to  change  over  coffee - 
roasting  plants  from  coal  to  gas  have  been  issued 
by  the  Gas  Section  of  the  Fuel  Administration  in 
Washington,  and  at  last  accounts  the  Administra- 
tion had  no  intention  of  placing  any  restriction 
on  the  use  of  coal  for  roasting  coffee.  Washing- 
ton, however,  admits  that  sometimes  local  admin- 
istrators act  independently,  and  this  is  apparently 
what  happened  in  Chicago. 

According  to  Mr.  Almert,  the  Illinois  conserva- 
tion department  “has  initiated  no  investigation  or 
issued  any  order”  prohibiting  the  use  of  coal  or 
coke  by  coffee-roasting  establishments,  but 
wherever  the  latter  reported  difficulty  in  getting 
supplies  the  department  investigated,  and  in  some 
cases  advised  changing  over  from  coal  to  gas, 
thinking  it  was  cheaper.  But  that  was  before 
the  local  gas  company  was  granted  a 65  per  cent 
increase  on  gas  for  industrial  consumption,  mak- 
ing the  roasters  fuel  cost  considerably  higher  on 
gas  than  on  coal.  However-,  Mr.  Almert  says  that, 
looking  at  the  proposition  from  the  viewpoint  of 
the  consumer,  this  increase  means  an  added  cost 
of  only  1/100  of  a cent  a pound;  wherefore,  he 
put  it  up  to  the  roasters  as  a body  as  to  whether 
they  wouldn’t  patriotically  volunteer  to  make  the 
change  because  of  the  expected  winter  shortage, 
even  if  it  did  cost  them  more,  because  only  in 
this  way  would  it  be  possible  to  supply  house- 
holders and  those  industries  which  could  not  be 
reached  with  gas  service  or  which  could  not  use 
gas  or  oil. 

|fi§  Carry  On!  Buy  More  Liberty  Bonds  ^ 

COFFEE  PROPAGANDA  OFFICE  IN  N.  Y. 

The  Sociedade  Promotora  da  Defeza  do  Cafe, 
the  Brazilian  organization  for  promoting  the  con- 
sumption of  coffee  in  this  country,  has  opened  an 
American  office  at  74  Wall  street,  New  York,  with 
Th.  Langgaard  de  Menezes,  the  society’s  Ameri- 
can representative,  in  charge. 
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COFFEE  ROASTERS  TO  CONVENE 


Annual  Meeting  of  the  National  Coffee  Roast- 
ers’ Association  Will  Be  Held  at 
Cleveland,  November  13-14 

THE  eighth  annual  convention  of  the  National 
Coffee  Roasters’  Association  will  be  held  No- 
vember 13  and  14  at  the  Hotel  Winton,  Cleve- 
land. Carl  W.  Brand,  of  the  Widlar  Company, 
Cleveland,  chairman  of  the  convention  committee, 
states  that  it  will  be  a strictly  business  and  win- 
the-war  meeting. 

Mr.  Brand  was  guest  at  a luncheon  at  the 
Bankers’  Club  of  New  York  on  the  evening  of 
September  25,  attended  by  twenty-two  members 
of  the  local  branch  of  the  national  organization. 
He  told  them  something  about  the  plans  for  the 
coming  meeting  and  urged  a goodly  representa- 
tion from  New  York. 

According  to  Mr.  Brand  one  of  the  important 
topics  to  be  discussed  will  be  the  feasibility  of 
discontinuing  the  practice  of  prepaying  freight 
charges,  making  them  f.  o.  b.  the  point  of  ship- 
ment instead.  He  also  stated  that  plans  are  under 
way  for  increasing  the  service  rendered  to  mem- 
bers, and  this  will  be  taken  up  at  the  convention 
sessions. 

In  view  of  Cleveland’s  central  location,  and 
also  because  of  the  urgent  need  for  fullest  co- 
operation among  coffee  roasters  in  order  to  meet 
war-time  problems,  the  convention  committee 
anticipates  a large  attendance.  A cordial  invita- 
tion is  extended  to  the  ladies. 

G.  W'.  Toms,  secretary  of  the  organization,  has 
requested  that  suggestions  for  subjects  to  be  pre- 
sented at  the  convention  be  submitted  to  him. 

The  members  of  the  convention  committee,  in 
addition  to  Chairman  Brand,  are:  John  A. 

Brahney,  The  Wm.  Edwards  Company,  Cleve- 
land ; Emmett  G.  Beeson,  National  Grocer  Com- 
pany, Detroit ; M.  H.  Gasser,  The  Gasser  Coffee 
Company,  Toledo,  and  Frank  S.  Harmon,  The 
Weideman  Company,  Cleveland. 

The  annual  dinner  is  scheduled  on  the  evening 
of  Wednesday,  November  13,  at  the  Hotel  Winton. 


THE  ARMY’S  TEA  AND  COCOA  NEEDS 
[from  a staff  correspondent] 
Washington,  D.  C.,  Sept.  30,  1918. — The  fol- 
lowing lots  of  tea  are  to  be  purchased  soon  by 
the  Quartermaster’s  Department  of  the  army: 
240  half  packages  of  Ceylon;  144,572  pounds  of 
English  Breakfast,  in  bulk;  16,060  pounds  of 
Oolong,  in  bulk ; 360  pounds  of  Oolong,  in  fiber 


cans ; 27,818  pounds  of  gunpowder ; 19,560  pounds 
of  Young  Hyson,  in  bulk.  The  Department  will 
purchase  300  pounds  of  breakfast  cocoa  in  5-pound 
also  purchase  300  pounds  of  breakfast  cocoa  in 
5-pound  cans,  and  77,640  pounds  in  half-pound 
cans. 

The  foregoing  articles  are  for  use  in  this 
country  in  addition  to  stocks  already  on  hand. 
No  tea  is  purchased  in  the  United  .States  for  our 
overseas  forces,  it  being  brought  direct  from  pro- 
ducing countries.  Lamm. 

]H|  Carry  On!  Buy  More  Liberty  Bonds  ^ 

JAVA  AND  SUMATRA  TEAS 

Returns  to  the  end  of  1917  show  that  there  were 
twenty-five  tea  plantations  on  Sumatra’s  East 
Coast,  with  a total  area  of  about  8,000  hectares. 
The  shipments  in  1917  amounted  to  3,583,274  half 
kilos,  as  against  3,066,880  half  kilos  in  1916  and 
1,276,614  half  kilos  in  1915. 

Total  exports  of  tea  from  Java  to  Canada 
and  America  in  1917  were  32,568,000  half  kilos, 
and  from  January  1 to  May  1 1,542,000  to  Canada 
and  8,872,000  to  the  United  States,  as  against 
1,230,150  during  the  same  period  of  1917. 


^ Carry  On!  Buy  More  Liberty  Bonds  ^ 


MUSIC  FOR  THE  NAVY 
The  Lower  Wall  Street  Business  Men’s  Asso- 
ciation’s drive  for  donations  of  musical  instru- 
ments for  our  sailors  has  developed  a larger  field 
than  was  anticipated.  Unexpected  calls  are  being 
received  from  the  Red  Cross  and  the  War  Camp 
Community  Service  as  well  as  sailors. 

Of  the  donations  already  made,  75  per  cent 
have  come  from  business  women.  To  enlist  the 
co-operation  of  other  women  a patriotic  meeting 
for  the  fair  sex  was  held  September  26  at  the 
New  York  Sugar  and  Coffee  Exchange.  Promi- 
nent men  and  women  made  speeches,  and  music 
was  furnished  by  the  Armed  Guard  U.  S.  N. 
Orchestra. 


COFFEE  EXCHANGE  PRESIDENT  OUT 
George  W.  Lawrence,  who  has  been  president 
of  the  New  York  Coffee  and  Sugar  Exchange 
since  January,  1917,  resigned  in  September  to 
devote  his  efforts  more  fully  to  his  duties  as  head 
of  the  Coffee  Division  of  the  United  States  Food 
Administration.  Mr.  Lawrence  has  served  the 
Exchange  for  nine  years  in  the  offices  of  presi- 
dent, vice-president  and  on  the  board  of  gov- 
ernors, 
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COFFEE  RULE  CHANGED 


The  Food  Administration  Has  Amended  Regu- 
lation No.  1 Covering  Reasonable  Profits 
on  Green  Coffee 


THE  Food  Administration’s  regulations  gov- 
erning importers,  wholesalers,  retailers  and 
all  other  dealers,  either  buying  or  selling  green  cof- 
fee, have  again  been  amended.  On  September  11 
an  order  was  issued  changing  Rule  1,  covering 
reasonable  profits,  to  read  as  follows : 

Rule  1.  Licensees  Entitled  to  Reasonable 
Profit — The  licensee  in  any  sale  of  green  coffee 
shall  take  no  more  than  a reasonable  profit  over 
the  cost  of  the  particular  coffee  sold,  provided 
that  any  sale  of  spot  coffee  shall  be  made  at  not 
more  than  a reasonable  profit  over  the  average 
cost  of  his  entire  stock  of  spot  coffee.  Each 
growth  of  coffee  shall  be  averaged  separately. 

The  licensee  in  arriving  at  the  cost  shall  in- 
clude any  gain  or  loss  resulting  from  any  actual 
hedging  transaction  on  a coffee  exchange.  For 
the  purpose  of  this  rule  an  actual  hedging  trans- 
action on  a coffee  exchange  shall  only  include 
transactions  in  which  the  sale  or  purchase  made 
is  finally  closed  or  offset. 

In  calculating  the  profit  permitted  by  this  rule 
the  licensee  shall  not  include  the  gain  or  loss  from 
more  than  one  hedging  transaction  on  the  same 
lot  or  stock  of  coffee.  But  the  position  of  this 
transaction  may  be  switched  from  one  month  to 
another,  provided  that  all  profits  or  losses  from 
any  hedging  transaction,  and  all  facts  regarding 
the  switching  of  any  hedge  from  one  month  to 
another,  are  included  in  the  licensee’s  reports. 

The  licensee  shall  keep  any  speculative  account 
of  the  coffee  exchange  entirely  separate  from 
such  hedging  transactions,  and  the  gain  or  loss 
resulting  therefrom  shall  not  be  considered  in 
determining  the  cost  of  his  hedged  stock  of  coffee. 

Note  1.  Attention  is  called  to  General  Rule  23,  govern- 
ing all  licensees,  which  prohibits  the  making  of  combination 
sales.  Under  that  rule  combination  sales  of  two  growths 
of  coffee,  for  example,  Rio  and  Guatemala,  at  an  average 
price,  or  at  separate  prices  that  would  give  an  excessive 
profit  on  either,  are  prohibited. 

Note  2.  This  amendment  applies  to  all  sales  made  after 
the  date  thereof. 

As  regards  trading  on  the  New  York  Coffee 
and  Sugar  Exchange,  the  Food  Administration 
warned  the  members  that  after  September  13 
trading  in  coffee  for  delivery  in  December  would 
not  be  permitted,  except  for  actual  liquidation  of 
December  contracts  outstanding  at  the  time.  The 
Exchange  members  were  also  warned  that  no 
member  shall  receive  delivery  for  himself  if  he 
does  not  hold  a license,  nor  for  a customer  who 
does  not  hold  a license. 

New  coffee  import  rule 

The  War  Trade  Board  has  issued  a new  rule, 
No.  234,  which  is  to  the  effect  that  coffee  import 


license  numbers  will  in  future  be  accepted  by 
United  States  Consuls  at  the  port  of  shipment 
only  on  direct  information  from  the  War  Trade 
Board,  either  by  cable  at  the  licensee’s  expense 
or  by  mail,  as  desired.  Consular  agents  are  not 
permitted  to  accept  license  numbers  furnished 
them  by  shippers,  as  they  have  heretofore  done. 
Importers  who  wish  their  numbers  cabled  should 
immediately  arrange  for  this  service  with  the 
Bureau  of  Imports,  War  Trade  Board,  at  Wash- 
ington. The  rule  went  into  effect  October  1. 


|igg  Carry  On!  Buy  More  Liberty  Bonds 


A CRITICISM  OF  TEA  RATIONING 

A British  tea  man  in  talking  about  the  ration- 
ing of  tea  recalled  that  the  London  tea  market 
season,  according  to  immemorial  custom,  has  been 
supposed  to  close  on  May  31.  He  pointed  out 
that  on  that  date  this  year  the  stock  of  tea  in  the 
United  Kingdom  was  not  less  than  103,636,000 
pounds,  against  an  average  at  the  same  period  for 
each  of  the  previous  six  years  of  only  86,783,000 
pounds. 

Upon  this  he  scouted  the  necessity  for  a 
system  of  rationing  under  which  every  tea 
drinker  in  the  land  should  be  limited  to  two 
ounces  per  week,  and  all  dealers  thereupon  forced 
into  a most  deplorable  scramble  for  customers  to 
register  with  them  for  their  supplies.  He  further- 
more declared  that  the  shortage  in  tea  experienced 
last  October  and  November  was  caused  by  the 
controlling  authorities  being  unable  to  spare  the 
ships  to  fetch  it  here  from  the  producing  countries. 
When  the  Government,  however,  began  to  deal 
in  tea  itself  the  ships  were  found,  and  the  above-v 
mentioned  stock  of  over  a hundred  million 
pounds  is  the  result.  He  added  that  the  present 
stock  was  the  largest  at  the  end  of  May  that  has 
ever  been  known  in  the  tea  trade.  It  is  perhaps 
small  wonder  that  when  these  , figures  became 
known  national  tea  rationing  was  postponed. 


^ Carry  On!  Buy  More  Liberty  Bonds 

NAVY  AWARDS  TEA  CONTRACTS 
[from  a staff  correspondent] 
Washington,  D.  C.,  Sept.  23,  1918. — M.  J. 
Braridenstein  & Co.,  San  Francisco,  have  been 
awarded  a contract  by  the  Navy  Department  to 
supply  150,000  pounds  of  tea  to  the  Brooklyn 
navy  yard  at  $38,625,  and  15,000  pounds  of  tea  to 
the  Mare  Island  navy  yard  at  $3,675. 

J.  C.  Whitney  & Co.,  Chicago,  have  secured  a 
similar  contract  to  also  supply  150,000  pounds  of 
tea  to  the  Brooklyn  navy  yard  at  $41,250. 
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WHO’S  WHO  IN  THE  TRADE 


An  Appreciation  of  Stephen  H.  Dorr,  President 
of  the  New  York  Coffee  and 
Sugar  Exchange 


O TEPHEN  H.  DORR,  who  on  October  7 was 
elected  president  of  the  New  York  Coffee  and 
Sugar  Exchange,  succeeding  George  W.  Law- 
rence, is  a happy  choice  for  this  important  office. 
He  has  the  confidence  of  his  fellows,  is  senior 
partner  of  a firm  of  standing  in  the  coffee  trade, 
and  has  a clean-cut  reputation  for  business  in- 
tegrity. 

It  requires  more  than  ordinary  tact  and  ex- 
ecutive ability  to  conduct  the  affairs  of  the  Coffee 
Exchange,  especially  under  present  war-time  con- 
ditions, It  is  generally  agreed  that  Mr.  Dorr 
possesses  the  necessary  qualifications  and  will  be 
equal  to  the  requirements.  He  states  that  he  has 
certain  plans  in  mind  designed  to  increase  the  use- 
fulness of  the  Exchange,  but  that  many  of  them 
will  doubtless  have  to  await  the  end  of  the  war. 

Mr.  Dorr  was  born  in  Orange,  N.  J.  Before  his 
education  was  completed  his  father  died,  and  he 
was  obliged  to  begin  working  at  the  age  of  six- 
teen. He  has  always  been  in  the  coffee  trade, 
starting  as  office  boy  with  Taylor  & Taube,  coffee 
and  sugar  brokers,  New  York.  Before  leaving 
this  firm,  at  the  age  of  twenty-one,  to  start  in 
business  on  his  own  account.,  he  had  charge  of 
the  coffee  department. 

In  1898  he  entered  into  partnership  with  Francis 
D'.  Arnold,  son  of  B.  G.  Arnold,  the  well-known 
‘‘Coffee  King”  of  his  day.  The  elder  Arnold  was 
the  first  president  of  the  Coffee  Exchange.  Francis 
D.  Arnold  died  in  1906,  but  the  firm  name  con- 
tinues as  Arnold,  Dorr  & Co.,  and  is  to-day  one 
of  the  leading  coffee  brokerage  houses  of  the 
country. 

Mr.  Dorr’s  son,  Goldthwaite  H.  Dorr,  is  serv- 
ing in  Italy  with  the  Harvard  unit  Red  Cross 
Ambulance.  He  has  been  awarded  a Medal  of 
Valor  by  the  King  of  Italy.  Mr.  Dorr’s  oldest 
son,  the  late  Stephen  H.  Dorr,  Jr.,  has  made  the 
supreme  sacrifice.  He  was  in  the  United  States 
Aviation  Service,  and  was  killed  on  August  20, 
1917,  while  flying  at  Toronto,  Canada.  In  testi- 
mony of  his  service  to  the  cause  an  aviation  field 
at  Arcadia,  Fla.,  has  been  named  for  him.  Mr. 
Dorr’s  daughter,  Virginia,  is  driving  an  ambu- 
lance for  the  Red  Cross  Ambulance  Corps  in 
New  York. 

Mr.  Dorr  has  been  vice-president  of  the  New 
York  Coffee  and  Sugar  Exchange  for  one  year 


and  a member  of  the  board  of  governors  for  eight 
years.  He  was  chairman  of  the  New  York  Cof- 
fee, Tea  and  Spice  Trade  Committee  for  the 
Third  Liberty  Loan.  He  was  a member  of  the 
Coffee  Advisory  Committee  lately  appointed  by 
Herbert  Hoover  to  co-operate  in  matters  affecting 
the  coffee  trade. 

Mr.  Dorr  is  prominent  socially,  not  only  in  his 
home  town  at  Nutley,  N.  J.,  but  .also  throughout 
Greater  New  York.  He  is  a member  of  the 
Yountakah  Country  Club,  Nutley,  N.  J. ; the 
Wyandanch  Club,  Smithtown,  L.  I.,  and  the  New 
York  Club  and  Downtown  Association  of  New 
York. 


YOUTH  AND  THE  LURE  OF  COFFEE 

James  Lane  Allen,  in  The  Kentucky  Warbler, 
again  tells  a tale  of  the  Blue  Grass  country  and 
of  a young  hero  who  wanders  after  a bird’s  note 
to  find  romance  and  the  key  to  his  own  locked 
nature. 

Here  is  an  incident  from  his  first  forest  ad- 
venture : “There  wias  one  tree  he  curiously 

looked  around  for,  positive  that  he  should  not  be 
blind  to  it  if  fortunate  enough  to  set  his  eyes  on 
one — the  coffee  tree.  That  is,  he  felt  sure  he’d 
recognize  it  if  it  yielded  coffee  ready  to  drink, 
of  which  never  in  his  life  had  they  given  him 
enough.  Not  once  throughout  his  long  troubled 
experience  as  to  being  fed  had  he  been  allowed  as 
much  coffee  as  he  craved.  Once,  when  younger, 
he  had  heard  some  one  say  that  the  only  tree  in 
all  the  American  forests  that  bore  the  name  of 
Kentucky  was  the  Kentucky  coffee  tree,  and  he 
had  instantly  conceived  a desire  to  pay  a visit  in 
secret  to  that  corner  of  the  woods.  To  take  his 
cup  and  a few  lumps  of  sugar  and  sit  under  the 
boughs  and  catch  the  coffee  as  it  dripped  down. 

. . . No  one  to  hold  him  back  ...  as  much 
as  he  wanted  at  last.  . . . The  Kentucky  coffee 
tree — his  favorite  in  Nature!” 


PRIORITY  FOR  COFFEE 
Coffee  and  baking  powder  are  listed  among  the 
foods  which  the  War  Industries  Board  has 
grouped  in  Class  1 of  its  priority  classifications. 
This  list  governs  the  supply  of  fuel,  labor,  ma- 
terials, capital  and  transportation  facilities. 

Food  containers  and  cotton,  jute  and  hemp 
bags  are  placed  in  Class  4. 


Carry  Oil!  Buy  More  Liberty  Bonds 

The  chief  business  of  the  tea  and  coffee  trade 
to-day  is  to  help  win  the  war: 


SPICES  AND  EXTRACTS 

<1 A department  of  particular  interest  to  spices  importers,  grinders  and  dealers 
and  manufacturers  of  flavoring  extracts,  perfumes  and  toilet  preparations. 


NEW  SPICE  SECTION  APPROVED 


The  Formation  of  a Grinders’  Auxiliary  to  the 
American  Trade  Spice  Association 
Has  Been  Agreed  Upon 

A T a meeting  held  in  New  York  on  September 
25,  the  directors  of  the  American  Spice 
Trade  Association  approved  the  organization  of 
the  American  Spice  Grinders’  Section  of  the 
parent  body.  A special  meeting  of  the  associa- 
tion has  been  called  for  October  23  in  New  York 
to  pass  on  the  directors’  action,  and  also  to  dis- 
cuss the  question  of  increasing  the  dues,  engaging 
a paid  secretary  and  a permanent  counsel  for  the 
association  and  other  pressing  matters  of  interest 
to  the  spice  trade  generally. 

The  American  Sprice  Grinders’  Section  was  first 
proposed  at  the  last  annual  meeting  of  the  Spice 
Trade  Association  for  the  purpose  of  broadening 
the  service  of  the  association  to  its  manufacturing 
members.  At  that  time  W.  W.  McCormick,  John 
Clarke,  R.  E.  Heekin,  J.  W.  Koehrman  and  J.  D. 
Warfield  were  appointed  as  a committee  to  can- 
vass the  situation  and  report  to  the  directors. 

The  committee  reported  at  a two-session  con- 
ference held  in  New  York  early  in  September. 
John  Clarke,  who  is  vice-president  of  the  Ameri- 
can Spice  Trade  Association,  first  presided  as 
chairman,  but  made  way  for  S.  J.  Sherer,  of  the 
Sherer-Gillet  Company,  to  represent  the  manu- 
facturing element  of  the  association.  N.  L. 
Schmid,  of  the  Woolson  Spice  Company,  was 
chosen  temporary  secretary.  During  the  confer- 
ence it  developed  that  if  the  spice  association 
could  not  accept  the  proposal  the  grinders  would 
try  to  form  a section  with  the  American  Specialty 
Manufacturers’  Association. 

F.  H.  Millard,  representing  the  U.  S.  Food  Ad- 
ministration, asked  the  spice  men  present  to  do 
their  utmost  to  economize'  in  the  use  of  tin  and 
steel,  and  to  do  away  with  the  use  of  all-metal 
and  uneconomical  cartons.  The  conference  dis- 
cussed Mr.  Millard’s  recommendations,  and  re- 
solved to  eliminate  all  small  packages  for  ground 
spices,  other  than  2-,  4-,  8-  and  16-ounce  contain- 
ers and  bulk  packages  smaller  than  6 pounds. 
The  spice  men  also  agreed  to  substitute  paper  and 


fiber  packages  for  all-tin  and  tin  top-and-bottom 
containers  as  soon  as  their  present  stocks  of 
metallic  cartons  are  used  up. 

The  following  firms  interested  in  the  spice 
trade  were  represented  at  the  meeting: 

Austin  Nichols  Company,  B.  Fischer  & Co., 
Knickerbocker  Mills  Company,  and  John  Clarke 
& Co.,  of  New  York;  Clawson  & Co.,  A.  Colburn 
Company,  J.  K.  Laudenslager,  Mcllvaine  Bros., 
L.  H.  Parke  Company,  and  Weikel  & Smith  Spice 
Company,  of  Philadelphia;  McCormick  & Co.,  and 
W.  H.  Grawford  Company,  of  Baltimore ; Hanley 
& Kinsella  Coffee  & Spice  Company,  St.  Louis ; 
Heekin  Spice  Company,  Cincinnati;  Sherer-Gillett 
Company,  Wixon  Spice  Company,  and  Thomson 
& Taylor  Spice  Company,  of  Chicago;  Jones  Bros. 
Company,  Brooklyn ; D.  & L.  Slade  Company, 
Boston ; W’idlar  Company,  Cleveland,  and  the 
Woolson  Spice  Company,  Toledo. 

jig  Carry  On!  Buy  More  Liberty  Bonds  jig 

EXTRACT  MAKERS’  TROUBLES 


Some  of  the  Vexing  Problems  Which  Are  Dis- 
turbing Manufacturers  of  Food 
and  Beverage  Flavors 

nPHE  flavoring  extract  manufacturing  trade  has 
A been  in  an  unsettled  condition  for  several 
months,  owing  to  Internal  Revenue  regulations. 
To  clear  up  the  uncertainty  existing  in  the  minds 
of  members  of  the  Flavoring  Extract  Manufac- 
turers’ Association,  President  F.  P.  Beers  re- 
cently headed  a committee  of  six  to  confer  with 
Deputy  Internal  Revenue  Commissioner  West  at 
Washington. 

Some  of  the  matters  that  have  been  disturbing 
the  trade  are : statements  by  some  local  revenue 
inspectors  to  retail  merchants  that  they  should 
have  an  internal  revenue  license  to  handle  flavor- 
ing extracts,  even  when  sold  for  proper  purposes ; 
declarations  by  certain  inspectors  that  all  prepara- 
tions containing  non-beverage  alcohol  should  be 
labeled,  “This  preparation  has  been  made  with 
non-beverage  alcohol,  and  the  sale  or  use  thereof 
for  beverage  purposes  will  render  the  vendor  or 
user  liable  to  severe  penalties” ; rumors  that 
flavoring  extract  manufacturers  using  non- 
beverage alcohol  might  have  to  take  out  rectifiers’ 
licenses,  and  wholesalers  and  retailers  of  those 
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extracts  might  have  to  have  wholesale  and  retail 
liquor  dealers’  licenses. 

At  the  conference  Commissioner  West  said  that 
retailers  do  not  require  a license,  that  the  label 
quoted  above  is  not  necessary  except  on  such 
articles  as  are  generally  used  by  physicians  and 
pharmacists,  and  that  rectifier  and  liquor  dealer 
licenses  are  not  required  unless  the  articles  are 
sold  for  beverage  purposes.  The  Commissioner 
also  suggested  that  extract  manufacturers,  whole- 
salers and  retailers,  advise  the  Washington 
officials  if  an  inspector  or  collector  endeavors  to 
assess  licenses  against  them. 

At  the  hearing  the  committee  was  informed 
that  the  Internal  Revenue  Department  insisted 
upon  a standard  for  sub-standard  non-alcoholic 
beverages,  and  that  manufacturers  would  be  re- 
quired to  live  up  to  it.  The  association  was  asked 
to  submit  standards,  and  ha5  the  matter  under 
consideration. 

||g  Carry  Oil!  Buy  More  Liberty  Bonds  ^ 

SPICE  PRICES  IN  CANADA 

In  the  Past  Year  Quotations  Have  Shown  a 
Sharp  Advance  and  Supplies  Are 
Hard  to  Find 

[special  correspondence] 

Kingston,  Ont.,  Sept.  13,  1918. 
TOURING  the  past  year  the  prices  of  spices  in 
Canada  have  risen  sharply,  and  importers 
find  it  difficult  to  obtain  supplies  in  sufficient 
quantities  to  take  care  of  the  demand.  Peppers, 
which  a year  ago  sold  at  35  to  38  cents  for  black 
and  38  to  45  cents  for  white,  are  now  44  to  46 
cents  and  50  to  55  cents  a pound,  respectively. 
Cloves  are  reported  rather  scarce  and  in  moderate 
demand ; prices  which  last  year  ranged  from  40  to 
55  cents  are  now  75  to  85  cents  a pound.  Allspice 
is  in  active  demand  in  a rising  market. 

It  is  stated  that  stocks  of  nutmegs  in  first  hands 
are  small  and  poorly  assorted ; prices  during  the 
year  have  advanced  about  5 cents  a pound. 
Gingers  show  little  change,  though  Jamaicas  are 
higher  owing  to  brisk  export  demand  which  has 
depleted  spot  stocks ; prices  ranged  from  25  to 
35  cents  a year  ago  and  are  now  30  to  40  cents. 
Paprika  is  higher  in  price,  due  to  existing  con- 
ditions of  transportation,  the  bulk  of  supplies 
coming  from  Spain  with  few  bottoms  available. 

Many  grades  of  seeds  and  herbs  are  quite  ac- 
tive. Importers  are  finding  that,  because  of  high 
prices  abroad,  they  are  able  to  use  spot  stocks  to 
advantage  to  fill  urgent  orders.  Spot  supply,  as 
a consequence,  has  been  depleted,  and  celery  seed, 


caraway  and  thyme  are  considerably  higher.  Mus-' 
tard  seed,  which  brought  25  to  30  cents  a pound 
last  year,  is  38  to  45  cents  to-day. 

. - • 

^ Carry  On!  Buy  More  Liberty  Bonds  ^ 

GUADELOUPE’S  VANILLA  CROP 


A Bumper  Harvest  Was  Produced  in  the  First 
Five  Months  of  1918,  and  Most  of  It 
Was  Sent  to  the  United  States 

[special  correspondence] 

Guadeloupe,  F .W.  I.,  July  16,  1918. 

' I ’HE  crop  of  vanilla  harvested  and  cured  dur- 
ing  the  first  five  months  of  1918  proved  to  be 
the  best  that  Guadeloupe  has  ever  produced.  The 
following  table  gives  the  figures  for  the  exports 
of  vanilla  and  vanillon  during  1915,  1916,  1917  and 
the  first  six  months  of  1918: 

Exports  to 

Total  Exports  United  States 

Year  Pounds  Value  Pounds  Value 

1915  42,441  $46,372  34,842  $37,530 

1916  69,401  ’ 68,382  51,370  44,971 

1917  41,985  67,824  37,900  62,070 

1918  (Jan.  1-June  30) ....  69,652  112,067 

Figures  for  the  total  exports  of  these  products 
during  the  first  half  of  1918  are  not  available,  but 
it  is  an  established  fact  that  almost  all  of  the  ship- 
ments went  to  the  United  States. 

In  spite  of  the  exceptionally  large  crop  prices 
for  both  green  and  cured  beans  did  not  fall  below 
those  paid  during  1917,  the  average  prices  for  both 
years  having  been  4 francs  per  kilo  for  green 
beans  and  20  francs  per  kilo  for  well-cured  beans. 
There  were  several  new  buyers  in  the  field,  and 
competition  was  keen. 

Most  of  the  exporters  succeeded  in  shipping  their 
goods  before  the  War  Trade  Board  prohibited 
the  importation  of  vanilla  from  the  West  Indies, 
but  two  or  three  of  them  delayed  too  long  and 
now  have  stocks  on  their  hands.  Estimates  as  to 
the  quantity  of  cured  beans  now  in  Guadeloupe 
vary  widely,  but  it  is  very  probable  that  the  total 
does  not  exceed  i8,oco  pounds.  H.  T.  W. 

|lj§  Carry  O11!  Buy  More  Liberty  Bonds  ^ 

ESSENTIAL  OIL  REAPPRAISEMENT 
On  reappraisal  of  a shipment  of  essential  oil 
from  Batavia,  Java,  the  Board  of  General  Ap- 
praisers, New  York,  set  the  rate  at  8 florins  in- 
stead of  4.26'florins,  as  entered.  The  drums  were 
added. 


NEW  YORK  SPICES  UNIFORMLY  GOOD 
A survey  of  the  quality  of  spices  used  by  New 
York  City  sausage  manufacturers  indicates  that 


October,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


337 


the  various  spices  on  the  market  in  New  York  are 
uniformly  up  to  standard.  Of  forty-four  samples 
tested  only  ten  showed  variations  from  the  De- 
partment of  Agriculture’s  standards,  and  these 
variations  were  so  slight  as  to  be  negligible. 


Carry  On!  Huy  More  Liberty  Bonds  }H§ 


GROCERY  TRADE  DIGEST 

•I  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy 
readers. 


Grocers  Behind  Paper  Saving  Drive 
Both  wholesale  and  retail  grocers  have  been 
requested  by  the  War  Industries  Board  to  co- 
operate in  the  conservation  of  the  paper  supply. 
The  Pulp  and  Paper  Section  declared  in  its  bul- 
letin to  grocers  that  pulp  and  paper  mills  have 
been  placed  upon  the  preference  list  with  the  ex- 
press understanding  that  all  waste  be  eliminated 
and  every  possible  economy  be  practised.  The 
statement  also  pointed  out  that  “Grocers  are  im- 
portant users  of  paper  and  are  expected  to  make 
a substantial  curtailment  in  their  annual  require- 
ments. Unless  they  do  this  their  supply  for  es- 
sential purposes  cannot  be  maintained.” 


Macaroni  Packages  Standardized 
Several  representatives  of  the  alimentary  paste 
industry  recently  agreed  to  hereafter  restrict 
themselves  to  putting  up  their  macaroni,  spa- 
ghetti and  noodles  in  three  standard  size  packages. 


Salt  Men  on  Conservation  Basis 
Salt  producers  have  agreed  to  the  Food  Ad- 
ministration’s request  to  conserve  war  necessities 
and  will  pack  their  product  in  only  five,  ten, 
twenty-five  and  larger  standardized  cotton  sacks. 
When  packed  in  wood  the  barrels  will  be  hooped 
with  wood  instead  of  steel. 

The  Sugar  Situation 

America,  which  exported  140,000,000  bushels  of 
wheat  in  the  closing  crop  year,  where  less  than 
20,000,000  bushels  surplus  appeared,  is  called  upon 
now  to  exercise  like  virtue  with  sugar.  The 
burden  of  maintaining  Allied  supplies  falls  on  our 
resources.  No  sugar  comes  from  Central  Europe, 
none  from  Java;  from  Hawaii  and  West  Indies 
less  than,  usual.  French  sugar  territory  is  over- 
run by  German  armies;  French  sugar  mills  are 


taken  and  destroyed.  Submarine  sinkings  and 
losses  by  battle  have  cost  us  great  stores ; labor 
shortage  makes  inroads  on  production. 

For  England  the  allowance  is  two  pounds  of 
sugar  a month;  for  France,  one  pound;  for  Italy, 
one  pound.  America  seeks  to  share  equally  with 
all  who  sit  at  the  common  table,  joined  in  the 
common  defense. 


California  Grocers  Shortening  Credits 
Taking  a leaf  out  of  the  wholesalers’  book,  the 
California  retailers  are  beginning  to  restrict 
credits  to  30  days,  and  where  feasible  to  put  every- 
one on  a cash  basis.  When  credit  is  granted  the 
grocers  are  being  urged  by  their  association  to 
secure  references  and  to  investigate  thoroughly 
the  customer’s  financial  ability  to  pay  the  bills. 
They  also  are  asked  not  to  carry  more  than  forty 
to  sixty  days’  supplies,  even  of  such  goods  as  are 
not  restricted  by  the  Food  Ad  ninistration. 


Cankers  to  Meet  at  Chicaco 
The  National  Canners’  Association  and  Allied 
Industries  will  hold  their  1919  convention  in 
Chicago,  at  the  Hotel  La  Salle,  during  the  week 
beg  hiring  February  ic. 


Wholesalers  Give  Up  Tin  Cartons 
The  War  Service  Council  of  the  National 
Wholesale  Grocers’  Association  recently  agreed 
with  the  Food  Administration  that  no  item  in  the 
grocery  list,  the  resolutions  state,  shall  be  packed 
in  containers  made  wholly  or  partly  of  metals, 
unless  it  can  be  shown  that  the  use  of  metal  is 
essential  to  the  preservation  of  the  food.  The 
change  is  to  be  made  as  soon  as  possible,  but 
syrups,  oils  and  molasses  are  excepted. 


No  Butter  in  Less  Than  Pound  Cartons 
To  prevent  the  waste  of  labor  and  parchment 
paper,  cartons  made  for  units  of  butter  less  than 
a pound  will  be  prohibited  after  January  1,  it  was 
announced  at  the  St.  Louis  Food  Administration. 
The  retailer  will  be  permitted  to  cut  and  sell 
any  amount  less  than  one  pound,  but  cannct  keep 
it  in  quarter  and  half-pound  packages. 


Grocers  to  Buy  Direct 
The  Wheeling  Wholesale  Grocery  Company  has 
been  formed  by  eighteen  prominent  retail  grocers 
of  Wheeling,  W.  Va.,  and  a meeting  has  been 
called  for  September  30  to  perfect  the  organiza- 
tion. The  grocers  who  have  signed  up  in  the  cor- 
poration are:  John  H.  Welty  & Sons,  W.  J. 

Kaiser,  A.  F.  Udrich,  M.  J.  Agnic,  V.  J.  Korn, 
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Edward  A.  Neihaus,  Edward  A.  Starner,  Fred- 
erick Vieweg  H.  F.  Friedrich,  R.  A.  Frantz,  E.  C. 
Leonhart,  George  Kress,  William  A.  Schaffner, 
W.  E.  Helfenbine,  A.  T.  Armbruster,  William  P. 
Scott,  J.  E.  Rabb  and  W.  A.  Driehorst. 


Leggett  Officers  Elected 
At  the  annual  election  of  directors  of  Francis 
H.  Leggett  & Co.,  September  5,  1918,  Charles  T. 
Ward,  manager  of  the  manufacturing  depart- 
ment, and  who  has  been  associated  with  the  firm 
for  upward  of  twenty-five  years,  was  elected  vice- 
president  and  general  manager;  John  C.  Juhring, 
president;  Theo.  Whitmarsh,  vice-president; 
Robert  E.  Nuese,  secretary;  George  J.  Struss, 
treasurer;  Thomas  S.  Vallette  and  Henry  Brunie 
complete  the  board. 


Cooked  Macaroni  and  Spaghetti  Dropped 
The  packers  of  cooked  macaroni  and  spaghetti 
recently  agreed  to  give  up  the  use  of  tin  con- 
tainers. A prominent  manufacturer  explains  that 
so  far  as  he  knows  there  is  no  suitable  container 
to  be  substituted  for  tin,  and  under  the  circum- 
stances the  canneries  will  be  closed  for  such  a 
period  as  the  Government  sees  fit. 


Rice  Association  Asks  for  Help 
The  Southern  Rice  Growers’  Association  re- 
cently had  the  following  to  say  in  a letter  to  con- 
tract members : “Inasmuch  as  the  working  force 
of  the  Southern  Rice  Growers’  Association  has 
been  taken  over  by  the  Food  Administration,  the 
commission  of  6]/2  cents  per  barrel  will  not  be 
charged  our  contract  members,  and  the  associa- 
tion, therefore,  will  not  have  sufficient  revenue 
to  pay  the  expenses  of  continuing.”  The  direc- 
tors appeal  to  each  planter  under  contract  to  pay 
a commission  of  2 cents  per  sack  on  the  1918  crop 
to  defray  the  expenses  of  maintaining  the  organ- 
ization during  the  war  and  to  provide  the  funds 
for  the  season  of  1919. 


Shredded  Wheat  Case  to  Be  Settled 
Final  testimony  in  the  Federal  Trade  Commis- 
sion’s case  against  the  Shredded  Wheat  Com- 
pany, charging  unfair  practice,  was  scheduled  to 
be  taken  early  in  October.  The  original  complaint 
was  made  about  two  years  ago,  and  has  created 
wide  interest  in  the  grocery  trade. 


If  Germany  wins  this  war  you  won’t  have  any 
tea  and  coffee  business.  Put  your  trust  in 
America’s  fighters  and  back  ’em  up  with  your 
dollars.  Buy  Liberty  Bonds. 


PATENTS  AND  TRADE  MARKS 

<1  Subscribers  and  advertisers  may  con- 
sult this  bureau  without  charge  except  that 
postage  for  reply  must  accompany  all  in- 
quiries; there  are  no  fees  for  trade-mark 
searches. 

Address  all  communications  to  Patent  and  Trade 
Mark  Service,  The  Tea  and  Coffee  Trade  Journal 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
Washington,  D.  C.,  Sept.  30,  1918. 

T I ERE  follows  a complete  record  of  the  ac- 
* ^ tivities  of  the  United  States  Patent  Office 
during  the  month,  in  so  far  as  they  apply  to  the 
tea,  coffee,  spice  and  general  grocery  trades  : 


Patents  Granted 

Coffee  Pot — James  B.  Cooley,  Bath,  N.  Y.  (No. 
1,276,177.)  The  herein  described  coffee  pot  com- 
prising mating  cup-shaped  sections  having  grooves 
in  their  walls  adjacent  their  open  ends,  bands  se- 
cured around  said  walls  adjacent  the  grooves,  a 
hinge  connecting  said  bands  at  one  point,  and 
handles  projecting  from  said  bands  at  a point  dia- 
metrically opposite  the  hinge ; combined  with 
spring  rings  for  insertion  in  said  grooves,  fabric 
bags  carried  by  said  rings,  respectively,  and  a 
manually-controlled  outlet  from  each  section. 


Coffee  Percolator — Frank  Kuhn  and  Frank  E. 
Shailor,  assignors  to  the  American  Electrical 
Heater  Company,  Detroit,  Mich.  (No.  1,276,774.) 
In  a percolator,  the  combination  with  a receptacle 
for  the  liquid  having  a hot-well  in  the  bottom 
thereof,  of  a font  comprising  a tube  with  the  lower 
end  thereof  registering  with  said  hot-well,  a recep- 
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tacle  for  the  granular  material  sleeved  upon  said 
tube  and  seated  on  a shoulder  thereon,  the  bottom 
of  said  receptacle  being  perforated  and  the  side 
walls  being  imperforate  in  the  lower  portion 
thereof,  and  a perforated  cover  for  said  receptacle 
having  an  outwardly-extending  flange  perforated 
to  form  overflow  drain  apertures. 


Beverage  Extract — Warren  Henry  White,  Ta- 
coma, Wash.  (No.  1,276,298.)  A solid  soluble 
beverage  extract  comprising  cacao  products,  pul- 
verized extractive  matter  of  a roasted  cereal,  peas 
and  caramelized  saccharine  matter. 


Process  of  Recovering  Caffein — Luigi  Fonta- 
nelli,  Ferrara,  Italy.  (1,273,054.)  A process  of 
obtaining  caffein  from  the  sOot  produced  in  the 
roasting  of  coffee,  which  comprises  heating  said 
soot  in  a restricted  current  of  a gaseous  medium, 
thereafter  cooling  the  gaseous  medium  carrying 
the  vaporized  caffein  and  condensing  the  caffein 
therefrom. 


Week  Ending  August  6,  1918 

“Groceteria.”  (91,100.)  Groceteria  Stores 
Co.,  Seattle.  Foods  and  ingredients  of  foods. 

“J  Blue  Jay,”  “J”  with  blue  bird.  (99,350.) 
Jaburg  Bros.,  New  York.  Allspice,  cloves,  cinna- 
mon, coffee,  cocoa  and  certain  other  foods. 

“Arbeco.”  (107,540.)  Robert  Buttlar  & Co., 
New  York.  Coffee,  tea,  ginger,  white  pepper, 
cloves,  cinnamon,  allspice  and  pepper. 

Rising  sun  in  half  circle.  (110,065.)  Birming- 
ham Macaroni  Co.,  Birmingham,  Ala.  Macaroni, 
spaghetti  and  macaroni  paste. 

“Old  Glory.”  (111,639.)  The  Woolson  Spice 
Co.,  Toledo.  Coffee. 

“Lotan.”  (111,793.)  Manuel  Betancur,  New 
York.  Coffee. 

“Urn  Gold.”  (111,824.)  The  Pure  Food  Spe- 
cialties Co.,  Toledo.  Coffee. 

Week  Ending  August  13,  1918 

“Valley  Rose.”  (95, 59°-)  Eldridge,  Baker 

Co.,  Boston.  Tea  and  coffee. 

“Our  Mill.”  (101,272.)  The  Neosho  Grocery 


Trade  Marks  Which  Have  Been  Favorably  Acted  Upon  by  the  Patent  Office 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Topan.”  (122,430.)  Brewster,  Gordon  & Co., 
Rochester,  N.  Y.  Tea.  First  use,  May  15,  1893. 

“Tonic.”  (122,431.)  Brewster,  Gordon  & Co., 
Rochester,  N.  Y.  Tea.  First  use,  May  15,  1893. 

Registered  Aug.  20,  1918. 


TRADE  MARKS  PENDING 
The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 


Co.,  Neosho,  Mo.  Canned  fruits  and  vegetables, 
rolled  oats,  rice  and  tea. 


Week  Ending  August  20,  1918 

“Tree.”  (99,914.)  M.  J.  Brandenstein  & Co., 
San  Francisco.  Tea. 

“Tree”  and  drawing  of  a tree.  (99,915.)  M.  J. 
Brandenstein  & Co.,  San  Francisco  and  New 
York.  Tea. 

“Old  Tavern”  on  a tavern  sign.  (105,569.) 
The  Berdan  Co.,  Toledo.  Flavoring  extracts  for 
food  and  certain  foods. 

“Hummer.”  (107,656.)  Schnull  & Co.,  Indian- 
apolis. Tea,  coffee  and  certain  foods  and  in- 
gredients of  foods. 

“Planters”  on  a black  diamond  and  a carica- 
ture. (108,719.)  Planter’s  Nut  & Chocolate  Co., 
Wilkes-Barre.  Peanut  butter  and  other  peanut 
products. 

“Fragroma.”  (111,705.)  McCormick  & Co., 
Baltimore.  Food  flavoring  extracts. 

Week  Ending  August  27,  1918 

“Advo.”  (111,526.)  McCord-Brady  Co.,  Omaha. 
Certain  named  grocery  specialties. 


FOR  OUR  BOYS  OVERSEAS 

H Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer.  News  of  members  of  the  trade  in  service  at  home  and  abroad. 


MEN  OF  THE  BLOOD  AND  MIRE 

We  whom  the  draft  rejected; 

We  who  stay  by  the  stuff ; 

We  who  measure  our  manhood 
And  find  that  it  isn’t  enough ; 

We  who  are  gray  and  burdened ; 

We  whom  the  trades  require — 

Will  you  permit  us  to  hail  you, 

Men  of  the  Blood  and  Mire ! 

We  of  the  thundering  forum; 

We  of  the  pen  and  press  ; 

We  who  are  pouring  our  utmost 
Into  our  land’s  success ; 

We  of  the  Cross  and  Triangle, 

Lofty  in  deed  and  desire — 

God,  how  we  shrivel  before  you, 

Men  of  the  Blood  and  Mire ! 

Aye,  we  are  square  with  conscience — 

We  are  reservists  all; 

Aye,  when  your  ranks  are  gaping, 

We  will  fight  where  you  fall; 

Yet,  while  we  wait,  your  altar 
Flames  in  the  gas  and  fire — 

We  are  the  shade  of  your  glory, 

Men  of  the  Blood  and  Mire ! 

— Daniel  M.  Henderson  in  “Everybody’s 
Magazine.”  

BRAIN  POWER  WILL  WIN  THE  WAR 
The  reason  Germany  wins  battles  is  brain 
power,  not  man  power.  Tbe  war  will  be  won 
through  a judicious  expenditure  of  brain  power 
rather  than  a stupendous  expenditure  of  man 
power. — Gen.  Enoch  Herbert  Crowder. 


“INDUCTED  INTO  SERVICE” 

Two  San  Francisco  negroes  were  discussing  the 
possibilities  of  being  drafted. 

“ ’Tain’t  gwine  do  ’em  any  good  to  pick  on  me,” 
said  Lemuel,  sulkily.  “Ah  certainly  ain’t  gwine 
to  do  any  fightin’.  Ah  ain’t  lost  nothin’  oveh  in 
France.  Ah  ain’t  got  any  quarrel  with  a-n-ybody, 
and  Uncle  Sam  kain’t  make  me  fight.” 


Jim  pondered  over  this  statement  for  a mo- 
ment. “You  is  right,”  he  said  at  length.  “Uncle 
Sam  kain’t  make  you  fight.  But  he  can  take  you 
where  de  fightin’  is,  and  after  that  you  kin  use 
you’  own  judgment. — “Everybody’s.” 


THE  TRADE’S  ROLL  OF  HONOR 

The  Latest  Information  Concerning  Those  Men 
in  the  Trade  Who  Are  Fighting  for 
America  and  Her  Allies 


I 'HIS  month  we  record  some  more  names  of 
A tea  and  coffee  men  entering  army  and  navy 
service. 

In  Military  and  Naval  Service 
Oliver  J.  Conway,  a tea  man  with  William 
Mann,  of  Boston,  for  several  years,  has  been  in 
the  United  States  air  service -for  more  than  a 
year.  He  is  with  the  633d  Aero  Supply  Squadron 
at  Kelly  Field,  San  Antonio,  Tex. 

Alex  Owen,  of  Williams,  Russell  & Co.,  New 
York,  was  commissioned  a second  lieutenant  in 
September  and  attached  to  the  “Fighting  Q.  M’s.” 
Sergeant  Tom  J.  Meehan,  of  P.  C.  Meehan  & 
Co.,  New  York,  is  with  Battery  B,  305th  Field 
Artillery,  77th  Division,  now  fighting  the  Ger- 
mans in  France. 

Captain  Chas.  McDougail,  of  Arnold,  Dorr 
& Co.,  New  York,  is  fighting  with  Co.  D,  I02d 
Supply  Train,  somewhere  in  France. 

Fred  Anderson,  of  E.  H.  & W'.  J.  Peck,  New 
York,  is  a Marine  on  the  S.  S.  Frederick.  When 
his  ship  reaches  port  he  generally  visits  Front 
street. 


“Those  Who  Bear  the  Star” 

Roy  Jacobson,  for  several  years  coffee  sales- 
man with  Russell  & Co.,  New  York,  and  for  a 
year  and  half  prior  to  his  joining  the  army  head 
of  the  Rodja  Coffee  Company,  13O'  Front  street, 
New  York,  was  killed  in  action  in  France  on 
August  27.  He  was  about  28  years  of  age  and 
unmarried. 


October,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


34i 


A GREETING  FROM  FRONT  STREET  TO  THE  BOYS  IN  SERVICE 


By  W.  H.  Aborn,  President 

The  Soldiers’  and  Sailors’  Welfare  Society  of  the  Green  Coffee  Trade 

When  we’ve  turned  the  old  world  over  and  put  things  right  again, 
I’ll  come  a-walking  slowly — all  down  the  Water  Lane — 

I may  not  have  to  whistle,  just  like  I used  to  do, 

For  some  one  will  be  waiting — and  surely  ’ twill  be  you. 


IN  the  village  of  East  Hamp- 
covered  cottage,  with  a little 
its  east  end,  and  affording  a 
the  front  of  the  house.  One 
name  of  John  Howard  Payne, 
that  little  cottage,  his  old 
tion  of  the  moment,  he  gave 
of  “Home,  Sweet  Home.” 
Front  street  must  come  to 
wherever  you  are,  with  some- 
thoughts  of  your  home.  Do 
picture  in  your  mind’s  eye,  the 


W.  H.  Aborn 


ton,  L.  I.,  there  stands  a vine- 
lean-to  kitchen  poked  out  on 
view  of  the  road  that  runs  by 
day  a man  in  England,  by  the 
let  his  thoughts  drift  back  to 
home,  and  under  the  inspira- 
the  world  the  immortal  words 

you  boys  in  the  uniform, 
thing  that  is  akin  to  your 
you  still  carry  the  familiar 
old  car  track,  the  Lane,  and 
Wall  street  as  it  broadens  out  in  its  reach  toward  the  ferry?  Along  that  street  you  have 
pegged  up  and  down  many,  many  times. 

To-day,  in  lessening  numbers,  others  are  doing  the  same  thing,  yet  the  “Street”  is  not 
the  same ; there  is  a strangeness  here  that  makes  all  uneasy  and  restless.  Our  thoughts  are 
not  here,  the  trend  of  the  “Street”  gossip  shows  that — it’s  about  a letter  from  Tom  or  a 
postal  from  Charlie,  welcome  reminders  that  the  old  conditions  have  changed.  But  the 
comradeship  never  lags  and  our  memories  keep  fresh  the  old  associations. 

It  is  a curious  fact,  boys,  that  in  a strange  way  your  presence  still  dwells  among  us,  and 
we  cannot  forget,  even  if  we  would,  for  the  old  Coffee  Trade  is  very  proud  of  her  particular 
boys  in  the  uniform,  proud  that  the  best  manhood  of  each  is  playing  its  part  nobly  and  strongly. 
In  the  background  stand  your  friends  here  at  home  to  support  the  country’s  best  efforts,  in 
order  that  all  shall  go  well  in  the  end. 

More  go,  many  are  to  leave  us  soon,  the  circle  narrows,  yet  it  will  be  but  to  knit  stronger 
the  bond  of  friendship  that  is  the  natural  product  of  Front  street  associations.  Rest  assured, 
the  Old  Guard  will  be  on  the  job  as  long  as  there  is  a man  left  or  the  “Street”  a fact.  A 
friend’s  greeting  goes  out  to  those  “over  there,”  whether  he  is  in  the  air,  on  the  sea,  under 
the  water  or  doing  his  bit  in  his  own  country. 

“God  be  with  you  ’til  we  all  meet  again.” 


Letters  to  the  Editor 
Some  of  the  tea  and  coffee  boys  in  service 
manage  to  find  time  occasionally  to  write  to  the 
editor  about  their  experiences  in  the  army  and 
navy. 

The  Life  of  a Marine 
S.  L.  Andersen,  of  E.  H.  & W.  J.  Peck,  New 
York,  who  is  in  the  navy,  recently  wrote  an  in- 


teresting letter  about  his  life  aboard  ship.  He  is 
doing  patrol  duty  and  says  it  is  a busy  life. 
“When  we  come  in,”  he  writes,  “we  stay  just 
long  enough  to  put  on  stores  and  fuel  and  then 
out  again  for  twenty  or  thirty  days.”  His  patrol 
takes  him  from  Halifax  to  Florida.  Six  times 
he  has  been  across  the  ocean  to  within  100  miles 
of  the  English  and  French  coasts.  Mr  Ander- 
sen’s address  is  now  Pvt.  S.  L.  Andersen,  Marine 
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Dct.,  U.  S.  S.  Frederick , care  Postmaster,  New  WAR  GOSSIP  IN  FRONT  STREET 
York.  


A New  York  Boy  in  France 
John  Hock,  Jr.,  of  Geo.  W.  Lawrence  & Co., 
New  York,  writes  that  he  arrived  in  France  on 
June  27,  after  a pleasant  though  somewhat  ex- 
citing trip  of  12  days  on  the  ocean.  He  evidently 
is  concerned  about  missing  his  copy  of  the  “Blue 
Book,”  for  he  writes  : “Shall  appreciate  it  very 

much  if  in  the  future  you  forward  my  copy  of 
The  Tea  and  Coffee  Trade  Journal  to  me  here. 
Haven’t  received  a copy  since  leaving  Camp 
Wadsworth,  S.  C.,  last  May,  and  I therefore  am 
‘out  of  the  running’  so  far  as  ‘coffee  dope’  goes. 

• It  goes  without  saying  that  1 welcome  news 
from  the  old  ‘Street.’  ” His  address  is  Reg’t’l 
Sergeant  John  Hock,  Jr.,  Headquarters,  I02d 
Ammunition  Train,  A.  E.  F.,  France. 


British  Captain  Visits  Boston  Tea  Man 


Captain  Alister  St.  Clair  Campbell,  son  of 
Alexander  Campbell,  of  the  Shanghai  tea  firm  of 
that  name  and  a cap- 
tain of  the  Argyll  and 
Sutherland  Highland- 
ers, recently  was  a 
guest  of  Wm.  Mann, 
Boston  tea  importer. 
Captain  Campbell  is 
recuperating  from 
wounds  received  on 
the  Western  front, 
and  is  on.  a six  months’ 
special  mission  in  the 
United  States  for  his 
Government,  deliver- 
ing lectures  on  the 
war.  Captain  Camp- 
bell  enlisted  in 
Shanghai  shortly  af- 
ter the  outbreak  of 
Capt.  Campbell,  of  the  war  in  1914,  and  has 
Highlanders  participated  m many 

of  the  larger  battles, 
notably  Loos,  the  Somme  and  Arras.  He  has 
been  wounded  twice  and  also  was  incapacitated 


through  fever  and  blood  poisoning  o.f  his  foot. 


With  the  American  Field  Artillery 
Halvor  Hauch,  the  younger  son  of  Halvor 
Hauch,  ex-president  of  the  California  State  Re- 
tail Grocers’  Association,  writes  that  he  is  in  a 
quiet  sector  in  France,  and  finds  acting  as  relief 
company  clerk  a pleasant  change  from  the 
monotony  of  grooming  field  artillery  horses  and 
washing  harness.  He  qualifies  the  term  “quiet” 
by  stating  that  frequently  the  bodies  direct  twenty 
or  thirty  big  shells  their  way,  but  so  far  without 
doing  damage.  He  says  that  the  soldiers  fear 
aerial  attacks  more  than  gas,  bayonets  or  shells. 
In  describing  aerial  activities  he  relates  that  “on 
clear  nights  you  can  often  see  the  sky  dotted  with 
the  flash  of  machine  guns  and  hear  the  bursts  of 
hundreds  of  anti-aircraft  shells.”  Mr.  Hauch’s 
address  is  Headquarters  Co.,  6th  F.  A.,  A.  E.  F., 
France. 


The  Latest  News  About  Men  in  the  Service 
as  Reported  in  Tea  and 
Coffee  Circles 

YY/AR  talk  forms  a large  part  of  the  gossip  in 
Front  street  these  days,  the  mpre  important 
of  the  items  current  during  the  month  appearing 
in  this  column : 

It  is  reported  in  Front  street  that  Lieut.  “Ted” 
Israel,  of  J.  Aron  & Co.,  is  to  be  transferred  from 
the  New  York  “Q.  M.’s”  office  to  Camp  Meade, 
near  Washington,  D.  C. 

Frank  Meehan,  of  Mitchell  Bros.,  entered  the 
Officers’  Training  School  at  Camp  Lee,  Va.,  iff 
September.  He  had  a narrow  call,  a bad  arm 
nearly  being  the  cause  of  his  disqualification.  On 
a recent  visit  he  said  Front  street  is  a rest  cure  as 
compared  with  his  present  job. 

Private  A.  C.  Poth,  of  Davison  & Murphy, 
whose  address  is  A.  P.  M.  Base,  Section  No.  4, 
S.  O.  S.,  La  Havre,  France,  is  doing  special  detail 
in  that  city.  He  reports  pleasant  surroundings 
and  that  his  eyes  and  wound  are  much  improved. 

Harry  Goldhart,  of  Sprague  & Rhodes,  is  en- 
joying army  life  in  the  vicinity  of  Bordeaux, 

Nelson  Hendrickson,  of  Arnold,  Dorr  & Co., 
received  a hearty  welcome  from  the  New  York 
trade  on  a recent  furlough. 

Arthur  Langlotz,  of  Arnold,  Dorr  & Co.,  re- 
cently visited  Front  street  for  a day. 

Victor  Byrne,  of  Edward  Bleecker  & Co.,  is  a 
seaman  on  the  biggest  ship  of  all,  and  crossing 
the  pond  has  become  a weekly  incident  in  his  life. 

Emanuel  Glazer,  of  C.  A.  Mackey,  now  with 
the  321st  F.  A.,  A.  E.  F.,  has  seen  active  service. 
He  was  gassed  and  in  hospital  for  a short  time. 
Writing  to  his  parents  he  said  he  is  alright,  not 
to  worry  about  him.  “The  Huns  are  on  the  run ; 
will  be  home  Christmas.” 

Frank  Goldhart  and  Fred  Satink  have  been 
shipped  “overseas.”  Incidentally,  Frank  was 
married  before  leaving.  He  was  evidently  spon- 
sored by  Lou  Tyler. 

George  Peabody,  John  Banzhof  and  Howard 
Mailler,  of  Charles  F.  Blake  Si  Co.,  are  doing  their 
bit  in  the  71st  Regiment,  N.  G.,  Auxiliary  Corps. 

Harry  Howell,  of  T.  Barbour  Brown  & Co., 
has  qualified  as  sharpshooter,  and  by  his  high 
record  in  shooting  is  in  the  first  rank. 

Joseph  Lyman,  the  well-known  pen-and-ink 
artist,  whose  cartoons  have  appeared  in  The  Tea 
and  Coffee  Trade  Journal,  is  at  Camp  Syracuse 
as  a private  in  the  limited  service  class.  Owing 
to  an  athlete’s  heart  he  is  kept  out  of  general 
army  service,  much  to  his  disappointment. 

Lou  Tyler  seems  to  be  glad  he  is  in  the  draft. 
Some  of  his  friends  suspect  he  has  read  so  much 
about  the  French  girls  that  he  wants  to  go  across 
and  look  them  over  himself. 

Frank  Russell  and  Fisher  Bullard  have  applied 
for  admission  to  the  next  officers’  training  school 
session.  If  Fisher  gets  by  he  has  promised  to 
uphold  his  reputation  and  become  the  best  dressed 
man  in  the  army.  A Trade  Looicer-On. 


HOW  TO  HELP  WIN  THE  WAR 

1[  Practical  suggestions  for  the  solution  of  war-time  problems  by  leaders  in 
the  tea  and  coffee  trade.  A digest  of  national  activities  in  which  all  may  partici- 
pate or  to  which  they  may  lend  a hand. 

“OUR  TASK— TO  WIN  THIS  WAR.”— President  Wilson. 


LIBERTY  BOND  SALES  PLANS 


Some  Methods  Used  by  Leading  Trade  Firms 
in  the  Third  Loan  Which  Can  Be 
Adapted  for  the  Fourth  Drive 

'THE  close  of  the  Fourth  Liberty  Loan  cam- 
A paign  is  now  only  a few  days  off — subscrip- 
tion lists  will  be  closed  October  19.  Before  that 
day  the  United  States  must  raise  $6, 000, coo, 000 
with  which  to  carry  the  war  with  the  Huns  to  an 
early  victory. 

The  tea,  coffee,  spice  and  allied  trades  made  a 
conspicuous  showing  in  the  last  bond  drive,  and 
in  this  campaign  are  expected  to  far  exceed  all 
previous  efforts.  Leading  members  of  the  trade 
are  using  again  the  methods  they  found  so  suc- 
cessful in  the  Third  Loan. 

In  the  Third  Liberty  Loan  the  New  York  tea, 
coffee  and  spice  interests  subscribed  $2,631,750. 
This  amount,  according  to  the  Liberty  Loan  Com- 
mittee of  New  York,  is  sufficient  to  buy  one  de- 
stroyer, one  coast  submarine  and  one  eagle  class 
submarine  chaser,  or  twenty  6-inch  naval  guns, 
rifles  for  ten  battalions  of  infantry,  sixty  motor 
ambulances,  two  base  hospitals,  each  having  1,000 
beds,  nine  combat  airplanes,  six  machine  guns, 
two  army  wagons  and  one  torpedo. 

The  majority  of  firms  found  that  the  instal- 
ment plan  adopted  by  the  New  York  Liberty  Loan 
Committee  was  eminently  satisfactory.  The 
Morey  Mercantile  Company,  coffee  importer  and 
roaster,  Denver,  Col.,  used  this  plan,  the  company 
buying  bonds  and  selling  them  to  the  Morey 
Savings  Association,  a co-operative  organization 
of  Morey  employees.  The  association  sold  them 
to  individuals  on  the  twenty-payment  basis,  and 
if  a member  found  it  impossible  to  carry  out  the 
obligation  the  association  took  up  the  bonds  at 
par.  By  this  method  the  Morey  Mercantile  Com- 
pany was  able  to  sell  a great  many  more  bonds 
than  it  would  have  if  it  had  asked  for  larger  pay- 
ments or  had  not  guaranteed  the  employees 


against  loss  through  inability  to  carry  out  the 
pledge. 

B.  Fischer  & Co.,  New  York,  importers  of  tea, 
coffee,  spice  and  rice,  assured  their  employees 
they  stood  ready  to  buy  outright  all  the  bonds  they 
agreed  to  take  on  the  one-dollar-per-week-pay- 
ment  plan.  This  plan  enabled  the  firm  to  get 
practically  a 100  per  cent  distribution  of  bonds. 

Answering  our  letter  asking  for  its  experience 
in  connection  with  the  last  loan,  the  W.  S.  Quinby 
Company,  coffee  roaster  and  importer,  Boston, 
writes:  “We  have  been  very  happy  in  the  fact 

that  our  organization  has  been  100  per  cent  perfect 
in  subscriptions  to  each  loan.  We  know  that  some 
of  our  employees  did  actual  sacrifice  from  a 
purely  sentimental  standpoint.  It  happens  that 
we  had  the  pleasure  of  serving  the  Government 
in  a very  large  way  for  a little  more  than  a year 
past ; and  the  fact  that  we  were  running  24  hours 
a day  a portion  of  the  time  no  doubt  created  ex- 
citement and  enthusiasm  and  stimulated  the 
thought  of  helpfulness  and  duty  throughout  our 
entire  force.  We  have  no  doubt  our  employees 
will  respond  100  per  cent  perfect  when  the  next 
loan  comes.” 

The  American  Coffee  Company,  coffee,  tea  and 
spice  importer,  New  Orleans,  adopted  the  part 
payment  plan,  selling  bonds  to  the  employees 
either  on  the  weekly  or  monthly  instalment  basis. 
The  company  says  this  plan  worked  out  quite  sat- 
isfactorily for  all  concerned. 

The  McFadden  Coffee  & Spice  Company,  Du- 
buque, la.,  also  used  the  instalment  plan,  but  placed 
the  campaign  in  the  hands  of  one  of  its  most 
popular  employees,  who  gave  up  most  of  his  time 
to  the  work.  The  company  reports  that  all  its 
employees  subscribed  liberally. 

Charles  Lewis,  president  of  the  James  Heekin 
Company,  coffee  roaster,  Cincinnati,  says  that  all 
Heekin  employees  subscribed  to  their  utmost. 
They  also  contributed  liberally  to  the  Red  Cross 
Trangle  Association,  and  are  100  per  cent  Thrift 
Stamp  buyers.  The  work  of  the  company’s  sec- 
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retary  and  treasurer,  James  J.  Heekin,  as  captain 
of  one  of  Cincinnati’s  twenty-six  Liberty  Loan 
committees,  helped  to  stimulate  the  enthusiasm 
of  the  Heekin  Company’s  employees. 

The  New  Orleans  Can  Company,  manufacturer 
of  lithographed  tin  cans,  tells  of  an  inspiring  in- 
cident in  its  own  organization.  Harry  Hardie, 
vice-president  of  the  company,  writes  that  during 
the  summer  a high  school  boy  has  been  working 
in  the  plant  and  has  invested  his  entire  wages  in 
in  Government  war  securities,  and  when  he  was 
slightly  hurt  a short  time  ago  he  also  placed  the 
compensation  received  for  the  injury  to  the  pay- 
ment of  more  bonds. 

E.  B.  Haj*ral,  the  New  Orleans  coffee  broker, 
relates  that  not  only  has  his  firm  and  its  em- 
ployees invested  all  their  spare  savings  in  Liberty 
Bonds,  but  in  many  cases  individuals  have  bor- 
rowed money  with  which  to  buy  more  securities. 

W.  M.  McCormick,  reporting  for  McCormick  & 
Co.,  the  Baltimore  spice  house,  said : “We  found 
that  the  system  adopted  by  the  New  York  Liberty 
Loan  Committee,  and  also  used  in  Baltimore, 
which  allows  the  purchaser  to  pay  for  his  bonds 
on  the  instalment  plan — he  having  a book  of 
coupons  very  much  on  the  order  of  a mileage 
book,  which  can  be  turned  in  at  any  bank  or  trust 
company  in  the  district — is  very  economical  and 
helpful.  It  has  proved  satisfactory  in  every  re- 
spect.” Mr.  McCormick  was  chairman  of  the 
State  Bank  Committee  of  Baltimore  City  during 
the  last  bond  sale. 

The  Continental  Paper  Bag  Company,  New 
York,  featured  the  campaign  in  its  organization 
by  means  of  raffling  a $50  bond,  which  was  con- 
tributed by  Gerald  Fox,  manager  of  the  specialties 
department,  who  since  then  has  joined  the  colors. 
Every  buyer  of  a bond  was  entitled  to  a chance  on 
the  prize.  The  company  reported  sales  of  about 
$12,000,  not  including  the  bonds  bought  by  the 
firm  or  its  officers.  Two  raffles  were  recently  held 
and  the  proceeds  turned  over  to  the  New  York 
Sun  tobacco  fund  for  smokes  for  the  boys  “Over 
There.” 

Stewart,  Carnal  & Co.,  coffee  importers,  New 
Orleans,  write  that  despite  the  serious  hampering 
of  business  by  Government  regulations,  both  the 
firm  and  employees  have  subscribed  to  the  extent 
of  their  means,  which  in  the  majority  of  cases 
proved  to  be  a real  individual  sacrifice. 

^ Carry  On!  Buy  More  Liberty  Bonds  ^ 

INDIA  GIVES  TEA  TO  RED  CROSS 

The  Indian  Tea  Association  has  given  1,000 
chests  of  tea  to  the  American  Red  Cross,  accord- 
ing to  a recent  report  from  London. 


PRACTICE  PAPER  ECONOMY 


Eight  Reasons  Why  Everyone  Using  Paper 
in  Any  Form  Should  Vigilantly  Guard 
Against  Even  the  Slightest  Waste 

IN  an  appeal  to  conserve  the  paper  supply  by 
* guarding  against  waste  and  unnecessary  use, 
the  War  Industries  Board  has  pointed  out  an- 
other way  in  which  patriotic  members  of  the 
trade  can  help  win  the  war.  Under  the  slogan  of 
“Don’t  Waste  Paper”  the  Board  gives  eight  rea- 
sons why  everyone  should  do  his  utmost  to  cut 
down  paper  wastage.  In  fact,  the  Board  says 
that  paper  has  been  placed  on  the  priority  list  only 
on  the  express  condition  that  all  wastes  be  elimi- 
nated and  every  economy  practiced. 

In  explaining  the  necessity  for  the  conservation 
of  paper  the  War  Board  gives  the  following  eight 
reasons : 

I.  General  Survey 

Paper  is  the  most  generally  used  of  all  articles 
except  food  and  probably  the  most  shamefully 
wasted.  Prior  to  the  war  there  was  an  abundance 
of  paper,  prices  were  low  and  people  paid  little 
attention  to  economies  in  its  use.  Our  entrance 
into  the  war  has  completely  changed  conditions. 
Some  of  the  materials  used  in  making  paper,  such 
as  pulp  wood,  sulphur,  bleach,  etc.,  are  growing 
scarcer,  and  the  costs  of  materials  and  also  of 
labor  are  increasing  rapidly.  The  paper  industry, 
not  being  a strictly  war  industry,  must  transfer 
to  the  war  industries  as  much  of  its  labor,  coal, 
sulphur,  bleach  and  transportation  space  as  is 
necessary  to  win  the  war.  This  means  that  the 
production  of  paper  will  be  considerably  curtailed 
as  the  war  goes  on.  On  the  other  hand,  the  Gov- 
ernment is  becoming  a much  heavier  purchaser 
of  paper  and  paper  products  than  formerly. 

II.  Increase  in  Governmental  Requirements 

The  various  new  branches  of  the  Government, 
organized  as  a result  of  the  war  and  the  expan- 
sion of  the  regular  departments  and  commissions, 
have  greatly  increased  the  demand  for  all  kinds 
of  office  and  commercial  stationery,  such  as 
writing  paper  and  envelopes.  Recently  the  War 
Department  has  asked  for  one  billion  envelopes 
in  addition  to>  its  regular  requirements.  Then 
there  are  the  demands  of  the  Food  and  Fuel  Ad- 
ministrations and  the  Liberty  Loan  and  War 
Stamp  Divisions  of  the  Treasury  Department 
and  the  Red  Cross  for  their  posters  and  other 
campaign  literature. 

The  Ordnance  and  Quartermaster’s  Depart- 
ments, either  directly  or  indirectly  through  the 
private  concerns  under  contract  with  them,  are 
buying  rapidly  increasing  quantities  of  paper 
boxes  and  containers  and  strong  wrapping  paper 
for  shipments  of  munitions,  foodstuffs  and  other 
supplies  for  oversea.  They  are  also  taking  prac- 
tically the  entire  output  of  plaster-board  mills  for 
the  construction  of  camps,  hospitals,  etc.  A large 
quantity  of  Bristol-board  index  cards  is  being 
used  for  registering  drafted  men,  and  recently 
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the  Quartermaster’s  Division  contracted  for  all 
the  lightweight  toilet  tissue  that  the  mills  could 
make  in  the  next  sixty  days. 

The  war  has  led  to  an  extensive  substitution  of 
paper  products  for  those  formerly  made  of  wood, 
tin,  etc.  Paper  containers  are  now  displacing 
wooden  boxes  and  tin  boxes  on  account  of  the 
scarcity  of  these  materials,  and  paper  bandages 
and  absorbent  packs  are  rapidly  taking  the  place 
of  cotton  for  doing  up  wounds.  Paper  has  also 
been  found  most  satisfying  for  making  gas  masks. 

III.  Consumption  of  Fuel 
The  paper  industry  is  a large  consumer  of  fuel. 
On  the  coarser  grades  of  paper  one  ton  of  coal 
is  consumed  on  the  average  for  each  ton  of  paper 
produced,  while  on  the  finer  grades  two  or,  in 
some  cases,  even  three  tons  of  coal  are  consumed 
for  each  ton  of  paper.  Estimating  the  total  pro- 
duction of  paper  during  the  year  1918  at  6,000,000 
tons,  the  consumption  of  coal  . would  be  from 
8,000,000  to  10,000,000  tons.  In  addition  a large 
part  of  the  coal  consumed  by  the  Canadian  paper 
industry  comes  from  the  United  States. 

IV.  Consumption  of  Chemicals 
Most  of  the  chemicals  used  in  paper  making  are 
also  indispensable  for  making  ammunition  and 
poisonous  gases.  The  scarcity  of  sulphur  has  re- 
cently forced  the  Government  to  take  over  the 
two  mines  in  Louisiana  and  Texas  in  order  to 
assure  itself  of  an  adequate  supply  for  war  pur- 
poses. Present  indications  are  that  there  will  be 
enough  sulphur  allotted  to  the  paper  industry  to 
manufacture  the  paper  actually  needed,  but  the 
Government  cannot  supply  sulphur  to  be  made 
into  paper  that  is  wasted. 

The  same  situation  exists  with  respect  to 
chlorine.  In  order  to  break  through  the  German 
lines  with  a minimum  sacrifice  of  the  lives  of  our 
boys,  the  Government  must  greatly  increase  its 
production  of  poisonous  gases.  Chlorine  is  in- 
dispensable for  this  purpose,  and  the  people  may 
be  called  upon  to  dispense  entirely  with  white 
paper,  bleached  with  chlorine,  in  order  that  the 
Government  may  increase  its  supply. 

V.  Consumption  of  Labor  and  Capital 
The  pulp  and  paper  mills  of  the  United  States 
employ  about  90,000  wage-earners,  practically  all 
males,  and  require  a working  capital  which  prob- 
ably exceeds  $150,000,000.  Merchants,  jobbers 
and  other  middlemen,  together  with  the  convert- 
ers or  manufacturers  of  paper  products,  repre- 
sent a much  larger  number  of  wage-earners  and 
a much  larger  working  capital.  The  paper  indus- 
try, like  other  non-war  industries,  must  contribute 
whatever  proportion  of  its  labor  and  capital  is 
necessary  to  win  the  war.  This  means  that  no 
labor  or  capital  can  be  spared  to  make  paper  or 
paper  products  that  are  not  absolutely  necessary. 

VI.  Consumption  of  Transportation  Space 
It  is  estimated  that  about  three  tons  of  ma- 
terials on  the  average,  in  addition  to  coal,  are 
consumed  to  produce  a ton  of  paper.  This  in- 
cludes the  tonnage  represented  by  the  pulp,  waste- 
paper  stock,  repair  parts,  etc. 

A reduction  of  25  per  cent  in  the  consumption 
of  paper  would  release  6,000,000  tons  of  freight 


in  and  out  of  the  mills  in  addition  to  the  2,500,000 
tons  of  coal.  This  represents  400,000  carloads. 
The  surplus  car  capacity  not  needed  for  the  ship- 
ment of  munitions,  food,  fuel  and  Government 
supplies  is  now  not  over  10  or  15  per  cent  and 
is  steadily  decreasing. 

VII.  Waste  of  Paper  Means  Waste  of  Money 

Paper  is  a valuable  commodity  and  its  cost  is 
increasing  steadily.  Every  pound  of  paper  wasted 
represents  the  waste  of  money  that  might  better 
be  used  to  help  finance  the  war,  or  to  help  the  Red 
Cross  or  Y.  M.  C.  A.  The  aggregate  saving  that 
could  be  realized  by  the  more  careful  purchase 
and  more  economical  use  of  paper  would  be 
enormous. 

VIII.  Importance  of  Preventing  Shortage 

Paper  is  an  article  of  such  general  and  neces- 
sary use  that  if  a shortage  were  allowed  to  de- 
velop it  would  inevitably  lead  to  serious  conse- 
quences. The  efficiency  of  the  agencies  for  the 
dissemination  of  news,  such  as  newspapers,  maga- 
zines, trade  journals,  books,  etc.,  would  be  im- 
paired. The  transaction  of  business,  which  de- 
pends so  largely  upon  paper,  would  be  interfered 
with. 

In  order  to  avoid  the  possibility  of  such  a 
shortage  several  important  steps  have  already 
been  taken. 

1.  The  Priorities  Committee  of  the  War  In- 
dustries Board  has  placed  all  pulp  and  paper  mills 
on  the  preferred  list  with  the  express  understand- 
ing that  every  economy  shall  be  practiced. 

2.  The  Pulp  and  Paper  Section  of  the  War 
Industries  Board  has  issued  rulings  affecting  all 
the  principal  grades  of  paper,  which  will  result  in 
eliminating  wastes  and  increase  the  productive 
capacity  of  mills.  The  standardization  of  weights, 
sizes,  colors,  etc.,  will  enable  mills  to  run  their 
machines  more  continuously  than  heretofore. 
This  will  make  possible  a larger  output  with  the 
same  equipment,  working  capital  and  labor  force. 

By  standardizing  products  in  this  manner  mills 
and  distributors  will  be  able  to  confine  their 
stocks  to  the  essentials,  thereby  increasing  the 
rapidity  of  their  turnover  and  the  efficiency  of 
their  working  capital.  The  stocks  which  whole- 
salers and  retailers  are  now  obliged  to  carry  can 
undoubtedly  be  very  materially  reduced  by  this 
means.  The  consuming  public  may  be  slightly  in- 
convenienced in  some  cases  by  not  being  able  to 
purchase  just  the  same  article  that  they  formerly 
bought,  but  every  patriotic  citizen  should  be  glad 
to  make  the  small  sacrifice  to  help  win  the  war. 

3.  The  Pulp  and  Paper  Section  has  also 
adopted  recommendations  for  curtailing  the  con- 
sumption of  paper  by  newspapers,  magazines, 
trade  journals,  textbook  publishers,  etc.,  which 
should  result  in  the  saving  of  from  15  to  25  per 
cent. 
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CALIFORNIA’S  RICE  CROP 
• California’s  rice  crop  this  year  will  be  approxi- 
mately 4,000,000  sacks,  valued  at  about  $14,000,000, 
according  to  a recent  estimate  by  the  Pacific  Rice 
Growers’  Association. 
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THE  TRADE’S  MOST  IMPORTANT  DUTY 
The  tea  and  coffee  business  has  been  placed  in  Class  I of  the  War  Industries 
Board’s  Preference  List  of  Industries  and  Plants  because  it  is  regarded  as  of  excep- 
tional importance.  Despite  coffee  regulation,  shipping  interferences,  labor  troubles, 
increasing  overhead  charges,  delays  and  annoyances  peculiar  to  war  times,  the  tea, 
coffee,  spice  and  general  grocery  trades  have  not  been  called  upon  to  submit 
to  the  hardships  which  have  overtaken  other  trades ; at  least  there  has  been 
a plentiful  supply  of  the  raw  products  to  be  had  until  lately,  and  at  pre- 
war-time  prices.  For  this  reason  there  rests  upon  these  trades  a heavy 
burden  of  responsibility  in  connection  with  the  Fourth  Liberty  Loan.  For 
the  Third  Loan  the  quota  for  the  New  York  trades  was  $1,500,000.  It 
was  exceeded  by  over  a million.  This  loan’s  quota  is  $3,000,000  for  New 
York.  From  all  indications  New  York  is  going  to  make  good  in  the 
same  proportion  on  the  Fourth  Loan.  It  is  our  confident  belief  that  the 
trade  throughout  the  country  will  follow  the  good  example  set  by  the  metropolis.  The 
enemy  is  on  the  run.  Our  boys  are  in  hot  pursuit.  The  spice  trade  can  best  add  pep 
to  their  purpose,  and  the  tea  and  coffee  interests  best  supply  the  right  stimulus  by  a 
generous  subscription  to  the  Fourth  Liberty  Loan.  Let  us  not  forget  that,  after  all, 
the  money  we  spend  for  Liberty  Bonds  is  only  a loan,  and  the  least  we  stay-at-homes 
can  do  is  “to  lend  the  way  they  fight.’’ — W.  H.  U. 
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ON  A REQUEST  FROM  THE  WAR  INDUSTRIES  BOARD 
In  the  interest  of  paper  conservation  the  War  Industries  Board  requests  that 
publishers  do  not  continue  subscriptions  after  date  of  expiration  unless  renewed  and 
paid  for.  This  means  that  we  can  no  longer  extend  credit  on  subscription  orders,  and 
for  this  reason  we  urge  subscribers  to  send  in  their  renewals  promptly.  Notices  are 
now  being  sent  in  advance  of  subscription  expirations.  It  is  important  they  be  given 
prompt  attention  so  you  do  not  miss  any  issue  of  the  paper.  We  are  permitted  to  print 
only  enough  copies  to  supply  our  actual  needs.  This  means  we  will  not  be  able  to  supply 
missing  numbers  should  you  fail  to  get  your  renewal  to  us  in  time.  Every  issue  con- 
tains helpful  win-the-war  information  that  no  merchant  can  afford  to  miss.  We  are 
devoting  all  our  energies  to  telling  our  subscribers  how  they  can  conduct  their  busi- 
nesses so  as  to  help  the  Government  win  the  war.  Won't  you  do  your  part  in  this 
patriotic  partnership? — H.  U. 


UNCLE  SAM,  COFFEE  BENEFACTOR 
There  is  no  question  that  the  coffee  trade  of  the  world  is  at  one  of  the  great  crises 
of  its  history.  Brazil,  the  largest  producer,  faces  a serious  problem  with  her  ware- 
houses bursting,  the  European  markets  shut  off,  American  coffee  regulation,  and  trans- 
port to  the  United  States  greatly  reduced.  Now  comes  the  United  States  War  Trade 
Board  and  the  Food  Administration  with  a plan  to  stabilize  the  value  of  coffee  by  the 
formation  of  a coffee  corporation  similar  to  the  sugar  and  wheat  equilization  boards, 
except  that  in  this  case  the  plan  contemplates  making  a loan  to  Brazil  of  a hundred 
or  more  millions  of  dollars,  taking  the  green  coffee  as  security. 

All  the  details  of  the  proposed  scheme  have  not  been  made  public  as  this  issue 
goes  to  press,  but  if  it  will  help  Brazil,  prevent  profiteering  here,  protect  the  trade  and 
the  consumer,  then  we  are  for  it.  As  it  was  this  country  which  gave  Sielcken’s  Made- 
in-Germany  valorization  ‘'hold-up”  its  quietus,  there  would  be  a kind  of  poetic  justice 
in  Uncle  Sam’s  playing  the  role  of  a war-time  coffee  benefactor  to  Brazil  and  America. 

The  stabilization  idea  is  not  new.  E.  B.  Harral,  of  New  Orleans,  offered  it  to  the 
last  Coffee  Roasters’  Convention,  which  declined  to  give  it  a hearing.  Now  it  seems 
that  the  stone  which  the  coffee  trade  builders  rejected  is  destined  to  become  the  head  of 
the  Government’s  corner.  Mr.  Harral’s  paper  was  a discussion  of  Brazil’s  present 
problem  of  “valorization,”  for  which  he  substituted  the  word  “stabilization,”  giving  as 
the  reason  that  valorization  had  become  odious  because  in  its  first  famous  attempt  to 
valorize  coffee  Brazil  fell  into  the  clutches  of  the  speculators,  “who  exploited  the  con- 
sumers of  the  world  as  well  as  the  Brazilian  Government  for  their  own  benefit.” 

The  suggestion  was  that  the  United  States  should  loan  Brazil  $100,000,000  to  be 
used  in  paying  the  planter  a fair  price  for  his  coffee,  which  in  turn  was  to  be  released 
for  consumption  at  a price  which  would  compensate  the  Brazil  Government  for  the 
price  paid  the  planter  plus  the  interesf  and  carrying  charges,  but  no  more. — W.  G. 

THE  LOGICAL  SUBSTITUTE  FOR  THE  SALOON 
Many  times  during  the  last  fifteen  years  we  have  urged  the  idea  of  a poor  man’s 
cafe — the  kind  of  saloon  where  coffee,  or  tea  and  coffee,  would  be  served  over  a bar 
or  at  tables,  in  place  of  the  alcoholic  refreshments  which  in  the  cafe’s  beginning 
crowded  out  coffee  and  now  are  about  to  be  legislated  out  themselves. 

With  national  prohibition  a near  reality,  isn’t  this  another  of  those  psychological 
moments  for  which  the  tea  and  coffee  interests  have  been  looking?  We  suggest  that 
the  leaders  of  the  coffee  trade  consider  the  idea  of  tying  up  their  million  dollar  pub- 
licity campaign  to  the  opportunity  offering  in  connection  with  prohibition  to  serve  the 
masses  with  the  only  rational  and  worth-while  “substitute”  for  strong  drink — coffee, 
the  pure  stimulant.  Of  course,  no  campaign  to  increase  coffee  consumption  can  be 
started  until  the  Government’s  shipping  problem  is  solved,  but  the  groundwork  can  be 
done  now.  Here’s  a sure  way  to  increase  coffee  consumption ; let  coffee  be  made  to 
supplant  beers  and  liquors,  not  alone  in  the  saloon,  but  also  in  the  homes  and  in  all 
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public  places.  Incidentally  it  will  enable  the  coffee  men  to  render  a great  national 
service,  for  unquestionably  after  the  war  will  come  much  social  unrest  unless  steps 
are  taken  to  avert  it.  And  what  better  way  than  to  provide  a proper  stimulant  for  the 
continuation  of  the  poor  man’s  club,  the  place  where  he  goes  for  intellectual  stimulus, 
sociability  and  relaxation?  This  is  the  time  to  revive  the  Coffee  House,  adapted  to 
present-day  conditions. 

Never  again  will  another  opportunity  like  this  one  present  itself  to  the  coffee  trade 
to  confound  the  substitutors  and  establish  the  coffee  business  beyond  all  peradventure 
upon  a high  plane  of  social  service. — W.  H.  U. 


WHERE  GOVERNMENT  COFFEE  CONTROL  IS  HEADING 

Has  the  Food  Administration,  in  its  endeavor  to  regulate  and  moderate  the  price 
of  coffee  to  the  consumer,  created  a natural  corner  in  coffee?  Already  we  are  ex- 
periencing the  serious  effects  sure  to  follow  any  unnatural  interference  with  the  im- 
ports of  Brazilian  coffee.  Prices  are  soaring,  with  a 14-cent  basis  for  No.  4 Santos 
almost  a realized  fact.  But  stocks  are  so  small  that  sensible  buyers  avoid  buying  Santos, 
and  are  turning  to  mild  coffees  of  a less  or  equal  value.  Naturally  a tremendous  market 
has  been  developed  in  these  mild  grades,  with  New  Orleans,  San  Francisco,  Chicago 
and  other  centers  all  buying  or  trying  to  buy  here  to  supply  their  present  and  prospective 
wants.  It  is  reported  that  100,000  bags  of  forward  shipment  mild  coffees  were  pur- 
chased on  Front  Street  on  October  3. 

The  efforts  of  the  Federal  Food  Board,  with  its  interlocking  system  of  regulation, 
to  hold  the  market  has  had  a negligible  effect.  A critical  situation  has  developed,  and 
no  one  can  persuade  the  conservative  element  in  the  trade  that  anything  less  than  abso- 
lute Governmental  control  will  stabilize  the  market.  Possibly  it  means  that  we  shall 
see  world-wide,  absolute  control  of  green  coffee.  After  that,  rationing  of  supplies. 
With  Government  distribution  of  imports,  we  may  even  see  zone  distributers  under 
Federal  control. — A.  C. 


WIN-THE-WAR  TRADE  CONVENTIONS 
We  suggest  that  from  this  time  on  the  various  tea  and  coffee  trade  associations 
hold  only  win-the-war  conventions.  The  National  Coffee  Roasters’  Association  might 
set  a good  example  by  making  its  forthcoming  annual  meeting  a practical,  get-together, 
war-time  conference.  Good  form  in  these  matters  demands  that  trades  should  not 
hold  conventions  at  all  under  the  present  conditions  unless  they  can  be  made  to  con- 
tribute to  the  winning  of  the  war  through  helping  members  solve  the  unusual  problems 
which  they  have  confronting  them.  Even  then,  the  meetings  should  be  stripped  of  all 
non-essential  formalities  and  trimmings.  The  policy  of  war-time  simplicity  which  is 
coming  into  vogue  in  all  departments  of  our  business  and  social  life  would  seem  to 
require  that  the  more  or  less  elaborate  convention  banquets  of  the  past  should  be  done 
away  with.  There  is  no  place  in  any  practical  scheme  of  war  economy  for  unnecessary 
convention  entertainments.  Conventions  should  be  all  business — real  business.  The 
Food  Administration  will,  no  doubt,  look  with  greater  favor  upon  an  informal  supper 
than  it  will  upon  the  typical  hotel  banquet,  which  usually  includes  foods  that  Americans 
ought  to  be  conserving,  to  say  nothing  of  drinkables  that  they  will  soon  have  to  learn 
how  to  do  without. — U. 


ONE  WAY  TO  AVOID  COFFEE  RATIONING 
Mr.  Hoover  says  while  the  continued  use  of  Brazil  steamships  in  the  army  trans- 
port service  must  decrease  our  coffee  imports,  “we  can  secure  in  sailing  vessels  the 
coffee  we  need  if  no  one  makes  an  overbrew.”  We  are  also  warned  by  a Food  Ad- 
ministration spokesman  that  coffee  rationing  may  come. 

Somehow  we  cannot  bring  ourselves  to  seriously  contemplate  the  rationing  idea.  It 
ought  to  be  possible  to  maintain  our  present  supplies.  Coffee,  in  our  opinion,  will  be 


October,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


349 


one  of  the  last  things  rationed.  We  have  sufficient  coffee  in  sight  and  under  contract 
to  stave  off  that  evil  day  for  some  time  to  come,  even  if  the  importation  of  coffee 
should  be  prohibited  entirely.  This  also  would  be  a last  step  and  entirely  unnecessary 
as  long  as  the  Government  controls  sailing  vessels,  which,  as  Mr.  Hoover  points  out, 
can  supply  all  our  needs — providing  no  one  makes  an  overbrew. 

Now,  just  what  does  Mr.  Hoover  mean  by  an  overbrew?  If  he  means  the  avoid- 
ance of  waste  or  extravagance,  then  the  trade  and  the  consumer  have  it  in  their 
own  hands  to  prevent  the  dire  contingency  hinted  at.  But  doesn’t  the  greater  burden 
rest  upon  the  trade,  and  hasn’t  it  a duty  to  perform  by  starting  in  now  to  teach  the 
dealers,  and  through  them  the  consumers,  the  simple  lessons  in  coffee  conservation  and 
coffee  economies  which  have  appeared  in  these  pages  not  a few  times  since  the  war 
began  ? 


WHAT  IS  ENGLISH  BREAKFAST  TEA? 

“English  Breakfast”  tea  is  the  tea  used  in  England  for  breakfast.  The  term  most 
probably  originated  in  the  drawing  rooms  of  the  American  Colonial  Dames,  who  doubt- 
less adopted  it  in  the  same  manner  and  perhaps  for  the  same  reason  as  latter-day 
femininity  has  favored  Parisian  styles  in  millinery  and  wearing  apparel. 

Assuming  the  correctness  of  this  earliest  origin  of  the  term,  “usage”  compels  us  to 
dwell  upon  China  Congou,  because  that  was  the  tea  then  understood  to  have  been  used 
on  the  English  breakfast-table — long  before  the  commercial  introduction  of  India,  Cey- 
lon or  any  other  form  of  fully  fermented  tea. 

American  tea  men  of  experience  antedating  the  Civil  War  agree  that  the  term 
should  only  be  applied  to  China  Congou,  that  being  the  one  tea  sold  and  consumed  for 
many  decades  as  English  Breakfast.  Even  when  a “blend”  was  sold  by  some  dealers 
the  predominating  ingredient  was  always  China  Congou.  The  great  majority  of  the 
leading  retail  distributers  to  this  day  follow  this  custom,  which  can  be  easily  verified 
by  actually  calling  for  “English  Breakfast”  tea  at  any  number  of  chain  stores  of  dif- 
ferent companies  or  at  any  of  the  old-line  individual  dealers  of  conservative  tendencies. 
If  the  experiment  of  purchasing  “English  Breakfast”  tea  under  that  name  is  ever  put 
to  the  test,  as  suggested,  it  is  doubtful- if  much  or  any  Ceylon  or  India  will  be  procured 
by  that  means.  It  is  our  belief  that  it  would  prove  the  modern  “popular”  conception  of 
the  term  still  to  be  China  Congou. 

But  whether  the  term  is  “non-Geographical,”  “Fanciful”  or  anything  else  you  like, 
it  would  seem  that  when  a Governmental  department  sends  out  requisitions  for  this 
class  of  tea  it  would  be  less  misleading  to  potential  bidders  if  it  were  specifically 
stated  just  what  the  department  was  prepared  to  accept  as  a good  delivery.  This  is 
done  in  the  case  of  the  Navy  Department, %where,  up  to  a comparatively  short  time 
ago,  nothing  but  Formosa  tea  was  called  for  in  the  specifications.  It  is  now,  however, 
left  optional  with  the  bidders  to  present  their  proposals  on  Formosa,  Java,  Ceylon  or 
India  tea,  and  whichever  seems  to  show,  the  best  value,  in  the  opinion  of  the  Navy 
Department  experts,  is  contracted  for. 

Similarly,  the  suggestion  might  be  made  to  the  army"  purchasing  authorities  to 
state  in  their  specifications  that  they  are  prepared  to  accept  as  a good  delivery  either 
a China  Congou,  Ceylon,  India  or  Java.  The  deliveries  on  recent  contracts  are  under- 
stood to  have  been  Java  Brokens,  although  the  specifications  called  for  “English  Break- 
fast” tea.  In  this  connection  we  are  told  that  the  kind  of  Java  tea  so  delivered  is  of 
immeasurably  superior  cup  quality  to  the  class  of  “English  Breakfast”  tea  heretofore 
delivered  to  the  army  for  this  particular  grade,  and  which  was  never  anything  better 
than  the  commonest  grade  of  Government  Standard  China  Congou. 

“English  Breakfast”  tea  should  be  China  Congou  or  a blend  of  fermented  teas 
containing  a predominance  of  China  Congou.  As  a matter  of  fact  it  should  not  be  used 
in  army  contracts  as  a description  for  tea  unless  the  authorities  mean  to  specify  China 
Congou.  If  they  will  accept  deliveries  of  India,  Ceylon  and  Java,  they  should  so  state 
in  the  specifications.  A too  liberal  application  of  the  word  will  cause  abuse  and  con- 
flict with  the  pure  food  law,— S.  B. 
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THIRD  ANNUAL  BANQUET  OF  THE  NATIONAL  RETAIL  TEA  AND  COFFEE  MERCHANTS’  ASSOCIATION 


THE  WAGON  DISTRIBUTERS’  CONVENTION 

<1  Many  important  war-time  problems  were  discussed  at  the  third  annual 
meeting  of  the  National  Retail  Tea  and  Coffee  Merchants’  Association 
at  Chicago.  <J  Conservation  of  man-power,  fuel  and  materials  as  a 
means  of  helping  to  win  the  war  were  among  the  principal  subjects  be- 
fore the  convention.  <J  New  officers  and  directors  were  elected. 


nr  HE  sixty  members  attending  the  third  annual 
A convention  of  the  National  Retail  Tea  and 
Coffee  Merchants’  Association  at  Chicago,  Sep- 
tember 17-19,  found  the  discussions  of  pressing 
problems  brought  about  by  the  war  to  be  most 
interesting  features.  An  equal  number  of  ex- 
hibitors were  also  present  during  the  three  days’ 
meeting  at  the  Sherman  Hotel. 

Despite  the  seriousness  of  the  business  situa- 
tion, the  delegates  left  the  convention  hall  with 
a feeling  of  optimism,  especially  after  the  newly- 
elected  president,  C.  A.  Smith,  of  the  Great  East- 
ern Coffee  & Tea  Company,  St.  Louis,  had  assured 
them  that  in  his  opinion  the  forthcoming  year  gave 
promise  of  greater  prosperity  for  the  premium  tea 
and  coffee  men  than  might  ordinarily  be  expected. 

Conservation  of  man  power  was  one  of  the 
most  important  topics  before  the  convention,  and 
earnest  discussion  of  this  resulted  in  the  adoption 
of  a resolution  pledging  the  support  of  the  asso- 
ciation to  the  Government  in  this  respect.  This 
was  done  after  assurances  on  the  part  of  the 
Food  Administration  representives  that  any 
reasonable  plan  along  this  line  adopted  by  the 
association  would  be  acceptable  to  the  adminis- 
tration, and  that  all  competing  firms  would  be 
required  to  observe  it. 

Officers  Elected  for  the  Ensuing  Year 

C.  A.  Smith,  of  the  Great  Eastern  Coffee  & 
Tea  Company,  St.  Louis,  was  elected  president 
for  the  next  year;  W.  W.  Bartlett,  Jr.,  of  the 
Bartlett  Tea  & Coffee  Company,  Indianapolis, 
first  vice-president;  George  F.  Hellick,  of  the 
George  F.  Hellick  Tea  Company,  Easton,  Pa., 
second  vice-president;  Valentine  Vogel,  of  the 
Atlantic  Tea  Company,  St.  Louis,  treasurer. 
Harry  W.  Meneley  is  retained  as  counsel. 

Henry  Ghysels,  of  the  Keystone  Tea  Company, 
Pittsburgh,  Pa.,  was  chosen  as  director  to  carry 
out  the  unfilled  term  of  F.  ,J.  Lichtner,  resigned. 
Directors  for  regular  term,  F.  L.  Cheetham,  of 
the  Banner  Coffee  Company,  Milwaukee;  G.  B. 
Schorn,  of  Schorn  & Brower,  New  York;  Lucien 
King,  of  the  King  Koffee  Ko.,  Indianapolis,  and 
C.  V.  Nieman,  of  the  Chicago  Tea  Company, 


The  convention  committee  decided  upon  St. 
Louis  for  next  year’s  convention. 

President  Smith,  before  leaving  for  his  home 
in  St.  Louis,  named  the  following  as  the  ex- 
ecutive committee  for  the  year : R.  S.  Black- 

wood, of  the  Home  Tea  Company,  Beaver  Falls, 
Pa.;  C.  V.  Nieman;  E.  L.  Cheetham;  Lucien 
King;  J.  Trauscht,  of  the  Eureka  Tea  Company, 


C.  A.  Smith 

The  New  President  of  the  National 
Retail  Tea  and  Coffee  Merchants’  Asso- 
ciation 

Chicago;  A.  J.  Benner,  of  the  Benner  Tea  Com- 
pany, Burlington,  la. ; W‘.  B.  Castor,  of  Castor 
Bros.,  Philadelphia,  Pa. 

Proceedings  in  Detail 
President  C.  V.  Nieman,  of  the  Chicago  Tea 
Company,  called  the  convention  to  order  in  the 
Crystal  Room  of  the  Sherman  Hotel  shortly  after 
10  o’clock,  September  17.  After  the  invocation 
by  Rev.  Louis  W.  Goebal,  of  Chicago,  and  an 
address  of  welcome  by  Hon.  Frank  D.  Ayers,  of 
the  Corporation  Counsel’s  office,  Vice-President 
C.  A.  Smith  took  the  floor.  First  thanking  Mr. 
Ayers  for  the  keys  to  the  city,  Mr.  Smith  then 
outlined  the  purposes  of  the  convention. 
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SOME  DIRECTORS  AND  OFFICERS  FOR  1918-19 


The  utmost  co-operation  for  the  protection  of 
the  tea  and  coffee  business,  he  said,  was  most 
urgent,  in  view  of  the  situation  with  reference  to 
war  conservation.  Education  along  association 
lines  he  pointed  out  as  another  important  factor 
to  be  considered.  He  particularly  asked  that  the 
fellowship  spirit  be  more  fully  developed  until  it 
should  permeate  the  entire  membership.  Much 
had  been  done,  he  declared,  but  there  were  still 
great  opportunities  before  the  delegates  for  the 
broadening  of  vision  and  for  constant  prepara- 
tion for  what  the  future  may  bring  forth. 

The  speaker  was  glad  the  day  had  passed  when 
competitors  were  regarded  as  being  little  short 
of  crooks.  He  declared  that  the  association  had 
done  much  for  the  members  as  individuals,  and 
that  not  the  least  of  its  efforts  along  this  line  had 
been  in  connection  with  the  “get-together”  con- 
vention. “The  Good  Book  says,  ‘Bear  ye  one 
another’s  burdens,’  and  that  is  what  we  are  try- 
ing to  make  our  association  stand  for,”  he  de- 
clared. “Let  us  be  unselfish  in  rendering  service. 
Let  our  slogan  be,  ‘The  association  first,  the  in- 
dividual second  !’  ” 

The  President’s  Annual  Address 

President  Nieman  next  delivered  the  annual 
address.  He  declared  that  the  year  had  been 
eventrul  in  many  ways  for  the  National  Retail 
Tea  and  Coffee  Merchants’  Association,  and  that 
the  relation  of  the  organization  to  the  country  at 
large,  particularly  in  connection  with  the  world 
war,  had  been  of  intense  interest.  “A  year  ago, 
we  hardly  knew  along  what  lines  we  could  best 
serve  our  country  as  business  men  and  in  what 
way  to  render  the  most  effective  help,”  he  said. 
“From  time  to  time  as  the  great  struggle  grew  in 
magnitude  we  have  learned  from  the  different 


administrative  boards  along  what  path  our  duty 
lies. 

“I  believe  that  we,  as  an  organization,  may, 
with  pardonable  pride,  look  back  to  the  ending 
of  this  year  and  feel  that  we  have  done  our  best 
to  carry  out  the  wishes  of  the  various  adminis- 
trative bodies.” 

The  president  recalled  the  action  of  the  United 
States  Food  Administration  in  the  latter  part  of 
1917  in  placing  all  retail  dealers  doing  more  than 
$ico,oco  business  annually  under  a license,  and 
the  uncertainty  which  existed  as  to  the  status  of 
tea  and  coffee  tradesmen.  He  declared  that  the 
association,  through  its  general  counsel,  was  the 
means  of  obtaining  rulings  which  finally  gave 
each  member  an  idea  of  his  exact  relationship  to 
the  governmental  bodies. 

Mr.  Nieman  paid  his  respects  to  the  so-called 
cash  and  carry  plan,  saying  that  the  carry  plan 
is,  “from  the  standpoint  of  economy,  an  absolute 
failure;  secondly,  that  it  is  decidedly  unjust  to 
the  busy  American  housewife;  and  that  it  will  be 
relegated  to  the  scrap  pile  after  the  war  by  all 
live  merchants  desiring  to  give  the  public  ser- 
vice, which  must  be  done,  as  no  one  dare  deny 
that  service  is  the  keynote  of  a successful  busi- 
ness.” 

In  regard  to  the  premium  question,  President 
Nieman  said:  “The  best  evidence  that  our 

means  of  distributing  premiums  is  regarded  as 
clean,  honest  and  above  board,  is  the  fact  that 
some  three  months  ago  the  Federal  Trade  Com- 
mission took  steps  to  thoroughly  investigate  the 
method  of  premium  advertising  from  all  angles, 
and  I can  point  with  pride  tc  the  fact  that  among 
our  members  none  was  cited  as  using  any  unfair 
means  or  unbusinesslike  methods  of  premium  ad- 
vertising. I want  to  congratulate  this  organiza- 


OitJbcr,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


353 


tion  on  so  spotless  a record,  and  to  take  this  op- 
portunity to  admonish  its  members  to  so  con- 
tinue, not  only  during  the  war,  but  at  all  times 
after.” 

President  Nieman  declared  that  he  believed  a 
resolution  should  be  adopted  pledging  the  sup- 
port of  the  National  Retail  Tea  and  Coffee 
Merchants’  Association  to  any  legislative  body, 
State  or  National,  in  stamping  out  any  dishonest 
or  unfair  premium  methods. 

The  speaker  recommended  the  establishment  of 
local  organizations  in  all  parts  of  the  country, 
these  organizations  to  meet  monthly  or  from  four 
to  six  times  annually  to  iron  out  local  troubles 
that  may  exist,  and  to  receive  instructions  and 
information  from  the  national  organization,  and 
in  turn  forward  to  the  national  organization  data 
on  any  subject  that  may  come  up  in  which  the 
national  body  could  lend  a helping  hand.  He  be- 
lieved that  many  dealers  would  join  such  an  or- 
ganization, and  through  it  the  national  body,  in 
that  way  receiving  help  jointly  from  both. 

In  conclusion  the  president  declared  there  was 
nothing  more  important  before  the  convention 
than  the  winning  of  the  war.  “There  must  be  no 
slackers  of  any  kind,”  he  said,  “neither  as  regards 
money  matters  or  physical  help.” 

Vice-President  Endorses  Premiums 

Vice-President  G.  B.  Schorn,  of  Schorn  & 
Brower,  New  York,  followed  Mr.  Nieman.  He 
told  the  delegates  that  the  advanced  premium 
proposition  is  a salvation  and  protection  for  all 
tea  and  coffee  men  against  the  inroads  made  by 
chain  store  system  propaganda.  “This,”  he  de- 
clared, “gives  a solid  foundation  and  good  argu- 
ment to  present  to  patrons  and  thus  retain  valu- 
able and  pleased  customers.” 


“Two  years  ago,”  said  the  speaker  at  another 
point,  “my  business  was  about  to  go  to  seed. 
Through  the  organization  I derived  information 
that  immediately  convinced  me  of  the  advisa- 
bility of  giving  the  premium  proposition  a trial. 
The  results  have  been  most  gratifying.” 

Mr.  Schorn,  who  spoke  extemporaneously,  and 
was  called  to  the  speaker’s  stand  without  even 
being  assigned  a subject,  was  unstinted  in  his 
praise  of  the  Washington  Government’s  manner 
of  conducting  the  war.  His  thought  evidently 
was  that  the  Administration  should  not  be  hin- 
dered in  its  great  work  when  he  said:  “I  am 

especially  in  favor  of  withholding  any  suggestions 
or  recommendations  as  to  the  manner  in  which 
the  Government  should  conduct  its  own  affairs, 
whether  these  affairs  pertain  directly  to  the  prose- 
cution of  the  war  or  to  business  in  general.” 

Just  before  the  noon  recess,  Secretary  Harry 
W.  Meneley  read  several  letters  from  absent 
members  expressing  regret  because  they  were 
not  able  to  be  in  attendance. 

Fuel  Official  Urges  Roasters  to  Use  Gas 
Harold  Almert,  director  of  conservation  for  the 
State  of  Illinois  in  the  United  States  Fuel  Ad- 
ministration, opened  the  afternoon  session  with 
an  appeal  to  the  delegates  for  their  utmost  co- 
operation in  fuel  saving.  Mr.  Almert  detailed  the 
fuel  difficulties  which  now  confront  the  National 
Government,  and  after  showing  the  saving 
caused  by  gasless  Sundays,  he  declared  there  was 
further  work  to  be  done  in  conserving  fuel  in 
coffee  roasting  plants  and  other  establishments 
of  interest  to  the  delegates  to  the  convention. 

He  said  that  with  the  present  rates  for  gas 
throughout  the  country  the  coffee  roasting  in- 
dustry as  a whole  can  adopt  the  use  of  gas  bene- 
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ficially.  The  cost  of  operation  will  be  higher 
than  with  anthracite  coal,  based  on  65-cent  gas, 
and  it  will  cost  anywhere  from  40  to  70  per  cent 
more  to  roast  coffee  by  gas,  but  when  this  ad- 
ditional expense  is  applied  to  a pound  of  coffee 
delivered  to  the  consumer  it  adds  merely  1/100  of 
one  cent  to  the  ultimate  cost.  This,  he  declared, 
was  immaterial. 

On  the  subject  of  switching  to  gas,  Mr.  Almert 
said:  “Take  a vast  foundry  or  a coffee  roasting 

establishment — one  that  uses  25  tons  of  anthra- 
cite a month.  They  would  get  an  equivalent 
amount  of  heat  for  their  purpose  by  the  gas 
company  using  5 tons.  In  other  words,  -80  per 
cent  of  the  fuel  is  conserved  in  those  cases.  The 
20  tons  conserved  in  one  month  by  the  coffee 
roasting  establishment  or  by  the  vast  foundry 
would  care  for  five  families  for  the  whole  winter.” 
The  speaker  said  that  most  of  the  coffee  roasting 
concerns  around  Chicago  are  using  the  best  grade 
of  anthracite  coal. 

A Food  Director  on  Conserving  Deliveries 

Howard  Humphreys,  of  Bloomington,  111.,  a 
division  superintendent  of  the  United  States  Food 
Administration,  discussed  conservation  in  methods 
of  handling  food  and  allied  lines,  with  particular 
reference  to  the  tea  and  coffee  trade. 

On  the  subject  of  deliveries,  he  said  the  Gov- 
ernment had  some  time  ago  requested  that  tea 
and  coffee  merchants  limit  their  deliveries  to  one 
a day  over  a route.  “I  know  it  is  difficult,”  said 
Mr.  Humphreys,  “and  I know  it  presents  hard 
problems  in  some  cities ; but  the  request  has  been 
firmly  and  decidedly  made  that  you  limit  your 
deliveries  to  one  a day  over  a route. 

“Gentlemen,  don’t  call  yourselves  100  per  cent 
American  if  you  don’t  observe  the  requests  that 
come  from  Washington  to-day,  because  they  are 
not  hasty  requests,  they  will  not  be  ill  advised 
requests ; they  will  be  studied  by  the  best  men 
that  we  have  in  the  nation,  and  when  they  come 
to  you  and  tell  you  that  it  is  best  for  you  to  make 
one  delivery  a day,  if  you  will  just  simply  take 
it  for  granted  that  they  know  what  they  are  talk- 
ing about  and  that  it  can  be  done,  that  it  should 
be  done,  I am  sure  that  you  will  find  a great  deal 
of  pleasure  in  doing  it.” 

James  A.  Davis,  of  the  National  War  Savings 
Committee,  was  next  on  the  programme,  and  he 
explained  to  the  delegates  the  immediate  need 
for  individual  thrift  and  investment  in  Govern- 
ment securities.  He  stressed  war  savings  stamps. 


A Publisher  Talks  About  Thrift  Stamps 

Mr.  Davis  was  followed  by  H.  S.  Bunting, 
publisher  of  the  “Novelty  News,”  who  also  built 
up  his  address  on  the  foundation  of  thrift,  par- 
ticularly as  it  relates  to  the  premium  trade. 

“The  thrift  stamp,”  said  Mr.  Bunting,  “was 
suggested  to  the  Government  by  Mr.  Caldwell, 
president  of  the  Sperry  & Hutchinson  Company,* 
and  was  copied  as  closely  as  it  could  be  from  the 
well-known  premium  tokens,  which'  our  business 
and  all  the  allied  premium  interests  have  so  long 
known  and  used,  too,  and  which  they  have  edu- 
cated the  housewife  to  understand  as  being  a 
• strong  arm  to  serve  her  in  our  domestic  thrift.” 

Mr.  Bunting  said  that  the  premium  system  is 
enabling  the  housewife  to  be  thrifty  so  that  she 
can  “answer  the  appeal  of  the  Government  to 
come  forward  with  her  savings.” 

“I  am  among  those,”  said  Mr.  Bunting,  “who 
believe  that  the  premium  system  in  the  future  is 
to  reach  greater  dignity  and  greater  usefulness 
and  greater  honor,  and  to  be  accorded  more  wide- 
spread credit  as  a method  of  doing  business  than 
at  any  time  in  the  past;  because  * * * when 

the  people  of  this  country,  under  the  direction  of 
our  Federal  Government,  have  acquired  the 
thrift  habit  and  the  saving-stamp  habit,  is  it 
reasonable  to  suppose  that  they  are  going  to  for- 
get that  habit  when  the  day  comes  that  they  no 
longer  need  to  be  taxed  to  maintain  the  war  and 
the  Government?  It  is  not  reasonable.  They 
are  going  to  use  the  same  thrift  that  they  have 
been  educated  to  use  in  this  war  in  building  up 
their  private  fortunes.” 

Commercial  Economy  Recommendations 

L.  H.  Hartman,  of  the  Commercial  Economy 
Administration  in  the  Illinois  State  Council  of 
Defense,  spoke  about  the  conservation  of  man 
power.  He  declared  that  officials  of  the  Gov- 
ernment and  of  his  own  organization  were  grati- 
fied that  the  tea  and  coffee  premium  men  had 
gone  so  far  towards  eliminating  unnecessary  de- 
livery service.  He  thought  there  was  a possi- 
bility that  men  engaged  in  this  work  would  be 
classed  as  not  necessary  to  an  essential  industry, 
and  that  dealers  would  find  it  very  difficult  to 
carry  on  business  under  such  conditions.  He 
urged  that  preparations  be  made  for  the  time 
when  many  of  the  men  engaged  in  this  work  are 
called  into  the  Government  service — not  to  wait 
until  they  are  called  and  then  wonder  how  they 
are  to  be  replaced. 

He  urged  co-operative  delivery.  The  members 
were  also  asked  to  formulate  a definite  plan  for 

* Mr.  Caldwell  has  said  that  he  was  not  the  first  to  sug- 
gest the  thrift  stamp.  He  was  only  one  of  a number  of  men 
who  held  a conference  on  the  subject  in  Washington,  and 
that  he  is  not  entitled  to  the  credit. — Editors. 
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bringing  about  adequate  conservation  in  the  di- 
rection of  man  power.  Mr.  Hartman  said  that 
such  a plan  would  receive  the  backing  of  his 
organization,  and  probably  that  also  of  the  na- 
tional body. 

Mr.  Hartman  suggested  that  a committee  of 
representative  members  of  the  association  be  ap- 
pointed to  deal  with  this  matter  forthwith.  In 
answer  to  a question,  Mr.  Hartman  said  that  if  a 
feasible  plan  were  formulated  for  the  Illinois 
Council  of  Defense  to  pass  upon  he  was  convinced 
that  it  would  be  taken  up  by  the  other  Councils  of 
the  national  organization  and  made  effective 
throughout  the  United  States.  He  declared  that 
in  his  opinion  the  tea  and  coffee  men  will  not  be 
asked  to  cut  their  deliveries  to  less  than  one  in 
two  weeks,  but  that  draft  board  regulations  must 
be  considered  by  the  membership  in  time. 

“Won’t  you  gentlemen  be  embarrassed  if  out 
of  twenty  wagons  that  you  are  running  eleven  of 
the  men  will  be  called  into  the  service?  You  can- 
not put  women  on  the  wagons.  What  are  you 
going  to  do?'’  In  other  words,  Mr.  Hartman  said, 
it  was  a good  plan  to  have  everything  in  readiness. 

The  delegates  were  not  overly  enthusiastic  re- 
garding Mr.  Hartman’s  suggestion  that  in  some 
instances  one  delivery  man  might  take  care  of 
three  routes.  Their  questions  indicated  a doubt 
as  to  the  feasibility  of  such  a plan,  for  the  reason 
that  compensation  would  play  an  important  part. 
It  was  explained  by  Mr.  Hartman  that  his  idea 
contemplated  the  assumption  of  the  routes  of 
three  firms  by  one  individual.  Numerous  objec- 
tions were  offered,  and  when  the  speaker  had  fin- 
ished it  was  evident  that  there  was  no  unanimity 
of  opinion  on  the  subject. 

John  C.  White,  of  Chicago,  delivered  the  final 
address  of  the  session,  taking  for  his  subject  “The 
Solution  of  the  Wage  Question.”  Mr.  White  de- 
clared that  the  land  question  was  at  the  bottom 
of  the  wage  question,  and  that  until  the  latter 
was  solved  there  was  no  hope  for  an  adequate 
settlement  of  the  former. 

The  convention  met  in  executive  session  on 
Wednesday  morning.  Reports  of  committees 
were  taken  up  after  a period  of  open  session,  dur- 
ing which  V.  A.  Fletcher,  of  Cincinnati,  delivered 
an  address  on  the  “Power  of  Business  Organiza- 
tions.” In  respect  to  the  premium  tea  and  coffee 
trade  he  said : 

“In  your  own  line  of  organization  represented 
here  to-day,  you  are  all  familiar  with  what  you 
have  accomplished  by  organizing  to  protect  your 
industry.  A year  or  two  ago,  when  an  anti-premium 
agitation  was  running  rampant  over  the  country, 
as  individuals  fighting  alone  you  would  have  had 


little  or  no  power  to  do  anything;  but  by  organ- 
izing and  getting  together,  exchanging  ideas  and 
laying  your  plans  for  putting  up  the  best  kind  of 
fight,  you  practically  .have  come  out  of  this  con- 
dition unscathed,  and  with  the  tea  and  coffee 
trade  standing  higher  in  the  estimation  of  the 
American  public  to-day  than  ever  before.  Not 
only  have  you  been  able  to  put  up  a good  fight 
along  this  line,  but  you  have  seen  by  getting  ac- 
qainted  with  one  another  that  you  are  all  good 
fellows,  and  that  you  are  all  working  for  the 
single  purpose  of  making  a success  wherever  you 
are  located,  and  the  best  way  to  make  that  suc- 
cess is  by  a frank  exchange  of  ideas  from  time 
to  time,  and  helping  one  another  along  the  way, 
because  in  the  success  of  many  you  will  solve  the 
success  of  the  individual,  as  a rule.” 

F.  L.  Cheetham,  of  the  committee  on  legisla- 
tion, spoke  of  anti-premium  legislation  in  the  va- 
rious States,  declaring  that  so  far  as  the  dealers 
of  Wisconsin  were  concerned  they  were  adjusting 
themselves  to  new  conditions  brought  about  by 
legislation  against  stamps  and  premiums. 

The  Resolutions 

The  report  of  the  resolution  committee  con- 
tained four  resolutions.  The  first  three  were 
adopted.  The  first  expressed  appropriate  senti- 
ments in  reference  to  the  recent  deaths  of  Wil- 
liam C.  Fehniger,  of  the  Bell  Tea  Company,  La 
Crosse,  Wis. ; William  S.  McCracken,  of  the 
W.  S.  McCracken  Tea  Company,  Joliet,  111,  and 
William  E.  Scannel,  of  the  Home  Tea  Company, 
Muscatine,  la.  The  second  was  an  appreciation 
of  the  retiring  officers ; the  third  pledged  Presi- 
dent Wilson  and  the  Government  the  loyal  sup- 
port and  co-operation  of  the  association  in  the 
prosecution  of  the  war.  The  fourth  proposed  an 
amendment  to  the  constitution  and  concerned 
honorary  membership.  Later  it  was  revised  and 
acted  upon. 

A fifth  resolution,  which  was  later  offered  by 
the  resolution  committee  and  adopted,  read  as 
follows : 

“ Whereas , The  members  of  the  National  Retail 
Tea  and  Coffee  Merchants’  Association,  through 
long  experience,  have  proven  the  premium  system 
of  advertising  an  economical,  wholesome  and  effi- 
cient means  of  attracting  continuous  patronage 
and  promoting  cash  payments,  beneficial  alike  to 
consumers  and  merchants ; 

“Whereas,  The  premium  system,  properly  con- 
ducted, involves  no  element  of  chance,  deception 
or  falsehood,  but  is  based  solely  on  the  principle 
of  extending  to  consumers  a discount  for  cash,  or 
on  purchases  aggregating  a specified  amount,  in 
the  form  of  useful  and  desirable  merchandise ; 
and, 

“Whereas,  The  members  of  the  association  are 
desirous  of  safeguarding  the  premium  method  of 
advertising  and  protecting  the  consumer  in  the 
enjoyment  of  its  benefits;  therefore,  be  it 
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“ Resolved , That  the  National  Retail  Tea  and 
Coffee  Merchants’  Association,  in  convention  as- 
sembled, does  hereby  tender  to  any  legislative 
body  or  qualified  public  official,  concerned  with 
this  subject,  our  full  co-operation  and  assistance 
in  stamping  out  any  unfair  or  deceptive  practices 
indulged  in  by  premium  users,  if  such  exists,  and 
in  suppressing  all  unfair,  deceptive  and  question- 
able schemes  operated  under  the  guise  of  legiti- 
mate premium  advertising.” 

In  the  meantime  the  committee  on  constitution 
and  by-laws  had  considered  the  proposed  honor- 
ary memberships  matter,  and  presented  the  fol- 
lowing as  an  amendment  to  the  by-laws  of  the 
association : 

“Honorary  Membership.  The  board  of  direc- 
tors may,  upon  recommendation  of  the  executive 
committee,  elect  to  honorary  membership  such  per- 
sons as  they  may  consider  advisable  or  advan- 
tageous. Honorary  members  shall  be  entitled  to 
all  the  social  privileges  of  the  association.” 

After  a short  discussion  the  amendment  was 
adopted  unanimously,  after  which  adjournment 
was  taken  for  the  day. 

Says  Coffee  Rationing  May  Come 

The  final  session  was  opened  with  an  address 
by  A.  N.  Merritt,  chief  of  publicity  in  the  dis- 
tribution division  of  the  United  States  Food  Ad- 
ministration. He  discussed  the  Food  Adminis- 
tration’s activities ; rapidly  sketched  the  history 
of  the  conservation  movement ; told  about  the 
resources  from  which  the  Administration  may 
draw  in  the  future,  and  finally  declared  that  an 
analysis  of  the  situation  disclosed  that  “this  year 
we  have  got  to  make  such  efforts  in  food  con- 
servation before  the  year  is  out  as  we  have  not 
made  before.”  He  brought  a rather  pessimistic 
note  into  his  speech  by  declaring  that  the  food 
situation  in  Germany  is  “perhaps  promising  for 
this  year,”  and  that  the  Kaiser’s  country  probably 
has  enough  food  to  last  them  for  another  year. 

Mr.  Merritt  was  not  especially  familiar  with 
the  situation  as  applied  to  the  tea  and  coffee  trade, 
but  he  said,  “I  do  know  this,  that  we  have  got  to 
conserve  coffee.  We  are  going  to  endeavor  to 
keep  a limited  number  of  boats  to  bring  a mini- 
mum amount  of  coffee  from  Brazil,  but  it  will 
mean  that  stocks  will  be  reduced  in  this  country, 
and  probably  the  time  may  come  when  the  coffee 
situation  will  have  to  be  put  on  some  kind  of  a 
rationed  plan,  somewhat  similar  to  the  present 
sugar  plan;  but  we  are  not  facing  that  time  as 
yet.  However,  it  is  up  to  the  American  people  to 
go  easy  on  their  consumption  of  coffee,  and  it  is 
also  up  to  the  dealers  not  to  raise  the  prices  be- 
yond the  absolute  amount  required  to  maintain 
themselves  in  business.” 


In  closing,  the  speaker  intimated  that  the  time 
may  come,  “especially  if  any  profiteering  is  dis- 
covered in  roasted  coffee,”  when  the  Government 
will  have  to  put  all  coffee  roasters  under  license 
and  limit  the  margin  of  profit  to  a definite  figure, 
as  has  been  the  case  with  other  licensed  com- 
modities. 

The  question  of  conservation  of  man  power, 
which  on  the  previous  day  had  been  suggested  in 
the  speech  of  Mr.  Hartman,  was  agaifi  taken  up, 
but  after  a somewhat  lengthy  discussion  was  re- 
ferred for  final  disposition  to  the  incoming  ad- 
ministration. The  proposition  of  a three-week 
or  four-week  delivery  brought  on  considerable 
argument  between  the  delegates. 

The  convention  then  adopted  the  following 
resolution:  “Resolved,  that  a committee  from 

this  association  meet  with  the  proper  arm  of  the 
Government,  advise  as  to  conserving  man  power, 
obtain  such  advertising  matter  as  the  Government 
may  offer  and  provide  for  the  distribution  of 
same,  subject  to  the  approval  of  the  executive 
committee  of  this  association.” 


The  Social  Programme 

The  social  programme,  although  restricted  to 
meet  prevailing  war  conditions,  nevertheless  con- 
tained a number  of  entertaining  features,  includ- 
ing a matinee  party  for  the  ladies  of  the  conven- 
tion at  the  Studebaker  Theater.  Next  came  an 
auto  ride  and  a dinner  at  the  Marigold  Gardens, 
where  dancing  formed  a part  of  the  programme. 
At  the  ladies’  card  part}'  on  Thursday  afternoon 
several  prizes  were  contributed  by  exhibitors. 

The  annual  banquet  was  held  at  the  Sherman 
Hotel  on  the  night  of  September  19,  and  the  full 
membership  present  attended.  It  was  at  this 
gathering  that  a diamond  phi  was  presented  to 
the  retiring  president  by  the  delegates  as  a token 
of  their  regard  for  his  splendid  efforts  during  the 
past  year.  


Convention  Features 

During  a lull  in  the  convention  proceedings  a 
delegate  arose  and  asked  permission  to  report  on 
unfinished  business. 

“Mr.  President,  I have  the  honor  to  report  that 
you  are,  for  the  second  time,  a grandfather.” 

Mrs.  Nyron  Nieman,  daughter-in-law  of  the 
president,  is  the  mother  of  the  “Convention 
Baby.”  The  boy  was  born  Thursday  morning. 

Sketch  of  the  New  President 
A man  skilled  to  a high  degree  in  his  vocation, 
one  who  has  the  whole-hearted  confidence  of  his 
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friends  and  business  associates,  one  whose  efforts 
have  aided  materially  in  the  development  of  the 
wagon-route  tea  and  coffee  industry,  this  is  a pen 
picture  of  C.  A.  Smith,  head  of  the  Great  Eastern 
Coffee  & Tea  Company,  St.  Louis. 

Mr.  Smith  has  devoted  twenty  years  of  his 
life  to  the  tea  and  coffee  business,  and  during  this 
period  has  been  one  of  the  strongest  proponents 
of  co-operation  and  has  waged  war  on  trade 
abuses. 

Born  in  1865  in  St.  Louis,  his  present  home, 
Mr.  Smith  entered  business  at  the  age  of  14,  first 
in  the  retail  shoe  business,  next  in  the  retail  toy 
and  fancy  goods  business,  and  later  in  the  whole- 
sale branch  of  the  same  industry.  After  four- 
teen years  as  a traveling  salesman  in  various  lines 
he  became  in  1898  manager  of  the  Great  Eastern 
Coffee  & Tea  Company.  He  is  now  president  of 
the  corporation.  Mr.  Smith  is  a charter  member 
of  the  National  Retail  Tea  and  Coffee  Merchants’ 
Association,  and  was  vice-president  for  the  first 
year.  He  was  re-elected  for  a second  term.  His 
advancement  at  the  convention  to  the  office  of 
president  was  received  by  the  membership  with 
gratification. 


The  Exhibits 

The  exhibits  of  produce  and  premiums  were  a 
feature  of  the  convention,  as  they  were  last  year. 
They  were  shown  in  the  Crystal  Room,  and  the 
halls  leading  to  this  room  were  roped  off  so  that 
visitors  perforce  had  to  pass  by  the  exhibits. 

In  the  line  of  produce,  tea,  coffee,  spices,  soaps, 
pie  fillings,  polishes  and  toilet  accessories  were  to 
be  seen.  The  premiums  covered  a wide  range, 
including  phonographs,  tireless  cookers,  vacuum 
bottles,  sweepers,  toys,  china,  glass  and  granite 
ware,  linens,  curtains  and  other  household  goods. 

Among  the  exhibitors  and  their  representatives 
at  the  convention  were  : 

Hemsteger  Mfg.  Co.,  E.  A.  Hemsteger,  V.  T.  Holton, 
Chicago. 

F.  E.  Tinker,  Chicago. 

J.  S.  Ziegler  Co.,  J.  H.  Sparling,  Chicago. 

Elite  Mfg.  Co.,  H.  W.  Eastman,  Chicago. 

The  Widlar  Co.,  Wm.  J.  Hynes,  Cleveland. 

J.  B.  Walker,  Chicago. 

Widlar  Co.,  C.  E.  Herrn,  Cleveland. 

National  Binding  Machine  Co.,  G.  Leavy,  New  York. 

Icy  Hot  Bottle  Co.,  Cincinnati. 

The  Home  Comfort  Co.,  J.  Rank,  St.  Paul. 

The  McAnulty  Co.,  Chicago. 

Martin’s  Mercantile  Co.,  Martin  Carlstein,  Chicago. 

G.  C.  Jeffrey  Co.,  Chicago. 

Cambridge  Glass  Co.,  W.  M.  Rogers,  Chicago. 

Boyer  Chemical  Co.,  J.  Schumnder,  Chas.  W.  Kapp, 
Chicago. 

Allen  R.  Wrisley  Co.,  Chicago. 

Geo.  A.  Briggs,  Chicago. 

Geo.,  P.  Vosbrink,  Chicago. 

Wm.  Waltke  Co.,  Chas.  Brown,  St.  Louis. 

. Biedermann  Bros.,  G.  Roger,  Chicago. 

Sterling  Sales  Co.,  Louis  Schultz,  Milwaukee. 

C.  F.  Wixon,  Chicago. 


Chas.  H.  C.  Cose,  Chicago. 

Henry  H.  Poggensee,  Chicago. 

Garford  Mfg.  Co.,  Homer  Stephens,  S.  J.  Finks,  Elyria, 
Ohio. 

Metal  Stampings  Corp.,  S.  M.  Ballard,  Streator,  111. 
Grosfield  & Roe  Co.,  G.  E.  McKenney,  Fred  Iiertneck, 
Chicago. 

Wabash  Baking  Powder  Co.,  Thos.  F.  Kelly,  H.  M. 
Gamble,  H.  B.  Cowles,  Wabash,  Ind. 

Wolverine  Spice  Co.,  G.  A.  Plumb,  Geo.  W.  Cain,  Grand 
Rapids,  Mich. 

E.  B.  Miller  & Co.,  Harry  E.  Parker,  Chicago. 

Jas.  S.  Kirk  & Co.,  J.  W.  Weber,  E.  B.  Springer,  Mr. 
Rollo,  C.  S.  Kirk,  A.  F.  Burrows,  Chicago. 

The  Newton  Mfg.  Co.,  Chas.  L.  Newton,  Walter  H.  Sel- 
man,  Cincinnati. 

Gardner  Textile  Co.,  Ira  Baer,  Daniel  Weinstein,  New 
York. 

Republic  Stamping  & Enameling  Co.,  L.  J.  Brilhart, 
Canton,  Ohio. 

Meyer-Simons  Co.,  L.  L.  Simons,  Chicago. 

Williams  Bros.,  Mfg.  Co.,  R.  Hofeld,  Chicago. 

Earl  W.  Newton  Co.,  Edgar  E.  Ault,  L.  B.  Hefter, 
Chicago. 

Wabash  Basket  Co.,  A.  Lowenberg,  Converse,  Ind. 

The  Geo.  H.  Bowman  Co.,  S.  A.  Penton,  Cleveland. 

V.  A.  Fletcher,  Cincinnati. 

F.  J.  Lichtner,  Milwaukee. 

John  A.  McDermott,  Chicago. 

L.  C.  Lawton,  Chicago. 

W.  F.  Ryan,  N.  E.  M.  C.,  New  York. 

A.  Hahn,  Philadelphia. 

Hugro  Mfg.  Co.,  E.  S.  Sayre,  Chicago. 


« THOSE  WHO  ATTENDED 
The  following  members  of  the  National  Retail 
Tea  and  Coffee  Merchants’  Association  were  rep- 
resented at  the  convention : 

Benner  Tea  Co.,  P.  G.  Benner,  Keokuk,  Iowa. 

Benner  Tea  Co.,  A.  J.  Benner,  Burlington,  Iowa. 

Benner  Tea  Co.,  F.  E.  Sandell,  Burlington,  Iowa. 

Benner  Tea  Co.,  W.  F.  Reusch,  Waterloo,  Iowa. 

Benner  Tea  Co.,  Frank  Reusch,  Ottumwa,  Iowa. 

Benner  Tea  Co.,  A.  F.  Reusch,  Cedar  Rapids,  Iowa. 
Victor  Tea  Co.,  M.  M.  Smyth,  Cleveland. 

Home  Tea  Co.,  R.  S.  Blackwood,  Beaver  Falls,  Pa. 
Athletic  Tea  Co.,  Val.  Vogel,  St.  Louis. 

Stewart  Tea  Co.,  F.  J.  Stewart,  Chicago. 

P.  A.  Fletcher  Tea  Co.,  P.  W.  Fletcher,  Hannibal,  Mo. 
Gerlach  Tea  & Coffee  Co.,  A.  Gerlach,  Louisville. 
Eureka  Tea  Co.,  John  Trauscht,  Chicago. 

Horace  G.  Rutter,  Philadelphia. 

Brill  Bros.,  W.  H.  Brill,  Philadelphia. 

Frederick  Frank,  Philadelphia. 

Hesse  Bros.,  Detroit. 

J.  E.  Reardon  Co.,  J.  E.  Reardon,  Chicago. 

Superior  Coffee  Co.,  John  W.  Olson,  Chicago. 

Banner  Coffee  Co.,  F.  J.  Costerlene,  E.  L.  Cheetham, 
Milwaukee. 

Gardner  Bros.,  John  V.  Gardner,  Chicago. 

Home  Tea  Co.,  Wm.  Zorn,  Cleveland. 

G.  B.  Schorn,  Jamaica,  N.  Y. 

Central  Tea  Co.,  Charles  F.  Mathews,  Detroit. 

National  Tea  Co.,  Victor  Olson,  Detroit. 

Banner  Tea  Co.,  Jos.  Godar,  Chicago. 

Kuettner-Wasicek  Co.,  Henry  Kuettner,  George  Wasicek, 
Milwaukee. 

Claman  Bros.,  W.  R.  Claman,  Indianapolis. 

Home  Tea  Co.,  W.  E.  Copp,  Rock  Island,  111. 

John  J.  Ford,  Chicago. 

Best  Tea  Co.,  Frank  Jiral,  Chicago. 

F.  Hellick  Tea  Co.,  Geo.  F.  Hellick,  Easton,  Pa. 

C.  J.  Meneley,  Chicago. 

Bartlett  Tea  & Coffee  Co.,  W.  M.  Bartlett,  Jr.,  In- 
dianapolis. 

Bell  Tea  Co.,  Mrs.  W.  C.  Fehniger,  La  Crosse,  Wis. 
Diamond  Tea  Co.,  W.  B.  Edgett,  La  Salle,  111. 

W.  S.  McCracken  Tea  Co.,  Geo.  W.  McCracken,  Joliet, 

111. 

American  Tea  & Coffee  House,  Louis  D.  McGuire, 
Chicago. 

Great  Eastern  Tea  & Coffee  Co.,  G.  W.  Lipscomb,  De- 
catur, 111. 

E.  C.  Uber,  Chicago. 

Keystone  Tea  Co.,  H.  Ghysels,  Pittsburg. 

Standard  Coffee  Co.,  F.  N.  Nieberger,  Chicago. 

Home  Tea  Co.,  F.  A.  Willmering,  Keokuk,  Iowa. 

Prime  Tea  Co.,  A.  Cohn,  Cambridge,  Mass. 
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Great  Eastern  Coffee  & Tea  Co.,  C.  A.  Smith,  St.  Louis, 
Mo. 

Minnesota  Tea  Co.,  L.  T.  Peterson,  Duluth,  Minn. 
Columbia  Coffee  & Tea  Co.,  Carl  Isaacson  and  Gust 
Kling,  Rockford,  111. 

P.  J.  Ilensel  'lea  Co.,  Milwaukee. 

Independent  lea  Co.,  A.  G.  Schultz,  Cedar  Rapids, 
Iowa. 

Baskind  Bros.,  Jas.  Baskind,  Chicago. 

Charles  Tea  Co.,  C.  E.  Joyce,  Chicago. 

Royal  Tea  Co.,  Mr.  Helm,  Chicago. 

J.  H.  Redfern,  Chicago. 

King  Koffee  Ko.,  Lucien  King,  Indianapolis. 

Iowa  Tea  Co.,  W.  S.  Winders,  Mason  City,  Iowa. 
Oriental  Tea  Co.,  W.  S.  Hickey,  Moline,  111. 

Great  Central  Tea  Co.,  A.  E.  Holmes,  Richmond,  Ind. 
Central  Tea  Co.,  O.  C.  Kahle,  Chicago. 

Standard  Tea  Co.,  G.  A.  Perschbacher,  Milwaukee. 


MISCELLANEOUS  TRADE  NEWS 

<1  A department  covering  the  activities 
and  developments  of  the  manufacturing 
tea,  coffee,  spice  and  fine  grocery  interests 
and  the  supply  trades. 


A NEW  COFFEE  ASSOCIATION 

San  Francisco  Importers  and  Jobbers  Organize 
to  Promote  Their  Port  as  a Green 
Coffee  Center 

D EPRESENTATIVE  green  coffee  jobbers  and 
*•  **  importers  of  San  Francisco  organized  “The 
Green  Coffee  Association  of  the  San  Francisco 
Chamber  of  Commerce'’  on  September  17,  and  at 
the  first  annual  meeting  elected  W.  C.  Ham- 
.berger,  of  the  Hamberger,  Polhemus  Company, 
chairman,  and  Fred  Baruch,  of  Baruch  & Co., 
vice-chairman.  The  following  have  been  chosen 
to  constitute  the  executive  committee : E.  A. 

Kahl,  W.  R.  Grace  & Co.:  James  Otis,  Otis, 
McAllister  & Co. ; Donald  Lindo,  Schwartz  Bros. ; 
C.  B.  Lastreto,  Lastreto  & Co.,  and  J.  E.  Duff, 
Leon  Israel  & Bros.,  alternate.  Robert  C.  Mason, 
of  the  Chamber  of  Commerce,  has  been  appointed 
secretary-treasurer. 

The  objects  of  the  organization  are:  To  pro- 

mote a medium  through  which  the  members  of 
the  green  coffee  trade  may  meet  and  express  their 
views;  to  consider  and  formulate  their  recom- 
mendations on  matters  directly  affecting  the  cof- 
fee interests,  and  protect  the  interests  of  the 
green  coffee  trade  of  the  United  States  in  general 
and  San  Francisco  in  particular;  to  promote  the 
interests  of  the  port  of  San  Francisco  as  a receiv- 
ing and  distributing  center  for  green  coffee. 


The  new  association  states  that  already  firms 
handling  95,  per  cent  of  the  coffee  imported  into 
San  Francisco  have  joined  the  organization.  It 
is  also  stated  that  its  purpose  is  in  line  with  the 
appeal  of  Chairman  Hurley,  cf  the  U.  S.  Shipping 
Board,  for  commercial  organizations  to  prepare 
for  commerce  after  the  war. 


A NEW  SOLUBLE  COFFEE  COMPANY 

The  Soluble  Coffee  Company  of  America,  Inc., 
has  been  organized  to  manufacture  soluble  coffee 
at  Tatamy,  near  Easton,  Pa.,  in  a modern  plant 
that  is  expected  to  be  in  operation  about  October 
1.  The  main  office  of  the  company  will  be  at  97 
Water  street,  New  York.  The  officers  are  I.  D. 
Richheimer,  president  and  general  manager ; L.  C. 
Young  and  E.  L.  Phelan,  vice-presidents.  C.  W. 
Griffin  is  secretary  and  treasurer. 

According  to  members  of  the  firm,  basic  patents 
have  been  acquired  on  the  process  and  product. 
A published  report  of  the  incorporation  shows 
the  following:  Five  hundred  shares  preferred 

stock,  $100  each;  2, coo  shares  common  stock,  no 
par  value ; active  capital,  50  shares  preferred.  For 
the  present  the  entire  output  will  be  taken  by  the 
Government,  and  will  be  packed  and  shipped  to  the 
overseas  forces,  under  the  brand  name  of  “Franco- 

American.”  1 

< : • ' \r. 

AN  ALLIANCE  TO  SUPPRESS  FRAUDS 

The  Alliance  for  the  Suppression  of  Com- 
mercial Frauds  was  formed  September  1 in  New 
York  to  protect  its  members  against  loss  through 
fraudulent  practices  of  all  kinds.  Albert  B.  Cory, 
of  Austin  Nichols  & Co.,  is  president  and  treas- 
urer, and  Arthur  B.  Reagh,  of  the  Cudahy  Pack- 
ing Company,  chairman  of  the  advisory  com- 
mittee. The  address  of  the  Alliance  is  259  Broad- 
way, New  York. 

At  its  first  meeting,  Manager  L.  S.  Sewell  re- 
ported several  cases  that  were  investigated  during 
the  first  month  of  the  organization’s  existence 
wherein  members  had  been  saved  from  large 
money  losses. 


U.  S.  TAKES  CHICORY  PLANT 
The  plant  of  Henry  Franck  Sons’  Company, 
Inc.,  Flushing,  N.  Y.,  has  been  taken  over  by  the 
Enemy  Alien  Property  Custodian  of  the  United 


NEW  EQUAL  VALUE  ASSORTMENT** 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris.  Pres.  SEBRING,  OHIO 
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This  Space  Contributed  to  the  Winning  of  the  War  by 

A.  C.  ISRAEL 

103  FRONT  STREET  NEW  YORK 

328  MAGAZINE  STREET  NEW  ORLEANS 


Buy  Bonds 
to  your  utmost! 


Victory ! 


THE  word  carries  a thrill.  It  touches  our  fondest 
hopes,  our  deepest  purpose,  our  pride  in  doing  our 
part.  It  spells  freedom,  prosperity,  a clean  and  decent 
world  to  live  in. 

LIBERTY  BONDS  equip  armies,  build  fleets.  But 
they  do  something  far  greater— they  buy  Victory. 

THEY  YIELD  Four  and  One  Quarter  Per  Cent.! — - 
Yes— and  Victory! 
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States  and  placed  in  charge  of  former  Congress- 
man William  W.  Cocks,  of  Westbury,  N.  Y.,  and 
Judge  Turn,  Stroudsburg,  Pa.  The  firm  manufac- 
tures coffee  essence  and  chicory  and  is  capitalized 
at  $8co,ooo.  It  was  established  a quarter  of  a 
century  ago,  and  is  said  to  be  the  largest  of  its 
kind  in  this  country.  The  family  controlling  the 
concern  are  claimed  to  be  residents  of  Germany. 

Eugene  Beitter,  who  has  been  in  charge  of  the 
factory  since  it  began  operation  more  than  twenty- 
five  years  ago,  will  continue  in  charge  under  the 
direction  of  the  Government  directors. 


^ Carry  On!  Bay  More  Liberty  Bonds  ^ 


MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


ROSS  W.  WEIR,  ex-president  of  the  National 
Coffee  Roasters’  Association,  left  his  New  York 
office  early  in  October  on  his  annual  ten  days’ 
hunting  and  fishing  trip  in  the  Maine  woods. 

CARL  BRAND,  of  the  W'idlar  Company, 
Cleveland,  was  in  New  York  the  latter  part  of 
September,  principally  on  matters  connected  with 
the  coming  convention  of  the  National  Coffee 
Roasters’  Association. 

G.  M.  MORRISON,  of  the  export  department 
of  Brooke,  Bond  & Co.,  Ltd.,  London,  passed 
through  New  York  during  the  month  on  his  way 
to  the  Far  East.  He  will  visit  Boston  and  Chi- 
cago, and  expects  to  sail  from  Seattle  about  No- 
vember 1.  His  itinerary  includes  stops  at  Co- 
lombo, India,  Japan  and  Shanghai. 

CHARLES  H.  PICKENS,  president  of  the 
Paxton  & Gallagher  Company,  Omaha,  was  seen 
in  Front  street  last  month.  He  also  visited 
Washington  to  confer  with  the  Food  Admin- 
istration. 

GEORGE  W.  LAWRENCE,  chief  of  the  Cof- 
fee Division  of  the  Food  Administration,  has 
been  so  busy  in  that  capacity  that  he  has  been 


obliged  to  resign  his  office  as  president  of  the 
New  York  Sugar  and  Coffee  Exchange. 

E.  H.  O’BRIEN,  head  of  C.  E.  Bickford  & Co., 
San  Francisco  coffee  brokers,  arrived  in  New 
York  October  1 on  one  of  his  periodical  trips  to 
the  firm’s  New  York  office. 

JULIUS  SCHOTTEN,  head  of  the  William 
Schotten  Coffee  Company,  St.  Louis,  visited  some 
of  his  many  friends  in  Front  street  the  latter 
part  of  September. 

OUT-OF-TOWN  VISITORS— Among  the  vis- 
itors to  the  New  York  market  during  the  month 
were  E.  J.  Stockslager,  of  the  Johnson,  Earl, 
Meyers  Company,  Pittsburgh ; W.  F.  Eggleston, 
of  the  Oneonta  Grocery  Company,  Oneonta, 
N.  Y.,  and  James  Hewitt,  of  H.  Kellogg  & Sons, 
Philadelphia  wholesale  grocers. 


OBITUARY 

Solomon  I.  Cohn 

Solomon  I.  Cohn,  one  of  the  oldest  members 
of  the  New  York  Sugar  and  Coffee  Exchange, 
his  connection  therewith  dating  back  to  January 
4,  1883,  died  September  24  in  his  sixty-fifth  year. 
In  honor  of  his  memory  the  Exchange  was  closed 
for  half  a day  on  September  27.  This  is  the  sec- 
ond time  in  the  history  of  the  organization  that 
a deceased  member  has  been  so  honored. 


Theodore  Southard 

Theodore  Southard,  for  three  years  a well- 
known  tea  salesman  for  Carter,  Macy  & Co.,  New 
York,  died  at  his  Brooklyn  home  on  September 
25.  He  was  35  years  of  age  and  left  a wife  and 
six  children. 


GERMANS  SEIZE  U.  S.  COFFEE  FIRMS 
Among  the  105  American-owned  business 
houses  and  branches  and  estates  in  Germany 
which  have  been  taken  over  by  the  Kaiser’s  gov- 
ernment appear  the  names  of  W.  R.  Grace  & Co., 
which  firm  is  claimed  to  have  an  interest  in 
Ehrhardt  & Co.,  Berlin,  and  Leon  Israel  & Co., 
Hamburg. 

|ig  Carry  On!  Buy  More  Liberty  Bonds  JSg 


BLACK  DIAMOND  BRAND 
BICKLIIVG  SBICES 

SEVENTEEN  VARIETIES  OF  THE  BEST  QUALITY  OF  WHOLE  MIXED  SPICES  AND  SEEDS  SO 
PROPORTIONED  AS  TO  PRODUCE  A FLAVOR  UNEQUALLED  FOR  ALL 
PICKLING  PURPOSES.  BULK  OR  CARTONS. 


ARCHIBALD  & LEWIS  COMPANY 


NEW  YORK 
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J^attonal 

| Coffee  Boasters’  Sssoriation  || 
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Ctgfltl)  Annual  Conbention 
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Hotel  CleWlant),  ®l)to 

WEDNESDAY  and  THURSDAY 
NOVEMBER  13th  and  14th 
19  18 

BEGINNING  AT*9:30  O’CLOCK  ON 
WEDNESDAY  MORNING,  NOVEMBER  13th 

An  Unusually  Interesting  and  Helpful  Program  will  be 

Presented. 

Speakers  of  National  Prominence  will  Address  the 

Convention. 

(The  Annual  Banquet  will  be  held  at  the  Hotel  Winton 
on  Wednesday  Evening,  November  13th) 

iiiiiaiiiiiiiiiiiiiiiiiiiiiaiiiiaiiiiiiiiiiiiiiiiiiimiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiaii 

All  in  sympathy  with  the  efforts  of  the  Association  to 
promote  the  interests  of  the  Coffee  Roasting  industry  in 
the  United  States  are  cordially  invited  to  attend. 

The  LADIES  will,  as  usual,  be  heartily  welcomed. 


mini mill iiiiiimiiii iiiiiiiiiiiiiiiii 
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MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 


Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C.  2. 

London,  Sept.  2,  1918. 

TPHE  tea  balloted  last  week  (August  25-31) 
A represented  over  120, coo  packages,  of  which 
three-fourths  were  Indian  and  the  remainder  of 
Ceylon  growths.  Public  auctions  are  still  pro- 
hibited, though  the  trade  continues  to  agitate  for 
their  resumption. 

After  showing  a steady  increase  for  months 
the  home  bonded  stocks  of  all  kinds  of  tea  experi- 
enced a decrease  of  over  7,ooo,oco  pounds  during 
July.  The  total  on  July  31  amounted  to  95,263,000 
pounds,  as  compared  with  only  64,793,000  pounds 
at  the  same  date  in  1917  and  84,983,000  pounds  two 
years  ago.  Supplies  are  undoubtedly  ample  for 
the  next  few  months. 

China  Tea  Receipts  Are  Small 
China  tea  traders  are  much  disappointed  at  the 
comparatively  small  arrivals  recently  of  this  de- 
scription against  the  orders  which  were  said  to 
have  been  placed  by  the  Food  Controller  several 
months  ago.  Nothing  like  the  quantities  originally 
intended  to  be  imported  seem  likely  to  be  forth- 
coming, which  is  attributed  to  delays  in  completing 
arrangements.  There  is  some  curiosity  as  to 
how  this  tea  will  be  sold.  Traders  are  asking  if 
it  will  be  retailed  at  64  cents  per  pound,  as  are 
Indian  and  Ceylon  teas. 

News  of  the  London  Coffee  Trade 
At  the  recent  annual  meeting  of  the  Coffee 
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Trade  Association  of  London  it  was  stated  that 
it  has  not  been  found  possible,  despite  vigorous 
trade  efforts,  to  admit  Central  American  or  Bra- 
zilian coffee  for  import.  About  3,000  tons  of  the 
1916  crop  of  British  East  Africa  coffee  were  li- 
censed for  admission  to  the  United  Kingdom,  and 
arrangements  made  so  far  for  importing  1,500 
tons  of  the  1917  production.  The  position  of 
British  East  Africa  coffee  depends  wholly  upon 
transport.  The  6,250  tons  agreed  upon,  early  last 
year  are  still  to  arrive. 

The  chairman  of  the  Agua  Santa  Coffee  Com- 
pany at  the  recent  annual  meeting  gave  the  fol- 
lowing resume  of  conditions,  particularly  as  con- 
cerned his  company: 

“In  Brazil,  with  no  fresh  suitable  immigrants 
coming  into  the  country,  the  labor  question  has 
become  more  and  more  serious,  and  rates  of  pay 
have  to  be  raised  at  a time  when  we  can  least 
afford  it.  The  prohibition  of  importing  coffee 
into  England  has  hit  us  very  hard,  for  it  was 
always  specially  prepared  for  this  market,  and 
neither  the  American  nor  Santos  markets  wanted 
our  washed  coffees,  which  used  to  command  so 
high  a premium  in  London.  The  crop  for  the 
year  was  a very  good  one,  equal  to  100  hundred- 
weights (of  1 12  pounds  each)  per  acre.  It  was 
produced  at  a moderate  cost  locally  of  $3.95  per 
hundredweight,  anfd  delivered  in  Santos  at  $5.34 
per  hundredweight.  Unfortunately,  the  price 
obtained  for  it  was  only  $6.90,  thus  only  showing 
a profit  of  $1.56  per  hundredweights,  as  compared 
with  $4.08  last  year.  Had  we  only  got  this  extra 
$2.52  per  hundredweight  profit  this  year  I need 
hardly  point  out  to  you  what  a satisfactory  result 
would  have  been  shown. 

“Following  a large  crop,  we  are  to  have  a small 
ofie  this  year.  The  latest  estimate  is  8,500  hun- 
dredweight. The  recent  increase  in  price  will,  we 
hope,  in  a measure  compensate  us  for  the  decrease 
in  yield.  As  reported  to  the  shareholders,  a 
very  severe  frost  occurred  at  the  end  of  June, 
causing  great  damage  to  our  young  fields,  and 
also  affecting  a considerable  proportion  of  our 
older  coffee  as  well.  The  consequence  is  that, 
instead  of  getting  a large  crop  in  1919,  as  was 
expected,  we  can  now  only  look  for  a small  one. 
We  have,  therefore,  two  short  crops  in  front  of 
us — this  year’s  and  next. 

“We  also  intend  to  plant  as  much  cotton  as  we 
possibly  can  this  year.  This  is  selling  at  present 
at  a remunerative  price,  and  we  hope  to  get  some 
revenue  from  this  source  in  1919.  Future  pros- 
pects depend  so  much  on  the  prices  we  obtain  for 
our  produce  that  it  is  no  good  my  estimating 


Thos.  P.  Monahan 
formerly  of  F.  W.  Markham  & Co. 


G.  A.  Schmidt 

formerly  of  J.  H.  Thompson  Coffee  Brokerage  Co. 


MONAHAN  BROKERAGE  COMPANY 

(Incorporated) 

BOB  South  7th  Street.  St.  Louis,  Mo. 

IF  YOU  WANT  “SERVICE”,  Don’t  fail  to  command  us. 
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Money  Makes  the  Ships  Go! 

By  CHARLES  M.  SCHWAB 


Despite  the  fact  that  we  have 
made  real  progress  in  shipbuilding, 
it  must  be  remembered  by  every 
patriotic  American  that  the  need 
for  ships  increases  proportion- 
ately with  the  increase  in  the 
size  of  our  fighting  forces  over- 
seas. Transporting  troops  to 
Europe  is  only  one:fourth  of  the 
task  that  our  shipping  facilities 
must  bear.  The  other  three- 
fourths  is  the  carrying  of  sup- 
plies and  munitions  of  war. 

Ships  cannot  he  built  without 
money.  In  war  time  it  takes 
a great  deal  of  money.  Undoubt- 
edly after  the  war  is  over  the 

Buy  Liberty  Bonds — They  are  the 
Best  Investment  in  the  World ! 

This  Space  Contributed  to  Winning  the  War  by 

CANISTER  COMPANY  OF  NEW  JERSEY 
PH1LL1PSBURG,  N.  J. 


ships  that  we  are  building  now 
will  pay  for  themselves  many 
times  over.  But  the  immediate 
need  is  money  and  the  whole- 
hearted support  of  the  entire  nation. 

If  the  American  people  could 
visualize  what  has  been  done  in 
our  shipyards  with  the  money 
that  they  invested  in  the  first 
Liberty  Loans,  I am  sure  they 
would  be  as  proud  and  as  en- 
thusiastic as  I am.  The  ships 
that  we  have  built  and  are  build- 
ing should  persuade  the  most 
cautious  investor  to  put  his  money 
into  Liberty  Bonds  of  the  fourth 
issue. 
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them ; all  I can  say  is  that,  by  good  cultivation 
and  replanting  the  damaged  young  fields,  we  will 
endeavor  to  make  good  the  setback  we  have  ex- 
perienced by  frost.” 

The  cocoa  market  is  unchanged  here.  The 
stock  of  raw  cocoa  in  the  country  is  now  down  to 

325.000  hundredweights  (of  112  pounds  each), 
about  a quarter  of  what  it  was  at  this  time  last 
year. 

The  hot  speculation  in  spices  here  seems  to  be 
dying  down  now,  and  there  is  little  demand  for 
the  goods  that  were  recently  in  such  extravagant 
request.  Thomas  Reece. 

pjg  Carry  O11!  Buy  More  Liberty  Bonds  ^ 

WAR  HITS  FOOCHOW  TEA  TRADE 

The  Unsettled  Conditions  in  Russia  and  Lack 
of  Shipping  Continue  to  Hamper 
Business 

[special  correspondence] 

Foochow,  China,  July  26,  1918. 
nPHE  war  and  unsettled  conditions  in  Russia 
continued  to  handicap  Foochow’s  trade  in 
black  tea,  a further  decline  in  export  shipments 
being  experienced.  At  the  commencement  of  the 
year  stocks  were : Congou,  45,489  half  chests ; 

Souchong,  15,794  ha^  chests;  Oolong,  5,615  half 
chests,  and  Pekoe,  824  chests.  The  business  done 
up  to  the  present  has  been  almost  entirely  in  old 
teas.  When  the  new  season  opened  in  June  the 
stocks  of  old  tea  had  declined  to  Souchong, 

10.000  half  chests ; Congou,  23,000  half  chests ; 
Oolong,  4,800  half  chests,  and  Pekoe,  407  chests. 

New  teas  first  appeared  early  in  June.  Total 
stocks  of  new  teas  arriving  to  July  25  are:  Sou- 
chong, 1,300  half  chests;  Congou,  55,000  half 
chests,  and  5,000  chests  of  flowery  Pekoe.  The 
valuable  flowery  Pekoe  was  priced  at  200  taels  per 
chest,  and  the  stocks  were  immovable  at  the 
market  opening.  Up  to  the  latter  part  of  July 
the  only  business  done  in  new  teas  was  several 
hundred  chests  of  medium  grade  flowery  Pekoe 
and  2, coo  half  chests  of  Congou  for  shipment  to 
South  America.  The  prices  ruling  for  Congou 
were  19  to  22  taels — about  3 taels  less  than  last 
year. 

The  market  generally  is  not  yet  open.  About 


4,000  half  chests  of  old-stock  Souchongs  have 
recently  been  purchased  for  shipment  to  France. 
New  stocks  show  few  of  the  finest  teas  and  the 
quality  all  around  is  inferior  to  last  season.  The 
bad  trade  in  black  teas  indicates  that  the  second 
crop  will  be  very  small,  with  practically  no  third 
crop. 

Shipments  of  black  tea  during  the  present  year 
totaled  3,000,000  pounds,  about  half  consigned  to 
Chinese  ports.  Exports  to  the  United  States 
totaled  571,000  pounds,  all  old  teas.  The  present 
year  marked  the  entry  of  a local  Japanese  firm  in 
this  branch  of  the  local  trade. 

The  trade  in  green  tea  was  about  the  same  as 
last- year.  Prices  ranged  from  10  to  24  taels  per 
picul,  being  somewhat  lower  than  a year  ago.  All 
of  the  green  tea  is  shipped  to  North  China  ports 
after  being  scented  with  jasmine  or  chloranthus 
flowers.  No  figures  are  obtainable  of  the  stocks 
of  old  green  teas.  The  arrivals  of  new  green'  teas 
to  date  total  50,000  piculs,  of  which  amount  8,652 
piculs  have  been  shipped  from  the  port. 

A.  W.  P. 

jllg  Carry  On!  Buy  More  Liberty  Bonds  ^ 


FORMOSA’S  TEA  TRADE  LAST  YEAR 
[special  correspondence] 

Yokohama,  Japan,  June  15,1918. — The  exports 
of  black  tea  last  year  reached  6,094,200  kin  (one 
equals  1.3227  pounds),  an  increase  of  about  85 
per  cent  over  1916.  The  greater  part  of  this  was 
Oolong  tea  from  Formosa,  only  a few*  thousand 
kin  coming  from  Shidzuoka  and  other  ports  of 
Formosa.  The  great  increase  is  mainly  attributable 
to  the  falling  off  of  exports  to  Europe  and 
America  from  India,  Ceylon,  China  and  Java  as 
a result  of  a lack  of  shipping  facilities,  which  has 
sent  up  prices  in  America  over  30  per  cent  since 
last  year.  The  short  supply  and  large  demand 
have  created  a considerable  demand  for  the  For- 
mosan product.  C.  C.  J. 

Carry  On!  Buy  More  Liberty  Bonds  ^ 


JAMAICA  COFFEE  EXPORTS  BIGGER 
For  the  quarter  ended  June  30,  1918,  Jamaica 
exported  $135,000  worth  of  coffee,  as  compared 
with  $87,000  worth  for  the  quarter  ended  June  30, 
TQ17. 


PUREST AND BEST BAKING POWDERS 

Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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BREAKFAST  FOOD 


Aunt  Jemima 
[Pancake  Flour  j 

•>;  ! 


Did  you  ever  realize  that  the  bag  itself  in  which  you  pack  your  coffee,  tea,  spices,  sugar, 
flour  and  a hundred  and  one  other  food  products  can  materially  increase  your  sales? 

Did  you  ever  stop  to  realize  that  it  is  the  attractive,  small  package  above  all  else  that 
has  made  possible  the  tremendous  growth  and  success  in  recent  years  of  a long  list,  of 
concerns,  whose  names  you  know  as  well  as  your  own? 

A clean-cut,  neat  package  with  a well-displayed  brand-name  set  in  a beautifully  colored, 
striking  design  has  a power  of  attraction  that  is  irresistible  to  your  customer. 

That  package  the  customer  remembers  and  will  buy  in  preference  to  its  competitors. 

Did  you  ever  stop  to  find  out  what  staple  you  are  carrying  to  which  you  could  give 
your  own  brand  name?  Did  you  ever  stop  to  realize  that  by  putting  it  up  in  an  attractive, 
interest-arousing  package  you  can  sell  it  in  increased  quantity? 


UNION  FANCY  DUPLEX  BAGS 

Increased  sales  mean  a bigger  business — a greater  profit.  UNION  FANCY  DUPLEX 
BAGS  will  make  increased  sales  for  you. 

Millions  of  these  bags  have  been  used  for  years  past  in  preference  to  tin,  glass  and  other 
more  costly  containers.  Now  that  war  conditions  require  giving  up  these  other  kinds 
of  packages,  you  can  turn  to  UNION  DUPLEX  BAGS  with  assurance  they  will  hold 
and  preserve  your  food-product  just  as  safely,  and  that  they  will  prove  of  equal  value  as 
sales  promoters. 

UNION  DUPLEX  BAGS  are  double  bags — one  inside  the  other.  The  inside  bag  is 
strong,  tough  and  non-leakable.  It  keeps  your  product  as  clean  and  fresh  as  the  day 
you  pack  it. 

The  outer  bag  is  made  of  superior  quality,  lustrous  paper,  and  has  no  apparent  seam. 
And  you  can  have  a wide  choice  in  its  color. 

And  then,  on  that  outer  bag  you  can  have  printed  by  us  in  bright,  colored  inks  that 
flash  their  cheerful  message  across  the  counter  almost  any  design  you  may  desire. 

Think  of  the  handsomely  printed  cartons,  can  and  bottle  labels  that  grace  every  grocer’s 
shelves.  We  can  duplicate  almost  any  one  of  them  on  UNION  DUPLEX  BAGS,  or 
print  a design  for  you  that  has  even  greater  beauty  and  sales  force. 

Go  over  your  stock  of  goods  right  now.  Find  the  commodity  you  would  like  to  increase 
the  sale  of  and  then  let  us  get  up  for  you  without  any  obligation  on  your  part  a design  that 
will  force  its  sale  in  greater  volume. 

Or  let  us  send  you  samples  of  the  bags  we  have  already  made  for  other  concerns  so 
that  you  can  see  how  superior  our  line  of  work  really  is. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request ) 

PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 


T5he  BAG  that  INCREASES  your  SALES 
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OUR  BRAZIL  LETTER 


Rio  Editor  Comments  on  the  World’s  Coffee 
Supply,  Frosts,  a British  Venture  and 
Other  Trade  Happenings 

[special  correspondence] 

Rio  de  Janeiro,  Brazil,  Aug.  6,  1918. 

I N figuring  out  the  visible  supply  of  coffee  of 
* the  world,  exclusive  of  Government  purchases, 
M.  Laneuville,  the  French  statistician,  recently 
wrote  that  on  July  1 it  was  8,783,000  bags,  as 
compared  with  7,761,000  bags  on  the  same  date  in 
1917.  On  that  day  the  Sao  Paulo  Government 
held  an  additional  3,014,000  bags  at  Santos  and 
Rio.  He  further  figured  out  after  including 
all  stocks,  visible  and  invisible,  that  the  total  avail- 
able supply  for  consumption  on  July  1 was  17,- 
547,000  bags.  Should  the  war  come  to  a close 
before  the  end  of  June,  1919,  and  deliveries  in 
consequence  increase  to  20,000,000  bags,  the  visible 
supply  would  be  ample  to  meet  all  needs. 

Everybody  here  has  been  talking  “frosts”  for 
several  weeks.  Now  many  districts  report  the 
damage  has  not  been  so  bad  as  it  appeared  at 
first.  Many  fazendeiros  insist,  however,  that  the 
next  crop  will  not  be  over  3,000,000  bags. 

A report  from  France  says  that  Paris  has 
enough  coffee  on  hand  for  five  years.  It  is 
thought,  however,  that  this  estimate  includes  mili- 
tary stores  for  army  consumption  only. 

To  punish  Brazil  and  fill  its  own  empty  pockets 
the  German  Government  proposes  to  raise  the 
duty  on  coffee,  in  anticipation,  of  course,  of  re- 
sumption of  trade  after  the  war. 

According  to  a London  cable,  a well-known 
British  firm  has  made  arrangements  to  buy  up  the 
entire  Dumont  crop,  and  to  store  it  in  the  pro- 
ducing country  until  British  ports  are  reopened 
to  the  commodity,  by  means  of  a system  of  certifi- 
cates, intended,  apparently,  to  ensure  to  prospec- 
tive British  importers  whatever  supplies  of  this 
popular  mark  of  coffee  thejr  may  then  stand  in 
need  of  at  actual  prices. 

The  last  three  Dumont  crops  averaged  84,000 
cwts.,  or  nearly  71,000  bags,  i.  e.,  about  0.8  to  0.9 
per  cent  of  next  season’s  Santos  crop. 

Fazenda. 


GUADELOUPE’S  CACAO  PROSPECTS 
[special  correspondence] 

Guadeloupe,  F.  W.  I.,  Aug.  25,  1918. — Planters 
are  united  in  the  opinion  that  the  principal  cocoa 
harvest  of  the  year,  which  begins  in  November, 
will  probably  be  very  good.  The  weather  so  far 
has  been  very  favorable,  but  as  the  danger  from 
hurricane  will  not  have  passed  before  the  last 
of  October  no  estimate  regarding  the  amount  of 
the  coming  crop  can  be  made  at  present. 

As  a result  of  the  war,  laborers  have  been 
scarce,  and  it  is  possible  that  a part  of  the  crop 
will  be  lost  because  of  lack  of  hands  at  harvest 
time.  Cargo  space  for  France  is  gradually  being 
provided,  and  there  is  every  indication  that  few 
difficulties  of  this  nature  will  be  experienced  in 
the  future.  H.  T.  W.' 


STANDARD  GRADES  FOR  PEANUTS 
A committee  of  Alabama  peanut  men  has  been 
working  on  a standard  as  a basis  for  the  sale  of 
the  1918  peanut  crop  of  that  State.  This  crop 
is  estimated  to  have  a commercial  value  of  at 
least  $25,000,000,  and  an  acreage  of  more  than 
1,000,000  acres. 

In  the  past  peanuts  in  Alabama  have  been 
bought  as  peanuts — little  attention  being  paid  to 
the  grade.  It  is  believed  that  the  adoption  of 
standard  commercial  grades  will  enable  buyers  to 
pay  a higher  range  of  prices  than  would  other- 
wise be  possible,  because  of  the  reduced  risks. 


DOMINICAN  CACAO  CROP  SMALLER 
[special  correspondence] 

Puerta  Plata,  D.  R.,  Aug.  15,  1918. — It  is  esti- 
mated that  the  1918  cacao  crop  in  the  Dominican 
Republic  will  be  25  per  cent  below  normal,  reach- 
ing a total  of  about  37,500,000  pounds.  This  figure 
covers  both  the  principal  and  secondary  harvests. 

C.  A.  M. 


CANADA  IMPORTING  COFFEE  DIRECT 
In  reporting  some  unusually  large  sales  of  Rio, 
Santos  and  Bourbon  coffees  early  in  August  in 
Canada,  it  developed  that  supplies  are  now  being 
brought  in  c.  i.  f.  St.  John’s,  N.  B.,  instead  of 
through  New  York. 


PHOSPHATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Works!  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Offices!  NEW  YORK,  CHICAGO 
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We  are  permitted 

to  continue  making 

FOIL  LINED  BAGS 

^/he  War  Industries  Board 
writing  us  on  this  subject 
say  Permit  us  to  repeat 
that  we  are  deeply  interest  % 
ed  in  your  package  as  a sub- 
stitute for  tin  cans’and  There 
is  no  question  but  what  you 
have  an  elegant  package!’  i 


Thomas  M Royal  Co 

Bryn  Mawr  Pennsylvania 
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NEW  ORLEANS  LETTER 

News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  Sept.  28,  1918. 

' I 'HE  coffee  situation  at  New  Orleans  is  rather 
A critical.  No  new  supplies-  have  been  received 
for  several  weeks,  and  so  far  as  known  none  are 
afloat,  although  some  coffee  has  been  bought  to 
arrive  on  a Japanese  ship  now  loading  in  Brazil. 
Local  stocks  are  now  well  below  the  lowest  limits. 
The  arrival  of  mild  coffee,  which  has  been  coming 
in  considerable  quantities,  now  is  about  ended. 
Prices  of  mild  have  advanced  slightly,  and  there 
has  been  active  trading  in  it  owing  to  the  fact 
that  better  grades  have  been  available  than  in  the 
limited  Brazil  supply. 

The  roasters  have  been  able  to  get  a fair  supply 
and  trade  has  been  good.  Just  what  the  future 
holds  for  them  is  not  so  easy  to  forecast.  With 
higher  prices  for  green  coffee  and  very  much 
higher  cost  of  material  for  packing,  labor,  trans- 
portation, etc.,  some  advance  in  the  price  of 
roasted  coffee  is  thought  to  be  due. 

Early  in  September  the  announcement  of  the 
U.  S.  Food  Administration  that  it  will  look  with 
disfavor  on  any  attempt  to  increase  the  price  of 
roasted  coffee  was  received  and  posted  at  the 
Exchange  at  New  Orleans.  President  Casanas, 
of  the  National  Coffee  Roasters’  Association,  said 
that  he  also  had  received  from  the  Administra- 
tion a letter  urging  that  the  roasters’  attention 
be  called  to  the  desire  of  the  Government  that 
no  increase  in  prices  be  made.  Mr.  Casanas  said 
he  had  received  no  informaion  that  any  increase 
had  been  made  by  any  member  of  the  association, 
all  of  whom  are  loyally  abiding  by  regulations. 

The  coffee  trade  has  asked  the  Food  Adminis- 
tration to  give  the  roasters  some  relief.  It  is 
hoped  the  Government  will  keep  a fair  parity 


between  cost  of  production  and  sales  prices. 

President  Casanas  has  had  prepared  in  accord- 
ance with  a request  from  the  Government  a cir- 
cular to  the  members  of  the  association  asking 
that  conservation  of  paper  and  other  material 
used  in  packing  coffee  be  exercised  as  far  as 
possible. 

The  Liberty  Loan  campaign  will  keep  the  trade 
busy  here  during  the  next  three  weeks.  On  the 
opening  day  A.  C.  Israel  & Co.,  coffee  importers, 
headed  a list  with  a $10,000  subscription,  and 
coffee  dealers  and  other  members  of  the  Board 
of  Trade  are  helping  actively  in  bringing  about 
all  the  sales  possible. 

A.  C.  Israel  & Co.  recently  bought  from  J.  A. 
Harral  the  four-story  building  at  Magazine  and 
Gravier  streets,  and  after  making  improvements 
will  move  their  coffee  business  to  that  corner, 
which  is  in  the  Board  of  Trade  block.  Mr.  Harral 
has  fitted  up  handsome  quarters  in  Gravier  street, 
in  the  same  block. 

Charles  Dittman  & Co.  have  moved  to  the  upper 
story  of  the  building  diagonally  opposite  the  Israel 
building.  Mr.  Dittman  is  chairman  of  the  Board 
of  Trade  coffee  committee.  M.  Levy  & Sons  will 
locate,  with  their  coffee  business,  on  the  ground 
floor.  The  coffee  business  now  is  one  of  the 
leading  features  of  the  Board  of  Trade,  though 
rice  in  its  season  runs  it  a close  race. 

E.  K.  Pelton,  Sr. 

}Sj|  Carry  On!  Buy  More  Liberty  Bonds  ^ 

MADRAS  COFFEE  MARKET  IMPROVED 
[special  correspondence] 

Madras,  India,  May  9,  1918. — Business  condi- 
tions in  the  coffee  industry  on  the  West  Coast 
have  taken  a favorable  turn  lately  owing  to  ar- 
rangements that  are  being  made  to  facilitate  dis- 
posal of  the  crop.  Amongst  the  measures  of  re- 
lief is  the  expected  demand  for  2,000  tons  from 
the  Greek  Government.  L.  M. 


When  in  the  market  for  bulk  coffees  let  us 
quote  and  submit  samples. 

A large  assortment  of  quality  coffees  to 
select  from. 

B.  FISCHER  (Q.  CO.,  Inc. 

IMPORTERS 

Tea— Coffee-Spice— Rice  NEW  YORK  CITY 
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While  Heads  Are  Bared 


J^IEUTENANT  ELY,  it  is  ours  rever- 
ently to  acknowledge  the  service 
you  have  rendered. 

To  your  country  and  ours,  you  gave 
all  you  had  to  give,  a life,  young  and 
buoyant,  offered  when  you  had  but 
just  arrived  at  life’s  fullest  under- 
standing— and  more  than  this  no  man 
can  give. 

Little  did  you  know,  Lieutenant  Ely, 
when  you  went  to  the  post  that  day, 
that  your  last  letter  to  those  proud 
parents  you  left  back  home  contained 
a message  not  alone  for  them,  but, 
simple  and  sincere,  for  all  your  coun- 
trymen as  well. 

It  did,  indeed,  for  you  uncovered  the 
heart  of  all  America  when  you  wrote, 
“I  want  to  say  in  closing,  if  anything 


happens  to  me  let’s  have  no  mourning 
in  spirit  or  in  dress,  for  like  a Liberty 
Bond,  it  is  an  investment,  not  a loss, 
when  a man  dies  for  his  country.” 

The  Fourth  Liberty  Loan  is  now 
announced. 

Do  you  think,  Lieutenant  Ely,  that 
we  shall  soon  forget  your  admonition — 
or  that  we  shall  not  proudly  subscribe 
for  all  we  possibly  can  of  your  country’s 
Liberty  Bonds,  which  you  so  nobly 
glorified? 

Indeed,  we  can  do  no  less,  for  it 
seems  to  us  that  each  subscription 
blank  must  bear  your  parting  saluta- 
tion— “for  like  a Liberty  Bond,  it  is 
an  investment,  not  a loss,  when  a 
man  dies  for  his  country.” 


BUY  UNITED  STATES  GOVERNMENT  BONDS 

OF  THE  FOURTH  LIBERTTLOAN 

This  SPace  Contributed  to  Winning  the  War  by 

AMERICAN  CAN  COMPANY 
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CHICAGO  NEWS  LETTER 

Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


[from  a staff  correspondent] 

Chicago,  Sept.  30,  1918. 

A CCORDING  to  some  tea  merchants  in  Chi- 
**  cago,  the  buyer  who  anticipates  his  wants 
for  the  next  twelve  months  is  making  no  mis- 
take. One  importer  said  that  owing  to  the  high 
market  in  Japan,  which  is  expected  to  go  still 
higher,  any  teas  bought  now  “will  look  cheap  in 
three  or  four  months.” 

Japan  and  gunpowder  teas  are  advancing  in 
price.  Congous  are  not  much  in  demand,  and 
Javas  are  being  used  quite  extensively  for  blend- 
ing. Machine-made  Japans  are  noticeably  in- 
ferior in  style. 

The  Chicago  Coffee  Roasters’  Association  will 
abide  by  the  spirit  of  the  message  received  here 
from  the  president  of  the  National  Coffee  Roast- 
ers’ Association,  B.  C.  Casannas,  which  in  effect 
stated  that  the  Food  Administration  would  de- 
pend on  the  loyalty  of  coffee  roasters  to  defer  any 
advance  in  coffee  prices  until  after  October  1. 
The  message  clearly  indicated  that  the  Govern- 


ment will  take  some  action  in  the  very  near  future 
with  reference  to  prices,  but  definite  information 
as  to  what  the  action  may  be  is  not  available  here. 

Chicago  coffee  men  favor  the  action  taken  by 
New  Orleans  toward  importing  Brazil  coffee 
through  that  port  for  Mississippi  Valley  roasters. 
It  is  pointed  out  that  the  Chicago  trade  is  com- 
pelled to  pay  high  overhead  expense,  including 
storage,  freight  and  handling,  in  operating 
through  Eastern  ports,  while  under  the  New  Or- 
leans plan  congestion  would  be  solved.  It  is  de- 
clared that  the  renewed  traffic  in  the  Mississippi 
River,  which  opened  this  week  with  the  move- 
ment of  six  Government  barges  between  St.  Louis 
and  New  Orleans,  may  prove  advantageous  to  the 
project.  Additional  Government  barges  will  be 
added  to  the  fleet  from  time  to  time  until  thirty 
or  more  ar.e  in  operation. 

Representatives  of  the  Chicago  Coffee  Roasters’ 
Association  during  the  month  held  a conference 
with  the  State  Fuel  Administrator,  during  which 
the  latter  suggested  that  the  coffee  roasters  vol- 
untarily change  from  coal  to  gas  for  roasting  fuel. 
The  roasters  have  agreed  to  follow  the  suggestion 
wherever  the  main  gas  lead  is  available  to  their 
respective  establishments.  An  investigation  is 
being  made  to  determine  the  advisability  of  ex- 
tending such  leads.  E.  J.  Costello. 
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COFFEE  AND  SPICES 

are  delicate  subjects  to  Handle 

Duplex  Bags,  Carton  Linings,  any  method  of  paper  used.  Therefore  QUALITY  is  absolutely 
packing  requiring  paper  is  only  as  good  as  the  essential.  Our  line  of 

Oiamond-F  Protective  Papers 


is  extensively  used  for  the  packing  of  food  prod- 
ucts of  various  kinds  where  it  is  possible  to  use 
paper.  In  fact,  many  are  now  using  Diamond-F 
Glassine,  Diamond-F  Greaseproof,  Diamond-F 
Vegetable  Parchment,  Diamond-F  Parchmoid 
where  formerly  more  expensive  containers  were 
thought  necessary. 

IF  YOU  WOULD  LIKF  TO  KNOW  WHAT 
DIAMOND-F  PROTECTIVE  PAPERS  CAN 
DO  FOR  YOUR  PRODUCTS,  SEND  FOR  A 


LINE  OF  SAMPLES,  GIVING  US  SOME 
IDEA  OF  YOUR  requirements. 

We  start  with  the  basic  raw  materials,  converting 
them  into  paper  ready  for  shipment  throughout 
the  world.  Thus  we  control  every  step  in  the 
manufacture.  This  assures  purity  and  high 
quality.  These  papers  are  pure  cellulose,  free 
from  oils,  chemicals,  waxes,  metals,  etc.  May  be 
had  in  rolls,  sheets,  circles. 


Jobbers  throughout  the  country  sell  Diamond-F  Protective  Papers 

Diamond  State  Fibre  Company 

Bridgeport,  Pa.  (Near  Philadelphia) 

Also  makers  of  Diamond  Fibre — “A  Remarkable  Material” 


A Mark  of  Quality 
A Sign  of  Service 


Are  we  not  grateful  that  our  homes  are 
not  in  ruins,  our  women  and  children 
slaughtered  and  enslaved? 

What  sort  of  selfish  people  will  we  ap- 
pear to  the  world  if  now,  when  our  coun- 
try asks  us  to  lend  our  money  for  the 
benefit  of  our  boys  on  the  firing  line,  we 
fail  to  answer  the  call? 


The  people  of  the  rest  of  the  civilized 
world  have  pledged  everything  they  have 
to  defeat  the  monstrous  military  power 
of  Germany.  Can  we  retain  our  self  - 
respect  if  we  do  less? 

Are  you  doing  your  share?  Have  you 
bought  all  the  LIBERTY  BONDS  you 
possibly  can? 


Buy  Liberty  Bonds  Today — Any  Bank  Will  Help  You 

This  Space  Contributed  to  Winning  the  War  by 

SAMUEL  M.  LANGSTON  COMPANY 
Camden,  N.  J.,  U.  S.  A. 


Shall  We  Not  Prove  Our  Gratitude? 
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THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New  York,  Oct.  3,  1918. 

THE  coffee  market  has  been  growing  firmer  the 
*■  last  few  weeks,  with  little  prospect  of  an  im- 
mediate change.  Practically  all  growths  coming 
to  New  York  have  shown  an  advance  in  line 
prices  from  1 to  2 cents,  and  some  even  higher. 
The  Government  ruling  which  prevents  trading 
in  Decembers  furnished  about  the  most  spectacu- 
lar feature  of  the  month.  The  speculative  ele- 
ment seems  to  have  taken  to  cover. 

Brazil’s  visible  supply  for  this  market  is  dwin- 
dling. Late  reports  show  1,495,622  bags,  against 
2,360,286  bags  at  this  time  last  year.  The  month’s 
shipments  from,  Santos  totaled  209,000  bags,  and 
from  Rio  15,000.  A well  informed  broker  de- 
clares that  there  are  no  indications  of  a decline 
in  the  spot  market.  Mild  coffees  were  quite 
steady  at  the  beginning  of  the  month. 

The  Tea  Market 

A fairly  steady  movement  of  tea  into  consump- 
tion has  been  going  on  all  month,  but  it  is  notice- 


able that  buyers  are  only  filling  their  immediate 
requirements.  Javas  have  been  moving  well,  espe- 
cially the  medium  and  low  grades.  The  small 
Formosa  supply  hampers  business  in  that  line, 
while  Japans  continue  on  a full  price  basis  with 
low  spot  stocks.  China  greens  are  scarce.  Cey- 
lons  and  Indias  are  quiet.  Colombo  advises  that 
the  market  in  Ceylons  of  inferior  grades  has 
eased  off  a bit.  Javas  continue  to  arrive  in  this 
country  in  large  volume. 

The  spice  market  can  be  characterized  as  ner- 
vous but  unchanged  in  prices  during  the  month. 
Trading  has  been  quiet. 

Peppers — All  grades  remain  unchanged,  and  the 
demand  is  of  a jobbing  nature.  Cloves — Though 
some  goods  arrived  the  market  remains  steady, 
the  shipments  being  bought  even  before  the  vessels 
came  in.  Piemento — Prices  are  still  on  the  up- 
ward trend  and  are  expected  to  go  higher  before 
a turn  comes.  Cassias — All  grades  show  an  un- 
changed aspect,  with  Canton  rolls  very  scarce. 
Nutmegs — Stocks  continue  low,  and  the  demand 
is  steady  from  jobbers.  Mace — Good  grades  have 
shown  activity  and  supplies  are  dwindling. 
Ginger — This  market  is  featureless,  with  no  re- 
ceipts and  insignificant  trade. 


Buy  Liberty  Bonds 


CHARLES  d e CORDOVA 

SOLE  AGENT  for  UNITED  STATES  (East  of  Denver)  and 
CANADA  of  THE  FUJI  COMPANY,  SHIDZUOKA,  JAPAN 

78  WALL  STREET  NEW  YORK 


General  Can  Company 

Tin  and  Fibre 

Sixteenth  & Canal  Sts. 

Cans 

Chicago,  111. 
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Ritchie’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


The  ideal  container  in  place  of  expensive  tin  cans,  Ritchie*s  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  Tbe  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 


W.  C.  Ritchie  and  company 

414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


We  are  marketing  a high  grade  package  coffee  under 
the  trade  name  of  the 

Commonwealth  Blend 

and  we  solicit  the  accounts  of  jobbers  and  wholesalers  in 
New  York  City  and  other  territory. 

Correspondence  invited. 

The  Commonwealth  Coffee  Company,  Inc. 

42  Cliff  Street,  New  York 

U.  S.  Food  Administration  License  No.  F . 20664 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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STORAGE  FOR  TEA,  COFFEE,  ETC 

One  of  the  largest  storage  warehouses  for  tea, 
coffee,  spices,  etc.,  in  New  York  City  was  recently 
opened  by  The  Anchor  Warehouses,  Inc.,  at 
231-241  East  Forty-seventh  street.  The  building 
is  of  concrete  and  fireproof  construction,  and  has 
about  120,000  square  feet  of  storage  space.  The 
managers  state  that  they  have  superior  lighterage 
facilities  for  handling  large  lots  quickly  and 
cheaply. 

|Hg  Carry  On!  Buy  More  Liberty  Bonds  ^ 

SALIENT  TRADE  NOTES 

C.  E.  Steffey,  sales  manager  for  the  United 
States  and  Canada  for  the  National  Cash  Register 
Company,  has  been  appointed  general  sales  man- 
ager for  the  company’s  business  all  over  the 
world.  Mr.  Steffey  has  been  with  the  National 
Register  Company  for  twenty-three  years. 

G.  A.  Schmidt,  for  fifteen  years  with  the  J.  H. 
Thompson  Coffee  Brokerage  Company,  St.  Louis, 
has  joined  forces  with  Thomas  P.  Monahan,  of 
St.  Louis,  who  organized  the  Monahan  Brokerage 
Company  about  a year  ago.  Mr.  Monahan  was 
formerly  with  F.  W.  Markham  & Co.,  and  also 
Hard  & Rand. 

A.  D.  Stevens,  San  Francisco  manager  for  J.  C. 


Whitney  & Co.,  Chicago,  tea  importers,  died 
September  4.  His  assistant,  Mr.  Mackay,  is  in 
charge  of  the  office. 

Frank  S.  Snell,  advertising  manager  of  Hills 
Bros.,  San  Francisco,  died  September  13.  He  was 
widely  known  in  the  Pacific  Coast  tea  and  coffej^ 
trade,  and  had  been  connected  with  Hills  Bros, 
for  twenty-two  years. 

The  St.  Louis  “Times”  recently  published  a 
poem  written  by  M.  K.  Sherwood,  representative 
of  Irwin-Harrisons  & Crosfield,  Inc.,  in  a terri- 
tory west  of  Chicago,  where  he  has  become  widely 
known  as  a tea  salesman  in  his  forty  years  on 
the  road.  ^ 

W.  N.  Hunter,  formerly  vice-president  of  the 
Biston  Coffee  Company,  St.  Louis,  and  before 
that  salesman  for  William  Schotten  & Co.,  is  now 
with  the  James  H.  Forbes  Tea  & Coffee  Com- 
pany. 

Newmark  Bros.,  Los  Angeles,  Cal.,  are  soon  to 
add  a new  Burns  coffee  roaster  of  the  Jubilee 
two-bag  gas-fuel  type. 

Ross  W'.  Weir  & Co.,  New  York,  have  bought 
the  five-story  loft  building  at  52  Front  street. 

The  Stebbins  Company,  Savannah,  Ga.,  recently 
incorporated,  with  $25,000  capital,  to  manufacture 
peanut  products  by  Homer  F.  Geiger,  J.  C.  Tyson 


- 


It  covers  red  meat 


Millions  of  squares  of  K.  V.  P. 
waxed  and  vegetable  parchment 
papers  are  being  used  to  protect  much 
of  the  “red  meat”  that  finds  its  way 
into  the  mess  kitchens  of  army  camps 
and  cantonments. 

These  papers  are  used  to  protect 
practically  all  kinds  of  food. 

Made  from  the  raw  material  in  the 
“world’s  cleanest  paper  mill.” 

Kalamazoo  Vegetable  Parchment  Co. 

KALAMAZOO,  MICHIGAN 

Makers  of  vegetable  parchment, 
waxed  and  bond  papers,  and  paper 
specialties. 


“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 
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Keep  Your  Liberty 
Bonds 

HOLD  to  that  bond.  You  invested 
to  help  send  the  boys  across. 
They  are  over  now,  at  grips  with  the 
German  monster.  You  expect  them  to 
hold  on — hold  on  till  the  last  vestige 
of  autocracy  is  crushed  out  of  him. 
Then  you,  too,  must  hold  on  must 
keep  your  enlisted  dollars  invested  on 
the  fighting  line. 

It  isn’t  the  hooray  of  a campaign  that 
wins  a war.  It’s  the  will  to  hang  on, 
to  make  sacrifice  today,  that  tomorrow 
may  bring  victory. 

And  your  investment.  Those  bonds  are  the 
safest  investment  you  ever  made.  Don’t  be 
lured  into  exchanging  them  for  the  “securities” 
of  some  suave  get-rich-quick  operator.  Big 
returns  may  be  promised  but  the  bigger  the 
promised  returns  the  bigger  the  risk. 

If  you  have  to  have  money,  take  your  bond 
to  any  bank  and  use  it  as  collateral  for  a loan. 
There  is  no  security  the  banker  would  rather 
have — nothing  on  which  he  will  lend  more 
willingly. 

Don’t  use  bonds  to  buy  merchandise.  The 
average  merchant,  accept ing  your  bond  in  trade, 
sells  them  immediately,  thus  tending  to  lower 
their  market  price  and  taking  away  from  the 
buyer  of  your  bond  the  ability  to  lend  a cor- 
responding amount  of  money  to  his  Government. 
Liberty  Bonds  are  meant  to  help  your  country 
at  War;  are  meant  for  investment  and  to  provide 
an  incentive  for  saving  and  a provision  for  the 
rainy  day. 

Hold  fast  to  your  Liberty  Bonds.  Hold  fast 
for  the  sake  of  the  boys  “Over  There.”  Hold 
fast  because  it  is  good  business. 

UNITED  STATES  TREASURY  DEPARTMENT 

Contributed  through  Division  of  Advertising 
United  States  Gov’t  Committee  on 
Public  Information 


This  space  contributed  for  the  winning  of  the  war  by 
The  Tea  and  Coffee  Trade  Journal  Company 


wcToht 


jEWEL, 


^wti.TEACOlnc 


Comply  in  Every  way  to  tLe 

WAR  INDUSTRIES 
BOARD  REQUISITION 


FIBRE 

CONTAINERS 


For  Packaging 

COFFEE,  TEA, 
BAKING  POWDER, 
SPICES,  Etc. 

The  War  Industries  Board — Tinplate 
division — has  recently  ruled  that 
coffee,  Tea,  Spices  and  Baking  Pow- 
der are  to  be  put  up  in  fibre  contain- 
ers, and  they  specially  recommended 
a square  container,  made  of  all- 
fibre, so  as  to  conserve  packing  and 
shipping  space  as  well  as  tin. 

Fibre  Containers  conform 
perfectly  to  this  ruling. 

They  are  square  in  form;  no  tin  or 
other  metal  is  used  in  their  construc- 
tion. 

If  ordered  in  quantities  large  enough 
we  can  supply  them  Knocked  down, 
folded  flat  to  be  assembled  at  your 
own  plant. 

Let  us  help  you  solve  your  pack- 
aging problems.  Get  complete  in- 
formation, prices,  etc. 


The  Fibre 

CONTAINER  CORPORATION 

160  West  Front  St.  Monroe,  Mich. 
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and  Thomas  L.  Hill,  is  installing  a complete 
Lambert  peanut  butter  equipment. 

The  M.  J.  Brandenstein  Company,  tea  and  cof- 
fee importer,  has  moved  its  Los  Angeles  office  to 
300  Avery  street. 

The  Wagstaff  Coffee  Company,  Detroit,  which 
recently  absorbed  the  Royal  Valley  Coffee  Com- 
pany, will  soon  install  a Burns  12-bag  green  coffee 
mixer,  500-pound  tea  mixer  and  a Challenge  pul- 
verizer. 

Paxton  & Gallagher  have  bought  the  two  build- 
ings and  land  adjoining  their  Omaha  plant  on  the 
east. 

Armour  & Co.,  Kansas  City,  Kan.,  are  increas- 
ing their  peanut  butter  equipment.  A complete 
roasting  plant  of  the  latest  Lambert  type  is  now 
in  process  of  construction. 

The  Star  Cash  Stores  Company,  Dallas,  Tex., 
which  also  has  nineteen  stores  in  Houston,  has 
installed  a compleie  coffee-roasting  plant.  E.  W. 
Bates,  for  thirty-one  years  with  the  Woolson 
Spice  Company,  Toledo,  recently  joined  the  Dallas 
organization. 

The  new  Hotel  Pennsylvania,  New  York,  has 
selected  a No.  11  Burns  coffee  mill  to  turn  out 
large  quantities  of  fine  ground  fresh  coffee  daily. 

August  Rethemeyer,  formerly  with  the  Biston 


Coffee  Company,  is  now  with  the  W.  L.  Allen 
Coffee  Company,  St.  Louis. 

The  Fletcher- Wilson  Coffee  Company,  Nash- 
ville, Tenn.,  has  installed  another  Lambert  new 
model  peanut  blancher.  This  is  of  all-steel  con- 
struction. 

Percy  C.  Stine  has  resigned  from  the  Wilkinson- 
Gaddis  Company,  and  is  now  with  the  American 
Grocers  Society,  Inc.,  Newark,  N.  J. 

The  D.  Pender  Grocery  Company,  Norfolk,  Va., 
is  now  doing  a wholesale  coffee  business,  with 
Gerald  Byrne,  formerly  with  Greenhut  Company, 
New  York,  in  charge.  A Burns  Karoma  two-bag 
outfit,  specially  arranged  for  gas  fuel,  will  be 
installed,  also  a Challenge  pulverizer  and  an  addi- 
tional granulator  with  chaff  remover. 

The  Greenwood  Peanut  Company,  with  capital 
stock  of  $50,000,  has  been  incorporated  at  Green- 
wood, Fla.  The  officers  are  Joseph  Messina,  presi- 
dent; R.  A.  Wells,  vice-president;  L.  B.  Smith, 
secretary-treasurer. 

The  Woldert  Canning  Company,  Tyler,  Tex., 
will  soon  have  a complete  and  modern  peanut 
butter  plant  in  operation.  The  Lambert  Machine 
Company  is  designing  and  building  all  of  the  ele- 
vating, feeding,  roasting,  cleaning  and  blanching 
machinery. 


J.C.  Whitney  Company 


lxp@rt@rs  TEA 

CHICAGO  and 

437  WEST  ONTARIO  ST. 


NEW  YORK 

82  WALL  STREET 


SALES  OFFICES 
1 56  STATE  STREET,  BOSTON 
7 SOUTH  FRONT  STREET,  PHILADELPHIA 
714  EQUITABLE  BLDG.,  ST.  LOUIS 
149  CALIFORNIA  STREET,  SAN  FRANCISCO 
Sales  Agents,  Toronto  and  Montreal,  Canada 


BUYING  AND  SHIPPING  OFFICES 
SHIDZOUKA,  JAPAN 

SHANGHAI,  HANKOW,  FOOCHOW,  CHINA 
DA1TOTEI,  FORMOSA 
COLOMBO,  CEYLON 
CALCUTTA,  INDIA 
BATAVIA.  JAVA 
LONDON,  ENGLAND 


PACKERS  AND  BLENDERS  OF  TEAS  OF  EVERY  KIND  IN 
EVERY  VARIETY  OF  CONTAINER  FOR 
PARTICULAR  BUYERS 

IN  CONSTANT  AND  CLOSE  TOUCH  WITH  ALL 
BUYING  AND  SELLING  MARKETS 
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|l  JAVA  TEA  || 

At  present  prices  Javas  show  the  best  intrinsic 
||  value  of  any  teas  on  our  market.  || 

It  is  not  reasonable  to  expect  the  low  basis  of 
today  to  continue  very  long.  The  prudent  buyer 
can  make  no  mistake  in  securing  good  selections 
— NOW — while  he  may.  || 

The  feeling  that  changes  in  world  conditions 
may  soon  open  other  markets  to  Java  is  already 
being  reflected  in  the  increasing  strength  of  the 
primary  market.  Almost  the  entire  local  de- 
mands of  the  country  for  black  fermented  teas  [j 

are  being  concentrated  on  Javas,  and  spot  stocks 
||  are  being  rapidly  absorbed. 

NOW  is  the  time  to  buy  Java  Tea. 
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HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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The  Seale  Peanut  Corporation,  Seale,  Ala., 
is  planning  to  increase  capital  stock  from  $82,000 
to  $125,000,  and  is  installing  machinery  to  manu- 
facture cold-pressed  peanut  oil. 

The  Eppens,  Smith  Company,  New  York,  has 
installed  two  small  Burns  sample  coffee  mills. 

The  United  States  Peanut  Company,  Chicago, 
has  been  incorporated,  with  $20,000  capital,  by 
William  H.  Burges,  Ella  Brophy  and  Selma 
Stuenkel. 

The  Community  Coffee  & Spice  Company,  Al- 
lance,  Ohio,  has  contracted  for  a complete  pea- 
nut butter  plant  of  the  latest  Lambert  design  and 
construction. 

The  Shredded  Wheat  Company,  Niagara  Falls, 
N.  Y.,  is  ‘distributing  a little  12-page  booklet 
entitled  “What  the  War  Has  Taught  Us,”  which 
discusses  in  a consumer  talk  the  war-time  discov- 
eries in  the  values  of  food  constituents,  particu- 
larly as  regards  wheat. 

Alfred  Liebenstein,  for  many  years  Southwest- 
ern representative  for  the  Private  Estates  Coffee 
Company,  New  York,  is  now  representative  for 
the  Commonwealth  Coffee  Company,  and  when 
not  on  the  road  makes  his  headquarters  at  the 
company’s  office  at  42  Cliff  street,  New  York. 

h Carry  O11!  Buy  More  Liberty  Bonds  ^ 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

mifTiTiT?  Milling,  Cleaning,  Hulling, 
K^Kjr V JZ.H,  Separating  and  Picking 

Packers  of  Teas  packages  a specialty 
Storage  and  Weighing 

46-48-49  WATER  ST.,  NEW  YORK 


E.  B.  MOLLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

21 1 FRANKLIN  STREET.  NEW  YORK 


TEA  AND  COFFEE  CURIOS 
WANTED 

Old  books,  papers,  advertisements, 
hand  bills,  etc.  having  to  do  with  the 
Early  Days  of  the  Tea  and  Coffee  Trade 

in  America  wanted  for  our  permanent 
historical  collection.  Donors  will  be  suit- 
ably memorialized.  If  not  offered  as  a 
gift,  state  price  and  full  particulars.  Address 
The  Library  of  The  Tea  & Coffee  Trade 
Journal,  79  Wall  Street,  New  York. 


Stand  by 

Him! 


He  is  fighting  for  you — fighting 
with  the  spirit  of  Victory.  He 
will  never  quit  till  his  job  is 
done.  But  he  can’t  win  with 
his  bare  hands. 

Send  up  the  ammunition! 
Send  up  the  hand  grenades! 
Send  up  the  rifles  and  bayonets 
and  machine  guns  that  will 
help  to  win  new  battles. 


Get  into  the  fight — the  way  he  is  in 
—with  your  whole  heart . 

Buy  Bonds  to  your  utmost 


Contributed  to  The  Winning  of  the  War  by 

EPPENS,  SMITH  COMPANY 
NEW  YORK 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


IRWIN -HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Batavia,  Soerabaja,  Bandoeng  Medan  and 

Buildings  and  Semarang  Padang 


EXPORTERS  of  JAVA  TEA 

and  other  Dutch  East  Indian  Produce 


TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 


WRITE  TO  OUR  BATAVIA  HOUSE  AND  ASK  TO  BE  PLACED  ON 
MAIL  LIST  TO  RECEIVE  OUR  JAVA  MONTHLY  PRODUCE  REPORT 
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THE  PRACTICAL  RETAIL  GROCER 

9 A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


WAR-TIME  ACCOUNTING 


The  New  Revenue  Act  Brings  Out  Forcibly  the 
Fact  That  Every  Grocer  Should  Keep  an 
Accurate  Record  of  His  Business 

By  D'aniel  C.  Roper 

Commissioner  of  Internal  Revenue 

TTHE  Revenue  Act  is  expected  to  produce  $8,000,- 
* 000, coo.  This  means  a tax  on  the  average  of 
more  than  $76  for  every  man,  woman  and  child  in 
America.  The  average  per  family  is  nearly  $340. 

In  many  businesses  taxes  will  be  one  of  the 
largest  items  of  expense.  It  is  of  the  utmost  im- 
portance, therefore,  that  every  concern  in  busi- 
ness, large  or  small,  whether  corporation,  partner- 
ship or  individual,  shall  maintain  an  exact  record 
of  its  receipts  and  expenses ; in  other  words,  keep 
accurate  accounts.  Taxes  should  be  considered 
as  an  expense  for  the  year  for  which  they  are  as- 
sessed rather  than  for  the  year  in  which  they  are 
actually  paid,  and  the  necessary  reserves  should 
be  provided  for  at  once. 

How  Grocers  Can  Help  Tax  Collections 

Because  of  the  large  amounts  to  be  collected, 
the  Bureau  of  Internal  Revenue  will  be  com- 
pelled to  check  the  income  tax  returns  filed  by  tax- 
payers more  closely  than  heretofore.  The  retail 
merchant  who  is  able  to  place  before  the  internal 
revenue  inspector  book  records  showing  exactly 
how  he  arrived  at  his  statement  of  net  income  will 
greatly  facilitate  the  Government’s  task  of  collect- 
ing. the  war  revenues  and  save  himself  annoyance 
and  expense. 

No  special  system  of  accounts  is  prescribed  by 
the  Internal  Revenue  Bureau,  but  the  books  should 
show  in  detail  inventories,  purchases,  sales,  capital 
investments,  depreciation  and  similar  items  re- 
quired in  making  up  the  income  tax  return. 
Every  merchant  should  study  the  income  tax  law 
and  regulations,  and  see  to  it  that  his  accounts  are 
kept  in  a manner  that  will  enable  him  to  determine 
his  net  income  for  taxation  purposes. 


Aside  from  the  necessity  of  keeping  systematic 
accounts  in  order  to  comply  with  the  Govern- 
ment’s requirements,  every  progressive  merchant 
should  adopt  an  approved  accounting  system  for 
the  good  of  his  own  business.  In  no  other  way 
can  he  further  his  financial  interests  more  effec- 
tively. It  has  been  proven  time  and  time  again 
that  accurate  accounts  are  absolutely  essential 
to  success  in  business.  The  merchant  who  has  a 
good  accounting  system  is  able  to  eliminate  waste 
and  unnecessary  expense,  and  can  so  control  his 
purchases  and  his  credits  as  to  greatly  lessen  the 
chance  of  failure.  The  inventory,  which  cannot 
be  taken  without  some  form  of  accounts,  is  the 
compass  of  a business.  Without  it  the  direction 
in  which  the  business  is  heading  either  for  suc- 
cess or  failure  cannot  be  determined. 

In  the  complexities  of  modern  business,  costs 
must  be  calculated  with  certainty  in  order  to  de- 
termine what  the  selling  price  of  an  article  should 
be  in  order  to  yield  a reasonable  profit.  This  is 
impossible  without  books  of  account. 

The  profits  of  a business  or  the  losses  of  a busi- 
ness cannot  be  determined  without  book  records  ; 
and  now  that  the  Nation  requires  every  citizen  to 
contribute  to  the  war  budget  within  his  means  and 
income,  the  returns,  required  by  the  Government 
under  the  revenue  laws  cannot  be  made  with  any 
degree  of  accuracy  without  books  of  account  and 
annual  inventories. 

The  bad  debt  loss  of  the  Nation,  which  runs 
into  large  figures  annually,  is  due  in  large  measure 
to  inexperience  and  inability.  If  merchants  would 
keep  even  the  simplest  books  of  account  the  bad 
debt  wastage  would  be  reduced  materially,  for 
inability  and  inexperience  are  usually  marked  by 
the  absence  of  an  accounting  system. 

Owing  to  the  withdrawal  of  man  power  from 
industry  it  is  essential  that  every  business  man  be 
more  frugal  and  exert  himself  more  effectively 
to  conduct  his  business  efficiently.  Extra  effort 
put  forth  in  carrying  on  the  business,  so  as  to  in- 
crease volume  at  less  expense,  will  decrease  the 
chance  of  failure,  increase  the  earnings  of  the 
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Pouring  Forth  Our  Earthly  Treasures 
For  Treasures  That  Are  Godly 


\T7EALTH  and  treasure  are  material 
* * estate.  They  are  the  heritage  of 
diligence  and  good  fortune. 

But  life,  liberty  and  happiness  are  above 
all  these.  They  are  the  possessions  of 
Heaven  which  God  alone  bestows,  and  only 
He  may  rightfully  take  away. 

So  it  is  fitting  and  natural,  when  a 
sanguinary  power,  conceived  in  cunning 
and  nurtured  upon  blind  submissiveness, 
challenges  the  very  right  of  God,  that  the 
world  should  turn  in  wrath  against  such 
blasphemy. 


Wealth  and  treasure  are  this  land’s 
possessions.  We  are  proud  to  think  that 
this  is  largely  so  because  the  divine  prin- 
ciples upon  which  life,  liberty  and  happi- 
ness are  predicated  have  been  in  diligence 
and  good  fortune  our  earnest  precepts. 

But  as  this  great  estate  was  in  the  making, 
we  had  no  dreams  of  a day  when  we  might 


pour  forth  this  wealth  and  treasure  for 
treasures  far  more  godly. 

It  is  today  our  privilege  to  do  this, 
without  reserve,  unstintingly.  And  it  is 
our  privilege  to  see  this  wealth  and  treasure 
go  forth  hallowed  by  its  own  great  purpose 
— for  it  expends  itself  not  for  selfish  gain 
nor  mean  advantage,  but  that  men  through- 
out the  world  may  hereinafter  dwell  in 
peace,  secure  in  the  knowledge  that  the 
life,  liberty  and  happiness  given  them  by 
God,  may  not,  at  the  whim  of  some  per- 
verted human  agency,  be  ruthlessly  snatched 
away. 

And  so  as  you  inscribe  your  name  upon 
a subscription  blank  for  Liberty  Bonds 
to-day,  your  hand  pours  forth  the  treasure 
of  the  land,  which  returning  will  bring 
back  with  it  fourfold  the  treasures  of 
Heaven,  life,  liberty  and  happiness,  and  the 
gratitude  of  men  saved  from  servitude  and 
degradation. 


BUY  UNITED  STATES  GOVERNMENT  BONDS 

OF  THE  FOURTH  LIBERTY  LOAN 


This  Advertisement  Contributed  toward  the  Winning  of  the  War  by 

THE  SHREDDED  WHEAT  COMPANY, 
NIAGARA  FALLS,  N.  Y. 
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merchant  as  a reward  for  his  effort,  and  enable 
him  to  share  more  liberally  in  the  governmental 
financial  programme  made  necessary  for  the  suc- 
cessful prosecution  of  the  war. 

The  man  who  knows  the  exact  condition  of  his 
business  from  day  to  day  has  an  immeasurable  ad- 
vantage over  the  individual  who  has  no  records 
upon  which  to  base  his  operations.  It  is  the  duty 
of  every  citizen,  especially  in  these  war  times,  to 
keep  in  such  close  touch  with  his  business  through 
record  keeping  and  otherwise  as  to  maintain  the 
greatest  efficiency  and  render  to  his  Government 
every  cent  due  in  taxes. 

)gg  Carry  On!  Buy  More  Liberty  Bonds  ^ 

TEA  NOTES  FOR  RETAILERS 

Some  Valuable  Hints  on  Blending  and  Dis- 
tributing as  Suggested  by  a Cana- 
dian Importer 

By  H.  L.  Maclean 

Vancouver,  B.  C. 

No.  5. — Establish  Your  Own  Brand 

V/ EARNING,  Learning  and  Earning — only  a 
difference  of  one  little  letter  between  the 
three  words,  but  the  first  two  are  essential  before 
the  last  is  possible.  We  all  yearn  for  more  busi- 
ness ; but  we  are  usually  in  such  a hurry  for  earn- 
ing we  skip  the  learning.  The  tea  business  is  no 
exception. 

You  know  dealers  who  have  worked  up  their  tea 
business  to  an  enviable  position,  and  you  wish  you 
had  as  good  a hold  on  your  customers.  You  can, 
if  you  pay  the  same  price  in  effort.  If  you  are 
content  to  hand  down  any  package  tea  asked  for 
because  it  has  been  advertised  to  a considerable 
extent,  you  will  never  have  a tea  trade  worthy  of 
the  name. 

Select  a good  all-round  tea,  send  for  samples, 
get  prices.  Package  teas  to-day  cost  about  4 
cents  over  bulk.  Put  the  4 cents  into  extra  quality. 
Advertising  costs  the  p'acker  about  3 to  4 cents 
per  pound ; put  the  extra  3 to  4 cents  also  into 
quality.  Buy  a good  bulk  tea,  one  almost  up  to  the 
price  of  the  advertised  package  brands.  You  will 
get  a considerably  better  tea.  Keep  the  advertised 
package  out  of  sight.  If  a customer  insists  on 
some  advertised  brand,  get  it  for  her  from  the 
back  store.  Talk  your  own  tea;  get  them  to  try 
a pound,  with  the  guarantee  of  money  back  if  not 
satisfactory. 

Satisfy  yourself,  first,  that  your  tea  is  right,  and 
it  is  a very  easy  matter  then  to  talk  confidently 
to  your  customers.  Let  your  clerks  keep  a record 
of  the  number  of  new  tea  accounts  you  open  a 


month.  Follow  up  your  first  sale  to  new  custom- 
ers; find  out  how  it  pleases  them.  If  satisfactory, 
ask  them  to  recommend  it  to  their  friends.  You 
will  soon  find  people  coming  over  from  the  store 
where  they  sell  the  cheap  tea  to  buy  yours ; and 
where  tea  goes  something  usually  goes  with  it, 
and  that  is  extra  profit,  too. 

Don’t  befool  yourself  with  the  notion  that  the 
average  consumer  cannot  distinguish  between  even 
a fairly  good  tea  and  an  extra  good  tea  such  as 
yours  should  be. 

lUg  Carry  On!  II 11  y More  Liberty  Bonds  |gj§ 


GROCERS’  MAN-POWER  PROBLEMS 

How  the  Government’s  Demand  for  Conserva- 
tion of  Labor  and  Materials  is  Speeding 
Up  and  Changing  Old  Methods 

A N outstanding  feature  of  the  country’s  dwin- 
dling  force  of  grocery  clerks  is  the  cheerful 
and  skillful  way  in  which  proprietors  accept  the 
burden  and  work  to  overcome  the  deficiency  in 
man  power.  Not  only  is  the  Government  taking 
men  out  of  the  stores,  but  at  the  same  time  ex- 
pects the  grocer  to  maintain  his  volume  of  busi- 
ness, conserve  materials  and  money  and  stop 
wastes. 

On  the  way  merchants  solve  these  problems  de- 
pends not  only  the  extent  to  which  they  will 
benefit  by  the  coming  of  peace  and  prosperity,  but 
whether  or  not  they  can  with  justice  claim  that 
they  are  doing  all  in  their  power  to  help  win  the 
war. 

New  conditions  demand  new  treatment.  There 
is  no  certainty  that  the  cost  of  merchandise  and 
overhead  and  operating  expenses  will  not  con- 
tinue to  mount  as  rapidly  as  they  have  in  the  past 
year.  To  meet  these  conditions  no  store  can 
afford  to  hold  on  to  old,  worn-out  methods. 

Labor-saving  machinery  has  helped  solve  the 
problems  for  many  American  grocers,  just  as  it 
has  for  the  merchants  in  Canada,  England  and 
France  who  have  faced  the  problem  since  war 
broke  out  four  years  ago. 

As  the  Government’s  demand  on  the  nation’s 
man  power  brings  added  burdens  to  the  grocery 
trade,  as  well  as  others,  each  merchant  owes  it  to 
himself  as  well  as  to  his  country  to  make  certain 
that  neither  his  time,  goods  nor  money  are  wasted. 
He  can  do  this  by  having  a more  efficient  system 
than  he  has  used  heretofore. 

The  cash  register  has  been  found  to  hold  a 
prominent  position  in  the  merchant’s  efforts  to 
keep  abreast  of  the  tide  with  a lessened  clerical 
force. 
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Jerfecco 

sugar  wafers 


Dealers  use  these  dainty,  tempting  wafers  with  great  success  as 
an  introduction  to  the  many  varieties  of  Sunshine  Biscuits. 

This  welhknown  line  of  crackers,  cookies  and  wafers,  in  pleasing 
shapes  and  flavors — staples  and  novelties,  offers  tempting  selec' 
tions  especially  for  the  wartime  menu. 


Biscuits 


The  Sunshine.  Selling  Plan  will  interest  you.  If  put  into  operation 
in  your  store  it  is  sure  to  bring  you  additional  business  at  minimum 
selling  cost.  Sunshine  Biscuits  sell  and  sell  fast.  Write  us  today. 

foOSE-WlLES  pISCUIT(OMPANY 

Bakers  of  Sunshine  Biscuits  ' J&Sl, 

Branches  in  Over  100  Cities 
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It  enables  clerks  to  make  more  sales ; reduces 
deliveries ; helps  to  increase  business  without  in- 
creasing the  operating  force ; makes  every  motion 
count,  and  speeds  up  the  whole  organization.  It 
makes  it  possible  to  operate  a store  with  fewer 
clerks ; gives  quick  service ; cuts  down  clerical 
work,  and  saves  clerical  and  delivery  supplies. 

Cash  registers  do  almost  everything  in  their 
particular  line  except  talk.  They  make  first-class 
clerks  out  of  second  raters.  Some  registers  show 
how  much  business  the  clerks  do,  how  many  peo- 
ple they  serve,  and  how  big  are  their  sales.  They 
not  only  make  clerks  quick,  careful  and  reliable, 
but  themselves  are  practically  mechanical  clerks. 
They  enable  stores  to  operate  with  less  help, 
handle  a greater  rush  of  business  and  yet  give 
good,  quick  service. 

The  clerks  have  fewer  steps  to  take ; they  do 
not  have  so  much  writing  to  do ; they  can  make 
two  sales  where  before  they  made  only  one.  These 
are  some  of  the  reasons  why  merchants  who  are 
anxious  to  comply  with  the  Government’s  re- 
quest to  conserve  man  power,  materials  and 
money  and  to  stop  wasteful  practices,  have  found 
their  greatest  assistance  in  cash  registers. 

Hg  Carry  On!  Buy  More  Liberty  Bonds  ^ 

A NEW  CORN  PRODUCT 

The  Kellogg  Toasted  Corn  Flake  Company, 
Battle  Creek,  Mich.,  has  evolved  a new  product 
to  fit  in  with  the  Government  programme  to  utilize 
corn  in  as  many  ways  as  possible.  The  new 
article  is  called  “cornioca,”  and  is  used  in  the  same 
way  as  tapioca,  although  it  is  made  from  the 
starchy  part  of  the  corn.  Its  principal  food  value 
consists  of  carbohydrates. 

Cornioca  is  made  in  two  styles,  granulated  and 
pearl.  Both  styles  are  practically  instant  products, 
due  to  the  fact  that  they  are  partially  cooked  and 
do  not  require  much  soaking.  The  following  is  a 
comparative  analysis  of  cornioca  and  tapioca,  but 
the  first  named  sells  at  a slightly  lower  price  than 
the  other : 

Cornioca.  Tapioca. 

Moisture  11.5  11.4 

Ash  1 .1 

Protein  .6  .4 

Fat  .1  .1 

Carbohydrates 87.51  87.9 


FOOD  CONSERVATION  DIGEST 

*1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


AN  OPEN  LETTER  TO  CLERKS 

Showing  the  Importance  of  the  Salesman’s 
Relationship  Between  the  Public  and 
the  Food  Administration 

If  ERE  is  a letter  addressed  to  grocery  clerks 

* that  was  prepared  in  the  Washington  offices 
of  the  United  States  Food  Administration.  It 
shows  the  importance  of  the  salesman’s  relation- 
ship between  his  customers  and  the  Government’s 
food  conservation  programme,  and  should  be 
taken  to  heart  by  every  grocery  clerk : 

When  your  customer  was  peevish  to-day  be- 
cause she  could  not  buy  more  sugar  than  2 pounds 
per  person  per  month,  what  did  you  say  to  her? 

Did  you  shrug  your  shoulders  and  make  some 
slighting  remark  about  the  Food  Administration 
and  the  impossibility  of  understanding  its  regula- 
tions, or  did  you  have  the  facts  at  your  tongue’s 
end  ? 

It  is  important  that  you  remember  what  you 
said,  because  upon  your  answer  to  her  criticism 
may  largely  depend  that  woman’s  attitude  toward 
the  Food  Administration,  our  own  Government, 
and  toward  the  war  in  general. 

Suppose  you  had  said  to  her  that  she  was  being 
asked  to  restrict  her  use  of  sugar  because  the 
ships  which  were  formerly  used  to  transport 
sugar  to  this  country  were  now  taking  our  sol- 
diers to  France  in  such  numbers  that  they  have 
definitely  staggered  the  German  line.  Suppose 
you  had  explained  to  her  that  the  allied  countries 
of  Europe  have  been  holding  that  line  for  years 
on  a lower  sugar  ration  than  we  are  now  asked  to 
observe,  and  that  in  the  face  of  pitiful  shortage 
of  all  other  supplies.  Suppose  you  had  taken 
a few  minutes  to  show  her  how  soldiers  need 
sugar  for  quick  energy,  and  how  much  greater 
our  exports  must  be  now  that  we  have  more  than 
a million  men  over  there  to  be  fed,  in  addition 
to  the  120,000,000  allies,  all  of  whom  look  to  us 
as  the  last  food  resource  of  the  civilized  world. 

Women  are  sympathetic  and  loyal  by  nature. 


Empire  Hardware  Company 


Grocers* 

Butchers* 


STORE  FURNISHINGS 


Bakers* 

Restaurants 


SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 


85  Warren  St.  B*y„d'%“.rrS"'.cdh,s.V"t  New  York  City 
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HELP  COVER  IT 


This  Space  Contributed  to  the  Winning  of  the  War  by 

ROSS  W.  WEIR  & CO.,  Inc. 

60  FRONT  STREET,  NEW  YORK 
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any  woman  would  give  her  last  pound  of  sugar 
to  her  sister  in  France  and  she  would  deny  her- 
self anything  to  serve  her  country.  This  woman 
merely  did  not  understand. 

Clerks  dealing  with  the  public  in  these  times 
should  make  it  a question  of  personal  honor  to 
keep  informed  upon  all  questions  connected  with 
the  war.  War  should  be  our  business,  first,  last 
and  all  the  time.  We  should  never  “lose  sight  of 
the  ball.” 

Our  daily  conversation  in  these  times  must  be 
guarded.  We  are  either  aiding  our  Government 
or  we  are  aiding  the  Germans.  Which  side  are 
you  on? 


Take  the  Long  View 

“It  is  more  than  ever  necessary  to  take  the 
long  view,”  Sir  William  Goode,  the  British 
Minister  of  Food,  told  the  Consumers’  Council 
in  London  in  reference  to  food  production. 
“Food  production,”  he  said,  “must  be  kept  up  to 
the  highest  possible  quantity.  Cheap  prices  to- 
day, if  it  means  less  food  or  no  food  to-morrow, 
is  a fool’s  benefaction.” 


Food  Stickers  for  Windshields 
The  advertising  section  of  the  Food  Adminis- 
tration at  Washington  is  now  preparing  1,000,000 
stickers,  6 by  6 inches,  gummed  on  one  side,  for 
distribution  in  the  near  future.  They  will  bear 
the  Administration  insignia  and  the  words  “Save 
Food,”  and  are  designed  particularly  for  the  wind- 
shields of  automobiles.  They  can  be  fastened  on 
the  inside  of  the  glass  and  thus  be  protected  from 
defacement.  They  are  also  suitable  for  show 
windows,  and  in  this  position  will  have  a degree 
of  permanency  not  always  possible  with  posters. 


Commissions  on  Butter 
An  amendment  to  the  butter  rules  which  was 
recently  issued  by  the  United  States  Food  Ad- 
ministration limits  the  commissions  which  the 
licensee  may  pay  or  a commission  merchant  re- 
ceive for  selling  butter.  The  maximum  com- 
missions on  fresh  butter  are  now  cent  a pound 
on  carlot  sales,  ij4  cents  on  sales  less  than  a car- 
lot  but  amounting  to  7,000  pounds  or  more,  and 
1E2  cents  on  quantities  less  than  7,000  pounds.  On 
cold-storage  butter  the  most  that  can  be  taken 
or  paid  as  a commission  on  carlots  is  \ cent  a 


pound,  and  on  less  than  carlots  it  cannot  be 
greater  than  1 cent  a pound. 

When  a licensee  puts  the  sale  of  his  butter  into 
the  hands  of  a commission  merchant  he  must 
inform  him  of  the  maximum  permitted  price  at 
which  the  butter  may  be  sold. 


Kansas  Nails  Falsehood 
Reports  have  been  circulated  widely  in  Kansas 
to  the  effect  that  our  sugar  savings  are  nullified 
by  sugar  consumption  in  beer  in  England.  While 
all  persons  who  have  helped  spread  the  report 
are  not  necessarily  German  sympathizers,  the 
Food  Administration  says  that  the  falsehood  aids 
Germany,  and  doubtless  was  originated  by  the 
Kaiser’s  agents  for  circulation  in  prohibition 
States. 

The  use  of  sugar  in  beer  manufacture  has  also 
been  stopped  by  the  Food  Administration  in  the 
United  States. 


Food  Value  of  Corn  Sirup 

A false  rumor — probably  from  German  sources 
— that  eating  corn  sirup  will  result  in  diabetes  is 
being  circulated  in  Wisconsin.  In  order  to  cor- 
rect this  rumor,  Dr.  J.  F.  Evans,  of  the  medical 
department  of  the  University  of  Wisconsin,  has 
given  out  the  following  statement: 

“Corn  sirup  is  a splendid  heat-producing  and 
energy-giving  food.  It  contains-  glucose,  dex- 
trose, sugar  and  dextrine.  Dextrine  is  the  re- 
sult of  the  partial  digestion  of  starch,  and  is  one 
step  in  the  change  of  food  to  glucose.  The  body 
cannot  use  starch  as  a food  until  the  digestion 
operates  and  changes  it  to  glucose.  One-half  of 
cane  or  beet  sugar  and  part  of  meat  must  be 
changed  by  the  digestion  into  glucose  before  it 
gives  energy  and  heat  to  the  body.  If  it  were  not 
for  this  change  into  glucose  we  would  die  for 
lack  of  power  to  produce  enough  heat  and  energy 
for  work.  The  fullest  experiments  have  shown 
no  difference  in  food  value  between  nature’s 
glucose  and  the  commercial  glucose  called  corn 
sirup.  It  is  a fine  substitute  for  sugar  in  can- 
ning.” 

You  invest  in  your  own  business;  why  not  in 
Uncle  Sam’s?  His  business  guarantees  a divi- 
dend every  six  months.  A Liberty  Bond  will 
make  you  a partner. 


Sauer’ s 


FIRST  AIDS  IN  CONSERVATION 

PURE  FLAVORING 
EXTRACTS 


Make  war-time  foods  and  substitutes  tempting. 

Largest  selling  brand  in  the  United  States. 

17  highest  awards  at  American  and  European  Expositions  for  Purity — Strength 
— Fine  Flavor. 
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Here  is  a machine  that  makes  all  the  “cold”  you 
need.  No  ice  to  handle  — no  ice  bills  to  pay 

RIGHT  on  your  own  premises,  you  can  maintain  any  desired  “cold- 
ness” without  buying  ice.  Automatic  refrigeration  “makes  cold” 
just  as  a heating  system  “makes  heat.”  It  costs  little  to  install  and  little 
to  keep. 

PEERLESS 

AUTOMATIC 

REFRIGERATION 

For  any  refrigerator  that  uses  1,000  pounds 
of  ice  or  more  per  day 


The  temperature  in  a refrigerator,  filled 
with  commercial  ice,  varies  much  more 
rapidly  than  where  mechanical  refrigera- 
tion is  used.  The  ice  is  usually  kept  in  a 
separate  chamber  from  the  produce,  and 
the  latter  is  chilled  by  the  circulation  of 
cold  air.  Each  time  that  the  doors  in  the 
refrigerator  are  opened,  a certain  amount 
of  warm  air  gets  in  and  raises  the  tempera- 
ture of  the  interior  above  the  point  desired. 

But  Peerless  Automatic  Refrigeration 
produces  and  maintains  an  even,  dry,  cold 
temperature  in  coils  of  pipe,  which  keeps 


the  refrigerator  thoroughly  chilled.  Any 
warm  air  that  may  come  in  through  the 
refrigerator  doors  will  not  disturb  the  uni- 
form coldness  of  the  interior,  because 
enough  extra  coldness  is  automatically 
produced  to  offset  the  warm  air  instantly. 

Peerless  Automatic  Refrigeration  has 
many  points  of  superiority  which  you  will 
best  appreciate  after  the  Peerless  System 
has  served  you  for  six  months  or  a year. 

It  will  pay  for  itself  v/ithin  a short  time 
after  it  has  been  put  in  — in  ice-bill  sav- 
ings. After  that  it  pays  dividends. 


You  take  no  chances  in  buying  a Peerless,  because 
we  take  none  in  selling  it 

As  a matter  of  self-protection  in  selling,  we  supervise  all  installations  and 


see  to  it  that  the  machine  gives  satisfaction. 

The  machine  is  broadly  guaranteed,  but  in  addi- 
tion to  that  we  look  after  our  customers  as  a mat- 
ter of  policy,  to  see  that  nothing  but  satisfaction  ^ 
can  ever  be  talked  about  in  connection  with 
Peerless  Refrigeration  System. 


REFRIGERATION 


1-2  to  10  ton  capacity 


PEERLESS  ICE  MACHINE 
COMPANY 

120  Broadway,  New  York  4 

Phone  Rector  9289  ^ 
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SYSTEM  AND  SALESMANSHIP 

*1  Helpful  suggestions  on  organization, 
advertising  and  sales  factors,  for  Execu- 
tives, Store  Managers  and  Clerks 


GINGER  SALES  TALKS 


Wholesome  Advice  and  Practical  Suggestions 
for  Grocery  Salesmen  from  “One 
Who  Knows” 


By  Wesley  Williams 

YV7ASTE  is  a big  expense.  Waste  of  time, 
” waste  of  material  and  the  loss  that  comes 
from  the  near  sale  or  no  sale.  You  can  help  the 
store  make  money  by  stopping  the  waste  leaks. 
Over-weight  and  over-weighing  is  a big  item. 
Careless  measuring  and  weighing  has  been  the 
means  of  cutting  down  the  profits  of  many  a store. 
Careful  weighing  is  always  important,  but  more 
so  in  these  days  of  high  costs.  So  learn  to  be  a 
careful  weigher. 

Wasting  time  is  a crime.  Wasting  your  own  is 
bad  enough,  but  wasting  time  which  belongs  to 
another  is  criminal.  Your  job  is  to  conserve  your 


time.  Getting  the  most  out  of  every  minute  is 
what  counts  for  success. 

Be  an  optimistic  salesman.  Pessimism  has  no 
place  in  a store.  Let  the  buyer  be  the  pessimist, 
if  we  must  have  them,  but  the  man  or  woman  who 
makes  the  sale  must  be  an  optimist — plus. 

If  you  are  cheerfully  optimistic  your  customer 
will  reflect  optimism. 

See  that  whatever  stock  is  placed  in  your  charge 
is  kept  clean  and  in  salable  condition.  Move  it 
around  frequently,  so  that  there  will  be  freshness 
of  display  for  the  customers’  benefit,  Customers 
like  to  be  greeted  with  new  goods.  Keeping  them 
in  the  same  place  week  after  week  gives  the  store 
too  much  sameness.  Stock  well  displayed  is  half 
sold. 

Make  your  stock  talk  to  the  people  who  visit 
the  store.  I have  seen  nice  displays  of  merchan- 
dise in  stores,  but  they  were  absolutely  dumb.  A 
good  informative  sign  on  them  would  have  made 
them  talk.  Learn  to  make  a sign,  and  thus  see 
that  your  goods  are  talking  to  the  customers  who 
are  in  the  store  waiting  to  be  served. 

This  is  a day  when  you  must  mix  brains  with 
your  efforts.  You  are  worth  more  from  your  chin 
up  than  from  the  chin  down.  The  price  of  suc- 
cess is  hard,  painstaking  effort.  Pluck  beats  luck. 
The  fellow  who  knows  is  a better  man  than  he 


r— — — 1 ■■■  — ^ 

Our  Patriotic  Privilege 

We  can’t  have  all  the  wheat  we  need  to  supply 
the  normal  demand  for  our  product.  We  accept 
all  the  Government  restrictions  and  regulations 
as  a patriotic  privilege. 

You  may  not  be  able  to  give  your  customers  their 
usual  supply  of  Shredded  Wheat.  But  they 
will  like  Shredded  Wheat  all  the  better  when 
bountiful  crops  come  in  and  all  the  restrictions 
are  removed. 

Please  bear  in  mind  that  Shredded  Wheat  Biscuit 
is  100  per  cent,  whole  wheat,  nothing  wasted, 
nothing  thrown  away.  It  is  ready-cooked  and 
ready-to-eat. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 

- , I ■ . ! ■■  ■ ■■!  - , 4 
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A Pleased  Customer 
is  the  goods  half  sold 

Service  to  a customer  whether  a regular  or  transient 
is  the  first  step  to  greater  business.  Are  you  making 
your  “Service"  active  or  merely  passive  to  your 
coffee  trade?  If  not  install  a 

{universal^ 

Electric  Coffee  Mill 

and  give  each  customer  the  grade  preferred — coarse, 
fine  or  pulverized. 

We  have  a coffee  mill  especially  adapted  for  your 
business. 

Save  the  salesman’s  commission — buy  through 
your  Jobber. 


MODEL  No.  E-972 

Granulating  capacity  2^  lbs.  per  minute, 
M Horse  Power  Motor. 


Landers,  Frary  & Clark 

NEW  BRITAIN , CONN. 


T^^OTHING  could  stand  against  the 
^ mad  dash  of  the  French  and  Ameri- 
can cavalry  on  the  Marne — the  German 
lines  gave  way,  broke,  fled;  the  day  was 
won. 

That  fighting  spirit  of  the  men  of  Foch 
and  Pershing,  that  united  purpose — 
for  Victory — must  be  the  spirit , the 


purpose , of  each  of  us  behind  the  lines. 

We  must  lend  as  well  as  they  fignt. 
And  we  must  pull  together  with  all  the 
strength  we  have — now! 

We  must  so  order  our  lives  that  we  can 
save — to  the  limit — and  lend — to  the  lim- 
it— for  Victory.  We  must  put  America’s 
whole  strength  behind  our  fighting  men. 


Let  us  lend  the  All  I Let  us  buy  bonds 

way  they  fight  IlOW*1— All  1 0§6tD€r  » to  our  utmost 

Donated  by 

ARBUCKLE  BROTHERS 
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who  guesses.  Every-day  experience  must  be' 
turned  into  capital  for  future  use.  If  we  want 
success  we  must  pay  the  price. 


Want  gfobertisements: 

Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


proval.  Address  Box  451,  care  of  The  Tea  and  Coffee 
Trade  Journal. 

FOR  SALE — One  three-bucket  and  one  two-bucket  Hoep- 
ner  automatic  weighing  machine;  both  in  first-class  con- 
dition. Address  the  Berdan  Company,  Toledo,  Ohio. 

FOR  SALE — One  No.  2 Monitor  separator  with  extra 
sieves;  in  good  condition,  not  having  been  used  much 
of  late.  Apply  to  Delano,  Potter  & Co.,  45  Commercial 
street,  Boston,  Mass. 

FOR  SALE — Three-story  business  block,  including  a go- 
ing tea  and  coffee  business.  Cash  price,  $35,000.  Ad- 
dress J.  C.  Wieland,  148-150  East  Market  street,  San- 
dusky, Ohio. 


i^elp  ^anteb 

HELP  WANTED — First-class  distilled  vinegar  maker 
who  understands  starting  and  opening  plant.  Address 
Box  446,  care  of  The  Tea  and  Coffee  Trade  Journal. 


Situations;  Wanted 

INDUSTRIAL  chemist  and  microscopist  with  wholesale 
grocery,  flavoring  extract,  syrup,  certified  color,  can- 
ning, dairy  products,  toilet  articles  and  public  health 
laboratory  experience,  desires  permanent  position.  Age 
28,  married,  draft  exempt.  Address  “G,”  Burnot  Mfg. 
Co.,  64  Gold  Street,  New  York  City. 


JUtecellatteous; 

WANTED — One  copy  of  the  January,  1915,  issue  of  The 
Tea  and  Coffee  Trade  Journal.  Will  pay  fifty  cents. 
Address  Box  450,  care  of  The  Tea  and  Coffee  Trade 
Journal. 

FOR  SALE — Two  No.  1 7'  Burns  gear-driven  coffee  roast- 
ers, latest  model;  complete  plant,  in  splendid  condition. 
Also  several  grinding  mills.  Address  The  Laurel  Mfg. 
Co.,  627  North  Third  street,  Philadelphia,  Pa. 

FOR  SALE — Two  Duplex-Automatic  net  weighers;  sec- 
ond-hand, but  in  first-class  condition.  Will  ship  on  ap- 


^ Carry  O11!  Buy  More  Liberty  Bonds  ^ 


WORTH  DOUBLE  THE  PRICE 
R.  G.  Stoddard,  of  Stoddard’s  Quality  Coffee  Shop, 
Rockford,  111.,  writes “Enclosed  find  cheque  for  $3.00 
for  two  years’  subscription.  If  the  price  was  doubled  I 
would  subscribe.  I could  not  get  along  without  it.” 


Save  and  Be  Saved 

Lend  your  small  savings 
to  the  Government 

Buy  Thrift  and  War  Savings  Stamps 

Help  Win  the  War 


“Go  Gently  Over  the  Stones ” 


Careful  reading  of  reliable  advertising  and  thoughtful  study  of  goods  and  values 
will  pay  you  well,  Mr.  Coffee-man,  if  a new  mill  is  uppermost  in  your  mind.  You 
should  be  tiptoeing  on  egg-shells  in  making  the  selection,  for  you  don’t  want  a mill 
that’s  full  of  kinks  and  jars  and  that’s  going  to  be  a hindrance  to  your  business. 

The  COLES  name  on  a mill  stands  for  the  best  that  money  can  buy;  for  assurance 
of  GUARANTEED  EFFICIENCY  is  the  basis  of  our  world-wide  reputation,  and  we 
make  painstaking  effort  to  keep  our  products  just  where  they  belong — ON  TOP.  An 
interesting  war-time  proposition  is 

THE  COLES  FAMOUS  No^22  at  HETY^  22LLMS, 

No  advance  has  been  made  in  price;  and  the  exceptional  good  qualities  of  the 
machine  are  evidenced  by  the  exceptional  increase  of  demand.  Practical  people  call 
it  “ THE  LITTLE  HUSTLER It  was  designed  to  meet  the  requirements  of  roasters 
and  wholesalers,  and  retail  dealers  catering  to  large,  growing  business. 

It  has  a capacity  of  300  pounds  (granulated)  per  hour  at  a 300  revolution  speed  — 
from  approximately  one-half  horse-power  motor.  From  greater  speed  greater  output 
is  obtainable — reaching  a maximum  of  700  pounds  per  hour.  It’s  safe,  thorough  and 
practical,  and  meets  the  most  rigid  demands  in  the  most  satisfying  way. 

We  SeU  SECURITY  With  Every  COLES  Mill 

COL££  MANUFACTURING  COMPANY 

T weryty-third  and  Tujjxer  Streets,  PHILADELPHIA 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


October , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


39i 


^ The  more  loose  sugar  you 
wrap,  the  more  you  lose 

The  greater  the  number  of  packages  of  loose  sugar  you  sell, 
the  greater  your  loss — in  time  for  wrapping — in  spilled  sugar — in 
overweight — in  expensive  paper  and  twine. 


tyotinno 


Package 

Sugars 


in  sturdy  cartons  and  cotton  bags  are  packed,  weighed  and  sealed 
by  machine  in  the  refinery  ready  for  the  customer. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino ” 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


Baker’s  Cocoa 

NEW  ORLEANS 

and  Chocolate 

The  Logical  Coffee  Port 

Home  of 

Q5  MAKE  AND 

KEEP  GOOD 
JjP*  CUSTOMERS 

Alameda  Colfee 

/ / They  are  most 

1 .1  j['i‘  reliable  goods  sold 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

ill  j | J M i with  a positive  guar- 

CAREFULLY  SELECTED  for 

antee  of  purity  and 

Registered 

U.  s.  Pat.  off.  superior  quality; 

PARTICULAR  TRADE 

put  up  in  conformity  with  the 
Pure  Food  laws  of  all  the  States; 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

are  readily  sold,  giving  a quick 
turnover  of  stock. 

MERCHANTS’  COFFEE  CO. 

OF  NEW  ORLEANS,  Ltd. 

Walter  Baker  & Co.  Ltd. 

New  Orleans 

DORCHESTER,  MASS. 

B.  C.  CASANAS,  Prest. 

Established  1780 
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PRICES  CURRENT 

Wholesale  and  Retail 

As  of  September  30,  1918 

Prices  to  Wholesalers 

GREEN  COFFEE 
(250  Bags  or  Over) 

Brazil  Grades.  Line  or  Grade  Price.  Cup  Selected  Price 


Santos  7 • ••- 12  % 12M 

“6 12  % 13 

“ 5 13  13% 

“ 4 13%  13% 

“3 13  % 13% 

“ 2-. 13  % 14 

Rio  7 9% 

“ 6 10 

“ 5 10% 

«<  4 10%  (No  Rio  Cup 

“ 3 11  Selections) 

2 11% 


Green  Coffee,  Mild  Grades— Line  or  Grade  Prices— 


(250  Bags  or  Over) 


Maracaibo — 

Truxillos 11%@11% 

Bocono 12  @12)4 

Tovar 12  @12  % 

Merida 12%@13  % 

do  washed . . • 12  % @13% 


Cucuta — , 

Ordinary 1 1 % @12  % 

Fair  to  good.  . . • . 12%@13 
Prime  to  choice.  .13  @14 

do  washed ...  13  @14 


Central  America — • 

{Costa  Rica — 

Common 9%  @10)4 

Fair  to  good 12)4  @13)4 

Prime  to  choice. . . 13%  @14  )4 

San  Salvador 12  @12  % 

do  washed 12)4  @13)4 

Nicaragua 11%  @12% 

do  washed 12%  @13% 

{Guatemala  Coban 

Common 9%  @10% 

Fair  to  good.. 12%@13% 

Prime  to  choice 13%  @14)4 

do  unwashed — 11%  @12% 


Laguayra — 


Colombian — 


Cauch. 

Mexican- 


..li  @11)4 

Puerto  Rico — 
{Unwashed 

. ll%@12% 

. .12%@13% 

Washed 

. .12)4@14)4 

. 10%@11% 

iHayti — 

.10  @10% 

. 12%@13% 

jUnwashed 

{ Washed 

..12  @13 

. ,11%@12% 

$ Jamaica — 
Ordinary 

. 10%@10% 

..12  @14 

G’d  ordinary 

. .10%  @11% 

. ,12%@14 

Washed 

. .11%  @12% 

..13  @14 

East  India — 

. ,10%@15 

Padang  Int . . . . 

. .25  @26 

. .11)4@16)4 

Corinche 

..24  @26 

. ,10)4@15)4 

(a), 

Kroe 

Timor 

. . 24  % @25 
. .22)4  @23 

Private  Estate. . 

. .25)4@26)4 

Fancies 

..26  @28)4 

,.11%@11% 

Abyssinian 

. .35  @37 

. .12%@13)4 

Mocha — small. . 

..12  @12)4 

Ljberi  an — 

.11  @13 

. . 12)4  @14)4 

{Straits 

..12  @12% 

{Surinam. . .... 

..13  @14% 

. .12%@14 

Pamanoekin. . . . 

..13  @14% 

{ Nominal  because  of  small  arrivals, 
t Common  to  fancy. 


Foochow — 
Common 

Fair 

Good 
Superior. . 

Fine 

Formosa — 

Fair 

Good 
Superior. . 

Fine 

Finest.. . . 
Choice . . . 
Choicest.. 


TEAS. 

China  and  Japan — Line  Prices 
(75  or  More  Packages  of  One  Number) 
Formosa — Cont. 


.28  @.... 

* Fancy 

, . .1  00@1 4 

.29  @.... 
.29 )4@-  • • • 

COUNTRY  GREEN 

30  @.... 

.30)4®.  • • • 

Gunpowder — 
Extra 

. .50 

@60 

Firsts 

. .47 

@48 

.31  @32 

Seconds 

@ 

.32  @33 

QA  (gi3  S 

Imperial — 

Firsts 

. .46 

@50 

@45 

36  @37 

Seconds. 

. .44 

.40  @45 

Thirds 

@.  . • 

.55  @60 
.70  @75 

Young  Hyson — 
Extra 

@55 

Young  Hyson — Con-. 

Imperial- 

Firsts 

Firsts 

.47 

@54 

Seconds 

...36  @38 

Seconds 

@50 

Thirds 

...34  @35 

Thirds 

.41 

@42 

Hyson — • 

Japan — 

Seconds 

Basket  fired 

.29 

@45 

Thirds 

@ 

Pan  fired 

.28 

@45 

PINGSUEY 

Congou — 

Gunpowder — 

Common 

.24 

@25 

Pinheads 

. .58  @60 

Good 

.27 

@28 

Extra  Firsts. . . 

..54  @56 

Superior 

.30 

@31 

Firsts 

...52  @53 

Fine  to  finest 

.35 

@40 

Seconds 

. . .47  @48 

Choice  to  choicest. 

.50 

@75 

Thirds 

...34  @35 

India  and  Ceylon— 

-Line  Prices 

Pekoe  Souchong. 

...30  @31 

Darjeeling- 

Pekoe 

...32  @35 

Fancy  Orange. . . 

.40 

@1.00 

Orange  Pekoe. . . . 

..35  @50 

Java— 

Ceylon — 

Pekoe  Souchong.  .25 

@26 

Pekoe  Souchong.  .32  @33 

Pekoe 

.27 

@29 

Pekoe 

...34  @40 

Orange  Pekoe. . . 

.31 

@35 

Orange  Pekoe. 

...36  @45 

B.  O.  Pekoe.  . . 

...36  @45 

SPICES — First-Hand  Prices 

Black  Peppers — 

Cassia — 

Singapore. . . . 

. . .26  @26% 

Saigon  rolls 

.53 

@54 

Acheen  A 

@.. 

China,  rolls 

.22 

@23 

Acheen  B 

do  seal,  bk. . . . 

.16 

@16% 

Acheen  C 

@.. 

Kwangsi 

.24 

@25 

Lampong 

...26  @26% 

Batavia,  Ext 

.28 

@29 

White  Peppers — 

do  short  stick.  . . 

.26 

@.  . 

Singapore . . . . 

. . .32  @32% 

Penang 

@.. 

Cinnamon — • 

Muntok 

...32  @32)4 

Ceylon 

, .28 

@30 

Heavy — 

Ginger — ■ 

Aleppy 

...28  @ 

Japan 

.12 

@12% 

Tellicherry . . . 

...28  @ 

Cochin — ABC. . . 

.16 

@17 

Cloves — 

doD 

.19 

@20 

Zanzibar 

. . .46)4  @47 

Lemon 

.16)4@21 

Amboyna 

...60  @61 

African 

. . 13)4@14 

{Penang 

@.. 

Jamaica,  g’g 

.16%  @18 

Pimento 

...10  @.. 

Nutmegs — 

Red  Peppers — 

75s  to  80s 

.42 

@45 

Mombassa 

...30  @31 

105s  to  110s 

@40 

Japan 

. . 14%@16 

Mace 

. .47 

@55 

CHICORY — First-Hand  Prices  . . 

{Domestic,  granulated,  coarse  or  medium,  in  bags 

@ 

{In  barrels 

@ 

{Best  English  in 

barrels 

@ 

{Domestic  yellow  roll 

@ 

COCOA — First-Hand  Prices 

Accra 

...12  @13 

Grenada 

.13%  @13% 

African 

. .14%@14% 

Hayti 

. .11 

@11% 

Bahia 

. . .12%@13)4 

J amaica 

. .12 

@13 

Caracas 

...13  @13)4 

Maracaibo 

.24 

@28 

Guayaquils — 

Para 

. ,12)4@13 

Arriba 

..  .13)4@13)4 

Sanchez 

. . 12)4  @13% 

Machala 

. . ,12)4@13 

St.  Vincent 

@ 

Caraques 

. . .12%@13 

Savanilla 

@ 

Cuban 

@ 

Surinam 

.13 

@13% 

Dominica 

. . .13%@13)4 

Trinidad 

■ 13%@13% 

Prices  to  Retailers 

Coffee 

(Bag  Lots — 130  Pounds) 
Kind  of  Coffee.  Green 


Roasted. 


From 

To 

From 

To 

Santos 

13)4 

14% 

17 

18 

Santos  Peaberry 14 

15 

17% 

18% 

Rio 

9% 

12)4 

17 

22 

Maracaibo 

13)4 

18 

16 

22 

Caracas 

13 

17 

16% 

21 

Bucaramanga. 

13)4 

18 

16% 

22 

Bogotas 

14)4 

19 

18% 

23% 

Mexican 

12)4 

19 

18 

23% 

Costa  Rica . . . 

13% 

17 

16% 

21 

Guatemala. . . 

13 

17% 

16% 

21% 

Jamaica 

12 

13% 

15 

16% 

Padang 

27 

33 

41 

43 

*Mocha 

* Abyssinian . . 

Java 

26 

33 

3i% 

40 

Porto  Rico . . . 

14 

18% 

17 

23% 

*No  quotations  because  coffees  are  unobtainable. 

TEAS. 

(Single  Package  ] 

Lots.) 

(Single  Package  Lots.) 

From 

To 

45 

Foochow 

Congou 

Japan  P.  F 

“ B.  F 

India 

Ceylon 

Gunpowder. . . . 
Young  Hyson.. 
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JJLm/  * The  JLine  Thai/  Excels” 


Lambert  Peanut  Butter  Equipment 

Lambert  Peanut  Butter  Machinery  excels  because  it  is  scientifically, 
yet  simply  constructed.  Because  it  is  complete  in  every  detail. 
Because  it  is  substantial.  The  Lambert  Machine  Company  is  the 
only  concern  that  manufactures  complete  peanut  butter  plants. 

Lambert  peanut  equipment  consists  of  suitable  peanut  roasting 
apparatus,  peanut  blancher,  picking  and  stoning  machinery,  one  or 
more  peanut  butter  mills,  complete  with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors,  storage  bins,  feed  hoppers)  and 
approved  power  transmission,  such  as  will  render  the  plant  as  nearly 
automatic  as  possible. 

Plans  designed  according  to  requirements.  Specifications  and 
estimates  furnished. 


m 


Peanut  Butter  Mill  No.  8 


Lambert  Machine  Co.,lIax$halI,Hidli. 
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A Close-Up  View  of  Full  Grown  Quillou  Coffee  Flowers 


An  Eighteen  Months’  Old  Quillou  Coffee  Tree  in  Blossom 

RARE  PICTURES  OF  QUILLOU  COFFEE  IN  FULL  FLOWER 


COFFEES  OF  THE  DUTCH  EAST  INDIES 

NO.  2. — COFFEA  ROBUSTA  AND  ALLIED  SPECIES 

^ Robusta  is  perhaps  the  hardiest  and  most  prolific  of  all  known  species 
of  the  Coffea,  although  the  writer  points  out  that  it  is  probably  not  a 
pure  species  but  a mixture  of  several  varieties  of  different  origin. 

9 Among  the  other  species  discussed  in  this  article  are  Canephora, 
Uganda  and  Quillou. 

By  Dr.  P.  J.  S.  Cramer 

Chief,  Division  of  Plant  Breeding,  Department  of  Agriculture,  Netherlands  India 


"THE  coffee  grown  under  the  name  of  robusta 

A coffee  is  probably  not  a pure  species,  but  a 
mixture  of  several  varieties  of  different  origin. 
Still  I think  it  advisable  to  maintain  the  name 
robusta  coffee  for  this  group.  It  was  under  this 
name  that  it  became  popular  among  the  planters 
and  has  gotten  a certain  popularity  in  the  trade. 
One  may  say  that  everybody  knows  what  is  meant 
by  robusta  coffee,  and  this  is  the  essential  thing. 

Robusta  coffee  is  of  relatively  recent  fame, 
being  introduced  into  Java  in  1900.  In  that  year 
a few  plantations  received  young  seedlings  from 
a nursery  in  Brussels,  Belgium,  which  had  re- 
ceived the  new  form  from  the  Belgian  Congo. 

Characteristics  of  Robusta  Coffee 

Robusta  is  marked  by  rapid  growth,  early  fruit- 
ing and  high  productivity.  The  stem  is  brown  and 
the  branches  are  thick  and  stiff.  In  young  plants 
the  lowest  branches  are  long  an-d  grow  in  an 
oblique,  upward  direction,  so  that  all  the  branches 
end  in  one  plane,  and  the  tree  shows  a flat  top  like 
a table.  When  older  the  branches  show  a ten- 
dency to  'bend  down.  The  leaves  are  large  and 
broad,  having  also  a broad  base ; the  upper  sur- 
face is  of  a dark,  shining  green.  The  flowers 
appear  in  thick  clusters,  and  are  large  and  broader 
petaled  than  in  C.  arabica.  The  berries  are  smal- 
ler, especially  shorter,  than  in  true  Java  coffee; 
they  are  broad,  rounded  off,  and  when  fully  ripe 
are  dark  crimson,  never  striped.  The  skin  of  the 
berry  is  soft,  the  pulp  layer  rather  thin.  The 
parchment  skin  is  gray  and  thin.  The  dried  bean 
is,  according  to  the  conditions  under  which  the 
coffee  was  grown  and  the  produce  prepared,  yel- 
lowish green,  green  or  lead-blue.  The  form  is 
less  oblong  than  in  Java  coffee;  the  circumference 
on  the  flat  side  of  the  bean  is  oval,  not  edged  by 
straight  lines.  The  beans  are  round  and  small. 

Coffea  robusta  likes  wet  climates,  especially 
those  with  regularly  divided  rains.  It  is  grown  in 
Java  from  sea  level  up  to  more  than  3,000  feet, 
and  in  Sumatra  at  even  higher  altitudes.  The  gen- 


eral altitude  for  it  may  be  put  at  1,000  to  3,000 
feet  above  sea  level.  Prolonged  droughts  of 
several  months  harm  the  crop,  but  well-kept  trees 
will  survive.  In  1914,  at  Bangelan,  the  robusta 
withstood  a drought  of  about  five  months  and 
still  gave  about  10  piculs  per  bouw  (760  pounds 
per  acre),  say  half  what  it  would  have  given  under 
the  more  favorable  conditions  of  a wet  year.  Ab- 
solute failing  of  crop — as  formerly  used  to  happen 
from  time  to  time  with  Java  coffee — never  oc- 
curs. Robusta  does  not  like  wind,  and  suffers 
especially  from  continuous  dry  winds;  it  requires 
shade,  at  least  in  higher  altitudes.  As  to  soil,  it 
does  best  on  virgin,  permeable  ground,  rich  in 
humus ; on  forest  lands  it  gives  by  far  the  best 
results.  It  suffers  little  from  leaf  disease,  but  is 
not  immune  to  nematodes.  A special  pest  is  the 
so-called  “boeboek’  (Xyloborus  coffeae),  a small 
beetle,  of  which  the  larvae  live  in  the  center  of 
the  branches. 

Under  favorable  conditions  the  crop  may  be 
20  piculs  per  bouw  (1,520  pounds  per  acre).  I 
have  seen  this  figure  maintained  several  years 
consecutively  in  the  best  plantations  on  virgin 
soil.  The  average  may  be  estimated  at  10  to  15 
piculs  (750 to  1,150 pounds  per  acre).  Under  favor- 
able conditions  and  in  the  lower  altitudes  it  pro- 
duces a fair  crop  in  the  third  year.  The  crop 
comes  in  all  the  year  round  in  climates  with  regu- 
larly distributed  rainfall ; in  regions  with  a sharply 
marked  dry  season  the  crop  lasts  three  to  four 
months,  according  to  the  rains.  Four  or  five 
pounds  of  berries  give  one  pound  of  market 
coffee. 

Robusta  and  allied  species  are  not  so  appre- 
ciated as  other  kinds.  They  rank  a little  under 
good,  average  Santos.  To  clean  the  beans  from 
the  silver  skin  artificial  drying  is  necessary.  The 
skin  may  be  removed  by  drying  in  the  sun  and 
washing,  but  then  second  quality  is  obtained. 
Robusta  is  a bulk  produce,  not,  as  liberian  and 
Java  coffee,  a fancy  quality. 

As  remarked  above,  Coffea  robusta  is  a mixture 
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of  different  varieties.  It  generally  contains  many 
different  types  of  trees. 

Coffea  laurentii,  Coffea  canephora  var.  Sanku- 
ruensis  and  Coffea  canephora  var.  Kwiluensis  or 
Kouilouensis,  probably  belong  to  Coffea  robusta. 

A few  words  may  be  said  about  some  peculiar 
variations  sometimes  found  in  robusta  seedlings. 
One  is  the  red  leaved  form;  the  red  color  is  not 
only  present  in  the  leaves,  but  also  in  the  flowers, 
the  branches  and  even  the  roots.  Another  form 
has  curled  leaves,  thick  branches  and  is  a poor 
producer.  Both  variations  are  parallel  to  the 
same  varieties  found  in  Java  coffee.  They  were 
never  introduced  into  Java  and  must  have  origi- 
nated here  by  mutation.  The  seedlings  do  not  re- 
peat the  character,  but  in  the  second  generation 
a certain  percentage  shows  it.  Some  strains  of 
robusta,  as  in  the  Bangelan,  never  show  the  char- 
acteristics. They  are  of  no  practical  importance, 
producing  less  than  typical  robusta. 

The  Allied  Species 

Coffea  canephora.  A distinct  species,  well  char- 
acterized by  growth,  leaves  and  berries.  The 
branches  are  slender  and  thinner  than  in  robusta ; 
in  the  young  plant  they' are  not  directed  upward, 
tut  spread  out  horizontally,  giving  the  tree  a 
pyramidal  shape.  Also  in  older  trees  the  branches 
droop  more,  so  that  the  plant  is  narrower  than 
the  robusta.  Leaves  are  dark  green,  narrower 
than  in  C.  robusta,  with  a narrow  base  and  often 
a somewhat  curled  edge.  The  young  leaves  are 
reddish.  Flowers  at  the  base  of  the  tube  are  often 
tinged  with  red.  Unripe  berries  are  purple;  ripe 
berries  bright  red,  and  at  closer  examination 
darker  striped  and  yellowish  red.  The  berry  is 
narrower  than  the  robusta.  The  berry  and  bean 
are  oblong.  The  edges  of  the  flat  side  are  straight 
lines.  The  produce  is  like  robusta,  only  the  shape 
of  the  bean,  somewhat  narrower  and  more  oblong, 
makes  it  look  more  attractive. 

Coffea  canephora  seems  better  fitted  for  higher 
altitudes  than  C.  robusta.  It  stands  droughts 
better.  An  estate  with  no  more  than  1,500  mM., 
or  60  inches,  of  rain  annually,  plants  this  species 
in  preference.  It  is  somewhat  more  precocious 
than  robusta,  and  the  crop  comes  in  earlier  in  the 
year  and  in  a shorter  period.  Sometimes  after 
the  crop  ripens  the  trees  suffer  from  a bad  attack 
of  leaf  disease,  the  leaves  dying.  However,  the 
trees  recover  quickly. 

Besides  the  typical  Coffea  canephora  some  other 
varieties  are  grown  at  Bangelan. 

Other  Canephora  Varieties 

Coffea  canephora  from  Madagascar.  Densely 


branched  trees,  with  long,  narrow  leaves  (io-20‘ 
cM.  long,  3-7  cM.  broad)  ; berries  small,  often 
round,  bright  red,  slightly  striped.  Beans  often 
very  small  and  round.  Generally  suffers  from 
leaf  disease  after  the  crop. 

Coffea  canephora  var.  Qnillouensis.  Dark  green 
foliage;  young  leaves  reddish  brown.  Not  yet 
tested. 

Coffea  canephora  (stenophylla)  Paris.  Im- 
ported under  the  name  ‘‘stenophylla  Paris,”  and 
probably  received  from  the  “Jardin  Colonial”  at 
Nogent  sur  Marne,  near  Paris;  it  is,  however, 
certainly  not  stenophylla.  Young  berries  pur- 
plish, as  in  C.  canephora.  Leaves  long  and  nar- 
row, 10-20  cM.  long,  4-8  cM.  broad.  Remarkable 
because  of  the  bright  coral  red  color  of  its  ber- 
ries; almost  plain.  Not  yet  tested. 

Besides  these  varieties  there  are  many  hybrids 
of  C.  robusta  with  C.  canephora.  The  latter  has 
been  introduced  by  many  plantations  at  the  same 
time  as  C.  robusta,  and  often  the  two  new  intro- 
ductions were  planted  next  to  each  other,  so  that 
cross  fertilization  was  easy.  The  hybrids  are  not 
constant  and  give  no  uniform  fields,  but  are  often 
very  productive. 

Coffea  Uganda 

In  the  experimental  garden  at  Buitenzorg 
(Tjikeumeuh)  two  trees  were  planted  in  1903 
under  the  name  “Uganda-koffie.”  This  kind  re- 
sembles in  many  respects  C.  canephora  (pyramidal 
growth  when  young;  narrow  tree  when  full 
grown;  smaller,  narrower  leaves).  The  leaves 
are  brighter  green  than  in  C.  canephora,  and  are 
more  curled  and  ribbed.  The  flower,  is  never  red 
at  its  base ; the  berries  are  green  before  ripeness. 
Ripe  fruit  of  C.  Ugandae  shows  a purplish  tinge; 
the  berries  are  not  sharply  striped,  as  in  C.  cane- 
phora. The  fruit  stalks  are  longer  than  in  other 
kinds  of  robustoids.  The  bean  is  of  the  size  and 
shape  of  C.  canephora.  The  produce  is  thought 
to  possess  a better  flavor  than  robusta. 

Uganda  ranges  near  to  C.  canephora,  but  re- 
sists Hemileia  far  better.  For  less  favorable 
conditions,  poor  or  stiff  soil,  or  for  supplying  in 
old  fields,  it  is  the  best  fit  of  all  robustoidae.  It  is 
also  the  most  precocious  kind,  and  it  is  every  year 
the  first  one  to  open  its  blossoms  and  to  ripen  its 
fruits.  At  Bangelan  it  is  proving  itself  more  and 
more  a valuable  form  for  practical  coffee  growing. 

At  the  station  at  Bangelan  some  grafts  of  the 
originally  introduced  trees  have  been  planted ; 
often  the  seedlings  of  these  turned  out  to  be 
hybridized  with  robusta.  These  hybrids  are  also 
of  value  owing  to  their  vigorous  growth ; but  they 
are  not  uniform  if  propagated  by  seed. 

In  late  years  we  obtained  new  seeds  from 
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An  Unusually  Heavy  Fruiting  of  Coffea  Robusta 


A Uganda  Coffee  Tree  Bent  Over  by  a Heavy  Crop 
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Uganda ; but  up  till  now  little  is  known  about  the 
wild  trees,  which  grow  in  a district  where  the 
presence  of  sleeping  disease  forbids  the  entrance 
of  human  beings. 

Quite  near  to  C.  Ugandae  is  C.  bukobensis, 
which  might  be  only  a variation.  C.  bukobensis 
differs  from  true  Uganda  coffee  in  the  color  of 
its  berries,  which  are  dark  red.  Two  races  of 
bukobensis  are  grown  at  Bangelan,  and  both  have 
dark  red  berries,  but  the  shape  of  the  leaves  and 
the  growth  are  quite  the  same  as  in  C.  Ugandae. 

Coffea  Quillou.  This  species  was  introduced 
by  Bangelan  in  1901  from  Libreville  (French 
Congo  colony).  At  first  it  was  considered  to  be 
a type  of  C.  robusta,  but  when  fruiting  it  turned 
out  to  be  a distinct  kind.  The  leaves  are  narrower 
than  in  robusta  and  a brighter  green ; the  young 
leaves  are  yellowish  green.  Young  trees  are 
pyramidal,  not  in  a table  form,  as  in  robusta 
coffee.  The  fruit  is  bright  red,  not  dark  crimson, 
as  are  robusta  berries,  and  the  shape  is  more 
square  and  oblong.  The  silver  skin  is  reddish, 
so  that  one  might  call  it  copper  skin.  The  skin 
and  pulp  of  the  berry  are  thin,  so  that  the  pro- 
portion of  market  coffee  to  fresh  fruit  is  very 
favorable.  Three  pounds  of  fruit  are  sufficient 
to  obtain  one  pound  of  market  coffee. 

The  flowers  appear  about  a month  later  in  the 
season  than  in  C.  robusta  and  the  crop  comes  in 
later.  There  is  some  difference  in  the  taste  of  the 
roasted  bean,  some  people  preferring  quillou  to 
robusta.  The  reddish  silver  skin  makes  the  bean, 
if  not  well  cleaned,  look  rather  unattractive. 

■ Under  favorable  circumstances  Quillou  coffee 
is  the  highest  producer  of  all.  From  some  fields 
at  Bangelan  a crop  of  55  picul  per  bouw  (more 
than  4,000  pounds  per  acre)  of  marketable  coffee 
has  been  obtained,  and  in  good  years  a crop  of 
2,500  pounds  to  the  acre  is  not  rare.  Under  less 
favorable  conditions,  however,  C.  quillou  is  less 
productive  than  robusta ; for  such  cases  species 
like  C.  Ugandae  or  canephora  are  better  fit.  Quil- 
lou resists  leaf  disease  well,  and  seems  not  to 
suffer  so  much  from  “boeboek’’  (branch  borer) 
as  does  the  robusta. 

C.  quillou  was  introduced  by  Bangelan  only. 
Some  very  good  strains  are  grown  in  the  garden. 
Generally  the  fields  are  remarkably  uniform. 

At  Bangelan  some  hybrids  of  C.  robusta  with 
C.  quillou  have  been  found.  They  seem  very 
promising  for  the  practical  coffee-growing  in- 
dustry, but  have  not  yet  been  tested  during  a long 
period. 

The  varieties  of  Coffea  liberica  and  allied  spe- 
cies will  be  described  in  the  next  chapter,  which 
will  appear  in  an  early  issue. 


RESTORING  PORTO  RICO  COFFEE 


The  Results  of  Some  Cultural  Tests  Conducted 
at  the  Mayaguez,  P.  R.,  Agricultural 
Experiment  Station 

By  T.  B.  McClelland 

Mayaguez,  Porto  Rico 

\Y/  ITHIN  the  past  year  two  publications  em- 

**  bodying  the  results  of  work  with  coffee 
have  been  issued  as  bulletins  of  this  station.1 
The  first2  dealt  with  the'  unsuitability  of  the  upper 
slopes  of  many  hills  now  planted  to  coffee  in  con- 
trast with  the  suitability  of  the  lower  slopes  of 
the  same  hills.  The  second3  showed  the  large 
increase  in  early  yield  and  development  of  the 
coffee  tree  to  be  had  as  a result  of  removing  the 
seedling  from  the  nursery  with  its  roots  in  a large 
clod  of  earth  rather  than  transplanting  with  the 
root  system  free  of  earth. 

In  the  coffee  plantations  at  the  higher  altitudes, 
where  climatic  conditions  are  much  more  favor- 
able for  the  growth  of  coffee  than  nearer  the 
coast,  a very  serious  leaf  disease,  Stilbella  flavida , 
has  done  extensive  damage  in  many  places,  so 
debilitating  the  tree  through  long  continued  de- 
foliation that  the  crop  is  greatly  reduced  and 
the  plantation  made  unprofitable.  On  one  such 
plantation,  in  an  almost  abandoned  state,  this  De- 
partment, in  co-operation  with  other  departments 
of  the  station,  has  'begun  an  experiment  in  re- 
storing the  coffee  to  a productive  and  profitable 
condition.  In  the  plat  selected,  of  about  V/2 
acres  in  extent,  the  coffee  trees  were  cut  at  6 to 
12  inches  above  the  ground  and  their  foliage 
burnt  or  removed.  As  numerous  weeds  are  also 
host  plants  for  this  fungus,  the  ground  was 
cleaned  of  weed  growth,  and  clean  cultivation  will 
be  practiced  as  far  as  possible.  Bananas  were 
planted  around  the  edge  of  the  plat  to  aid  in 
intercepting  the  passage  of  fungus  spores  from 
without.  At  a little  more  than  six  months  after 
cutting  the  coffee,  the  plat  appeared  to  be  in  ex- 
cellent condition  with  new  growth  1 to  3 feet  in 
height  from  the  old  coffee  stumps.  No  sign  of 
Stilbella  was  seen,  though  more  than  500  trees 
were  examined. 

Different  species  of  introduced  coffee  have 
been  set  in  patches  of  Coffea  arabica  affected  with 
Stilbella  in  an  attempt  to  find  a resistant  species. 

In  continuance  of  the  work  with  Murta  coffee 
mentioned  in  the  last  year’s  report,  70 0 seeds 
were  planted  from  blossoms  which  had  been  pro- 

1 Porto  Rico  Agricultural  Experiment  Station. 

2 Porto  Rico  Sta.  Bui.  21  (1917). 

3 Porto  Rico  Sta.  Bui.  22  (1917). 
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tected  from  foreign  pollen.  Of  these,  272  failed 
to  germinate  or  died  before  they  could  be  classi- 
fied. Of  the  remainder  56.1  per  cent  were 
classified  as  Murta  type,  25.7  per  cent  as  the  dwarf 
rosette  type,  and  18.2  per  cent  as  the  ordinary 
Arabian  type.  These  proportions  indicate  in- 
heritance of  the  Murta  form  along  Mendelian 
lines. 

The  very  short  internodes  of  Murta  coffee 
allow  the  production  of  a large  number  of  cher- 
ries on  a short  length  of  branch.  The  grains  are 
similar  in  size  and  appearance  to  the  typical 
Arabian  coffee,  but  the  tree  is  slightly  later  in 
coming  into  bearing.  The  trees  are  small,  and 
the  yield  per  tree  through  the  sixth  year  has  not 
been  large.  Indications  are  that  to  make  this 
variety  profitable  two  or  three  times  as  many 
trees  should  be  set  per  acre  as  of  the  typical 
Arabian  coffee. 

In  a fertilizer  experiment  with  forty  plats  of 
three  young  coffee  trees  each,  the  first  crop  at 
three  years  from  seed  showed  a large  increase 
in  yield  from  the  plats  which  had  received  nitro- 
gen, when  the  results  were  grouped  according  to 
whether  the  trees  had  or  had  not  received  nitro- 
gen either  singly  or  in  combination,  the  twenty 
plats  not  receiving  it  constituting  the  check.  Of 
the  twelve  plats  which  gave  the  highest  produc- 
tion nitrogen  had  been  used  in  the  fertilizer  ap- 
plied to  ten  of  them. 

In  a test  with  older  trees,  in  which  applications 
of  a complete  chemical  fertilizer  and  stable 
manure  have  been  made  twice  annually  for  a 
number  of  years,  the  fertilized  plat  produced 
this  past  season  73.4  per  cent  more  than  the  check. 
The  preceding  season  their  yields  were  nearly 
uniform,  however,  the  mean  of  the  yields  for  the 
two  years  giving  about  the  usual  proportional  in- 
crease for  fertilizer  in  this  planting. 

In  a lime  and  nitrogen  test  with  coffee  trees 
grown  for  two  years  in  5-gallon  cans,  the  eighteen 
plants  grown  in  the  limed  soil  differed  from  the 
three-check  plants  in  average  weight  by  only  a 
very  small  fraction  of  1 per  cent.  These  had  re- 
ceived lime  in  a series  of  amounts  ranging  in  rate 
from  ton  to  16  tons  per  acre,  the  rate  being 
double.d  for  each  group  of  three  trees.  From  the 
lightest  application  the  weight  of  trees  averaged 
2.4  per  cent  greater  than  the  check,  from  the 
heaviest  application  0.2  per  cent  greater.  A few 
cherries  were  produced,  the  average  yield  from 
the  limed  trees  being  identical  with  the  check. 
In  the  division  which  had  received  nitrogen  there 
had  been  made  at  intervals  of  six  months  three 
applications  of  8 grams  each  per  tree  of  am- 
monium sulphate  to  one  group,  and  to  the  others 


sodium  nitrate  ranging  in  amount  from  4 to  16 
grams  per  tree  per  application.  The  weight  of 
the  trees  fertilized'  with  ammonium  sulphate 
averaged  22.1  per  cent  greater  than  the  check; 
those  which,  had  received  sodium  nitrate  averaged 
22.9  per  cent  greater  than  the  check.  The  trees 
which  had  received  4,  8 and  10  grams  of  sodium 
nitrate  fell  below,  while  those  which  had  re- 
ceived 12  and  16  grams  of  sodium  nitrate  sur- 
passed, those  which  had  received  8 grams  of 
ammonium  sulphate,  16  grams  of  sodium  nitrate 
producing  an  increased  weight  of  50.3  per  cent 
over  the  check.  The  production  of  cherries 
averaged  87  per  cent  greater  for  the  fertilized 
trees  than  for  the  check. 

Distribution  of  seed  of  promising  coffee  va- 
rieties was  continued  as  in  former  years. 


ROASTERS  POSTPONE  MEETING 

Cleveland’s  Influenza  Ban  Forces  N.  C.  R.  A. 
to  Postpone  Convention  from  Nov.  13-14 
to  a Date  to  Be  Announced  Later 

'THE  eighth  annual  convention  of  the  National 
*■  Coffee  Roasters’  Association,  which  was 
scheduled  for  November  13-14  at  the  Hotel  Win- 
ton,  Cleveland,  Ohio,  has  been  postponed  to  a 
date  to  be  announced  later.  This  action  was 
deemed  necessary,  in  the  opinion  of  the  conven- 
tion committee  because  of  the  country-wide  in- 
fluenza epidemic  and  more  especially  because  of 
the  ban  on  public  meetings  in  Cleveland. 

The  official  announcement  sent  out  under  date 
of  November  5 by  Carl  W.  Brand,  chairman  of 
the  convention  committee,  reads : “Owing  to  the 

influenza  epidemic  (which  although  rapidly  wan- 
ing, still  necessitates  a ban  on  public  meetings 
in  Cleveland)  the  convention  committee  announce 
a postponement  of  the  eighth  annual  convention 
of  the  National  Coffee  Roasters’  Association, 
scheduled  to  be  held  in  Cleveland  on  November 
13-14,  to  a date  to  be  announced  later.” 

One  suggestion  is  that  the  meeting  be  held  in 
January  or  April,  and  there  are  many  in  New 
York  who  favor  the  latter  month. 

NEW  YORK  EXCEEDS  LOAN  QUOTA 
The  coffee,  tea  and  spice  trades  of  Greater 
New  York  far  exceeded  their  quota  of  $3,000,000 
in  the  Fourth  Liberty  Loan  campaign,  subscrib- 
ing a total  of  about  $4,150,000.  While  no  par- 
ticular man  on  the  various  committees  and  sub- 
committees is  inclined  to  take  credit  for  the 
splendid  showing,  the  trade  generally  appreciates 
the  work  of  John  H.  Edmonds,  of  Hard-  & Rand, 
who  acted  as  chairman. 
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COFFEE  ROASTERS  WARNED 

Food  Administration  Says  Severe  Penalties  Will 
Follow  Violations  of  the  Ninety  Days’ 
Coffee  Contract  Proviso 

[from  a staff  correspondent] 

Washington,  D.  C.,  Oct.  25,  1918. 
nPHE  Law  Department  of  the  United  States 
Food  Administration  to-day  issued  a state- 
ment to  the  coffee  roasting  trade  concerning  con- 
tracts of  sale  providing  for  delivery  more  than 
ninety  days  after  the  date  of  the  contract,  declar- 
ing such  contracts  would  be  considered  as  violat- 
ing the  Food  Control  Act.  The  official  announce- 
ment follows : 

The  attention  of  the  Food  Administration  has 
been  called  to  the  practice  of  roasters  of  coffee 
and  other  dealers  in  roasted  coffee  in  negotiating 
contracts  of  sale  involving  roasted  coffee  which 
provide  for  delivery  more  than  ninety  days  after 
the  contract. 

Section  6 of  the  Food  Control  Act  renders  it 
unlawful  to  hoard  necessaries,  and  provides  that 
necessaries  shall  be  deemed  to  be  hoarded  when 
held,  contracted  for  or  arranged  for  by  any  per- 
son or  by  a dealer  in  excess  of  reasonable  re- 
quirements for  a reasonable  time. 

The  Food  Administration  will  consider  such 
contracts  as  violative  of  the  above  section  of  the 
Food  Control  Act  and  subjecting  the  offender  to 
the  various  penalties  prescribed.  This  ruling  ap- 
plies to  all  contracts  covering  roasted  coffee  which 
provide  for  delivery  more  than  ninety  days  after 
the  making  of  the  contract. 

This  ruling  is  directed  particularly  to  contracts 
hereafter  executed.  It  does  not  give  the  authority 
to  take  advantage  of  market  conditions  and  cancel 
contracts  heretofore  entered  into  in  good  faith. 
If  it  is  sought  to  cancel  such  contracts  a com- 
plete statement  of  the  facts  should  first  be  pre- 
sented to  the  Coffee  Division  at  Washington, 
D.  C. 


EMBARGOED  DUTCH  COFFEE  SOLD 
The  United  States  Government  has  bought  from 
the  Holland  owners  the  cargoes  of  the  five  Dutch 
steamships  which  were  taken  over  last  spring 
while  tied  up  in  the  New  York  harbor.  The  ships 
carried  coffee,  tobacco,  tea  and  copra.  A con- 
siderable part  of  the  coffee  has  already  been  di- 
verted to  the  uses  of  the  U.  S.  Army. 

TEA  EXAMINER  ON  ANNUAL  TRIP 
[from  a staff  correspondent] 
Washington,  D.  C.,  Oct.  26,  1918. — George  F. 
Mitchell,  the  supervising  tea  examiner,  is  on  his 
annual  inspection  trip  to  the  ports  of  tea  entry, 
which  will  require  about  two  months  of  travel. 
He  was  in  St.  Paul  October  21-26.  The  balance 
of  his  itinerary  is  Tacoma,  Seattle,  Portland,  San 
Francisco,  Boston  and  New  York.  Lamm. 


BIG  COFFEE  BUSINESS  AHEAD 


New  Brazil  Consul  at  St.  Louis  Sees  Consump- 
tion and  Sales  Largely  Increased  in  the 
Coming  Reconstruction  Period 

[from  a staff  correspondent] 

St.  Louis,  Nov.  i,  1918. 

A MONG  the  famous  war  expressions  that  will 
be  long  remembered  is  that  of  General  Foch, 
who,  at  the  first  battle  of  the  Marne,  telephoned 
his  commander  to  this  effect : 

“My  left  is  retreating,  my  right  is  broken,  my 
center  is  crumbling.  Situation  excellent.  I shall 
attack.” 

If  the  comparison  is  permissible,  we  now  give 
to  the  coffee  world  a similar  expression  from  one 
of  Brazil’s  generals,  Dr.  Sebastiao  Sampaio,  the 
newly-appointed  Brazilian  Consul  to  the  Middle 
Western  States,  with  headquarters  at  St.  Louis, 
who,  when  asked,  “What  is  the  coffee  situation  in 
Brazil?”  replied: 

“Since  the  outbreak  of  the  war  coffee  has 
dropped  from  70  per  cent  of  our  total  exports 
to  35  per  cent;  England  and  France  have  re- 
stricted coffee  importation,  and  now  the  United 
States  is  about  to  make  similar  restrictions.  The 
coldest  winter-  in  the  history  of  the  country  has 
wiped  out  all  new  coffee  plantations.  However, 
the  situation  is  excellent.  And  with  the  coming 
of  peace  we  look  for  the  biggest  coffee  business 
that  has  ever  been  seen.” 

Then,  with  the  aid  of  an  interpreter,  Dr.  Sampaio 
explained  just  why  the  situation  is  excellent  from 
the  Brazilian  point  of  view.  He  pointed  out  that 
although  coffee  had  lost  in  a percentage  com- 
parison of  Brazil’s  exports,  the  exportation  of 
coffee  at  present  is  greater  than  that  before  the 
war.  The  percentage  is  smaller  because  Brazil’s 
exports  of  meat,  sugar,  tea  (mate)  and  other 
commodities  have  grown  to  such  an  extent  dur- 
ing the  war  as  to  overshadow  the  coffee  exporta- 
tion, despite  the  latter’s  increase. 

Coffee  Replacing  Alcohol 
“The  world’s  consumption  of  coffee  is  increas- 
ing,” Dr.  Sampaio  said.  “The  increase  will  be 
even  greater  after  the  war.  In  Europe  we  have 
been  shown  conclusively  that  the  soldier  comes 
out  of  the  trenches  more  of  a coffee  drinker  than 
the  soldier  going  into  the  trenches.  Men  in  civil 
life  as  well  as  those  in  military  activities  are 
being  weaned  away  from  alcoholics  and  other 
stimulants  and  turning  to  coffee. 

“In  Europe  coffee  was  considered  a luxury  be- 
fore the  war.  After  the  war  it  will  be  a necessity, 
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for  the  millions  of  soldiers  who  drink  coffee  three 
times  a day  now  will  continue  this  when  they  re- 
turn to  civil  life.  That  is  the  general  view  in 
Brazil,  and  that  is  why  we  are  expecting  the 
sale  of  coffee  throughout  the  world  after  the  war 
to  reach  heights  never  before  dreamed  of. 

“It  was  because  of  this  view  that  so  many  new 
coffee  plantations  were  started  in  Brazil  within 
the  last  two  years.  As  to  the  stories  regarding 
frost  damage  they  are  true.  The  last  winter 
wiped  out  many  of  the  new  plantations,  and  it 
will  be  three  to  four  years  before  they  can  begin 
to  produce.  None  of  the  old  plantations,  how- 
ever, suffered  serious  damage  from  the  frosts. 
From  Brazil's  point  of  view  the  frosts  were  a 
Godsend,  for  they  anticipated  what  might  have 
developed  into  an  over-production  of  coffee. 

“There  is  enough  coffee  in  Brazil  to-day  to 
supply  the  whole  world  for  at  least  a year  even 
if  not  another  sackful  were  grown.  In  round 
figures  I would  estimate  the  world’s  consumption 
of  coffee  at  9,000,000  sacks  of  132  pounds  each. 
No  matter  how  strong  a demand  for  coffee  de- 
velops after  the  war  we  shall  be  able  to  fill  it.” 

Government  Control  and  Peace 
Asked  how  the  new  government  control  of 
coffee  is  likely  to  affect  Brazil,  Dr.  Sampaio 
answered:  “Not  seriously.  The  Brazilian  Gov- 

ernment will  take  measures  to  meet  whatever 
situation  arises.  I believe  all  matters  relating  to 
the  coffee  trade  between  Brazil  and  the  United 
States  will  be  worked  out  to  the  satisfaction  of 
both  countries  by  Dr.  Da  Gama,  the  former 
Ambassador  to  the  United  States,  who  is  now 
Minister  of  Foreign  Relations  of  Brazil.” 

When  asked  what  is  likely  to  be  the  effect  on 
the  Brazil  coffee  market  of  a sudden  consumma- 
tion of  peace  negotiations,  the  Brazilian  Consul 
said : “The  only  effect  would  be  the  releasing  of 

ships  that  would  enable  us  to  send  into  the  United 
States  and  Europe  enough  coffee  not  only  to  take 
care  of  any  current  demand  but  also  to  replenish 
the  reserve  stocks  depleted  during  the  war.” 

The  Consul  then  explained  that  the  coffee  in- 
terests of  Brazil  had  always  made  it  a practice  to 
pile  up  in  every  coffee-consuming  country  in  the 
world  surplus  stocks  to  take  care  of  just  such 
emergencies  as  that  created  by  the  world  war. 

“One  more  question,”  the  interviewer  said. 
“What  is  the  sentiment  in  Brazil  as  to  resuming 
commercial  relations  with  Germany  after  peace 
has  been  restored?” 

A shrug  and  a laugh  was  the  answer.  “What 
is  the  sentiment  on  that  subject  in  America?  I 
dare  say  we  will  not  be  any  more  lenient  than 
you.”  Resnick. 


ON  COFFEE  BREWING 

Why  Roasters  Should  Agree  on  the  One  Best 
Method  and  Then  Educate  the  Pub- 
lic to  Use  It  Generally 

' I 'HERE  can  be  no  lasting  benefit  from  any 

1 coffee  propaganda  unless  the  actual  value  of 
coffee  as  served  in  the  home  is  greatly  improved. 
The  American  public  will  use  more  coffee  if  a 
desire  to  drink  more  is  created,  and  for  no  other 
reason.  To  accomplish  this  end  the  public  must 
be  convinced  in  some  simple  way  that  good  coffee, 
properly  brewed  and  served,  is  always  a fine  and 
satisfying  drink  and  in  no  way  injurious  to  health. 
A careful  investigation  of  the  situation  from  the 
housewife’s  standpoint  should  lead  to  some  solu- 
tion of  the  problem  facing  the  coffee  industry. 

Coffee  for  home  consumption  has  two  broad 
sources  of  supply— the  grocer  and  the  wagon- 
route  man — each  of  which  has  its  elements  of  ad- 
vantage and  disadvantage.  If  the  wagon-route 
man  is  getting  more  than  his  share  of  this  business 
there  are  evidently  some  excellent  reasons,  and  it  is 
well  to. investigate  them  carefully.  Let  us  see  why 
the  wagon-route  man  does  get  so  much  of  this 
coffee  business : 

1.  He  is  in  actual  weekly  or  monthly  contact 
with  his  customers,  and  gives  them  a personal  ser- 
vice. 

2.  There  is  the  lure  of  well-selected  premiums, 
delivered  at  once. 

3.  His  coffee  is  freshly  ground  to  meet  in- 
dividual requirements. 

There  are  other  reasons,  but  these  are  enough 
to  turn  the  balance  of  trade. 

Why  the  Percolator  Became  Popular 

There  is  an  excellent  and  not  generally  recog- 
nized reason  for  the  strong  intrenchment  of  the 
wagon-route  man  in  the  home.  Has  anyone 
stopped  to  think  that  percolators  have  been  intro- 
duced and  popularized  by  the  wagon-route  man? 

The  percolator  lent  itself  wonderfully  to  coffee 
premium  purposes  ; it  was  the  first  departure  from 
the  old  pot  methods  of  brewing;  it  appealed 
to  the  eye,  and  its  cost  was  such  that  a compara- 
tively small  contract  order  for  coffee  was  all  that 
was  necessary  to  own  one  of  these  new  devices. 
The  wagon-route  man  immediately  saw  the  possi- 
bilities of  the  percolator  and  proceeded  to  make 
the  most  of  them — a fine  grind  of  coffee  was 
necessary  to  get  the  highest  results,  while  the 
grocer  was  supplying  the  public  with  compara- 
tively coarse  ground  or  so-called  steel-cut  coffee. 
Accordingly  the  right  grind  of  coffee  was  sup- 
plied— result,  a fine-looking,  clear  as  amber  cup 
of  coffee,  as  against  the  cloudy  and  even  muddy 
brew  supplied  by  the  old  pot  methods. 
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Coffee  roasters  tried  to  come  into  line  and  get 
some  of  this  good  business,  but  they  soon  found 
if  they  ground  their  coffee  fine  enough  for  perco- 
lators they  raised  the  danger  line  with  their  old 
pot  users.  This  trouble  has  been  corrected 
largely,  after  several  years,  and  now  a percolator 
grind  is  very  generally  supplied ; but  the  wagon- 
route  man  was  solidly  intrenching  himself  in  the 
meantime. 

What  an  opportunity  for  the  wise  wagon-route 
man — a new  device  for  brewing  coffee  that  ap- 
parently left  nothing  to  be  desired,  a contract  for 
coffee  covering  a sufficient  period  of  time  to  per- 
mit a thorough  education,  and  trouble  for  the 
grocer’s  blends  if  these  customers  should  decide 
to  try  them  in  their  new  device ! 

I believe  I am  right  in  the  statement  that  wagon- 
route  men  have,  at  some  time,  sung  the  praises 
of  percolators  at  every  door  where  they  could 
get  an  audience,  and  it  is  they  who  have  made  the 
percolator  industry  the  great  business  it  has 
become.  This  is  not  intended  as  a criticism  of 
the  wagon-route  men’s  methcd  of  doing  business, 
or  of  the  wisdom  of  the  first  percolator  manufac- 
turers in  marketing  their  product  as  they  did. 
All  that  has  prevented  filtration  devices  being 
marketed  in  the  same  way  is  the  loyalty  of  present 
owners  of  such  devices  to  the  old-line  coffee 
business. 

Is  it  not  possible  to  take  a leaf  out  of  the 
wagon-route  men’s  book  and  go  them  one  better, 
and  at  the  same  time  prevent  them  from  making 
another  goal  play? 

Percolators  have  many  good  points,  but  they 
have  some  mighty  bad  ones,  and  these  are  un- 
doubtedly some  of  the  great  factors  that  are  un- 
dermining the  coffee  industry..  That  boiled  coffee 
is  not  a healthful  drink  is  generally  accepted,  but 
how  many  realize  that  percolated  coffee  is  usually 
much  boiled  coffee?  Its  injurious  work  has  been 
so  insidious  that  it  has  not  been  appreciated,  but 
boiling  the  coffee  extract  a teaspoonful  at  a time 
has  made  its  work  very  thorough. 

What  the  Public  Should  Know  About  Coffee 

Why  not  go  to  the  fountainhead  of  one  of  the 
causes  of  supplanting  coffee  and  show  why  so 
many  would-be  coffee  drinkers  have  adopted 
some  substitute?  It  can  do  little  good  to  tell  the 
public  that  good  coffee  properly  made  must  be  a 
satisfying  drink  and  that  it  is  not  injurious,  if  we 
stop  there.  They  must  be  told  in  plain  English 
just  why  some  coffee  is  not  pleasant  to  the  taste, 
and  why  some  coffee  is  injurious  to  some  people, 
and  even  why  all  coffee  is  injurious  to  some  peo- 
ple, just  as  are  strawberries  or  eggs.  There  are 


coffee  sensitives  just  as  there  are  strawberry 
sensitives.  They  must  be  told  in  equally  plain 
English  how  coffee  can  be  brewed  to  give  equally 
pleasing  results,  as  with  the  percolator,  and  yet 
not  be  in  any  way  injurious. 

The  Filtration  Method 

The  coffee  roasters  have  individually  and  col- 
lectively endorsed  the  filtration  way  of  brewing 
coffee,  and  the  public  has  accepted  this  endorse- 
ment, but  the  good  work  has  ended  just  there. 
This  article  is  not  intended  to  advertise  some  par- 
ticular filtration  device,  but  it  is  intended  to  call 
attention  strongly  to  the  filtration  method  of 
brewing  coffee  as  the  method  that  has  the  en- 
dorsement of  all  the  highest  authorities  on  coffee 
brewing.  There  are  several  good  filtrators  on  the 
market  in  which  the  underlying  principle  is  all  the 
same,  just  as  there  are  several  styles  of  perco- 
lators. 

Is  the  filtration  principle  the  right  way  to  brew 
coffee?  If  so,  the  public  should  be  told  so  by  any 
means  that  will  carry  weight.  Individual  owners 
of  filtration  devices  cannot  do  this  work  effec- 
tively, as  their  opinion  would  naturally  be  con- 
sidered biased  ; but  the  great  coffee  industry  of  this 
country  can  come  out  and  endorse  and  advertise 
filtration  as  the  right  way  to  brew  coffee,  and 
they  can  make  the  public  accept  this  endorsement 
and  gradually  adopt  some  method  of  filtration  in 
brewing  coffee. 

Just  for  one  moment  consider  how  far-reaching 
would  be  such  an  endorsement. 

Would-be  coffee  drinkers  would  be  given  some 
real  reason  why  they  should  give  coffee  another 
trial,  and  when  they  do  the  results  will  be  such 
and  the  improvement  so  marked  they  may  quite 
readily  reverse  their  judgment  without  any  dis- 
paragement to  their  favorite  blend  of  coffee. 

The  chemical  properties  of  coffee  can  be  shown 
to  be  such  that  any  boiling  of  the  grounds  or  ex- 
tract must  result  in  certain  injurious  results. 

The  public  can  be  made  to  understand  this,  and 
to  realize  that  quite  possibly  their  trouble  has  been 
due  to  their  method  of  brewing  and  that  the  cof- 
fee itself  was  all  right. 

They  should  be  shown  that  certain  styles  of  per- 
colators boil  the  extract,  and  if  coffee  so  brewed 
had  any  injurious  results  they  should  not  blame 
the  coffee. 

They  should  be  shown  that  coffee  can  be  brewed 
in  the  old-style  pot  without  boiling,  if  particular 
care  be  exercised  if  this  old-style  method  is  used. 
Accordingly,  the  old  way  of  brewing  need  not  be 
condemned. 

The  structural  properties  of  coffee  should  be 
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thoroughly  explained,  showing  how  the  bean  is 
composed  of  a multitude  of  small  cells,  each  hold- 
ing an  infinitesimal  drop  of  the  rich  coffee  oil.  It 
would  then  be  quite  evident  to  anyone  that  a 
finely  ground  coffee  should  produce  a richer  brew 
than  a coarser  grind  where  these  cells  have  not 
all  been  broken  open.  It  would  also  be  evident 
that  a flour-pulverized  coffee  would  not  be  de- 
sirable, as  the  walls  of  these  cells  are  virtually 
ground  into  solution. 

It  should  be  explained  that  all  Nature  asks  is 
to  wash  out  the  extractables  from  this  finely 
ground  coffee,  and  in  such  a way  that  no  injurious 
chemical  action  is  set  up.  It  should  also  be  shown 
why  actively  boiling  water  should  be  used  for  this 
purpose. 

In  this  way,  and  by  a natural  process  of  reason- 
ing, it  could  be  shown  that  coffee  should  be 
brewed  by  some  method  of  filtration  to  get  the 
highest  degree  of  flavor  and  bouquet  and  to  pre- 
vent injurious  chemical  action.  At  the  same  time 
many  of  the  coffee  troubles  would  be  chargeable 
where  they  belong. 

Unified  Action  is  Necessary 

The  reason  why  some  definite  method  of  brew- 
ing coffee  should  be  adopted  by  the  coffee  indus- 
try and  by  them  pressed  into  service  is  evident. 
The  housewife  is  given  some  tangible  reason  why 
the  blend  she  has  used  does  not  give  the  results 
she  would  like  or  should  expect,  and  she  is  shown 
how  she  may  get  these  results.  There  is  little 
use  to  ask  her  to  use  more  if  she  is  convinced  that 
coffee  is  injurious  or  she  does  not  like  it  very  welb 
anyway.  Tell  her  specifically  how  she  can  con- 
tinue to  use  her  favorite  blend  and  get  the  results 
she  desires. 

Filtration  methods  are  also  easily  tried  out ; 
many  of  these  devices  are  intended  to  be  used  in 
the  present  pot  oy  percolator  and  are  very  inex- 
pensive. Some  are  so  inexpensive  that  they  can 
be  given  away  by  the  wholesale  or  retail  coffee 
interests. 

If  filtration  methods  of  brewing  coffee  are 
pressed  home  to  the  public  by  the  coffee  industry, 
and  an  educational  campaign  is  inaugurated,  the 
several  filtration  devices  will  soon  follow  such  a 
lead  and  do  their  share  towards  popularizing  their 
own  special  kind  of  filtration.  B.  H.  C. 

COFFEE,  COCOA,  ETC.,  FOR  DENMARK 

A trade  agreement,  signed  on  September  19 
between  the  United  States  and  Denmark,  permits 
the  latter  to  use  shipping  to  import  annually 
10,000  tons  of  coffee,  2,000  tons  of  cocoa,  4,000  tons 
of  rice,  3,000  tons  of  sago  and  tapioca  products  and 
other  raw  materials. 


TO  QUIZ  SIELCKEN’S  RELATIVES 


Commission  to  Inquire  as  to  His  Alleged  Con- 
nection with  the  New  York  “Evening 
Mail”  Scandal 


FEDERAL  JUDGE  JULIUS  MAYER  has 
A granted  permission  for  the  appointment  of  a 
commission  to  sit  in  Berne,  Switzerland,  to  take 
testimony  of  conversations  which,  it  is  alleged, 
took  place  between  the  late  Hermann  Sielcken; 
the  one-time  ‘‘coffee  king,”  and  his  relatives  re- 
garding the  purchase  of  the  New  York  “Evening 
Mail.” 

The  application  for  the  commission  was  made 
by  Morgan  J.  O’Brien  in  behalf  of  his  client, 
S.  Walter  Kaufman,  an  attorney,  who  is  under 
indictment  with  Edward  A.  Rumely,  formerly  of 
the  “Mail,”  for  perjury  and  conspiracy. 

Sielcken’s  relatives,  according  to  Kaufman,  are 
now  residents  of  Switzerland,  and  can  explain 
fully  that  no  German  Government  money  was  in- 
volved in  the  transaction.  The  commission  will 
meet  under  the  direction  of  the  American  Con- 
sulate in  Berne. 


Mr.  Sielcken  was  the  son  of  a small  baker  in 
Hamburg.  His  first  wife  was  Maria  Halden,  a 
French  barmaid  in  Brazil.  After  her  he  named 
his  110-acre  estate  at  Baden-Baden,  with  its  26 
professional  gardeners  and  a staff  of  40  assist- 
ants. After  her  death  he  remained  a widower  for 
many  years.  In  1913  he  again  married,  this  time 
Mrs.  Clara  Wendroth  (a  widow  with  two 
children),  daughter  of  the  late  Paul  Isenberg,  a 
sugar  magnate  of  Honolulu. 


THAT  NEW  COFFEE  EXCHANGE 

The  American  Cotton  and  Grain  Exchange, 
which  also  provides  for  trading  in  coffee,  sugar 
and  rice,  was  finally  opened  officially  at  71  Wall 
street,  New  York,  on  October  29.  Last  spring  it 
was  announced  that  the  exchange  would  start 
operations  about  the  middle  of  May.  The  only 
business  that  will  be  permitted  at  present  will 
be  in  cotton,  owing,  it  is  declared,  to  the  Govern- 
ment restriction  on  coffee,  wheat  and  cottonseed 
oil  trading. 

It  will  be  recalled  that  when  the  first  announce- 
ment of  the  Exchange  was  made  last  February, 
well  informed  members  of  the  New  York  coffee 
trade  and  some  Government  officials  said  that 
there  was  “no  economical  justification  for  the 
opening  of  another  exchange  in  New  York  City 
at  this  time.” 
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THE  CONTAINER  SITUATION 

Confusion  Prevails  Concerning  the  Food  Ad- 
ministration Rules  Governing  the  Use  of 
Substitutes  for  Tin  Cans 

MUCH  confusion-  has  resulted  in  the  coffee 
and  grocery  trades,  also  among  container 
manufacturers,  because  of  the  United  States 
Food  Administration’s  recent  rulings  in  connec- 
tion with  the  elimination  of  tin  cans  in  the  pack- 
ing of  coffee,  tea,  cocoa  and  other  dry  products, 
in  order  to  conserve  the  supply  of  tin  for  war 
purposes.  There  has  been  a general  disposition 
among  packers  to  promptly  dispense  with  the 
all-tin  package,  but  considerable  uncertainty  has 
prevailed  regarding  the  types  of  substitutes 
favored  by  the  Government.  This  has  been 
brought  about  by  a seeming  conflict  of  opinion 
between  the  Food  Administration  and  the  War 
Industries  Board. 

In  cutting  off  the  metal  container,  the  Food 
Administration  recommended  “that  square  and 
oblong  packages  be  adopted,  so  far  as  possible, 
instead  of  round  containers,  to  save  packing 
space.”  There  is  a tendency  among  packers  who 
have  been  using  round  tin  cans  to  substitute 
round  fiber  cans,  in  order  to  duplicate  their 
original  package  as  nearly  as  possible.  They 
hesitate,  however,  to  adopt  the  round  container 
in  view  of  the  recommendation  that  square  or 
oblong  packages  be  used.  Manufacturers  of 
round  paper  cans,  who  are,  of  course,  vitally  con- 
cerned in  the  matter,  contend  that  while  the 
square  container  (referring  presumably  to  square 
cartons)  may  conserve  shipping  space  the  round 
package  is  stronger,  and  they  feel  that  if  the 
packer  considers  the  latter  better  suited  to  his 
purpose  he  ought  to  be  permitted  to  use  it. 

Round  Fiber  Cans  Not  Tabooed 
As  indicating  the  difference  of  opinion  be- 
tween the  Food  Administration  and  the  War 
Industries  Board  on  this  question,  J.  H.  Rum- 
mer, chairman  of  the  War  Service  Committee 
of  the  Fiber  Can  Industries,  quotes  as  follows 
from  a letter  written  by  H.  W.  Nichols  in  charge 
of  the  Pulp  and  Paper  Section  of  the  War  In- 
dustries Board : 

“There  has  come  to  the  attention  of  our  de- 
partment from  various  sources  the  question  of 
discontinuing  the  use  of  round  fiber  containers 
for  substitution  of  tin  cans  for  food  products. 
There  has  been  no  order  issued  in  Washing- 
ton restricting  the  use  of  round  cans.  This  has 
only  been  suggested  by  the  Food  Administration 
to  save  shipping  space.  We  realize  the  demand 
for  all  classes  of  cans,  and  we  would  appreciate 


it  if  you  would  notify  your  trade  it  is  not  the 
desire  to  discontinue  the  use  of  round  cans,  but 
to  rather  encourage,  this  phase  of  the  industry.” 
It  is  stated  by  one  who  was  present  at  the 
meeting  which  resulted  in  the  Food  Administra- 
tion recommendations  that  it  was  not  contem- 
plated that  round  containers  were  to  be  entirely 
eliminated,  because,  it  is  claimed,  that  the  sum 
total  of  round,  square,  oblong  and  other  shaped 
packages  will  be  necessary  to  bridge  over  the 
present  emergency. 

The  container  situation  has  been  considerably 
clarified  by  the  issuance,  late  in  October,  from 
the  office  of  the  Food  Administration,  of  definite 
directions  regarding  the  use  of  tin  and  other 
containers  “adopted  by  the  United  States  Food 
Administration  and  the  War  Industries  Board, 
effective  October  1.”  These  rules,  which  are 
published  in  full  below,  specify  the  types  and 
sizes  of  packages  to  be  used  for  baking  powder, 
spices,  cocoa,  coffee,  tea,  etc.,  but  do  not  refer  to 
the  shape  of  the  package.  They  do,  however, 
expressly  prohibit  the  use  of  tin  top  and  bottom 
containers  for  coffee,  tea,  spices  and  certain  other 
dry  products. 

Until  these  rules  were  issued  it  was  under- 
stood by  manufacturers  of  tin  top  and  bottom 
packages  that  they  would  be  regarded  as  a proper 
substitute  for  tin  cans,  because  it  is  claimed  that 
the  tin  used  in  their  manufacture  is  not  suitable 
for  war  purposes,  also  that  it  cannot  be  used  in 
the  manufacture  of  hermetically  sealed  cans.  One 
manufacturer  points  out  that  as  matters  stand 
the  War  Industries  Board  has  not  forbidden  the 
manufacture  of  tin  top  and  bottom  cans,  although 
their  use  is  prevented  by  the  action  of  the  Food 
Administration.  In  the  opinion  of  composite 
package  manufacturers,  a modification  of  the 
ruling,  as  it  affects  tin  top  and  bottom  containers, 
is  possible  if  the  packers  ask  for  it. 

United  States  Food  Administration 

Directions  regarding  the  use  of  tin  and  other 
containers  adopted  by  the  United  States  Food 
Administration  and  the  War  Industries  Board 
applying  to  manufacturers  and  packers  of  baking 
powder,  ground  spice,  powdered  cocoa,  chocolate, 
candy,  coffee,  coffee  substitutes,  tea,  spaghetti , 
pickles,  hominy,  condensed  milk,  salt,  lard  and 
lard  substitutes,  macaroni,  syrups  and  molasses. 

(Effective  October  1,  1918) 

Owing  to  the  vital  necessity  for  conserving  tin 
plate  and  paper,  the  United  States  Food  Admin- 
istration, at  the  urgent  request  of  the  War  In- 
dustries Board,  has  consulted  with  the  various 
trades  using  tin  and  paper  containers  for  food- 
stuffs. Most  of  the  following  directions  have 
been  prepared  on  the  recommendations  of  the 
trades.  Most  of  the  manufacturers  are  not  li- 
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censed,  but  the  regulations  will  be  enforced  in 
those  cases  in  which  the  patriotic  co-operation  of 
the  manufacturer  cannot  be  obtained  through 
control  over  the  distribution  of  the  raw  materials 
required. 

1.  Baking  Powder.  No  person  shall  pack 
baking  powder  other  than  cream  of  tartar  baking 
powder  except  in  packages  containing  one-quarter 
pound,  one-half  pound,  one  pound,  or  larger 
amounts,  or  cream  of  tartar  baking  powder,  ex- 
cept in  packages  containing  four  ounces,  six 
ounces,  twelve  ounces,  or  larger  amounts.  All 
packages  permitted  by  this  rule  other  than  the 
one-quarter  pound,  one-half  pound  or  six -ounce 
packages  may  be  made  of  metal,  but  the  one- 
quarter  pound,  one-half  pound  or  six-ounce  pack- 
ages shall  not  be  made  of  metal,  in  whole  or  in 
part,  excepting  that  they  may  have  tin  tops  and 
bottoms.  Provided,  that  nothing  in  this  rule  shall 
prevent  the  use  prior  to  February  1,  1919,  of 
stocks  of  containers  on  hand,  in  transit  or  in 
process  of  manufacture  on  October  1,  1918. 

2.  Ground  Spice.  No  person  shall  pack 
spice  except  mustard  in  any  packages  made  of 
metal  in  whole  or  in  part,  nor  shall  any  person 
pack  ground  spice  except  in  packages  containing 
two  ounces,  four  ounces,  eight  ounces,  one  pound, 
or  larger  amounts.  Provided  that  nothing  in  this 
rule  shall  prevent  the  use  prior  to  February  1, 
1919,  of  stocks  of  containers  already  on  hand,  in 
transit  or  in  process  of  manufacture  on  October 
t,  1918. 

3.  Powdered  Cocoa  and  Chocolate.  No  person 
shall  pack  powdered  cocoa  or  powdered  choco- 
late in  any  packages  made  of  metal  in  whole  or  in 
part,  nor  shall  any  person  pack  powdered  cocoa 
or  chocolate  except  in  packages  containing  eight 
ounces,  sixteen  ounces,  five  pounds,  ten  pounds, 
twenty-five  pounds,  fifty  pounds,  one  hundred 
pounds,  or  larger  amounts.  Provided  that  noth- 
ing in  this  rule  shall  prevent  the  use  prior  to  Feb- 
ruary 1,  1919,  of  stocks  of  containers  already  on 
hand,  in  transit  or  in  process  of  manufacture  on 
October  1,  1918. 

4.  Candy  and  Crackers.  No  person  shall  pack 
candy  or  crackers  in  any  packages  made  of  metal 
in  whole  or  in  part.  Provided  that  nothing  in  this 
rule  shall  prevent  the  use  prior  to  February  1, 
1919,  of  stocks  of  containers  already  on  hand,  in 
transit,  or  in  process  of  manufacture  on  October 
1,  1918. 

5.  Coffee  and  Coffee  Substitutes.  No  person 
shall  pack  coffee  or  coffee  substitutes  in  any 
packages  made  of  metal  in  whole  or  in  part,  nor 
shall  any  person  pack  coffee  or  coffee  substitutes 
except  in  packages  containing  one  pound,  three 
pounds,  five  pounds,  or  larger  amounts,  provided 
that  nothing  in  this  rule  shall  prevent  the  use 
prior  to  February  1,  1919,  of  stocks  of  containers 
already  on  hand,  in  transit  or  in  process  of  manu- 
facture on  October  1,  1918.  Upon  application 
special  exceptions  will  be  granted  in  proper  cases 
for  soluble  coffee  and  coffee  substitutes. 

6.  Tea.  No  person  shall  pack  tea  in  any 
packages  made  of  metal,  in  whole  or  in  part, 
other  than  tea  lead,  nor  shall  any  person  pack 
tea  except  in  packages  containing  two  ounces, 
four  ounces,  eight  ounces,  sixteen  ounces,  or 
larger  amounts.  Provided  that  nothing  in  this 
rule  shall  prevent  the  use  prior  to  February  1, 
1919,  of  stocks  of  containers  already  on  hand,  in 


transit  or  in  process  of  manufacture  on  October 
1,  1918. 

7.  Canned  Spaghetti.  No  person  shall  pack 
spaghetti  in  any  packages  made  of  metal,  in 
whole  or  in  part,  after  October  15,  1918.  Pro- 
vided that  nothing  in  this  rule  shall  prevent  the 
use  prior  to  November  15,  1918,  of  stocks  of  con- 
tainers already  on  hand,  in  transit  or  in  process 
of  manufacture  on  October  15,  1918. 

8.  Pickles.  No  person  shall  pack  pickles-  in 
any  packages  made  of  metal,  in  whole  or  in  part, 
except  for  metal  tops  on  glass  containers.  Pro- 
vided that  nothing  in  this  rule  shall  prevent  the 
use  prior  to  November  1,  1919,  of  stocks  of  con- 
tainers already  on  hand,  in  transit  or  in  process 
of  manufacture  on  October  j,  1918. 

9.  Condensed  and  Evaporated  Milk.  No  per- 
son shall  pack  condensed  or  evaporated  milk 
except  in  packages  containing  fourteen  ounces, 
fifteen  ounces,  one  pound  in  tall  can,  two  pounds 
in  hotel  size  can,  or  eight  pounds  in  confection- 
ers’ size  can.  Provided  that  nothing  in  this  rule 
shall  prevent  the  use  prior  to  February  1,  1919, 
of  stocks  of  containers  already  on  hand,  in  transit 
or  in  process  of  manufacture  on  October  1,  1918. 

10.  Salt.  No  person  shall  pack  salt  in  any 
packages  made  of  metal,  in  whole  or  in  part,  nor 
shall  any  person  pack  salt  except  in  sacks  con- 
taining five  pounds,  ten  pounds,  twenty-five 
pounds  or  larger  amounts.  When  packing  in 
barrels,  iron  hoops  shall  be  eliminated  as  far  as 
possible ; at  least  two  wooden  hoops  shall  be 
used,  and  not  more  than  four  steel  hoops  per 
barrel.  Provided  that  nothing  in  this  rule  shall 
prevent  the  use  prior  to  February  1,  1919,  of 
stocks  of  containers  already  on  hand,  in  transit 
or  in  process  of  manufacture  on  October  1,  1918. 

11.  Macaroni,  Spaghetti  and  Noodles.  No 
person  shall  pack  macaroni,  spaghetti  or  egg 
noodles  in  any  packages  made  of  metal,  in  whole 
or  in  part,  nor  shall  any  person  pack  macaroni 
or  spaghetti  except  in  packages  containing  eight 
ounces,  sixteen  ounces,  ten  pounds,  twenty-two 
pounds  or  larger  amounts,  nor  egg  noodles,  ex- 
cept in  packages  containing  four  ounces,  eight 
ounces  or  larger  amounts.  Provided  that  nothing- 
in  this  rule  shall  prevent  the  use  prior  to  Feb- 
ruary 1,  1919,  of  stocks  of  containers  on  hand, 
in  transit  or  in  process  of  manufacture  on  Oc- 
tober 1,  1918. 

12.  Syrups  and  Molasses.  No  person  shall 
pack  any  style  of  syrups  or  molasses  except  in 
packages  known  as  sizes  2jd,  5 and  10,  or  con- 
taining 5 gallons  or  in  wooden  packages.  Pro- 
vided that  nothing  in  this  rule  shall  prevent  the 
use  prior  to  February  1,  1919,  of  stocks  of  con- 
tainers on  hand,  in  transit  or  in  process  of  manu- 
facture on  October  1,  1918. 

13.  Lard  and  Lard  Substitutes.  No  person 
shall  pack  lard  or  lard  substitutes  for  domestic 
use  in  containers  made  of  metal,  in  whole  or  in 
part,  of  more  than  three  sizes,  namely,  either 
two,  four  and  eight  pounds,  or  two,  five  and 
ten  pounds.  Provided  that  nothing  in  this  rule 
shall  prevent  the  use  prior  to  February  1,  1919, 
of  stocks  of  containers  on  hand,  in  transit  or  in 
process  of  manufacture  on  October  1,  1918. 

14.  All  packages  shall  be  well  filled. 

15.  These  directions  shall  not  apply  to  orders' 
for  the  United  States  army  or  navy. 
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THE  NEW  COFFEE  REGULATIONS 


A Summary  of  the  Latest  Orders  Issued  by  the 
Government  to  Control  Imports 
and  Distribution 


/"OCTOBER  will  long  be  remembered  by  the 
coffee  trade  because  of  the  several  radical 
governmental  rules  that  were  issued  to  further 
control  and  importation  and  distribution  of  coffee. 
During  the  month  the  Government  has  taken  over 
complete  supervision  of  imports  by  means  of  a 
stringent  system  of  licenses,  placed  added  em- 
phasis upon  the  necessity  of  observing  the  ninety 
days’  supply  proviso  of  the  original  Food  Control 
Act,  forbidden  trading  on  the  New  York  Stcck 
Exchange,  and  ordered  holders  of  coffee  future 
contracts  to  liquidate  them  at  once  and  at  stipu- 
lated maximum  prices.  The  rapidity  and  wide- 
sweeping  effect  of  the  orders  has  left  the  trade, 
especially  in  New  York,  in  a somewhat  dazed 
condition. 

Early  in  October  the  Food  Administration  an- 
nounced that  after  October  14  licenses  to  import 
coffee  would  be  issued  only  to  the  Sugar  Equal- 
ization Board,  explaining  the  measure  as  an  effort 
to  regulate  prices  and  distribution  and  to  con- 
serve shipping  space.  The  official  announcement 
was  as  follows : 

The  War  Trade  Board,  acting  in  co-operation 
with  the  United  States  Food  Administration,  an- 
nounce that  on  and  after  October  14  no  licenses 
for  the  importation  of  coffee  into  the  United 
States  will  be  issued,  except  to  the  United  States 
Sugar  Equalization  Board.  This  organization 
will  hereafter  import  or  direct  the  importation 
of  all  coffee  coming  into  the  United  States.  Such 
action  is  taken  in  order  to  better  adjust  coffee 
imports  with  shipping  conditions,  to  bring  about 
an  equitable  distribution  to  the  trade  and  insure 
the  supply  necessary  for  home  consumption. 

The  plan  for  the  allotment  and  distribution  of 
all  coffee  imported  is  now  being  formulated,  and 
the  Coffee  Advisory  Committee  has  been  called  to 
Washington  for  consultation.  It  is  contemplated 
that  this  plan  will,  as  far  as  feasible,  continue  the 
importation  and  distribution  of  coffee  through  the 
established  channels  of  trade.  The  plan  arrived 
at  will  be  announced  as  soon  as  possible.  Out- 
standing licenses  have  been  revoked  as  to  ocean 
shipments  after  October  18.  Viseing  of  consular 
invoice  will  be  considered  as  the  date  of  shipment. 

The  Food  Administration  is  desirous  that  every- 
one economize  in  the  consumption  of  coffee  in 
order  to  decrease  the  demands  on  shipping  and 
free  as  much  tonnage  as  possible  for  the  trans- 
portation of  the  American  army.  The  extent  to 
which  the  American  public,  by  conforming  to  this 
request,  can  assist  in  the  transportation  of  our 
army  to  France  may  be  realized  when  we  consider 
that  the  customary  imports  of  coffee  into  the 
United  States  per  annum  exceed  five  hundred 
thousand  tons. 


Rationing  the  people  is  not  contemplated,  the 
Food  Administration  preferring  to  depend  upon 
the  voluntary  action  of  our  people  to  reduce  con- 
sumption by  careful  avoidance  of  all  waste  and 
over-indulgence,  and  by  careful  preparation  of 
coffee  for  the  table. 

An  additional  order  regarding  coffee  licenses 
was  issued,  to  take  effect  on  October  22,  as  fol- 
lows : 

Effective  October  22,  1918,  and  until  further 
notice,  the  War  Trade  Board  will  give  considera- 
tion to  applications  for  coffee  importations,  an 
arrangement  providing  for  the  approval  of  such 
applications  by  the  Food  Administration  having 
been  determined  upon.  All  such  applications 
must  contain  full  particulars,  giving  the  grade  of 
coffee  and  the  actual  cost  price  to  the  licensee, 
from  whom  purchased,  and  name  of  vessel,  if 
possible.  The  War  Trade  Board  will  absolutely 
give  no  consideration  to  applications  where  this 
information  has  not  been  furnished  the  Food 
Administration. 

As  one  of  the  conditions  of  issuing  such  li- 
censes, the  Sugar  Equalization  Board  shall  have 
the  right,  at  their  discretion,  to  purchase  or  direct 
the  distribution  of  the  coffee  covered  by  such 
licenses  at  a fair  price  over  cost,  and  this  con- 
dition attaches  to  the  coffee  whether  sold  afloat 
or  not  by  the  licensee.  If  ordered  for  sale  before 
arrival  it  must  be  first  offered  to  the  United 
States  Sugar  Equalization  Board  for  their  de- 
cision. 

Further  applications  for  the  importation  of  cof- 
fee into  this  country  may  be  refused  to  applicants 
whose  importations  for  the  calendar  years  exceed 
the  average  of  their  importations  for  the  years 
1916-17. 

Following  this  order  the  Food  Administration, 
on  October  18,  requested  the  board  of  managers 
of  the  New  York  Coffee  Exchange  to  suspend 
all  trading  in  coffee  futures.  In  making  the  an- 
nouncement it  was  indicated  that  the  suspension 
order  would  be  in  force  probably  until  the  Gov- 
ernment’s full  coffee  control  programme  is  made 
public.  Due  notice,  probably  24  hours,  will  be 
given  of  a resumption  of  trading. 

The  third  order,  which  was  probably  the  most 
disturbing  to  the  trade,  concerned  the  liquidation 
of  all  future  contracts  on  the  Coffee  Exchange. 
In  some  quarters  the  order  was  welcomed,  be- 
cause it  meant  a larre  quantity  of  coffee  would  be 
thrown  on  a market  that  needed  actual  supplies 
badly.  The  Food  Administration’s  order  follows : 

On  and  after  November  1,  1918,  all  operations 
and  transactions  on  or  under  the  rules  of  the  New 
York  Coffee  and  Sugar  Exchange  are  hereby  pro- 
hibited, except  such  as  are  required  in  the  liqui- 
dating of  the  outstanding  contracts  hereinafter 
referred  to.  As  a necessary  incident  to  the  clos- 
ing of  this  exchange  in  order  to  prevent  undue 
enhancement  in  the  price  of  coffee  and  unjust 
market  manipulation  thereof,  and  to  release  and 
make  available  for  consumption  large  stocks  of 
coffee  now  tied  up  by  long-term  outstanding  con- 
tracts made  on  the  aforesaid  exchange,  all  per- 
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sons  who  arc  parties  to  any  unexecuted  contract 
made  on  said  exchange  shall  liquidate  such  con- 
tract on  or  before  November  9,  1918,  at  the  maxi- 
mum price  permitted  to  prevail  on  the  exchange 
by  Rule  1 of  these  regulations  on  October  18, 
1918,  the  day  the  exchange  closed,  for  coffee  to 
be  delivered  in  the  stipulated  month,  unless  the 
parties  agree  on  liquidation  at  a lower  price  prior 
to  that  date. 

Said  maximum  prices  are  as  follows : 


Deliveries 
November 
December 
January  . 
February 
March  . . . 
April 

May  

June  .... 
July  .... 
August  . . 
September 


Liquidation  Price 

$8.65 

8.80 

8.95 

9.10 

9.25 

. . . . 9.40 

9.55 

9.70 

9.85 

. . . . 10.00 
10.15 


No  person  after  November  9,  1918,  shall  have 
outstanding  any  such  unliquidated  contract  or  per- 
form it  by  the  delivery  of  coffee. 

Herbert  Hoover. 

United  States  Food  Administrator. 
November  1,  1918. 


CONCERNING  THE  COFFEE  RULES 


Official  Comment  on  the  Government  Regula- 
tions and  Their  Probable  Effect 
on  the  Trade 


[from  a staff  correspondent] 

Washington,  D.  C.,  Nov.  5,  1918. 

HE  attention  of  coffee  dealers  of  the  coun- 
try  should  be  called  to  recent  regulations 
and  rulings  of  the  United  States  Food  Adminis- 
tration,” said  George  W.  Lawrence,  chief  of  the 
Coffee  Section  of  the  Administration,  in  discuss- 
ing the  present  coffee  siuation  with  our  cor- 
respondent to-day. 

“Import  licenses  are  again  being  freely  issue  1 
to  importers  of  record  for  the  years  1916,  1917/’ 
he  continued.  ‘‘All  applications  for  licenses  are 
to  be  made  to  the  Bureau  of  Imports,  War  Trade 
Board,  and  they  must  state  the  name  of  the  firm, 
from  whom  purchased,  the  cost  price  and  the 
name  of  the  vessel,  if  possible  and  if  known.  If 
the  name  is  unknown  then  the  Food  Administra- 
tion should  be  notified  as  soon  as  it  is  known. 
This  same  information  must  be  given  to  and  be 
in  possession  of  the  Coffee  Section  of  the  Food 
Administration  before  the  application  will  be  con- 
sidered. Correspondence  regarding  delay  in  is- 
suing licenses  or  receiving  the  same  should  be 
made  to  the  War  Trade  Board  and  not  the  Food 
Administration.” 

Explaining  the  present  conditions  further,  Mr. 
Lawrence  continued : “As  one  of  the  conditions 

under  which  licenses  are  to  be  issued  the  licensee 
must  agree  not  to  sell  the  coffee  (green)  without 


first  offering  it  through  the  Coffee  Section  of  the 
Food  Administration  to  the  United  States  Sugar 
Equalization  Board  for  their  decision.  This 
means  that  the  offering  should  be  made  through 
the  Coffee  Section,  and  not  direct  to  the  Equaliza- 
tion Board.  I f the  Board  so  elects  they  may  take 
over  or  order  the  disposition  of  the  coffee  at  a 
fair  price  over  cost. 

“Advices  of  all  coffees  corning  in  will  be  fur- 
nished by  the  Coffee  Section  of  the  Food  Admin- 
istration to  the  Sugar  Equalization  Board.  It 
will  not  be  necessary  for  the  importer  to  apply  to 
the  Sugar  Equalization  Board  for  a license  or 
advise  them  of  the  transaction.” 

Mr.  Lawrence  called  attention  to  the  ruling 
prohibiting  contracts  in  roasted  coffee  for  a 
greater  period  of  50  days  from  the  date  of  the 
contract,  a story  on  which  appears  in  another 
part  of  this  paper.  The  ruling  on  coffee  con- 
tainers should  also  be  noted.  Continuing,  Mr. 
Lawrence  said : 

“In  bringing  to  the  attention  of  the  Coffee  Se:- 
tion  matters  relating  to  possible  violation  of  the 
rules,  licensees  should  send  all  details  regarding 
the  cases,  as  such  cannot  be  investigated  without 
specific  information. 

“We  see  no  reason  for  alarm  by  the  coffee 
trade  over  the  question  of  supply.  It  is  true  that 
our  visible  supply  is  small;  it  is,  however,  true 
that  now  it  is  at  just  about  the  figure  that  we 
calculated  it  would  be  last  March.  With  the 
closing  -of  the  Coffee  Exchange  and  the  releasing 
of  a very  large  amount  of  hedged  coffees  by  the 
liquidation  of  contracts  for  future  delivery,  the 
immediate,  situation  has  been  materially  cleared 
up. 

“The  effect  of  the  Exchange  closing  will,  how- 
ever, undoubtedly  be  felt  and  shown  in  tNe  stocks 
at  seaboard,  owing  to  the  fact  that  many  jobbers 
will  not  be  able  to  carry  the  stocks  they  have  in 
the  past,  owing  to  the  lack  of  protection  derived 
from  hedge  sales;  this  unquestionably  will  mean 
more  frequent  purchases  and  a closer  work:ng 
stock  for  the  dealer.* 

“Some  blends  of  roasters  must  be  changed  to 
meet  conditions,  and  for  the  first  time  the  trade 
will  he  forced  to  meet  war  conditions. 

“The  Sugar  Equalization  Board,  having  an 
option  (under  a late  ruling)  of  purchasing  and 
directing  the  sale' of  any  coffee  imported,  will  act 
as  an  absolute  equalizer,  and  may  divert  coffee 
from  and  over  to  a meagerly  supplied  district  at 
any  time,  prevent  undue  speculation  or  hoarding, 
or  a consequent  artificial  advance.  There  can,  of 
course,  be  absolutely  no  extension  of  the  ninety 
days’  stock  rule  considered.” 

With  the  possibility  of  peace  the  question 
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naturally  arises,  what  is  to  he  the  future  of  the 
coffee  situation?  If  the  Food  Administration 
continues,  as  some  think  it  may,  no  sharp  ad- 
vance need  be  feared;  the  supply  of  coffee  in 
producing  countries  is  ample,  and  large  purchases 
of  mild  coffees  are  now  on  the  way.  Should,  how- 
ever, the  Food  Administration  cease,  wild  specu- 
lation may,  in  fact  probably  would,  ensue ; fol- 
lowed by  the  natural  and  inevitable  reaction ; for 
this  reason  a conservative  course  is  the  safe  one 
to  follow.  The  Central  Powders  of  Europe  at 
best  will  be  but  small  consumers  of  coffee  for 
some  time  to  come — while  the  Allies  are  well 
supplied. 

THAT  PACKAGE  SUGAR  BAN 

Early  in  October  the  United  States  Food  Ad- 
ministration at  Washington  was  reported  to  have 
announced  that,  so  far  as  possible,  sugar  should 
be  sold  in  bulk,  rather  than  in  packages,  giving 
as  a reason  for  the  request  that  selling  package 
sugar  means  increased  cost  to  the  consumer. 

George  A.  Zabriskie,  of  the  Food  Administra- 
tion, said  the  announcement  was  made  in  a gen- 
eral way,  and  with  no  desire  to  impose  a hard- 
ship upon  dealers  or  refiners  who  had  an  amount 
of  packages  on  hand.  Mr.  Zabriskie  also  reiter- 
ated the  claim  that  “when  sugar  is  sold  in  bulk 
it  reaches  the  consumer  at  a lower  price  and  is 
a more  economical  method  of  distribution.”  He 
said,  further,  “That  is  what  we  had  in  mind,  be- 
sides a desire  for  uniformity  of  sugar  and  to  keep 
away  from  specialized  commodities  requiring 
power  and  labor  that  could  be  used  to  better 
advantage  during  the  war.” 


COFFEE  ECONOMY  IN  OREGON 
Press  dispatches  from  Portland,  Ore.,  dated 
October  4,  state  that  the  Food  Administration 
there  asked  coffee  drinkers  in  Oregon  to  curtail 
the  size  and  number  of.  cups  of  their  favorite 
beverage.  Regarding  this  action  the  U.  S.  Food 
Administration  has  stated,  “We  do  not  at  present 
believe  it  will  be  necessary  to  make  any  definite 
campaign  for  reduction  of  household  consump- 
tion. We  are  glad  to  have  coffee  saved,  and  any 
Federal  Food  Administrator  who  wished  to  make 
a definite  recommendation  that  people  save  is 
entirely  warranted  in  doing  so.” 

A NEW  COFFEE  BROKERAGE  OFFICE 
The  six-story  and  basement  building  at  95-97 
Front  street,  New  York,  has  been  sold  to  Edward 
H.  O’Brien,  of  C.  E.  Bickford  & Co.,  coffee 
brokers  of  San  Francisco.  It  is  understood  that 
he  will  install  a large  branch  office  in  the  building 
after  it  has  been  remodeled. 


NAMING  THE  SUBSTITUTE 

Trading  on  Coffee’s  Good  Name  Becomes 
Long-Headed  Merchandising  When 
Sponsored  by  Long-Haired 
Psychology 

|TRAN~K  E.  FEHLMAN,  speaking  on  merchan- 
dising  before  the  Advertising  Club  of  New 
York,  told  of  the  origin  of  “Jaffee,”  Postum's 
most  formidable  rival  for  the.  cereal  sweepstakes, 
and  dwelt  upon  the  important  part  played  in  its 
christening  1 y Dr.  Hollingworth,  who,  it  will  be 
recalled,  once  addressed  the  convention  of  coffee 
roasters  on  “Caffein  as  a Stimulant.” 

When  naming  a coffee  substitute,  trading  upon 
the  good  name  of  coffee  becomes  long-headed 
merchandising,  and  not  long-haired  psychology, 
as  one  might  think. 

“What  is  this  Jaffee?”  asked  the  speaker.  Some- 
one answered,  “A  cereal  imitation.”  Then  Mr. 
Fehlman  said  : 

“Now,  you  see,  Jaf — Java;  and  fee,  coffee. 
Where  do  you  suppose  they  got  that  name?  Do 
you  think  they  fell  on  to  it?  This  used  to  be 
called  Fig  Prune.  It  was  supposed  to  have  cer- 
tain laxative  qualities,  and  they  thought  if  they 
said  figs  and  prunes,  and  all  that  sort  of  thing,  it 
was  good  advertising. 

“Beechnut  people  picked  the  thing  up,  and  they 
went  to  Dr.  Hollingworth,  and  said,  “W'e  want  a 
name  for  this  thing — a name  that  suggests  that 
this  is  a drink,  and  something  that  conforms  with 
their  previous  experience.”  See  how  subtle  that 
is?  Jaffee — coffee;  coffee — Jaffee.  It  has  the 
same  number  of  letters,  and  only  two  letters 
changed. 

“Dr.  Hollingworth  got  together  all  these  words 
— crazy  words  and  funny  words — and  tried  them 
out  on  hundreds  of  people;  and  then  he  got  some 
more;  and  he  found  that  Jaffee  reacted  more 
quickly  with  every  man  and  woman  than  any 
other  one  they  had.  So  why  not  call  it  Jaffee? 
And  they  did,  and  are  selling  this  stuff  right  and 
left.  Mr.  Postum  will  have  serious  competition 
with  this  crowd,  because  Beechnut  itself  has  a 
good  name,  and  because  of  the  fact  that  back 
of  it  the  good  name  will  make  it  easier  to  sell. 
That  is  long-haired  psychology.  That  is  the  long- 
haired kind  that  we  business  men  say,  ‘Oh,  it’s  all 
bunk!’  Is  it?  I don’t  see  much  bunk  in  that.  I 
call  that  long-headed  merchandising.” 

MORE  ARMY  COFFEE  ROASTERS 

Washington,  D.  C.,  Oct.  28,  1918. — It  is  under- 
stood that  authorization  has  been  made  by  army 
officials  for  erecting  coffee-roasting  machinery 
in  twelve  of  the  larger  army  camps  in  the  United 
States.  The  army  is  now  packing  coffee  in  fiber 
containers  instead  of  tin  because  of  the  shortage 
of  the  latter.  Tin  containers  are  used,  however, 
for  overseas  and  in  the  Canal  Zone.  Lamm. 
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WHO’S  WHO  IN  THE  TRADE  


An  Appreciation  of  Frank  O.  Field,  President 
of  Brownell  & Field  Company. 
Providence,  R.  I. 

rT',HE  business  career  of  Frank  O.  Field,  presi- 
dent  and  treasurer  of  the  Brownell  & Field 
Company,  Providence,  R.  I.,  furnishes  a fine  ex- 
ample of  the  policy  of  establishing  an  objective 
early  in  life  and  then  sticking  to  it.  Mr.  Field’s 
friends  say  “stick-to-it-iveness”  is  the  outstand- 
ing feature  of  his  many  years  in  the  tea,  coffee  and 
fine  grocery  trades,  and  is  the  reason  why  he  is 
one  of  the  few  grocers  to  meet  signal  success  in 
marketing  package  teas  and  coffees  in  New  Eng- 
land. 

Mr.  Field  has  been  in  the  wholesale  grocery 
trade  all  during  his  business  life,  and  has  always 
been  located  in  Providence,  where  he  was  born 
in  1855.  After  leaving  high  school  he  was  em- 
ployed as  a salesman  by  Waldron- Wightman  & 
Co.,  wholesale  grocers,  Providence,  until  1899, 
when  he  began  business  with  S.  H.  Brownell, 
under  the  name  of  S.  H.  Brownell  & Co.  In  1895 
this  firm  was  incorporated  as  Brownell  & Field 
Company. 

While  doing  a general  wholesale  grocery  busi- 
ness the  Brownell  & Field  Company  has  gradually 
increased  its  tea  and  coffee  trade,  making-  the 
name  of  Autocrat  coffee  and  Autocrat  tea  widely 
known  in  New  England  and  along  the  Atlantic 
coast.  This  business  extension,  is  generally  at- 
tributed to  the  untiring  efforts  of  Mr.  Field. 

Mr.  Field  is  known  throughout  the  coffee  trade 
of  the  country  as  a progressive  business  man,  and 
at  the  last  convention  of  the  National  Coffee 
Roasters’  Association  was  made  a director  of  the 
organization  for  the  1917-18  season.  He  is  also 
president  of  the  New  England  branch  of  the 
N.  C.  R.  A.,  and  a leading  citizen  of  Providence. 
He  lives  in  Barrington,  near  Providence,  and  is 
devoted  to  outdoor  life. 

WANTS  TEA  ROOMS~IN  INDIA 
[special  correspondence] 

Colombo,  Ceylon,  Aug.  10,  1918. — The  All- 
India  Temperance  Conference  is  behind  a move- 
ment to  open  tea  shops  in  India,  according  to  a 
Jetter  addressed  to  the  Tea  Cess  Committee, 
which  is  expending  this  year  a sum  of  R3, 500, 000 
in  various  forms  of  advertising  in  India  alone. 
The  Rev.  Herbert  Anderson,  honorary  secretary 
of  the  Conference,  says : “From  what  I have  seen 
and  heard,  I should  judge  that  in  a number  of 
districts  these  tea  shops  have  proved  a successful 
counter  attraction  to  country  taverns.”  J.  F. 


SPICES  AND  EXTRACTS 

News  items  of  interest  to  spice  im- 
porters, grinders  and  dealers,  and  to 
manufacturers  of  flavoring  extracts,  per- 
fumes and  toilet  preparations. 


NEW  SPICE  SECTION  ACCEPTED 

American  Spice  Trade  Association  Approves 
the  Grinders’  Auxiliary  and  Will  En- 
gage a Paid  Secretary  and  a Coun- 
sel— Annual  Dues  Increased 

A T a special  meeting  of  the  American  Spice 
**  Trade  Association,  held  November  7 in  New 
York,  which  was  attended  by  the  representative 
spice  importers  and  manufacturers  of  the  country, 
the  organization  approved  the  directors’  action 
in  accepting  the  new  American  Spice  Grinders’ 
Section  of  the  parent  body.  About  fifty  firms 
were  represented,  about  twenty-five  in  person  and 
the  balance  by  proxies. 

It  was  also  agreed  at  the  meeting  to  engage  the 
services  of  a paid  secretary  and  a counsel.  No 
reliable  forecast  of  who  would  be  selected  for 
the  positions  could  be  obtained,  although  it  is 
believed  the  directors  have  suitable  men  in  mind 
and  will  soon  make  an  announcement. 

When  it  came  to  the  matter  of  increasing  the 
dues  considerable  discussion  developed.  It  was 
finally  agreed  to  raise  the  annual  rate  from  $15 
to  $50. 


SUGAR  IN  ARMY  VANILLA  EXTRACT 
[from  a staff  correspondent] 
Washington,  D.  C.,  Oct.  10,  1918. — The  Sub- 
sistence Division  of  the  Quartermaster’s  Corps 
has  found  that  many  manufacturers  of  vanilla 
extract  are  using  sugar  in  their  product.  This 
practice,  as  far  as  the  army  is  concerned,  will  be 
discontinued.  The  Division  declares  that  sugar 
in  vanilla  extract  does  not  improve  the  flavor  and 
is  non-essential.  A manufacturer  with  an  army 
order  for  25,000  eight-ounce  bottles  of  vanilla 
extract  has  just  been  declined  2,500  pounds  of 
sugar  to  fill  the  order,  and  has  been  instructed  to 
make  the  extract  without  sugar.  If  the  vanilla 
extract  used  by  the  army  were  to  be  made  by  the 
formula  which  includes  sugar,  over  100,000 
pounds  of  sugar  would  be  required  yearly  to  fill 
the  army  needs.  Lamm. 
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ADULTERATED  CARDAMOM  SEED 

The  Department  of  Agriculture,  Bureau  of 
Chemistry,  recently  made  the  following  an- 
nouncement about  cardamom  seed : 

Examination  of  importations  of  “cardamom 
seed’  ( Elettaria  cardamomum  White  et  Maton) 
in  some  instances  has  disclosed  the  presence  of 
considerable  amounts  of  foreign  material,  con- 
sisting of  small  pebbles  as  well  as  the  seeds  of 
a species  of  Amomum,  probably  Amomum 
xcinthiodes  Wallich  or  Amomum  villosum  Lou- 
reiro.  In  some  instances  the  small  pebbles  re- 
sembled cardamom  • seed.  The  seeds  of  the 
Amomum  species  mentioned  are  generally  darker 
in  color  than  those  of  cardamom,  and  have 
roughened  surfaces  with  minute  elevations, 
whereas  those  of  cardamon  have  wrinkled  sur- 
faces and  are  strongly  longitudinally  grooved  on 
one  side.  The  department  will  recommend  the 
detention  of  any  shipment  of  cardamom  seed 
found  to  contain  more  than  5 per  cent  of  foreign 
seeds,  pebbles  or  other  foreign  material. 


NEW  RULING  ON  PEPPER  SHELLS 
The  Board  of  United  States  General  Ap- 
praisers, New  York,  decided  on  October  23  that 
a commodity  invoiced  and  known  as  pepper  shells, 
which  is  a by-product  from  decorticating  pepper 
berries,  and  consists  of  small  pieces  of  shell  and 
a powdery  portion  sufficiently  fine  to  pass  through 
a No.  20  sieve,  is  separable  for  duty  purposes,  the 
fine  portion  being  assessable  as  ground  pepper 
under  paragraph  235,  Tariff  Act  of  1913,  and  the 
coarser  portion  as  unground  pepper  under  the 
same  paragraph.  The  board’s  decision  overrules 
protests  of  John  Kissock  & Co.,  of  New  York. 


ALCOHOLIC  EXTRACT  TAX  RULES 
The  Commissioner  of  Internal  Revenue  has 
made  a consolidated  ruling  relative  to  the  stand- 
ards prescribed  for  determining  the  liability  to 
special  tax  of  manufacturers  and  dealers  in 
flavoring  extracts,  soda  water  syrups,  etc.,  con- 
taining alcohol  and  alcoholic  compounds  con- 
taining medicinal  ingredients,  and  the  right  of 
such  persons  to  the  use  of  non-beverage  alcohol. 
The  ruling  is  headed  T.  D.  2760,  and  supersedes 
T.  D.  1843.  Copies  can  be  obtained  from  D'aniel 
C.  Roper,  Commissioner  of  Internal  Revenue, 
Treasury  Department,  Washington,  D.  C. 


ALCOHOL  TAX  REDUCED 
The  Senate  Finance  Committee  has  reduced 
the  tax  on  non-beverage  alcohol  to  $2.20  a proof 
gallon.  The  Flavoring  Extract  Manufacturers’ 
Association  points  out  in  a recent  circular  that 
the  bill  has  a long  way  to  travel  yet  before  it 
becomes  a law,  but  hopes  the  tax  will  stand  at 
$2.20. 


GROCERY  TRADE  DIGEST 

•I  The  most  important  news  happenings 
of  the  month  boiled  down  for  busy 
readers. 


SPECIALTY  MEN  TO  CONVENE 


Official  Programme  of  the  Tenth  Annual  Meet- 
ing to  Be  Held  in  Clevland,  Ohio, 
November  20  and  2 1 


' | "HE  tenth  annual  convention  of  the  American 
Specialty  Manufacturers’  Association  will  be 
held  at  Hotel  Winton,  Cleveland,  on  November 
20  and  21.  A full  programme  has  been  arranged 
and  the  convention  is  expected  to  be  one  of  the 
most  important  ever  held  by  this  organization. 

Several  prominent  men  have  been  asked  to 
speak  on  the  topics  and  problems  of  the  day.  For 
the  first  day  the  programme  calls  for  the  follow- 
ing speakers:  Arjay  Davies^ president,  National 

Wholesale  Grocers’  Association;  Walter  B. 
Cherry,  subject:  “Advertising  During  the  War”; 

A.  C.  Monagle,  subject:  “Uniform  Combination 
Order  Blank.” 

The  second  day’s  schedule  is  : F.  H.  Millard, 

United  States  Food  Administration  ; W.  B.  Colver, 
chairman,  Federal  Trade  Commission;  J.  H. 
Schaefer,  president,  National  Retail  Grocers’ 
Association;  Fred  Mason,  subject:  “War  Co- 
operation of  Grocery  Product  Manufacturers” ; 

B.  S.  Cutler,  chief,  Bureau  of  Foreign  and  Do- 
mestic Commerce;  R.  E.  Hills,  president,  The 
Ohio  Wholesale  Grocers’  Association. 


Fixed-Price  Case  Decided 
In  the  United  States  Government’s  suit  against 
Colgate  & Co.,  charging  violation  of  the  Sher- 
man law,  the  Federal  Court  in  Norfolk,  Va.,  has 
decided  in  favor  of  the  Colgate  company.  The 
indictment  charged  the  company  with  dictating 
prices  at  which  their  goods  should  be  sold  by 
distributers,  and  refusal  to  sell  to  those  dealers 
who  did  not  observe  such  prices. 


German  Sugar  Planters  Ousted 
In  making  public  yesterday  the  details  of  his 
reorganization  of  the  H.  Hackfeld  Company, 
sugar  planters  in  Hawaii,  A.  Mitchell  Palmer, 
Federal  Alien  Property  Custodian,  asserted  that 
through  the  Americanization  of  this  formerly 
German  concern,  the  seizure  of  which  he  an- 
nounced several  months  ago,  “the  control  of 
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Hawaii's  most  important  industry  has  been  re- 
stored to  its  people.”  Plantations  controlled  by 
the  concern  in  1917  produced  140,000  tons  of  cane 
sugar.  It  was  asserted  by  Mr.  Palmer  that  the 
company  had  been  a center  of  German  propa- 
ganda in  the  Pacific. 

Canners’  Convention  Set  Forward 
The  date  for  the  annual  convention  of  the 
National  Canners’  Association  has  been  changed 
from  the  week  of  February  it,  1919,  to  the  week 
of  January  20,  1919,  to  be  held  at  the  Hotel  La 
Salle,  Chicago. 


Libby  Separated  from  Swift 
Libby,  McNeill  & Libby,  one  of  the  most  ex- 
tensive food  canning  institutions  in  the  world,  is 
to  be  operated  as  a separate  institution  from 
Swift  & Co.,  which  has  heretofore  owned  a con- 
trolling interest,  according  to  advices  from 
Chicago. 


Saccharin  Not  a Sugar  Substitute 
The  Secretary  of  Agriculture  has  declared  he 
would  regard  as  adulterated,  under  the  Food  and 
Drug  Act,  any  food  containing  saccharin  which 
might  be  brought  under  the  jurisdiction  of  that 
law. 


American  Sugar  Co.  Will  Sell  to  Brokers 
The  following  announcement  has  been  made  by 
the  American  Sugar  Refining  Company : “We 

have  been  requested  by  the  United  States  Food 
Administration  to  accept  orders  from  brokers 
when  accompanied  by  United  States  Food  Ad- 
ministration certificates  and  pay  brokerage 
thereon.  Without  changing  or  modifying  our 
merchandising  policy  we  desire  to  announce  that 
until  further  notice  we  will  accept  such  orders  in 
the  manner  customary  on  December  27,  1917,  and 
pay  customary  brokerage  on  such  transactions.” 


Jelly  and  Jam  Men  to  Organize 
About  thirty  manufacturers  of  jam  and  jelly 
recently  held  an  organization  meeting,  at  which 
it  was  proposed  to  form  a national  association. 
Details  are  to  be  announced  later. 


On  Watch  for  Adulterated  Olive  Oil 
Because  of  the  scarcity  of  genuine  olive  oil  in 
this  country  food  inspectors  have  been  instructed 
to  watch  carefully  for  substitution  of  cheaper 
vegetable  oils  and  other  substitutes.  Many  com- 
plaints have  been  made  to  the  authorities  that 
some  dealers  have  mixed  cottonseed,  corn  and 


soy-bean  oils  with  a little  olive  oil,  and  sell  the 
mixture  as  genuine  olive  oil. 


Sale  of  Enemy  Firms  Protested 
Germany  in  an  official  note  to  the  United 
States  has  protested  against  the  American  Gov- 
ernment's sale  of  German-owned  property  in 
this  country  under  the  Trading  with  the  Enemy 
Act,  and  has  threatened  retaliation.  On  the  other 
hand,  the  German  Government  has  refused  to 
give  any  information  concerning  the  treatment 
of  American  property  in  Germany.  Alien  Prop- 
erty Custodian  Palmer  still  continues  to  take  over 
and  dispose  of  enemy-owned  firms  in  the  United 
States. 


PATENTS  AND  TRADE  MARKS 

*1  Subscribers  and  advertisers  may  con- 
sult this  bureau  without  charge  except  that 
postage  for  reply  must  accompany  all  in- 
quiries; there  are  no  fees  for  trade-mark 
searches. 

Address  all  communications  to  Patent  and  Trade 
Mark  Service,  The  Tea  and  Coffee  Trade  Journal 


PAN-AMERICAN  TRADEMARKS 


How  the  Treaty  Recently  Ratified  by  Two- 
thirds  of  the  American  Nations  Will 
Protect  Business  Men 


A S soon  as  practical  official  machinery  can  be 
**  created,  the  provisions  of  the  trademark 
treaty  recently  ratified  by  two  thirds  of  the  na- 
tions of  North  and  South  America  will  become 
operative.  This  is  expected  to  be  at  an  early  date. 

The  International  Trademark  Convention,  as 
the  treaty  is  called,  provides  primarily  for  the 
protection  of  trademarks,  and  is  of  special  inter- 
est to  merchants  and  manufacturers  who  have  in 
mind  the  expansion  of  their  export  business. 

This  convention,  once  in  complete  operation, 
will  not  only  simplify  but  will  guarantee  the  pro- 
tection of  trademarks  in  all  the  republics  of  the 
American  continent.  It  provides  for  the  estab- 
lishment of  two.  registration  bureaus — one  for 
North  and  Central  America  and  the  West  Indian 
Republics,  and  the  other  for  South  America. 
Either  bureau  is  to  lie  open  as  soon  as  two- 
thirds  of  the  countries  constituting  the  group  to 
which  it  is  attached  has  ratified  the  convention. 

It  is  believed  that  an  end  will  soon  be  put  to 
the  uncertainties  and  delays  which  exist  in  so 
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many  countries  with  reference-  to  registration, 
and  also  to  the  trademark  piracy  whereby  marks 
well  known  in  the  United  States  are  registered  in 
advance  by  agents  or  merchants  in  one  or  another 
country,  the  latter  then  keeping  the  marks  for 
themselves  and  exacting  ruinous  prices  for  them 
from  the  bona  fide  owners  before  permitting  them 
to  utilize  their  trademarks  within  the  territory  in 
question.  This  practice,  which  has  been  due  to 
the  radical  differences  between  the  trademark  law 
principles  of  North  and  South  America,  in  the 
one  case  resting'  on  usage  and  in  the  other  chiefly 
upon  priority  of  registration,  has  been  notori- 
ously availed  of  by  European  agents,  who  have 
undoubtedly  been  seeking  to  obstruct  as  far  as 
possible  the  expansion  of  United  States  trade. 

PATENT  OFFICERECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 

[staff  correspondence] 
Washington,  D.  C.,  Oct.  28,  1918. 

T I ERE  follows  a complete  record  of  the  latest 
^ activities  of  the  United  States  Patent  Office, 
in  so  far  as  they  apply  to  the  tea,  coffee,  spice  and 
general  grocery  trades : 

Patent  Gra  nted 

Method  of  Grinding  and  Packing  Coffee.  John 
E.  King,  Grosse  Pointe,  Mich.  (No.  14,520.)  The 
composition  and  method  of  preparing  and  pack- 
ing ground  coffee,  which  consists  in  coarsely 
grinding  approximately  10  per  cent  of  the  coffee 
and  finely  grinding  approximately  90  per  cent  of 
the  coffee,  and. packing  the  two  grinds  in  one 
package  or  container  for  the  purpose  specified. 


Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Thistle.”  (122,635.)  Brewster  Gordon  & Co., 
Rochester,  N.  Y.  Tea.  First  use,  March  15,  1883. 

“Thrush.”  (122,636.)  Brewster  Gordon  & Co., 
Rochester,  N.  Y.  Tea.  First  use,  March  15,  188'?. 

“Rival,”  two  men  wrestling.  (122,641.)  Hask  11 
Adams  Company,  Boston.  Certain  named  foods. 
First  use,  1875. 

“Lord  Calvert.”  (122,648.)  Eugene  Levering, 
Jr.,  Baltimore.  Tea.  First  use,  Sept.  10,  1907. 

“Honest  Abe,”  portrait  of.  (122,655.)  Satvi 
Health  Food  Company,  Long  Beach,  Cal.  Tea. 
First  use,  Sept.  17,  1917. 

Registered  Sept.  3,  1918. 


“Kentucky  Home.”  (122,672.)  Betteron- 
Rupert  Coffee  Company,  Ashland,  Ky.  Roasted 
coffee.  First  use,  Jan.  19,  1917. 

“Morning-Glow.”  (122,694.)  Robert  L.  Ger- 
hart, Lancaster,  Pa.  Tea,  rice,  cinnamon,  all- 
spice, cloves,  pepper  and  mustard.  First  use,  July 
23,  1913.  Registered  Sept.  10,  1918. 

“Commodore.”  (122,810.)  Park  & Tilford, 
New  York.  Coffee.  First  use,  April  18,  1918. 

“Somerset  Club”  and  picture  of  a club  house. 
(122,824.)  Shapleigh  Coffee  Company,  Boston. 
First  use,  March  28,  1899. 

Registered  Sept.  17,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been  reg- 
istered and  for  which  certificates  have  been  issued  : 
“My  Favorite.”  (20,851.)  Clark  & Host  Com- 
pany, Milwaukee.  Coffee. 

“Mesco  Brand  Cup  Tested  Coffee.  M.  E.  Swing 
Co.,  Washington,  D.  C.  Blended  so  as  to  pro- 
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Trade  Marks  Pending 

duce  a coffee  that  improves  as  it  cools  in  the  cup.” 
(20,866.)  E.  M.  Swing  Company,  Washington, 
D.  C.  Coffee.  Registered  Sept.  17,  1918. 


TRADE  MARKS  PENDING 
The  following  trade  marks  have  been  favorably 
acted  upon.  Any  person  who  believes  he  would 
be  damaged  by  the  registration  of  a trade  mark, 
may  within  thirty  days  enter  opposition  to  pre- 
vent the  proposed  registration.  All  inquiries  per- 
taining to  these  marks  should  be  addressed  to 
The  Tea  and  Coffee  Trade  Journal,  79  Wall 
street,  New  York  City: 

Week  Ending  Sept.  3,  1918 
“Amaessa.”  (111,479.)  Amaessa  Products 
Company,  New  York.  Tea,  coffee,  spices,  vanilla 
extract,  etc. 

“Nut-Brown.”  (112,261.)  E.  B.  Millar  & Co., 
Chicago.  Coffee. 

“Admiration.”  (112,314.)  Duncan  Coffee  Com- 
pany, Houston,  Tex.  Coffee  in  cans. 


“Priscilla.”  (122,664.)  Abraham  & Straus,  Week  Ending  Sept.  10,  1918 

Brooklyn,  N.  Y.  Certain  named  foods.  First  use,  “Vanity.”  (112,578.)  A.  Kickbusch  Grocery 
1900.  Company,  Wausau,  Wis.  Coffee. 


TEA  AND  COFFEE  RESEARCH  BUREAU 

If  A department  of  scientific  research  under  the  editors’  direction  in  which 
will  be  found  short,  popularized  reviews  of  current  and  older  works  of  a phy- 
siological-chemical character,  fugitive  paragraphs,  references  and  articles  dealing 
with  the  history,  pharmacology  and  technology  of  tea,  coffee  and  spices. 


SOME  NEW  FACTS  ABOUT  COFFEE 

Caffetannic  Acid  is  the  Most  Soluble  Constitu- 
ent, But  It  is  Not  as  Important 
as  Caffeine 

C OMEONE  is  always  discovering  some  new 
facts  about  coffee.  For  the  most  part  they  are 
not  new  at  all,  but  only  a rehash  of  what  has  gone 
before.  However,  when  Dr.  Harvey  W.  Wiley 
writes  or  speaks  he  usually  has  something  to  say, 
and  our  readers  may  find  considerable  of  interest 
in  the  remarks  on  the  above  topic  taken  from 
“Good  Housekeeping” : 

We  know  more  about  all  other  factors  in 
coffee  than  we  do  about  its  chemical  composition. 
Especially  have  we  not  been  in  full  possession  of 
the  facts  as  to  what  are  the  more  soluble  con- 
stituents of  roasted  coffee.  Theories  of  coffee 
making  have  been  based  upon  assumptions  in 
regard  to  solubility  that  the  actual  facts  do  not 
warrant.  In  “Good  Housekeeping”  laboratory  an 
extensive  series  of  investigations  has  recently  been 
made  to  determine  the  relative  solubility  of  the 
tannin  constituents  of  the  roasted  bean  as  com- 
pared with  the  other  substances  extracted  by  hot 
water.  The  data  obtained  show  that  the  tannin 
element,  tannic  acid,  caffetannic  acid,  or  whatever 
it  may  be  called,  is  the  most  soluble  constituent  in 
roasted  coffee.  Where  a partial  extraction  of  the 
coffee  is  secured,  as  in  making  drip  coffee  with  one 
percolation,  the  relative  amounts  of  tannin  in  the 
extract  are  very  much  larger  than  when  the  coffee 
is  made  by  repeated  percolations  or  by  the  ordi- 
nary process  of  gentle  boiling  for  a short  time. 
This  is  contrary  to  nearly  all  the  assumed  facts 
on  which  methods  of  coffee  extraction  are  based. 

It  is  generally  claimed  that  a filtered  coffee,  and 
especially  a single  filtration,  has  a finer  flavor 
than  when  the  percolations  are  repeated  or  when 
the  coffee  is  boiled.  If  this  be  true,  then  the  finer 
flavor  is  evidently  due  to  an  excess  of  the  tannic 
element,  a fact  that  is  quite  in  opposition  to  the' 
common  assumption.  Many  processes  of  coffee 
making  have  been  exploited  on  the  theory  that  less 
of  the  tannic  acid  principle  is  extracted,  and  that 
therefore  the  coffee  has  a better  flavor.  These 
assumptions  will  now  have  to  be  abandoned. 

Some  data  will  be  illustrative  of  the  statements 
made  above.  In  a method  of  preparation  de- 
pending upon  one  filtration  the  total  solids  in  the 
extract  amounted  to  .50  per  cent.  Of  this  .34  per 
cent  consisted  of  caffetannic  acid.  The  same 


coffee  when  made  by  the  boiling  process,  the  boil- 
ing having  been  continued  for  three  minutes,  con- 
tained in  the  extract  1. 17  per  cent  of  solid  matter, 
of  which  .64  per  cent  was  tannic  acid.  Comparing 
these  two  typical  preparations  from  the  same 
coffee,  we  find  that  the  percentage  of  caffetannic 
acid  in  the  extract  with  one  filtration  is  68  per 
cent,  while  the  percentage  of  caffetannic  acid  in 
the  boiled  coffee  was  only  54.7.  When  the  boiling 
was  continued  for  five  minutes,  and  the  coffee  was 
cleared  by  the  addition  of  an  egg,  the  percentage 
of  caffetannic  acid  fell  still  lower,  amounting  to 
52.7  per  cent  of  the  total  extract.  In  a sample  of 
coffee  made  in  a percolator,  the  percolation  having 
continued,  for  ten  minutes,  the  composition  of  the 
extract  approached  that  obtained  by  boiling,  the 
total  percentage  of  caffetannic  acid  in  the  extract 
being  53. 

The  above  data  indicate  that  the  more  thorough 
the  extraction  of  the  coffee,  the  smaller  will  be 
the  percentage  of  caffetannic  acid  in  the  extract. 
Evidently  all  efforts  to  remove  caffetannic  acid 
from  coffee  by  any  system  of  incomplete  filtration 
or  extraction  are  based  upon  a wrong  assumption. 
Also,  it  is  evident  that  the  claims  made  for  any 
kind  of  an  apparatus  based  upon  a single  filtration, 
or  even  more  than  one  filtration  up  to  a certain 
point,  as  being  advisable  on  the  ground  of  ex- 
clusion of  caffetannic  acid,  will  have  to  be  revised. 
Apparently,  also,  the  efforts  to  saddle  the  injurious 
effects  of  coffee  drinking  upon  caffetannic  acid  in 
any  form  in  which  it  may  exist  in  the  coffee  ex- 
tract are  not  supported  by  these  recent  data. 

It  is  apparent  that  the  specific  effects  of  coffee 
and  its  injurious  character,  as  noticed  in  certain 
cases,  are  due,  as  has  been  usually  claimed,  to  the 
action  of  the  caffein  upon  the  nervous  centers.  It 
is  evident  that  this  action  varies  not  so  much  in 
proportion  to  the  quantity  of  caffein  as  upon  the 
susceptibility  of  the  individual.  The  use  of  the 
beverage  should  be,  even  in  persons  who  tolerate 
it,  a temperate  one.  In  the  case  of  those  persons 
who  are  sensitive  to  the  influence  of  caffein,  the 
wise  plan  would  be  its  entire  exclusion  from  the 
diet. 

Doubtful  Caffetannic  Acid  Conclusions 

After  reading  Dr.  Wiley’s  article  one  of  the 
contributing  editors  to  this  department  made  the 
following  comments : 

“Any  far-reaching  conclusion  drawn  from  the 
content  of  so-called  caffetannic  acid  in  the  coffee 
brew  is  probably  worthless.  Furthermore,  the 
differences  reported  by  Dr.  Wiley  in  the  relation 
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of  caffetannic  acid  to  total  solids  are  so  small 
for  the  different  procedures  that  in  the  light  of 
the  uncertainties  of  the  method  of  analysis  the 
figures  cited  show  nothing  more  than  the  fact  the 
substances  estimated  as  caffetannic  acid  are  more 
readily  extracted  than  other  water  soluble  com- 
ponents. 

“The  contention  that  the  caffeine  extracted  is 
of  more  importance  than  the  caffetannic  acid  I 
believe  to  be  valid.  Of  course,  except  for  those 
few  people  that  are  extremely  sensitive  to  caffeine 
the  quantity  contained  is  of  so  little  importance 
as  to  be  negligible.  I am  brought  to  the  same 
point  that  discussions  of  this  type  generally  ar- 
rive at — namely,  that  coffee  should  be  boosted 
simply  as  an  agreeable  beverage  which  can  be 
tolerated  in  normal  amounts  by  the  great  bulk 
of  the  human  race,  and  which  serves  as  a vehicle 
for  the  introduction  into  the  diet  of  175-200 
calories  per  cup  in  the  form  of  sugar  and  cream.” 

Unsatisfactory  Half  Facts 
The  following  comments  on  Dr.  Wiley’s  article 
have  been  received  from  an  interested  reader : 

“Dr.  Wiley  in  his  ‘Good  Housekeeping’  article 
does  not  publish  the  full  results  of  the  experi- 
ments made  at  the  ‘Good  Housekeeping’  institute. 
In  your-  April,  1917,  issue  you  publish  certain  of 
the  results,  none  of  which  but  showed  more  than 
double  the  total  solids  Dr.  Wiley  quotes  as  getting 
from  a single  filtration.  I contend  this  light  ex- 
traction is  not  a new  fact  about  coffee,  for  it  can 
be  and  is  obtained  daily  when  too  coarsely  ground 
coffee  is  used,  or  where  a single  filtration  is  at- 
tempted through  cloth,  using  anything  but  pul- 
verized coffee. 

“Any  single  infusion  that  does  not  allow  inti- 
mate contact  of  superheated  water  and  fine  ground 
coffee  for  a reasonable  period  will  fail  to  produce 
a full  bodied  coffee.  Coffee  men  owe  it  to  their 
business  to  make  experiments  at  their  testing 
tables  with  all  the  devices  now  in  general  use,  and 
then  to  urge  the  consumer  to  use  that  method 
which  produces  the  best  result  with  their  blend. 
Experiment  with  all  of  them  and  never  be  satis- 
fied with  half  facts.” 

Dr.  Wiley  in  Rebuttal 
In  the  course  of  some  correspondence  which  the 
editor  of  this  paper  had  with  Dr.  Wiley  concern- 
.ing  this  article,  Dr.  Wiley  said: 

“Judged  by  the  data  obtained  from  the  ‘Good 
Housekeeping’  laboratory  it  is  evident  that  tannin 
is  the  most  soluble  of  the  contents  of  coffee.  The 
more  incomplete  the  extraction  the  larger  per- 
centage of  tannin  in  the  extract.” 


Developing  this  idea,  Dr.  Wiley  said,  further, 
that  the  complete  data  relating  to  the  experiment 
would  show  that  “in  every  case  the  more  incom- 
plete the  extraction  of  the  coffee  the  higher  the 
percentage  of  tannin'  in  the  extract.  This  does 
not  mean  that  there  is  more  tannin  in  an  incom- 
plete extract  than  there  is  in  a complete  extract. 
Just  the  contrary  is  the  case.  But  it  does  mean 
just  what  I say,  that  the  percentage  of  the  tannin 
in  the  incomplete  is  much  higher  than  it  is  in  the 
complete  extract.  To  place  it  in  other  words, 
the  data  show  that  tannin  is  more  soluble  than 
the  other  matters  that  are  extracted  from  coffee 
by  water,  and,  therefore,  a larger  proportion  of 
it  comes  out  during  the  first  extraction.” 


CORRECT  COFFEE  BREWING 


A New  York  Importer  Says,  Happily,  the  Best 
Way  to  Prepare  Coffee  is  Also 
the  Simplest 

D C.  WILHELM,  of  R.  C.  Wilhelm  & Co., 
Inc.,  New  York  coffee  importers,  who  is 
generally  recognized  as  a close  student  of  coffee 
cup  qualities,  has  published  his  views  on  the 
proper  way  to  prepare  coffee  in  a little  leaflet 
which  he  is  circulating  in  the  trade.  The  leaflet 
is  as  follows : 

FOR  THE  ACCOMPLISHMENT  OF  EVERY  TASK 
THERE  IS  ONE  BEST  WAY 
Happily  the  best  way  to  prepare  coffee  is  also  the 
simplest  way. 

FOUR  CARDINAL  PRINCIPLES 

1.  Fresh  roasted  Coffee  . . . finely  ground  at  the 

moment  of  making. 

2.  Fresh  boiled  water  ....  boiling  viciously. 

3.  Proportions  of  Coffee  and  water  measured,  always. 

4.  Quick  infusion  ....  any  process  of  making 

which  will  quickly  remove  the  grounds. 

When  finely  ground  Coffee  and  violently  boiling  water 
are  thoroughly  mixed  ALL  the  Coffee  essences  are  re- 
leased— instantly.  Continued  immersion  but  stews  the 

bitter  grounds.  There  is  no  merit  in  the  Coffee  fibre 
. ...  it  is  but  the  container  for  the  volatile  oils 
which,  like  honey  in  the  comb,  lie  in  the  minute  cells. 

An  astonishingly  small  proportion  of  persons  are  really 
satisfied  with  their  Coffee.  The  most  common  cause  is 
improper  making.  To  be  told  one’s  Coffee  is  delicious  is 
an  appreciated  compliment.  Unquestionably  the  most  im- 
portant factor  in  increasing  consumption  is  to  help  the 
housewife,  that  she  may  serve  Coffee  that  is  delicious— 
every  time. 


ADVERTISING 

Advertising  is  the  education  of  the  public  as  to 
who  you  are,  where  you  are,  and  what  you  have  to 
offer  in  the  way  of  skill,  talent  or  commodity. 
The  only  man  who  should  not  advertise  is  he  who 
has  nothing  to  offer  the  world,  in  the  way  of 
commodity  or  service, 


FOR  OUR  BOYS  OVERSEAS 'gf 

If  Bits  of  verse  and  inspirational  prose  that  make  for  comfort  and  better 
cheer.  News  of  members  of  the  trade  in  service  at  home  and  abroad. 


THE  TRADE’S  ROLL  OF  HONOR 


The  Latest  Information  Concerning  Those  Men 
in  the  Trade  Who  Are  Fighting  for 
America  and  Her  Allies 


' I 4HIS  month  we  record  some  more  names  of 
tea  and  coffee  men  entering  army  and  navy 
service. 

In  Military  and  Naval  Service 

William  S.  Dallas,  with  Carter,  Macy  & Co., 
tea  importers,  New  York, 
and  a veteran  of  the  Civil 
War,  serving  under  Sheri- 
dan and  Custer  in  the  cav- 
alry, recently  received  a pic- 
ture of  his  23-year-old  son, 
William  S.  Dallas,  who  en- 
listed in  the  navy  the  day 
after  war  was  declared,  and 
has  served  on  a patrol  de- 
stroyer ever  since.  The 
picture  is  reproduced  here- 
with. He  is  captain  of  a 
gun  crew  and  boatswain, 
and  has  a medal  as  an  ex- 
pert sharpshooter  and  range 
finder. 

John  M.  Vanderwater, 
formerly  with  Jardine, 
Matheson  & Co.,  tea  im- 
porters, New  York,  is  now 
with  the  316  th  Infantry, 
A.  E.  F. 

Harold  Couch,  of  Jar- 
dire,  Matheson  & Co.,  New  York,  is  serving  with 
a replacement  regiment  at  Camp  Gordon. 

Lieut.  Fred  A.  Tillmann,  former  manager 
of  the  Oakland  (Cal.)  branch  of  Tillmann  & 
Bendel,  wholesale  grocers,  has  been  cited  for 
bravery  under  fire  by  General  Pershing.  He  is 
in  the  aviation  service. 

Frank  C.  Russell,  of  Russell  & Co.,  coffee  and 
tea  importers,  New  York,  has  joined  the  Officers’ 
Training  School  at  Camp  Lee,  Virginia. 


Lieut.  A.  L.  Owen,  formerly  with  Williams, 
Russell  & Co.,  coffee  brokers,  New  York,  is  now 
attached  to  the  office  of  E.  F.  Holbrook,  the 
army’s  coffee  buyer  in  the  Quartermaster’s  De- 
partment, Washington.  He  is  specializing  on  a 
study  of  soluble  coffee. 

Alfred  L.  Hart,  formerly  with  the  firm  of 
R.  C.  Wilhelm  & Co.,  New  York,  coffee  brokers, 
was  wounded  in  the  foot  while  in  action.  He  was 
returned  to  the  evacuation  hospital  at  Ellis  Island, 
New  York,  early  in  October,  and  has  since  been 
transferred  to  the  Washington  (D.  C.)  general 
hospital. 

“Those  Who  Bear  the  Star” 

T.  Wheeler  Jones,  formerly  of  the  Boston  and 
later  the  Toronto  offices  of  Carter,  Macy  & Co., 
died  at  sea  while  en  route  from  Canada  aboard 
a transport  for  service  at  the  Front.  Mr.  Jones 
was  a Bombardier  in  the  Canadian  army,  in 
which  he  recently  enlisted. 

Letters  to  the  Editor 
Letters  from  the  tea  and  coffee  boys  in  the 
service  show  that  the  writers  are  still  inter- 
ested in  trade  affairs  in  this  country,  even  in 
these  days  of  the  Big  Push  on  the  western 
front.  One  letter  comes  from  a former  New 
York  coffee  man  who  has  been  with  the  Canadian 
army  since  1916,  as  follows : 

October  5,  1918. 

William  H.  Ukers,  New  York  City. 

Dear  Sir  : 

I must  write  and  thank  you  so  much  for  the 
trouble  taken  in  sending  me  your  Tea  and  Coffee 
Trade  Journal,  and  the  more  so  when  I realize 
how  many  of  your  own  boys  you  must  have  to 
send  to.  1 hope,  however,  that  you  include  me 
amongst  them  in  spite  of  the  fact  that  I left 
New  York  and  joined  in  Canada.  In  1916,  when 
I left  Hard  & Rand  and  enlisted,  I was  anxious 
and  did  not  know  how  long  I should  have  to 
wait  to  join  with  the  U.  S.  A.  * * * It  is 
wonderful  to  watch  the  rapid  strides  made  by 
Uncle  Sam’s  grand  army  and  the  enormous  num- 
bers per  month  that  are  coming.  Hundreds  of 
troop  trains  pass  through  here  and  Derby,  and 
we  do  all  we  can  for  them. 


November,  1918 
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American  Marines  Enjoy  a Band  Concert  Near  the  Front 
This  scene  is  from  a picture  postcard  sent  to  the  editor  by  Philip  Ebling,  formerly  with 
Leon  Israel  & Bros.,  New  York,  and  now  with  the  Marines  in  France.  He  writes  on  the 

card : “Showing  the Regiment  Marine  Band  in  “action”  somewhere  in  France,  giving 

the  boys  a much  needed  treat  after  a strenuous  time  on  the  line.  W'hat  do  you  think  of  this 
last  All-American  Drive?  It  certainly  was  some  push  on  Heinie.  He  went  so  fast  the  first 
few  days  that  we  had  a heluvatime  keeping  up.  Were  just  relieved  a day  or  so  ago.” 

Corporal  Ebling  can  be  seen  in  profile  in  the  small  white  circle  at  the  right-hand  of  the 
picture. 


I am  still  on  the  staff  of  this  hospital.  After 
filling  various  positions  I have  beon  appointed 
N.  C.  O.  in  charge  of  all  accounts  and  tobacco, 
which  is  issued  weekly  to  all  patients  as  well  as 
the  personnel,  100  cigarettes  and  four  ounces  of 
tobacco  being  the  ration,  and  we  get  them  free 
of  duty.  * * * 

I was  sorry  to  read  of  the  death  of  Gordon  L. 
Rand  in  your  magazine  some  months  ago. 

Wishing  you  all  success  and  hoping  to  be  in 
dear  old  New  York  sooner  than  we  all  expect, 
with  best  regards, 

Sergt.  James  Hendy,  C.  A.  H.  C., 

Can.  Conv.  Officers’  Hospital,  Matlack  Bath, 
Derbyshire,  England. 

P.  S. — My  eldest  son,  fifteen  years,  is  also  in 
uniform,  I am  proud  to  say.  having  enlisted  in  the 
mercantile  marine,  and  is  on  a large  liner  carry- 
ing troops  from  the  East. 


From  the  Coffee  Unit  Abroad 
The  following  was  written  to  the  Soldiers’  and 
Sailors’  Welfare  Society  of  the  Green  Coffee 
Trade,  and  is  published  by  permission  of  Presi- 
dent W.  H.  Aborn.  The  message  is  on  a picture 


postcard  showing  the  beautiful  Paris  Opera 
House : 

Paris,  France,  Oct.  n,  1918. 

Dear  Fellows  : 

I’m  seated  on  a nice  cushioned  chair  at  the 
Y.  M.  C.  A.  (some  mansion)  and  thinking  of  the 
folks  back  home.  This  is  a remembrance  of  my 
thoughts. 

Life  in  Paris  is  wonderful.  We  are  located  in 
the  heart  of  the  town  and  have  occasion  to  do 
a lot  of  sightseeing,  which  is  very  enjoyable. 
They  sure  have  enough  to  keep  our  “peepers” 
busy. 

Goldhardt,  of  Sprague  & Rhodes,  and  Satink, 
of  Arnold,  Dorr  & Co.,  came  over  in  the  same 
coffee  (roaster)  unit,  but  I’m  on  detached  ser- 
vice and  in  Paris  at  the  below  address.  Will  close 
with  lots  of  kind  wishes. 

Corp.  Herman  Weiner, 
Chief,  Purchasing  Office,  Q.  M.  C.,  A.  P.  O., 
No.  702,  A.  E.  F.,  France. 

He  Appreciates  the  “Blue  Book” 

The  writer  of  the  following  says  he  has  been 
so  busy  he  could  not  find  time  to  tell  how  he 


THE  TEA  AND  COFFEE  TRADE  JOURNAL  November,  iqt8 


440 

appreciates  the  ‘‘Blue  Book  of  the  Trade.”  Evi- 
dently he  has  spent  his  time  to  advantage,  rising 
to  adjutant  of  his  battalion.  His  letter  follows: 

Headquarters,  349th  Labor  Battalion,  Camp 
Greene,  Charlotte,  N.  C. 

October  24,  1918. 

Mr.  W.  H.  Ukers,  President,  Tea  and  Coffee 
Journal,  79  Wall  Street,  New  York  City. 
Dear  Mr.  Ukers: 

The  writer  has  intended  writing  you  for  several 
months  past  giving  you  my  change  of  address, 
but  I have  been  so  tied  up  with  military  matters 
it  has  been  practically  impossible  to  drop  a line 
to  my  friends  in  New  York,  who  have  been  so 
kind  and  thoughtful  in  forwarding  the  interesting 
Tea  and  Coffee  Trade  Journal  to  me  and  which 
is  read  with  great  interest. 

I might  add  that  since  I left  Allentown  I was 
transferred  to  Camp  Meigs,  Washington,  late  in 
June,  and  in  July  was  commissioned  a second 
lieutenant  in  the  Quartermaster's  Corps.  I was 
then  transferred  to  Camp  Johnston,  Jacksonville, 
Fla.,  where  I was  for  six  weeks.  From  there  I 
was  sent  to  Camp  Greene,  Charlotte,  N.  C.,  where 
I am  now  stationed,  and  have  been  assigned  to 
the  349th  Labor  Battalion  as  supply  officer,  and 
last  week  was  assigned  as  adjutant,  which  posi- 
tion I now  hold. 

With  kindest  regards  and  best  wishes,  I am 
F.  C.  McCreey, 

Second  Lieut.,  Q.  M.  C.,  Adjutant. 

(Formerly  with  Hard  & Rand,  New  York.) 


THE  PRICE  OF  FREEDOM 
These  are  the  times  that  try  men’s  souls.  The 
summer  soldier  and  the  sunshine  patriot  will  in 
this  crisis  shrink  from  the  service  of  his  country; 
but  he  that  stands  it  NOW  deserves  the  love  and 
thanks  of  man  and  woman.  Tyranny,  like  hell,  is 
not  easily  conquered;  yet  we  have  this  consola- 
tion with  us,  that  the  harder  the  conflict  the  more 
glorious  the  triumph.  What  we  obtain  too  cheap 
we  esteem  too  lightly ; 'tis  dearness  only  that  gives 
everything  its  value.  Heaven  knows  how  to  put 
a proper  price  upon  its  goods ; and  it  would  be 
strange,  indeed,  if  so  celestial  an  article  as 
FREEDOM  should  not  be  highly  rated. — Thomas 
Paine  (1776.) 


A YANK  CORRECTION 
A Kansas  soldier  wrote  the  following  about 
German  soldiers : “When  a Boche  finds  himself 

in  a tight  place  he  warbles  out,  ‘Kamerad,  I’ve  got 
a wife  and  three  children.’  Then  one  of  our  boys 
sings  out,  ‘You’re  a darned  liar!  You’ve  got  a 
widow  and  three  orphans  !’  ” 


The  new  Hun  helmet  is  specially  designed  to 
protect  the  neck.  How  wise!  That  is  just  where 
Germany  is  going  to  get  it.” — “London  Opinion.” 


WAR  GOSSIP  IN  FRONT  STREET 


The  Latest  News  About  Men  in  the  Service 
as  Reported  in  Tea  and  Coffee  Circles 

\y/AR  talk  forms  a large  part  of  the  gossip  in 
**  Front  street  these  days,  the  more  import- 
ant of  the  items  current  during  the  month  ap- 
pearing in  this  column  : 

Private  C.  B.  Struthers,  Jr.,  son  of  C.  B. 
Struthers,  is  with  the  U.  S.  Marine  Corps  some- 
where in  France. 

It  has  been  reported  that  Emanuel  Glazer,;  of 
C.  A.  Mackey,  has  been  decorated  with  the 
French  War  Cross.  If  true,  he  is  the  first  from 
Front  street  to  receive  the  French  decoration. 

Donald  Mackey,  son  of  W.  D.  Mackey,  is  now 
in  the  Aviation  Corps  at  Arcadia,  Fla. 

Nelson  Hendrickson,  of  Arnold,  Dorr  & Co., 
wears  two  gold  service  stripes. 

Kenneth  L.  Peck,  son  of  the  late  Walter  J. 
Peck,  and  a nephew  of  E.  H.  Peck,  of  E.  H.  & 
W.  J.  Peck,  is  on  a submarine  chaser  cr.uising 
in  the  Mediterranean  Sea. 

Fred  Von  Thaden,  of  Mitchell  Bros.,  is  with 
the  35th  Co.,  3d  Group,  Camp  Hancock,  Augusta, 
Ga.,  having  been  transferred  from  Camp  Gordon. 

Capt.  William  Bayne,  3d,  son  of  William  Bayne, 
Jr.,  has  just  earned  his  promotion  to  captaincy. 
Capt.  Bayne  went  overseas  last  September  in 
the  artillery  as  first  lieutenant.  When  last  heard 
from  Capt.  Bayne  had  done  eighty  hours  of  con- 
tinuous service. 

Ensign  Carrol  Bayne,  the  second  son  of  Wil- 
liam Bayne,  Jr.,  is  on  a U.  S.  man-of-war  sta- 
tioned in  foreign  waters. 

Elliott  Burr,  one  of  the  old  timers  on  the 
“Street,”  has  two  boys  at  the  front  in  France. 

Frank  Meehan  is  back  on  the  “Street.”  A 
bum  arm  lost  out  for  Frank,  but  he  got  in  six 
weeks’  training  in  the  Officers’  School. 

We  hear  •Lou  Wetzelberger  has  been  made  a 
sergeant. 

Harry  Goldhart  is  a corporal  with  the  Motor 
Transport  in  France. 

Lieut.  Clinton  Whiting,  of  the  Private  Estate 
Coffee  Company,  was  shot  in  the  lung,  but  is 
progressing  favorably.  Incidentally  he  was  cited 
for  gallantry  in  action  and  made  a first  lieutenant. 

Lieut.  A1  Owens,  of  Williams,  Russell  & Co., 
has  been  placed  in  charge  of  a camp  at  Wash- 
ington Jhat.  distributes  hot  cocoa  daily  to  about 
3,000  girls  in  the  Government  service. 

Fisher  Bullard  came  back  from  Camp  Lee, 
having  been  rejected  after  the  physical  exam- 
ination. 

Edward  O’Brien,  of  C.  E.  Bickford  & Co.,  pur- 
chased the  building  at  95  Front  street  that  is 
occupied  by  Eddie  Bleecker.  Eddie  has  got  to 
move  and  has  threatened  to  take  his  friends 
with  him  away  from  Front  street. 

Bill  Elliott,  the  broker,  is  now  associated  with 
Sprague  & Rhodes. 

The  Coffee  Exchange  has  been  temporarily 
closed  by  Government  order.  Too  bad,  as  they 
are  the  best  domino-playing  exchange  in  the 
world.  A Trade  Looker-On. 


RECONSTRUCTION  HELPS 

1 Practical  suggestions  for  the  solution  of  After-the-War  problems  by  leaders  in 
the  tea  and  coffee  trade.  1 A Digest  of  national  activities  in  which  all  may 
participate  or  to  which  they  may  lend  a hand. 


HINTS  FOR  THE  BUSINESS  MAN 

Some  Practical  Suggestions  for  Meeting  War- 
Time  Conservation  Requirements 
in  the  Trade 

By  W.  H.  Ker 

New  Orleans 

IN  this  time  of  stress,  when  everything  is  under 
pressure  in  order  to  help  win  the  war,  when 
prices  are  necessarily  high  and  methods  of  doing 
business  are  regulated,  when  wages  are  advanc- 
ing and  the  usual  sources  of  supply  are  harder 
to  reach,  when  transportation  facilities  are  con- 
gested, and  conditions  generally  are  such  as  are 
not  likely  to  be  encountered  again  in  a century, 
then  it  is  incumbent  upon  everyone  in  the  coffee 
trade  to  exert  himself  to  help  solve  the  problems 
that  confront  us  all. 

There  are  many  practical  ways  in  which  to  help. 
Among  them  the  following  suggestions  will  be 
found  important: 

Require  every  man  and  woman  employee  to 
work  six  full  days  per  week;  pay  everyone  just 
wages  or  salaries. 

Require  salesmen  to  eliminate  treats,  free  cigars 
and  free  dinners  to  customers,  and  all  other  kinds 
of  commercial  bribery. 

Require  that  sales  on  standard  brands  be  made 
in  standard  size  cases. 

Decline  to  pack  special  or  private  brand  coffees, 
teas  and  spices  for  the  trade. 

The  elimination  of  lost  time,  commercial  brib- 
ery and  unnecessary  labor  and  expenses  resulting 
from  all  these  practices  conserves  and  automatic- 
ally lowers  cost  of  production  and  cost  of  coffees, 
teas  and  spices  to  consumers. 

Special  or  private  brands  of  coffees,  teas  and 
spices  cause  incalculable  losses  in  addition  to 
initial  unnecessary  expense,  from  the  fact  that 
wholesale  and  retail  grocers  frequently  exact 
special  or  private  brands.  Their  failure  to  ad- 
vertise and  properly  promote  their  sale  results  in 
negotiations  for  exchange  and  ultimate  return. 


A PAPER  SAVING  SUGGESTION 


Some  Facts  About  Large  Mailing  Envelopes 
and  How  They  Can  Be  Used  to  Con- 
serve the  Paper  Supply 

\T  EARLY  every  business  house  mails  a cer- 
* tain  amount  of  printed  matter  in  large,  un- 
sealed envelopes,  and  it  receives  a large  amount 
of  such  material  daily  in  similar  envelopes. 

Before  the  paper 
shortage  such  envel- 
opes were  cheap  and 
easy  to  get,  but  to-day 
the  price  ranges  from 
$8.00  to  $15.00  per 
thousand,  and  they  are 
hard  to  obtain  at  any 
price.  From  five  to 
eight  weeks  is  required 
to  obtain  an  order  for 
any  large  quantity,  and 
the  price  is  made  sub- 
ject to  market  quota- 
tions on  the  day  of  de- 
livery. 

In  order  to  save  this 
expense  and  delay  a paper-saving  label  was  de- 
signed by  the  National  Americanization  Com- 
mittee, which  may  be  copied  by  any  firm  that 
cares  to  make  such  a saving,  or  they  may  be 
ordered  at  cost,  plus  postage,  $3.00  per  thousand, 
of  the  committee.  It  is  printed  in  brown  on 
manila  paper,  and  the  text  on  its  face  explains 
why  paper  saving  at  this  time  is  a patriotic  act. 
The  label  is  6 by  8]/2  inches,  and  is  pasted  over 
the  face  of  large  envelopes  which  come  unsealed 
in  the  mail.  This  size  covers  the  old  address  and 
return  address,  and  the  envelope  thus  treated  is 
as  good  as  new. 

The  use  of  this  label  was  suggested  by  seeing 
the  mail  clerk’s  waste  basketful  of  large  en- 
velopes, and  for  a test  it  was  directed  that  they  be 
saved  for  a week.  At  the  end  of  that  time  the 


A pound  of  paper  saved 
saves  three  pounds  of  coal. 
Save  waste  paper  but  don  t 
waste  paper. — -War  Industries 
Board. 
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pile  of  reclaimable  envelopes  was  found  to  be  so 
large  that  the  label  was  ordered  at  once,  and  is 
now  used  by  the  National  Americanization  Com- 
mittee. 

While  it  would  seem  like  petty  economy  to  save 
envelopes  in  normal  times,  it  is  a patriotic  duty 
to-day. 

Paf>er  means  coal,  labor  and  . transportation. 
These  are  factors  that  will  help  us  win  this  war. 
When  the  paper  is  saved  it  means  more  coal  for 
our  battleships,  transports  and  essential  industries. 

THE  UNITED  WAR  WORK  DRIVE 

Why  the  Various  War  Welfare  Organizations 
Will  Conduct  a Week’s  Campaign  to 
Raise  Money  for  Our  Soldiers 

O EVEN  war  welfare  organizations  have  been 
grouped  under  President  Wilson’s  request  to 
combine  their  efforts  in  one  single  campaign  to 
raise  money  with  which  to  carry  on  their  work 
for  our  soldiers  and  sailors.  The  campaign  be- 
gins November  n and  will  end  a week  later. 

The  organizations  represented  in  the  drive 
are  the  Young  Men’s  Christian  Association,  the 
Young  Women’s  Christian  Association,  the 
Knights  of  Columbus  and  the  National  Catholic 
War  Council,  the  War  Work  Community  Ser- 


vice, the  Jewish  Welfare  Board,  the  American 
Library  Association  and  the  Salvation  Army. 

The  object  of  the  campaign  is  to  raise  a fund 
of  $170,500,000  by  voluntary  contribution.  This 
fund  is  to  be  distributed  on  a prearranged  basis 
among  these  seven  war  welfare  organizations, 
and  will  be  used  for  the  benefit  of  our  fighting- 
forces  in  camp,  on  the  battlefield  .and  on  the  seas. 

Everyone  in  the  tea,  coffee,  spice  and  fine 
grocery  trades  should  do  his  utmost  and  give 
liberally  to  this  work  of  mercy.  Every  dollar 
will  be  used  for  those  who  are  fighting  that  the 
liberties  of  the  world  may  live  and  spread  to 
embrace  all  people. 


USE  THE  BACKS  OF  LETTERHEADS 
It  has  been  estimated  that  millions  of  dollars’ 
worth  of  paper  can  be  saved  if  the  business  men 
of  the  country  will  have  their  stenographers  make 
carbon  copies  of  letters  directly  on  the  back  the 
letter  being  answered,  instead  of  using  an  extra 
sheet  of  paper.  In  addition  to  saving  paper  this 
system  cuts  filing  costs,  reduces  the  bulk  of  the 
files,  means  less  handling  of  correspondence, 
gives  you  the  history  of  your  business  with  any 
concern  on  half  the  paper  used  in  the  old  way, 
and  makes  it  impossible  for  a letter  and  its 
answer  to  become  separated. 


Coffee  and  the  Y.  M.  C.  A.  on  the  British  Front 

This  official  photograph,  taken  on  the  fighting  front  in  France  by  a British  army  photographer  shows 
how  the  Y.  M.  C.  A.  is  co-operating  to  keep  up  the  morale  of  the  wounded  on  their  way  back  to  dressing 
stations.  These  men  are  known  as  “walking  wounded,”  and  have  stopped  to  get  a cup  of  coffee  at  a ^ . M. 
C.  A.  hut  just  behind  the  lines.  The  wartime  Y.  M.  C.  A.  knows  no  nationality,  creed,  nor  color. 


By  Herbert  S.  Houston 

Member  of  the  Committee  of  the  Chamber  of  Commerce 
of  the  United  States  on  Economic  Results  of  the  War* 


A MERICAN  business  men  went  on  record  in 
^ favor  of  economic  pressure  two  years  before 
the  referendum,  already  outlined,  was  submitted 
to  vote.  In  fact,  economic  pressure  has  its  place 
in  the  League  of  Nations  programme  through 
their  support  and  approval.  President  A.  Law- 
rence Lowell,  of  Harvard  University,  it  is  inter- 
esting to  recall,  raised  the  question,  when  the 
proposals  of  the  League  to  Enforce  Peace  were 
being  formulated  in  Philadelphia  in  June,  1915, 
as  to  what  effect  economic  pressure  could  have 
had  as  a deterrent  force  against  Austria.  And 
the  author  undertook  to  state  briefly  the  ground 
for  believing  that  that  pressure  would  have  been 
strong  enough  to  have  compelled  Austria  to 
present  her  case  against  Serbia  for  a hearing — 
the  ground  that  has  been  traversed,  and  some- 
what expanded,  in  the  first  chapter. 

The  third  proposal  in  the  League  platform 
of  principles  was  under  discussion,  the  one  having 
to  do  with  the  sanctions  to  put  behind  a court. 
After  full  agreement  had  been  reached  on  the 
use  of  military  power  as  a sanction,  I proposed, 
as  a representative  of  the  Chamber  of  Commerce 
of  the  United  States,  that  economic  pressure  be 
made  a preliminary  sanction  in  the  third  plank 
of  the  platform,  to  be  followed  by  military  power 
as  a final  sanction.  This  view  was  supported  by 
Philip  H.  Gadsden,  of  Charleston,  my  colleague  on 
the  Platform  Committee,  in  representing  the 
Chamber  of  Commerce,  and  it  was  embodied,  in 
a modified  form,  in  the  third  proposal,  as  follows : 

The  signatory  powers  shall  jointly  use  forthwith  both 
their  economic  and  military  forces  against  any  one  of 
their  number  that  goes  to  war,  or  commits  acts  of  hostility, 
against  another  of  the  signatories  before  any  question 
arising  shall  be  submitted  as  provided  in  the  foregoing. 

My  purpose  in  following  this  economic  pres- 
sure proposal  from  its  introduction,  through  its 
first  and  then  into  its  final  form,  in  the  platform 
of  the  League  to  Enforce  Peace,  is  to  make  clear 
and  to  emphasize  the  point  that  this  distinctly 
commercial  sanction,  which  will  affect  business 
profoundly  when  put  into  effect,  originated  with 
business  men,  was  presented  by  business  men  for 
adoption  in  the  platform  of  the  League,  and  then 
ratified  by  the  business  men  of  America  by  an 
overwhelming  majority  when  submitted  to  a ref- 
erendum by  the  Chamber  of  Commerce  of  the 
United  States.  If  this  be  treason  to  the  business 
of  the  world  the  business  men  of  this  country 
must  accept  the  responsibility  after  prolonged  con- 


sideration of  all  the  consequences.  At  the  na- 
tional convention  of  the  Chamber,  held  in  Wash- 
ington in  February,  1915,  I had  offered  a resolu- 
tion urging  “that  the  next  Hague  Conference  pro- 
vide as  a penalty  for  the  infraction  of  its  conven- 
tions, that  an  embargo  shall  be  declared  against 
an  offending  nation  by  the  other  signatory  na- 
tions.” This  was  referred  to  a committee  on 
international  affairs  that  was  constituted  to  con- 
sider it,  under  the  chairmanship  of  Edward  A. 
Filene,  of  Boston.  General  discussion  was  going  on 
throughout  the  country  of  some  new  world  or- 
ganization that  might  follow  the  war.  The  Ameri- 
can Academy  of  Political  and  Social  Science  con- 
sidered the  question  at  its  meeting  in  Philadelphia 
in  April.  In  Cleveland,  during  May,  a World 
Court  Congress  was  held  under  the  presidency  of 
John  Hays  Hammond,  engineer  and  business  man 
of  international  distinction,  and  all  of  its  sessions 
were  given  to  discussion  of  international  organ- 
ization and  the  establishment  of  a World  Court. 
Chairman  Filene  had  called  his  Chamber  of  Com- 
merce committee  together  in  Cleveland,  and  the 
resolution  on  economic  pressure  was  considered ; 
and  a month  later,  on  June  17,  1915,  the  com- 
mittee met  again,  this  time  in  connection  with 
the  meeting  at  Independence  Hall  in  Philadelphia, 
at  which  was  formed  the  League  to  Enforce 
Peace.  The  committee  unanimously  agreed  to  the 
presentation  before  the  Independence  Hall  con- 
ference of  economic  pressure  as  a sanction  to  be 
employed  by  the  proposed  League  of  Nations.  As 
has  been  stated,  this  presentation  was  made  and 
the  sanctions  adopted,  and  the  third  plank  in- 
cluded “the  combined  economic  and  military  pow- 
ers” of  the  signatory  nations.  This  provided  for 
the  use  of  these  powers  concurrently  and  not  in 
sequence,  as  the  committee  of  the  Chamber  of 
Commerce  urged.  But  the  committee  joined 
heartily  in  support  of  the  new  League,  and  two 
of  its  members,  later  increased  to  three,  were 
included  in  the  League’s  executive  committee,  as 
representatives  of  business  men.  Then  in  an 
endeavor  to  enlist  the  active  support  of  the  busi- 
ness men  of  the  country  for  the  programme  of 
the  League,  the  committee  of  the  Chamber  of 
Commerce  of  the  United  States  prepared  a com- 
prehensive referendum  (which  is  printed  in  the 
Appendix)  on  the  League’s  four  proposals,  and 
this  was  submitted  to  the  600  constituent  com- 
mercial bodies  at  that  time  comprising  the  Cham- 
ber. The  result  was  an  overwhelming  majority 
in  favor  of  the  use  of  economic  pressure  and  a 
much  smaller  majority  in  favor  of  the  use  of 
military  power.  With  this  mandate  of  the  busi- 
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ness  men  of  the  United  States  behind  them,  the 
three  members  of  the  Chamber  of  Commerce  on 
the  executive  committee  of  the  League  to  Enforce 
Peace,  Mr.  Filene,  Mr.  Gadsden  and  myself, 
pressed  for  an  interpretation  of  article  three  that 
would  square  with  the  business  men’s  view  as 
to  the  place  which  economic  pressure,  a com- 
mercial sanction,  should  have  in  the  plan  for  a 
League  of  Nations.  And  this  interpretation  was 
secured  by  the  action  of  the  executive  committee, 
which  authorized  the  following: 

The  signatory  powers  shall  jointly  employ  diplomatic 
and  economic  pressure  against  any  one  of  their  number 
that  threatens  war  against  a fellow  signatory  without 
having  first  submitted  its  dispute  for  international  inquiry, 
conciliation,  arbitration  or  judicial  hearing,  and  awaited 
a conclusion,  or  without  having  in  good  faith  offered  so 
to  submit  it.  They  shall  follow  this  forthwith  by  the 
joint  use  of  their  military  forces  against  that  nation  if  it 
actually  goes  to  war,  or  commits  acts  of  hostility,  against 
another  of  the  signatories  before  any  question  arising 
shall  be  dealt  with  as  provided  in  the  foregoing. 

It  can  be  definitely  claimed,  therefore,  for  eco- 
nomic pressure,  in  the  plan  proposed  by  the 
League  to  Enforce  Peace,  that  it  stands  for  the 
settled  conviction,  reached  after  full  discussion, 
consideration  and  referendum,  of  the  business 
men  of  the  United  States.  By  them  it  is  submitted 
to  the  judgment  of  the  world. 

(To  be  Continued) 
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Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

/^\NLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 

Essential  War-Time  Drinks 
In  the  following  letter  our  Shidzuoka  critic  ap- 
pears to  think  he  has  caught  us  in  an  inconsist- 
ency. He  still  hugs  the  delusion  that  this  paper 
is  sometimes  pro-coffee  and  anti-tea.  It  will  be 
noted  that  he  insists  on  construing  our  May 
editorial  as  saying  that  tea  and  cocoa  were  non- 
essential  war-time  beverages  as  compared  with 
coffee ; whereas,  what  we  really  said  was  that 
they  were  all  essential,  -only  that  coffee  was  more 
so: 

Shidzuoka,  Japan,  Aug.  13,  1918. 
W.  H.  Ukers,  Editor,  The  Tea  and  Coffee  Trade 
Journal. 

My  Dear  Mr.  Ukers: 

Having  in  mind  my  letter  to  you  of  Tune  12, 
referring  to  your  editorial  on  pages  438-459  of 
your  May,  1918,  issue,  in  which  you  intimated 
that  whereas  tea  and  cocoa  were  non-essential 
beverages  for  war  times  as  compared  with  cof- 
fee, the  former  .and  all  other  beverages  could 
much  better  be  dispensed  with  than  coffee,  etc.,  1 
find  it  very  amusing  to  read  the  energy  with 


which  you  followed  up  and  challenged  Mr.  Alfred 
H.  Beckmann  for  an  explanation  of  his  alleged 
public  statement,  “that  the  people  would  have 
to  dispense  with  the  use  of  coffee  and  spices  as 
non-essentials,”  as  set  forth  in  The  Tea  and 
Coffee  Trade  Journal  of  July,  page  31. 

It  makes  a whole  lot  of  difference  whose  ox  is 
gored,  doesn’t  it? 

Yours  faithfully, 

Otis  A.  Poole. 


“English  Breakfast  Tea” 

The  following  letter  from  a well-known  New 
York  tea  man  refers  to  the  article  published  in 
the  October  issue  on  page  324,  in  which  Super- 
vising Tea  Examiner  Mitchell  makes  certain 
statements  regarding  the  usage  of  the  term  “Eng- 
lish Breakfast  Tea”: 

New  York  City,  Oct.  17,  1918. 
The  Editor,  The  Tea  and  Coffee  Trade  Journal, 
79  Wall  Street,  New  York. 

Dear  Sir  : 

In  your  October  issue,  under  the  caption,  “Eng- 
lish Breakfast  Tea,”  we  learn  that  Mr.  Mitchell 
states:  “Any  fermented  tea  can  be  sold  under 

the  name  of  ‘English  Breakfast  Tea,’  and  while 
he  does  not  make  this  statement  to  be  treated  as 
official,  he  discriminates  between  ‘fermented  and 
unfermented  teas.’  ” Why  so  ? Can  he  give  us 
any  logical  reason? 

Is  it  because  the  dealer,  who  has  always  recog- 
nized Congous  as  “English  Breakfast,”  is  to  be 
more  readily  misled  by  other  black  teas,  that  the 
term  in  one  instance  is  applicable,  and  not  in  the 
other?  If,  as  Mr.  Mitchell  states  (and  it  is  ac- 
knowledged he  is  correct),  that  the  term  “Eng- 
lish Breakfast”  has  no  geographical  significance, 
why  is  it  irregular  to  apply  the  name  equally  to 
Japans,  Gunpowder  and  other  green  teas? 

We  know  that  recently  the  United  States  Gov- 
ernment in  applying  for  a stated  quantity  of 
“E.  B.”  tea,  accepted  Broken  Javas;  but  we  also 
know  that  it  was  necessary  for  the  successful 
bidder  to  mention  the  country  of  origin  of  the 
product  he  tendered  as  “E.  B.”  tea.  It  appears  to 
the  writer  that  this  fact  has  occasioned  Mr. 
Mitchell’s  statement,  though  just  why  it  should 
it  is  difficult  to  say. 

The  trade  has  for  years  past  recognized  Con- 
gous as  English  Breakfast  teas,  and  none  but  the 
unscrupulously  inclined  ever  attempted  any  other 
delivery  when  English  Breakfast  teas  were  re- 
quired. If  it  had  been  a universal  custom  to  de- 
liver other  fermented  teas  at  will,  the  term  Eng- 
lish Breakfast  would  long  ere  this  have  died  out, 
for  the  reason  that  to  the  average  tea  jobbing 
house,  or  its  representatives,  an  order  given  for 
“English  Breakfast”  tea  at  a given  price  (as 
orders  are  often  given  and  accepted)  would  have 
meant  nothing,  or  he  so  absolutely  indefinite  that 
it  would  have  been  necessary  to  ascertain  the 
actual  requirements  of  the  customer,  and  this 
being  determined,  a tea  of  actual  origin,  and  not 
a camouflaged  “E.  B.,”  would  have  been  supplied, 
sounding,  in  the  evolution  of  time,  the  death  knell 
of  the  term  “English  Breakfast.” 
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The  writer  regrets  that  Mr.  Mitchell  should 
have  so  placed  himself  on  record,  for  his  doing  so 
most  certainly  does  not  tend  to  improve  the 
morals  of  the  tea  trade,  especially  nowadays,  when 
Java  teas  can  be  purchased  cents  per  pound 
below  the  price  of  Congous,  and  especially  as  this 
condition  seems  likely  to  continue  for  some  years 
to  come. 

The  tea  trade  should  lay  down  the  law : sell  a 
Java  for  a “Java,”  or  submit  to  a fine  and  jail 
term ; identify  the  term  English  Breakfast  with 
Congous  only,  for  99  per  cent  of  the  retail  trade 
so  recognizes  it. 

Let  us  give  the  dealer  a fair  show.  If  we  do 
this  he  will  always  be  found  ready  to  meet  us 
half-way  in  the  matter  of  price  and  profit. 

Yours  respectfully, 

P.  S.  B. 


Our  “True  Blood”  Propaganda  Magazine 
Young  Warren,  principal  of  Warren’s  Stores, 
one  of  Ireland’s  leading  tea  firms,  writes  about 
this  paper  as  the  tea  and  coffee  trade’s  How-To- 
Help-Win-The-War  magazine.  The  map  he  re- 
fers to  first  appeared  in  the  January,  1918,  issue, 
and  afterwards  was  reprinted  by  the  publisher  for 
world-wide  distribution.  It  appeared  under  the 
title  of  “What  Germany  .Wants,”  and  set  forth 
in  text  and  illustration  Germany’s  claims  for 
world-wide  dominion,  as  disclosed  by  her  leaders 
of  thought  : 

Sligo,  Ireland,  Sept.  10,  1918. 
My  Dear  Mr.  Ukers: 

I have  to  thank  you  for  copy  of  map  “What  the 
Huns  Want,”  which  is  “true  blood”  propaganda, 
and  desire  to  compliment  you  upon  the  very  effi- 
cient manner  in  which  you  are  doing  “your  bit” 
for  the  triumph  of  Right  and  Truth  through  the 
columns  of  your  more  than  ever  most  valuable 
“Blue  Book.” 

With  affectionate  regards, 

Young  Warren. 


About  the  Peddler’s  Delivery  Service 

The  writer  of  the  following  letter  has  some- 
thing to  say  about  the  delivery  service  of  the  tea 
and  coffee  peddlers : 

Butte,  Mont.,  Oct.  24,  1918. 
Tea  and  Coffee  Trade  Journal,  79  Wall  Street, 
New  York,  N.  Y. 

Dear  Sirs  : 

I am  only  a common  grocery  salesman,  but 
have  the  privilege  of  reading  your  journal 
through  the  courtesy  of  my  employer,  and  I as- 
sure you  that  I enjoy  it  very  much. 

In  our  section  of  the  country  the  local  food 
administration  has  been  placing  some  very  severe 
restrictions  on  the  retail  grocers,  which  I suppose 
are  necessary  in  times  of  this  kind,  and  no  one 
should  complain,  and  as  far  as  I know  none  of 
the  merchants  in  our  section  are  complaining. 


They  just  simply  say,  “Alright,  we  will  go  along 
the  best  we  can.” 

There  is  a certain  class  of  food  distributors  in 
America  who  seeru  to  be  overlooked  entirely  as 
far  as  these  restrictions  are  concerned  and  are 
permitted  to  continue  in  the  old  way,  which,  in 
my  opinion,  is  very  unfair  to  the  regular  retail 
grocer.  The  regular  retail  grocer  has  been  asked 
to  curtail  his  delivery  service,  which  has  always 
been  looked  upon  by  him  as  a great  asset  in  his 
business,  to  release  men  so  employed  for  more 
important  work.  As  far  as  I know  no  restrictions 
have  been  placed  on  the  tea  and  coffee  peddler, 
such  as  the  Jewel  Tea  Company  and  others  of 
the  same  class,  yet  they  are  employing  thousands 
of  men  on  their  wagons  who  could  be  used  to 
advantage  in  other  lines.  The  merchandise 
handled  by  this  class  of  people  could  be  handled 
by  the  regular  retail  grocers  throughout  the 
country  without  one  cent  additional  cost  ta  them, 
and  in  my  opinion  could  and  do  sell  the  items  sold 
by  this  class  of  merchant  to  the  public  for  less 
than  they  are  paying  for  them  to  the  peddler 
to-day.  In  this  way  the  public  would  be  able  to 
purchase  their  merchandise  for  less  money,  which 
I understand  is  one  of  the  primary  points  in  these 
restrictions,  and  a very  large  army  of  men  could 
be  released  for  war  work.  There  are  also  many 
other  sayings  which  could  be  made  in  this  way, 
such  as  gasoline,  depreciation  of  automobiles, 
tires,  etc.,  all  of  which  could  be  made  at  this  par- 
ticular time. 

It  seems  to  me  that  it  is  up  to  some  organiza- 
tion like  yours  to  take  up  this  matter  with  the 
proper  authorities  and  see  that  the  legitimate  mer- 
chant gets  a square  deal. 

I am  satisfied  that  the  men  at  the  head  of  the 
food  division  have  no  intention  of  discriminating 
in  favor  of  any  one  kind  of  merchant  against  the 
other,  and  it  seems  to  me  that  it  is  very  unfair  to 
permit  this  class  of  merchant  to  continue  in  their 
old  system  of  extravagant  service,  far  more  ex- 
travagant than  the  retail  merchant  ever  thought 
of,  and  ask  the  retail  grocer  at  the  same  time  to 
cut  down  his  delivery  service  several  hundred 
percent  and  run  the  risk  of  offending  his  cus- 
tomers. and  thereby  throw  his  customer  to  the 
Jewel  Tea  Company,  or  some  other  similar  con- 
cern, on  all  profitable  lines  in  his  business,  and  at 
the  same  time  be  asked  to  distribute  his  staples 
to  the  public  much  below  his  average  cost  of 
business. 

Yours  very  truly, 

Salesman. 


LABOR 

Let  me  do  my  work  from  day  to  day, 

In  field  or  forest,  at  the  desk  or  loom, 

In  the  roaring  market  place  or  tranquil  room ; 
Let  me  but  find  it  in  my  heart  to  say, 

When  vagrant  wishes  beckon  me  astray, 

“This  is  my  work,  my  blessing,  not  my  doom  ; 
Of  all  who  live,  I am  the  one  by  whom 
This  work  can  best  be  done  in  the  right  way.” 
— Henry  van  Dyke. 
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FOR  PEACE  AND  RECONSTRUCTION 

As  this  issue  goes  to  press  the  end  of  the  fantastic  Teutonic  Dream  of  World 
Dominion  is  in  sight.  The  World  War  is  practically  over,  and  America  can  be  proud 
of  the  fact  that  her  resources  and  men  helped  turn  the  tide  against  the  common  enemy. 
We  fought  for  liberty  and  fair  trading.  We  salute  our  gallant  Allies,  who  suffered 
more  than  we  did  ! It  was  a privilege  and  an  honor  to  fight  by  their  side.  And  now 
let  us  address  ourselves  to  peace  and  reconstruction. 

We  shall  soon  have  a great  merchant  marine,  and  in  the  employment  of  it  we 
must  seek  only  fair  trade  conquests,  and  our  competition  with  other  nations  recognized 
by  the  International  League  must  be  just  and  generous.  We. hope  that  this  country 
will  not  enter  into  any  treaty  or  alliance  which  will  give  preference  by  regulations  of 
commerce  or  revenue  in  order  to  practice  discrimination  as  such  between  nations. 
Out  of  such  stuff  are  wars  bred. 

If  Germany’s  government  becomes  a responsible  instrument  controlled  by  the 
German  people  there  is  no  need  for  us  to  enter  into  an  economic  combination  against 
her.  Only  as  a means  of  discipline  and  control  within  a League  of  Nations  is  there 
justification  for  any  form  of  boycott  or  exclusion.  Customs  tariffs  are  not,  however, 
to  be  classed  as  economic  barriers. 

And  let  us  remember  that,  in  the  last  analysis,  business  men  determine  all  com- 
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merce  and  trade  treaties.  The  leaders  of  thought  in  this  trade  need  to  apply  them- 
selves at  once  to  a study  of  the  many  problems  sure  to  arise  with  a resumption  of 
international  trading  in  teas,  coffees  and  spices. — U. 


DEPLORABLE  GREEN  COFFEE  RUMORS 
Rumors  persist  in  Front  Street  that  certain  green  coffee  firms  are  not  living  up  to 
either  the  letter  or  the  spirit  of  the  Government’s  coffee  rules.  If  they  are  true,  it  is 
unfair  to  those  who  are  observing  the  regulations  that  the  offenders  are  going  un- 
punished. Because  Washington  has  a record  of  all  sales  it  should  be  easy  to  detect  any 
attempt  to  evade  the  law.  We  hope  the  Coffee  Division  is  submitting  each  transaction 
to  careful  scrutiny. — W.  G. 


GAMBLING  IN  COFFEE  A NECESSARY  EVIL? 

Now  that  the  Government  is  practically  running  the  import  coffee  business  and 
Coffee  Exchange  speculation  is  at  a standstill,  some  people  are  asking  if,  after  all, 
gambling  in  coffee  isn’t  a very  necessary  evil.  It  is  being  argued  that  without  a Coffee 
Bourse  or  Exchange,  legitimately  conducted,  of  course,  and  permitting  of  hedging 
operations,  buyers  will  find  it  impossible  to  carry  the  large  stocks  they  have  been 
accustomed  to ; also,  without  an  exchange  the  market  lacks  a stabilizing  influence.  It 
is  even  being  claimed  that  the  outside  speculator  is  necessary  to  the  well  being  of  the 
trade.— W.  G. 


PACKAGE  . SUGAR  VS.  BULK 

Viewed  from  almost  any  angle,  the  arguments  in  favor  of  package  merchandise, 
even  in  war  times,  are  overwhelming.  It  saves  man  power ; it  avoids  waste ; it  is  sani- 
tary to  the  highest  degree ; in  fact,  it  represents  the  last  word  in  modern  mrechandising. 
For  this  reason  we  cannot  follow  the  Food  Administration  when  it  urges  that  sugar  be 
sold  in  bulk  because  it  is  a cheaper  and  more  economical  method  of  distribution.  It 
will  be  a step  backward  to  dispense  with  package  sugar.— W.  G. 

IN  DEFENSE  OF  THE  ROUND  PAPER  CAN 

Isn’t  the  Food  Administration  placing  an  unnecessary  hardship  upon  the  round 
paper  can  manufacturer,  also  the  packer,  when  it  recommends  the  elimination  of  round 
packages  wherever  possible  ? While  it  is  true  that  square  and  oblong  containers  are 
economical  of  cargo  space,  the  sum  total  of  round,  square,  oblong  and  other  shapes 
will  be  required  to  bridge  over  the  present  container  shortage  brought  about  by  the 
ban  on  tin  cans. 

Since  the  tin  can  went  to  war  the  fiber  can  people  have  spent  much  time  and  money 
perfecting  their  packages,  and  this  applies  particularly  to  the  makers  of  round  cans. 
Now  the  Food  Administration,  by  means  of  what,  in  our  opinion,  is  an  unnecessary 
ruling,  places  a damper  upon  the  round  fiber  package  men’s  efforts  to  produce  an 
acceptable  substitute  for  the  tin  can,  both  as  regards  appearance  and  keeping  qualities. 

The  packer  who  has  been  using  a round  tin  can  or  a round  paper  can,  as  many 
have  been  doing  of  late,  is  also  entitled  to  consideration  because  of  the  sales  and  trade- 
mark value  to  him  inherent  in  the  shape  of  the  package.  It  is  difficult  for  us  to  see 
why  the  packer  need  be  reluctant  to  use  round  paper  cans  when  by  their  use  tin  is  con- 
served and  the  primary  object  of  the  Government’s  conservation  programme  is  being 
achieved.  The  War  Industries  Board  approves  their  use  and  it  is  to  be  hoped  that  the 
Food  Administration  will  modify  its  ill-advised  recommendation. — S.  O. 

INCONSISTENCIES  OF  THE  CONTAINER  SITUATION 

There  seems  to  be  much  conflict  of  official  opinion  on  the  latest  Governmental 
container  regulations,  and  the  conclusion  forced  upon  us,  in  consequence,  is  that  the 
authorities  may  not  have  been  in  possession  of  all  the  facts  in  the  fiber  container  case 
before  the  rules  were  drawn.  Who  is  to  blame? 
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The  War  Industries  Board  says  it  makes  no  distinction  between  round  and  square 
containers ; that  it  is  not  the  desire  to  discontinue  the  use  of  round  cans,  but  rather  to 
encourage  their  use.  The  Food  Administration  discourages  round  cans.  The  War 
Industries  Board  supplies  tin  top  and  bottom  can  makers  with  all  the  “waster”  tin 
plate  needed  for  their  requirements;  for  the  reason  that  such  tin  is  not  suitable  for 
war  purposes.  But  the  Food  Administration  in  its  newest  regulations,  and  acting,  pre- 
sumably, in  substantial  agreement  with  the  War  Industries  Board,  forbids  the  use  of 
tin  top  and  bottom  cans.  In  other  words,  the  Food  Administration  seems  to  have 
anticipated  a possible  condition  which  does  not  as  yet  exist. 

The  composite  package  has  demonstrated  its  usefulness  over  years  of  service,  and 
on  the  face  of  it  the  Food  Administration’s  ruling  appears  not  only  unnecessary,  but 
hardly  in  the  interest  of  public  policy.  However,  as  matters  are  now,  if  the  packers 
want  the  composite  package  it  looks  as  if  it  were  incumbent  upon  them  to  bring  pres- 
sure to  bear  upon  Washington  for  a modification  of  the  ruling.  The  Food  Adminis- 
tration claims  that  the  packers  themselves  sanctioned  the  elimination  of  the  tin  top  and 
bottom  can.  They  did  so,  no  doubt,  because  they  thought  it  was  a patriotic  thing,  and 
so  would  help  win  the  war.  We  question  whether  any  of  them  knew  that  the  tin 
employed  could  not  be  used  for  war  purposes. — H.  W.  G. 


CONSERVING  COAL  AND  COFFEE 

Local  Food  and  Fuel  Administrators  interpret  variously  the  rulings  and  sugges- 
tions from  Washington.  It  seems  a pity  there  cannot  be  more  uniformity  in  these 
matters.  For  example,  Washington  says  everything  possible  must  be  done  to  save 
coal.  Whereupon,  the  Chicago  Administrator,  in  his  zeal  to  promote  conservation, 
suggests  that  coffee  roasters  change  over  their  roasting  plants  from  coal  to  gas,  thereby 
saving  coal  and  money,  and  advises  them  that  it  is  their  patriotic  duty,  where  possible, 
to  make  the  shift.  But  the  gas  company,  which  had  been  praying  for  a horizontal  in- 
crease of  10  per  cent,  is  suddenly  awarded  a slight  increase  to  the  consumer  and  a 
65  per  cent  increase  on  industrial  consumption.  This,  of  course,  materially  altered  the 
situation  for  some  of  the  coffee  roasters,  although  the  Food  Administrator  figured  that 
the  increase  was,  after  all,  only  a matter  of  one  one-thousandths  of  a cent  to  the  con- 
sumer. The  administrator  then  “passed  the  buck”  to  the  roasters,  and  said,  “Let  me 
hear  from  you.” 

While  the  roasters  were  thinking  it  over  the  news  spread  throughout  the  trade  all 
over  the  United  States:  “The  Fuel  Administration  is  ordering  the  substitution  of  gas 
for  coal,”  and  a general  dislocation  of  trade  resulted  in  not  a few  quarters.  Sober 
second  thought  convinced  the  Chicago  Administrator  that  it  would  be  unreasonable  to 
require  every  roaster  to  change  over  to  gas,  although  two-thirds  of  them  had  already 
done  so.  Washington  all  this  time  has  taken  no  action  on  the  matter,  preferring  to 
treat  it  as  purely  local,  when,  as  a matter  of  fact,  it  concerns  the  whole  country.  If 
gas  roasting  will  save  coal  in  Chicago,  why  not  urge  it  in  New  York  or  Boston  or  New 
Orleans?  There  is  an  unfortunate  lack  of  co-ordination  here,  it  seems. 

Again,  the  Food  Administration  says  we  must  conserve  coffee.  Whereupon  the 
publicity  man  of  the  local  Food  Administrator  in  Portland,  Oregon,  gets  busy  and 
pictures  a hurry  call  being  sent  out  to  consumers  to  cut  down  the  size  and  number  of 
their  cups.  But  Washington  headquarters  had  not  gone  beyond  a request  to  eliminate 
all  waste  in  the  consumption  of  coffee,  and  didn’t  have  it  in  nr'nd  to  make  any  campaign 
for  the  reduction  of  household  consumption.  And  the  curious  thing  about  it  is  that 
Washington  sees  no  harm  in  permitting  local  administrators  to  act  quite  independently 
in  these  matters.  In  the  case  of  coffee  or  any  other  product,  where  the  trade  is  nation- 
wide, this  is  certain  to  make  for  confusion,  if  not  actual  injury.  The  action  taken  by 
the  Oregon  Food  Administrator  puts  the  coffee  roasters  and  dealers  of  that  state  in  an 
unfair  position,  and  they  would  be  amply  justified,  in  our  opinion,  in  making  a protest. 
While  consumers  in  other  states  are  permitted  to  drink  coffee  as  before,  Oregon  con- 
sumers are  being  urged  to  reduce  their  household  consumption,  something  not  neces- 
sary at  this  time  in  the  view  of  the  Federal  Food  Administration.  H.  U.  S. 


U.  S.  TEA  EXAMINER’S  ANNUAL  REPORT 

9 The  Fifth  Annual  Review  of  George  F.  Mitchell,  the  supervising  tea 
examiner,  is  the  most  important  thus  far  issued,  in  that  it  contains  his 
official  observations  on  his  ten  months’  journey  to  the  tea  countries  of 
the  Far  East  to  collect  information  designed  to  aid  in  the  administra- 
tion of  the  Tea  Inspection  Law.  9 The  analyses  of  tea  statistics  are 
doubly  interesting  because  they  are  given  in  unusual  detail. 

[from  a staff  correspondent] 


Washington,  D.  C.,  Oct.  24,  1918. 

' I 'HE  fifth  annual  report  covering  the  work  of 
^ the  office  of  George  F.  Mitchell,  the  super- 
vising tea  examiner,  -for  the  fiscal  year  ending 
June  30,  1918,  has  just  been  made  public.  The 
examiner’s  review  is  as  follows : 

The  Annual  Report 

September  19,  1918. 

To  Honorable , The  Secretary  of  the  Treasury. 
Sir  : 

I have  the  honor  to  present  the  fifth  annual 
report  covering  the  work  of  the  office  of  the 
Supervising  Tea  Examiner  for  the  fiscal  year 
ending  June  30,  1918.  No  annual  report  was 
made  by  this  office  for  the  fiscal  year  ended  June 
30,  1917,  due  to  the  writer’s  absence  on  official 
duty  in  the  tea-producing  countries  of  the  Far 
East;  however,  the  annual  statistical- report,  which 
always  forms  a part  of  the  annual  report,  was 
compiled  from  the  Tea  Examiner’s  reports,  and 
issued  through  the  courtesy  of  the  New  York 
Tea  Examiner. 

Visit  to  Tea-Producing  Countries 

Under  your  authority  I left  Washington  March 
29,  1917,  and  spent  nearly  ten  months  visiting  the 
tea  countries  of  Japan,  China,  Formosa,  Java, 
Sumatra,  India  and  Ceylon,  studying  the  cultiva- 
tion, manufacture  and  marketing  of  tea  in  those 
countries  for  the  purpose  of  collecting  informa- 
tion that  would  be  of  value  in  the  administration 
of  the  Tea  Inspection  Law  of  March  2,  1897.  A 
confidential,  official  report  embodying  the  infor- 
mation gathered  during  that  trip  is  now  in 
preparation.  With  reference  to  this  information 
it  can  be  stated  here  that  it  shows  conclusively 
the  value  to  this  country  of  the  present  tea  law, 
and,  further,  that  aside  from  a few  minor  details 
the  present  regulations  under  this  law  are  excel- 
lently adapted  to  their  purpose.  Some  of  the 
minor  changes  in  the  regulations  growing  out  of 
the  observations  made  on  this  trip  have  already 
been  put  into  operation,  and  are  working  not 


only  for  the  protection  of  the  consumer  but  also 
for  the  good  of  the  tea  trade  in  general. 

The  tea  growers,  manufacturers  and  shippers 
in  all  the  countries  visited  showed  a keen  interest 
in  our  tea  law,  and  many  misunderstandings 
relative  to  our  requirements  and  methods  of  in- 
spection were  cleared  up. 

The  writer  desires  to  avail  himself  of  this 
opportunity  of  expressing  his  very  great  apprecia- 
tion of  the  assistance  rendered  and  the  many 


George  F.  Mitchell 

Supervising  Tea  Examiner 


courtesies  shown  him  by  government  officers,  tea 
growers,  manufacturers  and  shippers  of  the  dif- 
ferent countries  visited. 

Maintaining  Uniformity  of  Inspection 
Due  to  my  absence  in  the  Far  East  for  a part 
of  the  last  fiscal  year,  not  as  many  samples  were 
called  for  or  examined  by  me  as  in  past  years,  but 
I have  reviewed  all  the  rejections  made  at  the  dif- 
ferent ports  and  concurred  in  the  findings  of  the 
tea  examiners  except  in  a few  instances. 

Colored  Teas 

In  only  seven  cases  during  this  fiscal  year  were 
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teas  rejected  as  below  the  standard  in  “purity” 
on  account  of  their  containing  artificial  coloring 
and  facing  matter,  but  even  these  cases  were  only 
'slightly  colored  when  compared  with  what  was 
knorwn  as  “artificially  colored”  tea  prior  to  the 
adoption  of  the  non-colored  standards.  Out  of 
the  seven  cases,  five*  consisting  of  256  packages, 
were  appealed  to  the  Board  of  Tea  Appeals,  and 
of  this  number  64  per  cent,  or  163  packages,  were 
finally  rejected. 

The  persistent  effort  made  by  this  office  during 
the  last  five  years,  with  the  great  aid  rendered 
at  all  times  by  the  tea  trade,  against  the  importa- 
tion of  colored  teas,  has  virtually  put  a complete 
stop  to  the  importation  of  “camouflaged”  teas 
that  deceived  the  consumer  and  carried  with  them 
a fictitious  value. 

While  in  the  Far  East  it  was  very  gratifying 
to  note  that  the  buyers  of  green  teas  were  using 
the  Read  Test.  In  only  two  instances  were  com- 
plaints registered  against  it,  and  in  both  of  these 
it  was  found  upon  investigation  that  the  test  was 
not  being  used  in  accordance  with  the  regulations. 

Assistant  Tea  Examiner  at  Tacoma 

The  technical  assistant  to  the  Tea  Examiner  at 
Tacoma  having  resigned,  the  position  of  Assistant 
Tea  Examiner  has  been  established  there,  and 
the  position  has  been  filled  by  a temporary  ap- 
pointee pending  the  holding  of  a civil  service  ex- 
amination for  a permanent  appointee  of  that 
grade. 

Co-operation  With  Other  Departments 

This  office  continues  to  co-operate  with  the 
Agricultural  Department  in  the  enforcement  of 
the  net  weight  and  misbranding  regulations  under 
the  Food  and  Drug  Act  of  June  30,  1906,  and 
amendments  thereto.  Since  the  United  States 
entered  the  war  this  office  has  co-operated  in 
various  ways  and  as  effectively  as  possible  with 
the  War  Department,  Marine  Corps,  Food  Ad- 
ministration, Shipping  Board,  War  Trade  Board 
and  other  branches  of  the  Government  in  matters 
concerning  tea. 

Complaints 

It  is  gratifying  to  report  that  comparatively  few 
complaints  have  been  received  during  the  last 
fiscal  year  relative  to  the  inspection  at  various 
ports.  Most  of  the  complaints  received  referred 
to  the  rejection  of  Japan  teas  for  an  excess  of 
“floaters.”  However,  in  practically  every  case 
the  judgment  of  the  Examiner  was  shown  to  be 
correct. 


Entry  Samples  Now  Taken  by  the  Customs 
For  the  last  four  years  this  office  has  consist- 
ently recommended,  in  the  interest  of  uniformity, 
that  the  practice  of  allowing  the  importers  in 
New  York  and  Chicago  to  draw  samples  be  dis- 
continued, and  that  samples  for  inspection  at 
these  ports  be  drawn  by  Government  samplers  as 
at  the  other  ports.  The  Customs  Collectors’  Con- 
ference appointed  a committee  to  inquire  into  the 
matter,  and  after  a thorough  investigation  recom- 
mended that  samples  be  drawn  by  the  customs  at 
all  ports.  A regulation  to  this  effect  was  put  into 
operation  May  1,  1918. 

Read  Test  Case  Finally  Settled 
On  February  11,  1914,  a temporary  injunction 
was  issued  in  the  United  States  Court  for  the 
Southern  District  of  New  York,  citing  the  United 
States  Board  of  Tea  Appeals  to  show  cause  why 
it  should  not  be  restrained  from  using  the  “Read 
Test”  in  the  examination  of  44  packages  of  tea 
which  had  been  rejected  by  the  tea  examiner  at 
San  Francisco  as  not  being  up  to  the  standard  in 
“purity,”  as  it  contained  by  this  test  artificial  col- 
oring matter  in  excess  of  the  standard.  On  Feb- 
ruary 20,  1914,  the  case  was  heard  and  the  tem- 
porary injunction  dismissed,  with  the  understand- 
ing between  counsel  that  the  Government  would 
not  re-examine  the  tea  in  question  until  a de- 
cision was  reached  by  the  court  as  to  the  legality 
of  the  Read  Test.  The  case  was  ordered  tried, 
and  the  trial  was  held  in  New  York  during  the 
month  of  June,  1914.  On  July  13,  1914,  the  court 
dismissed  the  case  for  lack  of  equity.  The  im- 
porters appealed  from  this  decision,  and  on  June 
9,  1915,  the  Circuit  Court  of  Appeals  reversed  the 
decree  of  the  lower  court,  not  on  the  ground  that 
the  use  of  the  Read  Test  was  illegal,  but  on  the 
ground  that  the  word  “impurity”  could  not  be 
applied  to  artificial  coloring  alone,  but  must  be  ad- 
dressed to  the  sum  total  of  all  foreign  substances 
present  when  comparing  teas  offered  for  importa- 
tion with  their  respective  standards.  The  Gov- 
ernment appealed  the  case  to  the  United  States 
Supreme  Court,  and  a decision  was  handed  down 
April  22,  1918,  affirming  the  decision  of  the  lower 
court.  The  Supreme  Court  held  that  all  ex- 
traneous substances  are  impurities,  and  the  pres- 
ence of  any  of  these  may  be  detected  in  any  way 
found  efficient. 

Regulations  Changed  to  Meet  Decision 
Regulations  22  and  23  of  the  Tea  Regulations 
have  been  modified  to  conform  to  the  court’s  de- 
cision, and  while  the  Read  Test  is  retained  it  is 
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CARTER,  MACY  & CO.,  Inc. 

Main  Offices  140-142  Pearl  Street,  New  York 

A WORLD-WIDE  ORGANIZATION 


Our  unexcelled  facilities  and  world-wide  organiza- 
tion place  us  in  a position  to  render  tea  buyers  ex- 
ceptional service.  We  maintain  - our  own  offices  in 
every  important  tea-producing  country  (Shidzuoka, 
Yokkaiclii.  Japan;  Taipeh,  Formosa ; Shanghai  and  Han- 
kow, China;  Batavia,  Java;  Calcutta,  India  and 
Colombo,  Ceylon),  also  in  the  leading  distributing 
centers  of  the  United  States  (Boston,  Philadelphia, 
Baltimore,  New  Orleans,  Chicago,  Cincinnati,  St. 
Louis,  St.  Paul,  Kansas  City,  San  Francisco,  Seattle, 
Los  Angeles). 

Views  of  some  of  our  establishments  are  shown  on 
this  page,  as  follows:  „ „ . . 

1 — Taipeh, 

Formosa. 

I 2 — Shidzuoka, 

Hk.  Japan. 

1 3 — Colombo, 

y/  in  \ Ceylon. 

S&N  t\  \ 4 — Calcutta, 

/X  ' |\  \ India. 

/X  ill  5— Shanghai, 

China. 
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not  used  by  the  examiners  as  the  final  test.  How- 
ever, it  can  be  used  along  with  the  “cup  test,” 
double  weight,  as  a test  for  tea  buyers  in  making 
purchases,  and  if  correctly  used  tends  to  assure 
them  the  same  protection  against  rejections  that 
they  enjoyed  in  the  past  by  its  use. 


Some  Tea  Dust  and  Fannings  Admitted 
In  former  years  the  only  dust  standard  estab- 
lished was  for  Japanese  teas,  because  dust  taken 
from  other  kinds  of  tea  did  not  seek  admission 
into  this  country.  However,  due  to  the  war,  so 
much  of  the  dust  that  formerly  was  used  in  the 


Report  by  districts  of  the  various  kinds  and  quantities  passed  and  rejected,  and  why  rejected, 
during  the  fiscal  year  ended  June  30,  1918 


BOSTON 


Variety. 


Formosa  Oolong. 

Congou 

India 

Ceylon 

Java 

Ceylon  Green.  . . 
Ping  Suey  Green. 
Country  Green . . 

Japan 

Japan  Dust 

Scented  Canton . 
Canton  Oolong . . 


Total . 


Pounds 

Examined. 


305,700 

359,804 

1,022,533 

3,851,902 

1,197,327 

163,624 

42,857 

42,184 

16,250 

25,040 

6,400 

3,016 


7,036,637 


Pounds 

Passed. 


305,700 

359,804 

1,022,533 

3,851,642 

1,197,327 

163,624 

42,857 

42,184 

16,250 

25,040 

6,400 

2,896 


7,036,257 


NEW  YORK 


Pounds 

Rejected. 


260 


120 


Pounds  Rejected 
for  ImpurjJty. 


380 


Pounds  Rejected 
for  Quality. 


260 


380 


Formosa  Oolong . . . 
Fooehow  Oolong. . . 

Congou. 

India 

Ceylon 

Java 

Ping  Suey  Green. . 
Country  Green 

Japan 

Japan  Dust 

Scented  Or.  Pekoe. 
Scented  Canton. . . . 
Canton  Oolong 
Flowery  Pekoe 


Total. 


1 

256,836 

256,836 

61,622 

61,622 

4,741,002 

4,729,837 

11,165 

12,271,029 

12,246,201 

24,828 

13,941,516 

13,941,516' 

9,387,230 

9,319,143 

68,087 

1,489,539 

1,483,165 

6,374 

1,057,929 

1 ,046,456 

11,473 

93,772 

80,092 

13,6£0 

14,800 

2,400 

12,400 

2,250 

2,250 

142,605 

142,605 

183,135 

182,335 

800 

649 

649 

43,643,914 

43,494,458 

149,456 

PUGET  SOUND 


Foimosa  Oolong 

Foochow  Oolong 

Congou 

India 

Ceylon 

Java 

Ceylon  Green 

Ping  Suey  Green 

Country  Green 

Japan 

Japan  Dust 

Scented  Orange  Pekoe. 

Soented  Canton 

Canton  Oolong 


Total . 


12,045,056 

244,128 

2,026,587 

1,506,256 

1,363,327 

32,087 

14,345 

3,189,488 

424.085 

22,309,356 

2,395,377 

9,108 

25,580 

2,164 


45,586,944 


12,020,456 
236,985 
2,026,587 
1,506,256 
1,363,327 
32,087 
14,345 
3.189.488 
424,085 
21,350  615 
1,905,447 
9,108 
25,580 
1,958 


44,106,324 
ST.  PAUL 


24,600 

7,143 


958,741 

489,930 


206 


1,480,620 


Formosa  Oolong 

51,797 

51,797 

Congou 

212,390 

212,385 

India 

26,208 

26,208 

Ceylon 

187,424 

187,424 

Ceylon  Green 

108 

108 

Ping  Suey  Green 

504,278 

501,980 

Country  Green 

24,301 

24,298 

Japan 

364,611 

364,611 

japan  Dust 

74,403 

74,400 

Scented  Orange  Pekoe 

100 

100 

Scented  Canton 

4,505 

4,505 

Canton  Oolong 1 

863 

863 

Total  

1,4.50,988 

1,448,679 

2,298 

3 


2,309 


5,014 

11,473 


11,165 

24,828 


68,087 

1,360 


13,680 

12,400 


800 

649 


16,487 


132,969 


24,600 

7,143 


958,741 

489,930 


206 


1,480,620 


2,295 


2,295 
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Report  by  districts  of  the  various  kinds  and  quantities  passed  and  rejected,  and  why  rejected, 
during  the  fiscal  year  ended  June  30,  1918. — (Continued) . 


Formosa  Oolong. . 
Foochow  Oolon  g. . 

Congou 

India 

Ceylon. 

Java 

Ping  Suey  Green. . . 
Country  Green 

Japan 

Japan  Dust 

Capers 

Canton  Oolong. . . . 

Total 


CHICAGO 


419,351 

44,157 

1,129,353 

151,058 

1,359,857 

1,108,130 

1,812,143 

454,563 

1,100,790 

594,840 

876 

45,562 

419,351 

40,004 

1,123,593 

151,058 

1,359,857 

1,108,130 

1,812,143 

454,563 

1,038,470 

129,920 

876 

45,562 

4,153 

5,760 

4,153 

5,760 

62,320 

464,920 

62,320 

464,920 

... 

8,220,680 

7,683,527 

537,153 

537,153 

HONOLULU. 


Formosa  Oolong 

240 

240 

Ceylon 

22,536 

22,536 

Ceylon  Green 

144 

144 

Ping  Suey  Green 

1,377 

657 

720 

720 

Japan 

168,980 

168,760 

220 

2 20 

Japan  Dust. 

14,398 

14,398 

Scented  Canton 

78,663 

78,663 

Canton  Oolong 

3,942 

3,872 

70 

70 

Total 

290,280 

289,270 

1,010 

1,010 

SAN 

FRANCISCO 

Formosa  Oolong 

4,878,509 

4,878,509 

Foochow  Oolong 

460 

460 

Congou  . . 

1,969,769 

1,945,169 

24,600 

24,600 

I^ndia 

2,520,928 

2,392,349 

128,579 

128,579 

Ceylon 

5,992,757 

5,992,747 

10 

10 

J ava . . . 

16,553,828 

16,549,211 

4,617 

4,617 

Ping  Suey  Grfecn  . 

1,342,081 

1,342,081 

Country  Green 

1,743,882 

1,741,682 

2,200 

2,200 

Japan  ...  

7,164,892 

7,164,792 

100 

100 

Japan  Dust. . 

21,300 

21,070 

230 

230 

Scented  Orange  Pekoe 

8,191 

8,191 

Scented  Canton 

169,749 

167,799 

1,950 

1,950 

Canton  Oolong 

88,595 

67,532 

21,083 

21.063 

Total 

42,454,941 

42,271,592 

183,349 

2,200 

181,149 

RECAPITULATION 

For  the  Fiscal  Year  Ending  June  30,  1918 


Pounds 


Pounds 


Variety. 


Pouistos  Percent  I Pounds 

Examined.  of  Total  Passed. 

Examined. 


Pounds 

Rejected. 


Percent 

Rejected. 


Rejected 

for 

Impurity. 


Rejected 

for 

Qualify. 


Formosa  Oolong 

Foochow  Oolpng 

Congou 

India 

Ceylon 

Java 

Ceylon  Green 

Ping  Suey  Green 

Country  Green 

Japan 

Japan  Dust 

Capers 

Scented  Orange  Pekoe 

Scented  Canton 

Canton  Oolong 

Flowery  Pekoe 

Total 


17,957,489 

12.75 

350,367 

0.24 

10,438,905 

7.02 

17,498,012 

11.77 

26,719,319 

17.97 

28,278,602 

19.02 

178,221 

0.12 

8,381,763 

5.37 

3,746,944 

2.52 

31,218,651 

21.00 

3,140,158 

2.11 

876 

0.0006 

19,649 

0.013 

427,502 

0.29 

327,277 

0.22 

649 

0 0004 

148,684,384 


17,932,889 

339,071 

10,397,375 

17,344,605 

26,719,049 

28,205,898 

178,221 

8,372,371 

3,733,268 

30,183,590 

2,172,675 

876 

19,649 

425,552 

305,018 


24,600 

0.14 

11,296 

3.2 

41,530 

0 .4 

153,407 

0.87 

270 

0.001 

72,704 

0.27 

9,392 

0.11 

13,676 

0.36 

1,035,061 

3.3 

967,483 

30.8 

1,950 

0.45 

22,259 

6.8 

649 


146,330,107 


2,354,277 


24,600 

11,296 

41,530 

153.4Q7 

270 

72,704 


7,309 

13,673 


2,083 

3 

1,035,061 

967,483 


1,950 

22,259 

649 


20,982 


2,333,295 


Biy  Districts,  Total  Examined,  Passed,  Rejected,  and  Why  Rejected 


Boston 

7,036,637 

8,220,680 

290,280 

43,643,914 

45,586,944 

1,450,988 

42,454,941 

4 73 
5.53 
0.20 
29.35 
30.66 
0.98 
28.55 

7,036,257 

7,683,527 

289,270 

43,494,458 

44,106,324 

1,448,679 

40,271,592 

380 
537, 153 
1,010 
149,456 
1,480,620 
2,309 
183,349 

0.0054 

6.5 

0.35 

0.34 

3.2 

0.16 

0.43 

380 

537,153 

1,010 

132,969 

1,480,620 

14 

181,149 

Chicago 

Honolulu 

New  York 

Puget  Sound 

St.  Paul 

San  Francisco 

Total 

16,487 

2,235 

2,200 

148,684,384 

146,330, 1Q7 

2,354,277 

20,982 

2,333,295 
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JAVA  TEA 

At  present  prices  Javas  show  the  best  intrinsic 
• value  of  any  teas  on  our  market.  |J 

It  is  not  reasonable  to  expect  the  low  basis  of 
today  to  continue  very  long.  The  prudent  buyer 
can  make  no  mistake  in  securing  good  selections  || 

||  — NOW — while  he  may.  || 

The  feeling  that  changes  in  world  conditions 
may  soon  open  other  markets  to  Java  is  already  || 

||  being  reflected  in  the  increasing  strength  of  the  || 

||  primary  market.  Almost  the  entire  local  de-  || 

mands  of  the  country  for  black  fermented  teas  || 

are  being  concentrated  on  Javas,  and  spot  stocks 
||  are  being  rapidly  absorbed.  || 

NOW  is  the  time  to  buy  Java  Tea. 
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HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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RECAPITULATION— {Continued) 

Monthly  Examination  of  All  Teas  During  Last  Fiscal  Year  Ending  June  30,  1918 


July,  1917 

August,  1917 — 
September,  1917 
October,  1917.. 
November,  1917. 
December,  1917. 


Pounds 

Percent. 

I Pounds. 

Percent. 

7,962,655 

5.35 

January,  1918 

13,567,716 

9.13 

14,233,687 

9.57 

February,  1918 

11,203,177 

7.53 

15,270,752 

10.27 

March,  1918 

9,551,236 

6.42 

18,931,530 

12.73 

April,  1918 

7,254,888 

4.87 

16,551,984 

11.13 

May,  1918 

6,991,112 

4.70 

21,941,599 

14.76 

June,  1918 

1 1 

5,224,048 

3.51 

Comparison  of  Last  Six  Fiscal  Years 


Pounds  Examined. 

Pounds  Rejected. 

Percent  Rejected. 

95,539,667 

1,461,787 

1.53 

1914 

92,180,460 

841,595 

0.9 

95,306,854 

948,475 

0.9 

1916 

109,536,526 

1,768,573 

1.64 

1917 

105,981,158 

954,425 

0.9 

1918 

148,684,384 

2,354,277 

1.58 

REMARKS:  This  report  indicates  the  rejections  made  by  the  Tea  Examiners,  and  not  the  final  rejections  made  by  the  U.  S . Board  of  Tea 
Appeals.  The  statistics  relative  to  India  and  Ceylon  teas  are  only  approximately  correct,  due  to  the  fact  that  so  many  teas 
are  entered  as  blends  of  Ceylon  and  India,  but,  of  course,  the  total  of  the  two  represents  correctly  the  amount  of  Ceylon  and 
India  examined,  etc. 


manufacture  of  brick  tea  for  Russian  trade 
sought  entry  into  the  United  States  that  the 
Board  of  Tea  Experts  at  their  last  meeting  rec- 
ommended that  any  dust,  siftings  or  fannings 
that  were  equal  to  their  respective  leaf  standard 
in  purity,  quality  and  fitness  for  consumption  be 
admitted.  This  regulation  was  approved  by  the 
Department  and  was  put  into  effect  May  I last. 

It  will  be  observed  by  analysis  of  the  accom- 
panying statistical  tables  that  for  the  fiscal  year 
ending  June  30,  1918,  1.58  per  cent  of  the  tea 
importations  were  rejected,  and  mostly  on  ac- 
count of  “inferior  quality.”  During  the  fiscal  year 
1917  the  total  rejections  were  0.9  per  cent.  The 
increased  rejections  for  this  year  were  due  to  the 
very  heavy  rejection  of  Japan  tea  (3  per  cent), 
mostly  for  an  excess  of  “floaters”  (woody  stems 
which  remain  floating  after  the  leaf  is  thoroughly 
infused),  and  for  Japan  dust  (30  per  cent).  The 
reason  the  Japan  teas  contained  so  high  a per 
cent  of  “floaters”  was  probably  due  to  the  very 
low  freight  rate  of  $18  per  ship  ton  on  Japanese 
subsidized  ships.  With  this  low  rate  from  Japan 
when  the  rates  from  other  countries  were  very 
much  higher,  the  Japan  teas  enjoyed  an  advan- 
tage so  great  that  the  exporters  availed  them- 
selves of  the  opportunity  to  ship  as  much  tea  as 
possible  regardless  of  quality.  However,  the 
Japanese  Government  and  the  Japan  Central  Tea 
Association,  with  the  same  promptness  that  char- 
acterized their  action  when  we  put  a ban  on 
artificially  colored  teas,  have  already  taken  steps 
to  prevent  the  exportation  of  teas  containing 
“floaters”  in  excess  of  those  in  the  United  States 
Government  Standards. 

The  large  rejections  for  Japanese  “dust”  was 
due  to  the  fact  that  caffeine  manufacturers  and 


others  that  import  dust,  fannings  and  sweepings 
for  manufacturing  purposes  brought  much  of 
this  kind  of  tea  in  on  consumption  entries,  hoping 
that  it  might  pass  the  standard  and  be  admitted 
free  of  duty.  Upon  being  rejected  these  teas 
were  re-entered  for  manufacturing  purposes  and 
the  importers  paid  the  duty.  This  was  also  true 
of  other  kinds  of  dust, particularly  India  and  Java. 

The  total  amount  of  tea  imported  in  the  fiscal 
year  1918  was  148,684,384  pounds,  against  105,- 
981,158  pounds  for  the  fiscal  year  1917.  In  the 
past  fiscal  year  3,936,00 7 pounds  of  tea  were  ex- 
ported, against  625,315  pounds  for  the  preceding 
one.  (The  figures  relating  to  exports  are  taken 
from  the  reports  of  the  Department  of  Com- 
merce.) Deducting  the  amount  of  tea  exported 
each  year  and  the  amount  of  dust  that  was  re- 
jected that  afterwards  came  in  for  manufactur- 
ing purposes,  it  appears  that  during  this  fiscal 
year  approximately  38,500,000  pounds,  or  36  per 
cent,  more  tea  was  imported  for  consumption 
than  was  imported  during  the  last  fiscal  year. 
While  it  is  doubtless  true  that  some  of  this  tea 
is  being  held  by  the  tea  trade  in  anticipation  of  a 
possible  restriction  on  tea  importations,  some  of 
it  can  be  accounted  for  by  larger  army  and  navy 
purchases.  The  writer  is  of  the  opinion  that  there 
has  been  a considerable  increase  in  the  consump- 
tion of  tea  in  the  United  States. 

A comparison  of  the  tables  on  page  458  dis- 
closes much  that  is  of  interest  to  the  tea  trade. 

The  apparently  large  percentage  of  rejections 
recorded  in  the  Chicago  and  Puget  Sound  dis- 
tricts are  due  to  the  fact  that  both  of  these  dis- 
tricts examined  a large  proportion  of  Japan  tea 
and  Japan  dust,  both  of  which  were  imported  in 
large  quantities  and  had  large  rejections,  as  above 
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WILLIAM  MANN 

88  BROAD  ST.,  BOSTON,  MASS. 

TEAS 

of  every  description 


First  hand  from  India,  Ceylon,  Formosa, 
China  and  Japan 


Spot,  afloat,  or  for  Importations 

We  solicit  the  business  of  Wholesalers  only 


J.C.  Whitney 

Company 

■xporters  TEA 

Importers 

CHICAGO  and 

NEW  YORK 

437  WEST  ONTARIO  ST. 

82  WALL  STREET 

SALES  OFFICES 

BUYING  AND  SHIPPING  OFFICES 

156  STATE  STREET,  BOSTON  W‘ Tjf 

7 SOUTH  FRONT  STREET,  PHILADELPHIA  "1 W A V A* 

SHIDZUOKA,  JAPAN 

SHANGHAI,  HANKOW,  FOOCHOW,  CHINA 
DAITOTEI,  FORMOSA 

714  EQUITABLE  BLDG.,  ST.  LOUIS  ll  ' V ME 

MO  P A 1 IPnDNIi  5TDFPT  CAM  PDAMf'ICT'O  1 [ |A 

COLOMBO,  CEYLON 
CALCUTTA  INDIA 

1 CALirUKlTlA  o 1 K L L 1 , o IN  rivAlT  vlovv  1 if  A 

Sales  Agents,  Toronto  and  Montreal,  Canada 

BATAVIA,’  JAVA 
LONDON,  ENGLAND 

PACKERS  AND  BLENDERS  OF  TEAS  OF  EVERY  KIND  IN 

EVERY  VARIETY  OF  CONTAINER  FOR 

PARTICULAR  BUYERS 

IN  CONSTANT  AND  CLOSE  TOUCH  WITH  ALL 

BUYING  AND  SELLING 

Markets 

When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


458 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


November,  1918 


Comparison  of  Tea  Examinations  for  Fiscal  Year  Ending  June  30,  1917,  With  Those  for  Fiscal 

Year  Ending  June  30,  1918 

Kinds  of  Tea  Examined 


Kind. 

Pounds,  1917. 

Percent. 

Pounds,  1918. 

Percent. 

Green 

45,333,340 

42.77 

46,665,737 

31.39 

Oolong 

21,317,813 

20.11 

19,062,635 

12.81 

Black 

39,330,005 

37.11 

82,956,012 

.55.79 

Total 

105,981,158 

148,684,384 

Countries 

V ' 

Pounds,  1917. 

Percent. 

Pounds,  1918. 

Percent. 

Ceylon  and  India 

28,632,215 

27.02 

44,395,552 

29.86 

China 

20,375,569 

19.23 

23,693,932 

15.94 

Japan  including  Formosa 

54,833,093 

51.74 

52,316,298 

35.19 

Dutch  East  Indies  (Java  and  Sumatra) .... 

2,140,281 

2.02 

28,278,602 

19.02 

Total 

105,981,158 

148,684,384 

Varieties  of  Tea  Examined 

Variety 

Pounds  1917. 

Percent. 

Pounds,  1918. 

Percent 

Formosa  Oolong 

19,379,755 

18.28 

17,957,489 

12.75 

Foochow  Oolong 

1,092,252 

1 03 

350,367 

0.24 

Congou 

8,676,484 

8.19 

10,438,905 

7.02 

India  and  Ceylon 

28,482,564 

26.88 

44,217,331 

29.74 

Java  and  Sumatra 

2,140,281 

2.02 

28,278,602 

19.02 

Ceylon  Green 

149,651 

0 14 

178,221 

0.12 

Ping  Suey  Green 

8,292,796 

7.73 

8,381,763 

5.37 

Country  Green 

1,537,555 

1.45 

3,746,944 

2.52 

Japan  

31,754,960 

29.96 

31,218,651 

21.00 

Japan  Dust 

3,698,378 

3.49 

3,140,158 

2.11 

Capers 

4,449 

0.0042 

876 

0.0006 

Scented  Orange  Pekoe 

26,227 

0.024 

19,649 

0 013 

Scented  Canton 

497,484 

0.47 

427,502 

0.29 

Canton  Oolong 

348,322 

0 33 

327,277 

0.22 

Flowery  Pekoe 

649 

0.0004 

105,981 ,158 

148,684,384 

Examinations  by  Districts 


Pounds,  1917. 

Percent. 

Pounds,  1918. 

Percent. 

Boston 

8,137,029 

7.67 

7,036,637 

4.73 

Chicago 

16,162,102 

15.25 

8,220,680 

5.53 

Honolulu 

378,170 

0.36 

290, 280 

0.20 

New  York 

31,837,763 

30.04 

•43,643,914 

29.35 

Puget  Sound 

32,107,891 

30.30 

45,586  944 

30.66 

St.  Paul 

4,502,728 

4.25 

1,450,988 

0.98 

San  Francisco 

12,855,475 

12.13 

42,454, 941 

28.55 

Total 

105,981,158 

148,684,384 

explained.  While  there  has  been  an  increase  in 
the  amounts  of  both  green  and  black  teas  im- 
ported over  last  year,  and  that  the  Oolongs  have 
fallen  off,  only  the  black  teas  show  an  actual 
percentage  increase,  and  a very  large  one  at  that. 
That  the  nation  is  gradually  shifting  from  the 
consumption  of  green  tea  to  that  of  black  is  quite 
evident  from  the  above  tables  and  also  from  a 
comparison  of  my  previous  annual  reports. 

While  it  is  true  that  Java  has  furnished  much 
of  the  increase  in  black  teas  this  year,  due  to  the 
low  price  of  Java  teas  on  this  market  because  of 
the  embargoes  of  Great  Britain  and  Australia  on 
all  teas  except  those  produced  in  the  British  Col- 
onies, it  is  interesting  to  note  that  we  imported 
more  than  2,oco,ooo  pounds  of  black  tea  from 


China  and  more  than  15,500,000  pounds  from 
Ceylon  and  India  over  last  year. 

The  marked  decrease  in  the  examinations  made 
at  St.  Paul  during  the  last  fiscal  year  may  be 
explained  by  the  fear  felt  in  some  branches  of  the 
trade  that  Congress  contemplated  placing  a duty 
upon  tea.  St.  Paul  being  an  inland  port,  the 
importers  did  not  care  to  run  the  risk  of  having 
the  duty  placed  on  their  tea  while  it  was  en  route 
in  bonded  cars.  The  fear  of  a duty  also  explains 
the  increase  in  the  examinations  made  at  the 
ports  of  first  arrival,  particularly  San  Francisco 
and  Puget  Sound. 

Appeals  from  Examiners’  Findings 

During  the  year  there  were  153  cases  of  re- 
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JARDINE,  MATHESON  & CO.,  Ltd. 

Importers  of  all  classes  of  tea,  including 

Ceylons,  India s and  Javas 

63  WALL  STREET,  NEW  YORK 


IRWIN -HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Batavia,  Soerabaja,  Bandoeng  Medan  and 

Buildings  and  Semarang  Padang 

EXPORTERS  of  JAVA  TEA 

and  other  Dutch  East  Indian  Produce 

TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 

WRITE  TO  OUR  BATAVIA  HOUSE  AND  ASK  TO  BE  PLACED  ON 
MAIL  LIST  TO  RECEIVE  OUR  JAVA  MONTHLY  PRODUCE  REPORT 
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jection  at  all  ports;  of  this  number,  94,  or  61  per 
cent,  were  appealed  by  the  importers  to  the  Board 
of  Tea  Appeals,  and  in  59  cases,  or  39  per  cent, 
no  appeals  were  taken  from  the  findings  of  the 
tea  examiners. 

During  the  last  fiscal  year,  out  of  87  cases 
acted  upon  by  the  Board  of  Appeals,  in  63  cases, 
or  72  per  cent,  the  findings  of  the  tea  examiners 
were  sustained,  and  in  6 cases,  or  7 per  cent,  the 
examiners  were  partly  sustained,  and  in  18  cases, 
or  21  per  cent,  the  findings  were  reversed.  The 
87  cases  represented  23,456  packages,  of  which 
4029,  or  17  per  cent,  were  finally  admitted,  and 
19,427  packages,  or  83  per  cent,  were  finally  re- 
jected. 

Conclusion 

The  writer  has  no  recommendations  to  offer 
for  amendments  or  material  change  in  the  tea 
regulations.  It  is  believed  that  the  service  as  now 
conducted  under  these  regulations  is  efficient  and 
assures  the  consumer  the  protection  contemplated 
by  the  law. 

Respectfully  submitted, 

(Signed)  George  F.  Mitchell, 
Supervising  Tea  Examiner. 


MISCELLANEOUS  TRADE  NEWS 

<1  A department  covering  the  activities 
and  developments  of  the  manufacturing 
tea,  coffee,  spice  and  fine  grocery  interests 
and  the  supply  trades. 


COFFEE  FIRMS  ACCUSED 

Federal  Trade  Commission  Enters  Complaint 
Against  Seattle  Grocers’  Association 
and  Five  Wholesalers 

[from  a staff  correspondent] 

Washington,  D.  C.,  Oct.  24,  1918. 
F'VECLARING  that  it  has  reason  to  believe  that 
officers  and  members  of  the  Washington  Re- 
tail Grocers’  and  Merchants’  Association,  Seattle, 
are  “wrongfully  and  unlawfully  engaged  in  a 
combination  or  conspiracy  among  themselves”  to 
suppress  free  competition  in  the  ^sale  of  coffee, 
the  Federal  Trade  Commission,  “in  the  interest 
of  the  public,”  to-day  issued  formal  complaint 
against  the  organization. 

At  the  same  time  complaints  were  served  on 
five  Seattle  wholesalers,  alleging  efforts  to  sup- 
press free  competition  by  forcing  retailers  to 
maintain  standard  resale  prices,  and  refusing  to 
sell  to  dealers  who  insist  upon  reselling  at  their 


own  prices.  The  firms  are : The  Seattle  Grocery 

Company;  Closset  & Devers,  Inc.;  The  National 
Grocery  Company ; The  Rogers  Company,  and 
Schwabacher  Bros.  & Co.,  Inc. 

The  complaint  against  the  association,  which 
embraces  a majority  of  wholesale  and  retail  cof- 
fee dealers  in  the  State,  alleges  that  for  more 
than  two  years  past  it  has  “induced,  coerced  and 
compelled”  wholesale  coffee  dealers  throughout 
Washington  to  adopt  and  maintain  a system  of 
fixing  certain  specified  standard  prices  at  which 
their  coffees  shall  be  resold  by  dealers.  The  con- 
spiracy, the  Commission  alleges,  “was  calculated 
and  designed  to,  and  did,  exclude  wholesale  deal- 
ers from  free,  open  and  untrammeled  competition 
in  interstate  commerce  in  the  sale  of  their  coffee 
within  Washington.” 

Among  the  “means  and  methods”  employed  the 
Commission  alleges  the  following : Refusing  to 

sell  coffee  to  dealers  who  refuse  to  resell  at  the 
specified  standard  resale  prices  fixed  by  the  asso- 
ciation ; publication  of  articles  in  the  association’s 
organ  urging  retailers  to  boycott  wholesalers 
from  other  States  who  refused  to  maintain  the 
specified  standard  resale  prices  enforced  by  the 
Washington  association,  and  boycotting  coffee 
dealers  engaged  in  interstate  commerce  who  are 
not  members  of  the  association  and  who  refuse 
to  maintain  the  specified  standard  resale  prices. 

The  association  and  five  wholesale  firms  named 
were  cited  to  appear  before  the  Commission, 
in  Washington  December  5.  L.  M.  L. 

CHINESE  FIRM  OPENS  U.  S.  OFFICE 

James  Y.  Tong,  who  investigated  tea  condi- 
tions in  the  United  States  about  a year  ago,  re- 
cently returned  to  New  York  from  China,  and 
has  opened  an  office  at  104  Front  'street  as  repre- 
sentative of  the  Chinese  Tea  Company,  Ltd. 

The  Chinese  Tea  Company  plans  to  improve 
the  quality  of  the  tea  they  will  send  to  this 
country,  with  a view  of  building  up  a direct 
trade.  It  has  been  rumored  that  this  concern  is 
preparing  to  sell  direct  to  consumers,  but  this  Mr. 
Tong  denies.  However,  the  company  is  now 
conducting  a mail-order  tea  business  in  France 
and  England  from  its  Shanghai  office,  which  is 
understood  to  have  been  brought  about  by  the 
official  control  of  tea  in  those  countries. 


DUTCH  EAST  INDIES  TEA  EXPORTS 
Java  and  Madura  exported  during  the  first 
three  months  of  this  year  5,302  metric  tons  of 
tea,  4,439  tons  of  which  came  to  the  United 
States. 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


Java-Holland-America  Trading  Company 

(Java-Holland-Amerika  Handels  Compagnie) 

Importers  of  Java  Tea 

AND  OTHER  DUTCH  EAST  INDIAN  PRODUCE 

ROTTERDAM  NEW  YORK  JAVA 

No.  8 BRIDGE  STREET 

Direct  all  correspo.idence  to  the  New  York  Office 


EPPENS,  SMITH  COMPANY 

Importers  and  Jobbers 

COFFEES  and  TEAS 

267-269-271  Washington  St.,  103-105-107  Warren  St., 

124  Front  St.,  New  York 

JAVA  and  SUMATRA 
COFFEES 

SPOT  AND  AFLOAT 

Offering  some  choice  lots . Ask  for  Samples 
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MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


CLARENCE  A.  FAIRCHILD,  of  C.  A.  Fair- 
child  & Co.,  1 19  Front  street,  New  York,  was 
elected  vice-president  of  the  New  York  Coffee 
and  Sugar  Exchange,  on  October  29,  to  fill  the 
vacancy  created  by  the  election  of  Stephen  A. 
Door  to  the  presidency.  Mr.  Fairchild  bought  the 
Exchange  seat  of  H.  E.  Fenske  on  October  25 
for  $3,200. 

JOHN  E.  KING,  of  the  King  Koffee  Kom- 
pany,  Indianapolis,  was  in  New  York  during  the 
•month,  ostensibly  on  a coffee-buying  trip. 

CHARLES  L.  MEEHAN,  of  the  coffee  firm 
of  P.  C.  Meehan  & Co.,  New  York,  is  now  a 
member  of  the  New  York  Coffee  and  Sugar  Ex- 
change. Mr.  Meehan  is  one  of  the  most  popular 
coffee  men  in  Front  street. 

JOHN  N.  CREED,  in  charge  of  Carter,  Macy 
& Co.’s  package  department  in  New  York,  re- 
turned late  in  October  from  a six  months’  trip 
among  tea  buyers  in  South  America. 

M.  H.  GASSER,  of  the  Gasser  Coffee  Com- 
pany, Toledo,  Ohio,  was  seen  in  Front  street,  New 
York,  during  October. 

C.  H.  PICKENS,  of  Paxton  & Gallagher  Com- 
pany, Omaha,  visited  his  business  friends  in  the 
New  York  coffee  district  during  the  month. 

A.  E.  DIGMAN,  of  Closset  & Devers,  Port- 
land, Ore.,  came  East  about  the  middle  of  Oc- 
tober to  look  over  the  coffee  and  machinery  mar- 
kets on  the  Atlantic  Coast.  He  visited  the  trade 
in  New  York  and  Philadelphia. 


OBITUARY 


George  Conrad  Cholwell 
George  Conrad  Cholwell,  head  of  the  tea  brok- 
erage firm  of  George  C.  Cholwell  & Co.,  New 
York,  died  October  9 at  South  Norwalk,  Conn., 
at  the  age  of  69  years.  Mr.  Cholwell  was  one 
of  the  oldest  tea  men  in  active  business  in  this 
country,  and  was  well  known  among  factors  in 
the  Far  East.  Born  December  1,  1849,  he  started 


his  tea  career  with  Stanton,  Sheldon  & Co.,  New' 
York,  in  1868.  In  1876  he  started  his  own  busi- 
ness. In  the  following  year  he  organized  the  firm 
of  Hamilton  & Cholwell,  which  in  May,  1898,  was 
reorganized  as  Cholwell,  Hamilton  & Co.,  consist- 
ing of  Mr.  Cholwell,  John  F.  Hamilton  and  E.  A. 
Nathan.  This  firm  was  succeeded  later  by  the 
present  partnership  of  George  C.  Cholwell  & Co., 
which  was  composed  of  Mr.  Cholwell  and  Mr. 
Nathan. 

Mr.  Cholwell  was  a director  of  the  Tea  Asso- 
ciation of  the  United  States  of  America,  of  the 
Lower  Wall  Street  Business  Man’s  Association 
and  other  trade  organizations. 


Wilson  Samuel  Rice 

Wilson  Samuel  Rice,  president  of  E.  B.  Millar 
& Co.,  Chicago,  importers  of  teas,  coffees  and 
spices,  died  at  his  home,  5121  Kirkwood  avenue, 
Chicago,  on  September 
28.  Mr.  Rice  was 
widely  known  in  the 
national  tea  and  coffee 
trades,  having  been 
connected  with  E.  B. 
Millar  & Co.  contin- 
uously since  he  was  18 
years  of  age.  He  was 
born  at  Becket,  Mass., 
in  1864,  moving  to  Illi- 
nois when  a youth. 

He  rose  through  the 
various  house  positions 
of  Millar  & Co.  until 
he  became  president  in 
1913.  It  was  in  that  year  also  that  he  was  chosen 
one  of  the  directors  of  the  National  Coffee  Roast- 
ers’ Association,  in  which  organization  he  con- 
tinued to  play  an  important  part  up  to  the  time 
of  his  death. 

Mr.  Rice  is  survived  by  his  widow  and  a son, 
Joseph  W.  Rice. 


Milton  W.  Or  me 

Milton  W.  Orme,  salesman  for  Arnold  Dorr 
& Co.,  New  York,  coffee  importing  house,  died 
October  10  at  the  age  of  52  years.  Mr.  Orme  was 
well  known  in  the  green  coffee  business,  along 
the  Atlantic  coast  particularly,  through  his 
former  connection  as  partner  with  the  old  coffee 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  i.  gahris,  p res.  SEBRING,  OHIO 


November,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


463 


BUSINESS  WITH  PORTUGAL 

Specialty  in 

Teas,  Coffees  and  Cocoas 

Importers  and  Exporters 


SOCIEDADE  PORTUGUESA  IMPORTA- 
DORA  AND  EXPORTADORA  Lda. 

(Portuguese  Import  and  Export  Co.,  Ltd.) 
Head  Office: 

Rua  dos  Douradores,  83,  LISBON 
London  Office:  63,  Crutched  Friars,  E.  C.  3 
Agencies  all  over  the  world 


HUNT  & CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 


JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


Trade  Mark  Reg-.  U.  S.  Pat.  Off.  No.  105,557 


New  season’s  genuine  “Fuji” 
now  ready.  Inquire  for  samples 
and  prices  on  the  celebrated 
marks 


APPLY  TO 

CHARLES  de  CORDOVA 

SOLE  AGENT  for  UNITED  STATES  (East 
of  Denver)  and  CANADA  of  THE  FUJI 
COMPANY,  SHIDZUOKA,  JAPAN. 

78  WALL  STREET,  NEW  YORK 


EXPORTERS 

THE  FOREIGN  AND  HOME  PRODUCTS  CORP’N 

93  FRONT  ST.,  N.  Y.  CITY  ’Phone  Hanover  1070 

Desires  to  QUOTE  PRICES  and  to  SUBMIT  SAMPLES  of 


Packed  to  Suit  Export  Buyers 


Leads  and  Tins 
1 

pound  packages. 


Caddies  and  Boxes 
Lead  Lined 
5 lbs.  to  25  lbs. 
Iron  strapped. 


Original  Boxes 
Half  Chests 
Cases 

Iron  strapped. 
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importing  linn  of  Sutton  & Vansant,  of  New 
York,  and  later  with  the  Lowry  Coffee  Company, 
Philadelphia. 


Wilbur  E.  Cook 

Wilbur  E.  Cook,  manager  of  the  import  de- 
partment of  the  Vulcan  Trading  Corporation  and 
the  Vulcan  Steel  Products  Company,  Inc.,  New 
York,  died  October  7 at  his  Staten  Island  home. 
He  was  37  years  old.  Mr.  Cook  was  at  one  time 
manager  of  a coffee  plantation  in  Mexico,  later 
in  the  coffee  department  of  W.  R.  Grace  & Co., 
New  York,  and  prior  to  his  connection  with  the 
Vulcan  Trading  Corporation  was  manager  of  the 
import  department  of  Gaston,  Williams  & Wig- 
more. 


Alexander  Campbell 

Alexander  Campbell,  senior  member  of  Alex- 
ander Campbell  & Co.,  China  tea  exporters, 
Shanghai,  died  October  18  at  St.  Brannocks,  East- 
bourne, England. 


PURE  FOOD  LAW  VIOLATIONS 


Notices  of  Judgments  Under  the  Food  and 
Drugs  Act  Issued  Recently  by  the 
Department  of  Agriculture 

rT',HE  United  States  Department  of  Agriculture, 
A Bureau  of  Chemistry,  recently  issued  the  fol- 
lowing notices  of  judgment  under  the  Food  and 
Drugs  Act : 

Vanilla  Extract 

Vanilla  extract  labeled  “Prime  Vanilla  Extract, 
made  from  the  extractive  matter  of  prime  vanilla 
beans  and  sweetened  with  cane  sugar,  aged  in 
wood,  made  by  the  Hudson  Mfg.  Co.,  U.  S.  A.” 
Adulterated  with  imitation  vanilla  extract  and 
misbranded,  in  that  the  label  represented  that  the 
article  was  genuine  vanilla  extract.  Shipped  by 
the  Hudson  Manufacturing  Company,  Chicago, 
about  June  21,  1912.  Plea  of  guilty;  fine,  $50 
and  costs. 

Compound  Vanilla 

Compound  vanilla  labeled  in  part,  “Compound 
Vanilla.  * * *”  Adulterated  with  vanillin  and 
coumarin  and  misbranded,  in  that  the  label  was 
false.  Shipped  by  John  N.  Hickok  & Son,  New 
York,  on  September  12,  1914.  Plea  of  guilty; 
fine,  $25. 


Olive  Oil 

Olive  oil  labeled  in  part,  “Specialty  Lucca  Olive 
Oil,  Extra  1 Callisto  Francesconi  Lucca,  Italy. 
* * * Adulterated  with  at  least  25  per  cent 

cottonseed  oil  and  misbranded,  in  that  the  state- 
ment “Olive  Oil”  was  false.  Shipped  by  J. 
Marcus,  Newark,  N.  J.,  on  or  about  November  17, 
1915.  Decree  of  condemnation  and  forfeiture; 
released  on  $900  bond. 

Pepper 

Pepper  labeled  in  part  “Strictly  Pure  Black 
Pepper.  * * * Adulterated  with  pepper  shells 

and  misbranded,  in  that  the  label  was  false. 
Shipped  by  C.  F.  Blanke  Tea  & Coffee  Company, 
St.  Louis,  October  15,  1914.  Plea  of  guilty;  fine, 
$60  on  three  counts. 

Coffee  Essence 

Misbranding  of  “Floto’s  Essence  Coffee,” 
shipped  by  George  Floto’s  Sons,  Brooklyn,  N.  Y. 
Product  found  to  be  a mixture  of  roasted  cereal 
and  sugar  or  molasses,  and  labeled  so  as  to  mis- 
lead purchasers  into  the  belief  that  it  was  essence 
of  coffee,  when  in  truth  it  was  not.  Plea  of 
guilty;  fine,  $10. 

“Chicorine” 

Misbranding  and  adulteration  of  “Chicorine,” 
shipped  by  the  Floto  Chicorine  Company,  New 
York,  N.  Y.  Misbranded  because  label  indicated 
that  product  contained  chicory,  when  in  truth  it 
did  not,  but  consisted  largely  of  charred  cereals. 
Plea  of  guilty;  fine,  $25. 

Coffee 

Adulteration  of  coffee,  shipped  by  Abe  Azen, 
Indianapolis,  Ind.  Coffee  chaff  had  been  substi- 
tuted in  part  for  coffee.  Plea  of  guilty ; fine,  $25 
and  costs. 

Coffee  shipped  by  the  Kellum  Coffee  & Manu- 
facturing Company,  Kansas  City,  Mo.,  found  to 
be  adulterated  with  chicory  and  misbranded.  Plea 
of  guilty;  fine,  $20  and  costs. 

Pepper 

Pepper  shipped  by  Hudson  & Gram  Company, 
Portland,  Ore.,  and  labeled  in  part  “H.  & G.  Brand 
Pepper,”  found  to  be  adulterated  with  sand  and 
added  pepper  shells  and  misbranded.  Plea  of 
guilty ; fine,  $20. 

Pepper  shipped  by  the  Newton  Tea  & Spice 
Company,  Cincinnati,  Ohio,  found  to  be  adulter- 
ated with  pepper  shells  and  misbranded.  Plea  of 
guilty;  fine,  $600.  Another  shipment  of  pepper 
by  this  company  was  found  similarly  adulterated 
and  condemned  and  sold  at  public  auction. 

Black  pepper  labeled  in  part  “Banquet  Brand 
Ground  Black  Pepper.  McCormick  & Co.,  Balti- 
more, Md.,”  found  to  be  adulterated  with  pepper 


Thos.  P.  Monahan  G.  A.  Schmidt 

formerly  of  F.  W.  Markham  & Co.  formerly  of  J.  H.  Thompson  Coffee  Brokerage  Co. 

MONAHAN  BROKERAGE  COMPANY 

(Incorporated) 

SOG  South  7th  Street,  St.  Louis,  IVIo. 

IF  YOU  WANT  “SERVICE”,  Don't  fail  to  command  us. 
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fdward  N.  Hurley, 

whi/e  Chairman 
Federal  Trade  Commission 


^ ome  of  Ihe  most 
JJ*  meritorious  goods 
ever  advertised  have 
failed  to  sell  simply 
because  they  were  not 
out  up  in  an  attrac- 
tive form  or  were 
carelessly  packed 


THOMAS  M ROYAL  8c  CO 

Bryn  Mawr  Pennsylvania 

|^[ake  Ihe  most  successful 
packages  ever  used,  by  the 
Coffee  and.  Tea  trade. 
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shells  and  misbranded.  Condemned  and  de- 
stroyed. 

Oil  of  Lemon 

Oil  of  lemon  labeled  in  part  “Magnus  & Lauer 
* * * Oil  Lemon  * * * 139-141  Fremont 

Street,  San  Francisco.  * * *”  Found  to  be 
adulterated,  in  that  washed  lemon  oil  and  other 
essential  oils  had  been  substituted  in  part  for 
lemon  oil  and  misbranded.  Plea  of  guilty ; fine, 

$25. 

Terpeneless  Extract  of  Lemon 

A product  labeled  in  part  “Terpeneless  Extract 
of  Lemon.  * * * Gray-McLean  & Percy,  113- 
1 15  Fourth  Street,  North,  Portland,  Oregon,” 
found  to  be  misbranded  and  adulterated  with  an 
artificially  colored  and  diluted  hydroalcoholic 
solution  of  citral.  Plea  of  guilty;  fine,  $ico. 

Vanilla  Extract 

Vanilla  extract  labeled  in  part  “Pure  Extract 
Vanilla  Bean,  manufactured  by  Dr.  N.  H.  Shearer 
& Co.,  York,  Penna,”  found  to  be  adulterated  with 
alcohol,  water,  sugar,  coloring  matter  and  not 
containing  any  appreciable  amount  of  extract  of 
vanilla  bean.  Plea  of  non  vult;  fine,  $5. 

Tea 

Tea  shipped  by  the  Consolidated  Tea  Company, 
New  York,  N.  Y.,  and  labeled  in  part  “White 
Lily' Ceylon  Tea,”  found  to  be  adulterated,  in  that 
it  contained  a combination  of  either  Ceylon  or 
India  teas,  possibly  both,  together  with  approxi- 
mately one-third  of  Congou  tea  and  misbranded. 
Plea  of  guilty;  fine,  $25. 

Cocoa 

Cocoa  shipped  by  the  Meyer  & Carmody  Im- 
port Company,  Hoboken,  N.  J.,  and  labeled  in  part 
“Jersey  Pride  Brand  Cocoa,”  found  to  be  adul- 
terated with  cocoa  shells  and  misbranded.  Con- 
demned and  destroyed. 

Cocoa  shipped  by  T.  M.  Duche  & Sons,  New 
York,  N.  Y.,  found  to  be  adulterated  by  at  least 
14  per  cent  added  cocoa  shells.  Condemned  and 
destroyed. 

Gelatin 

Gelatin  shipped  by  Armour  & Co.,  Chicago, 
found  to  be  adulterated  with  copper  and  zinc. 
Released  to  claimant  on  payment  of  costs  of  pro- 
ceedings and  execution  of  a $500  bond. 

Alimentary  Paste 

An  alimentary  paste  shipped  by  the  Seattle 
Macaroni  Manufacturing  Company,  Seattle, 
Wash.,  and  labeled  “Venetia  Brand  Supreme 
Quality  Italian  Style  Lasagnette,”  found  to  be 
artificially  colored  to  conceal  its  inferiority  and 
misbranded.  Plea  of  guilty;  fine,  $50. 


MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


INDIA’S  FOREIGN  TEA  IMPORTS 


Planters  Want  Protection  Against  Java  and 
Ceylon  Competition  in  India,  and  Pro- 
test to  Their  Government 


[special  correspondence] 

Colombo,  Ceylon,  Aug.  10,  1918. 

' I iHERE  is  much  bitterness  in  India  over  the 
A handicap  to  the  industry  by  the  considerable 
imports  of  foreign  tea.  The  feeling  has  been 
given  vent  to  by  the  Central  Travancore  P.  A. 
(Planters’  Association)  held  last  month.  Only 
a portion  of  the  tea  produced  in  India  is  exported 
under  the  control  scheme,  and  the  balance  has  to 
find  a market  locally.  The  Indian  Tea  Associa- 
tion imposed  a special  cess  to  be  expended  in 
popularizing  Indian  tea  and  finding  markets  for 
it.  The  war  has  practically  stopped  its  Cess  Com- 
mittee operations  in  America,  Canada  and  else- 
where. The  only  country  the  committee  is  work- 
ing in  is  India. 

The  commonwealth  government  came  to  the 
relief  of  the  Indian  tea  industry  by  prohibiting 
the  import  of  Java  teas  in  order  to  find  a market 
in  Australia  for  British-grown  teas  from  India. 
It  would  have  been  thought  that  the  Government 
of  India  would  have  been  only  too  ready  to  do 
the  same  themselves.  But  the  trade  returns  con- 
tinue to  show  large  imports  of  tea  into  India. 
Much  is  Ceylon  tea;  but  much  is  from  Java.  In 
the  case  of  Ceylon  the  objection  is  due  to  the  fact 
that  imports  of  Indian  tea  into  Ceylon  are  taxed, 
while  the  Government  of  India  refuse  to  impose 
a similar  tax  on  Ceylon  tea  imported  into  Tndia. 

With  regard  to  Java  the  objection  is  to  a 
foreign-grown  competing  with  a British-grown 
product.  The  Government  of  India  said  they  did 


PHOSPHATE 

For  Baking  Powder  and  Prepared  Flour 
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T5he  TIN  CANS  JOIN  the  ARMY 

The  remaining  Tin  Cans  have  been  drafted  for  overseas  duty. 
They  have  gone  to  help  lick  the  Hun. 

Never  in  recent  years  have  they  been  so  hard  to  get  hold  of. 
Never  have  they  been  in  such  great  demand.  Never  has  their 
price  been  so  high. 

But  Uncle  Sam  needs  them  more  than  do  the  rest  of  us  at 
home.  So  the  Government  has  ordered  that,  wherever  phys- 
ically possible,  all  food  products  shall  be  packed  in  some 
other  kind  of  container. 

What  are  you  going  to  use  in  place  of  Tin? 

Have  you  considered  and  investigated  ^he  UNION 
DUPLEX  BAG. 

Food -Packers  have  come  more  and  more  to  use  our  Fancy 
Duplex  Bag  because  of  its  clean-cut  attractiveness,  and  be- 
cause it  so  adequately  fulfils  the  requirements  of  a good 
food-container. 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request ) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


468 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


November,  1918 


not  propose  to  take  any  action,  as  the  quantity  of 
Java  tea  imported  was  negligible.  The  subject 
is  coming  up  at  the  coming  annual  meeting  of 
the  United  P.  A.  (Planters’  Association)  of 
South  India  at  Madras  shortly.  During  1917  no 
less  than  7,271,092  pounds  of  tea,  valued  at  £293,- 
882,  were  imported  into  India  to  compete  with 
the  local  product.  C.  O. 


HELP  FOR  PORTO  RICO  COFFEE 

National  Association  of  Coffee  Growers  Wants 
a Tariff  or  Excise  Duty  Imposed  on 
Foreign-Grown  Product 

[from  a staff  correspondent] 

San  Juan,  Porto  Rico,  Oct.  11,  1918. 
TOURING  the  past  week  the  announcement  that 
Porto  Rico  coffee  had  reached  14^  heartened 
and  cheered  up  the  growers  here,  who  have  com- 
menced to  despair  of  success  crowning  their 
agitation  for  a tariff  or  excise  duty  on  foreign 
product.  Members  of  the  National  Association 
of  Coffee  Growers  have  confessed,  however,  that 
the  prospect  of  getting  Congress  to  put  a duty 
on  foreign-grown  coffee  is  very  small.  Still  the 
propaganda  will  not  he  abandoned  as  long  as 
there  is  the  slightest  chance  of  gaining  the  end 
sought. 

A full  statement  of  the  Porto  Rico  growers’ 
case  for  a protective  tariff  was  made  recently  by 
X.  Mariani,  of  Ponce,  in  a letter  to  Resident 
Commissioner  Cordova  Davila. 

Mr.  Mariani  points  out  that  since  Hawaiian  cof-  . 
fee  growers  find  themselves  in  the  same  economic 
conditions  as  the  Porto  Rican,  the  two  islands 
should  make  common  cause.  Next  the  writer 
calls  the  Resident  Commissioner’s  attention  to  the 
fact  that  though  living  under  a system  of  protec- 
tion from  which  practically  all  other  industries 
receive  a great  benefit,  the  coffee  men  receive 
nothing,  while  their  product  is  subjected  at  the 
present  time  to  especially  severe  difficulties.  Since 
coffee  growers,  and  all  engaged  in  the  coffee  in- 
dustry, are  forced  by  our  protective  tariff  to  con- 
tribute to  the  wealth  of  those  engaged  in  other 
industries,  for  instance,  it  would  seem  as  if  the 
former  were  being  done  grave  injustice.  Mr. 


Mariani’s  third  point  is  that  Porto  Rico  coffee 
ought  not  to  have  to  wait  for  the  reopening  of  the 
enemy  markets  of  Austria,  Germany  and  Bul- 
garia to  find  profitable  sales. 

“Do  you  not  consider  it  regrettable,”  he  asks, 
“that  while  Porto  Rico  is  ready  to  shed  its 
blood,  and  may  yet  shed  it  in  Europe,  we  may 
have  to  seek  an  enemy  market  to  sell  a Porto  Rico 
product?” 

This  is  not  entirely  a sentimental  question,  the 
writer  maintains,  but  in  the  post-bellum  economic 
arrangements  it  may  be  a practical  one.  Nothing 
would  be  more  appropriate  than  to  have  the 
American  market,  because  even  though  this  was 
• brought  about  by  a preferential  tariff,  it  would 
be  no  way  different  from  the  duty  of  $2  a quintal 
on  foreign  rice  which  in  the  beginning  of  the 
American  occupation  forced  Porto  Rico  to  con- 
sume the  Louisiana  product. 

Mr.  Mariani  believes  increased  pay  for  laborers 
means  a greater  strain  on  the  producer,  and 
unaided  coffee  will  in  time  be  unable  to  survive; 
The  objection  that  a tariff  or  excise  tax  on  foreign 
coffee  in  favor  of  Porto  Rico  would  be  unjust 
discrimination  against  South  American  countries, 
above  all  Brazil,  with  which  we  wish  to  cultivate 
good  relations,  is  denied  by  Mr.  Mariani  on  two 
grounds.  First,  he  says  a tax  on  the  foreign 
grown  product  is  not  making  discrimination  but 
simply  a just  preference  for  a national  product. 
In  the  second  place,  Porto  Rico  deserves  such 
treatment,  because  the  island  is  one  of  the  best 
customers  of  the  United  States,  buying  90  per 
cent  of  her  imports  there  and  shipping  her  ex- 
ports to  the  same  place,  whereas  the  South  and 
Central  American  countries  buy  all  they  possibly 
can  in  Europe.  Harwood  Hull. 


HOW  TEA  PLANTERS  ARE  FARING 
One  of  the  first  of  the  British  tea  companies 
to  issue  its  annual  report  is  the  Lebong.  Cover- 
ing, as  the  report  does,  a period  of  such  an  ex- 
ceptional character  in  the  history  of  the  industry, 
it  is  of  more  than  customary  interest.  If  the 
result  of  this  company  proves  a trustworthy  guide 
the  effect  of  these  varying  influences  has  been  less 
serious  than  had  been  feared  in  some  quarters, 
for  the  profits  for  1917  are  returned  at  $98,135, 
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“CANWOOD” 
FIBRE  CANS 

TIN-TOP-AND-BOTTOM 

“THE  TIN  CAN'S  ONLY  RIVAL ” 

For  Strength , Appearance  and  Keeping  Qualities 

SANCTIONED  BY  WAR  INDUSTRIES  BOARD 

A letter  from  the  War  Industries  Board,  (Fibre 
board  and  container  section)  dated  October  7,  1918, 
says:  “ It  is  not  the  desire  of  this  section  to  eliminate 

the  use  of  the  tin  top  and  bottom  container.  We 
rather  encourage  the  use  of  such  containers,  as  it 
is  our  opinion  from  general  observation  that  all 
types  will  be  needed  to  meet  the  demand  made  by 
the  substituting  fibre  for  tin  containers.” 

These  containers  have  been  in  general  use  for  Tea,  Coffee,  Spice,  Cocoa  and 
Dry  Products  for  over  15  years.  They  are  damp,  dust  and  grease-proof. 

Capacity,  up  to  5 lbs.  and  10  lbs.  Slip  cover,  Friction  tops,  Sifting  tops, 
Screw  caps. 

Square  and  Oblong  Shapes;  also  Round 

Delivered  labelled  and  ready  packed  in  standard  fibre  or  wooden  shipping 
cases,  if  desired. 


THE  CANISTER  COMPANY  OF  NEW  JERSEY 

PHILLIPSBURG,  N.  J. 

New  York  Office 
17  BATTERY  PLACE 
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against  $80,475  for  the  preceding  twelve  months, 
and,  including  $36,500  brought  forward,  there  is 
an  , increase  of  over  $30,000  in  the  disposable  bal- 
ance. 

The  results,  however,  hardly  admit  of  a 
fair  comparison,  for  in  the  previous  report  the 
directors  forecasted  a further  dividend  payment 
should  the  sale  of  tea  then  on  hand  prove  re- 
munerative. This  was  evidently  the  case,  a sum 
of  $38,205  figuring  in  the  revenue  account  as  the 
difference  between  the  amount  at  which  this  sur- 
plus stock  stood  in  the  balance  sheet  and  the  price 
it  ultimately  realized.  The  board  accordingly  de- 
clared the  balance  dividend  in  question,  and  in 
addition  interim  and  final  dividends  of  5 per  cent 
each,  together  with  a bonus  of  5 per  cent,  making 
in  all  20  per  cent,  though  as  5 per  cent  was  on 
account  of  1916  the  year’s  distribution  must  be 
set  down  at  15  per  cent.  Including  the  balance 
dividend  the  return  for  1916  was  20  per  cent. 
Reserve  fund  against  excess  profits  is  credited 
with  $35,000,  against  $15,000,  and  $34,045  is  car- 
ried forward.  Costs  were  higher  at  16.30  cents 
per  pound,  while  the  price  for  the  tea  sold  de- 
clined by  2.22  cents  to  23.78  cents.  Profit  being 
thus  appreciably  lower  at  7.48  cents  the  larger 
earnings  were  evidently  due  to  the  deferred  sales 
alluded  to.  T.  R. 


CEYLON  TEA  EXPORTS  DECLINE 
The  great  decrease  in  shipments  from  Ceylon 
to  the  United  States  during  the  second  quarter  of 
1918  is  generally  attributed  to  the  rulings  of  the 
American  War  Trade  Board.  The  total  amount 
of  Ceylon  tea  shipped  to  this  country  in  the  period 
stated  was  3,601,610  pounds,  as  compared  with 
5,401,529  in  the  corresponding  period  of  1917. 
Tea  waste  exports  also  declined,  from  378,910 
pounds  in  the  1917  quarter  mentioned  to  105,039 
pounds  in  the  1918  period. 


THE  BAHIA  CACAO  CROP 

The  1918-19  Yield  is  Not  Expected  to  Ex- 
ceed Last  Year’s  Production,  But  Planters 
Are  Pessimistic  Over  Outlook 

[special  correspondence] 

Bahia,  Brazil,  Aug.  19,  1918. 
HTHE  statistics  for  the  crop  year  which  ended 
in  April  show  Bahia’s  cocoa  crop  for  1917-18 
to  have  been  800,678  bags  of  132  pounds  each. 

It  is  estimated  that  the  yield  for  1918-19  will 
not  be  over  800,000  bags.  The  crop  is  of  good 
quality,  but  is  rather  backward.  The  trees  in 
some  sections  have  been  attacked  by  a small  in- 
sect which  affects  their  production.  The  Govern- 
ment is  co-operating  with  the  planters  to  rid  the 
district  of  this  pest.  If  proper  steps  are  taken 
it  can  be  overcome.  The  receipts  to  date  for  this 
vear  have  been  104,801  bags. 

Probable  receipts  from  August  to  December  are 
placed  at  550,000  bags.  Deducting  the  quantity 
which  may  be  allowed  to  be  imported  into  the 
United  States  and  the  exports  to  South  American 
countries  and  to  other  parts  of  Brazil,  will  leave 
a stock  here  of  about  350,000  bags.  It  is  reported 
that  France  will  permit  the  importation  of  100,- 
000  bags,  and  that  the  Brazilian  Government  is 
arranging  a steamer  to  transport  this  cocoa. 

Superior  cocoa,  in  storage  here,  will  become 
weeviled  about  ten  months  after  it  is  placed  in 
a warehouse;  regular  (good)  cocoa  will  go  bad 
in  about  six  months.  Many  planters  think  that  if 
the  existing  situation  continues,  with  practically 
no  outlet  for  the  crop,  it  will  not  pay  to  harvest  it. 

A.  G.  C. 


COCOA  IN  COCHIN  CHINA 
A correspondent  in  Madras,  India,  states  that 
experiments  with  cocoa  seedlings  are  to  be  un- 
dertaken by  a rubber  company  in  Cochin  China. 


When  in  the  market  for  bulk  coffees  let  us 
quote  and  submit  samples. 

A large  assortment  of  quality  coffees  to 
select  from. 

B.  FISCHER  ®.  CO.,  Inc. 

IMPORTERS 

Tea— Coffee— Spice— Rice  NEW  YORK  CITY 
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Lincoln  Said  You  Couldn’t  Fool  All 
Of  The  People  All  Of  The  Time 

Many  claims  are  being  made  for  the  cheap  types  of  paper  containers,  cartons, 
etc.,  which  cannot  be  substantiated  in  practice.  A carton  or  spiral  tube  surface- 
coated  with  paraffin  or  surface-lined  with  parchment  will  absolutely  not  hold 
and  conserve  aromatic  products  such  as  coffee  as  compared  to  tin  cans. 

Packers  of  packaged  coffee  who  think  otherwise  are  only  fooling  themselves 
and  possibly  (for  a short  time)  the  consuming  public.  In  time  a reaction  is 
bound  to  come  and  the  good  will  value  attending  the  brand  of  coffee  imperfectly 
packaged  be  seriously  injured.  Coffee  quickly  goes  stale  in  such  package^. 
Mrs.  Consumer  may  not  know  the  cause  but  she  will  remember  the  name  of  the 
brand  that  failed  to  satisfy  and  quickly  change  her  allegiance  to  one  that  does. 

A natural  query  to  such  coffee  packers  is  “if  the  proper  conservation  of  your 
product  on  the  grocer’s  shelves  and  in  the  consumer’s  kitchen  cuts  so  little 
figure  wThv  did  you  ever  use  tins?” 


is  the  trade  name  of  a package  that  is  practically  a duplicate  of  a tin  can  ex- 
cept the  Napacan  is  made  entirely  of  paper.  It  is  manufactured  under  a scien- 
tific process  involving  a real  principle  by  which  its  impervious  qualities  are  built 
into  it.  For  products  for  which  it  is  suitable  the  Napacan  is  just  as  impervious 
as  tin,  in  fact  better  in  many  cases;  for  instance  the  Napacan  doesn’t  sweat. 

Another  achievement  involving  a principle  is  the  “Hermetic  Seal”  closure 
which  is  especially  recommended  for  Coffee.  This  closure  is  far  superior  to  the 
tin  slip  covers. 

In  appearance  the  Napacan  is  truly  the  “package  beautiful”  and  here  again 
its  beauty  is  “built  into”  it,  no  pasted  label  to  get  torn.  Its  handsome  appear- 
ance can  only  be  destroyed  by  destroying  the  package  itself. 

The  “Best  Looking  Package”  strongly  influences  Mrs.  Consumer  and  means 
much  on  the  grocer’s  shelves.  The  Napacan  is  a decided  asset  to  your  sales  and 
advertising  department. 

THE  PRICE 

is  under  the  cost  of  a tin  can,  the  package  the  Napacan  competes  with.  Com- 
parisons are  not  odious  to  the  Napacan.  We  will  gladly  pack  some  of  your  coffee 
in  Napacans  for  a comparative  test  with  the  same  coffee  packed  in  the  cheap 
forms  of  paper  containers  and  in  tins.  Then  let  the  “cup  test”  prove  the  result. 

To  packers  whose  output  is  sufficiently  large  and  who  so  desire  we  will  lease 
machines  on  a royalty  basis  enabling  you  to  manufacture  your  own  Napacans. 
In  this  way  you  obtain  a remarkable  can  (for  coffee,  baking  powder,  etc.)  at  a 
very  low  cost  and  your  packaging  problem  is  permanently  solved. 

Napacan  catalog,  samples,  etc.,  on  request. 

NATIONAL  PAPER  CAN  COMPANY 

576-598  Clinton  Street  MILWAUKEE,  WIS. 
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PUERTO  CABELLO’S  CACAO  TRADE 

[special  correspondence] 

Puerto  Cabello,  Venezuela,  Sept.  12. — The 
export  of  cacao  from  Puerto  Cabello  for  the  first 
eight  months  of  1918  was  3,798,920  pounds,  as 
compared  with  5,407,720  pounds  for  the  cor- 
responding period  of  1917.  The  decline  in  pro- 
duction has  probably  not  been  so  great,  however, 
as  would  appear  from  the  exports,  as  consider- 
able quantities  have  been  shipped  to  La  Guaira 
for  ultimate  exportation  to  France. 

Exports  from  this  port  during  1918  have  been 
almost  entirely  to  the  United  States.  Prices  have 
been  very  low,  reaching  a minimum  of  about 
8.7  and  7.7  cents  per  pound  for  the  first  and 
second  grades,  respectively.  Very  recently  there 
has  been  a sharp  recovery  to  12.3  and  10.9  cents, 
on  account  of  unexpected  opportunities  of  ship- 
ping to  France  via  Martinique,  so  that  local  prices 
have  actually  been  higher  than  those  in  New 
York.  This  is  due  to  the  very  small  stocks  ex- 
isting in  the  country.  F.  A.  H. 


GUADELOUPE  PLANTERS  ORGANIZE 


company  has  already  established  relations  with 
the  Sociedade  Importadora  de  Cafe  Lda.  of 
Lisbon,  which  imports  Brazil  coffee  direct  through 
its  branches  in  Sao  Paulo  and  Rio  de  Janeiro, 
the  Sociedade  de  Conservas  de  Peniche  Lda., 
packers  of  sardines  in  oil  under  the  brand  name 
of  “Appetituses,”  and  the  Empressa  Tartarica 
Portuguesa  Lda.,  dealers  in  wine  lees  and  argols. 
Alberto  Rocha  is  secretary  of  the  company,  with 
offices  at  Rua  dos  Douradores,  83,  Lisbon. 

A NEW  DUTCH  EAST  INDIAN  PAPER 

“The  Dutch  East  Indian  Archipelago”  is  the 
name  of  a commercial  monthly  review  published 
in  English  at  Buitenzorg,  Java.  The  first  number 
appeared  in  June,  1918,  and  was  devoted  to  ex- 
port and  import  news  and  statistics. 


SOME  COLOMBIAN  COFFEE  EXPORTS 
Last  year  11,807  metric  tons  of  coffee  were 
shipped  to  the  United  States  through  the  Pacific 
port  of  Buenaventura,  which  taps  the  rich  State 
of  El  Valle  in  Colombia. 


Some  of  the  principal  agriculturists  of  Guate- 
loupe,  among  whom  are  several  coffee,  cocoa  and 
vanilla  interests,  have  organized  the  Syndicat 
Professional  Agricole  de  la  Guadeloupe  et  De- 
pendances,  for  the  purpose  of  promoting  the  in- 
terests of  planters  and  exporters,  as  well  as  allied 
industries  in  that  country.  Emile  Isaac,  Point  a 
Pitre,  Guadeloupe,  is  the  secretary. 


A NEW  PORTUGUESE  COFFEE  FIRM 
In  preparation  for  after -the-war  trade  the 
Sociedade  Portuguesa  Importadora  and  Exporta- 
dora  Lda.  (Portuguese  Import  & Export  Com- 
pany) has  been  formed,  with  head  offices  in 
Lisbon,  to  carry  on  a general  merchandise  busi- 
ness, specializing  in  teas,  coffees  and  cocoas.  The 


AUSTRALIA  LIMITS  TEA  IMPORTS 
Only  20  per  cent  of  the  foreign  teas  imported 
in  1917-1918  will  be  admitted  to  Australia  in  the 
future,  according  to  an  announcement  made 
recently  by  the  Commonwealth  Minister  of 
Customs. 


COFFEE  FROM  HONDURAS  IN  1917 
During  1917  Honduras  exported  606,827  pounds 
of  coffee  to  the  United  States.  In  1916  the  total 
was  395,264  pounds. 

CACAO  FROM  NETHERLANDS  INDIA 
Java  and  Madura  exported  118  metric  tons  of 
cacao  to  the  United  States  during  the  first  quar- 
ter of  the  current  year. 


Paper  Cartons 

“THE  HIGH  GRADE— WAYNE  QUALITY” 
FOR 

Coffee,  Tea,  Spices,  Dry  Foods 

PROMPT  SERVICE 

WRITE  FOR  PRICES  TODAY 

FT.  WAYNE  BOX  CO. 

FT.  WAYNE,  IND. 
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THE  SIGN  OF 
BETTER  CANS 


AMERICAN  CAN  COMPANY 
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CHICAGO  NEWS  LETTER 


Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 


[from  a staff  correspondent] 

Chicago,  Oct.  26,  1918. 

HICAGO  tea  merchants  have  to  a large  ex- 
^ tent  anticipated  their  needs,  and  as  a result 
there  now  is  little  activity  in  the  market  here, 
according  to  leading  brokers,  who  declare  that 
those  merchants  who  do  find  it  necessary  to  buy 
are  buying  light.  They  feel,  it  is  declared,  that 
prices  cannot  go  much  higher.  A drop  in  Japans 
was  followed  by  a quick  recovery. 

The  Government’s  action  in  turning  over  all 
coffee  shipping  activities  to  the  Sugar  Equaliza- 
tion Board  met  with  hearty  approval  here.  It 
is  believed  that  the  Board  will  make  allotments 
of  coffee  along  the  same  lines  as  it  has  dealt 
with  the  sugar  situation. 

At  a meeting  of  the  Chicago  Coffee  Roasters’ 
Association,  Harold  Almert,  of  the  Fuel  Ad- 
ministration, explained  that  at  present  there 
would  be  no  discrimination  against  coffee  roasters 
who  did  not  change  from  coal  to  gas.  He  prom- 
ised that  every  effort  would  be  made  to  provide 
anthracite  coal  to  roasters,  and  that  orders  to 
this  effect  had  been  issued  to  coal  dealers. 

After  pointing  out  the  steps  taken  in  the  recent 
investigation  by  the  Administration  as  to  the 
feasibility  of  using  gas,  Mr.  Almert  said:  “Wc 

have  estimated  the  total  amount  that  has  to  be 
expended  to  equip  for  gas  and  the  total  amount 
of  fuel  conserved  by  such  expenditure,  and  on 
that  basis  believe  that  it  would  be  unreasonable 
to  ask  every  coffee  roaster  to  change  to  artificial 
gas.”  He  added  that  it  would  be  greatly  ap- 
preciated if  those  who  could  use  gas  advantage- 
ously would  make  the  change  as  soon  as  possible. 

Tin  cans  are  being  satisfactorily  replaced  in 


Chicago  by  fiber  and  paper  cartons.  In  the 
opinion  of  several  packers,  these  cartons,  whfn 
sealed  with  wax  paper,  give  most  satisfactory 
results.  E.  J.  Costello. 

FREE  PORT  FOR  SAN  FRANCISCO 
The  advisability  of  making  San  Francisco  a 
free  port  was  recently  pointed  out  by  the  Cham- 
ber  of  Commerce  of  that  city.  Among  the  ad- 
vantages claimed  are:  A free  port  would  free 

incoming  ships  from  present  exactions  of  custom 
house  regulations,  insure  prompt  docking  and  dis- 
charge of  cargoes,  permit  bonded  cargoes  to  be 
unloaded  at  will,  and  generally  make  business 
easier  for  merchants,  importers,  exporters  and 
shipping  interests.  William  Kent,  Congressman 
irom  California,  and  a member  of  the  United 
States  Tariff  Commission,  is  pushing  the  matter 
•in  Washington. 


CHANGES  IN  J.  C.  WHITNEY  COMPANY 

The  recent  deaths  of  J.  C.  Whitney  and  G.  A. 
Brecher,  of  the  J.  C.  Whitney  Company,  the 
tea  importing  house,  has  brought  about  certain 
changes  in  the  official  personnel  of  this  firm.  At 
the  annual  meeting  of  stockholders  two  new 
directors  were  elected,  Edward  J.  Hazen  and 
W.  George  Powers,  both  of  whom  have  been 
with  the  firm  for  a number  of  years.  The’  other 
officers  are  C.  E.  Atwood,  president;  Fred  A. 
Grow,  vice-president  and  treasurer,  and  E.  M. 
Bell,  secretary. 

The  Eastern  end  of  the  business  has  now  been 
divorced  from  the  Western,  Mr.  Powers  being 
in  charge  of  the  Eastern  office,  with  headquar- 
ters at  82  Wall  street,  New  York.  The  Western 
headquarters  are  at  437  West  Ontario  street, 
Chicago. 


During  the  first  quarter  of  1918,  Java  and 
Madura  exported  299  metric  tons  of  coffee  to 
the  United  States,  no  tons  being  Liberian  coffee. 


U.  S.  BONDED  AND  FREE  STORAGE  SPACE 

FOR  TEAS,  COFFEE,  RICE,  GENERAL  MERCHANDISE 

ANCHOR  WAREHOUSES,  Inc. 

231-241  EAST  47th  STREET  and  887-9  SECOND  AVENUE 

NEW  YORK  CITY 

Steel  and  Concrete  Fireproof  Buildings.  120,000  Sq.  Ft.  of  Storage  Space.  Large  Lots  a Specialty. 
Two  Immense  Elevators.  Quick  Service.  Reasonable  Rates.  Large  Shipments  can  be  sent  to 
us  by  Lighters  via  the  47th  Street  East  River  Pier — Just  a block  from  our  Warehouses. 
Reserve  Space  now — Telephone  Murray  Hill  8831 
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PAPER  CONTAINERS 

for 

Coffee,  Tea,  Cocoa 
and  Spices 

Send  for  Samples  and  Particulars. 

Single  Service  Package  Corporation 

of  America 

No.  1 Madison  Ave.,  New  York 


MINNEAPOLIS,  MINN. 
NEW  ORLEANS,  LA. 
ST.  LOIUS,  MO. 
SYRACUSE,  N.  Y. 


Factories 


New  York  City 
Yonkers,  N.  Y. 
Chicago,  111. 


ATLANTA,  GA. 
BALTIMORE,  MD. 
CINCINNATI,  O. 
CLEVELAND,  O. 


WAREHOUSES 

DETROIT,  MICH. 
HARTFORD,  CONN. 
HOUSTON,  TEX. 
INDIANAPOLIS,  IND. 
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NEW  ORLEANS  LETTER 

News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  Nov.  i,  1918. 

THE  coffee  and  tea  allied  trades  are  about  in 
the  most  stagnant  condition  ever  known. 
There  still  is  a reasonable  supply  of  coffee  on 
hand,  though  very  much  “shot  up”  as  to  grades, 
and  no  prospect  at  present  of  additional  im- 
ports. Inquiry  among  importers  and  dealers 
shows  that  they  are  more-  interested  in  getting 
their  employees  through  the  influenza  and  keep- 
ing their  organizations  together  than  in  anything 
else.  They  report  greatly  reduced  trade.  Efforts 
are  confined  largely  to  keeping  old  customers  as 
well  supplied  as  possible. 

The  coffee  roasters  have  been  able  to  keep  on 
hand  a fair  supply  of  green  coffee,  and  stated 
that  they  are  able  to  maintain  their  business  reas- 
onably well,  but  importers  and  dealers  are  hardly 
trying  to  do  /nuch. 

President  Casanas  and  Secretary  Toms,  of 
the  National  Coffee  Roasters’  Association,  are 
going  ahead  with  plans  for  the  annual  conven- 
tion, but  have  had  some  doubt  as  to  whether  it 
may  not  have  to  be  postponed  on  account  of 
influenza. 

The  visible  supply  of  coffee  in  New  Orleans 
no  wis  about  the  smallest  on  record,  though  there 
are  some  private  stocks.  The  visible  supply  is 
about  75, coo  bags.  Sales  have  been  small  and 
deliveries  so  light  that  the  stock  has  not  been 
wiped  out  completely,  as  it  would  have  been 
with  ordinary  trading. 

The  coffee  trade  is  awaiting  the  settlement  of 
the  problem  of  Government  control,  the  Brazil 
situation  and  the  war  conditions  generally,  and 
hoping  that  with  a complete  surrender  of  the 
Teutonic  enemies  there  will  be  a boom  in  trading. 


The  effort  of  the  coffee  committee  of  the  Board 
of  Trade  to  secure  additional  ships  for  New 
Orleans  to  bring  coffee  from  Brazil  has  not  been 
abandoned,  but  no  definite  results  so  far  have 
been  reported.  The  Liberty  Loan,  the  influenza 
and  the  necessity  for  use  of  all  shipping  possible 
for  Europe  have  checked  the  movement,  and 
the  dealers  here  are  patriotic  enough  to  be  glad 
to  help  the  Government,  though  claiming  that 
where  coffee  is  imported  at  all  it  can  be  handled 
cheapest  and  quickest  through  New  Orleans. 

E.  K.  Pelton,  Sr. 

THE  NEW  YORK  MARKETS 

Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal” 

New  York,  Nov.  4,  1918. 

OFFEE  traders  here  agree  that  at  no  time 
^ within  their  memory  has  the  market  been 
in  such  a condition  as  during  the  past  two  weeks 
or  more.  They  lay  the  cause  to  the  several  Gov- 
ernment regulatory  orders  and  suggestions  that 
have  come  out  of  Washington  during  the  month, 
and  that  more  are  expected.  A prime  cause  was 
the  Government’s  stopping  of  Coffee  Exchange 
trading,  and  the  later  order  to  liquidate  all  out- 
standing contracts  in  futures. 

This  last  order  has  served  to  lessen  the  strin- 
gency in  the  spot  market,  although  it  is  claimed 
that  it  will  have  little  effect  on  the  scarcity  of 
Santos  grades,  because  of  the  coffee  that  will  be 
released  about  60  per  cent  is  Rio  growth.  How- 
ever, the  situation  is  still  in  a state  of  flux  and 
not  subject  to  dependable  prophecy  at  this  time. 

Milds  have  been  in  great  demand  as  substi- 
tutes for  Santos  coffees,  which  have  been  prac- 
tically unobtainable.  In  fact,  almost  any  growth 
can  find  a ready  market  now.  Interior  buyers 
are  expected  soon  to  come  into  the  market  again ; 
one  well  informed  broker  declares  that  they  can- 


General  Can  Company 

Tin  and 

1 Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 

Ca 
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How  do  your  products  arrive — Over  There  ? 

Manufacturers  of  foods  and  allied  products  are  exporting  today  where  formerly 
their  output  was  utilized  for  domestic  consumption.  They  are  therefore,  con- 
fronted with  problems  in  wrapping  and  packing  that  are  entirely  new  to  them. 

As  Diamond-F  Protective  Papers  are  made  to  protect  products  from  contami- 
nating influences  of  various  kinds,  there  is  surely  one  that  can  settle  this  more 
or  less  vexing  problem  for  you. 

If  you  are  in  .need  of  papers  that  are  waterproof,  airproof,  greaseproof,  and 
alkaliproof,  get  working  samples  at  once  of 

l>iamon<l-F  Protective  Papers 

Glassine  Greaseproof  Vegetable  Parchment  Parchmoid 

They  may  be  had  in  sheets,  rolls, 
and  circles.  All  are  pure  cellulose 
and  free  from  oils,  chemicals,  waxes, 
metals,  etc. 

Ask  your  jobber  or  write 
direct  to  us 

Diamond  State  Fibre  Company 

Bridgeport,  Pa.  (Near  Philadelphia) 

A Mark  of  Quality  Also  makers  of  Diamond  Fibre— 

A Sign  of  Service  “A  Remarkable  Material” 


This  well  known 
product  gets  there 
looking  just  as  fine  as 
when  it  left  the  factory 
because  wrapped  in 
DIAMOND-F 
GLASSINE. 


“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


mis 

is  what 
you 
pay  For, 
not 


/HEN  buying  vegetable  parchment  or 
VV  waxed  papers  or  any  other  paper  as  a 
protection  for  foods  or  some  other  product  that 
requires  a protective  wrapper — look  behind 
the  paper  itself!  Consider  the  service  it 
renders.  Think  how  it  SAVES  food  for 
humanity.  This  food  which,  without  pro- 
tective wrappers  would  be  wasted,  is  really 
what  you  are  paying  for. 

Vegetable  parchment  and  waxed  sheets  are 
‘‘Papers  that  Save”  in  two  senses  of  the 
word — they  save  the  product  they  enfold! — 
they  save  their  own  cost!  In  these  abnormal 
times  we  can’t  promise  to  ship  by  return 
freight — but  you  ought  to  know  about  vege- 
table parchment  and  waxed  papers  for  you 
will  need  them  in  the  great  economy  era  after 
the  war. 


Kalamazoo  Vegetable  Parchment  Co. 

Kalamazoo,  Michigan 
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not  have  more  than  forty  days’  supply  and  must 
get  more  in  the  near  future. 

The  clearances  to  the  United  States  from 
Brazil  during  October  were  small,  being  only 
J47,oco  bags,  of  which  109,000  bags  were  Santos 
and  38,000  bags  Victoria.  The  small  clearances 
naturally  decreased  the  visible  supply  of  Brazil 
coffee  for  the  'United  States,  which  is  now  re- 
ported as  1,250,832  bags,  being  1,318,802  bags  less 
than  last  year  and  901,325  bags  less  than  two 
years  ago ; 380,000  bags  of  the  visible  is  afloat. 

The  tea  market  closed  the  month  in  the  same 
state  of  lethargy  which  has  characterized  it  for 
some  time  past.  Prices  on  all  lines,  excepting  in 
a few  instances  of  Javas,  were  holding  firm,  with 
practically  no  inquiries  beyond  immediate  re- 
quirements. Both  buyers  and  sellers  seem  to  be 
willing  to  await  the  outcome  of  armistice  and 
peace  negotiations  before  stirring  up  the  market. 
About  the  most  active  line  was  Java  tea. 

Spices  continue  quiet,  although  there  seems  to 
be  an  air  of  expectancy,  which  is  reflected  in 
nervous  movements  of  prices  and  inquiries.  All 
stocks  are  low  here  and  little  is  coming  in. 

Peppers — Little  business  has  been  reported,  and 
prices  are  unaltered.  Cloves — A slight  revival 
in  interest  has  been  noticed.  Pimento — A ten- 
dency to  unload  has  been  seen  in  some  quarters, 
but  buyers  do  not  seem  interested.  Cassias — 
The  demand  is  largely  by  jobbers.  Selected 
broken  Chinas  are  said  to  be  plentiful  in  the  large 
centers  of  the  country.  Nutmegs — This  market 
has  been  featureless  for  some  time.  Mace — Sup- 
plies are  quite  low  and  dwindling;  prices  are 
firm.  Gingers — Stocks  continue  to  go  lower. 

Little  price  change  is  expected. 

HAYTI  COFFEE  IMPORTERS  PROTEST 

New  York  importers  of  Hayti  coffee  have 
protested  to  the  State  Department  because  of 
inequalities  in  the  distribution  of  tonnage  for 


the  import  of  Hayti  coffee.  It  is  claimed  that  all 
the  licenses  for  the  available  tonnage  have  been 
secured  by  two  New  York  firms,  and  that  this 
situation  has  resulted  in  higher  prices  and  an 
injustice  to  other  dealers  in  Hayti  coffee.  Two 
meetings  of  the  Haytian  coffee  interests  have 
been  held  and  a committee  appointed  which  has 
submitted  a brief  to  Washington.  The  members 
of  the  committee  are : H.  Mann,  of  H.  Mann 

& Co. ; W.  Leaman,  of  W.  Leaman  & Co. ; G. 
Keil,  of  William  Schall  & Co.;  J.  L.  -Elson,  of 
John  Burns  & Co.,  and  O.  Hutlinger,  of  Hut- 
linger  & Struller,  all  of  New  York. 

WISCONSIN  COFFEE  MEN  ELECT 

Milwaukee,  Wis.,  Oct.  14,  1918. — At  a meeting 
October  8 the  Wisconsin  Association  of  Coffee 
Roasters  and  Jobbers  elected  the  following  offi- 
cers : George  A.  Grossman,  William  Grossman 

Company,  president;  J.  D.  Godfrey,  E.  R.  Godfrey 
& Sons  Company,  vice-president ; Otis  Tindall, 
Tindall,  Kolbe  & McDowell  Company,  secretary, 
and  F.  A.  Stevens,  Roundy,  Peckham  & Dexter 
Company,  treasurer. 

NEW  KIND  OF  CHOCOLATE  FOR  ARMY 

A recent  report  from  London  stated  that  the 
American  Red  Cross  is  giving  the  Yankee 
soldiers  chocolate  bars  which  contain  three  other 
foods — nuts,  raisins  and  shredded  wheat.  One 
package  is  said  to  equal  in  food  value  either 
two  eggs,  a big  glass  of  milk,  two  lamb  chops, 
two  helpings  of  beans,  two  plates  of  clam  chow- 
der, two  baked  potatoes,  three  apples  or  two  ordi- 
nary cups  of  custard.  The  chocolate  is  produced 
by  the  Reed  Chocolate  Company,  Buffalo,  N.  Y., 
and  is  distributed  gratis  to  the  soldiers. 

The  English  tea  firm  of  Thomas  J.  Lipton  has 
opened  a branch  in  Jerusalem.  Another  Lipton 
branch  has  been  operating  in  Bagdad  for  some 
time. 


COFFEE Roasted  and  Green 

To  Wholesale  Dealers  Only 
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TO  SELL 
MORE  TEA 


USE 


INDIVIDUAL 
COTTON 
TEA  BAGS 


They  make  better  tea.  They  get 
cni  hold  restaurant  trade.  They  in- 
crease profits. 

WE  MAKE  AND  PACK  THEM 

It  is  our  specialty. 

NATIONAL  URN  BAG  CO. 

Manufacturers  of  individual  cotton 
tea  bags;  coffee  urn  bags  and  mail- 
ing bags. 

174-176  East  104th  St.,  New  YorK 

Ask  for  Samples. 


Comply  In 
Every  Way 

to  the 

War  Industries 
Board  Requisition 

FIBRE 

CONTAINERS 

For  Packaging 

COFFEE,  TEA, 
BAKING  POWDER, 
COCOA,  SPICES,  Etc. 

The  War  Industries  Board — Tinplate 
division — has  recently  ruled  that 
Coffee,  Tea,  Cocoa,  Spices  and  Baking 
Powder  are  to  be  put  up  in  fibre  con- 
tainers, and  they  specially  recom- 
mended a square  container,  made  of 
all-fibre,  so  as  to  conserve  packing 
and  shipping  space  as  well  as  tin. 

Hf&t'  Fibre  Containers  conform 
perfectly  to  this  ruling. 

They  are  square  in  form;  no  tin  or 
other  metal  is  used  in  their  construc- 
tion. 

If  ordered  in  quantities  large  enough 
we  can  supply  them  knocked  down, 
folded  flat,  to  be  assembled  at  your 
own  plant. 

Let  us  help  you  solve  your  pack- 
aging problems.  Get  complete  in- 
formation, prices,  etc. 

The  fibre 

CONTAINER  CORPORATION 

160  West  Front  St.  Monroe,  Mich. 
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SALIENT  TRADE  NOTES 

W.  H.  Aborn,  New  York  coffee  1)roker,  was 
recently  chosen  to  fill  the  nnexpired  term  of  a 
member  of  the  Common  Council  of  East  Orange, 
N.  J.  He  is  running  for  a full  term  at  the  coming 
November  election  without  opposition. 

The  E.  M.  Osborn  Company,  tea  importer  and 
jobber,  New  York,  has  opened  a branch  office 
at  180  North  Dearborn  street,  Chicago.  Charles 
L.  Tuttle,  formerly  Chicago  representative  for 
Carter,  Macy  & Co.,  is  in  charge. 

Carter,  Macy  & Co.,  Inc.,  New  York,  tendered 
a luncheon  to  the  members  of  its  selling"  force 
at  the  Bankers’  Club,  New  York,  on  October  28. 

Tom  Woods,  of  Woods  & Ehrhardt,  New 
York,  has  just  returned  from  a month’s  trip  to 
Haiti. 

.A.  Hanson,  manager  of  M.  J.  Brandestein  & 
Co.’s  tea  department,  San  Francisco,  returned 
during  the  month  from  the  Orient,  where  he 
visited  the  company’s  offices  at  Yokohama  and 
Shanghai. 

Guy  S.  Jenkins,  formerly  sales  and  advertising 
manager  for  the  American  Ring  Company,  Wat- 
erbury,  Conn.,  has  been  appointed  sales  manager 
for  Runkle  Bros.,  New  York,  cocoa  manufac- 
turers. 

Fred  W.  Ivey,  Southern  sales  manager  at 


Atlanta,  Ga.,  for  the  Temple  Garden  Company, 
recently  visited  the  Boston  office  of  the  concern 
to  assist  in  laying  out  plans  for  the  firm’s  rapidly 
growing  business.  He  states  that  the  company 
has  added  several  new  salesmen  and  is  putting 
up  billboard  advertising  in  about  thirty  States. 

P.  F.  Eiseman,  formerly  salesman  for  Hard  & 
Rand,  has  opened  a coffee  brokerage  business  at 
Toledo,  Ohio. 

James  Craig,  formerly  with  F.  F.  Brucker, 
coffee  broker,  Toledo,  is  now  traveling  tea  repre- 
sentative for  Carter,  Macy  & Co.,  New  York. 

G.  F.  Oldroyd,  of  the  Bruanling  Coffee  Com- 
pany, New  York,  returned  during  the  month  from 
E successful  business  trip  in  the  Western  terri- 
tory. 

J.  E.  Duff,  San  Francisco  representative  of 
Leon  Israel  & Bros.,  New  York  coffee  importers, 
has  been  chosen  a member  of  the  executive  com- 
mittee of  the  new  Green  Coffee  Association. 

The  Levering  Coffee  Company,  Baltimore,  has 
ordered  two  more  of  the  largest  Burns  make  .of 
coffee  granulators,  with  bins  and  conveyors. 

B.  Fischer  & Co.,  importers  of  tea,  coffee,  rice, 
etc.,  New  York,  have  been  incorporated.  Charles 
E.  Diefenthaler  becomes  president.  William  H. 
Fischer  retains  an  active  interest.  The  incorpora- 
tors are  G.  C.  Lauer,  606  East  164th  street, 


NO  RESTRICTIONS  ON  ROUND  FIBER  CONTAINERS 

WAR  INDUSTRIES  BOARD 

Washington 

From  H.  W.  Nichols, 

Pulp  and  Paper  Section. 

To  Mr.  J.  H.  Kummer, 

Chairman  War  Service  Committee 
of  the  Fiber  Can  Industry 
Baltimore,  Md. 

Subject:  Round  Fiber  Containers: 

There  has  come  to  the  attention  of  our  department  from  various  sources  the  question  of 
discontinuing  the  use  of  round  fiber  cans  for  substitution  of  tin  cans  for  food  products.  We 
have  therefore  wired  you  this  morning  as  per  the  inclosed  confirmation. 

There  has  been  no  order  issued  in  Washington  restricting  the  use  of  round  cans.  This 
question  has  only  been  suggested  by  the  Food  Administration  in  order  to  save  shipping  space. 
We  realize  the  demand  for  all  classes  of  fiber  cans,  and  would  therefore  appreciate  it  if  you 
would  advise  your  trade  to  the  effect  that  it  is  not  the  desire  to  discontinue  the  use  of  round 
cans,  but  to  rather  encourage  this  phase  of  the  industry. 

C.  R.  Walker, 

Asst,  to  Mr.  H.  W.  Nichols, 

Pulp  and  Paper  Section. 


• * ALL  FIBER  CANS 

I 6 S TIN  TOP  AND  BOTTOM  CANS 

The  ideal  container  in  place  of  expensive  tin  cans.  Ritchie* s Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

W.  C.  RITCHIE  AND  Co.,  414  So.  Green  St.,  Chicago,  111. 
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IN  OUR  battle-ships  upon  the 
ocean— in  the  cantonment — 
in  the  hospital  and  in  France 
the  Service  we  have  built  into  our 
machines  is  helping  to  make  de- 
mocracy supreme. 

Hobart  has  always  maintained 
its  standard  of  quality.  Its  chief 
effort  in  these  times 
is  to  produce  the 
best  possible  ma- 
chine at  the  lowest 
price — -to  render 
service  to  our  gov- 
ernment first — to 
our  many  customers 
thx^oughout  America 
afterwards. 


Coffee  mills  with  capaci- 
ties of  from  1 to  15  lbs. 
per  minute. 


The  Hobart  Plant  has  been  a 
very  busy  one  during  the  war — 
more  Hobart  machines  are  being 
shipped  than  ever  before.  To  ac- 
commodate our  customers’  needs 
we  have  enlarged  our  plant — to 
off-set  labor  shortages  installed 
more  labor  saving  machines. 

Though  20%  of  our 
factory  and  selling 
organization  have 
joined  the  colors, our 
great  production  ca- 
pacity still  permits 
us  to  do  our  share 
of  war  work  and 
build  Coffee  Mills 
for  essential  needs. 


Freshly  and  properly  ground 
Coffee  demanded  by  the  Pub- 
lic NOW  more  than  ever 
before. 


THE  HOBART  MANUFACTURING  COMPANY 

Makers  of  the  Best  Coffee  Mills  for  More  than  a Quarter  of  a Century 

53-73  Pennsylvania  Ave.,  TROY?  OHIO 


The  Superiority  of  Hobart  Coffee  Mills 
Established  by  the  Demands  of  War 
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Bronx ; F.  G.  Harris,  Harrington  Park,  N.  J. ; 
G.  T.  Bestle,  3 Fifth  avenue,  New  York  City. 

The  Ceylana  Tea  Company,  New  York,  has 
ceased  business. 

M.  J.  Brandenstein  & Co.,  San  Francisco,  have 
ordered  another  No.  14  Jubilee  coffee  roaster, 
which  makes  seven  of  these  four-bag  machines 
in  their  plant. 

The  White  Baking  & Coffee  Company,  Mem- 
phis, Tenn.,  has  increased  its  capitalization  from 
$10, coo  to  $20,000. 

The  old  quarters  of  Amsinck  & Co.,  123-127 
Pearl  street,  New  York,  have  been  leased  to  Sieg- 
fried Gruner  & Co.,  Despard  & Co.,  Meeks  & Co., 
and  the  Independent  Steamship  Company.  Am- 
sinck & Co.  have  been  in  their  new  offices  at  the 
corner  of  Wall  and  Water  streets  for  about  two 
months. 

John  Hoffmann  & Sons  Company,  wholesale 
grocers  of  Milwaukee,  have  installed  a No.  4 
Burns  coffee  separator. 

John  A.  Lombard,  formerly  head  of  R.  E. 
Cochran  & Co.,  has  opened  a coffee  brokerage 
office  at  52  Davis  street,  San  Francisco.  The  tea 
and  coffee  routes  of  the  Cochran  organization 
have  been  sold  to  the  Great  Western  Tea  Com- 
pany. 


Harold  U.  Clapp,  a salesman  for  the  Gregg 
Company,  tea  and  coffee  firm  of  Brooklyn,  N.  Y., 
died  October  15. 

The  H.  Jevne  Company,  Ins  Angeles,  Cal.,  is 
developing  its  coffee  department  by  adding  two 
two-bag  Jubilee  roasters,  a twelve-bag  mixer,  ad- 
ditional granulating  machinery,  etc.  Jabez  Burns 
& Sons  are  supplying  the  equipment  and  install- 
ing it. 

Woodbury  E.  Stearns,  for  forty  years  with 
Reid,  Murdoch  & Co.,  coffee  roasters  and  whole- 
sale grocers,  Chicago,  died  October  16. 

Henry  M.  Laws,  assistant  district  sales  man- 
ager of  the  American  Can  Company  at  Baltimore, 
died  October  9 at  the  age  of  35. 

The  coffee  roasting  plant  of  Childs  Grocery 
Company,  consisting  of  four  No.  1 Burns  roast- 
ers, etc.,  has  been  purchased  by  the  American 
Stores  Company,  Philadelphia,  and  is  being  reset 
for  them  by  Jabez  Burns  & Sons.  A feature  of 
the  improvements  to  be  made  will  be  a tile  col- 
lector for  chaff  set  on  the  roof  of  the  building. 

Horace  Hickling,  head  of  Horace  Hickling  & 
Co.,  London,  one  of  England’s  largest  Chinese 
tea  importing  firms,  died  September  16;  He  was 
also  chairman  of  the  China  Tea  Importers’  Com- 
mittee. 


Samuel  M.  Langston  Co. 

MANUFACTURERS  OF  PAPER  WOR-WNG  MACHINERY 

Camden,  N.  J* 


The  Package  Wind 
Blows  The 
Langsto 
Way 
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E.  B.  MULLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET.  NEW  YORK 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

/V")  777717  77  Milling,  Cleaning.  Hulling, 
LUrrJZr.  Separating  and  Picking 

Packers  of  Teas 

Storage  and  Weighing 

46-48-49  WATER  ST..  NEW  YORK 


BLACK  DIAMOND  BRAND 
PICKLING  SPICES 

SEVENTEEN  VARIETIES  OF  THE  BEST  QUALITY  OF  WHOLE  MIXED  SPICES  AND  SEEDS  SO 
PROPORTIONED  AS  TO  PRODUCE  A FLAVOR  UNEQUALLED  FOR  ALL 
PICKLING  PURPOSS.  BULK  OR  CARTONS. 


ARCHIBALD  & LEWIS  COMPANY 


NEW  YORK 


Arksafe  ’Elastic  Paper  Linings 

FOR  BAGS  AND  BARRELS 

Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices. 

Samples  Upon  Request 

Arkell  Safety  Bag  Co., 


CHICAGO 

14  East  Jackson  Boulevard 


TRICOLATOR 

“THE” 

COFFEE  MAKER 


The  A umlnum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 


Included  with  the 
2qt.  FIRE  KING 
(Almost  Unbreakable) 

CHINA  Urn  $3.00 


A Gallon  size  $7  50 
with  Fire  Kina  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 


NEW  YORK 
120  Broadway 


REFINED  COFFEE 

has  gone  to 

WAR 

Is  now  in  the  trenches  helping 
to  relieve  the  fatigue  of  the  men 
at  the  front. 

Government  orders  are  seeing 
to  it  that  our  boys  have  the 
best. 

Every  WAR  STAMP  is  an  in- 
surance that  more  of  everything 
needed  to  win  a victorious  peace 
will  be  provided  by  Uncle  Sam. 

Make  your  dollars  do  your 
Duty. 
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K.  Arabadjian,  New  York,  who  specializes  in 
Armenian  trade,  which  demands  a finely  pow- 
dered coffee,  is  installing  a Challenge  pulverizer. 

The  Terminal  Dock  Company,  120  Broad  street, 
New  York,  has  been  incorporated,  with  $50,000 
capital,  by  M.  G.  Casseres,  E.  V.  Culberson  and 
S.  McNamara. 

The  Dunn  Bros.  Company,  Inc.,  wholesale  gro- 
cer of  Wilmington,  N.  C.,  has  contracted  for  a 
No.  5 Burns  two-bag  coffee  roaster,  with  cooler 
and  stoner,  and  a No.  11  motor-driven  grinder. 

The  California  Wholesale  Grocers’  Association 
has  removed  its  offices  to  216  Market  street,  San 
Francisco,  Cal. 

The  Young  & Griffin  Coffee  Company,  New 
York,  is  installing  in  its  Brooklyn  plant  two  four- 
bag  Jubilee  roasters  and  equipment. 

Musher  & Co.,  manufacturers  of  Pompeian  pea- 
nut and  olive  oil,  and  other  products  under  the 
same  brand  name,  have  bought  the  property  at 
255-57  Fifth  avenue,  New  York,  and  will  make 
their  permanent  headquarters  there.  The  com- 
pany recently  gave  up  its  Baltimore  plant  to  the 
Government,  and  until  the  Fifth  avenue  building 
is  ready  will  occupy  space  at  140  Liberty  street, 
New  York. 

The  Boren-Stewart  Company,  Dallas,  Tex., 
which  recently  opened  new  coffee  and  peanut 


butter  departments,  has  ordered  a second  No.  6 
Burns  roaster  to  meet  the  demand  for  peanut 
butter. 

The  National  Packaging  Machinery  Company, 
Boston,  Mass.,  has  reprinted  the  two  package 
articles  that  appeared  in  the  May  and  June,  1918, 
issues  of  this  paper  under  the  name  of  Charles 
P.  Wellman,  and  is  sending  them  to  the  trade. 

The  Great  Atlantic  & Pacific  Tea  Company  is 
installing  a No.  2 Burns  peanut  butter  mill  in  its 
Bronx,  New  York,  plant. 

The  Certipure  Company,  Inc.,  formerly  in  the 
Bush  Terminal,  Brooklyn,  N.  Y.,  has  removed  its 
office  to  room  422,  299  Broadway,  New  York  City. 

F.  M.  Hoyt  & Co.,  Amesbury,  Mass.,  are  plan- 
ning the  installation  of  two  No.  1 Burns  roasters 
in  their  peanut  butter  department. 

The  Standard  Flake  Food  Company,  Owosso, 
Mich.,  has  filed  a voluntary  petition  in  bank- 
ruptcy, with  $36,000  assets  and  $32,000  liabilities. 
The  assets  include  $15,000  for  fire  insurance. 

James  Guiler,  former  president  of  Marcus 
Mason  & Co.,  Framingham,  Mass.,  recently  pur- 
chased the  firm’s  business  of  manufacturing  cof- 
fee, cocoa,  sugar  and  rice  plantation  machinery, 
and  has  formed  Marcus  Mason  & Co.,  Inc.,  201 
Devonshire  street,  Boston,  which  will  continue 
the  manufacturing  of  the  machinery. 


TALKS  WITH  THE 
GREEN  COFFEE  BUYER 


8.— COFFEE  AND  PROHIBITION 

With  the  approach  of  the  national  prohibition  of  the  sale  of  intoxicating  liquors,  coffee 
men  should  give  thought  to  its  bearing  upon  the  coffee  business. 

Students  of  the  question  are  of  the  opinion  that  national  prohibition  must  result  in  a decided 
increase  in  the  sale  of  coffee— the  pure  stimulant.  Some  believe  that  the  coffee  cafe  will  take 
the  place  of  the  saloon. 

The  advent  of  prohibition  presents  coffee  men  with  an  unequaled  opportunity  to  serve  their 
country  and  themselves.  Judging  by  all  indications,  coffee  will,  in  the  future,  occupy  an  even 
more  important  place  in  the  estimation  of  the  people  and  in  the  maintenance  of  the  national 
morale. 

It  remains  for  the  trade  to  take  full  advantage  of  this  favorable  situation.  We  are  here 
to  co-operate. 

M.  LEVY’S  SONS 

Importers  and  Jobbers  of  Green  Coffee  ' 

436  Gravier  Street  ::  New  Orleans 
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BEST  VALUES  IN 

India  and  Ceylon 

TEAS 

Importers 


A1SAKLAT&C0., 


87  Front  St.,  New  York 

Tel. — HANOVER— 6664 


TEMPLE  GARDEN 

ft 

BRAND 

I 

TEA 

COFFEE 

IhmI 

COCOA 

uvm 

CHOCOLATE 

SPICES 

EXTRACTS 

THE  TEMPLE  GARDEN  CO.,  BOSTON 

The  Laurel  Improved 
Coffee  Granulator 
and  Chaff  Remover 

Cheapest  and  best  ma- 
chine on  the  market. 
The  machine  you  will 
want  to  increase  your 
sales  of  clean  ground  cof- 
fee. Write  for  photo 
and  sample  of  the  work 
of  machine. 

Used  Coffee-Roasting 
and  Grinding  Ma- 
chinery. Send  for  list. 

The  Laurel Mfg.Co. 

627  N.  3d  St.,Phila.,Pa. 


Chas.  Dittmann  F.  V.  Allain  Chas.  S.  Dittmann,  Jr. 
Member  N.  Y.  Coffee  Exchange 

CHARLES  DITTMANN  CO. 

Coffee  Commission 
New  Orleans — 501  Gravier  St.,  P.  O.  Box  747 
Chicago,  326  River  St-,  Rooms,  215-216 

AGENTS  FOR: 

Messrs.  Ed.  Johnston  Son  & Co.,  London 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Santos 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Rio-de-Janeiro 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  London 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  Rio-de-Janeiro 
Messrs.  Carlo  Pareto  & Co.,  Rio-ae-Janeiro 
Messrs.  Arbuthnot,  Latham  & Co.,  Bankers,  London 
Messrs.  Fred’k  Huth  & Co.,  Bankers,  London 
U.  S.  Branch  of  Thames  & Mersey  Marine  Insurance 
Co.,  Ltd.,  of  London  and  Manchester 
London  Assurance  Corporation  (Fire  Insurance) 
Commercial  Letters  of  Credit  Issued 
Our  spot  department  makes  a specialty  of  selecdng 
^mc^mrchasinjg^offee^oi^h^^nterioi^radej^^^^ 


The  “Y”  and  the  WAR 


When  an  officer  said  to  Elsie  Janis  at  the  close  of  an  entertainment  in  a Y. 
M.C.A.  Hut:  “You  have  kept  my  men  from  thinki'ng  of  tomorrow’s  battle;  they 

will  fight  better  because  of  tonight,’’  he  expressed  the  big,  underlying  purpose  of 
the  Y.M.C.A.  work.  In  other  words,  the 


Y.  M.  C.  A.  is  Helping  Win  the  War 


The  Y.  M.  C.  A.  of  wartime  is  vastly  dif  - 
ferent  from  the  Y.  M.  C.  A.  as  most  people 
know  it.  Its  work  has  assumed  tre- 
mendous proportions  and  achieved  tre- 
mendous results.  It  is  supplying  a vital 
need — one  that  is  not  supplied  in  any 
other  way.  Its  work  is  as  important  as 
that  of  any  other  organization  which  the 
war  has  developed. 

Consider  yourself  in  relation  to  your 
own  work.  Suppose  you  were  taken  from 


Ymca 


your  job,  removed  to  another  town  and  put 
to  work.  Suppose  at  the  end  of  each  day ’s 
work  you  ate  your  supper,  went  to  bed,  got 
up  in  the  morning,  had  your  breakfast, 
went  to  work  and  kept  this  up  for  weeks 
and  months — nowhere  to  go  in  your  idle 
time;  nothing  to  do;  no  friends  who  cared 
about  you.  How  long  could  you  keep 
it  up  ? How  long  could  you  do  your  work  ? 
That  would  be  the  soldier’s  life  without 
the  “Y.” 


Seven  allied  activities,  all  endorsed  by  the  Government,  are  combined  in  the  United  War  Work 
Campaign,  with  the  budgets  distributed  as  follows:  Young  Men’s  Christian  Association, 

$100,000,000;  Y.  W.  C.  A.,  $15 ,000,000;  National  Catholic  War  Council  ( including  the 
work  of  the  Knights  of  Columbus  and  special  war  activities  for  women),  $30,000,000;  Jewish 
Welfare  Board,  $3,500,000;  American  Library  Association,  $3,500,000;  War  Camp  Com- 
munity Service,  $15,000,000;  Salvation  Army,  $3,500,000. 


Contributed  through 
Division  of  Advertising 


U.  S.  Gov’t  Committee 
on  Public  Information 


This  space  contributed  for  the  Winning  of  the  War  by 

THE  TEA  AND  COFFEE  TRADE  JOURNAL  COMPANY 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


THE  PRACTICAL  RETAIL  GROCER 

^ A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


HOW  GROCERS  CAN  SAVE  PAPER 


Methods  by  Which  Retailers  Can  Meet  the 
Requirements  of  the  War  Industries  Board 
to  Cut  Down  the  Use  of  Paper 

I N order  that  the  Government  may  divert  some 
1 of  the  chemicals  used  in  the  manufacture  of 
paper  to  the  production  of  explosives  and  other 
war-time  needs,  every  user  of  paper  in  any  form 
in  this  country  is  directed  by  the  Government  to 
discontinue  unnecessary  wrapping  of  merchandise 
and  to  reduce  the  consumption  of  paper  in  other 
channels  of  business. 

An  official  order  on  the  conservation  of  paper, 
which  affects  every  retail  store  in  the  United 
States,  was  recently  issued  by  the  War  Industries 
Board  by  direction  of  Chairman  Bernard  M. 
Baruch.  The  order  is  as  follows: 

Notice  to  Retail  Merchants 

Paper  conservation  is  essential  as  a war  meas- 
ure. Every  retail  store  is,  therefore,  directed  to 
discontinue  the  unnecessary  wrapping  of  mer- 
chandise, and  to  reduce  its  consumption  of  wrap- 
ping paper,  bags,  paper  boxes,  office  stationery, 
etc.,  to  that  which  is  absolutely  necessary. 

The  officials  of  the  War  Industries  Board  feel 
confident  that  the  public  will  co-operate  with 
their  stores  in  making  this  order  effective.  Econ- 
omy in  the  use  of  paper  will  release  chemicals, 


fuel,  cars  and  men — all  necessary  to  win  the  war 
— and  will  also  enable  the  Government  to  secure 
its  requirements  of  paper,  which  are  increasing 
rapidly. 

The  necessity  for  this  order  became  apparent 
when  it  was  realized  that  the  Government  would 
soon  be  obliged  to  divert  to  the  ammunition 
manufacturers  a large  quantity  of  chemical  pulp 
formerly  used  in  making  wrapping,  tissue,  book 
and  other  strong  papers.  The  increasing  pro- 
duction of  ammunition  and  the  short  cotton  crop 
make  this  necessary. 

The  administration  of  this  order  has  been 
placed  in  the  hands  of  the  Pulp  and  Paper  Sec- 
tion, and  Dr.  E.  O.  Merchant,  in  charge  of  the 
economy  programme,  has  prepared  a set  of  in- 
structions for  retail  merchants,  and  designed  a 
placard  which  will  be  of  assistance  to  them  in 
complying  with  the  Government’s  order. 

The  co-operation  of  the  public  in  complying 
with  this  ruling  can  be  counted  upon  if  they  are 
properly  informed  that  it  is  necessary  as  a war 
measure.  To  secure  this  co-operation  place 
placards  in  your  store,  use  gummed  labels  on 
packages,  etc.,  and  incorporate  slogans  in  your 
newspaper  advertising. 

The  War  Industries  Board  has  designed  a 
placard  which  each  store  should  use.  It  carries 
the  text  of  the  order  and  urges  co-operation  of 
the  public.  It  is  an  n-inch  by  14-inch  poster, 
printed  on  4-ply  cardboard.  The  wording  is  as 
follows : 


“PAPER  CONSERVATION  A WAR  MEASURE” 

The  War  Industries  Board 

directs  all  stores  to  reduce  the  consumption  of  wrapping  paper,  bags,  paper  boxes,  stationery,  etc.,  to  that 
which  is  absolutely  necessary. 

Don't  Waste  Paper 

Every  store  should  order  gummed  labels  from  a local  printer  to  be  placed  on  bundles,  package  goods,  etc. 
A Suggested  Label 


Don’t  waste  paper  by  using  a larger  label  than 
necessary. 

Send  several  of  your  labels  to  this  office. 


Don’t  Waste  Paper 

In  compliance  with  the  Government’s  order,  we 
have  discontinued  the  unnecessary  wrapping  of 
merchandise. 

You  are  urged  to  co-operate. 


Dealer’s  Imprint. 
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Doing  More  Than  “Our  Bit” 

The  new  Government  food  regulations  require 
that  all  whole  wheat  flours  shall  contain  95  per 
cent,  of  the  wheat  berry. 

Shredded  Wheat  Biscuit  is  100  per  cent,  of  the 
whole  wheat.  Every  particle  of  the  wheat  berry 
is  found  in  Shredded  Wheat,  including  the  outer 
bran  coat. 

And  here’s  something  to  remember — there  may 
be  some  question  about  the  digestibility  of  bread 
made  of  whole  wheat  flours,  but  no  question  about 
Shredded  Wheat  Biscuit.  It  is  the  most  thorough- 
ly cooked  cereal  product  in  the  world. 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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Wrapping  Paper 

In  addition  to  the  discontinuance  of  unneces- 
sary wrapping,  your  consumption  of  wrapping 
paper  can  he  reduced  by  the  following  method: 

Do  not  use  more  paper  than  necessary  to  wrap 
merchandise. 

Do  not  use  heavier  paper  than  necessary.  Con- 
sult your  paper  dealer  as  to  the  most  serviceable 
and  economical  grade. 

Use  the  old  paper  taken  from  parcels  delivered 
to  you. 

Use  newspapers  when  possible. 

Tissue  Paper 

You  can  reduce  your  consumption  of  tissue 
paper  by  eliminating  its  use  as  far  as  possible 
for  packing. 

Paper  Boxes 

Your  consumption  of  paper  boxes  can  be  re- 
duced by  the  following  methods : 

Eliminate  the  Holiday  Box  for  Christmas  gifts. 

Eliminate  boxes  for  candy  as  far  as  possible. 

Use  lighter  weight  boxes. 

Use  old  boxes  for  delivery  and  have  your  de- 
livery man  return  them  for  further  use. 

Paper  Bags 

A considerable  saving  in  paper  bags  can  be 
made  by  the  following  methods: 

Reduce  the  number  of  sizes  of  bags  to  as  few 
as  possible. 

Don’t  use  a larger  size  than  necessary. 

Don’t  use  bags  for  vegetables  and  other  articles 


if  customers  bring  market  baskets.  Grocers 
should  urge  the  use  of  the  market  basket. 

Office  Stationery 

Your  consumption  of  office  stationery  can  be 
reduced  by  the  following  methods: 

Use  lighter  weight  paper  and  smaller  size  en- 
velopes. 

Write  on  both  sides  of  the  paper  for  long 
letters. 

Use  J-2  and  £4  sheets  of  correspondence  paper 
for  short  letters. 

Use  the  backs  of  letters  for  carbons. 

Make  use  of  spoiled  sheets  and  backs  of  en- 
velopes for  scratch  pads. 

Keep  the  Pulp  and  Paper  Section  of  the  War 
Industries  Board,  Washington,  D.  C.,  advised 
regarding  the  steps  you  are  taking,  methods  used, 
and  any  further  suggestions  as  to  how  paper  can 
be  saved  in  retail  stores. 


THE  GROCERY  CLERK  SOLDIER 
A Kansas  man  in  France  attacked  a party  of 
six  Huns,  bayoneting  one  and  bringing  in  the 
rest  as  prisoners.  “The  Newton  Kansan”  says  the 
soldier  used  to  be  a grocery  clerk,  and  was  ac- 
customed to  doing  nine  or  ten  things  at  once. — 
“Kansas  City  Times.” 


Come  on  up — competition  is  keen  only  down 
below.  The  business  that  is  established  on  qual- 
ity will  stand  any  competition,  and  is  bound  to 
grow. 


Empire  Hardware  Company- 
Butchers*  STORE  FURNISHINGS  Restaurants 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 

85  Warren  St.  Be7n7V«7eSrwoacdhwSayreet  New  York  City 

Write  for  complete  Catalogs*. 


FIRST  AIDS  IN  CONSERVATION 


Sauer*  s 


PURE  FLAVORING 
EXTRACTS 


Make  war-time  foods  and  substitutes  tempting. 

Largest  selling  brand  in  the  United  States. 

17  highest  awards  at  American  and  European  Expositions  for  Purity — Strength 
— Fine  Flavor. 


THE  C.  F.  SAUER  COMPANY  RICHMOND,  VIRGINIA 
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Write 
for  Our 

Special  Proposition 

How  you  can  help  the  Government 

Cocoanut  shells  are  the  best  absorbent 
of  poisonous  gasses  yet  discovered.  The 
Government  needs  hundreds  of  tons, 


The  quickest  way  to  get  them  is  for  you  to 
sell  more  cocoanut.  The  window  poster, 
illustrated  herewith,  is  but  one  of  the  special 
helps  we  have  prepared  for  your  use. 


We  are  telling  the  “gas-mask”  story  as  well  as 
the  new  war-time  uses  of  cocoanut,  such  as  Cocoa- 
nut  Corn  Muffins,  to  millions  of  housewives. 


Get  back  of  the  Government  — get  back  of  a 
guaranteed  quality  product,  such  as  Dromedary 
Cocoanut  — and,  at  the  same  time,  watch  your  sales 
increase. 


A postal  will  bring  you  complete  information. 

Write  today. 

The  HILLS  BROTHERS  Co.,  375  Washington  Street,  New  York  City 
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show  things  as  they  are,  they  visualize  facts, 
stimulate  imagination,  find  us  in  a receptive  mood 
and  satisfy  us  on  all  sides  of  a subject.  What 
more  can  one  expect  of  an  education  medium? 

It  is  not  my  intention  to  have  the  grocer  spend 
several  hundred  dollars  on  the  production  of  a 
suitable  reel.  Every  week  the  national  animated 
weeklies  contain  items  on  food  conservation  sub- 
jects. Maybe  50  feet  out  of  the  entire  thousand 
can  be  appropriated  by  the  grocer. 

Practically  every  theater  runs  every  week  at 
least  one  edition  of  an  animated  weekly,  so  all 
that  is  necessary  is  to  take  the  local  exhibitor  into 
your  confidence ; tell  him  what  you  are  up  against 
in  educating  the  public,  point  out  how  he  can  help 
you  without  any  additional  cost  to  himself  by 
letting  you  know  well  in  advance  all  about  the 
food  conservation  subject  that  will  appear  in  the 
reels  he  has  'booked.  . The  bulletins  gotten  out  by 
the  film  manufacturers  give  him  a synopsis  of  the 
contents  of  every  edition,  so  this  information  is 
readily  obtainable. 

To  link  up  this  film  with  your  grocery  business, 
obtain  permission  to  give  a “boiled  down”  lecture 
while  the  food  conservation  portion  is  occupying 
the  screen.  This  will  allow  you  or  one  of  your 
wark  of  a grocer’s  campaign  of  education.  They  employees  to  put  over  some  arguments  relative  to 


NO  RESTRICTIONS! 


The  Food  Administration  has  with- 
drawn all  restrictions  on  the  manu- 
facture and  sale  of  Macaroni  Prod- 
ucts. After  a period  of  limited  con- 
sumption in  the  interest  of  Wheat 
Conservation  your  trade  will  take 
quickly  to  the  HARVEST  Brand  made 
from  pure  Durum  Wheat.  A profit- 
able seller. 

Send  us  your  orders  for  Macaroni,  Spaghetti, 
and  genuine  Egg  Noodles. 


THE  h OULDS-BR1GGS  CO. 

CINCINNATI 

U.  S.  FOOD  ADM.  LICENSE  No.  100190-G 
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FOOD  CONSERVATION  DIGEST  1 

i 

to.  Practical  suggestions  for 

fffjj 

dealer  and  consumer  co- 

' operation  with  the  United 

States  , 

Food  Administration. 

FOOD  SAVING  AND  THE  MOVIES 


How  Grocers  Can  Spread  the  Gospel  of  Con- 
servation in  Co-operation  With  Motion 
Picture  Exhibitors 


By  Ernest  A.  Dench 

Brooklyn,  N.  Y. 

I T is  one  thing  to  preach  food  conservation  and 
* substitution  and  quite  another  to  have  the 
public  take  to  the  measures  kindly.  The  grocer, 
hemmed  in  by  the  Government  and  the  consumer, 
is  in  a no  means  enviable  position  when  he  tries 
to  spread  the  food-saving  gospel  among  his  cus- 
tomers. Generally  he  receives  more  kicks  than 
praise  for  his  patriotic  efforts. 

Motion  pictures  can  be  used  to  form  the  bul- 
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Temperature 

Stays  Put 


Without  a pound  of  ice,  the  interior  of  your 
refrigerator  can  be  kept  at  an  even  “coldness” 

A ton  of  ice  is  placed  in  your  refrigerator  today.  It  costs  you  a lot  of  money.  You 
have  your  troubles  getting  it  delivered.  You  will  have  more  troubles  trying  to  keep 
your  refrigerator  at  an  even  “coldness.” 

Now  suppose  that  instead  of  buying  ice.  you  put  in  Peerless  Automatic  Refrigera- 
tion today.  It  will  not  have  to  be  replaced  tomorrow  as  would  the  ice.  The  first  cost 
will  be  practically  the  last.  And  the  saving  in  ice-bills  alone  will  shortly  pay  for  the  in- 
itial cost. 

Peerless  Automatic  Refrigeration  will  keep  your  refrigerator  at  a dry,  even,  ccli  temper- 
ature, and  keep  its  contents  in  a wholesome,  sanitary  condition. 

PEERLESS 

AUTOMATIC 

REFRIGERATION 

For  all  establishments  that  use 
1,000  pounds  of  ice  or  more  a day 

What  makes  the  temperature  vary  in  an  ice-chilled  refrigerator?  Why  is  it  kept 
constant  by  Peerless  Automatic  Refrigeration? 

Ice  is  usually  kept  in  a separate  chamber  from  the  contents  of  the  refrigerator, 
and  the  latter  is  chilled  by  the  circulation  of  cold  air.  The  frequent  opening  of  the  refrig- 
erator doors  causes  warm  air  to  get  in  and  raise  the  temperature  above  the  point  desired. 
But  in  the  case  of  Peerless  Refrigeration,  the  intake  of  warm  air  only  stimulates  the  ma- 
chine to  produce  automatically  enough  extra  “coldness”  to  offset  the  warm  air  instantly. 

The  Peerless  is  so  simple,  durable  and  mechanically  correct  that  it  will  give 
continuous  service  for  years  without  need  of  attention  or  repairs.  We  guar- 
antee  the  Peerless  machine  fully,  and  we  back  it  with  the  kind  of  personal 
service  that  makes  permanently  satisfied  customers.  oc 

In  order  to  learn  how  Peerless  Automatic  Refrigeration  will  benefit 

you — mail  coupon  below  today.  K 


1 


DFEEH  F S S 

REFRIGERATION 


to  10  ton  capacity 


PEERLESS  ICE  MACHINE  CO. 

120  Broadway,  New  York 

503  So.  Jefferson  St.,  Chicago 
79  Milk  St.,  Boston 
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food  conservation,  emphasizing  your  grocery  store, 
although  the  direct  advertising  element  should 
not  be  overdone,  since  the  effect  of  the  propa- 
ganda appeal  will  be  lost.  Your  standing  as  a 
grocer  in  the  neighborhood  will  give  your  argu- 
ments considerable  authority,  consequently  if  you 
mention  your  grocery  store  but  once  or  twice  the 
spectators  will  jump  to  the  conclusion  that  the 
exhibitor  arranged  for  the  lecture  from  patriotic 
reasons. 

You  may  not  be  able  to  give  such  a lecture 
every  week,  and  it  may  be  of  short  duration,  but 
a snappy,  short  lecture  given  every  now  and  then, 
rather  than  a-  lengthy  one  delivered  but  once,  will 
be  a thousand  times  more  effective.  We  all  dread 
sermons  because  they  are  so  long,  and  since  peo- 
ple go  to  the  motion  picture  theater  to  be  enter- 
tained, one  should  not  abuse  the  motion  picture’s 
power  to  educate  as  well  as  to  entertain. 

In  advertising  we  are  taught  that  one  adver- 
tisement is  so  much  wasted  expenditure  without 
some  sort  of  a follow-up  campaign.  To  arouse 
interest  and  compel  action  it  is  imperative  to  re- 
peat the  “dose,”  and  it  matters  not  one  iota 
whether  the  medium  employed  is  the  local  news- 
paper or  the  local  motion  picture  theater — the 
fundamentals  are  the  same. 


binally,  it  should  not  be  overlooked  that  the 
animated  newspaper  is  an  interpreter  of  the 
world’s  news.  With  the  war  on  we  never  know 
from  one  day  to  another  what  is  coming  next,  and 
hitching  up  the  animated  newspaper  to  your 
grocery  store  enables  you  to  capitalize  the  differ- 
ent food  conservation  measures  as  they  occur 
from  time  to  time. 

The  film  exchange  will  supply  the  exhibitor  at 
cost  with  photographs  reproduced  from  the  mo- 
tion picture  newspaper.  Those  dealing  with  suit- 
able food  conservation  problems  will  be  ideal  for 
a window  display,  especially  if  you  mention  that 
Mr.  Blank  of  this  grocery  store  is  going  to  lecture 
on  the  film.  You  will  find  the  movie  exhibitor 
more  anxious  to  co-operate  with  you  if  there  is 
a prospect  of  increasing  his  box-office  receipts. 


RETAIL  GROCERS,  WILL  YOU  HELP? 

Have  you  made  arrangements  to  display  a food 
conservation  window  or  posters  during  Thanks- 
giving week,  November  21  to  28?  If  not,  get  into 
immediate  touch  with  your  State  or  local  mer- 
chant representative  of  the  Food  Administration 
and  secure  posters  and  window  display  sug- 
gestions from  him.  If  for  any  reason  you  do  not 


“I  don't  want  anything  different ” 


So  writes  the  head  of  a large,  progressive  coffee  house  about  our  No.  22  Mill; 
and  then  goes  on  to  say: 

“I  would  not  take  a thousand  dollars  for  these  two  mills  that 
/ have;  that  is  if  I could  not  get  two  more  just  like  them . 
They  are  the  finest  mills  in  the  world  for  service  and  dur- 
ability; and  / could  not  run  the  business  without  them." 

It’s  pleasant  to  have  unsolicited  and  positive  testimony  of  this  kind  handed  us; 
for  next  to  excellence  is  the  appreciation  of  it,  and  it’s  continually  being  shown  in  this 
gratifying  way. 

77/f  COLES  FAMOUS  22JIT  FIFTY  DOLLARS 

is  a wonderfully  interesting  proposition  to  any  wide-awake  coffee  man.  It  combines 
SIMPLICITY  OF  CONSTRUCTION  and  EASE  IN  OPERATION;  it  takes  up  small 
space  and  has  capacity  for  ENORMOUS  OUTPUT.  If  you  are  looking  for  a prodigy 
of  this  kind,  write  us— and  we’ll  tell  you  why  this  mill  has  really  made  the  COLES 
name  FAMOUS . 


COLES  MANUFACTURING  COMPANY 

Twenty -third  and  Turner  Streets,  PHILADELPHIA 
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The  more  loose  sugar  you 
wrap,  the  more  you  lose 

The  greater  the  number  of  packages  of  loose  sugar  you  sell, 
the  greater  your  loss — in  time  for  wrapping — in  spilled  sugar — in 
overweight — in  expensive  paper  and  twine. 


‘hoimn0 


Package 

Sugars 


in  sturdy  cartons  and  cotton  bags  are  packed,  weighed  and  sealed 
by  machine  in  the  refinery  ready  for  the  customer. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino 99 

Granulated,  Tablet,  Powdered,  Confectioners,  Brown 


Rows  and  rows  of  Yuban  packages  are  continually  going 
on  to  the  shelves  of  thousands  of  grocery  stores. 

At  once  off  they  go  into  the  hands  of  hundreds  of  thousands 
of  customers. 

These  quickly  moving  packages  tell  the  story  of  the  demand 
for  Yuban. 

You  will  find  that  Yuban  repeats  as  no  other  coffee  does. 

ARBUCKLE  BROTHERS 

Yuban  Coffee  Department 
NEW  YORK  PITTSBURG  CHICAGO 
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know  who  your  local  or  State  merchant  is,  write 
direct  to  the  Retail  Stores  Section  of  the  Food 
Administration  at  Washington,  and  you  will  he 
furnished  with  such  material  as  you  will  need. 

The  nation  is  pledged  to  ship  50  per  cent  more 
food  to  the  Allies  and  our  forces  overseas  than 
was  sent  last  year.  The  total  of  17,550,000  tons 
of  food  would  frighten  any  other  country  in  the 
world  except  the  United  States.  Housekeepers 
of  this  country  are  looking  those  figures  in  the 
face,  and  they  are  wondering  how  they  can  save 
that  much  food.  Is  your  store  still  a private  con- 
cern, or  are  you  patriotically  running  it  as  a public 
service  station.  Your  own  conscience  will  tell 
you. 


DON’TS  FOR  LETTER  WRITERS 


Some  Helpful  Suggestions  for  Avoiding  Stilted, 
Routine  Phrases  in  Business 
Correspondence 


T T AYR  your  business  letters  degenerated  into  a 
A A repetition  of  stilted,  routine  phrases?  Most 
business  correspondence  is  guilty  of  that  charge, 
as  William  Cushing  Bamburgh  points  out  in  his 


“Talks  On  Business  Correspondence.”  You 
would  never  think  of  talking  such  phrases  as 
‘came  duly  to  hand,"  “thanking  you  in  advance, 
I beg  to  remain.”  Why  spoil  your  letters  with 
them  ? 

He  says : “Carefully  avoid  such  words  and 

stock  phrases  as  ‘beg  to  acknowledge,’  ‘beg  to  ad- 
vise,’ ‘beg  to  inquire,’  etc.  Don't  ‘beg’  at  all. 

“Don’t  say  ‘kindly’  for  ‘please.’  Avoid  ‘the 
same’  as  you  would  the  plague. 

“Don't  write  ‘would  say.’  Go  ahead  and  say  it. 

“Don’t  say  ‘enclose  herewith.’  ‘Herewith’  is 
superfluous. 

“Don’t  ‘reply’  to  a letter;  ‘answer’  it.  You 
answer  a letter  and  reply  to  an  argument. 

“Don’t  use  a long  or  big  word  where  a short 
one  will  do  just  as  well  or  better. 

“Carefully  avoid  the  appearance  of  sarcasm. 

“Beware  of  adjectives,  especially  superlatives. 

“Finally,  don’t  forget  that  certain  small  words 
are  in  the  language  for  a purpose — ‘and,’  ‘a,’  ‘the’ 
are  important,  and  their  elimination  often  makes 
a letter  read  bald,  curt  and  distinctly  inelegant.” 


Every  man  cannot  be  a genius.  Every  man 
cannot  be  superior,  any  more,  than  every  tree  in 
the  forest  can  be  the  tallest.  But  every  man  can 
make  good  at  his  particular  work. 


The  Popular  Cereal  In  Millions  of  Homes 


The  Original  Toasted  Corn  Flakes 

Dainty,  thin,  crisp  Flakes. 

Always  uniform — always  the 
same  high  quality.  The  one 
Standard  Cereal  that  has 
stood  the  test  of  time. 


KELLOGG  TOASTED  CORN  FLAKE  COMPANY,  Battle  Creek,  Michigan 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 

Contents  for  December,  1918 

Volume  XXXV  Number  6 


WHO’S  WHO  IN  THE  TRADE.  Frontispiece 525 

An  Appreciation  of  William  Fisher,  President  of  the 
St.  Louis  Coffee  Roasters’  Association  and  Vice- 
President  of  the  C.  F.  Blanke  Tea  & Coffee  Company, 

St.  Louis. 

A PICTORIAL  HLSTORY  OF  COFFEE 527 

No.  4 — Early  Parisian  Coffee  Houses. 

Illustrated. 

JAVA  TEAS  IN  THE  U.  S 534 

POST  WAR  COFFEE  COMPLICATIONS 535 

| ‘COFFEE”  FROM  ACORNS 536 

THE  COFFEE  CONTROL  FIASCO 537 

By  C.  K.  Trafton. 

MISGUIDED  COFFEE  REGULATION 538 

By  Horace  T.  Tompkins 

ROASTERS  WANT  RULES  LIFTED 540 

ROASTED  COFFEE  RULES  MODIFIED 541 

HOOVER  SAYS,  “PLENTY  OF  COFFEE” 541 

CONTAINER  REGULATIONS  REMOVED 541 

A CANADIAN’S  OPINION  OF  THE  “ BLUE  BOOK”  541 

MITCHELL  ON  TEA  MANUFACTURE 541 

i THE  BLACK  SHADOW  OF  PAN-GERMANISM— 

1 NOW  FOREVER  DISPELLED 542 


Illustrated. 

COFFEE  AND  THE  RED  CROSS .... 
THE  BEGINNING  OF  “HIGH  TEA” 
“WHEN  THE  BOYS  COME  HOME”. 
CHINA ’S  LIKIN  TAX  AND  TEA. . , . 
By  A.  W.  F err  in. 


! NO  AID  FOR  PORTO  RICO  COFFEE 544 

[I  COFFEE  AND  CACAO  IN  MEXICO 544 

j BRAZIL’S  TEA  PURCHASES 7 544 

j FOR  BETTER  CEYLON  TEA 545 

BRAZIL  COFFEE  CROP  DECLINING 545 

CHINA  TEA  TRADE  UPSET 545 

ENGLAND  WANTS  CHINA  TEA 546 

GERMAN  COFFEE  SUBSTITUTES 546 

i THE  ARMY’S  COFFEE  AND  TEA  BILL 546 

BRITISH  COCOA  MAKERS  UNITE 546 

NEW  ORLEANS’  NEW  SHIP  LINE 546 

CHOCOLATE  FOR  OUR  SOLDIERS 546 

; CONCRETE  SHIP  BRINGS  SUGAR 546 

HAYTI  COFFEE  PROSPECTS 547 

THE  WORLD’S  1918-19  SUGAR  CROP 547 

A WHOLESALE  COFFEE  MAN’S  OPINION 547 

' THE  BELLICOSE  EGO 548 

By  Dr.  Frank  Crane 

THE  MOST  PEACEABLE  DOG 548 

SAYS  PROHIBITION  AIDS  TEA 548 

GERMAN  COFFEE  SURROGATES 548 

SPICES  AND  EXTRACTS 549 

1 HONGKONG’S  BIG  CASSIA  TRADE 549 

OFFICIAL  RULING  ON  CORIANDER 549 

; SPICE  GRINDERS’  MEETING  OFF 549 

! SPICE  FROM  NETHERLANDS  INDIA 549 

CACAO  IMPORT  RULES  MODIFIED 549 

i HAYTI  COFFEE  LICENSES  AVAILABLE 549 


J 


GROCERY  TRADE  DIGEST 550 

SPECIALTY  MEN’S  CONVENTION 550 

NEWS  OF  THE  TRADE 550 

PATENT  OFFICE  RECORD 551 

Patents  Granted,  Trade  Mark,  Applications,  Certifi- 
cates Issued,  Prints  Registered. 

Illustrated. 

BLOCKING  NEW  WARS 553 

By  Herbert  S.  Houston 

IN  THE  EDITOR’S  MAIL  BAG 554 

Appreciation  from  the  N.  R.  T.  & C.  M.  A. — -Tea  in 
an  Editor’s  Sanctum — Urges  Tea  for  Higher  Efficiency. 

THE  UPLIFT  CORNER 555 

Awakening. 

EDITORIALS 556 

Frost  Dimaje  Ro  tm  in  x — 

About  Necessary  Restriction  on  Coffee  Trading. 

MISCELLANEOUS  TRADE  NEWS 558 

LAMBERT  OPENS  NEW  PLANT 558 

Illustrated. 

PRACTICAL  PREMIUM  METHODS 558 

THE  FIBER  CONTAINER 559 

Illustrated. 

MAINLY  ABOUT  PEOPLE. . . 560 

OBITUARY 560 

Frederick  Mead — John  Jaburg,  Sr. 

INFORMATION  FOR  BUYERS 560 

Round  Cans  of  Paper,  or  Fiber  and  Tin — Weighing 
Machines  at  Special  Prices — Paper  Cans  for  Cocoa 
and  Spices. 

TAKES  ENEMY-OWNED  EXCHANGE  SEAT 562 

SPICE  GRINDERS  CHOOSE  SECRETARY 562 

MARKETS  OF  THE  WORLD 562 

OUR  LONDON  LETTER 562 

THE  BRAZIL  LETTER 564 

THE  JAVA  MARKET  LETTER 566 

NEW  ORLEANS  LETTER 568 

CHICAGO  NEWS  LETTER 570 

THE  NEW  YORK  MARKETS 570 

NAVY  TO  OPEN  TEA  BIDS 574 

SALIENT  TRADE  NOTES 576 

THE  PRACTICAL  RETAIL  GROCER 582 

THE  CASE  OF  PACKAGE  SUGAR 582 

MEN 584 

FOOD  CONSERVATION  DIGEST 584 

HANDLING  BULK  GOODS 584 

A SPICE  WINDOW  DISPLAY 584 

Illustrated. 

WHAT  IS  “PEP”? 586 

BUILDING  UP  A FISH  TRADE 586 

By  W.  B.  Stoddard. 

YOURSELF 588 

By  Dr.  Frank  Crane. 

1919 590 

By  Frank  Farrington. 

EFFICIENCY 592 

CLASSIFIED  WANT  ADVERTISEMENTS 592 


INDEX  TO  ADVERTISERS  WILL  BE  FOUND  ON  PAGE  600 


543 

543 

543 

544 


THE  TEA  AND  COFFEE  TRADE  JOURNAL,  published  monthly  at  79  Wall  Street,  New  York.  Terms  of  sub- 
scription $2.00  a year,  postage  prepaid,  in  the  United  States  and  Possessions;  $2.25  per  year  in  Canada;  $2.50  in 
all  foreign  countries.  Single  copies  25  cents.  Remit  by  money  order  or  draft.  Entered  as  second  class  matter 
January  30,  1905,  at  the  post  office  at  New  York,  under  the  Act  of  Congress  of  March  3,  1879.  Copyright,  1918,  by 
THE  TEA  AND  COFFEE  TRADE  JOURNAL  COMPANY. 


5o6 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


December,  1918 


11AM  IB  IEJRLT 

J Lb#  The  Tine  Thai/  Excels” 


iiTOHiuiiiiHiiiintmiiiniiniinniiiiii)iiiiiimmminiiinHiiiiiMHi)nim»imuniriiniiiimiiiiiiniiiiiiiininnninniyril 


Lambert  Peanut  Butter  Equipment 

Lambert  Peanut  Butter  Machinery  excels  because  it  is  scientifically, 
yet  simply  constructed.  Because  it  is  complete  in  every  detail. 
Because  it  is  substantial.  The  Lambert  Machine  Company  is  the 
only  concern  that  manufactures  complete  peanut  butter  plants, 

Lambert  peanut  equipment  consists  of  suitable  peanut  roasting 
apparatus,  peanut  blancher,  picking  and  stoning  machinery,  one  or 
more  peanut  butter  mills,  complete  with  automatic  salter,  auxiliary 
machinery  (elevators,  conveyors,  storage  bins,  feed  hoppers)  and 
approved  power  transmission,  such  as  will  render  the  plant  as  nearly 
automatic  as  possible. 

Plans  designed  according  to  requirements.  Specifications  and 
estimates  furnished. 


% 


l I: 

Peanut  Butter  Mill  No.  8 


Lambert  Machine  Co.,MaiShaU,Mi(!li 
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WHO'S  WHO  IN  THE  TRADE 


WILLIAM  FISHER 

Presidenl  of  the  St.  Louis  Coffee  Roasters’  Association, 
and  Vice-President  of  the  C.  F.  Blanke  Tea  & 
Coffee  Company,  St.  Louis 

See  Page  547 
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A PICTORIAL  HISTORY  OF  COFFEE 


No.  4— EARLY  PARISIAN  COFFEE  HOUSES 

9 This  article  tells  of  the  introduction  of  coffee  into  France  and  the 
opening  of  the  first  cafes  in  Paris.  It  is  a faithful  account  of  the  import- 
ant part  the  Parisian  coffee  houses  played  in  the  development  of  French 
literature  and  the  stage,  their  associations  with  the  Revolution  and  the 
founding  of  the  Empire,  and  describes  the  quaint  customs  and  patrons 
of  the  seventeenth  and  eighteenth  centuries.  ^ The  illustrations,  which 
are  reproductions  from  rare  French  engravings,  water  colors  and  prints, 
picture  significant  scenes  in  some  of  the  more  notable  cafes. 


1 


HETHER  France  or  England  was  the  first 
to  introduce  coffee  into  Western  Europe  is 
till  a subject  of  debate  among  historians  of  the 
wo  countries.  One  English  account  asserts  that 
joffee  was  sold  as  early  as  1650  in  Oxford  by  a 
'Hebrew  named  Jacobs.  French  students  of  coffee 
,‘;istory  declare  there  is  indisputable  record  that 
offee  was  brought  to  France  in  1644  direct  from 
Constantinople  by  a traveler  named  de  la  Haye, 
Hid  also  that  he  carried  with  him  “vessels  and  an 
apparatus  for  making  it.” 

| It  is  generally  admitted,  however,  that  France 
vas  about  twenty  years  behind  England  in  ac- 
cepting the  coffee  house  as  a permanent  acquisi- 
ion  to  its  social  and  domestic  scheme.  It  is 
recorded  that  the  first  coffee  house  in  France  was 
opened  in  1671,  “near  the  Exchange,”  in  Mar- 
seilles. 

Coffee's  Introduction  to  Paris 
Coffee  was  first  brought  to  Paris  in  1657  by 
lean  de  Thevenot,  who  had  become  a devotee  to 
t while  traveling  in  the  Levant.  He  used  it  pri- 
vately, and  the  general  public  did  not  have  the 
opportunity  to  test  its  lures.  Twelve  years  later 
vord  began  to  circulate  through  Parisian  society 
circles  of  the  sumptuous  coffee  functions  then 
oeing  featured  by  Soliman  Aga,  ambassador  to 
:he  Court  of  King  Louis  XIV  from  Mohamet  IV. 
•Disraeli  wrote  that,  “On  bended  knee,  the  black 
slaves  of  the  Ambassador,  arrayed  in  the  most 
gorgeous  Oriental  costumes,  serve  the  choicest 
rMocha  coffee  in  tiny  cups  of  egg-shell  porcelain, 
•lot,  strong  and  fragrant,  poured  out  in  saucers 
]of  gold  and  silver,  placed  on  embroidered  silk 
doylies  fringed  with  gold  bullion,  to  the  grand 
dames,  who  fluttered  their  fans  with  many 
grimaces,  bending  their  piquant  faces — be-roughed, 
le-powdered  and  be-patched — over  the  new  and 
steaming  beverage.” 

• It  was  in  1669  that  Madame  de  Sevigne,  the 


famous  French  letter-writter,  declared,  “There 
are  two  things  Frenchmen  wilt  never  swallow — 
coffee  and  Racine’s  poetry.”  Yet  madame  was 
destined  to  live  to  see  Frenchmen  yielding  at  once 
to  the  lure  of  coffee  and  to  the  poetical  artifices 
of  the  greatest  literary  craftsman  of  his  tirhe. 

During  the  reign  of  Louis  XIV  the  French 
courtiers,  following  the  leadership  of  their  sire, 
disdained  to  accept  coffee  on  a par  with  the  light 
wines  and  beers  of  the  day.  It  was  in  the  regime 
of  Louis  XV  that  coffee  came  into  its  own  in  royal 
and  court  circles.  It  is  recorded  that  the  royal 
princesses  imported  $15,000  worth  annually  for 
the  use  of  the  royal  household. 

The  First  Parisian  Coffee  House 

Its  position  secure  in  the  higher  strata  of  so- 
ciety, coffee  yet  had  to  win  favor  among  the 
bourgeois,  and  this  could  be  done  only  through 
public  coffee  houses.  Not  until  1672,  twenty  years 
after  Pasqua  Rosee  opened  London’s  first  coffee 
house,  were  Parisians  able  to  buy  the  coffee  drink 
in  public.  Strangely  enough,  it  was  a compatriot 
of  Rosee’s,  an  Armenian  by  name  of  Pascal,  who 
set  up  the  first  coffee  house  in  Paris.  His  estab- 
lishment was  not  much  more  than  a booth  in  the 
Fair  of  St.  Germain,  supplemented  by  the  service 
of  Turkish  waiter  boys,  who  walked  through  the 
crowds  and  offered  the  beverage  from  trays 
holding  small  cups  of  coffee.  The  fair  was  held 
during  the  first  two  months  of  spring,  in  a large 
open  plot  just  inside  the  walls  of  Paris  and  near 
the  Latin  Quarter.  As  Pascal’s  waiter  boys  cir- 
culated through  the  crowds  on  those  chilly  days 
the  fragrant  odor  of  coffee  brought  many  ready 
sales  of  the  steaming  beverage,  and  soon  visitors 
to  the  fair  learned  to  look  for  the  “little  black” 
cupful  of  cheer,  or  petit  noir.,  a name  that  still 
endures. 

When  the  fair  closed  Pascal  opened  a small 
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coffee  house  on  the  Quai  de  Etiole,  near  the  Pont 
Neuf,  but  his  frequenters  were  of  a type  who 
preferred  the  beers  and  wines  of  the  day  and 
coffee  languished.  Pascal  continued,  however, 
to  send  his  waiter  boys  with  their  large  coffee 
jugs,  which  were  heated  by  lamps,  through  the 
streets  of  Paris  and  from  door  to  door.  Their 


A Parisian  Coffee  Peddler  Who  Vended 
Steaming  Hot  Drinks  in  the  Streets  Just 
Before  the  Beginning  of  the  Cafe 


cry,  “Cafe ! Cafe !”  became  welcome  sounds  to 
many  a Parisian,  who  later  missed  his  petit  noir 
when  Pascal  gave  up  and  moved  on  to  London, 
where  coffee  drinking  was  then  in  high  favor. 

The  Progenitor  of  Parisian  Cafes 

Despite  Pascal’s  efforts,  the  majority  of  his- 
torians are  disposed  to  name  the  Cafe  de  Procope 
as  the  true  progenitor  of  the  Parisian  cafe.  The 
Procope  was  opened  in  1689  by  Frangois  Procope 
from  Florence,  who  had  a royal  license,  to  sell 
spices,  ices,  barley  water,  lemonade  and  other 
such  refreshments.  He  early  added  coffee  to 
the  list  and  attracted  a large  and  distinguished 
patronage. 

Procope,  a keen-witted  merchant,  according  to 
accounts  of  the  day,  made  his  appeal  to  a higher 
class  of  patrons  than  did  Pascal.  He  established 
his  cafe  directly  opposite  the  newly-opened 
Comedie  Frangaise,  in  the  street  then  known  as 
the  Rue  des  Fosses-St.  Germain,  but  now  the  Rue 


de  l’Ancienne  Comedie.  A writer  of  the  period 
has  left  this  pen  portrait  of  the  Cafe  de  Procope 
of  that  day:  “The  Cafe  de  Procope,  * * * 

was  also  called  the  Antre  (Cavern)  de  Procope, 
because  it  was  very  dark  even  in  full  day,  and 
ill-lighted  in  the  evenings;  and  because  you  often 
saw  there  a set  of  lank,  sallow  poets,  who  had 
somewhat  the  air  of  apparitions.” 

Because  of  its  location  the  Cafe  de  Procope 
became  the  gathering  place  of  many  noted  French 
actors,  authors,  dramatists  and  musicians  of  the 
eighteenth  century.  Voltaire  was  a constant 
patron,  and  until  the  close  of  the  historic  cafe, 


A 17TH  Century  Engraving  of  Coffee  Service 
in  the  Fair  of  St.  Germain,  the  “Cradle” 
of  Parisian  Cafes 


after  an  existence  of  more  than  two  centuries,  his 
marble  table  and  chair  were  among  the  precious 
relics  of  the  coffee  house.  His  favorite  drink  is 
said  to  have  been  a mixture  of  coffee  and  choco- 
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late.  Rousseau,  author  and  philosopher ; Beau- 
marchais, dramatist  and  financier ; Diderot,  the 
encyclopedist;  Condorcet,  and  a host  of  lesser 
lights  in  the  French  arts,  were  habitues  of  Fran- 
cois Procope’s  modest  coffee  saloon  near  the 
Comedie  Frangaise. 

Naturally,  the  name  of  Benjamin  Franklin, 
recognized  in  Europe  as  the  foremost  man  in  the 
world  in  the  days  of  the  American  Revolution, 
was  often  spoken  over  the  coffee  cups  of  Cafe  de 
Procope,  and  when  the  distinguished  American 
died  in  1790  this  French  coffee  house  went  into 
> deep  mourning  “for  the  great  friend  of  repub- 
[ licanism.”  The  walls,  inside  and  out,  were 
swathed  in  black  bunting,  and  the  statesmanship 
and  scientific  attainments  of  Franklin  were  the 
topics  of  the  hour. 

The  Cafe  de  Procope  looms  large  in  the  annals 
of  the  French  Revolution.  During  the  turbulent 
days  one  could  find  at  the  tables  drinking  coffee 
or  stronger  beverages,  and  engaged  in  debate  over 
epoch-making  questions,  such  characters  as  Marat, 
Robespierre,  Danton,  Hebert  and  Desmoulins. 
Napoleon  Bonaparte,  then  a poor  artillery  officer 
seeking  a commission,  was  also  there.  He  busied 
himself  largely  in  playing  chess,  a favorite  recre- 
ation of  the  early  Parisian  coffee  house  patrons. 
Legend  Has  it  that  Francois  Procope  once  com- 
pelled young  Bonaparte  to  leave  his  hat  for  se- 
curity while  he  sought  money  to  pay  his  coffee 
score. 

After  the  Revolution  the  cafe  lost  its  literary 
prestige,  and  sank  to  the  level  of  an  ordinary 
restaurant.  During  the  last  half  of  the  nine- 
teenth century,  Paul  Verlaine,  Bohemist,  poet  and 
leader  of  the  Symbolists,  made  the  Cafe  de  Pro- 
cope his  haunt,  and  for  a time  it  regained  some  of 
its  lost  popularity.  Soon  after  Verlaine  died  in 
1896  the  cafe  vanished,  after  an  existence  of  more 
than  two  centuries. 

History  records  that  with  the  opening  of  the 
Cafe  de  Procope  coffee  in  Paris  became  firmly 
established.  At  the  close  of  the  eighteenth  cen- 
tury there  were  more  than  800  cafes  in  the  French 
capital,  and  the  number  was  steadily  increasing. 

The  Development  of  the  Cafes 

Coffee’s  vogue  spread  rapidly,  and  many  caba- 
rets and  famous  eating  houses  began  to  add  it  to 
their  menus.  Among  these  was  the  Tour  d’Argent 
(the  Silver  Tower),  which  had  been  opened  on 
the  Quai  de  la  Tournelle  in  1582,  and  speedily 
became  Paris’  most  fashionable  restaurant.  It 
still  is  one  of  the  chief  attractions  for  the  epicure, 
retaining  the  reputation  for  its  cooking  that  drew 
a host  of  world  leaders,  from  Napoleon  to  King 
Edward  VIT,  to  its  quaint  interior. 


Another  tavern  that  took  up  coffee  after  Pro- 
cope was  the  Royal  Drummer,  which  Jean  Rampo- 
naux  established  at  the  Courtille  des  Porcherons. 
His  hostelry  rightly  belongs  to  the  tavern  class, 
although  coffee  had  a-  prominent  place  on  its 
menu.  It  became  notorious  for  excesses  and  low- 
class  pleasures  during  the  reign  of  Louis  XV,  who 
was  a frequent  visitor.  The  low  and  high  were 
to  be  found  in  Ramponaux’s  cellar,  particularly 
when  some  especially  wild  revelry  was  in  promise. 
Marie  Antoinette  once  declared  she  had  her  most 
enjoyable  time  at  a certain  wild  farandole  in  the 
Royal  Drummer.  Ramponaux  was  taken  to  the 
heart  of  fashionable  Paris,  and  his  name  used  as 
a trade  mark  on  furniture,  clothes  and  foods. 

The  popularity  of  Ramponaux’s  Royal  Drum- 
mer is  attested  by  an  inscription  on  an  early 
print,  which  shows  the  interior  of  the  cafe.  As 
seen  in  the  accompanying  reproduction  of  the 
print,  the  inscription  is  in  French.  A free  trans- 
lation of  it  reads : 

Amidst  peace,  pleasure  enjoying, 

At  home  gently  to  beguile  away  the  time, 

Or  else  at  Magny  to  go  and  have  a little  fun. 

That  was  the  old  way. 

To-day  we  see  our  cockneys  run  away; 

Leaving  their  work  unfinished. 

Why?  Because  they  go  to  Mr.  Ramponaux, 

Which  is  the  fashionable  Tavern. 

Naturally  when  coffee  houses  began  to  crop  up 
rapidly  in  Paris,  the  majority  centered  in  the 
Palais  Royal,  “that  garden  spot  of  beauty,  en- 
closed on  three  sides  by  three  tiers  of  galleries,” 
which  Richelieu  had  erected  in  1636,  under  the 
name  of  Palais  Cardinal,  in  the  reign  of  Louis 
XIII.  It  became  known  as  the  Palais  Royal  in 
1643,  and  soon  after  the  opening  of  the  Cafe  de 
Procope  began  to  blossom  out  with  coffee  stalls,  or 
houses,  beside  the  other  shops  that  occupied  the 
galleries  overlooking  the  gardens. 

Life  in  the  Early  Coffee  Houses 

Diderot  tells  in  1760,  in  his  “Rameau’s  Nephew,” 
of  the  life  and  frequenters  of  one  of  the  Palais 
Royal  coffee  houses,  the  Regency : 

“In  all  weathers,  wet  or  fine,  it  is  my  practice  to 
go  towards  five  o’clock  in  the  evening,  to  take  a 
turn  in  the  Palais  Royal.  * * * If  the  weather 

is  too  cold  or  too  wet  I take  shelter  in  the  Regency 
coffee  house.  There  I amuse  myself  by  looking 
on  while  they  play  chess.  Nowhere  in  the  world 
do  they  play  chess  as  skilfully  as  in  Paris,  and 
nowhere  in  Paris  as  they  do  at  this  coffee  house ; 
’tis  here  you  see  Legal  the  profound,  Philidor  the 
subtle,  Mayot  the  solid ; here  you  see  the  most 
astounding  moves,  and  listen  to  the  sorriest  talk, 
for  if  a man  be  at  once  a wit  and  a great  chess 
player,  like  Legal,  you  may  also  be  a great  chess 
player  and  a sad  simpleton,  like  Joubert  and 
Mayot.” 
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The  beginnings  of  the  Regency  coffee  house 
are  associated  with  the  legend  that  Lefevre,  a 
Parisian,  began  peddling  coffee  in  the  streets  of 
Paris  about  the  time  Procope  opened  his  cafe  in 
1689.  Legend  has  it  that  later  Lefevre  opened  a 
cafe  near  the  Palais  Royal,  selling  it  in  1718  to 
one  Leclerc,  who  named  it  the  Cafe  de  la  Regence, 


Rare  Print  of  an  Early  Parisian  Coffee  House 
Before  the  Revolution,  Showing  Charac- 
teristic Armenian  Decorations 


in  honor  of  the  Regent  of  Orleans,  a name  that 
still  endures  on  a broad  sign  over  its  doors. 

To  name  the  patrons  of  the  Cafe  de  la  Regence 
in  its  long  career  would  be  to  outline  a history  of 
French  literature  for  more  than  two  centuries. 
There  was  Philidor,  the  “greatest  theoretician  of 
the  eighteenth  century,  better  known  for  his  chess 
than  his  music” ; Robespierre,  of  the  Revolution, 
who  once  played  chess  with  a girl,  disguised  as  a 
boy,  for  the  life  of  her  lover;  Napoleon,  who  was 
then  noted  more  for  his  chess  than  his  empire 
building  propensities,  and  Gambetta,  whose  loud 
voice,  generally  raised  in  debate,  disturbed  one 
chess  player  so  much  that  he  protested  because  he 
could  not  follow  his  game.  Voltaire,  Alfred  de 
Musset,  Victor  Hugo,  Theophile  Gautier  and 


Henry  Murger  are  names  still  associated  with 
the  memories  of  this  historic  cafe. 

Chess  is  still  a feature  at  the  Regence,  although 
the  players  are  not,  as  were  the  earlier  patrons, 
obliged  to  pay  by  the  hour  for  their  tables  with 
extra  charges  for  candles  placed  by  the  chess- 
boards. The  present  Cafe  de  la  Regence  is  now 
on  the  Rue  St.  Honore,  but  retains  in  large  meas- 
ure its  aspect  of  olden  days. 

The  Cafes  in  the  French  Revolution 
The  Palais  Royal  coffee  houses  were  centers 
of  activity  in  the  days  preceding  and  following  the 
Revolution.  A picture  of  them  in  the  July  days 
of  1789  has  been  left  by  Arthur  Young,  who  was 
visiting  Paris  at  that  time : “The  coffee  houses 


A Corner  of  the  Historic  Cafe  Procope,  Show- 
ing Voltaire  and  Diderot  in  Debate. 
From  a Rare  Water  Color 


present  yet  more  singular  and  astounding  spec- 
tacles ; they  are  not  only  crowded  within,  but 
other  expectant  crowds  are  at  the  doors  and  win- 
dows, listening  a gorge  dcploye  to  certain  orators 
who  from  chairs  or  tables  harangue  each  his  little 
audience ; the  eagerness  with  which  they  are 
heard,  and  the  thunder  of  applause  they  receive 
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for  every  sentiment  of  more  than  common  hardi- 
ness or  violence  against  the  government,  cannot 
easily  be  imagined.” 

The  Palais  Royal  teemed  with  turbulent  Paris- 
ians on  the  fateful  Sunday  of  July  12.  The 
moment  was  fraught  with  revolution  when  from 
the  Cafe  Foy  emerged  Camille  Desmoulins,  a 
youthful  journalist.  Standing  on  a table  outside 
the  cafe,  Desmoulins  began  his  harangue  which 
was  to  eventuate  in  the  tocsin  of  the  French  Revo- 
lution. Hot  with  anger,  he  raised  the  passions 
of  the  mob  to  a frenzy,  and  at  the  conclusion  of 
his  speech  he  and  his  followers  “marched  away 
from  the  Cafe  Foy  on  their  errand  of  Revolution.” 
The  Bastille  fell  two  days  later. 

As  though  abashed  by  its  reputation  as  the 
starting  point  of  the  mob  spirit  of  the  Revolution, 
Cafe  Foy  became  in  after  years  a sedate  gathering 
place  of  artists  and  literati.  Up  to  its  close  it  was 
distinguished  among  other  famous  Parisian  cafes 
for  its  exclusiveness  and  strictly  enforced  rule 
of  “no  smoking.” 

Even  from  the  first  the  Parisian  cafes  catered 
to  all  classes  of  society,  and  unlike  the  London 
coffee  houses  they  retained  this  distinctive  char- 
acteristic. A large  majority,  however,  did  branch 
out  to  include  other  liquid  and  substantial  re- 
freshments, many  becoming  out  and  out  res- 
taurants. 

Coffee  House  Customs  and  Patrons 

Coffee’s  effect  on  Parisians  is  described  by  an 
unknown  writer  of  the  latter  part  of  the  eighteenth 
century : 

“I  think  I may  safely  assert,”  he  said,  “that  it 
is  to  the  establishment  of  so  many  cafes  in  Paris 
that  is  due  the  urbanity  and  mildness  discernible 
upon  most  faces.  Before  they  existed,  nearly 
everybody  passed  his  time  at  the  cabaret,  where 
even  business  matters  were  discussed.  Since  their 
establishment,  people  assemble  to  hear  what  is 
going  on,  drinking  and  playing  only  in  modera- 
tion, and  the  consequence  is  that  they  are  more 
civil  and  polite,  at  least  in  appearance.” 

Montesquieu’s  satirical  pen  pictured  in  his 
“Persian  Letters”  the  earliest  cafes  as  follows: 

“In  some  of  these  houses  they  talk  news,  in 
others  they  play  draughts.  There  is  one  where 
they  prepare  the  coffee  in  such  a manner  that  it 
inspires  the  drinkers  of  it  with  wit ; at  least  of  all 
those  who  frequent  it  there  is  not  one  person  in 
four  who  does  not  think  he  has  more  wit  after  he 
has  entered  that  house.  But  what  offends  me  in 
these  wits  is  that  they  do  not  make  themselves 
useful  to  their  country.” 

Montesquieu  met  up  with  a geometrician  out- 
side a coffee  house  on  the  Pont  Neuf  and  accom- 
panied him  inside.  He  describes  the  incident  in 
this  manner : 


“I  observe  that  our  geometrician  was  received 
there  with  the  utmost  officiousness,  and  that  the 
coffee  house  boys  paid  him  much  more  respect 
than  two  musquetters  who  were  in  a corner  of  the 
room.  As  for  him,  he  seemed  as  if  he  thought 
himself  in  an  agreeable  place;  for  he  unwrinkled 
his  brows  a little  and  laughed,  as  if  he  had  not  the 
least  tincture  of  geometrician  in  him.  * * * 

He  was  offended  at  every  start  of  wit,  as  a tender 
eye  is  by  too  strong  a light.  * * * At  last  I 

saw  an  old  man  enter,  pale  and  thin,  whom  I 
knew  to  be  a coffee  house  politician  before  he  sat 
down ; he  was  not  one  of  those  who  are  never  to 
be  intimidated  by  disasters,  but  always  prophesy 
of  victories  and  success ; he  was  one  of  those 
timorous  wretches  who  are  always  boding  ill.” 

Cafe  Momus  and  Cafe  Rotonde  figure  conspic- 
uously in  the  record  of  French  Bohemianism. 
The  Momus  stood  near  the  right  bank  of  the 
River  Seine  in  Rue  des  Pretres  St.  Germain,  and 
was  known  as  the  home  of  the  Bohemians.  The 
Rotonde  stood  on  the  left  bank  at  the  corner  of 
the  Rue  de  l’Ecole  de  Medecine  and  the  Rue 
Hautefeuille. 

Alexandre  Schanne  has  given  us  a glimpse  of 
Bohemian  life  in  the  early  cafes.  He  lays  his 
scene  in  the  Cafe  Rotonde,  and  tells  how  a num- 
ber of  poor  students  were  wont  to  make  one  cup 
of  coffee  last  the  coterie  a full  evening  by  using 
it  to  flavor  and  color  the  one  glass  of  water  shared 
in  common.  He  says  : 

“Every  evening,  the  first  comer  at  the  waiter’s 
inquiry,  ‘What  will  you  take,  sir?’  never  failed 
to  reply,  ‘Nothing  just  at  present,  I am  waiting 
for  a friend.’  The  friend  arrived,  to  be  assailed 
by  the  brutal  question,  ‘Have  you  any  money?’ 
He  would  make  a despairing  jesture  in  the  nega- 
tive, and  then  added,  loud  enough  to  be  heard  by 
the  dame  du  comptoir,  ‘By  jove,  no;  only  fancy,  I 
left  my  purse  on  my  console-table,  with  gilt  feet, 
in  the  purest  Louis  XV  style.  Ah ! what  a thing 
it  is  to  be  forgetful.’  He  would  sit  down,  and  the 
waiter  would  wipe  the  table  as  if  he  had  some- 
thing to  do.  A third  would  come,  who  was  some- 
times able  to  reply,  ‘Yes,  I have  ten  sous.’  ‘Good !’ 
we  would  reply;  ‘order  a cup  of  coffee,  a glass  and 
a water  bottle ; pay  and  give  two  sous  to  the 
waiter  to  secure  his  silence.’  This  would  be  dope. 
Others  would  come  and  take  their  places  beside 
us,  repeating  to  the  waiter  the  same  chorus,  ‘W'e 
are  with  this  gentleman.’  Frequently  we  would 
be  eight  or  nine  sitting  at  the  same  table,  and 
only  one  customer.  Whilst  smoking  and  read- 
ing the  papers  we  would,  however,  pass  the  glass 
and  bottle.  When  the  water  began  to  run  short, 
as  on  a ship  in  distress,  one  of  us  would  have 
the  impudence  to  call  out,  ‘Waiter,  some  water!’ 
The  master  of  the  establishment,  who  understood 
our  situation,  had  no  doubt  given  orders  for  us  to 
be  left  alone,  and  made  his  fortune  without  our 
help.  He  was  a good  fellow  and  an  intelligent 
one.  having  subscribed  to  all  the  scientific  journals 
of  Europe,  which  brought  him  the  custom  of 
foreign  students.” 

Another  cafe  perpetuating  the  best  traditions 
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of  the  Latin  Quarter  was  the  Vachette,  which 
survived  until  the  death  of  Jean  Moreas  in  1911. 
The  Vachette  is  usually  cited  by  antiquarians  as 
a model  of  circumspection  as  compared  with  the 
scores  of  cafes  in  the  Quarter  that  were  given  up 
to  debasing  debaucheries.  One  writer  puts  it: 
“The  Vachette  traditions  leaned  more  to  scholar- 
ship than  sensuality.” 

In  the  late  seventeenth  and  early  eighteenth 
centuries  the  Parisian  cafe  was  truly  a coffee 
house,  but  as  many  of  the  patrons  began  to  while 
away  most  of  their  waking  hours  in  them  the  pro- 
prietors added  food  and  other  beverages  to  hold 
their  patronage.  Consequently  we  find  listed 
among  the  cafes  of  Paris  some  houses  that  are 
more  accurately  described  as  restaurants,  although 
they  may  have  started  their  careers  as  coffee 
houses. 

Historic  Parisian  Cafes 

Some  of  the  historic  cafes  are  still  thriving  in 
their  original  locations,  though  the  majority  have 
passed  into  oblivion.  Glimpses  of  the  more  famous 
houses  are  to  be  found  in  the  novels,  poetry  and 
essays  written  by  the  French  literati  who  patron- 
ized them.  These  first-hand  accounts  give  in- 
sights that  are  sometimes  stirring,  often  amusing 
and  frequently  revolting — such  as  the  assassina- 
tion of  St.  Fargeau  in  Fevrier’s  low-vaulted  cellar 
cafe  in  the  Palais  Royal. 

There  is  Magny’s,  originally  the  haunt  of  such 
literary  men  as  Gautier,  Taine,  Saint-Victor, 
Turgueniev,  de  Goncourt,  Soulie,  Renan,  Edmond. 
In  recent  years  the  old  Magny’s  was  razed,  and 
on  its  site  was  built  the  modern  restaurant  of  the 
same  name,  but  in  a style  that  has  no  resemblance 
to  its  predecessor.  Even  the  name  of  the  street 
has  been  changed,  from  Rue  Contrescarpe  to  the 
Rue  Mazet. 

Meot’s,  the  Very,  Beauvilliers’,  Masse’s,  the 
Cafe  Chartres,  the  Trois  Freres  Provengaux,  and 
the  du  Grand  Commun,  all  situated  in  the  Palais 
Royal,  are  cafes  that  figured  conspicuously  in  the 
French  Revolution,  and  are  closely  identified  with 
the  French  stage  and  literature.  Meot’s  and 
Masse’s  were  the  trysting  places  of  the  Royalists 
in  the  days  preceding  the  outbreak,  but  welcomed 
the  Revolutionists  after  they  came  in  power.  The 
Chartres  was  notorious  as  the  gathering  place  of 
young  aristocrats  who  escaped  the  guillotine,  and, 
thus  made  bold,  often  called  their  like  from  ad- 
joining cafes  to  partake  in  some  of  their  plans  for 
restoration  of  the  empire.  The  Trois  Freres 
Provengaux,  well  known  for  its  excellent  and 
costly  dinners,  is  mentioned  by  Balzac,  Lord 
Lytton  and  Alfred  de  Musset  in  some  of  their 
novels.  The  Cafe  du  Grand  Commun  appears  in 


Rousseau’s  “Confessions”  in  connection  with  the 
play  “Devin  du  Village.” 

Among  the  most  famous  of  the  cafes  on  the 
Rue  St.  Honore  were  Venua’s,  patronized  by 
Robespierre  and  his  companions  of  the  Revolu- 
tion, and  perhaps  the  scene  of  the  inhuman  murder 
of  Berthier  and  its  revolting  aftermath;  the 
Mapinot,  which  has  gone  down  in  cafe  history 
as  the  scene  of  the  banquet  to  Archibald  Alison, 
the  22-year-old  historian,  and  Voisin’s  cafe, 
around  which  still  cling  traditions  of  such  liter- 
ary lights  as  Zola,  Alphonse  Daudet  and  Jules 
de  Goncourt. 

Perhaps  the  Boulevard  des  Italiens  had,  and 
still  has,  more  fashionable  cafes  than  any  other 
section  of  the  French  capital.  The  Tortoni, 
opened  in  the  early  days  of  the  Empire,  was  the 
most  popular  of  the  other  boulevard  cafes,  and 
was  generally  thronged  with  the  fashionables 
from  all  parts  of  Europe.  Here  Louis  Blanc,  his- 
torian of  the  Revolution,  spent  many  hours  in  the 
early  days  of  his  fame.  Talleyrand,  Rossini,  the 
musician,  and  Alfred  Stevens  and  fidouard  Manet, 
artists,  are  some  of  the  names  still  linked  with 
the  traditions  of  the  Tortoni.  Further  down  the 
boulevard  were  the  Cafe  Riche,  Maison  Doree, 
Cafe  Anglais,  and  the  Cafe  de  Paris.  The  Riche 
and  the  Doree,  standing  side  by  side,  were  both 
high  priced  and  noted  for  their  wild  revelries. 
The  Anglais,  which*  came  into  existence  after 
the  snuffing  out  of  the  Empire,  was  also  dis- 
tinguished for  its  high  prices,  but  in  return  gave 
an  excellent  dinner  and  fine  wines.  It  is  told 
that  even  during  the  siege  of  Paris  the  Anglais 
offered  its  patrons  “such  luxuries  as  ass,  mule, 
peas,  fried  potatoes  and  champagne.” 

Probably  the  Cafe  de  Paris,  which  came  into 
existence  in  1822,  in  the  former  home  of  the 
Russian  Prince  Demidoff,  was  the  most  richly 
equipped  and  elegantly  conducted  of  any  cafe 
in  Paris  in  the  nineteenth  century.  Alfred  de 
Musset,  a frequenter,  said,  “You  could  not  open 
its  doors  for  less  than  15  francs.” 

The  Cafe  Litteraire,  opened  on  Boulevard 
Bonne  Nouvelle  late  in  the  nineteenth  century, 
made  a direct  appeal  to  literary  men  for  patronage, 
printing  this  footnote  on  its  menu : “Every  cus- 

tomer spending  a franc  in  this  establishment  is 
entitled  to  one  volume  of  any  work  to  be  selected 
from  our  vast  collection.” 

The  names  of  Parisian  cafes  once  more  or  less 
famous  are  legion.  Some  of  them  are : 

The  Cafe  Laurent,  which  Rousseau  was  forced 
to  leave  after  writing  an  especially  bitter  satire; 
the  English  Cafe,  in  which  eccentric  Lord 
Wharton  made  merry  with  the  Whig  habitues ; 
the  Dutch  Cafe,  the  haunt  of  Jacobites;  Terre’s, 
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The  Interior  of  an  Old-Time  Cafe  as  It  Appeared  at  the  Beginning  of  the  19TH  Century 


The  Modern  Aspect  of  the  Famous  Old  Cafe  de  la  Regence.  Picture  Taken  About  1880 


GLIMPSES  OF  HISTORIC  PARISIAN  COFFEE  HOUSES 


534 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


December,  1918 


in  the  Rue  Neuve  des  Petits  Champs,  which 
Thackeray  described  in  “The  Ballad  of  Bouil- 
labaisse”; Maire’s,  in  the  Boulevard  St.  Denis, 
which  dates  back  beyond  1850;  the  Cafe  Madrid, 
in  the  Boulevard  Montmartre,  of  which  Carjat, 
the  Spanish  lyric  poet,  was  an  attraction ; the  Cafe 
de  la  Paix,  in  the  Boulevard  des  Capucines,  the 
resort  of  Second  Empire  Imperialists  and  their 
sp-ies ; the  Cafe  Durand,  in  the  Place  de  la  Made- 
leine. which  started  on  a plane  with  the  high- 
priced  Riche,  and  recently  ended  its  career ; the 
Rocher  de  Cancale,  memorable  for  its  feasts  and 
high-living  patrons  from  all  over  Europe ; the 
Cafe  Guerbois,  near  the  Rue  de  St.  Petersbourg, 
where  Manet,  the  Impressionist,  after  many  vicis- 
situdes, won  fame  for  his  paintings  and  held  court 
there  for  many  years;  the  Chat  Noir,  on  the  Rue 
Victor  Masse  at  Montmartre,  a blend  of  cafe  and 
concert  hall,  which  has  since  been  imitated  widely, 
both  in  name  and  feature. 

JAVA  TEAS  IN  THE  U.  S. 

Some  Pertinent  Statements  About  the  American 
Market,  Intended  Primarily  for  Growers 
in  Netherlands  India 


THE  following  analysis  of  the  market  for  Java 
teas  in  the  United  States  was  prepared  for 
the  sixth  annual  yearbook  of  the  Holland- 
American  Chamber  of  Commerce  of  San  Fran- 
cisco by  Charles  Elliott,  tea  expert  with  MacDon- 
ald & Co.,  San  Francisco: 

The  following  remarks  on  the  market  in  the 
United  States  for  Java  teas  are  merely  a state- 
ment of  plain  facts  which  I think  should  interest 
the  growers  of  tea  in  Java,  and  if  they  appear  a 
little  harsh  at  times,  I can  only  say  that  they  are 
written  entirely  in  the  interests  of  the  tea  growers. 

There  has  been  for  some  time  a general  preju- 
dice against  Java  teas  in  the  markets  of  the 
United  States,  and  this  was  caused  originally  by 
shipments  of  teas  which  were  poorly  manufac- 
tured and  mostly  grown  from  China  seeds.  The 
improvement  in  the  growth  and  manufacture  of 
teas  grown  from  India  hybrid  seed  has  done  a 
good  deal  toward  eliminating  this  prejudice,  but 
much  of  it  still  remains,  and  it  can  only  be  entirely 
eliminated  by  the  growers  themselves  in  having 
for  their  motto  “quality  and  not  quantity.”  The 
many  ways  in  which  the  quality  may  be  improved 
are  no  doubt  well  known  to  the  growers,  and 
therefore  any  advice  on  this  point  is  probably  un- 
necessary. 

The  exports  from  Java  to  the  United  States 
show  a tremendous  increase  in  the  year  1917,  as 
against  those  of  the  year  1916,  and  this  is  in  a 
great  measure  due  to  the  fact  that  an  embargo 
was  placed  upon  the  importation  of  Java  teas  in 
both  England  and  Australia.  About  a year  ago 
the  first  really  large  shipments  of  Java  teas  were 
sent  to  the  United  States,  and  arrived  at  a time 
when  the  principal  markets  were  bare  of  Ceylon 
and  British  Indian  teas.  As  a result  these  teas 
fetched  high  prices,  not  because  they  were  a satis- 


factory substitute  for  Ceylon  teas,  but  because  the 
buyers  had  to  have  some  tea.  These  high  prices 
were  promptly  reported  to  Java  without  any 
proper  explanation  of  the  reason  for  them,  and 
therefore  created  a false  impression  as  to  the 
market  values  in  the  United  States,  and  increas- 
ingly heavier  shipments  were  made,  with  the 
natural  result  that  the  prices  began  to  decline. 

The  Java  teas  with  good  liquors  did  a great 
deal  toward  overcoming  the  buyers’  prejudice 
against  them,  but  the  teas  with  poor  liquors  had 
a tendency  the  other  way.  It  may  be  generally 
stated  that  buyers  will  not-  purchase-  Java  teas 
instead  of  Ceylons  if  there  is  only  a difference 
of  one  or  two  cents  per  pound  in  the  price.  The 
prices  have  to  show  a very  big  difference  to  in- 
duce the  buyers  to  favor  Javas,  and  even  then 
they  cannot  use  them  entirely  in  place  of  the 
Ceylons.  The  high  rate  of  exchange  and  heavy 
cost  of  freight  from  British  India  as  compared 
with  Java  make  it  impossible  for  British  India 
to  compete  in  price  with  Java  under  present  con- 
ditions, but  we  should  look  farther  ahead — in 
fact,  to  future  normal  conditions — and  if  Java 
teas  are  to  become  firmly  established  in  the  United 
States  markets  it  will  be  necessary  to  produce  and 
manufacture  teas  with  better  liquors  so  that  they 
may  compete  more  favorably  with  the  British 
India  teas. 

I do  not  wish  to  be  misunderstood.  I have  only 
been  speaking  in  a general  way  of  Java  teas.  A 
certain  number  of  plantations  are  producing  and 
shipping  good  flavory  teas  with  a certain  amount 
of  point  and  pungency,  and  I see  no  reason  why 
with  careful  attention  to  the  cultivation  and 
manufacture  other  plantations  of  similar  altitudes 
should  not  produce  equally  good  teas.  There  is 
already  a general  inquiry  for  good  liquoring  Java 
teas,  and  they  should  find  a fairly  ready  sale,  but 
teas  with  nondescript  liquors  are  at  present  a drag 
on  the  market. 

The  percentage  of  broken  teas  in  the  output 
from  Java  is  extremely  high,  averaging  about  60 
per  cent,  and  steps  should  be  taken  to  reduce  this 
percentage  if  possible,  as  broken  teas,  even  fair 
broken  Orange  Pekoes,  especially  if  very  small, 
are  only  used  in  comparatively  small  quantities  in 
the  United  States.  The  reason  for  this  is  that 
blending  is  not  conducted  in  the  same  way  nor  to 
the  same  extent  in  the  United  States  as  it  is  in 
London,  and  whilst  the  London  market  could  use 
a large  quantity  of  broken  teas,  this  is  not  the 
case  with  the  United  States. 

There  is  another  point  which  growers  will  do 
well  to  take  notice  of,  and  that  is  that  very  bold 
or  large  leaf  Pekoes  and  Pekoe  Souchongs  are 
not  desirable  for  this  market,  and  therefore  it 
would  be  well  for  such  teas  to  be  milled  in  Java 
before  shipped.  Buyers  are  already  beginning  to 
use  satisfactorily  some  of  the  small  leaf  Sou- 
chongs, and  no  doubt  in  time  they  will  become 
accustomed  to  them. 

I will  conclude  by  stating  that  if  the  tea  grow- 
ers in  Java  will  produce  better  liquoring  teas, 
even  at  the  cost  of  somewhat  curtailing  their  out- 
put, they  will  do  more  toward  popularizing  Java 
teas  in  the  United  States  than  anything  else  that 
can  be  done, 


POST-WAR  COFFEE  COMPLICATIONS 

9 With  the  coming  of  peace,  the  coffee  trade  finds  itself  in  an  alarming 
position,  with  scant  supplies  and  rising  costs,  Trade  organizations, 
importers  and  jobbers  say  that  unless  the  government  regulations  are 
withdrawn  chaos  will  result-  <1  The  Food  Administration  announces 
that  it  cannot  rescind  all  rules,  but  grants  some  modifications. 


NT  EVER  has  the  coffee  trade  of  the  United 
*■  ' States  been  in  such  a serious  condition  as  it 
found  itself  at  the  termination  of  the  war.  Im- 
porters and  roasters  during  the  month  have  been 
up  in  arms  over  the  situation,  appealing  to  the 
United  States  Food  Administration  to  withdraw 
all  its  restrictions  so  that  ‘the  trade  can  resume 
operations  and  stave  oft  a possible  coffee  famine 
in  this  country. 

Leading  coffee  traders  have  pointed  out  that 
during  the  period  of  Government  control  visible 
supplies  in  this  country  have  steadily  decreased, 
until  now  there  is  an  alarmingly  low  stock,  specu- 
lation in  producing  countries  has  grown  rampant, 
and  prices  have  ascended  to  heretofore  unheard- 
of  levels.  Practically  the  entire  trade  joined  in 
the  appeal  to  Washington  to  remove  the  regula- 
tions immediately,  their  petitions  generally  being 
that  if  the  rules  are  not  rescinded  at  once  further 
complications  can  be  expected. 

Government's  Rules  Are  Protested 

The  first  appeal  came  from  the  New  York 
Coffee  Exchange,  President  Stephen  H.  Dorr 
telegraphing  to  the  United  States  Food  Adminis- 
tration on  November  n that  conditions -appeared 
to  be  rapidly  reaching  a crisis,  and  that  the  New 
York  Coffee  and  Sugar  Exchange  should  be  re- 
opened for  trading  in  coffee,  “with  a contract 
absolutely  free  from  restrictions.”  The  telegram 
also  requested  that  the  rules  and  regulations  be 
abolished,  “with  the  exception  of  that  they  shall 
continue  to  apply  to  all  coffee,  spot  or  afloat,  at 
the  date  fixed  for  the  resumption  of  trading  on 
the  Exchange.  We  think  that  it  would  serve  no 
useful  purpose,  and,  in  fact,  be  directly  harmful, 
to  attempt  to  resume  trading  with  a contract  re- 
stricted in  any  way.” 

The  Green  Coffee  Association  of  the  San  Fran- 
cisco Chamber  of  Commerce  endorsed  President 
Dorr’s  petition  in  a telegram  of  its  own  to  the 
Food  Administration,  dated  November  14,  in 
which  it  was  said : 

“Coffee  regulations  of  United  States  are  an  aid 
instead  of  hindrance  to  speculation  in  foreign 
countries,  as  American  importer  has  no  oppor- 
tunity to  make  himself  felt  competitively,  and  pro- 


ducing countries  are  rapidly  selling  their  lower 
price  holdings  to  foreign  accounts,  figuring,  quite 
correctly,  that  American  importers  would  be  forced 
to  take  higher  price  offerings  when  pressure, 
through  lack  of  supply  in  this  country,  dictate 
higher  level.  From  our  experience  with  produc- 
ing countries  we  feel  if  regulations  continue  and 
free  imports  prevented,  there  is  no  limit  to  ulti- 
mate advance,  but  if  the  American  importers  are 
given  a chance  for  free  and  unhampered  action 
active  competition  will  finally  settle  the  article  to 
natural  basis  of  supply  and  demand.” 

The  New  Orleans  Board  of  Trade  also  tele- 
graphed the  Administration,  under  date  of  No- 
vember 15,  asking  that  the  New  York  Exchange 
be  opened,  and  recommending  “unrestricted  trad- 
ing in  contracts  for  delivery  not  earlier  than 
March,  1919;  no  trading  in  contracts  for  earlier 
delivery  account  of  present  small  spot  and  afloat 
supply.”  Charles  Dittman,  chairman  of  the  cof- 
fee committee,  signed  the  telegram. 

The  Food  Administration’s  Answer 

The  Food  Administration’s  answer  to  the  New 
York  Exchange  petition  came  by  telegraph  on 
November  18,  and  was  as  follows : 

“The  United  States  Food  Administration,  in 
view  of  the  signing  of  the  armistice,  and  with  a 
desire  to  assist  in  the  resumption  of  business  on 
a normal  basis  as  speedily  as  possible,  are  dis- 
posed to  remove  as  far  as  consistent  with  safety, 
regulations  covering  coffee.  With  this  end  in 
view,  rules  governing  trading  in  coffee  futures 
on  the  New  York  Coffee  and  Sugar  Exchange 
will  be  rescinded,  the  date  effective  to  be  deter- 
mined by  your  board,  and  announced  to  us  by 
wire  before  publication  to  the  public.  Existing 
regulations  and  rules  covering  transactions  in 
actual  coffee  continue  in  force  until  further  no- 
tice. A copy  of  this  goes  to  our  advisory  com- 
mittee.” 

The  Second  Protest 

New  York,  New  Orleans  and  San  Francisco 
Exchange  members  were  unanimous  in  express- 
ing their  dissatisfaction  with  the  Food  Adminis- 
tration’s answer,  President  Dorr,  of  the  New 
York  Exchange  sending  another  communication 
on  November  20,  together  with  a petition  from 
the  New  York  trade.  Mr.  Dorr  had  this  to  say: 

“The  restrictions  imposed  by  the  Administra- 
tion have  prevented  speculation  and  profiteering 
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in  this  country  during  the  war.  They  have  in- 
cidentally encouraged  speculation  in  producing 
countries  by  creating  a large  shortage  here.  By 
limiting  the  quantities  imported,  limiting  profits, 
and  depriving  our  merchants  of  the  open  trading 
market  which  has  existed  on  this  Exchange  for 
thirty-five  years,  these  restrictions  have  now  pro- 
duced a situation  more  nearly  approaching  a 
corner  of  monopoly,  in  favor  of  the  foreign  pro- 
ducers and  unfortunate  for  consumers,  than  has 
ever  existed  in  the  history  of  the  coffee  trade. 

“Large  supplies  which  those  restrictions  have 
prevented  from  coming  here,  are  now  held  by 
foreign  producers  and  speculators  at  prices  50  to 
100  per  cent  higher  than  prevailed  six  months  ago. 

“The  war  is  practically  over,  and  the  markets 
of  the  world,  including  millions  of  people  in 
Central  Europe  whose  supplies  are  exhausted, 
will  soon  be  free  to  compete  for  the  surplus  stock 
existing  in  exporting  countries,  which  Mr.  Hoover 
stated  in  his  address  at  Washington  on  November 
12,  is  ‘more  than  a sufficiency  to  carry  the  world 
during  the  next  twelve  months  on  any  basis  of 
likely  demand.’ 

“Only  sixty  days’  visible  supply  of  coffee  re- 
mains in  this  country.” 

The  petition  which  accompanied  President 
Dorr’s  statement  was  signed  by  Hard  & Rand, 
Leon  Israel  & Bros.,,Wm.  Bayne  & Co.,  Williams, 
Russell  & Co.,  Davison  & Murphy,  E.  H.  & W.  J. 
Peck,  Steinwender,  Stoffregen  & Co.,  J.  Aron  & 
Co.,  A.  C.  Israel,  P.  C.  Meehan  & Co.,  M.  Levy’s 
Sons,  Sorenson  & Nielsen,  Charles  F.  Blake,  B. 
Fischer  & Co.,  L.  M.  Minford,  Fromm  & Co., 
Bloom  Bros.,  George  H.  McFadden  & Bro.,  A. 
Reamer,  R.  C.  Stewart  & Co.  and  Joshua  Walker. 
The  petition  pointed  out  that  if  unrestricted  Ex- 
change trading  were  permitted  while  coffee  itself 
remained  restricted,  “the  result  would  be  chaotic 
and  introduce  a worse  confusion  into  the  present 
disturbed  situation.  * * * We  consider  it  our 

duty  to  express  our  strong  belief  that  the  half 
measure  of  unrestricted  trading  in  one  place  and 
restricted  trading  in  another  would  accomplish  no 
real  good,  but,  on  the  contrary,  much  real  harm.” 

During  the  exchange  of  telegrams  the  Food 
Administration’s  advisory  committee  and  a special 
committee  on  reopening  the  Exchange,  consisting 
of  Leon  Israel,  C.  A.  Fairchild,  Walter  Murphy 
and  Stephen  Dorr,  had  several  conferences.  The 
Exchange  committee  finally  went  to  Washington 
on  November  23.  This  committee  reported  on 
December  2,  saying  that  the  “General  Rules”  gov- 
erning all  foodstuffs  during  the  war  were  pro- 
claimed by  the  President  of  the  United  States  and 
cannot  be  changed  by  the  Food  Administration. 
The  application  of  the  rules  is  left,  however,  to 
the  Administration,  whose  jurisdiction  ends  with 
the  signing  of  peace.  “The  Administration,”  con- 
tinued the  report,  “is  disposed  to  modify  existing 
Special  Rules.  * * * The  modifications  are 

embraced  in  the  enclosed  communication.” 


The  following  is  a synopsis  of  the  changes 
made  in  the  rules  governing  green  coffee  trading 
which  were  sent  the  New  York  Coffee  Exchange 
under  date  of  December  2,  and  signed  by  George 
W.  Lawrence  for  the  United  States  Food  Ad- 
ministration : 

“The  profits  as  stipulated  under  the  existing 
rules'  covering  coffee,  spot,  and  which  is  afloat 
for  this  country  up  to  December  15,  1918,  are  to 
remain  unchanged.  On  coffee  shipped  after  De- 
cember 15,  1918,  the  maximum  average  gross 
profit  shall  be  754  per  cent  over  purchase  price, 
plus  the  charges  now  permitted  under  the  rules — 
such  average  profit  to  be  figured  on  a three 
months’  basis.  The  idea  of  this  change  being  to 
enable  dealers  to  make  an  average  profit  on  three 
months’  business  rather  than  a fixed  profit  on 
each  particular  lot. 

“Rule  4,  covering  the  number  of  resales  per- 
mitted, remains  in  effect,  but  the  elimination  of 
profits  on  such  resales  in  so  far  as  coffee  afloat 
after  December  15,  is  governed  only  by  the 
average  profit  of  754  per  cent  mentioned  above. 

“The  rule  limiting  stocks  to  ninety  days’  supply 
in  this  country  will  not  be  changed.  This  has  no 
bearing  on  coffee  to  arrive. 

“Attention  is  called  to  the  following:  Import 

licenses  will  be  issued  freely  to  all  licensees  in 
good  standing,  irrespective  of  their  business  for 
the  years  1916-17. 

“Arrangements  have  been  made  that  import 
license  numbers  are  not  required  to  be  furnished 
to  the  United  States  Consul  at  port  of  shipment, 
and  the  only  requirements  now  in  force  for  im- 
port licenses  is  that  the  buyer  must  hold  an  import 
license  from  the  War  Trade  Board  in  order  that 
proper  entry  can  be  made.” 

Trade  Opinion  in  New  York 

Following  the  receipt  of  the  Administration's 
change  of  rules,  a general  meeting  of  New  York 
Exchange  members  was  called  for  December  9, 
to  decide  whether  the  Exchange  should  be  re- 
opened under  the  new  conditions.  The  meeting 
resulted  in  a tie  vote  of  39  to  39,  and  the  question 
was  referred  back  to  the  Board  of  Managers. 

After  the  changes  were  announced  opinion  in 
the  New  York  trade  seemed  divided  on  whether 
futures  trading  would  be  resumed.  Those  in  op- 
position seem  to  fear  an  aggressive  speculative 
movement  and  increased  cost  of  doing  business. 
Coffee  men  favoring  the  opening  believe  that  the 
obstacles  can  be  overcome  and  trading  resumed. 


“COFFEE”  FROM  ACORNS 

California  advices  are  that  seven  kinds  of 
“coffee”  are  made  from  acorns  by  Mrs.  Nellie 
Taylor,  operator  of  a large  ranch  near  Plymouth, 
Cal.  She  declares  that  the  drink  is  palatable  and 
refreshing,  and  that  many  of  her  white  and  Indian 
neighbors  use  acorn  “coffee.” 
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THE  COFFEE  CONTROL  FIASCO 

Official  Regulations  Lead  to  Exhausted  Supplies 
and  High  Prices — Producers  Are  Now 
the  Dictators — Recovery  May  Be 
Extremely  Slow 


By  C.  K.  Trafton 

New  York 

A S far  as  remarkably  abnormal  and  absolutely 
**  intolerable  conditions  are  concerned,  it  is 
safe  to  say  that  the  year  now  drawing  to  a close 
has  been  without  parallel  in  the  history  of  the 
coffee  trade.  In  a season  noteworthy  for  large 
supplies  and  restricted  channels  of  distribution, 
there  seemed  to  be  no  reason  why  merchants  in 
this  country,  practically  the  only  large  remaining 
outlet,  should  not  retain  entire  control  of  the 
situation.  As  a matter  of  fact,  just  the  reverse 
has  occurred,  and  with  all  due  respect  to  the  Food 
Administration,  and  full  recognition  of  the  great 
work  they  have  done  in  checking  the  rising  cost 
of  other  commodities,  the  conclusion  that  they  are 
largely  responsible  for  present  chaotic  conditions 
. and  the  striking  advance  in  prices  cannot  be  de- 
nied, although  other  organizations  are  not  entirely 
guiltless. 

The  United  States  Shipping  Board,  for  instance, 

\ for  many  months  failed  to  take  forceful  action 
against  flagrant  profiteers  in  ocean  freight  room, 
whose  manipulations  added  from  one  to  two 
cents  to  the  cost  of  importing  coffee.  Just  before 
the  Administration  assumed  control  of  coffee  the 
so-called  “official”  freight  rate  from  Rio  to  New 
York  was  supposed  to  be  $1.50  per  bag,  which  was 
certainly  an  attractive  price  to  shipowners,  who 
had  been  glad  to  accept  35  cents  before  the  war. 
Nevertheless,  at  the  time  official  control  started 
as  high  as  $2  per  bag  had  been  paid  for  parcel 
room,  which  subsequently  rose  to  $4  and  over. 

It  was  not  until  May,  1918,  that  the  Shipping 
Board  took  drastic  steps  to  stop  this  profiteering. 

Control  by  Regulation 

The  freight  situation  was  the  principal  cause 
of  the  advance  of  about  two  cents  that  had  oc- 
curred up  to  February  1,  the  time  the  Food  Ad- 
ministration began  to  display  uneasiness,  announc- 
ing that  all  importers  and  dealers  in  green  coffee 
would  be  required  to  secure  a license.  On  Feb- 
ruary 6 the  big  blow  came,  rules  being  issued 
fixing  the  maximum  price  for  the  spot  month  in 
the  futures  market  at  8 H cents;  prohibiting 
dealers  from  securing  more  than  normal  pre-war 
profits  or  holding  supplies  in  excess  of  ninety 
days’  requirements,  and  greatly  limiting  resales. 


The  Administration  believed  that  these  rules 
would  prevent  further  advances  by  discouraging 
hoarding  and  speculative  buying.  Such  discour- 
agement proved  to  be  effective  as  far  as  this 
country  was  concerned,  but  just  the  opposite  has 
been  true  in  producing  countries,  where  hoarding 
and  speculation  have  run  rampant,  fostered  partly 
by  hopes  of  an  early  peace  and  claims  of  serious 
frost  damage  last  summer. 

Future  contracts  in  New  York  broke  i*4  to 
cents  on  the  day  the  rules  were  issued,  and  as 
prices  were  well  below  the  fixed  maximums  no 
uneasiness  was  displayed.  There  seemed  to  be 
no  reason  for  anxiety,  inasmuch  as  clearances 
from  Brazil  had  been  liberal  and  the  quantity  in 
sight  was  enough  for  about  five  months’  require- 
ments, being  2,470,000  bags,  against  2,340,000  a 
year  previous.  Moreover,  Brazilian  stocks  were 
2,000,000  bags  larger  than  ever  before  known. 

Nevertheless,  far-seeing  traders  predicted  that 
the  bearish  statistical  position  in  this  country 
would  not  last  long,  basing  their  opinion  on  fears 
of  a growing  scarcity  of  tonnage  and  the  official 
notice  that  a 50  per  cent  reduction  would  be  forced 
in  the  importation  of  “non-essentials,”  among 
which  coffee  was  included.  Indeed,  tonnage  soon 
became  so  scare  as  to  stop  cost-and-freight  busi- 
ness almost  entirely.  Importation  was  also 
seriously  curtailed  shortly  afterwards  by  the  fact 
that  future  contracts  reached  the  maximum  levels, 
which  stopped  speculative  buying  and  deprived 
importers  of  hedging  facilities.  This  was  re- 
flected by  a steady  diminution  in  Brazilian  clear- 
ances after  May,  until  in  October  the  total  had 
shrunk  to  the  insignificant  figure  of  148,000  bags. 
Clearances  to  this  country  from  February  to  No- 
vember, inclusive,  were  only  3,381,000  bags,  against 

4.996.000  for  the  same  time  last  year.  The  quan- 
tity now  afloat  for  the  United  States  is  only 

212.000  bags,  and  a short  time  ago  it  was  down  to 
157,000,  contrasting  sharply  with  the  million  bags 
or  more  generally  en  route  at  this  season.  At 
the  same  time  warehouse  deliveries  averaged 
heavier  than  for  the  same  period  last  year.  As  a 
result  the  visible  supply  of  Brazilian  coffee  has 
been  reduced  to  about  996,000  bags,  against  2,432,- 
000  a year  ago,  and  the  same  is  true  to  a smaller 
extent  of  mild  coffees. 

Brazil’s  Huge  Stocks 

Another  result  was  an  unprecedented  accumula- 
tion in  Brazil.  Stocks  at  the  ports  are  about 

8,700,000  bags ; about  two-thirds  of  the  last  crop 
is  still  back  in  the  country,  and  indications  are 
that  by  next  July  there  will  be  enough  coffee  in 
sight  to  supply  the  world  for  about  two  years. 
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Despite  these  facts,  prices  there  have  advanced 
100  per  cent  or  over,  while  in  oflr  markets  Bra- 
zilian grades  are  from  75  to  100  per  cent  higher, 
and  mild  grades,  roughly,  80  per  cent  higher. 

As  a result  of  vigorous  anti-regulation  propa- 
ganda coming  from  all  over  the  country  for  many 
months,  the  Administration,  realizing  the  disas- 
trous results  of  their  measures,  have  held  several 
conferences  with  leading  members  of  the  New 
York  trade.  The  outcome  was  the  issuance  of 
materially  modified  regulations,  which  were  en- 
dorsed by  the  trade’s  special  committee,  although 
there  are  some  traders  who  believe  that  as  long 
as  restrictions  are  only  partially  lifted  complica- 
tions are  bound  to  ensue  that  will  eventually  make 
conditions  even  more  complicated  than  at  present. 
The  more  optimistically  inclined,  however,  be- 
lieve that  an  important  step  has  been  taken  toward 
improvement,  and  that  the  more  liberal  issuance 
of  import  licenses,  for  which  provision  is  made, 
will  lead  to  heavy  purchases  in  producing  coun- 
tries, thereby  averting  the  threatened  famine. 

The  Cost  of  Government  Control 
Even  so,  it  is  clear  that  the  ill  effects  of  official 
control  will  be  felt  for  many  months,  if  not  a 
year,  to  come,  and  they  have  already  cost  the  trade 
many  millions  of  dollars.  Large  quantities  of 
mild  coffees  have  been  bought  for  shipment  early 
in  1919,  but  only  a small  quantity  of  Brazilian  has 
been  contracted  for.  Doubtless  prices  there  will 
score  a further  material  advance  as  soon  as  our 
importers  begin  to  buy  freely.  Not  only  will  im- 
porters be  forced  to  pay  record-breaking  prices, 
but  they  must  also  take  the  chances  of  further 
serious  losses  in  the  event  of  a material  drop  in 
values.  In  short,  present  prices  are  out  of  all 
proportion  to  conditions  now  existing  in  primary 
markets,  and  fully  discount  anything  bullish  that 
might  occur  in  the  future.  Hence  it  seems  un- 
reasonable to  expect  that  prices  will  be  main- 
tained when  the  new  crop  movement  begins  in 
Brazil  next  summer. 

The  Effect  on  the  Consumer 
It  should  be  borne  in  mind  that  the  consumer 
has  only  begun  to  feel  the  effects  of  the  sharp 
advance  in  green  coffee  prices.  While  the  latter 
have  jumped  up  from  6 to  9 cents,  retail  prices 
are  only  3 to  5 cents  higher;  but  inasmuch  as 
roasters  have  been  paying  steadily  advancing 
prices,  and  seem  destined  to  pay  still  more  before 
supplies  become  normal,  a further  substantial 
advance  in  roasted  coffee  prices  is  inevitable. 
Some  roasters  have  already  suspended  business, 
while  others  have  been  running  at  a loss,  and 
hence  it  is  evident  that  they  must  soon  advance 
prices  materially. 


MISGUIDED  COFFEE  REGULATION 

A Review  and  Discussion  of  the  Government’s 
Attempt  to  Control  the  Trade,  Which 
Has  Resulted  in  Higher  Prices 
and  Reduced  Stocks* 


By  Horace  T.  Tompkins 
Philadelphia 

HTliE  Washington  food  bureau' was  originated 
chiefly  to  feed  our  allies.  In  this  it  has  been 
successful.  Secondarily,  it  has  attempted  some 
regulation  of  food  prices  and  distribution  in  this 
country.  In  this  it  has  failed.  The  story  of  the 
bureau’s  efforts  in  coffee  illuminates  the  bureau’s 
methods — that  end  in  failure. 

The  war  closed  some  of  the  world’s  great  coffee 
markets.  Our  own  country  has  been  the  one  large 
steady  customer  for  coffee.  In  areas  of  produc- 
tion there  are,  speaking  roughly,  three  crops  in 
sight — the  one  now  growing,  the  one  last  picked 
and  still  held  back  on  plantations,  and  the  visible 
crop  now  on  offer  on  foreign  exporting  markets. 
Under  ordinary  conditions  three  crops  unmark- 
eted would  lower  prices  far  under  cost.  But  all 
through  the  years  of  war  there  has  been  a faith, 
universal  among  traders  and  growers,  that  the 
termination  of  war  would  be  followed  by  a wild 
coffee  market.  Countries  whose  stocks  had  been 
exhausted  would  replenish.  Both  traders  and 
growers  have  been  patiently  reserving  a margin 
of  supply  on  which  to  harvest  the  war-end  for- 
tune. It  is  this  faith  that  has  held  primal  markets 
at  a point  somewhat  above  cost  of  production. 

There  came  a time  when  shipowners  began 
profiteering  on  freight  tariffs.  On  tea  ship  rates 
were  advanced  all  of  7 cents  a pound.  These 
rates  are  under  control  of  the  Tokio  Government. 
But  alas ! the  profiteers’  is  a wine  of  irresistible 
bouquet.  The  orgy  was  on.  Our  ally  joined  the 
thronging  table.  In  this  matter  of  tea  freight 
rates  our  diplomacy  assumed  its  historic  charac- 
teristic— a still  star  in  our  troubled  night.  They 
call  it  “watchful  waiting” — during  which  the  high 
rates  have  remained  high.  “Watchful  waiting” 
and  the  food  bureau  together  (the  latter  is  not 
regulating  poor  merchandising)  are  costing  the 
country  on  this  season’s  crop  of  tea  $10,000,000 
needlessly  paid  to  the  Orient.  Our  new  ambassa- 
sador  to  Tokio  is  described  in  a recent  news  item 
as  being  very  popular  among  the  Japanese.  Be- 
tween South  America  and  the  United  States 
freight  tariffs  on  coffee  were  advanced  more  than 
200  per  cent.  This  made  the  coffee  market  here 
lower  than  prices  in  South  America  plus  the  ad- 
vanced rates.  In  this  stage  it  became  unprofitable 

* From  the  Philadelphia  “Public  Ledger.” 
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to  import  coffee  and  our  stocks  grew  lighter. 

Next  came  the  need  of  our  Government  for 
ships.  It  developed  that  there  would  be  a limited 
number  of  ships  available  for  carrying  coffee. 

Profiteers  Grab  Chance 
To  buy  coffee  here  at  the  prevailing  low  prices 
when  but  little  more  could  be  imported  looked 
attractive  to  the  alert  profiteer.  Cotton  gamblers 
and  stock  speculators  began  the  buying,  the  cof- 
fee trade  following  the  pack  cheerily-o-cheerily. 
It  was  a “sure  thing.”  , Prices  on  green  coffee 
v leaped.  An  advance  of  2 cents  a pound  was 
sreored  in  a few  days.  This,  however,  was  merely 
I “warming  up” ; 35  cents,  40  cents,  45  cents,  50 
cents  lowest  was  in  plain  sight — cheerily-o- 
r cheerily.  Then  the  food  bureau  stepped  in.  The 
Shipping  Board  loaned  ships.  Coffee  paused  in 
its  leap.  The  stock  of  coffee  in  cotton  gamblers’ 
hands  was  so  considerable  that  to  save  loss  from 
I unloading  the  gamblers  appear  to  have  regularly 
entered  the  coffee  trade.  Coffee  licenses  seem  to 
have  been  granted  the  outside  speculators.  Never- 
theless, notwithstanding  this,  the  first  mistake, 
the  food  bureau  deserves  credit  for  putting  an  end 
to  the  speculation.  It  was  admirable  work. 
Success  is  not  an  easy  thing  to  bear.  The  hour 
j of  triumph  calls  for  the  closest  vigilance.  This  in- 
i' itial  success  in  regulating  coffee  wrought  in  the 
food  bureau  a spirit  of  arrogance  and  a rule  of 
carelessness.  It  was  clear  from  the  very  start  that 
the  bureau’s  aim  must  be  to  keep  the  coffee  trade 
in  action,  that  coffee  might  continue  flowing  here ; 
and  in  harmonious  co-operation  with  the  bureau 
that  prices  might  show  no  advance.  It  was  clear 
that  some  “plan”  must  be  mapped  out  and 

amicably  worked  out  by  the  bureau  and  the  coffee 
trade.  Instead,  Tiglath  Pileser  at  last  enthroned 

I himself  in  the  bureau.  With  no  definite  pro- 
gramme, he  gave  the  trade  to  understand  that 
any  coffee  dealer  who  ignored  his  rulings  would 
be  put  out  of  business.  As  commerce  in  coffee 
must  henceforth  be  conducted  on  “rulings,”  the 
L trade  became  anxious  as  to  the  nature  of  the 
1 “rulings.”  Washington  was  visited.  It  was 

i pointed  out  to  the  bureau  that  it  required  “coffee 

j experts”  to  accomplish  the  aims  of  Government. 

This  seemed  reasonable.  The  bureau  gathered 
1 in  some  “experts” — from  among  speculators  in 
L coffee  in  New  York. 

The  Reign  of  Rulings 

‘ Amicable  relations  being  thus  established  be- 
; tween  Tiglath  and  the  speculators,  the  “rulings” 

■ followed. 

A “ruling”  was  made  that  all  ‘ small”  dealers 


through  the  country  must  unload  stocks  in  ex- 
cess of  ninety  days’  requirements.  Another 
“ruling”  prohibited  profits  exceeding  5 per  cent. 
These  two  rulings  secured — for  a time — a bad 
market  in  this  country,  during  which  coffee  mar- 
kets in  South  America  were  in  strange  activity  at 
the  reasonable  figures  resulting  from  the  bad 
markets  here.  Who  were  the  buyers  in  South 
America?  They  are  not  disclosed;  but  perish  the 
thought  that  they  were  the  patriotic  speculators 
who  were  in  concord  with  the  “experts”  of  the 
food  bureau.  Suddenly  South  American  markets 
vaulted — the  New  York  market  following.  What 
put  these  markets  up  in  spite  of  Tiglath’s 
“rulings”?  The  question  is  easily  answered. 
Pileser  made  more  “rulings.”  The  “ruling  ’ was 
made  that  dealers  would  be  allowed  to  “average” 
the  cost  of  stocks  with  the  price  of  purchases. 
Dealers  were  not  confined  to  making  “one”  aver- 
age— they  could  keep  buying  and  averaging  “up” 
indefinitely.  Another  “ruling”  was  made  that 
dealers  would  be  permitted  to  add  one-eighth  of  a 
cent  a pound  a month  to  the  import  cost;  not  in- 
ventory cost,  but  the  actual  import  cost;  the  re- 
sult being  that  to  old  stocks  held  for,  say,  two 
years,  one-eighth  of  a cent  a month  was  allowed 
to  be  added  with  the  5 per  cent  (now  turned  to 
7 per  cent)  on  top. 

In  short,  the  guarantee  of  temporary  bad  coffee 
conditions  here  made  by  victimizing  small  dealers 
throughout  the  country  was  a guarantee  of  the 
food  bureau  ; the  opportunity  of  a lifetime  that  was 
thus  created  in  foreign  markets  was  created  by 
the  food  bureau.  The  shortage  in  coffee  in  this 
country  is  the  work  of  the  food  bureau.  Be  it 
understood,  however,  that  regulating  a commodity 
of  foreign  growth  requires  to  some  extent  the 
co-operation  of  the  Department  of  State.  In  the 
advance  in  coffee  the  food  bureau  and  the  State 
Department  together  are  costing  the  country  ap- 
proximately $575,000  a week.  This  is  likely  to  be 
increased  to  upward  of  $1,000,000  a week.  It 
should  not  be  inferred  from  what  has  been  said 
that  the  gentlemen  of  the  food  bureau  are  “con- 
sciously” ruling  in  favor  of  large  speculators  and 
against  the  country — in  coffee.  Such  an  inference 
is  not  intended.  There  is  a thing  called  “occupa- 
tional narrowness.”  * * * 

Influence  of  Politics 

Nor  is  the  deduction  to  be  made  that  coffee 
speculators  are  free  from  guile  and  culpability. 
It  is  true  they  were  “commanded”  to  conduct 
their  commerce  by  “rulings,”  and  they  appear  to 
have  complied  with  this  to  the  letter — in  this 
country.  But  they  also  knew  that  the  food  bureau 
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was  one  of  amateurs  and  they  were  aware  of  the 
aims  of  the  bureau.  The  autocracy  of  amateurs 
might  have  been  overlooked  at  this  time  and  co- 
operation completely  given  the  Government.  They 
also  have  fallen  into  occupational  narrowness. 
We  are  witnessing  it,  however,  in  some  of  our 
most  eminent  statesmen — playing  politics  with 
President  Wilson’s  pending  decisional  duty.  These 
statesmen  have  played  politics  all  their  lives. 
They  know  nothing  besides.  The  President’s 
position  in  a valley  of  shadows  is  too  good  to  be 
lost  to  the  practical  politician.  They  do  not  real- 
ize what  they  do ; neither  does  the  coffee  specu- 
lator. It  is  clear  that  punitive  measures — if  any 
are  taken — should  embrace,  measure  for  measure, 
the  gentlemen  of  the  bureau  and  of  the  State 
Department  as  well  as  those  of  the  coffee  trade. 
The  bureau  should  not  by  its  extravagant  blunder- 
ing involve  innocent  dealers  and  the  country. 


ROASTERS  WANT  RULES  LIFTED 


Food  Administration  Outlines  Plan  for  Modified 
Government  Control,  But  N.  C.  R.  A. 

Asks  for  Complete  Freedom 


[from  a staff  correspondent] 

New  Orleans,  La.,  Nov.  27,  1918. 

THE  letter  which  President  Casanas,  of  the 
National  Coffee  Roasters’  Association,  re- 
ceived November  19  from  the  United  States  Food 
Administration  on  the  subject  of  continued  gov- 
ernmental control  of  the  green  and  roasted  coffee 
trade,  was  a subject  of  prime  importance  at  the 
association’s  executive  committee  meeting  at  Chi- 
cago on  November  22.  The  committee  sent  a tele- 
gram of  protest  to  Washington.  The  Food  Ad- 
ministration’s letter  and  the  committee’s  telegram 
are  reprinted  in  the  following : 

“The  Food  Administration  call  the  attention  of 
the  coffee  roasters  of  the  country  to  the  fact  that 
dealers  in  green  coffee  are  licensed  and  restricted 
to  a maximum  margin  of  profit,  as  set  forth  some 
time  ago,  and  it  will  consider  violations  of  this 
rule  subject  for  enforcement. 

“In  regulating  the  green  coffee  trade  a reason- 
able margin  of  profit  has  been  allowed  which 
should  voluntarily  be  carried  through  to  the  con- 
sumers of  this  country  by  the  co-operation  of  the 
National  Coffee  Roasters’  Association.  We  are 
sure  that  there  is  no  need  to  call  your  attention  to 
the  fundamental  rule  of  the  Food  Administration 
that  profits  must  be  based  on  the  actual  cost  of 
the  goods  without  regard  to  the  market  or  re- 
placement value,  and  we  rely  on  the  coffee  roast- 
ers of  the  country  that  the  sacrifice  made  by  the 
green  coffee  trade  should  carry  through  to  the 
consumer.  We  shall  expect  the  roasted  coffee 
trade  to  receive  only  a pre-war  margin  of  net 
profit,  compared  to  the  years  1911-1912-1913,  on 


the  basis  of  their  cost,  and  in  cases  where  the 
pre-war  profit  in  cents  per  pound  to  the  roaster,  as 
announced  by  the  Food  Administration  some  time 
ago,  does  not  cover  the  advance  in  increased  ex- 
pense, the  coffee  roaster  is  allowed  to  figure  his 
pre-war  margin  on  a net  percentage  basis. 

“We  desire  the  coffee  roasters  of  the  country 
to  carry  as  small  stocks  as  possible,  for  the  supply 
of  coffee  is  not  as  large  as  usual,  and  they  should 
do  their  utmost  to  prevent  sales  of  large  stocks 
or  contract  sales  to  their  trade  which  might  pre- 
vent other  members  of  their  trade  from  receiving 
their  fair  share  at  this  time. 

“The  rule  in  regard  to  hoarding  of  coffee  is 
called  to  the  attention  of  the  trade  at  this  time, 
which  prevents  a dealer  from  carrying  over  a 
ninety-day  stock,  and  it  is  hoped  that  the  coffee 
trade  will  do  their  share  to  help  carry  out  this  rule. 

“It  is  the  wish  of  the  Food  Administration  that 
roasters,  in  view  of  the  momentary  scarcity  of 
coffee,  should  prohibit  sales  to  their  trade  for 
future  shipments,  and  orders  should  only  be  taken 
as  a matter  of  safety  to  the  trade,  based  on  im- 
mediate shipment  and  billing. 

“With  the  signing  of  the  armistice,  and  the  de- 
sire of  the  Food  Administration  to  put  the  coffee 
business  back  on  a normal  basis,  we  have  this  day 
advised  the  Coffee  Exchange  of  our  willingness 
to  allow  them  to  reopen  the  Exchange  at  a date 
that  might  be  set  by  them,  and  we  presume  that 
the  governing  committee  will  use  caution  in  con- 
fining the  buyers  on  the  Exchange  to  legitimate 
business,  with  such  restrictions  as  they  may  deem 
wise  on  their  part  to  protect  the  interests  of  the 
Exchange.  Under  these  conditions  the  roasters 
and  green  coffee  dealers  of  the  country  will  have 
a market  on  which  to  hedge  their  stocks,  should 
they  so  desire,  to  prevent  any  loss  that  may  occur 
later  on  by  a decrease  in  coffee  prices,  should  such 
decrease  occur. 

“The  Food  Administration  are  desirous  of  hav- 
ing the  coffee  business  of  the  country  transacted  in 
as  normal  a manner  as  possible,  so  that  when  the 
declaration  of  peace  arrives  the  trade  will  be  in 
a position  to  continue  without  any  readjustments 
of  any  kind. 

“Import  licenses  are  granted  freely  to  importers 
of  green  coffee,  and  the  Sugar  Equalization  Board 
only  reserves  the  right  to  purchase  the  goods  at  a 
fair  price  on  arrival  to  provide  for  any  con- 
tingency that  may  arise  and  to  protect  the  welfare 
of  our  peoples.” 

At  the  executive  meeting  of  the  National  Coffee 
Roasters’  Association,  held  in  Chicago  on  Novem- 
ber 22,  the  committee  drafted  a telegram  to  the 
Food  Administration  for  the  attention  of  George 
W.  Lawrence.  The  telegram  read: 

“At  a meeting  of  the  executive  committee  of 
the  National  Coffee  Roasters’  Association,  held 
at  Chicago  to-day,  it  was  unanimously  resolved 
to  wire  the  United  States  Food  Administration 
as  follows : After  a careful  review  and  discus- 

sion of  the  present  and  prospective  coffee  situa- 
tion which  confronts  the  United  States,  we  beg  to 
suggest  that,  in  our  opinion,  unless  all  Government 
regulations  and  restrictions  are  promptly  removed 
from  both  green  and  roasted  coffee,  thereby  per- 
mitting supply  and  demand  to  regulate  situation. 
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serious  consequences  of  short  supply  and  in- 
creased cost  will  follow,  to  detriment  of  con- 
sumer and  business.  Immediate  action  seems  es- 
sential for  good  of  all.”  E.  K.  Pelton,  Sr. 

ROASTED  COFFEE  RULE  MODIFIED 
[special  correspondence] 
Washington,  D.  C.,  November  30,  1918. — The 
United  States  Food  Administration  has  an- 
nounced a modification  of  the  regulations  that 
roasted  coffee  must  be  sold  on  the  same  gross 
profit  as  customarily  obtained  before  the  war. 
Hereafter  roasters  and  dealers  may  make  the 
same  percentage  of  net  profit  as  they  did  in  the 
years  1911,  1912  and  1913. 

The  announcement  continues  as  follows : “All 

coffee  must  be  sold  on  the  basis  of  the  average 
stocks  on  hand  and  not  on  the  basis  of  the  cost  of 
replacement.  Stocks  are  limited  to  ninety  days’ 
supply,  and  no  dealer  should  knowingly  sell  coffee 
to  any  customer  in  such  quantity  as  will  give  the 
purchaser  more  than  a ninety  days’  supply.  The 
Food  Administration  recommends  that  for  the 
present  roasted  coffee  be  sold  only  for  immediate 
shipment  and  billing.” 

HOOVER  SAYS,  “PLENTY  OF  COFFEE” 
During  the  course  of  his  farewell  speech  at  a 
special  conference  of  State  Food  Administrators 
just  before  leaving  for  Europe  early  in  Novem- 
ber, Herbert  Hoover  had  this  to  say  about  the 
coffee  situation : 

“Another  prime  necessity  in  the  United  States 
is  that  of  coffee.  Our  computation  of  the  world’s 
coffee  supplies  indicate  to  us  that  there  is  more 
than  a sufficiency  to  carry  the  world  during  the 
next  twelve  months  on  any  basis  of  likely  demand, 
and  sooner  or  later  the  speculation  which  has  been 
in  process  in  some  foreign  countries  over  coffee, 
on  the  theory  that  there  would  be  a world  shortage 
on  peace,  will,  in  our  view,  receive  a rude  shock.” 

CONTAINER  REGULATIONS  REMOVED 
[special  correspondence] 
Washington,  D.  C,  November  13,  1918. — The 
War  Industries  Board  and  the  United  States  Food 
Administration  agreed  to-day  to  rescind  the  re- 
strictive regulations  regarding  the  use  of  all 
commercial  kinds  of  food  containers.  The  tea, 
coffee,  spice,  baking  powder,  cocoa,  chocolate, 
macaroni,  spaghetti  and  other  trades  may  now 
resume  the  use  of  the  same  kind  and  size  con- 
tainers as  they  did  in  the  past. 

A CANADIAN’S  OPINION  OF  THE  “BLUE  BOOK” 
H.  L.  MacKinnon,  of  the  H.  L.  MacKinnon  Company, 
Ltd.,  Winnipeg,  Canada,  writes:  “The  Tea  and  Coffee 
Trade  Journal  has  been  of  very  great  service  to  us;  we 
use  it  every  time  it  comes  in  and  find  it  very  helpful  and 
beneficial.  We  wish  you  every  success  in  the  good  work 
you  are  doing.” 


MITCHELL  ON  TEA  MANUFACTURE 


The  U.  S.  Supervising  Examiner  Tells  the  Cey- 
lon and  Indian  Planters  Why  Their  Green 
Teas  Have  Not  Been  Successful 


O HORTLY  after  his  tour  of  the  tea  gardens  of 
^ the  Far  East  last  year,  George  F.  Mitchell, 
the  United  States  Supervising  Tea  Examiner, 
wrote  the  Deputy  Director  of  Agriculture,  Plant- 
ing Districts,  India,  to  tell  the  manufacturers  of 
Ceylon  and  India  why  their  green  teas  were  not 
better  able  to  compete  with  other  teas.  Extracts 
from  the  letter  were  published  recently  in  the 
official  bulletin  of  the  United  Planters’  Associa- 
tion of  Southern  India,  as  follows: 

“It  is  my  opinion  after  my  visit  to  Ceylon  and 
India  that  the  chief  reason  why  Ceylon  and  India 
green  teas  have  not  been  more  successful  is  be- 
cause of  the  mode  of  manufacture.  As  they  are 
manufacturd  now,  the  leaf  becomes  so  wet  by 
being  sterilized  by  live  steam  that  upon  cooling 
much  of  the  ‘tea  quality’  is  pressed  out  of  the 
leaf  and  lost,  and  in  consequence  most  of  the 
Ceylon  and  India  green  teas  give  a very  thin  cup 
and  lack  body  and  character  It  is  true  that  in 
Japan  they  sterilize  the  leaf  with  live  steam,  but 
it  is  also  true  that  before  rolling  by  hand  they 
partly  dry  off  the  excess  of  moisture  by  working 
the  tea  on  paper  trays  heated  from  underneath  by 
charcoal  fire. 

“While  at  the  United  States  Government  ex- 
periment station  in  South  Carolina,  Dr.  Charles  U. 
Shepard  and  myself  carried  on  many  experiments 
with  the  manufacture  of  green  teas,  and  from 
these  experiments  Dr.  Shepard  invented  a green 
tea  sterilizing  machine  that  sterilizes  entirely 
with  hot  air,  the  green  leaf  coming  in  contact 
with  dry  air  of  the  temperature  of  650  degrees  F. 
for  a short  period  of  time.  The  leaves  sterilized 
in  this  way  are  absolutely  flaccid,  perfectly  ster- 
ilized, and  very  little  juice  would  be  pressed  out 
during  the  process  of  rolling.  To  get  a very  tight 
twist  and  a better  style  on  our  green  teas,  when 
partly  rolled  we  would  take  them  from  the  roller 
and  run  them  through  one  of  the  drying  machines, 
which  would  cause  the  little  juice  that  had  been 
pressed  out  of  the  leaf  to  become  very  sticky,  and 
the  tea  upon  being  returned  to  the  roller  for  fin- 
ishing would  take  on  a very  tight  twist.  The 
teas  made  in  this  way  resemble  more  the  fine  teas 
of  China.  The  same  leaves  made  by  the  steam 
process  were  thin,  lacking  body  and  character. 
During  the  last  fiscal  year  [1917)  we  only  im- 
ported 147,651  pounds  of  green  tea  from  Ceylon 
and  India.  There  is  no  reason  why  our  importa- 
tions from  India  and  Ceylon  should  not  be  larger. 
My  personal  opinion  is  that  it  is  entirely  due  to 
the  process  of  manufacture.” 

The  editor  of  the  bulletin  makes  this  comment: 
“At  the  present  time  very  little  green  tea  is  being 
manufactured  in  South  India,  but  it  is  hoped  that 
the  advice  given  above  may  prove  of  interest  and 
possibly  of  value  after  the  war.” 
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COFFEE  AND  THE  RED  CROSS 


Some  Interesting  Statistics  of  the  Coffee,  Tea 
and  Cocoa  Used  to  Alleviate  Dis- 
tress in  the  War  Zone 


OFFEE,  cocoa  and  tea  have  been  of  great 
^ service  in  the  humane  work  of  the  American 
Red  Cross,  both  among  the  troops  in  this  coun- 
try and  among  civilians  and  soldiers  in  Europe. 
Coffee  was  found  to  be  in  the  greatest  demand 
everywhere,  cocoa  came  second,  while  tea,  prob- 
abl  because  the  main  work  of  the  Red  Cross  was 
not  among  tea  drinkers,  stands  far  down  the  list. 

In  its  canteens  throughout  the  United  States, 
the  American  Red  Cross  served  approximately 
89066  gallons  of  coffee  during  September  last, 
and  that  is  considered  an  average  month.  For 
overseas  work  the  Department  of  Foreign  Re- 
lief has  a standing  order  to  ship  224,000  pounds 
of  green  coffee  a month  to  France  and  12,000 
pounds  to  Italy.  In  addition  it  recently  made  one 
shipment  of  120,000  pounds  of  green  coffee  to 
France,  and  one  single  shipment  of  100,000  pounds 
to  Italy. 

It  has  a standing  order  to  ship  100,000  pounds 
of  cocoa  a month  to  France.  It  has  also  recently 
sent  1,000  pounds  to  Italy.  This  coffee  and  cocoa 
is  for  American  Red  Cross  use  in  both  military 
and  civilian  relief  work. 

The  Department  of  the  Foreign  Relief  also  re- 
cently sent  84,000  pounds  of  cocoa  to  Russia,  to  be 
used  for  Russians  who  were  taken  prisoners  by 
the  Germans  and  who  are  at  present  in  a much 
weakened  condition  and  in  need  of  strengthening 
food. 

To  Switzerland  the  American  Red  Cross  is 
sending  20,000  pounds  of  coffee  a month  under  a 
standing  order.  Sixty  thousand  pounds  on  this 
order  have  already  been  shipped.  The  coffee  for 
this  country  is  for  invalided  Italian  and  Serbian 
prisoners  repatriated  through  Switzerland,  also 
for  the  Swiss  hospital  for  tubercular  Serbs,  and 
for  other  American  Red  Cross  relief  work. 

Twelve  hundred  pounds  of  tea  have  been  sent 
to  Italy,  but  this  was  for  the  exclusive  use  of 
American  Red  Cross  Relief  Workers.  The 
Italians  have  no  use  for  tea,  and  would  not  con- 
sider themselves  in  any  way  benefited  or  relieved 
by  a gift  of  it. 

Coffee,  tea  and  cocoa  are  used  but  little  in  the 
camp  service  of  the  American  Red  Cross.  And 
then  it  is  mostly  coffee.  It  is  used  only  infre- 
quently for  the  families  of  our  wounded  who 
come  to  the  hospitals  to  see  our  boys  and  are 


rested  and  renewed  in  the  American  Red  Cross 
huts. 

And  the  American  Red  Cross,  on  whose 
shoulders  rests,  and  in  the  future  will  even  more 
largely  rest,  our  task  of  relief  and  reconstruction 
of  the  world,  urges  us  all  not  only  to  pursue  our 
industries  of  sustenance  and  maintenance  of 
humanity  with  more  vigor,  but  also  to  redouble 
our  energies  and  our  service  in  its  cause  of  mercy 
and  help. 

From  December  16  to  23,  inclusive,  the  Ameri- 
can Red  Cross  Christmas  Roll  Call  will  ring 
around  the  world,  requesting  every  American  to 
register  for  membership  and  active  service.  The 
Red  Cross  asks  the  support  of  all  Americans 
everywhere,  every  individual  and  every  industry, 
that  as  a people  we  may  receive  and  give  genuine 
Christmas  cheer  and  good  will,  through  our  unani- 
mous response  and  hearty  co-operation  in  the 
cause  of  the  relief  and  reconstruction. 

THE  BEGINNING  OF  “HIGH  TEA” 

High  tea,  which  the  new  rationing  will  force  on 
many  households  in  England,  is  an  institution 
requiring  clearing  up  historically,  says  the  “Lon- 
don Chronicle.”  Meat  at  tea,  implied  in  the 
terms,  presumably  was  adopted  after  “tea”  itself 
had  become  a regular  meal,  but  when  that  was 
the  social  notes  and  queryist  has  failed  to  dis- 
cover. He  cites  Dr.  Primrose  in  “The  Vicar  of 
Wakefield,”  Mirabel  in  Congreve’s  play,  even 
Defoe’s  “Moll  Flanders,”  but  these  were  all  ref- 
erences to  the  dish  of  tea  after  dinner,  indicated 
clearly  by  Congreve  himself  in  “The  Double 
Dealer.”  Fanny  Kemble  says  she  first  became 
acquainted  with  “afternoon  tea”  at  Belvoir  Castle 
in  1842,  and  then  it  was  practiced  surreptitiously 
by  the  ladies  in  the  boudoir. — “The  Argonaut.” 

“WHEN  THE  BOYS  COME  HOME” 

At  the  recent  convention  of  the  American  Spe- 
cialty Manufacturers’  Association,  Fred  Mason,  a 
director  of  the  organization  and  president  of  the 
Shredded  Wheat  Company,  delivered  a notable 
address  that  struck  close  to  the  hearts  of  his 
hearers.  His  speech  was  on  the  subject  of  “When 
the  Boys  Come  Home;  What  Will  We  Do  With 
Them?”  and  during  its  course  he  spoke  thus  for 
the  Shredded  Wheat  Company: 

“So  far  as  The  Shredded  Wheat  Company  is 
concerned  there  is  no  question  about  what  we  will 
do  with  our  boys  when  they  come  home.  We  will 
take  back  every  boy  who  left  us  to  go  to  the  front. 
His  job  is  waiting  for  him.  If  he  lost  an  eye  we 
will  give  him  a glass  one ; if  he  lost  a leg  we  will 
get  him  a new  one.  Is  there  any  employer  in  all 
this  broad  land  of  ours  who  would  not  give  these 
brave  boys  their  jobs  again?” 
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CHINA’S  LIKIN  TAX  AND  TEA 


How  Transporters  of  Tea  in  China  Are  Taxed 
to  Maintain  the  Chinese  Army — The 
Evils  of  the  System 

By  A.  W.  Ferrin 

Peking,  China 

/'"'VNE  of  the  greatest  obstacles  to  commerce  in 
China  is  the  “Likin,”  the  internal  tax  on 
goods  in  transit,  originating  as  a war  tax  during 
the  Taiping  Rebellion. 

“Likin”  (“Li,”  one-thousandth;  “kin,”  gold  or 
money)  was  originally  a tax  of  one-tenth  of  1 
per  cent  of  the  value  of  the  goods  when  it  was 
first  imposed,  about  1853,  but  to-day  its  amount  is, 
apparently,  determined  arbitrarily  by  the  collector. 
At  the  same  time  “likin  barriers”  have  grown  in 
number,  till  now  they  are  found  at  all  large  towns 
and  up  and  down  all  the  rivers  and  other  thor- 
oughfares. Between  Canton  and  Wuchow  there 
are  no  fewer  than  six  of  these  barriers,  each  in- 
volving payment  of  duties,  delay  and  worry, 
vexatious,  if  not  ruinous,  hindrances  to  the  free 
flow  of  trade. 

According  to  a letter  published  in  the  Peking 
“Daily  News”  of  December  12,  1917,  the  con- 
stant repetition  of  the  tax  is  primarily  responsible 
for  the  high  price  of  Chinese  tea.  Starting  with 
a cost  of  5 cents  per  pound  at  the  point  of  pro- 
duction in  the  interior,  when  the  seaport  is 
reached,  after  passing  several  of  these  barriers,  it 
is  worth  50  cents  per  pound.  The  explanation 
offered  by  the  likin  officials  is  that  the  revenue 
is  necessary  for  the  upkeep  of  the  Chinese  army. 
It  is  usual  for  both  collectors  and  merchants  to 
ignore  the  official  tariff  and  to  settle  the  likin  by 
a system  of  barter. 

Foreigners  have  the  advantage  over  natives,  in 
that  by  treaty  they  can  pay  a tax  of  2ji  per  cent 
ad  valorem  at  the  port  of  entry'  in  addition  to 
the  regular  customs  duty  of  5 per  cent,  and 
thereby  secure  for  their  goods  exemption  from 
further  taxation  in  transit  to  the  interior,  and  if 
the  interior  destination  is  a treaty  port  they  can 
send  them  there  without  paying  the  additional 
214  per  cent.  Some  native  guilds  have  succeeded 
in  making  agreements  with  the  officials  whereby 
they  pay,  say,  3 per  cent  at  the  point  of  departure 
and  2 per  cent  more  at  each  barrier,  but  the  vast 
majority  of  traders  must  make  arrangements  with 
each  collector.  Total  likin  payments  on  a cargo 
carried  a considerable  distance  may  easily  amount 
to  more  than  the  original  value. 

China  officially  recognized  the  evils  of  the  likin 


system  in  Article  VIII  of  the  Mackay  Treaty 
with  Great  Britain,  signed  in  September,  1902, 
and  agreed  to  abolish  the’  likin  barriers  in  return 
for  permission  to  place  a surtax  on  foreign  im- 
ports and  exports  and  a consumption  tax  on 
Chinese  goods  not  intended  for  export ; but  as 
the  consent  of  other  foreign  powers  was  neces- 
sary to  the  enforcement  of  this  provision,  it  has 
not  come  into  operation. 

The  abolition  of  the  likin  is  complicated  by  the 
fact  that  the  likin  revenues  of  certain  provinces 
are  pledged  under  foreign  loans  and  certain 
amounts  are  remitted  to  Peking  for  specific  pur- 
poses. It  is  to  the  interest  of  the  Chinese,  as 
well  as  of  other  nations,  that  some  way  be  found 
to  reform,  if  not  to  abolish,  this  handicap  to 
Chinese  commerce. 


NO  AID  FOR  PORTO  RICO  COFFEE 
[from  a staff  correspondent] 

San  Juan,  Porto  Rico,  Nov.  22,  1918. — The 
ending  of  the  war  has  effectively  ended  for  the 
present  whatever  hope  Porto  Rican  growers  might 
have  had  that  their  coffee  would  win  an  advan- 
tageous position  in  the  American  market  by  the 
placing  of  foreign  coffee  on  the  tariff  list  or 
through  the  granting  to  island  growers  of  com- 
plete or  at  least  partial  exemption  from  the  ex- 
cise tax,  according  to  Resident  Commissioner  Cor- 
dova Davila.  He  added  that  the  planters  might 
find  relief  in  having  the  Agricultural  Loan  Act 
extended  to  include  Porto  Rico. 

Harwood  Hull. 


COFFEE  AND  CACAO  IN  MEXICO 
“Before  farmers  became  interested  in  the  plant- 
ing of  bananas  cacao  was  the  leading  crop,”  says 
Thomas  B.  Bowman,  American  Consul  in  the 
Frontera  district  of  Mexico.  “It  is  now  second 
in  production.  No  cacao  was  shipped  to  the  United 
States  during  the  past  year,  most  of  the  crop  being 
consumed  within  the  Republic. 

“Coffee  growing  has  been  undertaken  only  by 
companies  controlled  by  foreign  capital.  Chiapas 
coffee  is  said  to  be  superior  to  the  Brazil  product, 
because  it  may  be  gathered  as  it  ripens  and  it  is 
not  necessary  to  strip  it  as  is  done  in  Brazil. 
Coffee  is  the  fourth  largest  product  exported.  At 
present,  while  conditions  are  favorable  to  coffee 
growing,  scarcity  of  labor  is  a serious  handicap.” 

BRAZIL’S  TEA  PURCHASES 
During  1917  Brazil  imported  312,292  pounds  of 
tea,  as  compared  with  648,628  pounds  in  1916. 
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FOR  BETTER  CEYLON  TEA 


An  Exporter  in  India  Urges  Planters  to  Im- 
prove Their  Product  if  They  Want  to 
Meet  Java  Competition 

IN  a letter  to  the  “Planting  Gazette/’  Ceylon, 
Harrisons  & Eastern  Export,  Ltd.,  had  this  to 
say  about  Ceylon  tea  as  compared  with  recent 
productions  of  Java  leaf  : 

Java  teas  are  now  so  attractively  turned  out 
that  once  established  in  a market  they  give  dealers 
great  satisfaction,  owing  chiefly  to  the  entire  ab- 
sence of  stalk.  Owing  to  the  substitution  of 
Assam  jat  for  the  China  originally  planted,  the 
liquors  have  greatly  improved  of  late  years  and  are 
now  very  serviceable;  in  the  case  of  some  estates, 
fine. 

In  marked  contrast,  during  the  last  two  months, 
many  Ceylon  estates  have  been  placing  their  teas 
on  the  market  in  a condition  as  regards  stalks, 
which  strikes  buyers  (who  probably  do  not  grasp 
the  local  conditions)  as  disgraceful,  and  which 
detracts  very  seriously  from  the  prices  obtainable 
for  the  tea.  The  serious  result  to  Ceylon  of 
strong  Java  competition  is  clearly  seen  in  the 
relatively  low  prices  at  which  teas,  usually  sold 
to  American  buyers,  are  being  sold  locally. 

No  doubt  when  trading  conditions  again  be- 
come normal  the  position  will  improve,  but  in  the 
meantime  Javas  will  have  secured  a strong  hold 
in  markets  hitherto  held  by  Ceylon,  and  will  not 
be  displaced  unless  the  latter’s  tea  is  equally  well 
marketed.  For  this  reason  we  think  it  behooves 
your  association  to  move  strongly  in  the  direction 
of  urging  planters  to  do  all  possible  in  the  way 
of  having  stalk  removed,  either  in  the  field  or 
factory,  before  being  dispatched  for  sale.  The 
extra  cost  would  certainly  be  recouped  several 
times  over.  More  regularity  in  weights  of  pack- 
ages would  be  another  great  advance;  a greater 
approach  to  uniformity  should  be  aimed  at. 


BRAZIL  COFFEE  CROP  DECLINING 
Of  the  eight  leading  vegetable  foodstuff  prod- 
ucts of  Brazil,  coffee  is  the  only  one  that  has 
shown  decreased  production  in  the  1913-1917 
period,  according  to  the  Latin  American  Division 
of  the  Bureau  of  Foreign  and  Domestic  Com- 
merce in  a recent  review.  The  review  states  that 
“at  the  present  high  prices  the  Brazilian  farmer  is 
finding  his  new  crops  more  profitable  than  coffee. 
But  will  this  continue  to  be  the  case  after  the  war 
when  normal  conditions  once  more  prevail?” 

The  products  with  which  coffee  is  compared  are 
sugar,  rice,  beans,  corn,  potatoes,  cacao  and  fruits. 


Sugar  has  shown  the  greatest  increase  in  volume 
of  output  in  the  period  stated,  beans  are  next  in 
rank,  rice  third  and  cacao  fourth. 


CHINA  TEA  TRADE  UPSET 


Large  Stocks  Are  S.till  on  Hand  and  the 
Hankow  Tea  Merchants  Face 
Serious  Difficulties 


[special  correspondence] 

Hankow,  China,  Sept.  11,  1918. 

IN  spite  of  numerous  warnings  and  the  very  evi- 
dent signs  that  this  year  there  would  be  a great 
decrease  in  the  demand  for  tea,  Chinese  growers 
during  the  early  part  of  the  season  made  no  at- 
tempt to  meet  conditions  by  restricting  produc- 
tion or  lowering  costs.  Later  when  an  attempt 
was  made  to  bring  prices  within  reason,  growers 
in  the  interior  delayed  cutting  in  order  to  collect 
overgrown  leaf,  thus  getting  weight  and  quantity 
at  the  sacrifice  of  quality. 

This  year  there  was  practically  no  demand  for 
teas  at  the  prices  asked  by  local  sellers.  Java  teas 
being  sold  on  a gold  basis  were  much  cheaper, 
and  in  consequence  America  bought  large  quanti- 
ties. Import  into  England  was  restricted  by  Gov- 
ernment order  to  3,000,000  pounds,  that  demand 
being  supplied  entirely  from  last  year’s  stock. 
Russia,  which  in  the  past  consumed  huge  quanti- 
ties of  tea,  was  out  of  the  market  this  year  on 
account  of  internal  disturbances,  embargo  and 
difficulties  as  to  banking  and  transportation. 

Arrivals  up  to  August  15,  1918,  were  211,878 
half  chests  (one  half  chest  equals  65  pounds), 
against  last  year’s  503,000  half  chests.  Of  this 
amount  a small  quantity  was  finally  sold,  as  fol- 
lows: 11,200  half  chests  to  Chinese  buyers,  partly 
for  the  Siberian  trade  via  Mongolia,  but  for  the 
most  part  for  speculation ; about  6,000  half  chests 
to  America,  and  some  2,000  odd  half  chests  to 
various  firms  for  local  consumption  and  parcel 
post  export. 

The  large  stocks  still  remaining  on  hand  placed 
Chinese  tea  merchants  in  serious  difficulties,  be- 
cause of  the  fact  that  these  firms,  which  are 
financed  by  native  banks,  were  unable  to  meet 
their  payments  and  had  no  prospects  of  realizing 
upon  the  cargo  on  hand.  This  necessitated  pro- 
vincial government  assistance,  which  was  granted 
only  to  a certain  extent. 

The  demand  for  China  teas  was  gradually  de- 
creasing even  under  pre-war  conditions,  and  this 
year  the  extremely  high  exchange  value  of  silver 
naturally  swung  the  trade  to  India,  Java  and 


546 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


Ceylon,  where  transactions  are  all  based  on  a 
gold  standard. 

Russian  brick  tea  factories  in  Hankow  and 
Kiukiang  have  not  been  in  operation  for  some 
time,  and  the  once  flourishing  trade  with  Siberia, 
which  amounted  to  over  53,200,000  pounds  per 
annum,  is  at  present  at  a standstill.  R.  C.  M. 


ENGLAND  WANTS  CHINA  TEA 
A British  tea  merchant  said,  with  reference 
to  the  unsuccessful  efforts  of  London  import- 
ers to  get  consignments  of  China  tea  to  Eng- 
land, that  the  Tea  Importers’  Association  Com- 
mittee could  not  blame  themselves  in  any  way 
for  the  fiasco  in  the  official  efforts  to  control  the 
market.  The  committee,  he  pointed  out,  appear  to 
have  made  every  practicable  suggestion  to  keep 
the  business  going,  and  to  have  put  their  knowl- 
edge and  experience  at  the  disposal  of  the  au- 
thorities ; but  for  some  reason  these  efforts  had 
only  resulted  in  a breakdown  in  the  attempt  to 
control  a business  not  apparently  understood  by 
those  in  authority.  “Appeals  for  China  tea,  al- 
most piteous  in  character  and  accompanied  by 
doctors’  certificates,”  he  added,  “continue  to  be 
received,  but  they  cannot  be  complied  with.  What 
in  many  cases  is  a distinct  necessity  is  unobtain- 
able owing  to  the  attitude  of  the  distributing 
authority  towards  China  tea.  It  would  surely  be 
well  for  the  Food  Controller  to  take  the  matter 
in  hand,  and  for  some  explanation  to  be  given 
why  it  is  that  although  something  like  250,000 
pounds  has  arrived  no  one  can  get  it.” 


GERMAN  COFFEE  SUBSTITUTES 
Among  the  samples  of  German-made  coffee 
substitutes  which  were  recently  sent  from  Rotter- 
dam to  the  Department  of  Overseas  Trade,  Lon- 
don, for  analysis,  were  some  which  contained 
ground  pea  meal,  barley,  a few  hawthorn  berries, 
and  occasional  figments  of  vegetable  tissues. 


THE  ARMY’S  COFFEE  AND  TEA  BILL 
The  National  Women’s  Liberty  Loan  Com- 
mittee has  calculated  that  3,000,000  American 
soldiers  require  annually  61,320,000  pounds  of  cof- 
fee, valued  at  $9,265,452,  and  7,665,000  pounds  of 
tea  valued  at  $2,753,706. 


BRITISH  COCOA  MAKERS  UNITE 
Cadbury  Bros.,  of  Bourneville,  and  J.  S.  Fry  & 
Sons,  Bristol,  two  leading  British  cocoa  manufac- 
turers, have  arranged  to  combine  their  businesses, 
though  they  will  carry  on  their  individual  opera- 
tions under  their  old  names. 
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NEW  ORLEANS’  NEW  SHIP  LINE 

First  of  Osaka  Shosen  Kaisha  Vessels  Brings 
Cargo  of  Brazil  Coffee — Trade  Pleased 
But  Wants  More 

[from  a staff  correspondent] 

New  Orleans,  La.,  Nov.  27,  1918. 
THE  inauguration  of  the  new  Japanese  steam- 
ship line  to  New  Orleans  will  give  something 
of  a boost  to  the  local  coffee  trade,  although,  as 
the  Osaka  Shosen  Kaisha  Line  will  have  a ship 
into  the  port  at  intervals  of  about  two  months, 
these  additional  cargoes  alone  will  not  go  a long 
way  to  putting  the  trade  on  “easy  street.”  While 
pleased  with  the  new  line,  coffee  traders  want 
plenty  of  ships  direct  from  New  Orleans  to  Brazil 
and  return. 

The  Panama  Maru,  the  first  ship  of  the  new 
line  to  arrive,  came  into  port  November  18,  con- 
signed to  J.  H.  W.  Steele  & Co.,  steamship 
agents,  and  brought  about  85,000  bags  of  coffee. 
This  had  been  sold  to  the  interior  in  advance,  and 
the  local  supply  will  not  profit  much  by  the  cargo. 
However,  one  steady  line  is  a start  in  the  right 
direction,  thinks  the  trade. 

The  ships  for  the  present  will  hardly  bring  any 
Asiatic  cargo  here,  and  so  at.  the  present  no  tea 
will  arrive  that  way,  as  the  trade  had  hoped 
would  be  the  case.  They  touch  at  Chinese  ports, 
take  jute  from  the  Straits  Settlements  to  the 
Argentine,  and  on  its  discharge  load  coffee  in 
Brazil  for  New  Orleans.  Here  they  take  on  cot- 
ton, steel,  etc.,  and  return  through  the  Panama 
Canal  to  their  home  port,  making  a trip  around 
the  world  every  two  months.  Suburo  Kurusu, 
Japanese  Consul-General  at  Chicago,  visited  the 
ship  last  week,  and  was  entertained  at  a dinner 
by  the  city  officials  and  commercial  men.  He  pre- 
dicted a great  development  of  trade  between  this 
part  of  the  United  States  and  Japan. 

E.  K.  Pelton,  Sr. 

CHOCOLATE  FOR  OUR  SOLDIERS 
The  American  Chocolate  Fund  disclosed  at  its 
annual  meeting,  held  recently  at  4 West  Fifty- 
seventh  street,  New  York,  that  the  organization 
had  purchased  approximately  50,000  pounds  of 
chocolate  for  our  soldiers  and  sailors. 

CONCRETE  SHIP  BRINGS  SUGAR 
An  interesting  fact  about  the  first  ocean-going 
concrete  ship  built,  which  reached  New  York  on 
November  21,  was  that  it  brought  a cargo  of  25,242 
bags  of  raw  sugar  to  the  American  Sugar  Re- 
fining Company’s  refinery  at  Brooklyn. 


December,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


547 


HAYTI  COFFEE  PROSPECTS 

Observations  of  a New  York  Broker  Who 
Recently  Spent  Two  Months  Investi- 
gating Conditions  on  the  Island 

■"THOMAS  J.  WOODS,  of  New  York,  recently 
*■  returned  from  a two  months’  trip  to  Hayti,  in 
the  interest  of  New  York  importers.  His  ob- 
ject was  to  investigate  conditions  on  the  island, 
and  to  suggest  ways  and  means  for  improving 
the  cultivation,  preparation  and  classification  of 
Hayti  coffee,  in  order  to  promote  its  sale  in  the 
United  States. 

Prior  to  the  war  the  bulk  of  the  Hayti  coffee 
crop  was  shipped  to  Europe,  where  it  commanded 
good  prices.  With  the  curtailment  of  European 
shipments  the  stocks  began  to  pile  up  and  Hayti 
planters  turned  to  America  for  relief-.  Of  late, 
due  to  shortage  of  Santos  coffee  in  the  United 
States,  there  has  been  an  unprecedented  demand 
for  Hayti  coffee  at  good  prices.  This  situation 
has  done  much  to  acquaint  the  American  roaster 
with  the  merits  of  this  coffee, 

Under  normal  conditions  there  is  not  much 
demand  for  Hayti  coffee  in  the  United  States. 
Among  the  reasons  for  this  are  faulty  classifica- 
tion and  none  too  careful  cultivation  and  prepara- 
tion. Mr.  Woods  believes  that  through  the  edu- 
cation of  the  planter  these  conditions  can  be 
overcome,  and  the  trade  between  the  United 
States  . and  Hayti  greatly  stimulated. 

Referring  to  the  present  coffee  situation  in 
Hayti,  Mr.  Woods  said : 

“Coffee  is  a natural  product  of  Hayti ; it  grows 
in  goodly  quantities  and  is  of  a peculiarly  fine 
character.  It  has,  however,  been  allowed  to 
grow  wild  and  has  not  received  proper  cultiva- 
tion. The  methods  of  preparation  are  in  many 
instances  very  primitive,  and,  due  to  improper 
drying,  the  coffee  has  been  allowed  to  absorb  the 
flavor  of  the  soil. 

“The  average  annual  yield  of  Hayti  coffee  is 
estimated  at  about  72,000,000  pounds.  In  my 
opinion,  with  the  employment  of  more  scientific 
methods  of  the  care  of  the  crop,  this  quantity 
could  be  easily  doubled  or  tripled  in  the  course 
of  a few  years  with  the  introduction  of  American 
capital.  In  this  way  American  consumers  will 
learn  to  appreciate  the  intrinsic  value  of  Hayti 
coffee.” 

Mr.  Woods  is  enthusiastic  about  the  future  of 
our  trade  with  Hayti,  and  gives  the  United  States 
Marine  Corps  much  credit  for  improving  condi- 
tions there  during  the  past  three  years. 


The  only  truth  there  is  about  a lie  is  the  truth 
the  lie  is  about. — Edward  A.  Merritt. 


WHO’S  WHO  IN  THE  TRADE 

An  Appreciation  of  William  Fisher,  President 
of  the  St.  Louis  Coffee  Roasters’ 
Association 

IN  searching  for  the  secret  of  the  business  suc- 
cess achieved  by  William  Fisher,  president  of 
the  St.  Louis  Coffee  Roasters’  Association  and 
vice-president  of  the  C.  F.  Blanke  Tea  & Coffee 
Company,  importer  and  jobber  of  St.  Louis,  one 
finds  that  geniality,  personal  magnetism  and  the 
ability  to  stick  to  the  business  in  hand  are  the 
chief  factors.  All  through  his  business  career 
Mr.  Fisher  has  displayed  these  characteristics' 
above  others  he  may  possess,  and  by  them  he  is 
best  known  to  the  trade  of  the  country. 

Though  now  53  years  of  age,  Mr.  Fisher  is  still 
an  enthusiastic  and  energetic  business  leader  in 
his  native  city,  St.  Louis.  He  has  always  worked 
and  lived  in  that  Middle  Western  metropolis, 
getting  his  first  business  experience  as  messenger 
boy  with  the  Chicago,  Burlington  & Quincy  Rail- 
road. Two  years  later  he  first  came  in  contact 
with  green  coffee  trading,  joining  the  large  whole- 
sale house  of  the  Kraft-Hcflmes  Grocery  Com- 
pany. That  was  in  1882,  and  ever  since  he  has 
been  associated  with  the  coffee  and  tea  business. 

his  next  venture  was  as  a partner  of  D.  F. 
Leavitt  & Co.,  a wholesale  coffee  brokerage  con- 
cern, with  which  he  remained  for  ten  years,  sever- 
ing that  connection  in  1895  to  buy  and  sell  coffee 
for  the  C.  F.  Blanke  Tea  & Coffee  Company. 
Within  five  years  Mr.  Fisher  had  risen  to  the 
vice-presidency  of  the  company,  a position  he  has 
held  for  the  past  eighteen  years. 

Among  association  coffee  men  Mr.  Fisher  is 
well  known  for  his  organization  activities.  He 
helped  start  the  St.  Louis  association  and  is 
prominent  in  the  national  body. 

THE  WORLD’S  1918-19  SUGAR  CROP 
Preliminary  estimates  of  the  world’s  crop  of 
cane  and  beet  sugar  for  the  1918-19  season  show 
that  there  will  be  approximately  300,000  tons  less 
than  last  season.  According  to  figures  compiled 
by  Willett  & Gray,  New  York,  the  total  supply 
of  sugar  (cane  and  beet)  is  16,819,635  long  tons, 
against  17,114,386  tons  last  “campaign.” 

A WHOLESALE  COFFEE  MAN’S  OPINION 
M.  W.  Becker,  manager  of  the  Akron  Wholesale  Coffee 
Company,  Akron,  Ohio,  writes:  “Please  renew  our  sub- 
scription for  The  Tea  and  Coffee  Trade  Journal,  for 
which  we  enclose  our  check.  I can  truthfully  say  it  has 
been  a great  help  to  me,  for  all  information  I have  re- 
ceived from  reading  same  has  been  most  beneficial.  I can 
most  readily  believe  all  articles  published,  therein;  also 
find  your  advertisements  are  all  by  most  reliable  firms  and 
can  be  fully  relied  upon.” 
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THE  BELLICOSE  EGO 

lo  Get  the  Better  of  the  “Other  Fellow”  Try 
to  Understand  Him  Better  Than 
He  Does  You* 

By  Dr.  Frank  Crane 

New  York 

* I 1 HERE  is  only  one  way  to  get  the  better  of  a 

* man,”  says  Vance  Thompson,  in  his  delight- 
ful volume,  “The  Ego  Book,”  “and  that  is  to 
understand  him  better  than  he  does  you.” 

He  goes  on  to  explain  that  this  is  equally  true 
of  a friend  and  an  enemy,  as  there  isn’t,  after  all, 
much  difference  between  the  two. 

This  is  a most  searching  shaft.  It  pierces  the 
very  marrow  of  contention.  It  shows  why  we 
quarrel,  why  we  hate,  why  we  misunderstand. 

Almost  all  repulsions  between  two  people  are 
caused  by  lack  of  imagination.  We  see  only  our- 
selves, understand  only  our  own  feelings,  views 
and  position. 

If  anyone  will  sit  down  and  strive  to  transfer 
himself  into  his  friend’s  or  his  enemy’s  breast, 
to  grasp  the  other’s  thought,  he  will  find  that  the 
hostility  that  separates  them  is  unreal,  a mist, 
maya. 

“Put  yourself  in  his  place.”  There  never  was  a 
better  rule. 

If  we  will  try  to  make  real  to  ourselves  the 
state  of  another’s  mind,  instead  of  trying  to  im- 
pose our  notions  upon  him,  it  will  make  short 
shrift  of  disputes. 

There  is  no  more  use  subduing  another’s  opin- 
ion than  there  is  in  one  nation  conquering  an- 
other. A conquered  territory  is  an  expense  and  a 
continual  source  of  disturbance.  England,  for 
instance,  gets  a deal  more  good  out  of  America 
by  letting  her  govern  herself,  by  dealing  with  her 
as  a separate  unit,  than  she  would  by  taking  over 
her  government.  As  the  whole  conquest  idea  is 
a delusion,  so  the  whole  convincing-by-argument 
is  a delusion. 

You  can  live  with  me,  do  business  with  me,  and 
get  along  socially  with  me,  a lot  better  by  allowing 
me  to  have  my  own  notions,  and  by  endeavoring 
to  understand  them,  than  you  can  by  seeking  to 
make  me  adopt  your  notions. 

Unity  of  opinion  is  quite  impossible.  Even  if 
possible  it  would  be  undesirable.  It  is  difference 
of  opinion  that  is  interesting.  For  opinion  is  per- 
sonality, and  uniform  personalities  would  be  in- 
tolerable. 

The  only  practical  union  of  personalities  is  union 

* Copyrighted  by  Frank  Crane.  Reprinted  by  per- 
mission of  The  Associated  Newspapers. 


in  work,  in  play  and  in  love.  A socialist  and  a 
monarchist  can  build  a bridge  together,  play  a 
game  of  tennis  together,  and  can  sincerely  love 
one  another,  provided  they  don’t  try  to  club  each 
other’s  opinions  into  conformity  to  their  own. 

What  a world  of  domestic  infelicity  would  be 
avoided  if  man  and  wife  would  let  each  other’s 
ideas  alone,  if  they  would  endeavor  to  grasp  each 
other’s  views  and  to  enter  into  them,  instead  of 
combating  them  ! 

Even  children  we  make  thrive  by  leaving  to 
them  their  liberty,  by  realizing  that  their  ideas 
change  by  growth,  by  observation  and  by  experi- 
ence, not  by  command  and  coercion. 

If  we  could  restrain  the  bellicose  ego!  If  we 
could  hold  down  the  lust  of  intellectual  conquest ! 

If  we  could  only  understand  each  other  and 
not  oppose ! 

Then  each  ©f  us  could  freely  say  what  he 
thinks,  and  out  of  the  free  self-expression  of  all 
we  could  each  grow  in  truth  and  come  into  per- 
fect community  of  effort  and  of  esteem. 


THE  MOST  PEACEABLE  DOG 
The  most  peaceable  dog  is  the  dog  that  is  there 
With  the  buckle  and  clinch  when  he’s  caught  un- 
aware, 

And  who  “never  starts  not’n’  ” that’s  not  on  the 
square, 

And  licks  his  own  wounds  when  it’s  over. 

He  goes  on  his  way  without  picking  a scrap ; 

His  bark  is  of  peace,  but  the  scars  on  his  map 
Are  nothing  compared  with  the  cuts  on  the  chap 
That  thought  he  could  hand  it  to  Rover. 

— B.  L.  T.,  in  Chicago  Tribune. 


SAYS  PROHIBITION  AIDS  TEA 
Placing  the  total  imports  of  tea  into  the  United 
States  during  the  past  fiscal  year  at  151,000,000 
pounds,  the  National  City  Bank  of  New  York 
quotes  a British  tea  planter,  who  says  the  falling 
off  in  consumption  of  alcoholic  liquors  throughout 
the  world  is  largely  responsible  for  the  increase 
in  tea  drinking,  and  predicts  a continued  growth 
as  prohibition  becomes  morely  widely  the  law 
among  nations. 


GERMAN  COFFEE  SURROGATES 
The  German  War  Committee  for  Tea  and 
Coffee  and  Their  Substitutes  is  understood  to  have 
revealed  the  methods  of  manufacturing  coffee  and 
tea  surrogates.  A Berlin  dispatch  says  the  com- 
mittee has  discovered  that  “the  shells  of  fruit 
stones,  hazel  and  walnut  shells,  and  also  plum 
stones,  are  not  fit  for  making  coffee.” 
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SPICES  AND  EXTRACTS 

<1  News  items  of  interest  to  spice  im- 
porters, grinders  and  dealers,  and  to 
manufacturers  of  flavoring  extracts,  per- 
fumes and  toilet  preparations. 


HONGKONG’S  BIG  CASSIA  TRADE 


Shipments  to  the  Uniied  States  During  the  Cur- 
rent Year  Have  Been  Nearly  Equal 
to  the  Preceding  Season 

[special  correspondence] 

Hongkong,  China,  Sept.  12,  1918. 
CHIPMENTS  of  cassia,  or  commercial  cinna- 
^ mon,  from  Hongkong  to  the  United  States 
during  the  current  year  have  been  in  almost  as 
. great  a volume  as  those  of  the  extraordinary  year 
of  1916,  but  so  far  as  indications  here  go  the  trade 
has  been  forced  from  this  side  and  represents 
considerable  shipments  on  consignment. 

The  closing  of  European  markets  to  the  spice, 
resulting  from  the  war  and  from  freight  restric- 
tions, has  led  to  an  accumulation  of  stocks  which 
have  had  to  be  moved  in  spite  of  the  high  ex- 
change value  of  silver  and  resulting  low  price  of 
cassia  in  silver  currency  representing  a fair  price 
in  gold.  Prevailing  high  prices  for  all  such  goods 
in  the  United  States  under  present  conditions  do 
not  mean  a correspondingly  high  price  here,  and 
growers  and  dealers  have  realized  small  returns 
for  their  crop.  Nevertheless,  the  value  of  ship- 
ments for  the  first  half  of  the  current  year  was 
$253,998,  as  compared  with  a value  of  $215,039 
in  the  first  half  of  1907  and  $320,577  in  the  first 
half  of  1916,  which  was  the  banner  year  in  the 
trade  as  a result  of  exceptional  foreign  arrange- 
ments. 

With  present  exchange  continuing  dealers  look 
for  a bad  year  in  the  way  of  profits  and  returns 
for  the  trade  here,  although  it  is  probable  that 
the  volume  and  value  of  trade  with  the  United 
States  will  be  far  larger  than  it  ever  has  been. 

G.  E.  F. 


Official  Ruling  on  Coriander 
The  following  announcement  concerning  cori- 
ander seed  was  published  during  the  month  by  the 
Bureau  of  Chemistry,  Department  of  Agriculture  : 

Examination  of  importations  of  “coriander 
seed”  ( Coriandrum  satizmm  L.)  has  disclosed 
that  in  some  instances  they  have  consisted  of 
fruits  differing  in  physical  appearance  from  the 


pharmacopceial  description.  The  fruits  are  oval 
instead  of  spherical,  and  not  infrequently  yield 
less  volatile  oil  than  the  pharmacopceial  article. 
The  product  appears  in  the  trade  as  “Bombay”  or 
“Indian”  coriander  and  appears  to'  have  value. 
The  Department  will  not  object  to  the  importa- 
tion of  Bombay  or  Indian  coriander  if  invoiced, 
labeled  and  sold  as  such,  provided  that  any  de- 
ficiency in  volatile  oil  be  indicated. 

Spice  Grinders’  Meeting  Off 
The  meeting  of  the  American  Spice  Grinders’ 
Section  of  the  American  Spice  Trade  Association 
scheduled  for  Cleveland  on  November  22  has  been 
postponed.  It  is  understood  that  the  meeting  will 
be  held  the  latter  part  of  December  or  early  in 
January. 


Spices  from  Netherlands  India 
During  the  first  three  months  of  1918  Java 
and  Madura  exported  to  the  United  States  77 
metric  'tons  of  cinnamon,  2*,9CO  tons  of  mace,  22 
tons  of  nutmegs,  532  tons  of  black  and  white 
pepper. 


CACAO  IMPORT  RULES  MODIFIED 
[from  a staff  correspondent] 
Washington,  D.  C.,  November  30,  1918. — Yes- 
terday the  War  Trade  Board  announced  that 
“in  addition  to  shipments  of  cocoa  beans  permitted 
under  W.  T.  B.  R.  No.  163,  issued  July  11,  1918, 
they  will  consider  applications  for  licenses  to  im- 
port cocoa  beans  originating  in  and  coming  from 
the  Dominican  Republic  or  Haiti,  subject  to  the 
condition,  however,  that  consuls  in  certifying  in- 
voices shall  give  priority  to  all  available  shipments 
of  sugar  and  molasses  over  such  shipments  of 
cocoa  beans.  This  is  in  addition  also  to  shipments 
of  cocoa  beans  originating  in  these  countries  com- 
ing forward  to  the  United  States  on  transports 
maintained  by  the  United  States  navy,  announced 
in  W.  T.  B.  R..  186,  August  5,  1918.” 

Lamm. 


HAITI  COFFEE  LICENSES  AVAILABLE 
[special  correspondence] 
Washington,  D.  C.,  November  29,  1918. — The 
United  States  Food  Administration  to-day  issued 
the  following  notice  about  Haiti  coffee  license 
allotments : “The  Department  of  State  having 

advised  us  of  the  withdrawal  of  the  limited  license 
arrangement,  covering  the  importation  of  Haitian 
coffee,  this  is  to  advise  you  that  applications  for 
the  importing  of  this  coffee  into  the  United  States, 
made  on  regular  form  to  the  War  Trade  Board, 
will  have  the  approval  of  this  Administration.” 
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This  is  understood  to  be  a sequel  to  the  protest 
which  New  York  importers  addressed  to  the  State 
Department  last  month. 


GROCERY  TRADE  DIGEST 

*1  1 He  most  important  news  happenings 
of  the  month  boiled  down  for  busy 
readers. 


SPECIALTY  MEN’S  CONVENTION 


Proceedings  of  the  Tenth  Annual  Meeting  of 
the  American  Specialty  Manufacturers’ 
Association  in  Cleveland 


A PPROXIMATELY  300  members  and  friends 
**  were  present  at  the  opening  meeting  of  the 
tenth  annual  convention  held  by  the  American 
Specialty  Manufacturers’  Association  at  the  Hotel 
Winton,  Cleveland,  November  20  and  21.  Com- 
ing at  this  stage  of  the  reconstruction  period, 
this  meeting  was  one  of  the  most  important  in  the 
association’s  history,  and  was  featured  by  many 
discussions  that  had  to  do  with  trade  conditions 
during  the  coming  peace  parleys  and  after. 

After  expressing  appreciation  of  the  Food  Ad- 
ministration’s work,  the  convention  recommended 
that  Congress  lighten  the  burden  of  war  taxes, 
urged  that  the  payment  of  the  war  debt  be  spread 
over  a long  period  of  years,  endorsed  the  actions 
of  Colgate  & Co.  and  the  Beech-Nut  Packing 
Company  in  opposing  the  Federal  authorities 
seeking  to  deprive  owners  of  branded  foods  of 
the  right  to  control  their  distribution,  protested 
against  the  present  system  of  imposing  import 
and  export  duties,  urging  that  duties  be  payable 
on  the  basis  of  market,  and  commended  all  ef- 
forts to  create  more  harmonious  relations  be- 
tween manufacturers  and  distributers. 

Among  the  speakers  and  their  subjects  were 
President  William  L.  Sweet,  who  delivered  the 
annual  address;  Arjay  Davies,  president  of  the 
National  Wholesale  Grocers'  Association,  the 
“Economics  of  Package  Foods” ; W.  B.  Cherry, 
advertising  manager  of  the  Merrell-Soule  Com- 
pany, “Advertising  During  the  War”;  A.  C. 
Monagle,  “Uniform  Combination  Order  Blanks” ; 
F.  H.  Millard,  of  the  U.  S.  Food  Administration ; 
W.  B.  Colver,  chairman  of  the  Federal  Trade 
Commission;  J.  H.  Schaefer,  president  of  the 
National  Retail  Grocers’  Association;  Fred 
Mason,  of  the  Shredded  Wheat  Company,  “War 
Co-operation  of  Grocery  Product  Manufactur- 


ers ; B.  S.  Cutler,  chief  of  the  Bureau  of  Foreign 
and  Domestic  Commerce;  R.  E.  Hills,  president 
of  the  Ohio  Wholesale  Grocers’  Association, 
“Specialties  and  the  Jobber.” 

All  of  last  year’s  officers  were  re-elected.  They 
are : William  L.  Sweet,  the  Rumford  Chemical 

Works,  Providence,  R.  I.,  president;  Fred  Mason, 
president  of  the  Shredded  Wheat  Company, 
Niagara  Falls,  N.  Y.,  first  vice-president;  W.  W. 
Frazier,  Jr.,  Franklin  Sugar  Refining  Company, 
Philadelphia,  second  vice-president;  J.  M.  Hills, 
Hills  Bros.  Company,  New  York,  third  vice-presi- 
dent; D.  O.  Everhard,  Ohio  Match  Company,  New 
York,  treasurer.  H.  F.  Thunhorst  was  retained 
as  secretary. 

The  new  directors  are : F.  D.  Bristley,  Royal 

Baking  Powder  Company,  New  York;  H.  C. 
Stanton,  Swift  & Co.,  Chicago;  Newman  Ham- 
link,  Corn  Products  Refining  Company,  New 
York;  S.  N.  Eckman,  B.  T.  Babbitt,  Inc.,  New 
York,  and  J.  G.  Gilfillan,  Genesee  Pure  Food 
Company,  Leroy,  N.  Y.  The  other  directors  who 
stay  in  office  are:  Walter  H.  Lipe,  Beech-Nut 

Packing  Company,  Canajoharie,  N.  Y. ; Carl  A. 
Lautz,  Lautz  Bros.  & Co.,  Buffalo ; C.  T.  Lee, 
Kellogg  Toasted  Corn  Flake  Company,  Battle 
Creek;  B.  F.  Amos,  John  Wildi  Evaporated  Milk 
Company,  New  York;  R.  P.  Benedict,  Pennsyl- 
vania Salt  Manufacturing  Company,  Chicago ; 
A.  C.  Monagle,  Franco-American  Food  Company, 
Jersey  City,  and  Dr.  J.  S.  Goldbaum,  Fels  & Co., 
Philadelphia. 


NEWS  OF  THE  TRADE 


Food  Regulations  Still  in  Force 
Shortly  after  the  armistice  between  the  Allies 
and  Germany  had  been  arranged  the  U.  S.  Food 
Administration  stated  that  its  food  regulations 
were  not  annulled  by  the  cessation  of  hostilities. 
One  part  of  the  statement  read,  “Modifications 
may  be  made  from  time  to  time,  but  the  specific 
regulations  limiting  margins  of  profit  and  prevent- 
ing hoarding  have  not  been  removed,  and  there 
is  no  present  intention  of  dropping  these  restric- 
tions, which  will  be  rigidly  enforced.” 


Government  Will  Buy  Flour  Substitutes 
The  Grain  Corporation  of  the  U.  S.  Food  Ad- 
ministration announces  that  it  will  purchase  only 
these  wheat  flour  substitutes,  and  not  over  the 
maximum  prices  named:  Victory  flour,  $10.50; 

barley  flour,  $8.00;  straight  or  patent  flour,  $9.00; 
dark  rye  flour,  $7.50;  white  corn  flour,  $8.50;  yel- 
low corn  flour,  $8.00;  cream  cornmeal,  $8.00; 
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other  cornmeal,  $7.50.  All  inquiries  should  be  ad- 
dressed to  the  Grain  Zone  Vice-President  in 
charge  of  the  zone  from  which  the  shipments 
would  be  made. 


Complaint  Against  Soap  Maker 
The  Procter  & Gamble  Company  has  been  cited 
to  appear  before  the  Federal  Trade  Commission, 
Washington,  on  January  2,  to  answer  to  a charge 
that  the  company  forces  retailers  to  maintain 
standard  fixed  resale  prices  on  its  products,  and 
refuses  to  sell  mixed  carload  lots  unless  pur- 
chasers also  buy  “Ivory”  soap.  The  Procter  & 
Gamble  Distributing  Company,  Cincinnati,  is  in- 
cluded in  the  complaint. 


Food  Canners  in  U.  S.  Senate 
In  the  recent  election  two  well-known  fqod 
canners  were  elected  to  the  U.  S.  Senate  for  the 
next  term.  They  are  Bert  M.  Fernald,  of  Fernald, 
Keen  & True  Company,  West  Poland,  Me.,  and 
Asa  Bennett,  president  of  the  Bennett  Canning 
Company,  Frankfort,  Del.,  and  vice-president  of 
the  Tri-State  Canners’  Association. 


Maximum  Sales  Margins  for  Retailers 
Under  date  of  November  7 the  U.  S.  Food 
Administration  issued  regulations  covering  the 
permissible  maximum  margins  on  sales  by  re- 
tailers to  consumers.  These  rules  cover  the  fol- 
lowing foods : Victory,  wheat,  barley,  corn  and 

rice  flour,  cornmeal,  hominy,  sugar,  evapor- 
ated milk,  oatmeal  and  rolled  oats,  rice,  beans, 
starch,  corn  syrup,  canned  corn,  salmon  and  sar- 
dines dried  fruit,  lard,  bacon,  hams,  potatoes, 
onions,  eggs,  butter  and  butter  substitutes  and 
cheese. 


To  Discuss  Food  Products  Costs 
Suggestions  of  ways  and  means  for  the  further 
reduction  of  selling  and  distribution  costs  on  food 
products  will  be  presented  for  the  consideration 
of  the  Food  Administration,  manufacturers  and 
the  wholesale  and  retail  grocery  trades  at  the 
eleventh  annual  dinner  of  the  Association  of 
Manufacturers’  Representatives,  which  will  be 
held  at  the  Bellevue-Stratford  Hotel,  Philadel- 
phia, on  December  12. 


Boston  Jobbers  Elect  Officers 
At  the  forty-second  annual  meeting  of  the  Bos- 
ton Wholesale  Grocers’  Association,  held  the 
latter  part  of  November,  the  following  officers  and 
executive  committee  were  elected : President, 


Barnabas  H.  Bain ; vice-presidents,  Winthrop  M. 
Adams  and  George  W.  Webster;  treasurer,  Clar- 
ence E.  Planscom ; executive  committee,  Austin 
L.  Baker,  B.  F.  Bullard,  Charles  B.  Sanborn, 
Herbert  L.  Kelley  and  Joseph  I.  Curtis. 


PATENT  OFFICE  RECORD 


Patents  Granted,  Trade  Mark  Applications, 
Certificates  Issued  and  Labels  and  Prints 
Registered  During  the  Month 


[staff  correspondence] 
Washington,  D.  C.,  Nov.  29,  1918. 
TJERE  follows  a complete  record  of  the  latest 
activities  of  the  United  States  Patent  Office, 
in  so  far  as  they  apply  to  the  tea,  coffee,  spice  and 
general  grocery  trades : 

Patents  Granted 

Coffee  Roaster — Francisco  Garcia  Pereira  Leao, 
Glasgow,  Scotland.  (No.  1,279,557.)  In  a roast- 
ing machine,  'in  combination,  a cylindrical  body 
formed  of  two  or  more  segmental  cylindrical 
parts  having  inturned  flanges  adapted  to  engage 
one  another,  lid-like  end  parts  engaging  the  as- 
sembled body  parts,  hollow  tubular  trunnion 
parts  engaging  the  end  parts,  a longitudinal  tie 
rod  and  caps  embracing  and  tying  the  whole  to- 
gether, and  means  for  charging  and  discharging 
material. 


Coffee  Pot — Filippo  Bentivegna,  Boston.  (No. 
1,279,830.)  A coffee  pot  comprising  an  outer 
main  receptacle,  a separable  container  to  hold  the 
ground  coffee,  said  container  consisting  of  a sub- 
stantially cylindrical  sheet  metal  body  portion 
having  a downwardly  extending  conical  bottom 
of  fine  wire  gauze,  the  apex  of  the  gauze  cone 
extending  downwardly,  the  said  main  receptacle 
being  formed  with  an  inwardly  extending  annular 
flange  on  which  the  said  sheet  metal  body  portion 
of  the  ground  coffee  container  is  seated,  said  main 
receptacle  being  provided  with  a chamber  portion 
below  said  gauze  cone  bottom  into  which  said 
gauze  cone  bottom  extends  part  way  only  to  the 
bottom  of  said  chamber,  said  chamber  serving  as 
the  container  for  the  liquid  and  provided  with 
a pouring-out  spout  leading  therefrom  at  some 
distance  below  the  seat  for  the  ground  coffee 
container,  said  main  receptacle  being  also  pro- 
vided with  a filling-in  tube  attached  thereto  for 
water  and  milk,  which  has  an  upright  portion  ex- 
tending down  outside  of  the  said  outer  receptacle 
to  a point  below  the  level  of  the  upper  end  of 
said  liquid  container,  and  thence  turns  and  enters 
the  said  liquid  container  portion  of  the  outer  re- 
ceptacle at  a point  just  below  the  upper  end  of 
said  liquid  container. 


Strainer  Attachment  for  Coffee  or  Tea  Pots — 
Cathrine  Ellen  Allensworth,  Carroll,  Neb.  (No. 
1,280,625.)  In  combination  with  a tea  or  coffee 
pot  having  a spout  merging  integrally  into  the 
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wall  of  the  pot,  the  wall  of  the  pot  adjacent  the 
corners  where  the  spout  merges  integrally  into 
the  wall,  having  notched  lugs,  a strainer  plate 
corresponding  in  shape  and  fitting  the  spout, 
where  it  connects  to  the  wall  of  the  pot,  the  op- 
posite edges  of  the  strainer  plate  having  notches 
straddling  said  lugs,  whereby  the  crotches  of  the 
notches  of  the  strainer  plate  may  co-operate  with 


the  notches  of  the  lugs  to  lock  the  strainer  plate 
in  place,  the  crotch  of  the  spout  where  it  merges 
into  the  wall  of  the  pot,  having  a lug  overlying 
the  lower  end  of  the  strainer  plate  to  retain  said 
end  in  place. 

Trade  Marks  Registered 

Here  is  a list  of  trade  marks  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Oh  Boy.”  (122,899.)  Meyer  Bros.  Coffee  & 
Spice  Company,  St.  Louis,  Mo.  Roasted  coffee. 
First  use,  January  5,  1918. 

“Two  women,  design,  panel.”  (122,940.)  Mrs. 
J.  Williot  Fils,  La  Garenne-Colombes,  France. 
Chicory.  Registered  September  24,  1918. 


“Del  Monte.”  (123,017.)  California  Packing 
Corporation,  San  Francisco,  Cal.  Certain  named 
foods.  First  use,  October  1,  1891. 


“Old  Stratford.”  (123,034.)  Fort  Wayne  Drug- 
Company,  Fort  Wayne,  Ind.  Coffee.  First  use, 
Feb.  11,  1918.  Registered  October  8,  1918. 

“Maid  of  Honor.”  (123,160.)  Richardson 
Corporation,  Rochester,  N.  Y.  Certain  named 
foods.  First  use,  June  9,  1916. 

Registered  October  15,  1918. 


“Garden  of  Allah.”  (123', 205.)  Clark  & Mac- 
Kusick  Company,  Boston,  Mass.  Coffee.  First 
use,  September  15,  1917. 

“Triumph.”  (123,255.)  The  Lorenz  Company, 
Everett.  Mass.  Assignor  to  Mihalovitch  Bros. 
Company,  Cincinnati,  Ohio.  Flavoring  extracts 
for  foods.  First  use,  January,  1913. 

“Salada.”  (123,282.)  Leo  E.  Schoenfeld,  Chi- 
cago, 111.  Olive  oil.  First  use,  September  28, 
1917.  Registered  October  22,  1918. 


Labels  Registered 

This  is  a record  of  labels  which  have  been  reg- 
istered and  for  which  certificates  have  been 
issued : 


“Purity  Brand  Coffee.”  (20,914.)  Japan  Tea 
Company,  St.  Paul,  Minn.  Coffee. 

Registered  October  22,  1918. 


Prints  Registered 

Here  is  a record  of  prints  which  have  been 
registered  and  for  which  certificates  have  been 
issued : 

“Drink  Goldenberry  Full  Value  Coffee.” 
(4,949.)  Kaufmann  & Strauss  Company,  New 
York.  Coffee.  Registered  October  8,  1918. 


TRADE  MARKS  PENDING 
The  following  marks  have  been  favorably 
acted  upon.  Any  person-  who  believes  he  would 
be  damaged  by  the  registration  of  a mark  may 
within  thirty  days  enter  opposition  to  prevent  the 
proposed  registration.  All  inquiries  pertaining 
to  these  marks  should  be  addressed  to  The  Tea 
and  Coffee  Trade  Journal,  79  Wall  street,  New 
York  City : 

Week  Ending  September  24,  1918 
“Domino.”  (112,795.)  The  American  Grocery 
Company,  Minneapolis  and  St.  Paul,  Minn.  Eggs, 
creamery  butter,  mustard,  cloves,  sage,  ginger. 


Week  Ending  October  i,  1918 

“Porco.”  ( 108,687.)  Peter  Oil  & Refining  Com- 
pany, Inc.,  Denison,  Tex.  Peanut  oil,  peanut 
cake  and  peanut  meal,  all  for  use  as  foods. 

“Olivoline.”  (110,272.)  Elysee  Olive  Oil  Com- 
pany, New  York.  Edible  olive  oil  substitutes. 

“Ol-iv-nut.”  (112,172.)  John  G.  Neumeister 
Company,  Chicago,  111.  Blended  olive  and  peanut 
oil. 

“Lemulsion.”  (112,466.)  The  ■ Widlar  Com- 


Trade  Marks  Pending 


pany,  Cleveland,  Ohio.  Lemon  flavors  and  ex- 
tracts for  food  flavoring. 


Week  Ending  October  15,  1918 
“Kah-va.”  (109,400.)  Kellogg  Toasted  Corn 
Flake  Company,  Battle  Creek,  Mich.  A coffee- 
like beverage. 

“Premier.”  (110,955.)  Francis  H.  Leggett  & 
Co.,  New  York.  Tea,  mustard,  spices,  prepared 
cereal  breakfast  foods  flavoring  extracts  for 
foods,  peanut  butter,  head  rice,  pearl  tapioca, 
chilli  sauce,  and  assorted  nuts,  macaroni,  olive 
oil  and  certain  other  food  products. 


By  Herbert  S.  Houston 

Member  of  the  Committee  of  the  Chamber  of  Commerce 
of  the  United  States  on  Economic  Results  of  the  War* 


I N considering  the  grounds  on  which  American 

business  men  base  their  belief  in  economic 
pressure  as  a force  for  the  maintenance  of 
peace,  it  is  necessary  to  present  a brief  survey 
of  the  organization  of  the  modern  world.  The 
controlling  idea  in  that  organization  is  interde- 
pendence. And  the  essential  factor  in  interdepend- 
ence is  communication.  The  agencies  for  quick 
communication  have  become  so  familiar  that  their 
significance,  as  a rule,  is  quite  overlooked.  Be- 
ginning with  the  printing  press  these  agencies 
have  increased  in  number  and  speed  to  the  point 
where  there  seem  to  be  no  longer  frontiers  of  the 
possible ; if  there  still  are,  in  some  souls,  they  are 
assuredly  being  crossed  and  recrossed.  Following 
the  post,  by  ship  and  coach  and  train,  came  the 
telegraph  by  land  and  sea,  the  telephone,  and  then, 
as  a capping  achievement,  the  wireless.  And  with 
these  distributive  means  of  communication  the 
productive  means  also  multiplied,  in  printing 
presses,  typewriting  machines  and  all  kinds  of 
mechanical  devices.  But  even  more  important, 
knowledge  was  democratized,  both  as  effect  and 
cause,  in  this  modern  period,  and  provided  endless 
books  and  newspapers  and  all  manner  of  period- 
icals, besides  letters,  telegrams  and  wireless  mes- 
sages, all  forms  of  communication  which  the 
agencies  of  distribution  bore  throughout  the 
world,  near  and  far.  This  power  of  quick  com- 
munication developed  endless  relationships,  all 
bearing  their  part  in  creating  and  maintaining  a 
world-wide  interdependence.  For  communication 
has  respected  national  boundaries  no  more  than 
the  winds  of  heaven. 

It  would  be  interesting  to  consider  here  how 
many  forces  became  definitely  international 
through  this  power  of  communication,  but  they 
are  too  numerous  to  be  considered  in  detail.  At 
present  the  character  of  economic  pressure  is  the 
one  point  to  make  clear.  In  this  modern  world 
business  can  be  broadly  defined  as  its  organized 
commercial  life  in  the  three  great  divisions  of 
production,  distribution  and  consumption.  Busi- 
ness, in  each  of  these  divisions,  is  international. 
It  employs  the  one  truly  international  language, 
that  of  figures,  understood  in  every  country.  To- 
day money  is  international  because  it  has  gold  as 

* Copyright,  1918,  by  Doubleday  Page  & Co. 


a common  basis.  Credit  based  on  gold  is  inter- 
national. Commerce  based  on  money  and  on 
credit  is  international.  Then  the  amazing  network 
of  agencies  by  which  money  and  credit  and  com- 
merce are  employed  in  the  modern  world  are 
also  international.  How  closely  interrelated  all 
these  agencies  are  was  shown  in  a dramatic  way 
when  the  great  war  broke.  Instantly  stock  ex- 
changes throughout  the  world  were  closed.  Mora- 
toriums were  declared  in  nearly  every  country. 
This  was  not  due  to  the  fact  that  the  world  had 
suddenly  become  bankrupt,  but  it  was  due  wholly 
to  a breakdown  of  the  machinery  through  which 
the  business  world  carried  on  its  affairs.  In  brief, 
it  came  from  a breakdown  in  the  agencies  of  in- 
ternational communication.  The  world-wide  dis- 
turbance that  was  immediately  caused  threw  into 
high  relief  the  fact  that  all  nations  had  been  bound 
together,  chiefly  through  the  development  of  com- 
merce, into  an  interrelated  and  interdependent 
organism.  It  showed  to  even  the  most  self-cen- 
tered and  self-sufficient  country  that  it  was  part 
of  a great  whole.  In  that  wonderful  figure  of  the 
Apostle  Paul,  in  describing  the  early  Christian 
Church,  “They  were  members  one  of  another.” 
Not  one  among  them,  however  strong,  could  stand 
alone.  It  is  the  growing  understanding  of  this 
fact,  which  the  war  has  embedded  in  the  conscious- 
ness of  the  world,  that  gives  the  underlying  hope 
for  a league  of  nations. 

As  all  suffer  through  war,  all  must  combine  to 
lessen  the  danger  of  wars.  And  that  tremendous 
purpose,  to  find  a sane  and  practicable  way  out  of 
war,  has  become  one  of  the  great  purposes  of  the 
war.  As  the  League  to  Enforce  Peace  expressed 
this  purpose  in  these  two  graphic  declarations : 
“Make  the  world  safe  by  the  defeat  of  German 
Militarism,”  and  “Keep  the  world  safe  by  a 
League  of  Nations.”  And  Viscount  Grey  gave 
expression  to  the  necessity  for  such  a league  in 
these  memorable  words : “Unless  mankind  learns 
from  this  war  to  avoid  war,  the  struggle  will 
have  been  in  vain.  Over  humanity  will  loom  the 
menace  of  destruction.  If  the  world  cannot  or- 
ganize against  war,  if  war  must  go  on,  then  the 
nations  can  protect  themselves  henceforth  only 
by  using  whatever  destructive  agencies  they  can 
invent,  till  the  resources  and  inventions  of  science 
end  by  destroying  the  humanity  they  are  meant 
to  serve.” 

And  the  English  statesman  who  preceded  Vis- 
count Grey  in  the  Foreign  Office,  Lord  Lans- 
downe,  points  out  the  path,  on  which  the  best 
judgment  of  the  world  is  centering,  that  must 
be  followed  if  that  catastrophe  is  avoided.  Lord 
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Lansdowne  said,  “If  the  Powers  will  come  under 
a solemn  pact  and  bind  themselves  to  submit 
future  disputes  to  arbitration ; if  they  will  under- 
take to  outlaw,  politically  and  economically,  any 
one  of  their  number  which  refuses  to  enter  into 
such  a pact,  or  to  use  their  joint  military  and 
naval  forces  for  the  purpose  of  coercing  a Power 
which  breaks  away  from  the  rest,  they  will  indeed 
have  traveled  far  along  the  road  which  leads  to 
security.” 

The  leading  churchmen  of  England,  headed  by 
the  Archbishop  of  Canterbury,  prepared  an  appeal 
in  February,  1918,  which  gave  the  most  unqualified 
support  to  the  League  of  Nations  programme. 
“We  believe  that  a new  system  of  international 
law  and  authority,”  said  the  appeal,  “acting 
through  an  inclusive  league  of  nations  in  place  of 
any  balance  of  power,  is  a condition  of  a just  and 
lasting  peace,  particularly  as  it  affords  means 
whereby  the  fresh  demands  of  national  life  as 
they  arise  can  be  adjudicated  upon  and  equitably 
satisfied. 

“Accordingly,  we  hold  it  to  be  of  the  utmost 
importance,  as  President  Wilson  has  just  em- 
phasized, that  such  a league  should  not  merely  be 
contemplated  as  a more  or  less  remote  outcome 
of  a future  settlement,  but  should  be  put  in  the 
very  forefront  of  the  peace  terms  as  their  pre- 
supposition and  guarantee. 

“Whether  it  be  or  be  not  practicable,  without 
any  slackening  of  the  energy  with  which  the  war 
must  be  waged,  to  make  a beginning  upon  the 
League  as  regards  the  Allies  and  neutrals,  even 
before  the  peace  conference,  we  do  not  venture 
to  decide,  though  we  think  this  course  has  much 
to  commend  it.  But  we  are  sure  of  the  pressing 
need  there  is  here  and  now  of  giving  the  League 
of  Nations  the  backing  of  an  organized  body  of 
strong  conviction ; sure,  also,  that  this  task  offers 
to  the  Christian  consciousness  an  opportunity  to 
make  its  own  spirit  felt  in  national  policy  such 
as  has  not  occurred  heretofore  since  the  outbreak 
of  this  war.” 

This  strong  and  convincing  appeal  bore,  in  ad- 
dition to  the  signature  of  the  Archbishop  of  Can- 
terbury, the  signatures  of  the  Bishop  of  Win- 
chester, the  Bishop  of  Oxford,  the  Bishop  of 
Southwark,  the  Bishop  of  Peterborough,  the  Rev. 
Dr.  James  Cooper,  Moderator  of  the  Established 
Church  of  Scotland;  the  Rev.  Dr.  W.  B.  Settle, 
the  Rev.  Dr.  J.  Scott  Lidgett,  the  Rev.  Dr.  F.  B. 
Meyer,  the  Rev.  Dr.  D.  S.  Cairns,  the  Rev.  Dr. 
J.  Estlin  Carpenter,  the  Rev.  Dr.  Alexander  Con- 
nell, the  Rev.  Father  Plater,  Lord  Henry  Bentinck, 
Lord  Parmoor,  the  Rt.  Hon.  Arthur  Henderson, 
George  Lansbury,  Arthur  Mansbridge,  Prof.  A.  S. 
Peake  and  Principal  T.  F.  Roberts. 

The  support  for  the  League  of  Nations  plan 
in  America  has  been  as  influential  and  widespread 
as  in  England.  President  Nicholas  Murray  But- 
ler. of  Columbia  University,  in  an  address  before 
the  Chamber  of  Commerce  in  St.  Louis,  February 
16,  1918,  said: 

“A  league  to  establish  and  to  enforce  the  rules 
of  international  law  and  conduct  is  now  in  exist- 
ence, with  the  United  States  as  one  of  its  most 
potent  members.  This  league  should  be  a per- 
manent addition  to  the  world’s  organization  for 
order  and  for  peace.  Upon  its  firm  establishment 
three  consequences  will  almost  necessarily  follow. 
First,  there  can  be  no  separate  alliances  or  en- 


tentes of  a political  or  military  character  between 
nations  included  in  the  league,  and  this  league 
must  aim  in  time  to  include  the  whole  civilized 
world.  Second,  there  can  be  a speedy  reduction 
of  armaments,  both  to  lighten  the  burdens  of 
taxation  and  to  turn  the  minds  of  the  nations 
away  from  international  war,  to  prevent  which 
will  be  such  a league’s  chief  aim.  Third,  the  most 
favored  nation  clause  must  be  made  applicable 
to  all  members  of  the  league  whenever  treaties 
of  commerce  are  concluded  between  any  two  or 
more  of  the  nations  that  are  included  in  it.  This 
will  either  greatly  lessen  or  wholly  remove  one  of 
the  strongest  economic  temptations  to  interna- 
tional war.” 

As  indicating  how  generally  the  responsible 
opinion  of  the  world  has  centered  on  this  pro- 
gramme, these  words  of  President  Wilson  are 
significant,  because  they  restate  his  unchanging 
belief  in  “the  partnership  of  nations  which  must 
henceforth  guarantee  the  world’s  peace.  That 
partnership  must  be  a partnership  of  peoples,  not 
a mere  partnership  of  governments.” 

( To  be  continued ) 


IN  THE  EDITOR’S  MAIL  BAG 


Here  Will  Be  Found  Letters  from  Readers 
Who  Say  Something  Worth  While 

/^\NLY  letters  are  published  in  this  column 
which  deal  with  subjects  of  general  trade  in- 
terest. Readers  should  remember  whenever  they 
write  us  they  can  best  serve  themselves  and  us 
by  being  brief.  We  find  it  impossible  to  print 
many  letters  because  of  their  length. 


Appreciation  from  the  N.  R.  T.  and  C.  M.  A. 

President  Smith,  of  the  National  Retail  Tea 
and  Coffee  Merchants’  Association,  writes  a 
graceful  appreciation  of  our  report  of  the  asso- 
ciation’s recent  convention,  which  appeared  in 
our  October  number.  He  says : 

St.  Louis,  Mo.,  Nov.  4,  1918. 
Mr.  William  H.  Ukers,  Editor,  The  Tea  and 
Coffee  Trade  Journal,  New  York  City. 

My  Dear  Mr.  Uicers  : 

In  behalf  of  the  members  of  the  National  Re- 
tail Tea  and  Coffee  Merchants’  Association  I 
desire  to  compliment  you  on  the  very  complete 
and  interesting  report  of  the  proceedings  of  our 
1918  convention,  as  published  in  the  October 
issue  of  The  Tea  and  Coffee  Trade  Journal, 
and  to  thank  you  for  the  interest  you  have  taken 
in  the  affairs  of  our  association. 

Such  a splendid  report  is  interesting  to  every 
member  who  attended  the  convention,  and  doubly 
so  to  those  members  who  were  not  able  to  be 
present. 

Accept  our  best  wishes  for  the  continued  suc- 
cess of  your  journal. 

National  Retail  Tea  and  Coffee  Merchants’ 
Association. 

C.  A.  Smith,  President. 
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Tea  in  an  Editor’s  Sanctum 
One  of  our  highly  esteemed  subscribers  in 
Japan  has  found  a bit  of  pleasantry  about  tea  in 
an  unexpected  quarter,  and  sends  it  for  publica- 
tion with  a humorous  comment  of  his  own,  as 
follows : 

Shidzuoka,  Sept.  15,  1918. 
Mr.  William  H.  Ukers,  Editor,  Tea  and  Coffee 
Trade  Journal,  New  York  City. 

Dear  Sir: 

It  is  not  probable  that  the  “Bookman”  is  among 
your  exchanges,  nor  does  the  casual  reader  expect 
to  find  in  its  columns  a technical  reference  to  tea, 
but  in  the  August  number,  in  “The  Gossip  Shop,” 
on  page  685,  is  a friendly  notice  of  the  removal 
of  the  erstwhile  Chicago  “Dial”  to  New  York 
City,  and  in  the  notice  occurs  the  following  bit 
of  pleasantry: 

“We  mention  high  tea  because  rumor  has  it  that 
the  ‘Dial’  is  planning  a refectory  in  its  new  home, 
where  authors  may  drop  in  and  drop  out,  carve 
their  initials  upon — no,  excuse  us,  that  is  done 
only  in  ‘The  Bellman’  grotto.  At  any  rate,  smoky 
Souchong  perhaps,  or  whatever  it  is  that  tastes  as 
though  it  had  bacon  boiled  with  it;  and  talk  you 
may  be  sure.  Such  talk ! A Catharine  window, 
maybe,  with  a bit  of  stained  glass ; fumed  oak  and 
a fireplace.  You  get  it?  We  have  only  the  rumor, 
but  it  is  good  rumor,  well  bushed,  so  to  speak.” 
Verily,  there  is  no  accounting  for  the  different 
tastes  in  tea ! The  above  writer’s  opinion  will  do 
to  card  index  with  that  of  the  lady  from  the  corn 
belt  in  Illinois,  who  said  she  didn’t  care  for  claret 
because  it  tasted  like  Arnold’s  ink. 

Yours  faithfully, 

Otis  A.  Poole. 


Urges  Tea  for  Higher  Efficiency 

The  writer  of  the  following  letter,  John'Culin, 
who  is  stationed  at  the  A.  Colburn  Company’s 
branch  office  in  Daitotei,  Formosa,  advances  some 
ideas  for  keeping  employees  fit  and  at  the  same 
time  increasing  the  consumption  of  tea : 

Daitotei,  Formosa,  Sept.  4,  1918. 
The  Tea  & Coffee  Trade  Journal  Company,  New 
York. 

Gentlemen  : 

The  present  conditions  have  developed  an  al- 
most universal  realization  by  employers  of  the 
economy  of  keeping  their  employees  fit. 

Men  doing  strenuous  work  require  a large 
amount  of  liquid.  Here  our  coolies  work  hard, 
perspire  freely  and  drink  tea;  they  never  drink 
anything  else.  A bucket  of  tea  stands  at  the 
entrance  to  the  go-down.  A coolie  runs  in  or 
out  with  a load  suspended  by  ropes  from  a yoke 
resting  on  his  shoulders  and  weighing  over  200 
pounds ; he  stops  for  a moment,  drinks  a bowl  of 
tea,  and  runs  on  refreshed  by  a safe  and  sane 
drink. 

During  the  old  days  on  the  farm  we  served  a 
horrible  concoction  called  “oatmeal  water,”  prob- 


ably propaganded  by  the  liquor  interests ; now 
they  have  had  their  day. 

There  have  been  large  amounts  of  money  spent 
in  America  to  further  the  consumption  of  tea. 
Perhaps  you  may  have  sufficient  influence  to  in- 
duce some  of  these  enthusiasts  (they  probably 
come  only  from  Japan  and  Java  now)  to  put 
the  necessary  paraphernalia  in  a rolling  mill  and 
serve  tea  to  the  workmen,  who,  above  all  others, 
should  know  the  value  of  this  cheapest  and  best 
beverage.  The  cost  would  be  about  the  same  per 
gallon  as  the  bottled  “spring”  water  in  your  office, 
rather  less  than  more. 

Our  men  in  the  army  and  navy  are  learning  to 
drink  tea,  which  will  help.  If  we  can  introduce 
this  beverage  to  the  working  men  the  consump- 
tion would  immensely  increase. 

Yours  sincerely, 

John  Culin. 


THE  UPLIFT  CORNER 


Helpful  Thoughts  and  Verses  that  Make 
for  Self-Reliance  and  Freedom,  in 
Blending  Sentiment  with 
Business 


AWAKENING 

The  bugles  shrill  across  the  world 
And  fill  the  bannered  sky 

With  shapes  of  black  and  terrible  kings, 

And  oh,  the  kings  must  die ! 

The  dawn  is  like  a naked  sword — 

Oh,  let  us  speed  the  blade 

And  bring  the  haughty  host  to  earth 
From  night’s  old  ambuscade ! 

And  every  dreamer  rose  from  sleep 
And  spurned  his  sheltered  bed ; 

Lifted  his  hands  unto  the  sun, 

And  lo ! his  hands  were  red ! 

From  out  the  dusty  crowns  they  plucked 
A thousand  thousand  stars ; 

They  mowed  the  mystic  crescent  down 
With  wrested  scimitars ! 

The  mouths  of  kings  are  stopped  with  dust; 
The  winds  have  swept  the  sky; 

Eagles  have  builded  in  their  thrones, 

The  banners  droop  on  high. 

Kings  were  the  phantoms  dreamers  dreamed : 
But  oh,  the  sleepers  wake — 

A greater  day  unseals  their  eyes 
For  Life’s  immortal  sake! 

— Leslie  Nelson  Jennings,  in  Sunset. 
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The  Ceylon  Observer — A.  M.  & J.  Ferguson. 


OUR  BUSINESS  CREED 

We  believe  the  basic  principle  on  which  a trade  paper  should  build  is  SERVICE — service  to  readers  and  service  to 
advertisers,  in  a way  to  promote  the  welfare  of  the  general  public. 

We  believe  in  the  application  of  the  TRUTH  to  the  editorial,  news  and  advertising  columns. 

We  believe  in  the  utmost  frankness  regarding  circulation. 

We  believe  the  highest  efficiency  can  be  secured  through  a CIRCULATION  OF  QUALITY  rather  than  of  quantity — 
that  character  and  not  mere  numbers,  should  be  the  criterion  by  which  the  value  of  a publication  should  be  judged. 

We  do  not  publish  free  reading  notices  or  paid  “ write  ups.’' 
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FROST  DAMAGE  ROMANCING 

The  Brazilian  Review  remarks  that  it  is  “no  wonder,  with  their  experience  of  frost 
romancing,  that  American  markets  are  shy  of  giving  credit  to  Sao  Paulo  estimates.”  We 
agree  with  our  contemporary  that  “wolf”  has  been  cried  too  often.  Recently  another 
phase  presented  itself  in  the  action  of  the  American  representative  of  the  Sociedade 
Promotora  da  Defesa  do  Cafe  calling  upon  American  newspapers,  and  bearing  in  his 
hand  frost  damage  dispatches  from  the  headquarters  of  the  society.  We  were  not 
aware  that  it  was  one  of  the  functions  of  the  society  to  cable  information  of  this 
character.  One  of  our  coffee  roaster  subscribers,  commenting  on  this  action,  says  he 
does  not  think  it  well  for  a representative  of  the  society  to  peddle  crop  information 
because  his  patrons  are  coffee  planters,  and  it  should  be  no  part  of  his  business  to  seek 
to  influence  the  trade  as  regards  coffee  prospects  or  the  statistical  position  of  the 
article. 

Many  times  in  the  past  the  Brazilian  Federal  and  State  Governments  have  been 
asked  to  furnish  the  right  kind  of  information  concerning  coffee  crops.  It  seems  a 
pity  that  nothing  has  ever  been  done.  What  the  trade  wants  is  authoritative  informa- 
tion from  responsible  sources,  not  speculative  scare-crows — bull  romancing.  We  have 
repeatedly  po'nted  out  that  every  false  or  misleading  statement  concerning  coffee  that 
comes  from  Brazil  does  serious  damage  to  the  business  as  a whole.  The  frost  damage 
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stories  alone  ought  to  be  sufficient  to  force  the  Brazilian  authorities  in  self-defense  to 
do  something  to  permit  only  accurate  information  concerning  crops  and  stocks  to  go  out 
of  the  country.  W.  G. 


ABOUT  NECESSARY  RESTRICTIONS  ON  COFFEE  TRADING 

There  is  no  doubt  that  the  present  coffee  situation  is  a trying  one,  and  it  calls  for 
a nice  consideration  and  much  patience  by  both  the  trade  and  the  Federal  authorities. 
Whether  the  lifting  of  some  restrictions  by  the  Food  Administration  will  solve  the 
problem  is  a question.  There  be  those  who  argue  all  of  them  must  go  or  chaos  will 
come. 

The  visible  supply  in  Brazil  is  greater  than  the  World’s  visible  in  1916-17. 
Brazil  has  been  indulging  in  an  orgy  of  speculation  based  on  the  hope  of  selling  large 
blocks  of  coffee  to  Europe.  There  is  an  unbalanced  condition  of  stocks  in  the  United 
States,  and  there  is  an  unwillingness  on  the  part  of  the  trade  to  buy  at  present  prices, 
which  are  the  highest  we’ve  had  in  thirty  years.  While  we  are  no  longer  at  war  the 
Food  Control  Act  must  remain  in  force  until  Peace  is  signed.  We  believe,  however, 
that  the  Administration  is  trying  to  do  everything  within  its  power  to  meet  all 
reasonable  demands  of  the  trade.  One  of  the  basic  ideas  of  the  Administration  is 
that  food  products  must  not  be  sold  at  over  a reasonable  profit.  Naturally,  it  is  un- 
palatable for  the  speculators,  under  conditions  that  exist  at  the  moment,  to*  have  denied 
them  the  opportunity  of  realizing  some  abnormal  profits.  But  under  the  law  the  Food 
Administration  has  no  choice  in  the  matter.  Acting  upon  information  in  its  possession, 
which  shows  that  the  invisible  supply  of  coffee  in  the  country  is  enough  to  carry  con- 
sumers for  a considerable  period  (although  it  is  admitted  that  not  all  dealers  have  a 
full  ninety  days’  supply,  still  the  average  of  all  holdings  is  fully  up  to  this  figure),  the 
Administration  refuses  to  remove  all  restrictions  on  coffee. 

Many  coffee  men  blame  the  restrictions  for  everything  that  has  happened,  and 
some  are  asking,  if,  under  the  regulations,  coffee  has  gone  up  90  per  cent  what  will 
happen  when  Government  control  ceases?  These  men  say  the  criticism  leveled  at 
the  Coffee  Division  of  the  Food  Administration  is  fully  justified,  and  that  the  re- 
strictions should  not  have  been  imposed  in  the  first  place;  also  that  their  removal  is  the 
only  way  to  solve  the  problem. 

As  to  the  first  statement  the  trade  is  not  altogether  blameless  if  it  is  true;  the 
record  does  not  show  that  prior  to  the  President’s  Proclamation  they  offered  any  con- 
structive suggestions  for  control  of  coffee  as  a war-time  emergency  measure,  pursuing 
rather  a waiting  policy,  apparently  hoping  that  this  business  might  escape  with  little 
or  no  disturbance  of  its  normal  functioning.  If  the  regulations  were  stupid,  ill  advised, 
or  unwarranted,  as  some  charge,  the  coffee  men  in  the  last  analysis  have  only  themselves 
to  blame.  They  did  nothing  to  forestall  the  contingency,  although  speculation  was  rife 
and  prices  were  mounting.  But  we  do  not  agree  that  the  regulations  were  altogether 
bad.  Mr.  Hoover  regards  coffee  as  a prime  necessity  in  war  and  in  reconstruction.  He 
has  successfully  prevented  profiteering  in  our  national  beverage  during  the  emergency, 
and  even  if  he  has  incurred  the  enmity  of  the  purely  speculative  interests,  the  people 
at  large  were  not  rationed  or  forced  to  pay  any  appreciable  advance  for  their  coffee 
during  the  war.  All  credit  to  him,  therefore,  and  to  Jnis  patriotic  advisers. 

Now  Mr.  Hoover  is  confronted  with  the  problem  of  feeding  the  starv’ng  millions 
among  our  allies  and  the  neutral  nations  as  well  as  taking  care  of  the  folks  at  home. 
He  tells  us  that  according  to  his  computation  there  is  more  than  a sufficiency  of  coffee 
to  carry  the  world  during  the  next  twelve  months  on  any  basis  of  likely  demand.  Also, 
sooner  or  later  the  speculation  which  has  been  in  process  in  some  foreign  countries,  on 
the  theory  that  there  would  be  a world  shortage  on  peace,  will,  in  his  view,  “receive  a 
rude  shock.”  But  how  about  the  United  States? 

It  will  be  interesting  to  see  who  proves  the  better  prophet,  those  traders  who 
see  certain  disaster  unless  all  restrictions  are  removed  or  Mr.  Hoover,  who  promises 
us  that  we  shall  not  want  for  anything  (even  coffee)  if  we  will  lend  a hand  to  his 
food  conservation  programme  and  be  patient  yet  a little  while  longer ; and  this  it  seems 
we  ought  to  do,  now  that  the  victory  is  won  and  peace  is  at  the  threshold. 


MISCELLANEOUS  TRADE  NEWS 


^ A Department  Covering  the  Activities  and  Developments  of  the  Manu- 
facturing Tea,  Coffee,  Spice  and  Fine  Grocery  Interests  and  the  Supply  Trades 


LAMBERT  OPENS  NEW  PLANT  PRACTICAL  PREMIUM  METHODS 


Coffee  Roaster  Manufacturing  Company  Holds 
a Formal  Opening  of  Its  New  Factory 
in  Marshall,  Mich. 


How  One  Large  Coffee  Packer  Continues  to 
Successfully  Use  Premiums  as 
Sales  Stimulators 


* I ’HE  Lambert  Machine  Company,  Marshall, 
-*•  Mich.,  is  now  located  in  its  new  manufactur- 
ing plant,  a three-story  modern  factory  building, 
which  is  shown  in  the  accompanying  picture.  The 
formal  opening  took  place  October  18. 

The  Lambert  Company  occupies  the  whole 
building,  and  is  devoting  it  to  the  manufacture 
of  coffee  roasting  and  peanut  butter  plants,  and 
also  machinery  for  producing  cereal  coffee.  The 
main  manufacturing  departments  are  on  the  first 
floor,  the  sheet  metal  construction  department, 
the  drafting  and  the  stock  rooms  on  the  second 
floor,  while  a large  portion  of  the  third  floor  is 
given  over  to  storage  of  materials. 

The  office  of  the  general  manager,  A.  P. 
Grohens,  is  on  the  first  floor.  Mrs.  Grohens  was 
recently  selected  by  the  board  of  directors  as 
assistant  secretary,  and  has  full  charge  of  the 
manufacturing  departments  in  the  absence  of  the 
manager. 


IN  spite  of  present  handicaps  and  anti-premium 
agitation,  Arbuckle  Bros.,  New  York,  continue 
to  feature  successfully  premiums  with  certain  of 
their  package  coffees.  A brief  description  of  this 
firm’s  methods  will  doubtless  prove  helpful  to 
other  coffee  packers  and  distributers. 

A premium  catalogue  or,  more  properly  speak- 
ing, an  illustrated  circular,  is  placed  in  every  pack- 
age of  Ariosa  and  Arbuckle’s  Ground  Coffee. 
The  circular  measures  15  inches  wide  by  12  inches 
deep,  and  is  printed  on  both  sides,  and  headed 
“Arbuckles’  Notion  Department.”  It  is  a fine  ex- 
ample of  economy  in  printing.  Every  bit  of  space 
is  utilized  and  the  paper  is  ordinary  newspaper 
stock.  One  hundred  items  are  illustrated,  every 
one  with  a line  drawing. 

The  Terms  of  Offer 

The  terms  under  which  the  premiums  are  of- 
fered are  presented  at  the  head  of  the  circular  as 
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follows : “With  the  package  of  Arbuckles’ 

Roasted  Coffee  in  which  this  list  is  found,  the 
purchaser  has  bought  a definite  part  of  some 
article  to  be  selected  by  him  or  her  from  the  fol- 
lowing list,  covering  following  numbers,  subject 
only  to  the  condition  that  the  signature  on  the 
package  is  to  be  cut  out  and  returned  to  Arbuckle 
Bros,  as  a voucher,  in  accordance  with  the  di- 
rections printed  in  connection  with  each  of  the 
one  hundred  items  illustrated  and  described  in 
the  list.” 

The  second  paragraph,  under  the  heading  of 
terms,  is  apparently  designed  to  meet  the  adverse 
premium  laws  now  existing  in  a few  States.  It 
reads  as  follows : “DON’T  exchange  Arbuckle 

signatures  for  Trading  Stamps,  Premium  Bonds 
or  Coupons  of  any  kind.  Whoever  offers  to  ex- 
change or  buy  an  Arbuckle  Bros.’  signature  is  try- 
ing to  make  money  out  of  you.  We  will  redeem 
our  signature  in  valuable  premiums  shown  on  this 
list  or  in  cash  at  One  Cent  each.  But  in  States 
where  Redemption  in  Premiums  is  Prohibited, 
Restricted  or  Taxed,  our  signatures  will  be  re- 
deemed in  Cash  only.  And  in  States  where  Re- 
demption in  any  form  is  prohibited,  Taxed  or 
Restricted,  our  signatures  are  void.” 

It  will  be  seen  that  each  Arbuckle  Bros.’  signa- 
ture has  a known  value,  and  the  consumer  can 
redeem  it  in  cash  if  preferred. 

A study  of  the  items  listed  in  this  catalogue  is 
interesting.  The  articles  are  the  result  of  years 
of  experience  with  the  premium-using  trade,  and 
should  offer  valuable  suggestions  to  other  firms. 
Some  of  the  items,  together  with  their  redemption 
value,  are  as  follows : Carving  knife  and  fork, 

62  signatures  and  2-cent  stamp,  or  46  cents  and 
25  signatures.  Silk  waist  pattern,  65  signatures 
and  2-cent  stamp,  or  48  cents  and  25  signatures ; 
a wall  coffee  mill,  27  signatures  and  a 2-cent 
stamp. 

E.  H.  Allen,  who  has  been  manager  of  Arbuckle 
Bros.’  premium  department  for  many  years,  be- 
lieves that  premiums  are  a legitimate  form  of 
advertising,  and  is  optimistic  regarding  their 
future.  In  his  opinion,  premium  giving  is  the  only 
form  of  advertising  in  which  the  consumer  di- 
rectly participates.  He  states  that  the  housewife 
would  not  receive  any  better  coffee  from  Arbuckle 
Bros,  without  premiums.  He  points  out  that  the 
present  Arbuckle  Bros.’  circular  has  been  in  use 
since  June,  1916,  without  any  change  in  the  re- 
demption value  of  the  items.  In  view  of  steadily 
advancing  prices  on  most  commodities  since  that 
time  this  means  a distinct  saving  to  the  con- 
sumer. 

Some  packers  have  experienced  more  or  less 


difficulty  in  keeping  adequate  stocks  of  premiums 
because  of  war  conditions  and  mounting  prices, 
which  have  placed  many  popular  specialties  out 
of  reach.  Mr.  Allen  says  that  the  remedy  for  this 
condition  is  for  the  distributer  to  anticipate  his 
needs  and  lay  in  ample  supplies  well  in  advance. 
This  is  possible  when  a firm  has  sufficient  outlet 
and  standardizes  its  offerings.  It  is  a matter  of 
making  a careful  selection  of  premiums  and  con- 
centrating upon  them.  Mr.  Allen  emphasizes  the 
point  that  the  number  of  items  offered  should  be 
limited  to  articles  which  are  in  constant  demand 
and  that  are  not  limited  to  one  source  of  supply. 


THE  FIBER  CONTAINER 


Manufacturers  Believe  That  the  All-Paper 
Coffee  Can  is  Here  to  Stay 

\TOW  that  it  has  to  compete  with  the  all-tin 
^ ^ can  it  will  be  interesting  to  note  the  post- 
war status  of  the  all-fiber  package.  Fiber  con- 


Two  Interesting  Examples  of  the  Improve- 
ment in  the  Manufacture  of 
Fiber  Packages 


tainer  manufacturers  have  spent  considerable 
money  in  refining  their  packages,  and  they  are 
now  turning  out  paper  cans  for  coffee,  cocoa, 
spices,  tea,  etc.,  that  are  just  as  attractive  as  the 
tin  can,  and  some  of  them  possess  the  added 
advantage  of  having  the  label  applied  directly  to 
the  package,  thus  making  them  a permanent  ad- 
vertisement. 

The  manufacturers  contend  that  the  fiber  pack- 
age has  been  so  perfected  as  to  make  it  an  ideal 
coffee  container,  both  as  regards  appearance  and 
keeping  qualities,  and  that  it  is  here  to  stay. 

The  two  containers  shown  -herewith  illustrate 
the  advances  that  have  been  made  in  the  manu- 
facture of  fiber  packages  for  coffee.  The  Weis 
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Fibre  Container  Corporation,  Monroe,  Mich., 
which  manufactured  these  particular  cans,  states 
that  some  of  the  larger  coffee  packers  have  con- 
tracted for  this  type  of  package  for  a period  of 
years,  indicating  that  they  have  been  adopted  not 
only  as  a win-the-war  measure  but  also  as  a per- 
manent package. 


MAINLY  ABOUT  PEOPLE 


News  About  Men  in  the  Trade  at  Work 
and  at  Play 


THEODORE  LANGGAARD  DE  MENEZES, 
representative  of  the  Sociedade  Promotora  da 
Defesa  do  Cafe,  who  has  been  in  this  country  for 
•about  nine  months,  sailed  for  Brazil  on  Novem- 
ber 26.  He  expects  to  return  within  six  months. 

FRANK  S.  FISHBACK,  president  of  the  Fish- 
back  Company  (formerly  the  Geiger-Fishback 
Company),  Indianapolis,  was  a New  York  visitor 
during  the  month.  The  Fishback  Company  is 
marketing  a pancake  flour  and  plans  to  break 
into  the  New  York  territory  in  the  near  future. 

WILLIAM  S.  DALLAS,  with  Carter,  Macy  & 
Co.,  tea  importers,  New  York,  in  accordance  with 
his  annual  custom,  took  two  weeks  off  during 
November  for  a hunting  trip.  This  year  he  went 
to  Southern  New  Jersey  and  returned  with  his 
hunting  bag  well  filled. 

BEN  MEYER  and  CHARLES  F.  GOLL,  New 
Orleans  green  coffee  brokers,  spent  considerable 
time  in  New  York  during  the  month,  attending 
meetings  of  the  coffee  advisory  committee.  They 
left  to  attend  the  Cleveland  meeting  of  the 
N.  C.  R.  A.  and  then  journey  on  to  New  Orleans. 

BEN  CASANAS,  ex-president  of  the  National 
Coffee  Roasters’  Association,  has  been  elected 
president  of  the  New  Orleans  Association  of 
Commerce.  During  the  month  he  was  a visitor 
for  a short  time  at  French  Lick  Springs. 

HARRY  C.  DANAHER,  who  has  been  en- 
gaged in  the  coffee  brokerage  business  in  New 
Orleans  for  a number  of  years,  has  been  ap- 
pointed manager  for  the  New  Orleans  branch  of 
G.  Amsinck  & Co.,  Inc. 


OBITUARY 

Frederick  Mead 

Frederick  Mead,  formerly  a leading  tea  mer- 
chant of  New  York,  died  November  6 at  his. 
home  in  Greenwich,  Conn.,  at  75  years  of  age.. 
Mr.  Mead  retired  from  the  firm  of  Frederick; 
Mead  & Co.,  138  Pearl  street,  of  \yhich  he  was; 


partner  with  his  father,  shortly  after  the  latter’s 
death  in  1898. 


John  Jaburg,  Sr. 

John  Jaburg,  Sr.,  senior  member  of  the  firm  of 
Jaburg  Bros.,  10  Leonard  street,  New  York,  im- 
porters of  coffee  and  dealers  in  bakers’  supplies, 
died  November  10  at  69  years  of  age.  Mr.  Jaburg 
was  born  near  Bremen,  Germany,  in  1849.  In  1867 
he  joined  Austin,  Nichols  & Co.  as  a New  York 
salesman,  and  started  the  firm  of  Jaburg  Bros, 
with  his  brother  Hugo  in  1883.  Hugo  Jaburg  is 
now  senior  member  and  Henry  K.  Jaburg  junior 
member  of  the  firm. 


INFORMATION  FOR  BUYERS 

Pithy  Suggestions  as  to  Where  and  How 
to  Buy  to  the  Best  Advantage 


D UYERS  in  all  branches  of  the  tea,  coffee  and 
■*-'  grocery  business  will  find  it  to  their  advan- 
tage to  read  this  department  every  month.  Only 
items  of  legitimate  trade  news  intended  to  be  in- 
formative and  helpful  to  buyers,  and  all  carefully 
edited,  will  be  published  here. 


Round  . Cans  of  Paper  or  Fiber  and  Tin 

Coffee  packers  will  be  interested  in  the  round 
container  made  by  the  St.  Louis  Paper  Can  & 
Tube  Company,  4400  Union  boulevard,  St.  Louis. 
In  describing  the  can,  this  company,  which  claims 
to  be  the  largest  in  the  country  confining  its  en- 
tire efforts  to  the  manufacture  of  all-paper  or 
tin-end  and  fiber  round  cans,  states  that  the 
bodies  of  the  “Patriotic”  containers  are  made  of 
two-ply  chip,  lined  with  paraffin  on  the  inside 
and  furnished  with  a paraffined  disc  in  the  bottom 
for  added  protection.  Or  they  can  be  had  with 
parchment  liner  and  an  outside  protective  cover- 
ing of  a damp-proof  material.  The  caps  come  in 
blue  or  gray,  manila  cream  or  chocolate  colors, 
and  can  be  embossed  with  the  packer’s  trade  mark 
•or  initials. 

These  cans  are  made  in  a variety  of  sizes,  the 
most  popular  of  which  are  the  one-pound  tall, 
414  inches  by  5*4  inches,  the  one-pound  squat,  SlA 
inches  by  3T2  inches,  the  two-pound,  5 inches  by 
■6p2  inches,  and  the  three-pound,  sA  inches  by 
9^2  inches.  In  addition  to  these  coffee  cans  the 
company  makes  a large  variety  of  containers  for 
all  kinds  of  grocery  products.  Samples  and  prices 
can  be  obtained  from  the  company’s  office  in  St. 
Louis. 
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The  War  is  Still  On 


As  far  as  the  business  man  is  concerned,  the  Great  War  is  still  on. 
Industry  is  still  mobilized,  and  shows  no  signs  of  shifting  to  any  other 
basis  for  some  time  to  come. 

Exigencies  still  require,  among  other  things,  package-economy. 

But  the  far-sighted  Merchant  demands  a package  which  shall  meet  these 
requirements  of  economy  and  still  sacrifice  little  or  nothing  of  the 
commodity’s  freshness— or  of  the  brand’s  “dressy”  appeal. 

In  Vhe  UNION  DUPLEX  BAGS  and  he  UNION  DUPLEX 
SACKS,  these  Merchants  are  finding  exactly  what  they  need — for 
marketing  Coffee,  Tea,  Sugar,  Spice,  Rice,  Flours,  Meals;  the  list 
grows  daily. 

Some  of  our  Merchant-Customers  confess  frankly  that  they  had  inherited 
a prejudice  against  “paper  bags”— which  prejudice  disappeared  the 
instant  they  saw  representative  samples  and  considered  our  answer  to 
their  problem.  In  other  words,  they  had  never  tried  to  find  out  what 
could  be  done  with  ‘CVie  UNION  DUPLEX  BAG. 

Send  for  samples.  Tell  us  your  problem.  Let  us  help.  We  still 
have  a slight  margin  of  capacity  for  deliveries  early  in  the  new  year. 
Our  preliminary  service  will  be  gratuitous — and  gladly  rendered, 

UNION  BAG  & PAPER  CORPORATION 

( Name  of  the  Nearest  Selling  Agent  upon  request) 
PRINCIPAL  OFFICES  - WOOLWORTH  BUILDING  - NEW  YORK  CITY 
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Weighing  Machines  at  Special  Prices 
The  Bond  Scale  Company,  Los  Angeles  has 
standardized  its  line  of  automatic  weighing  ma- 
chines, and,  as  a consequence,  is  discontinuing 
the  manufacture  of  certain  models.  Some  of  the 
older  models  are  being  offered  at  special  prices, 
ranging  from  $75  to  $115.  The  company  states 
that  these  machines  are  guaranteed  for  two  years 
against  all  defects  and  can  later  be  exchanged  for 
standard  machines  at  special  valuations.  Imme- 
diate delivery  is  promised. 


Paper  Cans  for  Cocoa  and  Spices 
The  Single  Service  Package  Corporation,  1 
Madison  avenue,  New  York,  is  turning  out  a fiber 
container  that  will  be  of  particular  interest  to 
packers  of  cocoa  and  spices.  According  to  the 
manufacturers  they  have  a moisture  proof  coat- 
ing which  does  not  soften  even  under  exceptional 
conditions,  and  are  made  expressly  for  packing 
cocoa  and  spices. 


TAKES  ENEMY-OWNED  EXCHANGE  SEAT 
[from  a staff  correspondent] 
Washington,  D.  G,  Nov.  26,  1918. — Among  the 
several  enemy-owned  seats  on  the  various  Ex- 
changes of  the  country  which  A.  Mitchell  Palmer, 
Alien  Property  Custodian,  has  ordered  to  be  sold 
is  one  on  the  New  York  Coffee  and  Sugar  Ex- 
change, accredited  to  Edward  Ludwig  Behrens,  of 
Hamburg,  Germany.  The  sales  will  probably  be 
private,  and  the  purchasers  must  be  satisfactory 
to  the  Exchanges.  Lamm. 


MEMORY  MEANS  MISERY 
Commonplace  people  have  good  memories. 
They  never  forget  the  good  they  do ; the  wrongs 
that  are  done  to  them;  nor  the  faults  of  their 
friends.  Memory  means  misery,  but  heaven  lies 
in  faith,  hope  and  love ; and  love  looks  to  the 
East  with  a finger  to  her  lips. 


MARKETS  OF  THE  WORLD 


Latest  News  Letters  from  Staff  and 
Special  Correspondents  in  Foreign 
and  Domestic  Trade  Centers 


OUR  LONDON  LETTER 


The  Latest  News  From  Mincing  Lane  and  the 
Continental  Trade  Centers 


Office  of  The  Tea  and  Coffee  Trade  Journal, 
34  Cranbourn  Street,  London,  W.  C.  2, 
London,  Nov.  5,  1918. 

rT',lIE  latest  tea  ballot  involved  well  over  13,000,- 
000  pounds,  and  the  total  during  the  past  two 
or  three  weeks  was  26,500,000  pounds.  This  consti- 
tutes a record,  and  emphasizes  that  conditions  in 
regard  to  current  supplies  from  the  wholesale 
point  of  view  are  entirely  satisfactory.  It  is  ex- 
pected that  the  next  ballot  will  take  place  Novem- 
ber 11,  for  heavy  quantities  are  waiting  to  be 
disposed  of  in  the  wholesale  trade. 

Of  the  recent  allocations  of  Indian  tea,  Assams 
and  Darjeelings  of  attractive  and  useful  char- 
acter constituted  a fair  proportion,  but  a consider- 
able portion  represented  descriptions  of  inferior 
quality.  The  liberal  accession  of  Ceylon  teas 
lately  has  in  no  small  degree  facilitated  the  filling 
of  requirements  in  this  description. 

Tea  Stocks  Are  Ample 
Shipping  facilities  over  the  remainder  of  the 
year  may  cause  a certain  falling  off  in  the  im- 
ports, but  meanwhile  there  are  ample  supplies 
held  in  reserve  to  cope  with  normal  needs  for 
a few  months  to  come.  As  shown  by  the  statis- 
tics issued  to  the  end  of  September,  the  excess  of 
the  quantities  of  all  teas  held  in  bond  was,  as 
compared  with  the  same  period  in  the  previous 


NEW  EQUAL  VALUE  ASSORTMENTS 

Puritan  China  will  delight  your  most  discriminating  patrons.  Ask  for  samples 
and  details — there’s  no  obligation. 

THE  LIMOGES  CHINA  CO.  w.  1.  gahris,  Pres.  SEBRING,  OHIO 


BLACK  DIAMOND  BRAND 
BICKLIIMG  SPICES 

SEVENTEEN  VARIETIES  OF  THE  BEST  QUALITY  OF  WHOLE  MIXED  SPICES  AND  SEEDS  SO 
PROPORTIONED  AS  TO  PRODUCE  A FLAVOR  UNEQUALLED  FOR  ALL 
PICKLING  PURPOSES.  BULK  OR  CARTONS. 

ARCHIBALD  & LEWIS  COMPANY  *.*  *.*  NEW  YORK 
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PAPER  CONTAINERS 

for 

Coffee,  Tea,  Cocoa 
and  Spices 


Send  for  Samples  and  Particulars . 


Single  Service  Package  Corporation 

of  America 


No.  1 Madison  Ave.,  New  York 


Factories 


New  York  City 
Yonkers,  N.  Y. 
Chicago,  111. 


ATLANTA,  GA. 
BALTIMORE,  MD. 
CINCINNATI,  O. 
CLEVELAND,  O. 


WAREHOUSES 

DETROIT,  MICH. 
HARTFORD,  CONN. 
HOUSTON,  TEX. 
INDIANAPOLIS,  IND. 


MINNEAPOLIS,  MINN. 
NEW  ORLEANS,  LA. 
ST.  LOIUS,  MO. 
SYRACUSE,  N.  Y. 
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year,  56,250,050  pounds,  the  total  being  over  91,- 
000,000  pounds. 

An  interesting  forecast  of  post-war  conditions 
has  been  made  at  the  recent  meeting  of  Har- 
risons & Crosfield.  The  chairman  said  that  “when 
the  war  is  over  and  international  commerce  is 
again  free  to  resume  its  normal  activities — bear- 
ing in  mind  the  entire  exhaustion  of  all  stocks 
in  such  a large  number  of  countries — it  would 
appear  that  the  world’s  demand  for  tea  must  far 
exceed  any  possible  production  for  some  years  to 
come,” 

One  of  the  leading  companies — the  Dooars — 
in  its  annual  report,  clearly  reflected  the  adverse 
conditions  which  the  management  have  experi- 
enced. Profits  for  1917  amounted  to  only  $306,120, 
as  against  $556,275  in  the  preceding  twelve 
months,  and  the  dividend  reduced  from  32^2  per 
cent  to  27P2  per  cent.  The  board  attribute  the 
reduction  in  profits  almost  entirely  to  the  lower 
average  price  realized  for  the  crop — 17.04  cents 
per  pound  as  against  21.78  cents  per  pound — 
owing  to  the  price  fixed  by  the  British  Ministry 
of  Food  being  based  on  the  average  of  the  pre- 
war years  1911-1913.  The  crop  was  exception- 
ally good,  amounting  to  5,826,761  pounds  of  tea, 
against  5,608,379  pounds  in  1906,  and  of  this  crop 
the  Food  Controller  took  4,585,673  pounds  at  16.46 
cents  f.  o.  b.  Calcutta. 

There  have  been  some  curious  prosecutions  in 
this  country  lately  in  connection  with  selling  tea. 
A concern  in  Kendal  was  charged  with  mixing 
tea  with  an  ingredient  known  as  Roka.  This  ma- 
terial is  a patented  compound  of  cereals,  fruits 
and  nuts.  There  were  two  charges,  one  under 
an  act  actually  as  old  as  1724.  A fine  of  $250  was 
imposed. 

Coffee  Still  in  Demand 

With  regard  to  coffee,  consumption  appears  to 
be  still  good,  and  larger  quantities  have  been 
offered  at  recent  auctions,  generally  at  dearer 


prices.  For  Jamaica,  which  has  been  again  in 
good  supply,  there  has  been  rather  less  demand, 
abnormally  high  prices  having  been  lately  paid. 
Holders  have  refused  to  abate  their  limits,  conse- 
quently only  part  of  the  recent  offerings  were 
disposed  of.  About  5,000  bags  have  been  sold  in 
Prize  Court,  entirely  Central  American  and  San- 
tos. Generally  it  may  be  said  that  the  coffee 
market  maintains  recent  advances  and  the  ten- 
dency is  still  in  favor  of  sellers. 

Thomas  Reece. 


THE  BRAZIL  LETTER 


Dumont  Reports  a Big  Crop — An  Attempt  to 
Corner  Coffee — Sao  Paulo  Prospects — 
American  Shippers  in  1917-18 

[special  correspondence] 

Kio  de  Janeiro,  Brazil,  Oct.  8,  1918. 

A T a recent  shareholders’  meeting  of  the  Du- 
mont  Coffee  Estates,  the  chairman  stated  this 
year’s  crop  to  be  105,671  cwts.,  practically  all  of 
which  went  to  Santos,  excepting  8,881  cwts.  sent 
to  the  United  States.  Referring  to  the  company’s 
prospects,  the  chairman  said  that  the  Dumont 
company  could  produce  coffee  at  21s.  2d.  per  cwt. 

At  Santos  there  is  some  wild  talk  about  corner- 
ing coffee  by  means  of  the  purchase  of  a railway 
and  the  organization  of  a line  of  steamers  ex- 
pressly to  carry  coffee.  Clearly  such  schemes  can 
have  nothing  to  do  with  actual  conditions,  and 
in  all  probability  stand  for  some  wildcat  pro- 
posal for  after  the  war  activities. 

Sao  Paulo  reports,  the  first  of  October,  that 
although  there  have  been  some  small  flowerings, 
they  do  not  amount  to  much,  and  even  the  plan- 
tations that  escaped  the  frost  last  June  are  not 
showing  up  at  all  well.  In  fact,  the  next  crop 
will  be  practically  nil,  and  if  estimates  of  3,oco,oco 
bags  are  reached  it  will  be  the  maximum.  As 
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“THE  HIGH  GRADE— WAYNE  QUALITY” 
FOR 
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WRITE  FOR  PRICES  TODAY 

FT.  WAYNE  BOX  CO. 
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regards  the  current  crop,  though  entries  are  fairly 
large  just  now,  itseems  pretty  certain  that  it  won’t 
go  over  6,000,000  bags,  and  perhaps  not  even  that. 
Really  fine  coffees  are  scarce,  and  the  greater  part 
of  the  crop  now  coming  down  to  Santos  is  poor 
quality.  Peaberry  is  very  scarce,  and  seems  likely 
to  command  high  prices.  The  Sao  Paulo  market 
is  in  the  hands  of  speculators  and  legitimate  ex- 
port business  is  fast  becoming  impracticable. 

The  statistical  record  of  shipments  during  the 
1917-18  crop  year  show  that  American  shippers 
rank  second  (Brazil  is  first),  with  342,153  bags, 
or  33-8  per  cent,  as  against  35. t per  cent  in  1916-17, 
27.1  per  cent  in  1915-16,  and  27.8  per  cent  in 
1914-15.  The  number  of  American  houses  rose 
from  seven  in  1913-14  to  nine  in  1916-17,  but 
dropped  to  eight  in  1917-18,  on  the  absorption  of 
Stolle  Emerson  by  Grace  & Co.  The  biggest 
American  exporter  was  Hard,  Rand  & Co.,  with 
894,237,  or  9 per  cent  of  the  total  crop.  J.  Aron 
& Co.  and  Arbuckle  & Co.  both  improved  their 
position  compared  with  1916-17,  but  Grace  & Co., 
Leon  Israel  & Co.,  Levy  & Co.  and  McLaughlin  & 
Co.  fell  off.  Fazenda. 


THE  JAVA  MARKET  LETTER 

With  the  Australian  Demand  Resumed,  Tea 
Prices  Are  Firmer — Speculators  Are 
Upholding  Coffee  Prices 

[special  correspondence] 

Batavia,  Java,  Sept.  1,  1918. 
i EAF  grades  have  been  practically  without 
support  throughout  August,  the  only  inquiry 
being  for  the  better  class  Orange  Pekoes  and 
Pekoes,  of  which  a few  invoices  changed  hands 
at  reduced  rates.  The  demand  for  brokens  also 
fell  away  during  the  first  half  of  the  month,  buy- 
ers having  secured  and  shipped  in  July  practically 
the  whole  of  the  quantity  allotted  to  their  princi- 


pals in  Australia  under  the  partial  lifting  of  the 
embargo,  and  prices  rapidly  declined. 

On  the  1 6th  inst.  cabled  news  was  received  that 
the  embargo  had  been  entirely  lifted.  Naturally, 
the  demand  for  brokens  immediately  revived,  the 
market  hardening  considerably  ; the  activity,  how- 
ever, was  short-lived,  owing  to  later  cable  advices 
indicating  the  almost  certain  imposition  of  a 
preferential  duty  against  Java  teas,  and  pending 
more  definite  information  buyers  naturally  will 
not  commit  themselves  to  further  purchases. 

The  Java  Tea  Export  License  Committee, 
shortly  after  the  announcement  of  the  total  lifting 
of  the  embargo,  decided  to  take  measures  for  the 
prevention  of  tea  being  shipped  on  consignment 
to  Australasia ; licenses  will  be  granted  only  to 
those  exporters  who  are  able  to  show  proof  that 
the  tea  for  which  they  require  export  license 
represents  an  actual  sale  to  an  Australian  im- 
porter. 

Their  action  is  to  be  commended,  inasmuch  as 
the  reopened  Australian  outlet  cannot  now  be 
abused  by  promiscuous  consignments,  as  has  been 
the  case  with  the  American  and  Canadian  markets. 
It  is  to  be  hoped  that  the  committee  will  now 
turn  its  attention  to  the  prevention  of  further  con- 
signments to  America  and  Canada. 

The  Coffee  Market 

The  Soerabaja  market  was  very  depressed  at 
the  commencement  of  August,  and  several  parcels 
changed  hands  on  the  basis  of  f 15  for  both  ready 
and  forward  delivery.  Towards  the  middle  of  the 
month  rumors  were  current  to  the  effect  that  the 
Government  would  bring  minimum  prices  into 
operation. 

On  the  strength  of  these  rumors  Chinese  specu- 
lators entered  the  market,  while,  on  the  other 
hand,  estates  were  not  disposed  to  sell  so  freely, 
with  the  result  that  prices  rose  rapidly  from  f 15 
to  f 18.  In  the  last  week  considerable  quantities 
changed  hands  at  f 19,  and  about  5,000  piculs  were 
sold  at  f 19.50  per  picul. 
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PUREST  AND  BEST  BAKING  POWDERS 
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Cream  of  Tartar  and  Pure  Phosphate 

Buyers  Private  Brands  at  Attractive  Prices 

Also  High  Grade  Cocoas  under  Private  Brands 

MANHATTAN  BAKING  POWDER  CO.,  264  Spring  St.,  New  York 
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PHOSPHATE 

For  Baking  Powder  and  Prepared  Flour 

PROVIDENT  CHEMICAL  WORKS 

Main  Office  and  Worksi  8011  IDAHO  AVENUE,  ST.  LOUIS  Branch  Office*!  NEW  YORK,  CHICAGO 
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One  Pound  Oblong  Coffee  Canisters 

Now  is  the  time  to  develop  plans  for  future  business.  The 
adoption  of  our  1-lb.  oblong  coffee  CANISTER,  with  slip 
cover,  friction  or  screw  top,  is  a direct  means  toward  this 
end,  as  it  represents  an  individual  design  of  container 
of  unsurpassed  advertising  value  that  is  bound 
to  increase  your  sales  of  package  coffee. 

Some  of  the  important  advantages  in  connection  with  the  use  of  t he  oblong 
shape  CANISTER  are  covered  in  the  terse  summary  outlined  below. 

I.  PRICE. — Cheaper  than  an  all-metal  can  of  any  construction. 

II.  QUALITY. — Body  made  of  waterproofed  fibre,  parchment  lined 
inside  and  with  tin  top  and  bottom. 

III.  PACKING. — Requires  less  space  than  round  can.  Saves  storage 
room.  Permits  close  packing — no  breakage. 

IV.  LABELLING. — We  apply  your  labels  free  of  charge. 

V.  APPEARANCE.— It  is  the  largest  looking  ONE  POUND  COFFEE 
CAN  ever  developed — stands  out  on  the  grocer’s  shelf. 

VI.  HANDLING. — 'The  friction  top  style  can  be  quickly  filled  and 
packed  for  shipment.  Re- shipping  cases  to  fit  your  needs,  if  desired. 

If  vou  have  an  old  BRAND  that  is  lagging  or  contemplate  marketing 
a new  BRAND  we  know  that  the  ONE  POUND  OBLONG  COFFEE  CAN- 
ISTER should  be  your  choice  for  a container  that  is  thoroughly  satisfactory  and 
economical. 

We  specialize  on  SQUARE  and  OBLONG  shapes  with  fibre  bodies  and  tin 
tops  and  bottoms  for  coffee,  tea,  cocoa,  spices,  baking  powder  and  other  dry  pro- 
ducts. CANISTERS  can  be  equipped  with  slip  covers,  screw  top,  friction  top, 
sifting  top,  etc.  Sizes  to  hold  up  to  five  pounds  of  coffee  and  tea,  ten  pounds  of 
cocoa,  baking  powder  and  spices,  and  smaller  capacities. 

The  CANISTER  is  beyond  question  the  finest  container  on  the  market  for 
the  purpose  for  which  it  is  designed,  and  is  also  the  cheapest.  Samples  gladly 
sent  free  on  request. 


THE  CANISTER  COMPANY  OF  NEW  JERSEY 

PHILLIPSBURG,  N.  J. 

New  York  Office 
17  BATTERY  PLACE 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


568 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


December , 1918 


NEW  ORLEANS  LETTER 


News  of  the  Trade  in  the  “Logical  Port”  as 
Gathered  by  Our  Own  Correspondent 

New  Orleans,  Nov.  30,  1918. 
TT'HE  coffee  trade  situation  in  New  Orleans 
* during  November  was  very  chaotic.  Sales 
were  made  at  irregular  prices,  depending  on  the 
cost  price,  etc.,  and  were  small.  As  the  stock  was 
down  to  a very  low  point,  no  doubt  the  light 
trading  prevented  its  being  wiped  out  altogether. 

There  has  been  some  increase  in  stock  at  New 
Orleans,  it  amounting  on  November  30  to  about 
104,000  bags,  exclusive  of  rm’lds.  The  first  Jap- 
anese ship  to  reach  this  port  left  some  coffee 
here,  but  its  85,000  bags  went  mainly  to  the  in- 
terior. A small  amount  of  mild  growths  arrived, 
but  the  taking  away  of  the  United  Fruit  ships 
checked  even  this  supply,  although  it  is  hoped 
enough  tonnage  will  be  secured  as  more  coffee 
becomes  available  in  Central  America. 

The  local  trade  has  been  backed  by  the  whole 
Mississippi  Valley  in  its  request  for  sufficient 
ships  to  supply  New  Orleans  with  coffee  from 
Brazil,  but  owing  to  war  needs  the  dealers  have 
not  felt  like  complaining  at  the  improbability  of 
getting  them  at  present.  Still  more  urgent,  how- 
ever, has  been  the  demand  for  removal  of  trade 
restrictions,  and  a strong  appeal  was  sent  to  the 
United  States  Food  Administration.  As  the 
war  pressure  is  easing  up  New  Orleans  will  have 
plenty  of  space  for  handling  all  coffee  that  might 
come  through  this  port  and  a strong  effort  will 
be  kept  up  to  get  ships. 

New  . Orleans  Expects  Bigger  Tea  Trade 

Commenting  on  the  tea  situation  at  New  Or- 
leans, Thomas  L.  Milam,  representing  Carter, 
Macy  & Co.,  Ltd.,  said:  “The  trade  at  New 

Orleans  now  is  buying  to  meet  immediate  re- 
quirements, anticipating  that  peace  prices  will  be 
cheaper.  But  big  houses  in  the  South,  except  at 


New  Orleans,  - have  anticipated  their  wants  for  a 
longer  time.  There  will  be  more  tea  put  through 
this  market  than  ever  before.  Boats  carrying  car- 
goes for  New  Orleans  will  make  business  better 
for  St.  Louis,  Kansas  City  and  Memphis,  the  gate- 
ways to  the  Southern  and  Western  States,  than 
heretofore,  when  the  teas  came  in  by  the  Pacific 
Coast.  There  is  no  longer  the  advantage  of  the 
low  freight  from  San  Francisco  accruing  to  the 
trade  from  that  region. 

“The  holdings  of  importers  here  are  light,  some 
having  only  about  one-fourth  the  amount  to  fill 
orders.  Others  have  held  teas,  figuring  on  ad- 
vances.” 

Prices  quoted  at  New  Orleans  are  about  as 
follows : Congo,  25  to  35  cents ; Formosa,  33 

to  50  cents;  Java,  24  to  38  cents;  Young  Hyson, 
32  to  40  cents ; gunpowder,  no  offerings  in  the 
standards ; pinheads,  54  to  57  cents ; pan-fire 
Japan,  35  to  46  cents;  basket  fire  Japan,  34  to 
50  cents. 

Casanas  Heads  Commerce  Association 

B.  C.  Casanas,  president  of  the  National  Coffee 
Roasters’  Association,  was  elected  president  of 
the  New  Orleans  Association  of  Commerce  at 
its  annual  meeting  recently.  Mr.  Casanas  has 
been  an  active  member  and  worker  for  the  ad- 
vancement of  New  Orleans  commercially  for 
many  years. 

After  his  recent  visit  to  Washington  to  confer 
on  the  removal  of  coffee  regulations,  Mr.  Casanas 
stopped  over  at  French  Lick  Springs,  and  then 
attended  the  meeting  of  the  executive  committee 
at  Chicago,  after  which  he  left  for  Cleveland  for 
the  annual  convention  of  the  association.  Sec- 
retary Toms  left  the  first  of  the  month,  and  D.  H. 
Hoffman,  president  of  the  Southern  Coffee  Asso- 
ciation, also  went  later.  Ben  Meyer  and  Chas. 
F.  Goll  went  to  New  York  to  attend  a coffee 
advisory  committee  conference,  and  were  ex- 
pected to  visit  the  convention  before  returning  to 
New  Orleans.  E.  K.  Pelton,  Sr. 


COFFEE  ROASTING  FOR  THE  TRADE 

ONLY 


No  Spice  Grinding  COFFEE  SEPARATED  No  Coffee  Selling 

JOHN  W.  HAULENBEEK  CO. 

(Established  for  38  Years) 


NO  ACCOUNT  TOO  LARGE  FOR  US  TO  HANDLE. 

WE  MAKE  A SPECIALTY  OF  HANDLING  OUT  OF  TOWN  ACCOUNTS. 

393  GREENWICH  STREET  NEW  YORK 

'Phone  Canal  217-218-219 
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CHICAGO  NEWS  LETTER 

Activities  of  the  Trade  in  the  Windy  City  and 
Vicinity  as  Seen  by  Our  Own 
Correspondent 

[from  a staff  correspondent] 

Chicago,  Nov.  30,  1918. 

' I TIE  situation  in  the  coffee  market  is  approach- 
*■  ing  an  extremely  critical  stage.  Merchants 
here  believe  there  is  not  a sixty-day  supply  of 
coffee  in  the  country.  The  end  of  the  war  is 
looked  upon  as  calculated  only  to  aggravate  the 
situation,  as  Austria  and  Germany  have  practic- 
ally no  coffee  and  must  be  supplied.  Chicago, 
however,  is  said  to  be  the  cheapest  coffee  market 
in  the  world  at  present,  due  to  the  fact  that  Chi- 
cago merchants,  were  last  to  buy  at  present  high 
prices. 

The  tea  market  is  extremely  slow,  as  buyers 
seem  to  be  holding  off  because  of  present  high 
prices.  There  is  no  immediate  prospect  of  a de- 
crease in  prices,  say  Chicago  merchants,  as  the 
next  tea  crop  will  not  b«  available  until  along 
about  next  May. 

The  Chicago  Coffee  Roasters’  Association  re- 
cently passed  a resolution  addressed  to  the  United 
States  Food  Administration,  asking  that  restric- 
tions be  removed  immediately.  The  request  was 
turned  down  by  the  Federal  authorities.  A sug- 
gestion was  made  to  the  officers  of  the  local 
association  by  one  of  its  members  that  the  tone 
of  the  request  was  not  sufficiently  emphatic. 
Preparations  are  now  under  way  for  a new  re- 
quest to  the  Administration,  the  result  of  which 
will  be  announced  shortly. 

A resolution  in  memory  of  the  late  Wilson 
Samuel  Rice,  of  E.  B.  Millar  & Co.,  has  been 
drafted  for  presentation  to  the  Chicago  Coffee 
Roasters’  Association  by  a committee  consisting 
of  Thomas  J.  Webb,  Oscar  Remmer  and  H.  H. 
Hixson. 


The  executive  committee  of  the  National  Coffee 
Roasters’  Association  met  here  on  November  22, 
and  selected  December  5 and  6 as  the  dates  for 
the  postponed  convention  meeting  in  Cleveland. 
The  meeting  was  presided  over  by  President 
B.  C.  Casanas,  of  New  Orleans.  Practically  all 
the  membership  was  present. 

The  session  was  entirely  executive,  but  at  its 
conclusion  President  Casanas  announced  the 
adoption  of  a resolution  urging  upon  the  United 
States  Food  Administration  the  immediate  re- 
moval of  all  restrictions  with  reference  to  the 
industry,  now  that  the  world  war  has  been  won. 
Discussion  of  the  subject,  it  was  said,  disclosed 
a unanimity  of  opinion  that  the  industry  needed 
freedom  from  restraints  imposed  in  the  interest 
of  conservation  and  for  the  benefit  of  the  war 
programme.  E.  J.  Costello. 


THE  NEW  YORK  MARKETS 


Special  Market  Reviews  for  “The  Tea  and 
Coffee  Trade  Journal’’ 

New  York,  Dec.  3,  1918. 
QTNCE  our  last  review  was  written  the  coffee 
^ market  has  gone  steadily  from  bad  to  worse, 
until  at  the  present  time  a condition  of  disorgan-' 
ization  exists  that  is  absolutely  without  parallel 
in  the  memory  of  the  oldest  members  of  the 
trade.  I11  fact,  matters  became  so  intolerable  that 
a number  of  strong  appeals  for  the  entire  abolition 
of  all  restrictions  were  sent  to  the  Food  Admin- 
istration from  the  local  exchange  and  from  ex- 
changes in  New  Orleans,  San  Francisco  and  Chi- 
cago. The  Administration,  evidently  realizing 
the  emergency,  urgently  requested  that  a com- 
mittee from  the  New  York  Exchange  be  sent  to 
Washington.  Following  the  conference  there, 
George  W.  Lawrence  and  George  A.  Zabriskie, 
of  the  Administration,  came  to  this  city  to  confer 


When  in  the  market  for  bulk  coffees  let  us 
quote  and  submit  samples* 

A large  assortment  of  quality  coffees  to 
select  from. 

B.  FISCHER  <£l  CO.,  Inc. 

IMPORTERS 

Tea— Coffee— Spice— Rice  NEW  YORK  CITY 
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NATIONAL  PAPER  CAN  CO., 
576-598  Clinton  St.,  Milwaukee. 


The  ideal  container  in  place  of  expensive  tin  cans,  Ritchie's  Paraffined  or  Parchment  lined  cans 
hold  the  aroma,  are  airtight  and  non-absorbing.  The  ideal  package  for  Coffee,  Tea,  Spices,  Cocoa- 
nut  and  all  dry  foods. 

Quotations  and  samples  promptly  forwarded. 

W.  C.  Ritchie  and  Company 

414  SO.  GREEN  ST.,  CHICAGO,  ILL. 


The  highest  grade  all  paper  can  on 
the  market.  Its  impervious  qualities 
are  “built  into  it’’,  the  manufacturing 
process  being  entirely  different  from  all 
other  forms  of  paper  containers. 

A Baltimore  Coffee  Roaster  writes: 
“The  Napacan  has  proven  the  best  for 
ground  coffee  that  we  have  tried  since 
the  advance  in  tin.  We  are  enthu- 
siastic about  it.’’ 

It  is  also  the  handsomest  package 
on  the  market.  The  patent  Hermetic 
Seal  Closure  is  ideal  for  Coffee.  Write 
for  catalogue  and  samples. 


Ritchie ’s 


ALL  FIBER  CANS 
TIN  TOP  AND  BOTTOM  CANS 


(Trade  fJAPACAN  ^ 
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with  the  Exchange’s  special  committee  and  the 
trade's  advisory  committee. 

On  December  2 the  trade  received  modified 
regulations  promulgated  by  the  Administration 
and  endorsed  by  the  special  committee.  A meet- 
ing to  consider  the  regulations  is  to  be  held  De- 
cember 9.  In  some  quarters  these  are  regarded 
as  fully  as  liberal  as  can  be  expected,  and  it  is 
believed  that  large  purchases  in  producing  coun- 
tries will  ensue,  thereby  averting  the  threatened 
famine.  Such  purchases,  of  course,  will  prob- 
ably cause  further  advances  in  primary  markets 
where  values  are  already  at  phenomenally  high 
levels. 

As  noted  last  month  the  Administration  early 
in  November  ordered  the  liquidation  of  outstand- 
ing future  contracts  at  maximum  prices;  but  this 
order,  coupled  with  a reiteration  of  previous 
orders  to  “keep  coffee  moving,”  failed  to  release 
any  substantial  quantity  in  the  spot  market.  It  is 
true,  the  first  effect  was  to  release  a fair  amount 
of  Rio  and  Victoria  coffees,  but  practically  no 
Santos  came  out.  Subsequently  the  offerings 
became  still  smaller,  many  holders  withdrawing 
stocks  because  of  doubt  as  to  the  interpretation 
of  conditions  under  which  the  War  Board  had 
stated  they  would  consider  applications  for  im- 
port licenses. 


In  keeping  with  further  advances  in  Brazil 
local  spot  prices  have  gone  to  new  high  marks, 
but  the  rule  limiting  profits  has  caused  wide  dis- 
crepancy in  quotations.  Santos  4s,  for  instance, 
have  sold  all  the  way  from  15^  to  20^4  cents. 
Roasters  have  secured  small  lots  of  Rio  7s  from 
10^4  to  13B2  cents,  but  jobbers  have  bid  15  cents 
for  large  blocks  and  found  nothing  available  for 
jobbing.  Visible  supplies  have  been  decreasing 
steadily,  the  total  of  Brazilian  being  now  only 
996,098  bags,  against  2,431,875  a year  ago.  In 
ordinary  times  it  was  not  unusual  to  see  about  a 
million  bags  afloat  from  Brazil  at  this  season. 
Now  the  amount  en  route  is  only  212,000  bags, 
and  at  one  time  it  was  only  157,000. 

Early  in  the  month  cost-and-freight  business 
was  practically  suspended,  but  recently  buyers 
have  shown  more  interest,  and  moderate  sales  are 
reported  at  remarkably  high  prices.  It  is  inter- 
esting to  note  that  not  a sale  of  Santos  4s  was 
made  between  15  cents  and  19  cents  c.  and  f.  Re- 
cent transactions  have  ranged  between  19  cents 
and  20^4  cents.  Stocks  of  mild  grades  are  also 
decreasing  and  prices  continue  to  advance,  al- 
though some  growths  are  still  cheaper  than  San- 
tos. The  fact  that  the  Government  has  continued 
a free  buyer  of  Brazilian  and  mild  grades,  ac- 
counts to  a large  extent  for  the  liberal  warehouse 


COFFEE- — Roasted  and  Green 

To  Wholesale  Dealers  Only 


“Arksafe”Elastic Paper  Linings 

FOR  BAGS  AND  BARRELS 

Absolute  protection  to  Coffee,  Rice,  Sugar 
and  Spices. 

Samples  Upon  Request 

Arkell  Safety  Bag  Co., 

CHICAGO  NEW  YORK 

14  East  Jackson  Boulevard  120  Broadway 
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How  do  your  products  arrive — Over  There  ? 

Manufacturers  of  foods  and  allied  products  are  exporting  today  where  formerly 
their  output  was  utilized  for  domestic  consumption.  They  are  therefore,  con- 
fronted with  problems  in  wrapping  and  packing  that  are  entirely  new  to  them. 

As  Diamond-F  Protective  Papers  are  made  to  protect  products  from  contami- 
nating influences  of  various  kinds,  there  is  surely  one  that  can  settle  this  more 
or  less  vexing  problem  for  you. 

If  you  are  in  .need  of  papers  that  are  waterproof,  airproof,  greaseproof,  and 
alkaliproof,  get  working  samples  at  once  of 

l>iamond*F  Protective  Papers 

Glassine  Greaseproof  Vegetable  Parchment  Parchmoid 

They  may  be  had  in  sheets,  rolls, 
and  circles.  All  are  pure  cellulose 
and  free  from  oils,  chemicals,  waxes, 
metals,  etc. 

Ask  your  jobber  or  write 
direct  to  us 

Diamond  State  Fibre  Company 

Bridgeport,  Pa.  (Near  Philadelphia) 

A Mark  of  Quality  Also  makers  of  Diamond  Fibre— 

A Sign  of  Service  “A  Remarkable  Material” 


This  well  known 
product  gets  there 
looking  just  as  fine  as 
when  it  left  the  factory 
because  wrapped  in 
DIAMOND-F 
GLASSINE. 


The  Package  Wind 
Blows  The 
Langston 
Way 


Samuel  M.  Langston  Co. 

MANUFACTURERS  OF  PAPER  WOFwNG  MACHINERY 

Camden,  N.  J. 
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deliveries.  Of  the  local  stock  it  is  estimated  that 
from  300,000  to  500,000  bags  is  held  for  foreign 
account,  and  hence  the  failure  of  the  Adminis- 
tration to  dislodge  this  coffee  in  order  to  relieve 
the  great  stringency  is  causing  much  dissatis- 
faction. 

The  Tea  Market  Continues  Dull 

The  tea  market  jogs  along  in  the  same  dull 
manner  that  has  been  apparent  for  some  weeks 
past.  Routine  buying  seems  to  be  the  only  ac- 
tivity in  local  wholesale  circles,  with  now  and 
then  an  infrequent  sale  to  fill  an  immediate  re- 
quirement. Buyers  appear  to  be  waiting  on  the 
settlement  of  shipping  conditions,  both  here  and 
in  foreign  countries.  Some  jobbers  are  expecting 
an  early  resumption  of  demand. 

There  has  been  a noticeable  firmness  in  Java 
grades  the  past  few  weeks.  Some  traders  at- 
tribute it  to  cable  advices  from  Batavia  that  the 
“Dutch  East  Indies  Government  has  decided  to 
stop  all  shipments  of  Java  teas  to  the  United 
States.”  According  to  semi-official  advices  the 
Dutch  East  Indian  Government  has  not  taken 
this  step,  although  it  is  acknowledged  that  with 
the  Australian  market  open  Java  teas  will  not 
come  to  this  country  in  such  abundance  as  they 
did  last  year. 


Prices  in  all  lines  of  teas  continue  about  the 
same  as  they  have  for  the  past  two  months. 

The  Spice  Market 

With  domestic  business  stagnant  and  imports 
still  negligible,  the  increasing  demand  for  export 
for  all  the  principal  spices  proves  to  be  the  fea- 
ture of  the  market  to-day.  Market  men  are  look- 
ing for  smaller  spot  stocks  and  probably  higher 
prices  if  the  foreign  inquiry  continues. 

Peppers — Practically  no  trading  of  importance 
in  this  line  and  prices  continue  unaltered.  Cloves 
1 — The  domestic  trade  is  small,  but  export  busi- 
ness is  increasing.  Pimento— There  has  been  a 
moderate  demand.  Cassias — There  has  been 

brisk  trading  in  Chinas,  with  prices  going  lower. 
Nutmegs — The  market  continues  unimportant. 
Mace — Fair  jobbing  business;  prices  are  un- 
changed. Gingers — Stocks  are  very  low  and 
prices  high. 


NAVY  TO  OPEN  TEA  BIDS 
[from  a staff  correspondent] 
Washington,  D.  C,  Nov.  27,  1918. — The 

Bureau  of  Supplies  and  Accounts,  Navy  Depart- 
ment, will  on  December  16  open  bids  for  300,000 
pounds  of  tea  for  the  Brooklyn  navy  yard. 

Lamm. 


General  Can  Company 

Tin  and  Fibre 

Sixteenth  & Canal  Sts. 
Chicago,  111. 

Cans 

U.  S.  BONDED  AND  FREE  STORAGE  SPACE 

FOR  TEAS,  COFFEE,  RICE,  GENERAL  MERCHANDISE 

ANCHOR  WAREHOUSES,  Inc. 

231-241  EAST  47th  STREET  and  887-9  SECOND  AVENUE 

NEW  YORK  CITY 

Steel  and  Concrete  Fireproof  Buildings.  120, 00C  Sq.  Ft.  of  Storage  Space.  Large  Lots  a Specialty. 
Two  Immense  Elevators.  Quick  Service.  Reasonable  Rates.  Large  Shipments  can  be  sent  to 
us  by  Lighters  via  the  47th  Street  East  River  Pier  - Just  a block  from  our  Warehouses. 
Reserve  Space  now  -Telephone  Murray  Hill  8831 
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is  what 
you 

pay  for, 
not 


TT  7HEN  buying  vegetable  parchment  or 
VV  waxed  papers  or  any  other  paper  as  a 
protection  for  foods  or  some  other  product  that 
requires  a protective  wrapper — look  behind 
the  paper  itself!  Consider  the  service  it 
renders.  Think  how  it  SAVES  food'  for 
humanity.  This  food  which,  without  pro- 
tective wrappers  would  be  wasted,  is  really 
what  you  are  paying  for. 

Vegetable  parchment  and  waxed  sheets  are 
“Papers  that  Save”  in  two  senses  of  the 
word — they  save  the  product  they  enfold! — 
they  save  their  own  cost!  In  these  abnormal 
times  we  can’t  promise  to  ship  by  return 
freight — but  you  ought  to  know  about  vege- 
table parchment  and  waxed  papers  for  you 
will  need  them  in  the  great  economy  era  after 
the  war. 

Kalamazoo  Vegetable  Parchment  Co. 

Kalamazoo,  Michigan 


Ss 
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“SEALRIGHT” 
High  Grade  Paper  Cans 

for  the  packaging  of  Coffee,  Tea  and 
other  Dry,  Liquid  and  Semi-Liquid 
Foods. 

Fine  appearing,  durable,  water-tight, 
odorless  and  tasteless. 

The  superior  appearance  and  construc- 
tion of  “Sealright”  Cans,  attract  im- 
mediate attention  wherever  shown. 

Write  for  Samples  and  Prices 

SEALRIGHT  CO.,  INC. 

FULTON,  N.  Y. 


Comply  In 
Every  Way 

to  the 

War  Industries 
Board  Requisition 

FIBRE 

CONTAINERS 

For  Packaging 

COFFEE,  TEA, 
BAKING  POWDER, 
COCOA,  SPICES,  Etc. 

The  War  Industries  Board — Tinplate 
division — has  recently  ruled  that 
Coffee,  Tea,  Cocoa,  Spices  and  Baking 
Powder  are  to  be  put  up  in  fibre  con- 
tainers, and  they  specially  recom- 
mended a square  container,  made  of 
all-fibre,  so  as  to  conserve  packing 
and  shipping  space  as  well  as  tin. 

€0%&r  Fibre  Containers  conform 
perfectly  to  this  ruling. 

They  are  square  in  form;  no  tin  or 
other  metal  is  used  in  their  construc- 
tion. 

If  ordered  in  quantities  large  enough 
we  can  supply  them  knocked  down, 
folded  flat,  to  be  assembled  at  your 
own  plant. 

Let  us  help  you  solve  your  pack- 
aging problems.  Get  complete  in- 
formation, prices,  etc. 

The  Fibre 

Container  corporation 

160  West  Front  St.  Monroe,  Mich. 
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SALIENT  TRADE  NOTES 


Alfred  D.  Levy,  New  Orleans  coffee  importer, 
and  John  W.  Ivy,  commission  merchant,  New 
York,  have  been  elected  members  of  the  New 
York  Coffee  and  Sugar  Exchange. 

Charles  L.  Meehan,  of  the.  old  coffee  firm  of 
P.  C.  Meehan  & Co.,  recently  received  a letter 
from  his  son,  Thomas  J.,  who  is  “top  sergeant”  of 
Battery  B,  305th  Field  Artillery,  a unit  of  the  77th 
Division — “New  York’s  Own.”  Young  Meehan 
had  just  completed  a service  of  over  100  days  on 
the  front  line,  and  from  his  long  and  interesting 
letter,  dated  October  28,  it  was  evident  that  he 
was  in  first-class  condition. 

Gustav  L.  Stewart,  manager  of  the  coffee  de- 
partment of  the  R.  Lawrence  Smith  Export  & 
Import  Company,  returned  to  business  late  last 
month.  He  was  still  limping  around  with  the  aid 
of  a cane,  not  having  quite  fully  recovered  from 
the  effects  of  an  infected  abrasion  of  the  foot 
which  had  confined  him  to  his  home  for  three 
weeks. 

The  Brownell  & Field  Company,  Providence, 
R.  I.,  will  soon  enlarge  its  coffee  department  by 
adding  two  more  No.  1 Burns  roasters,  with  a 
new  tiptop  cooler  box,  and  will  make  improve- 


ments in  the  present  cooler  and  stoner  connec- 
tions. 

Daniel  Talmadge,  once  head  of  the  firm  Dan 
Talmadge’s  Sons,  rice  dealers  in  New  York,  died 
November  19.  He  was  74  years  old  and  retired 
from  business  several  years  ago.  E.  E.  Losee  is 
now  managing  the  firm. 

The  Merchants  Coffee  Company,  New  Orleans, 
will  soon  add  three  more  No.  21  Burns  mixers 
and  a 28-foot  bucket  elevator. 

The  building  at  96  Front  street,  New  York,  in 
which  P.  C.  Meehan  & Co.  is  located,  on  the 
ground  floor,  has  been  sold.  It  is  understood  that 
the  coffee  firm  mentioned  has  had  its  lease  ex- 
tended for  a long  term. 

The  Guittard  Company,  San  Francisco,  has  con- 
tracted for  a No.  5 Burns  cocoa  roaster  of  400 
pounds  capacity. 

The  Western  Grocers’  Mills,  Marshalltown,  la., 
recently  ordered  a large  quantity  of  napacans  for 
packing  steel-cut  coffee.  The  National  Paper 
Can  Company  supplied  the  containers. 

The  Pacific  Coast  Stores  Company,  Los  An- 
geles, recently  purchased  another  No.  7 Burns 
coffee  roaster  and  equipment,  making  24  of  these 
machines  used  in  their  several  stores  in  California. 

The  Bond  Manufacturing  Corporation,  Wil- 


EPPENS,  SMITH  COMPANY 

Importers  and  Jobbers 

COFFEES  and  TEAS 

267-269-271  Washington  St.,  103-105-107  Warren  St., 

124  Front  St.,  New  York 

JAVA  and  SUMATRA 
COFFEES 

SPOT  AND  AFLOAT 

Offering  some  choice  lots . Ask  for  Samples 
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CALLING  A SPADE,  A SPADE! 

Retailers!  Why  not  sell  Java  Tea  under  its  own 
name? 

Jobbers!  Why  not  feature  Java  Tea  in  packets? 

The  good  reputation  of  Java  Coffee  still  persists 
in  the  public  mind  in  spite  of  scant  supply. 

“Java”  is  synonymous  with  quality  in  Coffee.  It 
may  well  be  so  with  tea. 

Java  Tea  is  no  longer  an  experiment.  Adopt  a 
quality  standard  and  sell  it  for  just  what  it  is. 

Use  Java  Teas  of  “the  better  kind”.  The  results 
will  surprise  you.  Some  wise  dealers  are  already 
utilizing  this  idea. 
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HANDELMAATSCHAPPY  “TRANSMARINA,”  INC. 
(Trading  Co.  “Transmarina”) 

62  William  Street, 

New  York  City,  N.  Y. 
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mington,  Del.,  maker  of  bottle  caps  since  1905, 
has  now  entered  the  collapsible  tube  business. 
S.  C.  Bond  is  president;  H.  P.  Scott,  vice-presi- 
dent, and  C.  A.  Tome,  manager. 

W.  R.  Grace  & Co.  have  erected  an  addition  to 
their  New  York  office  in  Hanover  Square.  The 
equipment  will  include  green  coffee  testing  appa- 
ratus— a five-cylinder  tilting  Burns  roaster,  hot 
water  kettles,  a motor-driven  sample  grinder  and 
a Tuxedo  revolving  table. 

D.  W.  True  & Co.,  one  of  the  oldest  wholesale 
grocery  firms  in  Portland,  Me.,  has  purchased  the 
interests  of  the  Steadman  Hawkes  Company, 
whose  building  adjoined  that*  of  True  & Co. 


Campbell,  Holton  & Co.,  Bloomington,  111.,  re- 
cently bought  another  No.  .1  Burns  granulator 
with  chaff  remover. 

The  Rogers  Company,  Seattle,  Wash.,  has 
taken  over  the  adjoining  factory  of  Morehouse  & 
Co.,  mustard  manufacturers. 

The  Frederick  W'.  Lipps  Company,  manufac- 
turer ot  chocolates,  etc.,  Baltimore,  will  install 
a Burns  raw  cocoa  cleaner. 

C.  E.  Ward  & Sons,  wholesale  grocers,  Decatur, 
111.,  have  moved  into  larger  quarters  at  526-530 
East  Main  street. 

Jabez  Burns  & Sons,  New  York,  who  recently 
shipped  to  Hongkong  two  of  their  standard  No. 


Meiji  Trading  Company,  Ltd. 

Successors  To 

Furuya  and  Nishimura 

HEADQUARTERS  for  TEAS  of  ALL  KINDS 
and  PRODUCE 

96  Front  Street  New  York 

Branches  at  Chicago  and  Montreal 


EXPORTERS 

THE  FOREIGN  AND  HOME  PRODUCTS  CORP’N 

93  FRONT  ST.,  N.  Y.  CITY  ’Phone  Hanover  1070 

Desires  to  QUOTE  PRICES  and  to  SUBMIT  SAMPLES  of 


Packed  to  Suit  Export  Buyers 


Leads  and  Tins 

Yz—A—A— i 

pound  packages. 


Caddies  and  Boxes 
Lead  Lined 
5 lbs.  to  25  lbs. 
Iron  strapped. 


Original  Boxes 
Half  Chests 
Cases 

Iron  strapped. 
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JAVA  TEAS  OF  DIRECT  IMPORT 

ROWLEY  DAVIES  & CO.,  LTD. 

BATAVIA,  JAVA 
OR  FENCHURCH  HOUSE, 

5,  FENCHURCH  STREET, 

LONDON,  E.  C. 

WILL  GLADLY  SUPPLY  ALL  INFORMATION 


IRWIN -HARRISONS  & CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 

PHILADELPHIA  NEW  YORK  BOSTON  CHICAGO 

50  So.  Front  St.  96  Wall  St.  27  India  St.  425  W.  Ontario  St. 

SAN  FRANCISCO,  25  California  St. 

London  Colombo  Calcutta  Batavia  Shanghai  Hankow  Foochow 
Shidzuoka  Daitotei  Medan  (Sumatra)  Singapore 


FRANCIS  PEEK  & CO.,  Ltd. 

Head  Office:  20  Eastcheap,  London,  E.  C. 

SINGAPORE  JAVA  SUMATRA 

Laidlaw  Batavia,  Soerabaja,  Bandoeng  Medan  and 

Buildings  and  Semarang  Padang 


EXPORTERS  of  JAVA  TEA 

and  other  Dutch  East  Indian  Produce 


TIN  RUBBER  SUGAR 

COFFEE  RICE  TAPIOCA  PEPPER  CITRONELLA  OIL,  ETC. 


WRITE  TO  OUR  BATAVIA  HOUSE  AND  ASK  TO  BE  PLACED  ON 
MAIL  LIST  TO  RECEIVE  OUR  JAVA  MONTHLY  PRODUCE  REPORT 
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2 mills  for  grinding  peanut  butter,  say  Orientals 
are  displaying  an  increasing  interest  in  peanut 
products  for  home  consumption. 

W.  R.  Bethuran,  B.  W.  Decker,  G.  G Rowland 
and  M.  E.  Cooper,  former  salesmen  of  the  Jewel 
Tea  Company,  Evansville,  Ind.,  have  been  pro- 
hibited by  a Federal  Court  order  until  September 
14,  1919,  frorp  “making  use  of  any  of  the  business 
methods,  forms,  names,  addresses  or  customers 
of  the  Jewel  Tea  Company,  Inc.” 

The  American  Products  Company,  Omaha, 
Neb.,  a coffee-roasting  firm,  has  taken  up  the 
manufacture  of  peanut  butter.  The  company  re- 
cently ordered  one  of  the  latest  Burns  peanut 
mills. 

Seiichi  Ishii,  of  the  Fuji  Company,  tea  ex- 
porter at  Shidzuoka,  Japan,  arrived  in  New  York 
recently,  expecting  to  remain  in  this  country 
several  months.  He  has  made  his  headquarters 
at  the  New  York  office  of  Charles  de  Cordova,  78 
Wall  street. 

George  Westzenberg,  sergeant  in  the  Second 
Anti-Aircraft  Machine  Gun  Battalion,  A.  E.  F., 
and  former  city  salesman  with  Russell  & Co., 
essential  oil  importers,  New  York,  has  been  cited 
and  decorated  for  gallantry  in  action.  While 
under  shell  fire  he  rescued  a wounded  officer 
and  brought  him  back  to  the  American  lines  in 
safety. 


George  W.  Lawrence  & Co. 

COFFEE 

87  Front  Street  New  York  City 

SOLE  NORTH  AMERICAN  AGENTS 

NAUMANN  GEPP  & CO.,  Ltd. 

f|  Santos 

Vivacqua  & Irmaos  M.  Ries 

Victoria,  Esp.  Santos  Aden,  Arabia 


BUSINESS  WITH  PORTUGAL 

Specialty  in 

Teas,  Coffees  and  Cocoas 

Importers  and  Exporters 

SOCIEDADE  PORTUGUESA  IMPORTA- 
DORA  AND  EXPORT ADORA  Lda. 

(Portuguese  Import  and  Export  Co.,  Ltd.) 
Head  Office: 

Rua  dos  Douradores,  83,  LISBON 
London  Office:  63,  Crutched  Friars,  E.  C.  3 
Agencies  all  over  the  world 


TEA  AND  COFFEE  CURIOS 
WANTED 

Old  books,  papers,  advertisements, 
hand  bills,  etc.  having  to  do  with  the 
Early  Days  of  the  Tea  and  Coffee  Trade 

in  America  wanted  for  our  permanent 
historical  collection.  Donors  will  be  suit- 
ably memorialized.  If  not  offered  as  a 
gift,  state  price  and  full  particulars.  Address 
The  Library  of  The  Tea  & Coffee  Trade 
Journal,  79  Wall  Street,  New  York. 
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Thos.  P.  Monahan  G.  A.  Schmidt 

formerly  of  F.  W.  Markham  & Co.  formerly  of  J.  H.  Thompson  Coffee  Brokerage  Co. 

MONAHAN  BROKERAGE  COMPANY 

(Incorporated) 

506  South  7tt»  Street,  St.  Louis,  Mo. 

IF  YOU  WANT  “SERVICE”,  Don’t  fail  to  command  us. 


E.  B.  MULLER  & CO. 

Importers,  Growers  and  Manufacturers  of 

CHICORY  AND 
COFFEE  SUBSTITUTES 

OF  EVERY  GRADE 

211  FRANKLIN  STREET,  NEW  YORK 


BEST  VALUES  IN 

India  and  Ceylon 

TEAS 


Importers 

A.H.SAKLAT&GO., 


87  Front  St.,  New  York 

Tel.—  HANOVER— 6664 


COFFEE  flfc 

.djll 

URN 

BAGS  1 

f 1 

Urn  bags  are  our  specialty.  You  get  the  kind 
you  want,  when  you  want  them.  Quantity 
production — complete  facilities — honest  service. 
Ask  for  samples. 

NATIONAL  URN 

174-176  East  104th  St. 

BAG  CO. 

New  York 

The  Laurel  Improved 
Coffee  Granulator 
and  Chaff  Remover 

Cheapest  and  best  ma- 
chine on  the  market. 
The  machine  you  will 
want  to  increase  your 
sales  of  clean  ground  cof- 
fee. Write  for  photo 
and  sample  of  the  work 
of  machine. 

Used  Coffee-Roasting 
and  Grinding  Ma- 
chinery. Send  for  list. 

The  Laurel  Mfg.Co. 

627  N.  3d  St.,Phila.,Pa. 


REEVE  & VAN  RIPER 

WAREHOUSEMEN 

Milling,  Cleaning,  Hulling, 

LC fr j r HH  Separating  and  Picking 

Packers  of  Teas  packages  a specialty 
Storage  and  Weighing 

46-48-49  WATER  ST.,  NEW  YORK 


TEMPLE 

GARDEN 

BRAND 

TEA 

COFFEE. 

; Hr 4 

gS  J 

COCOA 

J&QjjL Jj 

CHOCOLATE 

SPICES 

EXTRACTS 

THE  TEMPLE  GARDEN  CO.,  BOSTON 

TRICOLATOR 

“THE” 

COFFEE  MAKER 

The  Aluminum  Bowl 
Makes  Perfect  Coffee 
Thru  Paper  Filters 
$1.75 

I 

Included  with  the 
2qt.  FIRE  KING 
(Almost  U nbreakable) 

CHINA  Urn  $3.00 

l®“ 

A Gallon  size  $7.50 
with  Fire  King  urn 
and  100  filters 

Send  for  circular  and  prices  on  Urn 
TRICOLATORS  and  Filter  Paper. 

THE  TRICOLATOR  CO. 

CHICAGO 
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THE  PRACTICAL  RETAIL  GROCER 

^ A department  devoted  to  the  discussion  of  problems  which  vex  retailers; 
telling  how  to  arrange,  display  and  sell  goods;  how  to  systematize;  how  to  ad- 
vertise, how  to  obtain  the  maximum  efficiency  in  the  grocery  business. 


THE  CASE  OF  PACKAGE  SUGAR 

What  the  American  Sugar  Refining  Company 
Wrote  the  Food  Administration  About 
Packaging  Groceries 

\V7I1EN  the  United  States  Food  Administra- 
* * tion  was  recently  considering  a regulation 
against  the  use  of  packages  for  food,  Joseph  E. 
Freeman,  secretary  of  The  American  Sugar  Re- 
fining Company,  was  asked  to  present  the  case 
of  package  sugar  for  consideration.  Following 
are  some  extracts  from  his  letter  to  Herbert 
Hoover,  pointing  out  the  advantages  of  packages 
in  modern  merchandising  methods  : 

Advantages  to  the  Grocer 

To  the  350, oco  grocers  in  this  country,  sugar 
sales  represent  about  one-fourth  their  total  busi- 
ness in  dry  groceries.  Package  sugars  eliminate 
spillage,  waste  in  handling  or  delivery,  loss  in 
spoiling  by  drying  and  consequent  hardening,  the 
loss  to  the  grocer  in  over-weight  by  incorrect 
packing  of  bulk  sugars,  and  the  loss  to  the  con- 
sumer in  underweight  through  carelessness  or  un- 
unscrupulousness. 

They  eliminate  the  cost  of  bags  and  twine  and 
the  labor  of  clerks  in  putting  bulk  sugars  into 
small  packages.  Modern  machines  at  the  refinery 
pack  as  high  as  from  27  to  54  packages  per  min- 
ute, or  1,620  to  3,240  per  hour.  It  would  take 
a force  of  twenty  grocery  clerks  to  do  the  work 
of  one  modern  machine  and  two  girl  operators. 

The  modern  grocery  store  is  physically  ar- 
ranged to  handle  package  business.  The  shelving, 
counters  and  storage  space  are  suited  to  the 
handling  of  packages,  and  to  transform  these  so 
as  to  accommodate  bulk  goods  would  involve 
huge  expenditure  and  effort. 

Small  packages  promote  the  stabilization  of  the 
business,  make  available  a unit  which  can  be 
evenly  and  rapidly  distributed  and  easily  re- 
plenished, facilitate  quick  service,  the  saving  of 
time  of  grocer  and  customer  and  prevent  over- 
buying or  hoarding.  In  a housewife’s  panic  or  an 
actual  shortage  of  supplies  the  package  is  of  im- 
mense help,  promoting  a fair  and  equitable  dis- 
tribution among  customers.  * * * 

Manufacturing  Costs 

Package  sugar  costs  a trifle  more  to  manufac- 
ture than  bulk.  Cartons,  glue,  printing  have  a 


certain  value,  but  the  added  cost  is  remarkably 
small,  and  is  much  less  in  the  sugar  business  than 
in  any  other  line.  This  company  buys  the  card- 
board, cuts,  prints,  glues  and  forms  it  into  car- 
tons so  that  the  cost  is  reduced  to  a minimum, 
and  is  reflected  in  the  low  differentials. 

The  cotton  bag  which  is  used  so  extensively 
in  packaging  sugar  is  useful  in  the  household 
after  serving  its  purpose  as  a container  for 
sugar.  * * * 

Stabilization  of  Business 
Handling  sugars  in  bulk  means  a certain 
amount  of  hoarding  or  over-buying  incident  to 
lack  of  knowledge  of  future  consumption  require- 
ments. Dealers  are  encouraged  to  speculate  if 
sugars  are  sold  in  bulk  rather  than  in  small  pack- 
age units.  If  dealers’  requirements  can  be  met 
by . small  units  over-buying  and  hoarding  will  be 
prevented  and  rapid  movement  of  sugars  from 
refiner  to  consumer  will  be  facilitated.  Stabiliza- 
tion of  buying  promotes  stabilization  of  manufac- 
ture. With  an  even  demand  refiners  can  correctly 
gauge  future  requirements  and  arrange  their  out- 
put to  meet  the  real  demand  rather  than  specu- 
lative market  operations.  * * * 

The  trade  in  many  kinds  of  meats,  cereals,  teas, 
spices,  coffee,  salt,  rice,  soups,  syrups,  and,  in 
fact,  practically  every  staple  food  article  is  now 
very  largely  in  packages.  In  an  address  before 
the  American  Specialty  Manufacturers’  Associa- 
tion, Newman  Hamlink  stated  that  “reduced  to 
a dollars  and  cents  basis  over  75  per  cent  of  the 
groceries  consumed  in  this  country  as  a whole  are 
sold  in  package  form.”  * * * 

Consumer  Benefits  by  Advertising 
The  consumer  is  constantly  kept  informed  as  to 
quality,  grade,  price,  source  and  food  value  by 
the  many  advertising  mediums.  The  best  mod- 
ern advertising  is  not  “puffing,”  but  means  the 
exercise  of  talent  of  the  highest  order  in  making 
known  the  merits  of  various  foods  and  articles 
of  merchandise.  Package  goods  involve  the  use 
of  an  established  trade-mark  whose  value  is  built 
up  by  advertising.  Newspapers,  magazines,  trade 
journals  and  the  myriad  forms  of  publicity  tell 
the  story  of  package  quality.  Most  publications 
owe  their  existence  to  the  revenue  derived  from 
advertising,  and  advertisers  assume  a portion  of 
the  load  incident  to  the  expense  of  the  nation’s 
press,  and  any  expense  undertaken  to  establish 
a good  will  for  trade-mark  goods  means  a reduced 
cost  to  the  consumer  of  the  country’s  publica- 
tions. * * * 
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When  Your  Boy  Comes  Home 


you  will  be  glad  you  gave  the  last  dollar  you  could 
spare  to  keep  him  at  the  front  and  to  keep  him 
happy,  well  clothed  and  well  fed. 

Shredded  Wheat 

paid  its  heavy  toll  for  doing  a restricted  business 
during  the  war  and  it  paid  it  gladly.  It  was  a 
patriotic  privilege.  Shredded  Wheat  Biscuit  is 
the  same  breakfast  cereal  you  have  always  sold — 
clean,  pure,  wholesome  and  nutritious.  It  is  whole 
wheat  and  nothing  but  the  wheat  prepared  in  a 
digestible  form.  It  requires  no  sugar — just  milk 
and  a dash  of  salt. 

Made  only  by 

The  Shredded  Wheat  Company,  Niagara  Falls,  N.  Y. 
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4 here  is  greater  reason  for  vending  food  prod- 
ucts in  package  form  than  other  articles  of  mer- 
chandise. Handkerchiefs,  soaps,  socks  and  a 
thousand  and  one  other  articles  are  so  vended. 
The  argument  for  the  use  of  the  package  for 
food  is  certainly  stronger  than  for  other  articles, 
and  to  abolish  it  must  logically  be  followed  by  the 
elimination  of  the  package  for  other  articles. 

Such  a movement  would  destroy  and  dislocate 
not  only  the  modern  system  of  vending  and  de- 
livery but  that  of  manufacture  and  distribution. 
Factories,  shops,  warehouses  and  stores  are  phys- 
ically equipped  and  arranged  for  the  production, 
handling  and  distribution  of  package  goods.  By 
tremendous  expense  and  by  employment  of  talent 
of  the  highest  order  plants  and  machinery  have 
been  constructed  for  their  production.  To  abolish 
the  present-day  system  would  be  to  enter  upon  a 
policy  fraught  with  incalculable  harm.  Carried 
to  its  logical  conclusion  it  would  infringe  upon 
the  modern  organization  of  business  and  upset 
the  industries  of  the  nation. 


MEN 

The  truest  test  of  civilization  is  not  the  census, 
not  the  size  of  the  cities,  nor  the  crops ; no,  but 
the  kind  of  man  the  country  turns  out.— Emerson. 


FOOD  CONSERVATION  DIGEST 

<1  Practical  suggestions  for 
dealer  and  consumer  co- 
operation with  the  United 
States  Food  Administration. 


HANDLING  BULK  GOODS 


Some  Suggestions  On  How  to  Prevent  the  Small 
Wastes  That  Mean  Big  Losses  in 
the  Grocery  Store 


IT  has  been  brought  to  the  attention  of  the  Food 
Administration  that  there  is  considerable  waste 
in  weighing  and  packing  small  amounts  of  flour 
and  sugar  for  retail  trade. 

The  head  clerk  in  a well-known  retail  grocery 
store  in  Illinois  watched  the  weighing  of  flour 


A Well-Balanced  Window  Display  of  Spices  Which  Brought  Trade 

Here  is  a striking  arrangement  of  spices  the  Dern  Tea  & Coffee  Company,  Colorado  Springs,  Col.,  dis- 
played in  its  main  window.  Joseph  G.  Dern  describes  it  as  follows:  “The  floor  was  covered  with  mixed 

pickling  spices.  We  also  featured  the  vinegar  we  carry.  In  addition  to  the  mixed  spices  we  had  individual 
dishes  of  our  various  other  spices.  Then  placed  effectively  here  and  there  were  peaches,  apples  and  cucum- 
bers, the  latter  in  a few  instances  having  cloves  stuck  in  them.  This  photo  gives  a fair  idea  of  the  window, 
except  that  the  original,  with  its  various  colored  spices,  the  vinegar  bottles,  the  fruit  and  the  cucumbers, 
made  a very  pleasing  color  impression.” 
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“The  Colgate  Plan’’  of  Price  Protec- 
tion Is  Upheld  by  the  U.  S.  Court 

A DECISION  OF  VITAL  IMPORTANCE  TO  ALL  MERCHANTS 

The  United  States  District  Court  has  decided  in  our  favor  the  suit  brought 
against  us  by  the  Attorney  General,  and  the  indictment  has  been  dismissed. 
The  decision  is  a complete  vindication  of  our  policy  of  refusing  to  sell  to  price 
cutters. 

The  vital  question  raised  by  the  suit  is  stated  in  the  opinion  of  the  Court 
to  be  “how  far  one  may  control  and  dispose  of  his  own  property.’’  Answering 
that  question,  the  Court  recognizes  and  affirms  the  right  of  a manufacturer  or 
anyone  else  to  sell  his  goods  or  not,  as  he  pleases. 

The  decision  points  out  that  the  Company  has  no  monopoly  and  that  it  is 
not  even  charged  that  its  prices  are  unreasonable.  It  is  subject  to  the  keenest 
competition  from  other  manufacturers,  which  insures  that  the  re-sale  prices 
which  it  suggests  must  always  be  fair  and  reasonable. 

The  decision  is  particularly  gratifying  to  us  because  this  sales  policy  has 
come  among  the  trade  to  be  identified  with  our  House  as  the  “Colgate  Plan”; 
and  it  was  not  inappropriate  that  it  fell  to  us  to  defend  it  in  the  courts. 

It  was  not  an  agreeable  thing  to  invite  an  indictment  (which  the  Company 
could  have  avoided,  had  it  been  willing  to  abandon  its  effort  to  preserve  fair 
and  reasonable  prices)  or  to  enter  into  a contest,  particularly  at  this  time,  with 
any  department  of  our  Government.  But  we  stood  for  a principle,  and  would 
not  decline  the  issue. 

The  right  of  a manufacturer  to  select  his  own  customers  is  upheld.  The 
idea  is  repudiated  that  a cut-throat  dealer  can  elect  to  use  some  well-known 
article  in  a ruinous  price-cutting  war  upon  his  competitors,  and  can  compel 
the  manufacturer,  against  his  will,  to  keep  him  supplied  with  the  means  of  carry- 
ing on  this  commercial  piracy. 

Yours  very  truly, 


Below  are  extracts  from  the  decision  of  Judge  Waddill: 


“ Pric!e  cutting  would  almost 
inevitably  result  in  reducing 
the  defendant’s  business,  in  a 
given  community,  to  only 
those  engaged  in  that  prac- 
tide,  and  deprive  it  of  the 
patronage  of  the  great  body  of 
wholesalers  and  retailers  en- 
gaged in  what  they  believed 
to  be  a fair  and  legitimate  con- 
duct of  their  business.” 


” What  the  public  is 
interested  in  is  that 
only  reasonable  and 
fair  prices  shall  be 
charged  for  what  it 
buys,  and  it  is  not 
claimed  that  the  de- 
fendant ’s  manner  of 
conducting  its  busi- 
ness has  otherwise 
resulted.  ” 


“It  cannot  be  said 
that  the  defendant  has 
no  interest  in  the 
prices  at  which  its 
goods  shall  be  sold. 
On  the  contrary,  it  had 
a vital  interest,  in  so 
far  as  cutting  the 
same  would  tend  to 
demoralize  the  trade.  ” 
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and  sugar,  and  found  that  in  one  month  forty- 
two  pounds  were  wasted. 

The  thoughtful  intelligence  of  this  retail  clerk 
resulted  in  the  adoption  of  the  following  rules 
for  handling  flour  and  sugar  in  that  store.  The 
plan  that  saved  in  one  store  is  worth  following 
in  all. 

See  that  your  clerks  observe  the  following  pre- 
cautions : 

1.  In  weighing  sugar  or  flour  place  a clean 
sheet  of  paper  over  the  surface  on  which  the 
transferring  is  done.  If  any  is  spilled  it  will  then 
be  possible  to  use  it. 

2.  The  scoop  should  be  clean  and  the  right 
size  to  fit  well  into  the  bag.  This  does  away  with 
the  dropping  of  small  particles  down  into  the 
folds  of  the  bag. 

3.  Weigh  carefully;  balance  your  scales  every 
morning,  Even  a fraction  of  an  ounce  over- 
weight means  a loss. 

4.  Have  the  paper  bag  the  right  size  for  the 
amount  of  flour  or  sugar  put  up. 

5.  If  the  commodity  is  weighed  from  the  bin, 
see  that  the  scoop  is  put  back  carefully  so  that  no 
sugar  or  flour  is  scattered. 

6.  In  emptying  a hundred-pound  sack  of 
sugar  into  smaller  bags  or  a bin  the  bags  should 
be  turned  inside  out  and  carefully  shaken  over 
the  receptacle. 

7.  Flour  sacks  should  be  turned  inside  out  in 
the  same  manner.  Care  should  be  taken  to  shake 
as  much  of  the  flour  from  the  sack  as  possible. 
Your  attention  is  called  to  the  paper  sacks  con- 
taining 24^4  pounds.  Less  flour  sifts  through 
and  clings  to  this  variety  of  sack. 

WHAT  IS  “PEP”? 

It's  the  thing  which  makes  the  lambs  gambol 
with  glee,  the  colts  prance  with  joy,  the  calves 
throw  up  their  tails  and  run  like  fury,  the  birds 
sing  in  split-throat  notes,  the  frogs  croak  upon 
the  creek  bank,  the  insects  buzz  and  hum  in  the 
air,  the  milkman  whistle  as  he  jogs  along,  the 
blacksmith  laughingly  beat  the  iron  into  shape,  the 
plowman  urge  his  horses  with  a “Gee-up,  there!” 
the  engineer  wave  a kiss  to  his  sweetheart  as  he 
throws  open  the  throttle,  the  woodman  smilingly 
plunge  his  ax  into  the  giant  tree,  the  banker  and 


merchant  rush  to  their  work  with  a cheery 
“bye-bye,’’  the  mechanic  and  laborer  fairly  dance 
to  their  jobs,  the  soldier  “gx>  over,  the  top”  with 
clinched  jaws  and  courage  that  knows  no  fear, 
the  salesman  hie  to  his  calls  with  shoulders 
squared,  pride  in  his  heart  and  nerves  a-tingle 
with  anticipation  of  new  success. 

Oh,  “pep”  is  anything  that  puts  happiness  in 
the  heart,  energy  in  the  body,  determination  in 
the  soul,  and  invincible  courage  in  the  will. — The 
“N.  C.  R.” 


BUILDING  UP  A FISH  TRADE 


A Suggestion  for  Making  a Window  Display  of 
Sardines,  Salmon,  Tuna  Fish,  Etc., 
Which  Will  Bring  Business 

By  W.  B.  Stoddard 

Brooklyn,  N.  Y. 

/^\NE  of  the  leading  magazines  on  advertising 
published  this  pertinent  paragraph  some  time 

ago  : 

ADVERTISING  MIGHT  HELP  THIS  SITUATION 

Many  dealers  have  tried  to  build  up  a trade  in  fish,  but 
have  failed  because  customers  have  not  supported  them. 
The  average  housewife  is  familiar  with  only  three  or  four 
kinds  of  fish — and  those  the  most  expensive.  Meanwhile 
our  oceans,  lakes  and  rivers  are  full  of  neglected  varieties 
which  would  furnish  cheap,  wholesome  food  if  people  only 
knew  about  them  and  dealers  carried  them  in  stock. 

Isn’t  there  much  food  for  thought  in  the  above 
statement?  Dealers  do  complain  of  the  apathy 
of  the  public  toward  fish.  It  is  because  they  have 
not  been  approached  in  the  right  manner  to  arouse 
their  interest  in  this  food.  If  all  merchants  would 
go  after  the  fish  trade  as  did  Jevne,  one  of  the 
leading  grocers  of  Los  Angeles,  Cal.,  there  would 
be  little  complaint  that  the  public  did  not  respond. 

The  fish  window  they  inst?lled  called  attention 
to  the  many  appetizing  ways  in  which  sardines 
could  be  used.  The  same  setting  could  be  used 
with  equal  effect  to  advertise  salmon  or  tuna. 
They  called  their  display  “The  Sardine  Lunch- 
eon.” The  floor  was  covered  with  an  Indian  rug, 
and  several  vases  of  Indian  pottery  held  ferns  and 
palms.  Of  course,  the  background  is  a secondary 
consideration,  yet  the  more  artistic  it  is  the  more 
people  it  will  attract.  The  one  used  by  this  firm 
consisted  of  fish  nets,  in  the  meshes  of  which  were 


Empire  Hardware  Company 


Butchers’  STORE  FURNISHINGS  KSk-t. 

SCALES,  CANISTERS,  SHOW  CASES,  REFRIGERATORS,  Etc. 
ELECTRIC  COFFEE  MILLS 


85  Warren  SI.  Bet™S' New  York  City 
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To  The  Trade. 


Uncle  Sam  Must  Help  Feed  the  World! 

Sauer’s  Big  advertising  campaign  in  national  magazines  and  newspapers  is 
on  the  one  theme  of  educating  the  housewives  of  the  country  in  conservation  of 
food — showing  them  how  to  make  foods  more  appetizing  and  palatable  by  the 
use  of  Sauer’s  Flavoring  Extracts. 


Our  service  Flag  carries  32  Stars -Including  one  for  the  son,  and 
two  for  the  nephews  of  our  Prest.  and  one  for  the  son  of  our  Sec'y. 


This  advertising  has  appeared  and  will  appear  in  the  following  national  magazines  and 

wcrvQnprQ  • 


newspapers 

The  Ladies’  Home  Journal 
The  Literary  Digest 
The  Forecast  Magazine 
Illustrated  Sunday  Magazine 


The  Delineator 
Good  Housekeeping 
Pictorial  Review 
Progressive  Farmer 


The  Boston  Post 
San  Francisco  Chronicle 
The  New  York  Globe 
Los  Angeles  Herald 


and  various  other  local  newspapers,  trade  journals,  etc. — in  all,  over  one  hundred  publications- 


SAUER’S  PURE  FLAVORING  EXTRACTS 

are  winners  of  seventeen  highest  awards  at  various  American  and  European  Expositions  for 

PURITY,  STRENGTH  and  FINE  FLAVOR 

largest  selling  brand  in  the  united  states 

The  women  of  the  country  are  co-operating  with  the  Food  Administration,  as  evidenced  by 
the  fact  that  we  have  distributed  more  than  125,000  of  our  recipe  books — "Table  Treats,” 
largely  on  direct  requests. 

In  order  for  you  to  reap  the  full  benefit  of  this  advertising  and  take  care  of  the  increased  de- 
mand for  Sauer’s  Extracts,  go  over  your  stock  and  if  you  haven’t  a full  assortment  of  32 
flavors  and  7 colors  on  hand,  order  from  your  jobber  today. 


■ THE  c.  F.  SAUER  COMPANY,  Richmond,  Va.  ■ 

V ■ — ■ f 
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seen  many  paper  fish,  life  size  and  colored.  The 
chairs  were  of  rustic  design,  suggesting  that  the 
meal  was  held  on  the  porch  or  in  a breakfast 
room.  In  either  corner  were  piles  of  canned  sar- 
dines, arranged  pyramid  fashion.  The  table  was 
covered  with  a green  cloth,  over  which  was  draped 
a fishnet  of  white  cord,  and  was  set  completely 
for  a lunch.  But  what  attracted  the  most  atten- 
tion were  the  viands  themselves,  a typewritten 
menu,  set  in  a rack,  enumerating  each,  as  follows : 

Sardine  Cocktail 
Sardine  Gelatine  Salad 
Relish 

Sardine  Loaf  with  White  Sauce 
Baked  Potatoes  with  Potato  Sardine  Stuffing 
Rolls,  Crackers  and  Cheese 
Tea 

Bon-Bons  in  the  shape  of  little  fish 
The  sardine  cocktail  was  in  glasses,  with  tomato 
sauce  in  the  center  and  a slice  of  lemon  on  the 
rim  of  the  glass.  The  gelatine  salad  was  moulded 
and  served  on  lettuce  leaves.  The  sardine  loaf 
was  made  like  a veal  loaf,  temptingly  browned, 
the  white  sauce  being  placed  in  a separate  dish. 
The  potatoes  were  baked  in  their  jackets,  a slit 
cut  in  the  side,  a portion  of  the  contents  removed, 
mixed  with  minced  sardine  and  returned  to  the 
potato  skins.  Crackers  and  cheese  were  served 
on  little  individual  plates,  and  a silver  bon-bon 
dish  held  candy  to  counteract  the  monotony  of  the 
fish  viands.  There  was  a green  teapot  and  half  a 
dozen  cups  and  saucers  placed  at  the  right  hand 
of  the  hostess’  plate,  and  the  seat  cards  were  in 
fish  shape  with  the  name  of  the  guest  in  gold 
letters. 

Such  a window  would  appeal  equally  to  a 
hostess  in  search  of  a novel  menu  or  a busy  house- 
wife desiring  a change  of  eatables,  as,  of  course, 
any  one  of  the  sardine  dishes  could  be  prepared 
without  attempting  the  entire  collection.  The 
novelty  of  the  window  would  attract  the  attention 
of  every  passerby,  and  the  publicity  given  would 


more  than  compensate  for  the  time  and  labor 
involved  in  staging  such  a display.  Another  win- 
dow, staged  by  the  same  firm,  featured  the  many 
meat  substitutes  kept  in  stock.  Scattered  through- 
out the  window  were  pyramids  of  canned  fish, 
lentils,  beans,  oysters  and  vegetable  soups  of  va- 
rious sorts.  Each  had  a price  tag  attached,  and 
printed  on  little  cards  were  recipes  for  a number 
of  dainty  dishes  that  could  be  made  from  these 
goods. 


YOURSELF 


It  is  in  Your  Own  Hands  Whether  Success  or 
Failure  Shall  Be  Your  Por- 
tion in  Life* 


By  Dr.  Frank  Crane 
New  York 

OUR  greatest  enemy  is  yourself. 

The  only  person  who  can  drag  you'  down 
into  drunkenness,  thievery  or  uncleanliness  is 
yourself. 

It  is  the  fashion  to  talk  much  maudlin  self-pity, 
and  to  blame  environment,  heredity,  temperament, 
fate  and  your  fellow  creatures  for  the  evils  that 
happen  to  you. 

No  real  calamity  ever  crushed  you  that  did  not 
enter  the  door  you  unlocked  yourself. 

All  hell  could  not  make  you  despair,  except 
yourself  joined  in. 

Every  stone  in  the  edifice  of  your  character  was 
laid  by  your  own  hands. 

Fate,  malicious  people,  and  other  factors  can 
threaten,  hurt  and  wound  you ; nothing  and  no- 
body can  put  you  down  but  yourself. 

You  are  your  greatest  enemy  if  you  are  a 
coward  ; but  if  you  are  brave  you  are  your  greatest 
friend. 

* Copyright  by  the  Associated  Newspapers. 


SWaifirnylerib  COFFEE 

Has  Come  Back  From  the  WAR 

Where  it  has  been  doing  its  Duty  in  the  Trenches 

Jobbers  will  be  ready  to  supply  you  about  the  time  you  receive  this  copy  of 

The  Tea  and  Coffee  Trade  Journal. 

G.  WASHINGTON’S  REFINED  COFFEE  has  been  at  DfIV  ...  “ c 
the  front  since  1914.  BUY  W.  o.  0. 
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Make  every  ounce 
of  Sugar  Count 

Many  paper  bags  of  sugar  break  while  being  wrapped 
or  in  delivery.  Many  pounds  of  sugar  are  thus  wasted. 


‘ftofflin0 


Package 

Sugars 


will  save  this  loss.  No  broken  paper  bags.  No  spilled 
sugar.  No  wrapping.  No  lost  weight.  Sturdy  cartons 
and  cotton  bags  weighed  and  wrapped  by  machine  in 
the  refinery — ready  to  put  into  customers’  hands. 


American  Sugar  Refining  Company 

“Sweeten  it  with  Domino ” 


Rows  and  rows  of  Yuban  packages  are  continually  going 
on  to  the  shelves  of  thousands  of  grocery  stores. 

At  once  off  they  go  into  the  hands  of  hundreds  of  thousands 
of  customers. 

These  quickly  moving  packages  tell  the  story  of  the  demand 
for  Yuban. 

You  will  find  that  Yuban  repeats  as  no  other  coffee  does. 

ARBUCKLE  BROTHERS 

Yuban  Coffee  Department 
NEW  YORK  PITTSBURG  CHICAGO 
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The  one  unquenchable  light  is  the  human  soul — 
the  one  unconquerable  force. 

Only  when  you  love  yourself  rationally  are  you 
qualified  to  love  others  helpfully. 

Only  when  you  revere  yourself  and  fear  your- 
self are  you  capable  of  reverence  and  fear  toward 
God. 

The  world  is  but  a mirror  of  yourself.  Keep 
clean  and  you  see  clean  men  and  women  every- 
where. Be  careful,  and  all  mankind  smiles.  Be 
unafraid  of  events  and  men,  and  the  stars  in  their 
courses  will  fight  for  you. 

Let  all  the  world  despise  you — it  makes  no 
matter  as  long  as  you  do  not  despise  yourself. 

Whatever  the  past  may  have  been,  begin  now 
to  stand  for  yourself  that  you  know  you  are, 
away  in  the  deep  recesses  of  your  heart. 

Stand ; yield  not  an  inch ; be  faithful  to  your- 
self ; and  from  this  moment  things  shall  take  a 
turn. 

If  you  are  out  of  a particular  article  asked  for 
by  a customer,  and  nothing  else  in  stpek  will 
answer  the  purpose,  either  try  and  get  what  the 
customer  wants  or  direct  the  customer  where  it 
can  be  purchased.  You  may  lose  a sale  to  a com- 
petitor, but  you  will  win  a friend  for  the  store 
and  yourself'.  The  curt  “Haven’t  got  it”  is  too 
often  heard. 


1919 

1919  is  my  Oyster. 

1919  is  the  Golden  Now. 

1919  shall  Beat  1918  at  every  Point. 

1919  Means  a new  Set  of  Opportunities. 

1919  will  Look  as  Good  to  me  as  I make  it 
Look.  • 

1919  will  not  he  a Fairy  Godmother  to  any 
Lazy  Man. 

1919  failing  to  better  1918  Means  that  I have 
Failed. 

1919  will  be  a Good  Year  only  if  we  Make  Good 
while  it  Lasts. 

1919  will  soon  be  “Last  Year,”  Will  it  be 
worth  bragging  about? 

1919  will  find  Lazy  men  getting  Lazier ; 
Hustlers  hustling  Harder. 

1919  New  Leaves  turned  over  will  Blow  Back 
if  we  Put  Nothing  on  them. 

1919  may  be  Your  Best  Year,  but  you  cannot 
Wish  it  into  that  position. 

1919  will  have  no  Prizes  for  the  man  who  was 
Satisfield  with  his  1918  Record. 

1919  will  be  a Fools’  Paradise  for  you  if  you 
Leave  it  to  Take  Care  of  itself. 

1919  Offers  the  Peace  we  have  Wanted,  but  it 
will  not  Help  the  Man  Who  Thinks  only  of  Peace. 

Frank  Farrington. 


MAI*  FROM  SUGAR-CANE 


To  Avoid  Waste 

In  these  days  of  conservation  avoid 
all  bulk  sugar  waste  and  loss  by 
using 

Franklin  Package  Sugars 

They  save  spillage,  labor,  paper 
bags  and  twine. 

The  Franklin  Sugar  Refining  Company 

PHILADELPHIA 

“A  Franklin  Cane  Sugar  for  every  use ” 
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COFFEE  ROASTERS  AND  GUESTS  AT  THE  ANNUAL 


THE  COFFEE  TRADE  IN  CONVENTION 

<1  This  is  the  story  of  the  eighth  annual  meeting  of  the  National  Coffee 
Roasters’  Association,  held  at  Cleveland  December  5-6.  It  was  called 
primarily  to  consider  the  present  acute  coffee  situation.  Part  of  the 
sessions  were  given  over  to  a combined  meeting  of  the  green  and  roasted 
interests.  A resolution  was  adopted  requesting  the  removal  of  coffee 
trading  restrictions 


' | 'HE  eighth  annual  convention  of  the  National 
I Coffee  Roasters’  Association,  held  at  the 
Hotel  Winton,  Cleveland,  December  5-6,  was  in 
many  respects  totally  unlike  any  previous  meeting 
of  this  organization.  It  was  in  reality  a combined 
convention  of  the  coffee  trade  of  the  United 
States,  including  the  green  coffee  interests  and 
non-member  roasters. 


The  original  date  for  this  year’s  meeting  was 
set  for  November  13-14,  and  a comprehensive  pro- 
gramme had  been  outlined  by  C.  W.  Brand,  chair- 
man of  the  convention  committee.  The  influenza 
epidemic, , however,  caused  an  indefinite  postpone- 
ment, and  there  was  some  talk  of  carrying  the 
convention  over  until  spring. 

Meantime  the  coffee  situation  became  acute,  and 
late  in  November  the  executive  committee  de- 
cided to  name  December  5-6  as  the  convention 
date  and  to  invite  the  entire  coffee  trade  to  par- 


ticipate. There  were  only  ten  days  in  which  to 
work  out  the  details  of  the  meeting. 

Considering  the  short  notice  the  attendance  was 
surprisingly  good.  There  were  15 1 present;  of 
these  85  represented  member  firms,  22  were  green 
coffee  men  and  the  balance  non-member  roasters, 
machinery  and  supply  men.  The  original  plan 
contemplated  a large  number  of  exhibits  of  ma- 


chinery, containers,  etc.,  but  under  the  circum- 
stances this  feature  had  to  be  postponed  until 
next  year,  when  it  is  expected  that  the  exhibit  idea 
will  be  carried  out  on  a large  scale. 

No  regular  programme  was  followed.  There 
were  but  two  set  papers,  and  the  meeting  was 
largely  taken  up  with  a discussion  of  the  coffee 
situation,  participated  in  by  both  roasters  and 
green  coffee  men.  In  consequence  of  President 
Casanas’  rapid  fire  methods  as  a presiding  officer 
the  meeting  proceeded  with  snap  and  dash,  there 


THE  CONVENTION  IN  A NUTSHELL 


Place  of  1919  Meeting,  Probably  Atlantic  City,  N.  J. 


NEW  OFFICERS  ELECTED 

President,  Carl  W.  Brand,  Cleveland 

First  Vice-President,  Robert  M.  Forbes,  St.  Louis;  Second  Vice-President,  J.  A.  Folger, 
San  Francisco;  Treasurer,  Lewis  Sherman,  Milwaukee.  Directors:  William 

Fisher,  St.  Louis,  succeeding  Julius  ] . Schotten ; Thomas  J.  Webb,  Chicago,  suc- 
ceeding Charles  Lewis,  Ross  W.  Weir,  New  York,  succeeding  Frank  C.  Russell; 
A.  J.  Dannemiller,  New  York,  succeeding  J.  A.  Folger;  C.  G.  Burgess,  Boston,  to 
fill  the  unexpired  term  of  Carl  W.  Brand. 


SALIENT  FEATURES 

1.  Decision  to  double  the  annual  dues, 
thus  providing  for  the  employment  of  a 
secretary-manager  and  the  establishment  of 
a permanent  headquarters. 

2.  Decision  to  organize  a spice  grinders’ 
section. 

3.  The  passing  of  a resolution  intended 


OF  THE  CONVENTION 

primarily  to  influence  public  opinion,  which 
requested  the  Government  to  remove  all 
restrictions  on  coffee  trading. 

4.  For  the  first  time  in  the  history  of  the 
trade  the  roasted  and  green  coffee  interests 
of  the  United  States  met  in  joint  meeting. 

5.  A lively  discussion  of  the  Food  Ad- 
ministration’s Coffee  Regulations. 
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ASSOCIATION  OFFICIALS  IN  ATTENDANCE  AT  THE  MEETING 


being  few  dull  moments.  Much  routine  matter 
was  eliminated  and  all  the  business  of  the  con- 
vention was  transacted  at  three  sessions,  the  meet- 
ing adjourning  at  about  1 o’clock  on  the  afternoon 
of  the  second  day. 

A resolution  was  passed  in  protest  against  the 
continuance  of  the  restrictions  on  coffee  trading, 
and  while  considerable  difference  of  opinion  de- 
veloped as  to  its  wording,  those  present  agreed 
that  the  restrictions  were  no  longer  necessary,  if 
they  ever  were,  and  constituted  a real  menace  to 
the  coffee  business.  A copy  of  the  resolution  was 
forwarded  to  the  Food  Administration,  and  copies 
were  also  sent  to  various  news  gathering  organ- 
izations, in  an  attempt  to  enlist  public  opinion. 
Washington  replied  that  the  rules  could  not  be 
changed. 

Salient  Features  of  the  Meeting 

The  outstanding  developments  of  the  meeting 
were  the  decision  to  double  the  membership  dues 
and  the  creation  of  a spice  grinders’  sectiQn.  It 
is  believed  that  the  increased  dues  will  materially 
broaden  the  scope  of  the  association,  permit- 
ting of  employment  of  a high-grade  secretary- 
manager  and  the  establishment  of  a permanent 
headquarters.  A similar  resolution  was  passed  at 
last  year’s  meeting,  the  advance  to  be  50  per  cent, 
but  it  was  found  that  this  increase  would  pro- 
duce insufficient  funds. 

In  referring  to  the  plans  for  a secretary-man- 
ager, President  Casanas  explained  that  there  was 
.110  thought  of  dispensing  with  the  services  of 
Secretary  George  W.  Toms,  who  has  worked 
faithfully  for  the  organization  but  whose  physical 
condition  does  not  permit  him  to  travel  about  the 
country, 


The  spice  grinders’  section  was  created  as  the 
result  of  a last  minute  motion  made  by  J.  W'. 
Koehrman,  of  the  Woolson  Spice  Company,  who 
explained  that  the  recent  attempt  to  organize  a 
grinders’  unit  to  be  affiliated  with  the  American 
Spice  Trade  Association  was  not  making  satisfac- 
tory progress.  During  the  discussion  it  developed 
that  a goodly  percentage  of  those  present  were 
spice  grinders,  and  the  motion  was  readily  passed, 
thereby  adding  to  the  revenue  of  the  association 
and  increasing  its  scope. 

Another  interesting  feature  of  the  meeting  was 
the  fact  that  for  the  first  time  in  the  history  of 
the  trade  the  green  and  roasted  coffee  interests 
united  in  a common  cause.  Some  believe  this 
presages  the  organization  of  the  green  coffee 
trade  as  a section  of  the  roasters’  association,  al- 
though this  much  discussed  move  was  not  taken 
up. 

Still  another  interesting  phase  was  the  evi- 
dence of  a changing  attitude  toward  “star  cham- 
ber” methods.  In  his  annual  address  President 
Casanas  recommended  that  the  trade  press  be 
admitted  to  all  sessions.  Chairman  Brand  was 
apparently  of  the  same  mind,  and  both  of  these 
men  showed  the  press  representatives  every  con- 
sideration. 

President  Casanas  was  warmly  commended  for 
his  able  administration  and  untiring  efforts  and 
was  asked  to  serve  another  year.  He  explained 
that  he  was  obliged  to  decline  renomination,  as 
he  could  not  afford  the  time  required  by  the 
office.  Carl  W.  Brand,  of  the  Widlar  Company, 
Cleveland,  was  elected  president  for  the  coming 
year.  Mr.  Brand  is  a young,  aggressive  and  an 
able  executive,  and  big  things  are  expected  of 
him. 
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Running  Story  of  the  Important  Happenings  at 
the  Convention,  Including  the  Discussion  of 
the  Government  ^Coffee  Regulations 

AFTER  the  invocation  by  the  Rev.  Dr.  William 
C.  Stuchell,  President  Casanas  presented  his 
annual  report,  during  the  course  of  which 
he  made  brief  reference  to  the  many  problems 
that  had  arisen  during  the  year,  and  of  his  work 
in  conjunction  with  the  Food  Administration  and 
other  Government  agencies,  all  of  these  activities 
being  covered  in  thirty  association  bulletins.  He 
thanked  the  officers  for  their  co-operation  and 
commented  upon  the  faithful  and  valuable  ser- 
vices of  Secretary  George  W.  Toms.  He  made 
two  recommendations,  one  that  the  association 
dues  be  doubled  and  the  other  that  the  trade  press 
be  admitted  to  all  convention  sessions.  M.  H. 
Gasser  next  presented  his  report  as  treasurer.  He 
showed  a balance  on  hand  of  $1,383.31  on  Decem- 
ber 6,  1918.  In  addition  there  was  a balance  of 
$475  credited  to  the  advertising  fund. 

President  Casanas  read  Secretary  Toms’  re- 
port, which  showed  that  at  the  close  of  the  1917 
convention  the  association  had  208  members,  and 
that  18  had  been  added  since  then  and  four  lost, 
a net  gain  of  14,  making  a total  of  222  members. 
Six  were  added  at  the  recent  convention,  making 
228  at  the  present  time. 

Chairman  Casanas  announced  the  appointment 
of  the  following  committees : Nominating,  Chas. 

Lewis,  Cincinnati,  chairman ; Albro  Blodgett, 
Toledo;  Willibald  Hoffman.  Milwaukee;  J.  M. 
McFadden,  Dubuque,  la. ; W.  T.  Morley,  Wor- 
cester; Robert  Meyer,  St.  Louis;  T.  P.  H inch- 
man,  Chicago;  S.  A.  Schonbrunn,  New  York; 
Frank  Ennis,  Kansas  City;  G.  A.  Andreson, 
Duluth;  E.  G.  Beeson,  Detroit;  Lewis  Sherman, 
Milwaukee;  Eugene  Halligan,  Davenport;  C.  H. 
Buker,  Boston ; Robert  M.  Forbes.  St.  Louis ; O 
Remmer,  Chicago. 

Resolutions  committee,  Felix  Coste,  St.  Louis, 
chairman;  J.  W.  Koehrman,  Toledo;  O.  C.  Knell, 
Milwaukee ; R.  W.  McCreery,  Marshalltown,  la. ; 
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A.  S.  Brasen,  Chicago;  T.  O.  Budenbach,  New 
York;  F.  P.  Simme,  Duluth;  H.  Delafield.  Chi- 
cago; W'.  N.  Gates,  Indianapolis;  F.  J.  Ach,  Day- 
ton;  F.  S.  Harmon,  Cleveland;  Lewis  Sherman, 
Milwaukee;  H.  R.  Culkin,  Keokuk,  la.;  C.  H. 
Buker,  Boston ; G.  H.  Petring,  St.  Louis. 

In  the  course  of  his  legislative  committee  report, 
Thomas  J.  Webb,  Chicago,  said:  “I  desire  to 

emphasize  the  fact  that  if  ever  there  was  a time 
in  the  history  of  our  affairs  when  we  should  be 
organized  it  is  now,  and  as  we  proceed  through 
the  reconstruction  period  it  will  be  even  more  es- 
sential to  act  in  harmony.”  Mr.  Webb  referred 
to  the  committee’s  successful  efforts  to  establish 
coffee  as  an  essential  food  product,  and  as  such 
entitled  to  Government  ruling.  He  stated  that  the 
committee  is  giving  thought  to  the  possibility  of  a 
coffee  tax  being  applied,  as  it  has  been  frequently 
discussed  at  Washington.  He  said  that  the  com- 
mittee has  so  far  been  successful  in  creating  senti- 
ment against  it. 

F.  J.  Ach,  Dayton,  chairman  of  the  committee 
appointed  at  the  recent  convention  to  take  steps  to 
improve  the  army’s  cup  of  coffee,  was  asked  to 
read  his  report.  He  suggested  that  it  be  read  by 
Edward  Aborn,  New  York,  who  had  done  all  the 
active  work.  Before  reading  his  report,  which  is 
printed  in  another  column,  Mr.  Aborn  explained 
that  he  had  deemed  it  best  to  act  in  a consulting 
capacity  with  the  Administration  officers,  and 
that  while  he  was  not  at  liberty  to  speak  of  the 
progress  made,  he  was  hopeful  that  the  com- 
mittee’s recommendations  would  be  adopted.  He 
complimented  E.  H.  Holbrook,  the  Government’s 
coffee  buyer,  for  his  efforts  to  improve  the  army 
coffee  and  for  his  co-operation  with  the  com- 
mittee. 

At  that  point  Chairman  Casanas  told  of  the 
events  leading  up  to  the  calling  of  the  joint  meet- 
ing, and  stated  that  the  coffee  business  never  faced 
a more  serious  situation.  He  urged  that  the  prob- 
lem be  handled  so  as  to  place  the  trade  in  the 
proper  light  before  the  consumers.  He  then  an- 
nounced a recess  of  the  regular  convention  pro- 
ceedings until  10:30  the  next  morning,  and  the 
opening  of  a joint  meeting  for  the  discussion  of  the 
coffee  situation.  Mr.  Casanas  deemed  it  inadvis- 
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able  for  him  to  act  as  chairman  of  the  general 
meeting,  and  F.  J.  Ach  was  nominated. 

Charles  Lewis,  Cincinnati,  moved  that  the  chair 
appoint  a standing  committee  of  nine,  including 
the  chairman  of  the  meeting,  and  representing  the 
green  and  roasted  coffee  interests,  to  prepare  a set 
of  resolutions  and  to  take  such  other  action  in 
connection  with  the  resolutions  as  might  be  neces- 
sary. 

Ross  W.  Weir  suggested  that  the  committee 
consist  of  six  roasters  and  three  green  coffee  men, 
and  the  motion  was  carried.  The  committee  is 
as  follows:  Ross  W.  Weir,  New  York;  Charles 

Lewis,  Cincinnati;  B.  C.  Casanas,  New  Orleans; 
Chris  Arndt,  New  York;  L.  D.  McDowell,  Chi- 
cago ; Robert  M.  Forbes,  St.  Louis ; Oscar  Rem- 
mer,  Chicago;  L.  N.  Goll,  New  Orleans,  and  F.  J. 
Ach,  Dayton,  chairman  to  serve  ex-officio. 

Afternoon  Session 

At  the  afternoon  session  the  joint  trade  com- 
mittee submitted  its  resolution,  which  precipitated 
a lively  discussion.  The  resolution  was  read  by 
Ross  W.  Weir,  and  adopted  paragraph  by  para- 
graph. The  first  and  fifth  paragraphs  occasioned 
the  most  comment.  The  portion  of  the  first  para- 
graph which  was  questioned  was  worded  as  fol- 
lows : “The  coffee  trade  of  the  United  States,  in 
meeting  assembled  at  the  city  of  Cleveland,  De- 
cember 5,  1918,  notes  with  extreme  concern  the 
increasing  gravity  of  the  situation  entailed  by  the 
short  supply  of  coffee  in  the  United  States.  This 
in  the  face  of  the  largest  accumulation  of  stocks 
in  the  producing  countries  ever  known.'’ 

A.  S.  Brasen,  Chicago,  questioned  whether 
stocks  are  the  largest  ever  known.  Mr.  Weir 
answered  that  those  in  Brazil  are  greater  than 
ever  before. 

The  chairman  remarked  that  it  would  be  wise 
to  leave  out  anything  which  might  be  taken  as 
an  implied  criticism  of  any  one  country,  and  that 
it  was  the  thought  that  the  aggregate  stocks  of 
green  coffee  in  the  producing  countries  are  greater 
than  ever. 

In  urging  a thorough  discussion  of  the  resolu- 
tion, Chairman  Ach  reminded  those  present  that 


they  were  going  to  approach  a source  never  before 
appealed  to  by  the  coffee  trade  as  a whole — the 
great  consuming  public.  In  other  words,  he  ex- 
plained, it  was  proposed  to  create  pTiblic  opinion. 

One  member  suggested  that  while  on  the  sub- 
ject of  stocks  in  the  producing  countries  it  might 
be  well  to  touch  upon  stocks  in  other  countries, 
as  they  might  be  larger. 

Mr.  Weir  remarked  that  the  paragraph  was 
written  with  Brazil  principally  in  mind,  because 
the  stocks  of  that  country  are  80  per  cent  of  the 
whole  supply  of  the  world. 

L.  N.  (Boll,  New  Orleans,  thought  it  was  safe  to 
say  that  Brazil  had  the  largest  stock  on  record, 
but  the  paragraph  was  finally  allowed  to  stand  as 
read. 

The  second,  third  and  fourth  paragraphs  were 
approved  as  read. 

It  was  the  fifth  section  of  the  resolution  that 
caused  the  most  discussion  and  brought  out  some 
particularly  interesting  viewpoints.  This  para- 
graph read  originally  as  follows : “The  continu- 

ance of  these  restrictions,  which  have  utterly 
failed  in  their  purpose,  and  are  jeopardizing  the 
very  existence  of  the  coffee  industry  of  the  United 
States,  give  the  foreign  producer  the  sole  benefit 
in  the  extreme  advances  that  have  already  oc- 
curred.” 

The  bone  of  contention  was  the  phrase  “which 
have  utterly  failed  in  their  purpose.” 

R.  W.  McCreery,  Marshalltown,  la. ; E.  G. 
Beeson,  Detroit;  S.  H.  Holstad,  Minneapolis; 
Thomas  J.  Webb,  Chicago ; W.  T.  Morley,  Wor- 
cester, Mass.;  Carl  W.  Brand,  Cleveland;  E.  H. 
Wetherbee,  St.  Paul,  and  S.  A.  Reibel,  New  York, 
were  of  the  opinion  that  this  phrase  should  be 
modified. 

F.  J.  Ach,  Dayton;  Ross  W.  Weir,  New  York; 
W.  Hoffman,  Milwaukee;  W.  N.  Gates,  Indian- 
apolis, and  Charles  Lewis,  Cincinnati,  were  among 
those  who  believed  that  the  circumstances  justified 
the  language  used. 

The  principal  objection  offered  against  the  use 
of  the  phrase  as  submitted  was  that  it  was  not  fair 
to  the  officials  of  the  Food  Administration  and 
would  only  antagonize  them.  Those  opposed  to 
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any  change  in  the  paragraph  claimed  that  the  time 
for  soft  words  had  passed. 

After  the  reading  of  the  paragraph  Mr. 
McCreery  said:  “I  think  that  is  very  strong 

language,  and  that  it  can  he  said  in  another  way 
and  accomplish  the  same  thing  without  belittling 
the  Food  Administration.” 

In  reply  Mr.  Ach  said : “Mr.  McCreery  may 

he  entirely  right,  but  I think  the  point  he  raises 
calls  for  a little  information.  This  is  not  the  first 
effort  that  has  been  made  to  correct  this  situation. 
There  have  been  a good  many  concerns,  individu- 
als and  groups  of  individuals  who  have  tried.  As 
Mr.  Casanas  pointed  out  in  his  report  this  morn- 
ing, it  has  happened  in  the  National  Coffee  Roast- 
ers’ Association,  and  there  is  evidently  no  in- 
clination on  the  part  of  the  Food  Administration 
to  modify  its  dictum.  Their  fundamental  idea 
was  that  trading  in  coffee  had  to  be  based  upon 
cost  and  not  upon  the  market  and  replacement 
cost.  I think  if  Mr.  McCreery  had  been  down  to 
Washington,  as  some  of  these  others  have  been, 
and  had  the  opportunity  to  appraise  the  attitude 
of  the  Food  Administration,  he  might  agree  that 
the  time  for  trying  to  catch  flies  with  molasses 
had  gone  by.” 

During  the  discussion  it  was  stated  that  the 
frosts  in  Brazil  had  somewhat  nullified  the  efforts 
of  the  Government  to  keep  coffee  prices  down. 
Some  claimed  prices  to  consumers  had  been  held 
down  in  spite  of  frost  and  limited  stocks. 

Mr.  Weir  stated  that  it  seemed  immaterial  why 
the  restrictions  were  imposed  or  why  they  con- 
tinued. “If  we  don’t  want  them  to  continue,”  he 
said,  “then  the  strongest  argument  is  none  too 
good  for  our  purpose.” 

A Delegate:  “I  consider  that  a statement  of 

absolute  fact.  If  you  want  to  drive  a nail  you 
must  hit  it  on  the  head.  It  was  the  coffee  depart- 
ment of  the  Food  Administration  that  placed  the 
restrictions.  If  we  want  them  removed  we  must 
go  to  the  head  to  get  the  proper  results.” 

Food  Administration  Criticism  Deplored 

Mr.  Beeson  : “We  had  a speech  this  morning 

commending  the  Food  Administration,  stating 
that  it  was  just  as  vital  to  the  winning  of  the  war 
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as  the  making  of  munitions.  I.  don’t  think  we 
ought  to  criticise  them.  They  have  made  a mis- 
take. It  seems  to  me  an  awfully  rough  resolu- 
tion. I think  it  should  be  modified.” 

Mr.  Weir:  “Their  purpose  was  to  keep  the 

price  of  coffee  dpwn  to  the  consumer.  Have  they 
done  it?  We  are  speaking  to  the  consumer 
through  these  resolutions,  and  it  is  only  through 
the  creation  of  public  opinion  that  we  will  have 
any  of  the  restrictions  removed.  Mr.  Whitmarsh 
told  us  at  Washington  three  weeks  ago,  T want 
you  men  to  understand  that  these  restrictions  are 
going  to  stand  till  peace  is  signed.’  Mr.  Wilson 
says  that  peace  won’t  be  signed  until  spring.  If 
you  gentlemen  are  willing  to  put  up  with  the 
present  situation  until  spring  all  right.  Others 
don't  feel  that  way  about  it.” 

Mr.  Holstad  : “I  cannot  help  agreeing  with 

our  our  eloquent  friend  from  Iowa  in  expressing 
the  hope  that  some  other  words  might  be  found 
for  these — ‘have  utterly  failed.’  There  is  room 
for  misunderstanding  there.  We  admit  in  the 
previous  part  of  the  resolution  that  the  regulations 
imposed  by  the  Government  did  succeed  in  main- 
taining the  price  of  coffee  during  the  war  period 
at  the  low  level.  I don’t  think  that  any  of  us 
would  say  that  these  restrictions  failed  to  keep 
the  price  of  coffee  down  through  the  past  year, 
but  they  did  fail  to  prevent  Brazil  (to  single  out 
one  country,  from  raising  prices  the  day  after 
peace  was  declared.  Isn’t  that  a fair  statement? 
If  you  could  change  this  in  some  way — ‘utterly 
prevented  the  recent  advance’ — or  something  of 
that  sort,  it  might  mean  the  same  thing.” 

Plea  to  Eliminate  Selfish  Motives 
Mr.  McCreery:  “We  mustn't  let  our  selfish 

motives  rule  this  thing.  Mr.  Hoover  is  back  of 
it,  and  he  is  looking  at  it  on  a basic  principle.  The 
big  thing  that  is  confronting  the  United  States 
to-day  is  the  labor  and  the  wage  and  food  prob- 
lem. The  United  States  Government  is  deter- 
mined, if  they  can  possibly  make  it  so,  that  food 
and  clothing  and  all  the  necessities  of  life  must 
show  a decline  before  the  wage  starts  to  show 
the  decline.  Now,  in  my  personal  judgment,  if 
you  will  eliminate  the  word  ‘utterly’  it  is  all  right. 


CHARLES  LEWIS 
Cincinnati 
Nominating 


T.  P.  HINCHMAN 
Chicago 
Nominating 
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It  lias  failed,  but  what  is  the  use  of  putting  an 
emphasis  on  it  and  put  the  sting  on  those  fellows 
who  have  gone  down  there  for  a dollar  a year — 
and  done  their  best.  I believe  the  word  ‘fail’  will 
do  just  as  well.  Mr.  Hoover,  in  his  statement 
that  there  was  a surplus  of  coffee  made  the  most 
unfair  statement  that  was  ever  made  by  a public 
man,  in  my  judgment.  He  didn’t  tell  where  it 
was  and  it  is  making  us  the  goats.  I feel  just  as 
bitterly  as  anybody  else  the  injustice  of  the 
proposition,  but  I don’t  believe  in  creating  any 
additional  antagonism.” 

Mr.  Webb  remarked  that  he  thought  the  re- 
strictions had  outlived  their  usefulness,  and  asked 
that  the  coffee  trade  be  accorded  the  same  treat- 
ment by  the  Food  Administration  as  the  sugar 
industry.  He  urged,  however,  that  there  must  not 
be  even  a tinge  of  criticism.  He  suggested  that 
the  trade  continue  to  appeal  to  the  Food  Adminis- 
tration for  a removal  of  the  restrictions. 

Mr.  Budenbach  : “I  think  that  everything  that 
Mr.  Webb  says  has  a great  deal  of  truth  to  it,  but 
we  are  not  appealing  to  the  Food  Administration, 
we  are  appealing  to  the  tribunal  of  the  Ameri- 
can public.” 

Mr.  Hoffman  : “It  seems  to  me  we  can’t  put 

anything  too  strong  in  these  resolutions  to  show 
the  American  public  that  the  coffee  roasters  are 
not  to  blame  for  this  advance,  but  that  it  was 
created  by  other  conditions.” 

Mr.  Brand:  “I  believe  that  the  Food  Admin- 

istration stands  very  high  with  the  powers  that 
be,  and  if  we  haven’t  the  power  among  us  to 
create  an  overwhelming  public  opinion,  it  is  a 
question  with  me  whether  we  are  not  going  to 
close  the  door  without  getting  anywhere.  We 
don’t  want  to  get  the  Food  Administration  to 
thinking  of  us  in  a hostile  attitude.” 

Mr.  Morley  : “I  agree  with  Mr.  McCreery  and 
some  of  the  other  gentlemen  that  the  words 
‘utterly  failed’  should  not  be  used.  I should  say 
something  like  this,  ‘However  serviceable  they 
may  have  been  during  the  war  period,  now  fail  to 
serve  the  best  interests  of  the  coffee  consumer.’  ” 
The  Chairman:  “Mr.  Holstad  sends  up  to 

the  desk  this : ‘Which  due  to  recent  develop- 

ments and  despite  the  best  efforts  of  the  Food 
Administration  have  failed.’  ” 

Mr.  Morley  : “I  want  to  emphasize  that  point 

again  that  we  must  give  the  Food  Administration 
due  credit  for  what  they  have  done  during  the 
last  two  years,  but  those  things  no  longer  serve 
under  these  conditions,  and  we  can  just  as  well 
hand  it  to  them  fairly,  and  put  our  punch  into 
it  by  saying  that  these  things  which  have  served 
so  well,  but  which  no  longer  serve.” 

Restrictions  Termed  Unnecessary 
Mr.  Weir  : “Have  those  rules  served  us  so 

well  ?” 

Answers  of  “No!”  from  the  audience. 

Mr.  Weir:  “Were  restrictions  on  actual  coffee 
necessary  at  any  time?” 

Answers  of  “No !” 

Mr.  Weir:  “That  is  the  reason  why,  speaking 

for  myself,  and  not  as  chairman  of  the  committee, 
that  I feel  that  the  restrictions  placed  on  actual 
coffee  should  be  removed.  The  main  issue  is  un- 
changed. Actual  coffee  did  not  need  to  be  re- 
stricted at  any  time.  Speculation  could  have  been 


eliminated  in  the  beginning.  Actual  coffee  could 
have-  been  left  to  pursue  its  natural  course,  and 
if  it  had  been  we  wouldn’t  be  here  to-day  dis- 
cussing this  question,  in  my  judgment.” 

Mr.  Morley  : “However  that  may  be  those 

days  have  gone  and  whatever  has  happened  went 
with  them.  We  must  all  of  us  admit  that,  whether 
we  liked  it  or  not,  or  whether  we  believed  in  it 
or  not.  Whether  we  believed  in  the  method  or 
not  the  prices  have  been  kept  down,  and  if  you 
say  ‘however  serviceable  during  the  war  period’ 
that  doesn’t  say  they  were  the  best  ever.  We  can 
say,  ‘however  serviceable  they  may  have  been.’ 
We  can  at  least  give  them  that  and  get  away  with 
the  rest  of  it.” 

Mr.  Aborn  : “If  that  phrase  is  correct,  ‘how- 

ever serviceable  they  may  have  been,’  in  those 
words  we  admit  that  those  rules  were  serviceable. 
If  they  were  not,  why  admit  that?” 

Mr.  Webb:  “Mr.  Chairman,  I think  Mr.  Mor- 
ley’s  amendment  is  a good  one.” 

Mr.  Aborn  : “I  think  that  we  should  be  ac- 

curate in  our  statements,  and  I don’t  believe  that 
statement  is  true.  If  I am  wrong  I should  like 
to  be  corrected.” 

Mr.  McCreery:  “In  the  eyes  of  the  consuming 
public  of  this  country  the  Food  Administration 
did  accomplish  its  purpose — no  two  ways  about  it. 
Whether  they  were  responsible  for  it  or  not,  the 
thing  is  a fact.  Now  this  thing  comes  along  and 
coffee  has  advanced,  and  the  thing  has  been 
wished  onto  us.  There  is  no  use  of  our  pitting 
ourselves  against  the  Food  Administration  when 
it  comes  to  a public  fight.  It  is  not  common  sense. 
We  can’t  do  it.” 

Mr.  Gates  : “I  think  that  we  should  not  hit  a 
soft  blow  if  we  want  to  accomplish  anything.” 

Food  Administration  Very  Arbitrary 
Mr.  Weir  : “Gentlemen,  we  are  not  antagon- 

izing the  Food  Administration.  The  attitude  of 
the  Food  Administration  toward  the  coffee  in- 
dustry is  one  of  unalterable  change.  They  have 
given  us  their  ultimatum,  and  that  is  that  restric- 
tions will  not  be  removed  for  the  period  of  the 
war.  Most  coffee  men  felt  that  those  restrictions 
were  not  necessary.  Events  have  proven  the  fact. 
We  are  face  to  face  with  a very  serious  situation. 
We  are  taking  the  last  step.  The  mild-mannered 
word  has  been  said  several  times.  The  diplomatic 
word  has  been  said  several  times.  It  is  not  the 
purpose  of  this  committee  to  arouse  antagonism 
of  the  Food  Administration.  We  are  stating 
what  we  think  to  be  the  fact.  We  have  as  much 
right  to  our  opinion  as  the  officials  of  the  Food 
Administration  have  to  theirs,  and  some  officials 
of  the  Food  Administration  are  very  arbitrary 
in  their  viewpoints.  They  won’t  listen  to  reason. 
We  take  the  position  that  they  have  utterly  failed. 
I think  that  is  the  truth,  and  I don’t  think  it  does 
anybody  any  harm  to  tell  the  truth.” 

Mr.  McCreery  : “But,  you  see,  you  make  a 

statement  there  that  they  have  utterly  failed. 
Have  they,  in  the  eyes  of  the  consuming  public? 
The  price  is  down,  isn’t  it?  It  has  been  held  down 
during  the  period  of  the  war.  You  say  they  have 
utterly  failed.” 

Mr.  Weir:  “They  have.” 

The  Chairman:  “Let  me  ask  this:  Wouldn’t 
the  views  of  all  of  us  here  be  met  if  we  took  out 
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the  one  word  ‘utterly’  ? That  is  not  quite  so  harsh 
as  the  other,  and  yet  it  makes  the  statement  a 
fact." 

Mr.  Van  Cleef:  “Couldn’t  there  be  an  impli- 

cation there  that  the  basis  of  our  criticism  is  that 
we  are  not  getting  our  part  of  the  advance  that 
is  going  to  the  foreign  producer  ?” 

Mr.  Gates  : "We  don’t  any  of  us  say  that  they 
may  not  have  kept  prices  down  until  a short 
period  ago,  but  they  utterly  fail  to  accomplish  it 
now.  Now  is  the  time  we  are  dealing  with.  The 
war  is  over.  There  is  no  occasion  for  these  re- 
strictions now.  1 don’t  think  there  ever  was,  but 
I think  that  we  ought  to  make  a fight  along  this 
line. 

Mr.  Lewis  : "I  don’t  look  upon  that  para- 

graph at  all  as  antagonistic  to  the  Administration.” 
Mr.  Wetherbee:  "As  far  as  the  consumer  is 

concerned  the  Government  has  kept  down  the 
price  of  coffee.  The  war  is  over,  and  the  price 
of  coffee  did  not  advance  to  them  during  the  war. 
I think  that  if  we  left  that  clause  out  entirely, 
those  three  words,  and  just  said  that  to  leave  these 
rules  in  effect  would  be  disastrous  to  the  coffee 
business  from  now  on,  it  would  suffice.” 

Advance  to  Consumer  Predicted 
Mr.  Anderson  : "I  have  heard  it  said  that  when 
restrictions  go  off  coffee  will  advance  5 cents  a 
pound.  If  that  is  a fact  we  wouldn’t  accomplish 
what  the  Food  Administration  did  accomplish 
with  these  restrictions  in  force.” 

Mr.  Brand:  "To  my  mind,  if  this  resolution 

accomplishes  what  we  are  after  we  are  going  to 
have  an  immediate  advance  in  consumers’  prices. 
How  is  the  consumer  going  to  look  at  this  thing? 
If  this  resolution  passes,  if  it  gets  consumer  pub- 
licity, and  if  it  removes  the  restrictions  that  we 
are  after,  instead  of  the  consumer  seeing  a decline 
he  is  going  to  see  an  advance.  It  seems  to  me  that 
the  Food  Administration  is  our  court  of  final 
resort.” 

A standing  vote  was  finally  taken  on  the  reso- 
lution, with  Mr.  Morley’s  substitution,  which  was 
carried. 

Price  Predictions  Questioned 
The  sixth  paragraph  was  also  accepted  without 
comment.  The  seventh  was  originally  worded  as 
follows:  “With  their  removal,  and  the  trade 

allowed  to  proceed  with  the. conduct  of  business 
in  like  manner  as  in  the  pre-war  period,  the  price 
of  coffee,  now  mounting  upwards  by  leaps  and 
bounds,  would  respond  to  natural  economic  laws 
and  would  benefit  the  coffee  industry  of  this 
country,  and  we  believe  the  consuming  public  as 
well.” 

Mr.  Wetherbee  questioned  whether  the  conven- 
tion was  justified  in  making  such  a strong  pre- 
diction regarding  price. 

Mr.  Reibel  suggested  that  the  paragraph  stop 
with  the  words  “economic  laws,”  contending  that 
after  the  restrictions  were  removed  and  the  price 
advanced  there  would  be  a reaction  on  the  part 
of  the  public. 

Mr.  Hoffman  : “You  say  ‘mounting  upwards 

by  leaps  and  bounds.’  Why  not  include  ‘subject 
to  outside  conditions’  ? Then  they  won’t  come 
back  on  the  coffee  roasters.” 

Mr.  Gasser  : "With  the  removal  of  t1  e re- 

strictions the  price  of  coffee  will  respond  to  the 
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laws  of  supply  and  demand.  That  is  true,  sure; 
ultimately,  they  will.” 

Mr.  Remmer:  “It  doesn’t  make  any  difference 
whether  you  take  the  restrictions  off  or  whether 
you  leave  them  on;  the  prices  are  going  higher 
for  the  present,  so  the  consumer  will  receive  the 
benefit  when  we  can  receive  a supply.” 

Mr.  Reibel  : “Let  me  stick  to  my  6riginal 

proposition  to  place  a period  after  economic 
laws.” 

Mr.  Weir:  “That  paragraph  was  made  up  de- 
signedly as  read  to  you.  We  are  pleading  for  the 
coffee  industry  of  the  country,  as  well  as  the 
consuming  public,  in  our  effort  to  stabilize  coffee 
prices.  We  expect  the  consuming  public  to  read 
this  notice  and  to  have  a clear  understanding 
as  to  why  they  are  paying  more  for  coffee.  Sub- 
stituting the  word  ‘ultimately’  might  not  be  ob- 
jectionable. You  will  notice  in  the  drafting  of 
these  resolutions  that  we  have  referred  to  the 
consumer  very  frequently.  We  have  done  it 
designedly.” 

A vote  was  taken  on  Mr.  Reibel’s  amendment, 
which  was  lost. 

Mr.  Morley  suggested  that  the  word  “ulti- 
mately” be  inserted  after  “we  believe,”  and  this 
motion  was  carried.  The  last  two  paragraphs  of 
the  resolution  were  then  read  and  accepted. 

Before  the  resolutions  were  adopted  as  a whole, 
Mr.  Dannemiller  thought  it  ought  to  be  made 
clear  that  the  advance  was  brought  about  by  the 
producing  countries  and  not  by  the  trade  in  the 
United  States,  and  he  suggested  that  this  be  made 
clear.  He  thought  that  the  wo^s  “in  producing 
countries”  be  added  to  that  pa®  of  the  seventh 
paragraph  following  the  words  “leaps  and 
bounds.”  This  motion  was  carried. 

Mr.  Gates:  “We  are  poing  to  have  an  advance 
of  10  cents  a pound  to  the  consumer,  whether  the 
restrictions  are  removed  or  not.  We  are  only 
trying  to  make  sure  that  we  will  be  properly  taken 
care  of.” 

The  Chairman:  “Mr.  Gates,  do  you  wish  to 

incorporate  anything  further  in  this  report  ? That 
is  the  only  way  we  can  handle  this.” 

Mr.  Gates:  “You  might  speak  in  cents  per 

pound.” 

The  Chairman:  “I  know,  but  by  the  time  we 

get  this  out  our  statement  might  be  3 cents  short 
of  the  actual  statement.” 

Resolution  Opposing  Coffee  Rules 

The  complete  resolution  as  finally  adopted  is  as 
follows : 

The  Coffee  Trade  of  the  United  States,  in  meeting  as- 
sembled at  the  city  of  Cleveland,  December  5,  1918,  notes 
with  extreme  concern  the  increasing  gravity  of  the  situa- 
tion entailed  by  the  short  supply  of  coffee  in  the  United 
States.  This  in  the  face  of  the  largest  accumulation  of 
stocks  in  the  producing  countries  ever  known.  Such 
shortage  due  to  Government  restrictions  having  super- 
seded the  laws  of  supply  and  demand,  which  governmental 
action  has  resulted  in  tying  the  hands  of  the  coffee  deal- 
ers of  the  United  States,  but  has  left  foreign  interests 
free  to  advance  prices  to  the  extreme.  This  situation  has 
already  resulted  in  a radical  increase  in  cost  of  roasted' 
coffee  to  the  consumer,  an  advance  that,  unchecked,  will 
more  than  double  the  normal  price  of  coffee  unless  a 
remedy  be  found. 

As  a mater  of  fact,  the  higher  cost  thus  far  paid  by  the 
consumer  does  not  begin  to  equal  the  increased  cost  to  the 
roasting  distributor. 

The  restrictions  imposed  by  the  Food  Administration 
which,  the  coffee  trade  lias  loyally  accepted  while  we  were 
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A MESSAGE  FROM  PRESIDENT  CARL  W.  BRAND  TO  THE 
READERS  OF  THE  TEA  AND  COFFEE  TRADE  JOURNAL 

New  York,  December  10,  1918. 

IN  accepting  the  presidency  of  the  National  Coffee  Roasters’  Association  it  shall  be  my 
ambition  to  serve  the  best  interests  of  the  entire  roasting  industry  of  the  United 
States  just  as  effectively  as  lies  in  my  power  so  to  do. 

Anyone  who  accepts  high  office  must  expect  criticism,  but  I shall  at  all  times  accept 
suggestions  if  they  are  constructive. 

It  is  my  idea  that  the  usefulness  of  the  National  Coffee 
Roasters’  Association  to  its  members  can  be  considerably  in- 
creased, and  with  the  added  dues  and  the  resulting  ability  of 
the  Association  to  employ  an  active  Secretary-Manager,  there 
should  be  no  question  of  the  Association  proving  its  worth  to 
its  membership. 

The  good  that  the  new  administrator  can  render,  in  large 
measure,  depends  upon  the  co-operation  of  the  present  mem- 
bership towards  our  new  financial  programme  and  in  securing 
new  members.  Increased  -membership,  a sufficient  income,  ef- 
fective management  and  you  should  lead  the  Association  to  a 
broader  usefulness. 

These  are  trying  times,  and  we  shall  need  your  best  con- 
structive advice,  to  the  end  that  the  National  Coffee  Roasters’ 
not  only  a truly  National  Association  but  a national  need  as 
well  to  the  entire  coffee  roasting  industry. 

The  old  saying  is  that  “A  chain  is  no  stronger  than  its  weakest  link"  ; so  may  we  all 
become  National  Association  boosters  and  workers,  to  the  end  that  the  N.  C.  R.  A.  shall 
stand  second  to  no  organization  in  effective  co-operative  results. 

Carl  W.  Brand. 


Carl  W.  Brand 
Association  may  become 


in  the  throes  of  war  were  enacted  with  the  express  pur- 
pose of  keeping  the  price  of  coffee  unchanged  during  the 
war  period. 

The  war  conditions  are  rapidly  passing. 

The  continuance  of  these  restrictions,  however  service- 
able they  may  have  been  during  the  war  period,  now 
fail  to  serve  the  best  interest  of  the  coffee  consumers  of 
this  country,  and  are  jeopardizing  the  very  existence  of 
the  coffee  industry  of  the  United  States,  give  the  foreign 
producer  the  sole  benefit  in  the  extreme  advances  that 
have  already  occurred. 

The  certain  and  unprecedented  further  advance  in  the 
cost  of  the  roasted  product  to  the  consumer  should 
present  regulations  be  maintained  argue  unanswerably  for 
the  removal  of  all  such  barriers  to  free  and  untrammeled 
trading. 

With  their  removal,  and  the  trade  allowed  to  proceed 
with  the  conduct  of  business  in  like  manner  as  in  the 
pre-war  period,  the  price  of  coffee,  now  mounting  up- 
wards by  leaps  and  bounds  in  producing  countries,  would 
respond  to  natural  economic  laws  and  would  benefit  the 
coffee  industry  of  this  country  and  ultimately  the  con- 
suming public  as  well. 

With  the  gradual  lessening  of  the  price  of  food  com- 
modities, we  consider  it  unjust  to  the  public  that  coffee 
should  sharply  advance  when  by  governmental  co-opera- 
tion such  advance  might  be  checked. 

Therefore,  be  it  resolved  that  the  coffee  trade  of  the 
United  States,  in  convention  assembled,  petition  the 
United  States  Food  Administration  to  remove  all  restric- 
tions forthwith,  thereby  conserving  the  safety  and  interest 
of  an  important  industry  and  of  the  consuming  public 
as  well. 

Copies  of  the  resolution  were  furnished  to  each 
of  those  present,  with  the  suggestion  that  they  be 
given  to  the  newspapers  in  each  locality. 


The  resolution  was  telegraphed  to  the  Food 
Administration,  and  the  following  day  an  answer 
was  received,  stating  that  the  rules  could  not  be 
rescinded.  The  telegram  was  worded  as  follows : 

“Your  telegram  fifth  received.  The  Food  Con- 
trol Act  remains  in  effect  until  the  fact  of  peace  is 
proclaimed  by  the  President.  His  proclamation  of 
July  30,  requiring  all  persons  engaged  in  the  green 
coffee  business  to  obtain  a license  and  to  observe 
the  rules  and  regulations  cannot  be  rescinded  by 
the  Food  Administration.  They  are  charged  with 
the  responsibility  of  carrying  out  this  proclama- 
tion. and  by  means  of  licensing  enforce  the  pro- 
visions of  the  Food  Act,  by  which  hoarding 
and  unreasonable  profit  are  made  illegal.  The 
amended  rules  handed  Mr.  Dorr,  chairman  of  the 
committee  who  conferred  with  us,  are  as  far 
toward  removing  the  restrictions  as  we  deem 
necessary,  and  will  not,  in  our  opinion,  have  any 
bearing  one  way  or  the  other  on  the  course  of 
Brazilian  or  other  speculators.” 

M.  W.  Feingold,  New  York,  moved  that  each 
firm  in  the  trade  make  a voluntary  contribution  of 
$10  to  help  defray  the  expenses  of  the  committee. 
This  motion  was  carried,  and  it  was  also  agreed 
that  a request  for  a contribution  be  sent  to  all 
firms  in  the  trade. 

The  convention  was  adjourned  for  the  day  and 
the  joint  session  was  at  an  end. 
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Friday  Morning.  Session 
I he  sessions  of  the  N.  C.  R.  A.  were  resumed 
on  the  morning  of  the  second  day,  with  Presi- 
dent Casanas  in  the  chair.  The  members  of  the 
press  were  excluded,  while  Ross  W.  Weir,  chair- 
man of  the  Joint  Coffee  Trade  Publicity  Com- 
mittee, submitted  his  report.  The  details  were 
not  made  public,  but  Chairman  Weir  afterwards 
furnished  a statement  to  the  press  outlining  the 
progress  of  the  propaganda  plans.  This  report  is 
printed  elsewhere  in  this  issue. 

After  the  coffee  publicity  matter  had  been  dis- 
posed of  the  press  was  invited  to  enter,  and  the 
chairman  asked  for  suggestions  for  the  next  con- 
vention city.  Mr.  Ach  proposed  Atlantic  City,  and 
the  motion  was  carried  that  it  was  the  sense  of 
the  convention  that  the  next  meeting  place  be  in 
that  city. 

It  was  announced  that  six  new  members  had 
been  added  during  the  convention,  making  a total 
of  228.  The  new  members  are : H.  C.  Platter, 

Denison,  Texas;  Interstate  Coffee  Company, 
Natchez,  Miss.;  Franklin  Coffee  Company,  Colum- 
bus, Ohio ; Stowell  Coffee  Company,  Cincinnati ; 
The  Rust-Parker  Company,  Duluth,  Minn.,  and 
the  U.  & J.  Lenson  Company,  New  York. 

The  resolutions  adopted  by  the  convention, 
which  are  printed  in  another  column,  were  read 
by  Felix  Coste,  St.  Louis.  The  most  important 
provided  for  the  employment  of  an  organizing 
secretary  and  the  doubling  of  the  association  dues. 
Chairman  Casanas  urged  the  necessity  of  the 
last  mentioned  resolution,  in  order  to  relieve  the 
president  of  his  arduous  duties  and  to  broaden 
the  scope  of  the  organization. 

Formerly  the  dues  were  $25  per  year  for  firms 
capitalized  at  $50,000  or  less,  and  $50  for  a capital- 
ization of  $50,000  and  over,  so  that  the  dues  now 
become  either  $50  or  $100  a year.  It  is  under- 
stood that  the  old  arrangement  brought  in  about 
$10,000  per  year.  The  new  basis  is  effective  as 
of  November  1,  1918,  and  a statement  explaining 
the  reasons  for  the  motion  will  accompany  all 
bills. 

In  his  annual  report  President  Casanas  recom- 
mended that  the  trade  press  be  admitted  to  all  con- 
vention sessions.  As  a result  of  this  suggestion 
a resolution  was  adopted  indorsing  the  principle 
but  requiring  an  affirmative  vote  of  two-thirds  of 
the  members,  in  case  occasion  arose  for  an  execu- 
tive session. 

The  resolution  recommending  the  appointment 
of  a committee,  “whose  duty  it  shall  be  to  con- 
sider conditions  relative  to  competion,  not  among 
ourselves,  but  from  outside  sources,”  caused  some 
discussion.  The  committee,  according  to  the 
wording  of  the  resolution,  is  “not  only  to  counsel 
among  its  own  members,  but  to  work  with  similar 
committees  of  other  organizations.” 

The  chairman  thought  that  the  matter  ought  to 
be  approached  cautiously,  otherwise  it  might  be 
construed  as  a method  to  get  outside  interests  to 
raise  prices. 

Mr.  Ach  stated  that  the  committee  did  not  care 
to  be  too  specific  in  outlining  the  reasons  for  the 
resolution.  He  said  that  there  was  no  thought  of 
influencing  prices. 

Edward  Aborn  thought  that  the  paragraph  had 
a meaning  not  intended,  and  he  suggested  a re- 
vised wording,  which  omitted  the  phrase  “not 


among  our  own  members.”  Mr.  Ach  said  it  would 
be  most  unfortunate  if  these  words  were  omitted, 
and  the  original  wording  was  finally  adopted. 

At  this  point,  J.  W'.  Koehrman,  Toledo,  sub- 
mitted a motion  providing  for  the  organization 
of  a spice  grinders’  section.  He  said  that  the  spice 
grinders  were  in  need  of  an  association,  and  that 
the  attempt  to  organize  a unit  as  a part  of  the 
American  Spice  Trade  Association  was  making 
no  satisfactory  progress.  He  suggested  that  it 
would  be  feasible  to  affiliate  with  the  N.  C.  R.  A., 
and  that  it  would  solve  the  spice  grinders’  prob- 
lem. He  submitted  a resolution  to  the  effect  that 
the  committee  be  authorized  to  add  a spice  grind- 
ers’ unit,  the  members  of  which  are  to  be  grinders 
and  dealers  in  spices,  the  dues  to  be  $50  per  year. 

Mr.  Brand  pointed  out  the  addition  of  this  sec- 
tion would  mean  increased  dues  only  for  those 
members  of  the  N.  C.  R.  A.  who  are  also  spice 
grinders.  He  afterwards  stated  it  was  his  idea 
that  those  members  who  distributed  spices  but  did 
not  grind  could  participate  in  the  benefits  of  the 
grinders’  unit,  but  would  pay  only  nominal  dues 
for  this  phase  of  the  association’s  activities.  The 
increased  dues  are  to  apply  only  in  the  case 
of  firms  that  desire  to  join  the  spice  grinders’ 
section. 

Some  one  asked  if  there  was  not  a spice  asso- 
ciation, and  Mr.  Brand  said  that  there  was,  but 
that  it  was  of  no  value  to  the  spice  grinders,  the 
dues  being  purely  nominal.  Mr.  Holstad  re- 
marked that  they  solicited  members,  and  Mr. 
Brand  said,  “Yes.  but  the  good  you  get  out  of  it 
is  nil.  A few  of  us  have  been  trying  for  three  or 
four  years  to  get  some  action  towards  getting  a 
spice  grinders  section.  It  has  been  suggested  that 
the  spice  grinders  go  in  with  the  American  Spe- 
cialty Manufacturers’  Association,  but  we  have 
never  been  able  to  get  anywhere  with  this  proposi- 
tion. The  American  Spice  Trade  Association  had 
their  annual  meeting  recently,  and  revised  their 
constitution  so  as  to  provide  for  a spice  grinders’ 
section. 

“We  haven’t  been  able  to  make  much  progress, 
however,  because  the  whole  spice  trade  feels  that 
their  interest  and  ours  may  not  be  mutual  even 
though  we  are  dealing  in  the  same  product. 
There  should  not,  on  the  other  hand,  be  any  con- 
flict of  interest  between  coffee  roasters  and  spice 
grinders.  I believe  the  arrangement  would  bene- 
fit both.” 

Mr.  Ach  suggested  that  the  motion  be  changed 
to  one  creating  a spice  grinder  unit,  the  details  to 
be  worked  out  by  the  executive  committee,  and 
this  was  carried. 

Mr.  Holstad  moved  that  Carl  W.  Brand,  who 
was  responsible  for  the  convention  arrangements 
and  the  smooth  working  programme,  be  given  a 
rising  vote  of  thanks,  and  this  motion  was  sec- 
onded and  carried. 

Charles  Lewis  then  reported  for  the  nominating 
committee,  the  new  officers  being : President, 

Carl  W.  Brand,  The  Widlar  Company,  Cleveland ; 
vice-president,  Robert  M.  Forbes,  James  H. 
Forbes  Tea  & Coffee  Company,  St.  Louis;  second 
vice-president,  J.  A.  Folger,  J.  A.  Folger  & Co., 
San  Francisco ; treasurer,  Lewis  Sherman,  Jewett 
& Sherman  Company,  Milwaukee.  Directors, 
William  Fisher,  C.  F.  Blanke  Tea  & Coffee  Com- 
pany, St.  Louis,  to  succeed  J.  J.  Schotten ; Thos. 
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J.  Webb,  Puhl-Webb  Company,  Chicago,  to  suc- 
ceed Charles  Lewis;  Ross  W.  Weir,  Ross  W. 
Weir  & Co.,  New  York,  to  succeed  F.  C.  Russell; 
A.  J.  Dannemiller,  Dannemiller  Coffee  Company, 
New  York,  to  succeed  J.  A.  Folger ; G.  Burgess, 
Martin  L.  Hall  Company,  Boston,  to  fill  a va- 
cancy causled  by  the  nomination  of  Carl  W'.  Brand 
for  president.  The  secretary  cast  a unanimous 
vote  of  the  convention  for  the  officers  as  nomi- 
nated. 

Upon  assuming  the  chair  Mr.  Brand  expressed 
pleasure  at  accepting  the  honor.  He  said  that  he 
had  no  set  programme  for  the  year  and  had  no 
axes  to  grind  and  no  special  interest  to  serve.  He 
said  he  would  work  for  the  interests  of  the  asso- 
ciation just  as  hard  as  he  had  always  worked  in 
his  own  business.  He  said  he  believed  that  the 
organization  was  just  in  its  swaddling  clothes. 


THE  CONVENTION  BANQUET 
Carl  W.  Brand  arranged  a unique  programme 
of  entertainment  for  the  annual  dinner,  held  at  the 
Hotel  Wintcn  on  the  evening  of  December  5. 

Among  the  guests  was  the  Cleveland  Naval  Re- 
serve Band,  which  rendered  popular  selections.  A 
quartette  from  the  band  gave  several  vocal  selec- 
tions that  made  a big  hit.  A professional  chorus 
leader  guided  the  diners  in  the  singing  of  popular 
songs.  There  was  also  a seven-piece  orchestra 
and  several  other  entertainment  features,  all  of 
which  contributed  to  a most  pleasant  evening. 

The  speakers  were  Dr.  William  C.  Stuchell  and 
Judge  Pierre  A.  White.  Both  are  orators  of  note. 


SKETCH  OF  THE  NEW  PRESIDENT 

Carl  W.  Brand  has  for  some  time  been  one  of 
the  leaders  of  the  National  Coffee  Roasters’  Asso- 
ciation. A most  successful  coffee  roaster  himself, 
he  has  long  realized  the  importance  of  association 
work  as  a means  for  elevating  the  standard  of  the 
business  and  helping  each  individual  member. 
His  particular  hobby  is  costs,  and  he  has  con- 
tributed some  valuable  convention  papers  on  this 
subj  ect. 

Most  coffee  roasters  are  content  if  they  can 
strike  a trial  balance  once  a month.  By  means  of 
a comprehensive  system  which  he  has  worked  out, 
Mr.  Brand  knows  the  exact  condition  of  his  busi- 
ness at  the  end  of  every  business  day,  including 
the  profits  of  that  day.  The  profit  of  every  sale 
is 'figured  out  and  recorded. 

Although  president  of  one  of  the  largest  firms 
of  its  kind  in  the  country,  Mr.  Brand  is  still  a 
young  man.  He  was  born  in  Cleveland,  July  26, 
1880,  and  was  educated  in  the  public  and  high 
schools  of  that  city,  afterward  attending  the  Spen- 
cerian Business  College. 

His  business  career  began  some  time  before  his 
school  days  ended,  in  fact,  part  of  his  education 
was  the  result  of  his  own  earnings. 

One  of  his  first  business  ventures  was  the  estab- 
lishment of  a retail  coffee  route,  taking  his  orders 
and  making  deliveries  on  a bicycle.  He  was  also 
variously  engaged  as  a clerk,  bill  collector,  door 
boy,  etc.,  the  earnings  being  used  to  pay  his  way 
through  business  college. 

After  leaving  school  Mr.  Brand  went  to  work 
for  the  Lorain  & Cleveland  Electric  Railway  as 
clerk.  At  the  same  time  he  studied  law  at  night 
school  for  two  years,  realizing  the  benefits  of  a 


legal  education.  His  next  position  was  as  book- 
keeper for  the  Jacob  Hoffman  Wagon  Company, 
Cleveland,  later  with  a branch  of  this  concern,  the 
Hoffman  Hinge  Company,  where  he  rose  to  a 
position  of  responsibility,  having  sixty  men  under 
him.  Although  receiving  $25  a week  from  this 
firm,  which  was  a goodly  sum  for  a man  of  his 
age,  he  finally  decided  to  enter  the  coffee  and  spice 
business  with  his  uncle,  F.  Widlar,  who.  was  at 
that  time  a prominent  merchant  of  Cleveland.  He 
accepted  the  salary  of  $12  per  week. 

This  was  in  1898.  During  the  next  two  or  three 
years  he  worked  in  every  important  .position  in 
the  establishment  and  later  was  made  manager. 

After  the  death  of  his  uncle  the  business  was 
incorporated  as  the  Widlar  Company,  and  since 
1910  Mr.  Brand  has  been  its  president. 

Mr.  Brand  is  a director  of  the  Garfield  Savings 
Bank,  Cleveland,  and  president  of  several  real 
estate  companies  in  that  city;  he  is  vice-president 
of  the  Children’s  Fresh  Air  Camp,  and  a member 
of  the  Willowick  Country  Club,  the  Old  Colony 
Club,  the  Union  Club,  the  Cleveland  Athletic 
Club  and  the  Cleveland  Automobile  Club.  He  is 
a member  of  the  City  Finance  Committee  of  the 
Cleveland  Chamber  of  Commerce,  and  is  also  on 
the  Board  of  Finance  of  the  Civic  League. 

Mr.  Brand  married  Miss  Edith  Ewing  in  1905, 
and  has  four  children. 


RESOLUTIONS  ADOPTED 
The  complete  resolutions  adopted  in  addition 
to  the  one  providing  for  a spice  grinders’  unit 
were  as  follows : 

On  the  Death  of  Six  Members 

The  association  deeply  deplores  the  passing  away  during 
the  year  just  ended  of  our  fellow-members:  V.  M.  Engel- 
hard, Louisville;  Herbert  W.  Stickney,  Albany;  William 
J.  Kinsella,  St.  Louis;  Alfred  Lowry,  Philadelphia;  W. 
S.  Rice,  Chicago;  A.  R.  Bowers,  Richmond,  Va. 

In  order  to  fittingly  express  the  sentiments  of  the  asso- 
ciation the  president  shall  designate  a member  from  the 
locality  in  which  the  decedent  resided  to  prepare  resolu- 
tions of  sympathy  and  condolence,  such  resolutions  to  be 
forwarded  to  the  secretary  and  by  him  transmitted  to  the 
family  of  the  deceased,  a copy  of  the  resolutions  to  be 
made  part  of  the  association’s  records. 

For  a Paid  Manager  and  Increased  Dues 

Without  any  thought  of  change  in  our  present  organiza- 
tion it  seems  probable  that  the  time  will  come  when  an 
organizer  or  managing  secretary  will  be  desirable  to  handle 
the  increased  activities  of  the  association,  and  in  order  to 
provide  for  this  and  other  increasing  expenses  we  recom- 
mend that  the  yearly  dues  be  increased  to  double  their 
present  amount.  i 

Upon  Opening  All  Sessions  to  the  Public 

We  endorse  the  principle  of  the  President’s  recom- 
mendations  for  open  session  and  the  fullest  exchange  of 
confidence  between  our  organization  and  the  public,  but 
with  the  thought  that  occasion  may  arise  when  an  execu- 
tive session  may  be  deemed  necessary,  we  suggest  that 
such  session  may  be  provided  for  upon  the  affirmative  vote 
of  two-thirds  of  the  members  present. 

A Committee  to  Consider  Competition 

We  recommend  the  appointment  of  a committee  whose 
duty  it  shall  be  to  consider  conditions  relative  to  com- 
petition, not  among  ourselves,  but  from  outside  sources. 
This  committee  not  only  to  counsel  among  its  own  mem- 
bers, but  to  work  in  accordance  with  their  judgment  with 
such  other  'similar  committees  representing  other  com- 
mercial organizations. 

Gratitude  to  the  Committees 

Our  association  deeply  appreciates  the  valuable  services 
rendered  by  the  officers  and  committees  of  the  association 
in  the  strenuous  year  just  ended. 
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Appreciation  of  the  Retiring  President 

We  single  out  in  particular  President  Casanas,  who.  in 
the  midst  of  the  many  demands  upon  him  of  his  private  in- 
terests and  the  public  services  he  was  called  upon  to 
render,  yet  handled  the  emergencies  that  presented  them- 
selves promptly,  efficiently  and  successfully.  Secretary 
Toms  also  should  he  mentioned  for  his  careful  attention 
to  the  duties  devolving  upon  him. 


CONVENTION  SIDELIGHTS 


Rambling  Remarks  About  Doings  at  Eighth 
Annual  Assembly  of  the  National  Cof- 
fee Roasters’  Association 


IN  one  respect,  at  least,  makers  of  future 
N.  C.  R.  A.  convention  programmes  can  profit 
by  the  the  recent  Cleveland  meeting.  In  the 
past,  as  is  characteristic  with  most  trade  conven- 
tions, the  proceedings  dragged  because  the  pro- 
gramme was  cluttered  up  with  non-essentials.  Not 
so  with  this  year’s  meeting;  no  reading  of  min- 
utes ; no  reports  of  branch  associations ; no 
tedious  committee  reports.  Facilitated  by  Presi- 
dent Casanas,  the  meeting  got  down  to  real  busi- 
ness in  short  order. 

Cleveland  proved  an  admirable  meeting  place. 
Centrally  located,  it  is  convenient  to  all  sections 
of  the  country.  The  Hotel  Winton  is  new  and 
cheerful  and  the  facilities  were  adequate. 

Owing  to  the  lack  of  an  entertainment  pro- 
gramme and  the  acute  coffee  situation,  there  was 
not  as  much  hilarity  as  at  previous  meetings ; but, 
after  all,  it  should  be  for  profit,  and  not  for 
pleasure,  that  men  go  to  these  gatherings. 

Green  Coffee  Men  Present 
As  usual,  there  was  a goodly  representation  of 
green  coffee  men,  and  for  the  first  time  they  par- 
ticipated in  the  convention  deliberations.  Two 
green  coffee  men,  L.  D.  McDowell,  of  Chicago, 
and  B.  Meyer,  of  New  Orleans,  were  honored 
by  being  seated  at  the  speakers’  table  at  the 
banquet. 

Among  the  green  coffee  men  who  attended  for 
the  first  time  were  David  Brown,  M.  W'.  Fein- 
gold  and  Philip  L.  Stetzer,  of  J.  Aron  & Co., 
New  York;  A.  S.  Mackay,  of  C.  E.  Bickford  & 
Co.,  New  York  ; B.  B.  Peabody,  of  T.  Barbour 
Brown,  New  York,  and  H.  K.  Grigg,  of  E.  H.  & 
W.  J.  Peck,  New  York. 

Walter  D.  Stuart,  of  George  H.  McFadden  & 
Bro.,  New  York,  was  much  in  evidence.  Mr. 
Stuart  is  in  fine  feather  these  days.  The  firm  is 
now  North  American  agent  for  Companhia  Prado 
Chaves,  one  of  the  largest  shippers  of  Brazil  cof- 
fee, and  is  making  good  progress. 

T.  J.  Woods,  of  Woods-Ehrhard  & Company, 
New  York,  was  on  hand,  as  usual.  “Tom”  re- 
cently returned  from  a two  months’  trip  to  Hayti, 
so  that  he  now  has  a first-hand  knowledge  of 
coffee  cultivation  and  preparation. 

Francis  J.  Nettle,  manager  of  the  coffee  de- 
partment for  the  Produce  & Warrant  Company, 
New  York,  is  said  to  have  done  a nice  business  at 
Cleveland.  This  year’s  meeting  was  an  exception, 
in  that  the  coffee  roasters,  owing  to  market  con- 
ditions, were  anxious  to  buy,  if  they  could  buy 
right,  and  consequently  some  representatives  of 
the  green  coffee  houses  sold  large  blocks  of  cof- 


fee. Mr.  Nettle,  who  has  been  with  the  Produce 
& Warrant  Company  for  a comparatively  short 
time,  is  making  fine  headway.  It  is  understood 
that  his  firm  recently  bought  him  a brand-new 
motor  car  in  appreciation  of  his  services. 

If  there  is  another  green  coffee  man  who  hits 
the  trail  more  than  B.  Meyer,  of  New  Orleans, 
we  have  not  heard  of  him.  “Ben”  is  on  the 
Food  Administration  Coffee  Advisory  Committee, 
and  he  commutes  between  New  Orleans  and  New 
York  via  Washington.  He  was  present  at  Cleve- 
land, of  course,  and  at  last  accounts  was  still  a 
long  ways  from  the  “Crescent  City.’’ 

L.  N.  Goll,  of  M.  Levy’s  Sons,  New  Orleans, 
made  many  new  friends  at  Cleveland  for  his 
growing  firm,  and  incidentally  did  a “land  office” 
business.  He  was  ably  assisted  by  O.  J.  Delfs, 
who  will  have  charge  of  this  firm’s  New  York 
office. 

Chas.  Dittmann,  of  the  Chas.  Dittmann  Com- 
pany, New  Orleans,  was  unable  to  attend,  but 
Fred  Allain  came  on  from  Chicago  to  represent 
his  firm  at  the  meeting.  Mr.  Allain  says  that 
press  of  business  kept  the  elder  Dittmann  at  the 
office,  while  Mr.  Dittmann,  Jr.,  who  usually  is  in 
evidence,  was  detained  at  home  because  of  a 
new  arrival  in  the  family. 

The  green  coffee  trade  of  St.  Louis  was  repre- 
sented by  Ed.  Harrigan,  of  Hard  & Rand ; F.  W. 
Markham,  of  F.  W.  Markham  & Co.,  and  Thomas 
P.  Monahan,  of  the  Monahan  Brokerage  Com- 
pany. 

Ed  Harrigan  hasn’t  yet  missed  a convention  of 
the  N.  C.  R.  A.  He  is  a genial  “son  of  the  old 
sod,”  and  in  spite  of  the  fact  that  he  tells  people 
just  what  he  thinks  of  them,  he  is  one  of  the 
most  popular  men  in  the  trade. 

Tom  Monahan  lately  entered  business  on  his 
own  account  under  the  name  of  the  Monahan 
Brokerage  Company.  He  has  ambitious  plans  for 
the  extension  of  his  business  far  beyond  the  con- 
fines of  St.  Louis,  and  is  now  laying  a foundation 
to  this  end. 

Perhaps  the  only  serious  drawback  to  this 
year’s  meeting  was  the  absence  of  Tom  Royal. 
B.  C.  Betner,  his  side-partner,  was  on  hand. 
“Tom”  was  busy  turning  out  bags  at  Bryn  Mawr. 
He  thought  “B.  C.”  could  survive  two  days.  Had 
it  been  a three-day  affair,  it  was  Tom’s  idea  that 
they  work  in  relays.  Frank  Ennis,  of  Kansas 
City,  missed  “Tom”  so  much  that  he  went  to 
Philadelphia  to  see  him. 

Jabez  Burns  & Sons,  the  coffee  machinery 
house,  were  represented  by  Robert  Burns,  Wil- 
liam G.  Burns  and  Joseph  L.  Kopf.  Robert  had 
the  time  of  his  life,  as  usual.  There  was  a dearth 
of  ladies  at  the  banquet,  but  Robert  managed  to 
find  some  one  to  dance  with,  and  he  was  as  full 
of  pep  as  the  youngest  of  them. 

The  Huntley  Manufacturing  Company,  Silver 
Creek,  N.  Y.,  was  represented  by  S.  J.  McTier- 
nan,  who  was  accompanied  by  his  wife.  Mr. 
McTiernan  has  been  ill  for  some  time,  but  he 
states  that  he  is  -on  the  road  to  recovery. 

The  local  war  savings  stamp  committee  con- 
ducted a sale  at  the  banquet,  and  judging  by  the 
way  the  coffee  men  bought  stamps  there  is  still 
a goodly  surplus  of  funds  in  the  trade,  despite 
conditions.  Bisque  dolls  brought  as  high  as  $300 
in  war  stamps,  and  the  sales  totaled  about  $3,000. 
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ANNOUNCEMENT  TO  THE  TRADE 

After  23  years  with  John  O ’Donohue’s  Sons,  who  retire  from  busi- 
ness on  January  1st,  I plan  to  establish  a coffee  jobbing  and  importing 
business  under  the  name  of 

J.  E.  Carret  & Co. 

Possessing  an  intimate  knowledge  of  the  merchandising  of  green 
coffee,  I am  in  a position  to  render  coffee  buyers  adequate  service. 
Your  account  is  respectfully  solicited. 

JAMES  E.  CARRET 

Formerly  Treasurer  and  Manager  John  O’Donohue’s  Sons,  New  York 

100  Front  Street  New  York 


Charles  Dittmann  F.  V.  Allain  Chas.  S.  Dittmann,  Jr. 

Member  N.  Y.  Coffee  Exchange 
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C.  F.  Doble,  of  the  Pneumatic  Scale  Corpora- 
tion, Boston,  and  H.  L.  Hanson,  National  Pack- 
aging Machinery  Company,  Chicago,  were  among 
the  few  representatives  of  machinery  and  supply 
houses  that  attended  the  convention. 

The  J.  C.  Whitney  Company,  Chicago,  was  the 
only  tea  importing  house  registered  at  the  meet- 
ing. This  concern  was  represented  by  W.  Boll- 
man,  Fred  A.  Grow  and  Thomas  Kennedy. 

The  American  Can  Company,  New  York,  did 
not  have  its  customary  exhibit  this  year  owing  to 
the  nature  of  the  meeting.  J.  F.  Caine  came  on 
from  Chicago  to  fraternize  with  his  friends  in 
the  trade,  and  E.  F.  Daub  and  M.  B.  Fisher,  of 
the  Cleveland  branch,  were  also  present. 


“AMONG  THOSE  PRESENT” 

Among  the  association  members  present  at  the 
convention  were : 

Allen  & Co.  (J.  A.  Kreimer),  St.  Paul. 

Andreson-Ryan  Coffee  Co.  (G.  A.  Andreson,  R.  Drum- 
mond), Duluth,  Minn. 

Arbuckle  Bros.  (Sam’l  A.  Riebel),  New  York. 

Arnold  & Aborn  (Edw.  Aborn),  New  York. 

Bell,  Conrad  & Co.  (A.  S.  Brasen,  Chas.  H.  Conrad), 
Chicago. 

Biedermann  Bros.  (P.  F.  Biedermann),  Chicago. 

Biston  Coffee  Co.  (Gus  Biston),  St.  Louis. 

Black  Hawk  Coffee  & Spice  Co.  (LI.  B.  Cropper),  Water- 
loo, Iowa. 

Blanke  Tea  & Coffee  Co.,  The  C.  F'.  (Wm.  Fisher),  St. 
Louis. 

Bour  Co.,  The  (Chas.  C.  Pierce,  Albro  Blodgett),  Toledo. 
Brownell  & Field  Co.  (Frank  O.  Field),  Providence. 
Campbell  & Woods  Co.  (H.  F.  Bailey),  Pittsburg. 

Canby,  Ach  & Canby  Co.  (F.  J.  Ach),  Dayton. 

Clark  & Host  Co.  (W.  F.  Host),  Milwaukee. 

Dannemiller  Coffee  Co.  (Albert  J.  Dannemiller),  New 
York. 

Dannemiller  Grocery  Co.,  Canton,  Ohio. 

Durand  & Kasper  Co.  (Herbert  Delafield),  Chicago. 
Ennis-Hanly-Blackburn  Coffee  Co.  (Frank  Ennis),  Kansas 
City,  Mo. 

Eureka  Coffee  Co.  (T.  Cumpson),  Buffalo. 

Fischer,  B.  & Co.  (T.  O.  Budenbach),  New  York. 

Forbes,  Jas.  H.,  Tea  & Coffee  Co.  (Robt.  M.  Forbes,  G. 

V.  Dahlgreen),  St.  Louis. 

Franklin  Coffee  Co.,  Columbus,  Ohio. 

Gasser  Coffee  Co.  (G.  H.  Treemer,  M.  H.  Gasser),  Toledo, 
Ohio. 

Griggs,  Cooper  & Co.  (C.  M.  Griggs,  C.  E.  Wyman),  St. 
Paul. 

Grocers’  Coffee  Co.,  The  (W.  N.  Gates),  Indianapolis. 
Grossman  Co.  (Geo.  A.  Grossman),  Milwaukee. 

Hall  Co.,  Martin  L.  (C.  LI.  Buker),  Boston. 

Halligan  Coffee  Co.  (E.  J.  Halligan),  Davenport,  Iowa. 
Harrison  & Co.,  W.  H.  (W.  H.  Harrison),  Cincinnati. 
Haworth  & Dewhurst,  Ltd.  (J.  S.  George),  Pittsburgh. 
Heekin  Co.,  James  (Charles  Lewis),  Cincinnati. 

Llolstad  & Co.,  S.  H.  (S.  H.  Holstad),  Minneapolis,  Minn. 
Hoffman  & Sons  Co.  (Willibald  Hoffman),  Milwaukee. 
Interstate  Coffee  Co.  (Alex  J.  Geisenberger),  Natchez. 
Miss. 

Jewett  & Sherman  Co.  (Lewis  Sherman),  Milwaukee. 
Kasper  Co..  A.  J.  (A.  J.  Kasper),  Chicago. 

King  Coffee  Co.,  John  E.  (John  E.  King),  Detroit. 
Merchants’  Coffee  Co.  (B.  C.  Casanas),  New  Orleans. 
Meyer  Bros.  Coffee  & Spice  Co.  (Robt.  Meyer),  St.  Louis. 
National  Grocer  Co.,  The  (E.  G.  Beeson),  Detroit,  Mich. 
Norwine  Coffee  Co.  (F.  Norwine),  St.  Louis. 

O’Donohue,  Knight  & Gage  Co.  (E.  N.  Gage,  Fred  H. 
Nash),  Cleveland. 

Parsons  & Scoville  Co.  (Chas  A.  Elliott),  Evansville,  Ind. 
Platter,  H.  C.,  Denison,  Tex. 

Puhl-Webb  Co.  (Thomas  J.  Webb),  Chicago. 
Ridenour-Baker  Merc.  Co.  (C.  E.  Van  Cleef),  Oklahoma 
City,  Okla. 

Rust,  Parker  Co.  (F.  P.  Simme),  Duluth. 

Schonbrunn  & Co.,  S.  A.  (S.  A.  Schonbrunn),  New  York. 
Seeman  Bros.  (F.  R.  Seeman),  New  York. 

Smith  Co.,  S.  C.  (Edw.  H.  Teare),  Cleveland. 

Smith  Co.,  E.  T.  (Wallace  T.  Morley),  Worcester,  Mass. 
Sokol  & Co.  (John  A.  Sokol),  Chicago. 

Sprague,  Warner  & Co.  (Oscar  Remmer),  Chicago,  111. 
Steele,  Wedeles  Co.  (T.  P.  Hinchman),  Chicago. 
Steinwender,  Stoff regen  Coffee  Co.  (Felix  Coste),  St. 
Louis. 


Thomson  & Taylor  Spice  Co.  (Livingston  D.  Wells), 
Chicago. 

Western  Grocer  Mills  (R.  W.  McCreery),  Marshalltown, 
Iowa. 

Weir  & Company,  Ross  W.  (Ross  W.  Weir),  New  York. 
Widlar  Co.  (Carl  W.  Brand,  Paul  M.  ILaserodt,  H.  W. 
Madison,  Dr.  S.  May,  Edw.  S.  McCart,  J.  M.  Schanz. 
A.  Van  Rooy,  A.  A.  Hammond),  Cleveland. 

Non-Members 

American  Can  Co.,  The  (E.  F.  Daub,  M.  B.  Fisher,  J.  F. 

Caine),  Cleveland  and  Chicago. 

Aron  & Co.,  J.  (W.  T.  Bown,  David  Brown,  M.  W.  Fein- 
gold  Philip  L.  Stetzer). 

Berdan  & Co.  (W.  J.  Mandel),  Toledo. 

Bickford  & Co.,  C.  E.  (A.  S.  Mackey),  New  York. 

Block  & Co.,  Chas.  J.  (Wm.  C.  Block),  Chicago. 

Brown  Co.,  T.  Barbour  (T.  Barbour  Brown),  Chicago. 
Brown  Co.,  T.  Barbour  (B.  B.  Peabody),  New  York. 
Burns  & Sons,  Jabez  (Robert  Burns,  Wm.  G.  Burns,  Jos. 
L.  Kopf),  New  York. 

Calvert  Lithographing  Co.,  The  (Frank  W.  Barnard),  De- 
troit, Mich. 

Dewitt-Roberts  Co.  (Geo.  Dewitt),  Cleveland. 

Dittman  Co.,  Charles  (Fred  V.  Allain),  Chicago. 

Eppens,  Smith  Company  (Thomas  H.  Baker),  New  York. 
Federal  Coffee  Mills  Co.  (Ed.  Stern,  Louis  Stern),  Cleve- 
land. 

Hard  & Rand  (Edward  ILarrigan),  St.  Louis. 

Huntley  Mfg.  Co.  (S.  J.  McTiernan),  Silver  Creek,  N.  Y. 
Leon,  Israel  & Bros.  (Edw.  A.  Levy),  New  York. 

Leonard  & Co.,  T.  E.  (T.  E.  Leonard),  Kansas  City,  Mo. 
Levy’s  Sons,  M.  (L.  N.  Goll),  New  Orleans. 

Levy’s  Sons,  M.  (O.  J.  Delfs),  New  York. 

Limoges  China  Co.  (W.  I.  Gahris,  Marcus  Nelson),  Se- 
bring,  Ohio. 

Markham  Co.,  F.  W.  (F.  W.  Markham),  St.  Louis,  Mo. 
Millar  & Co.,  E.  B.  (M.  O.  Tilden),  Chicago. 
Monypenny-Hammond  Co.,  The  (A.  A.  Hammond),  Co- 
lumbus, Ohio. 

Monahan  Brokerage  Co.  (T.  Monahan),  St.  Louis. 
National  Packaging  Mchy.  Co.  (H.  L.  Hanson),  Chicago. 
Pfeifer  & Co.,  S.  (John  r.  Jane),  New  Orleans. 

Pneumatic  Scale  Corporation  (C.  F.  Doble),  Boston,  Mass. 
Peck,  E.  H.  & W.  J.  (Harry  K.  Griggs),  New  York. 
Produce  & Warrant,  Inc.  (L'rancis  J.  Nettle),  New  York. 
Rouse,  D.  Perrin  (D.  Perrin  Rouse,  R.  W.  Austin), 
Lorain,  Ohio. 

Royal,  Thomas,  & Co.  (Benjamin  A.  Betner),  Bryn 
Mawr,  Pa. 

Ruffner,  McDowell  & Burch  (J.  W.  Blackburn,  L.  D.  Mc- 
Dowell), Chicago. 

Spice  Mill,  The  (B.  F.  Simmons),  New  York. 

Sprague  & Rhodes  (Geo.  V.  Kershaw),  New  York. 
Steinwender,  Stoff  regen  & Co.  (Chris.  Arndt,  C.  M. 

Moore,  H.  M.  Rogers,  C.  LI.  Stoffregen),  New  York. 
Stewart,  Carnal  & Co.  (Bernard  Meyer),  New  Orleans. 
Stowell  Coffee  Co.  (C.  C.  Stowell),  Cincinati. 

Tea  and  Coffee  Trade  Journal  (O.  W.  Simmons),  New 
York. 

Victor  Tea  Co.  (D.  Gottdiner),  Cleveland. 

Whitney  & Co.,  J.  C.  (W.  Bollman,  Fred  A.  Grow, 
Thomas  Kennedy),  Chicago. 

Windels,  J.  H.  (J.  H.  Windels),  New  York. 

Woods,  Ehrhard,  Co.  (Thos.  J.  Woods),  New  York. 


ALLIES  MAY  FIX  COFFEE  PRICE 
In  a review  of  the  coffee  trade,  with  special 
reference  to  conditions  as  they  relate  to  San 
Francisco,  W.  R.  Grace  & Co.  say : “There  has 
been  considerable  talk  of  the  possibility  of  the 
Allies  and  the  United  States,  who  have  agreed  on 
prices  for  many  commodities,  to  attempt  to  estab- 
lish a fixed  maximum  price  for  coffee  for  some 
time  to  come,  especially  if  Brazil  permits  specula- 
tion to  further  increase  prices  to  the  sensational 
extent  experienced  during  the  last  month.” 


THE  COFFEE  BILL  OF  THE  U.  S. 

At  the  recent  National  Coffee  Roasters’  Asso- 
ciation convention  in  Cleveland,  it  was  stated  that 
the  annual  sale  of  coffee  to  consumers  amounts 
to  more  than  $600,000,000. 
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COFFEE  PROPAGANDA  PROGRESS 

A Digest  of  the  Report  Made  by  the  Joint 
Coffee  Trade  Publicity  Committee  at  the 
N.  C.  R.  A.  Convention 

'THE  report  of  the  Joint  Coffee  Trade  Publicity 
A Committee  was  read  in  executive  session. 
The  following  digest  of  its  salient  features  was 
given  out  by  the  committee’s  chairman,  Ross  W. 
Weir,  for  publication  : 

In  April  last  the  committee  voted  to  start  the 
preparatory  work  of  the  campaign  October  1, 
1918,  this  in  anticipation  of  being  able  to  launch 
the  campaign  proper  early  in  1919,  in  accordance 
with  our  understanding  with  the  National  Food 
Administration,  who  informed  us  that  they,  felt 
confident  the  tonnage  situation  would  be  entirely 
relieved  by  that  time.  Unfortunately,  however, 
the  situation  did  not  develop  in  the  manner  antici- 
pated, which  made  a further  postponement  of  our 
activities  necessary.  It  is  to  be  hoped,  however, 
that  with  peace  now  in  sight  the  situation  will 
shortly  right  itself  so  as  to  warrant  our  proceed- 
ing in  an  initial  way,  anyway,  in  the  near  future. 
When  the  Food  Administration  inform  us  that 
we  may  proceed  accordingly,  a call  will  be  made 
upon  the  subscribers  for  their  first  year’s  sub- 
scription to  the  fund. 

Publicity  Fund  Practically  Complete 
We  are  pleased  to  inform  you  that  the  roast- 
ers’ quota  ($ioo,oco)  of  the  $150,000  fund  to  be 
raised  by  the  American  interests  has  been  prac- 
tically entirely  subscribed.  The  green  merchants’ 
portion  of  same  is  also  in  equally  as  good  a con- 
dition, so  that  the  very  moment  the  committee 
believes  it  prudent  to  proceed  we  are  financially 
prepared  to  do  so.  We  have  also  received  the 
initial  three-month  advance  payment  from  the 
Sociedade  Promotora  da  Defesa  do  Cafe  for 
advertisement  purposes.,  shortly  to  be  followed 
by  further  monthly  remittances  as  needed  by  the 
committee. 

Coste  Chosen  as  Secretary-Manager 
We  are  pleased  to  announce  that  we  have  suc- 
ceeded in  engaging  .the  services  of  Mr.  Felix 
Coste,  St.  Louis,  to  act  as  secretary-manager  of 
the  committee. 

For  Thorough  Coffee  Research 
From  the  roasters’  viewpoint,  and,  indeed,  green 
coffee  merchants  as  well,  one  of  the  very  import- 
ant steps  of  the  initial  or  preparatory  effort  of 
the  committee  will  be  a thorough  coffee  research 
to  determine  the  scientific  facts  regarding  coffee, 
primarily  for  the  use  of  the  committee  in  its  pub- 
licity work,  but  also  for  the  use  of  the  sub- 
scribers to  the  fund.  This  research  has  long  been 
urged  by  many  of  the  roasters.  To  be  valuable 
it  must  be  done  thoroughly  and  will  doubtless 
consume  several  months. 

The  Merchandising  Plan 
One  of  the  most  important  features  of  the  cam- 
paign has  been  referred  to  as  the  “Merchandising 
Plan.”  This  is  the  process  by  which  roasters  will 


not  only  be  kept  advised  as  to  the  progress  of  the 
campaign,  but  also  as  to  the  logical  means  of 
making  the  campaign  most  valuable  to  roasters 
individually,  by  turning  a general  interest  and  gen- 
eral demand  into  particular  business  in  the  coffees 
which  the  individual  roaster  has  to  sell.  Much 
of  the  success  of  the  entire  campaign  will  depend 
upon  this  feature,  and  we  feel  that  it  must  be 
thoroughly  worked  out  in  advance  of  the  cam- 
paign itself.  The  services  of  the  secretary-man- 
ager will  be  available  for  consultation  by  the 
various  subscribers,  and  Mr.  Coste’s  excellent 
qualifications  will  no  doubt  prove  of  immense 
value  to  all  interested  in  this  merchandising  plan. 

Preparation  for  ’“copy”  for  this  campaign  will, 
of  itself,  be  a long  and  laborious  process.  We 
wish  to  have  sufficient  facts  behind  our  “copy,” 
based  on  our  coffee  research,  to  make  our  state- 
ments unassailable.  At  the  same  time  it  is  not 
proposed  to  enter  into  any  controversy  which  may 
lead  to  only  more  arguments  instead  of  more 
sales.  Our  “copy”  policy  must,  furthermore,  be 
planned  so  as  to  render  a commercial  benefit  to 
all  of  our  various  coffee  interests  situated  in  all 
parts  of  our  country. 

Brazil  to  Help  Campaign  Here 

Our  Brazilian  friends  have  stood  by  us  most 
loyally  through  the  various  vicissitudes  we  have 
been  subjected  to  during  the  past  year  owing  to 
the  many  sudden  changes  in  the  war  situation. 
It  is  their  intention  to  confine  their  efforts  to  in- 
creased coffee  consumption  in  the  United  States 
exclusively  to  our  committee. 

The  law  passed  by  the  Sao  Paulo  Legislature 
in  October,  1917,  imposing  a tax  on  coffee  re- 
ceipts at  all  junction  points  in  the  State  of  Sao 
Paulo,  has  been  operative  ever  since,  with  the 
result  that  a large  fund  is  already  at  the  disposal 
of  the  Sociedade  for  the  purposes  of  our  propa- 
ganda, so  that,  financially,  we  are  in  an  exceed- 
ingly strong  position  through  the  close  co- 
operation afforded  us  by  our  Brazilian  friends, 
who,  we  confidently  believe,  are  thoroughly  alive 
to  the  advantages  accruing  to  themselves  in  co- 
operating in  the  manner  they  have  elected  to  do 
with  the  allied  coffee  interests  of  the  United 
States.  * 

The  Coffee  Campaign  and  Prohibition 

Without  something  unforeseen  should  occur  to 
prevent,  it  is  our  present  intention  to  start  our 
preparatory  work  shortly  after  January  1,  and  the 
propaganda  shortly  after  May  1,  thus  anticipating 
by  two  months  the  enactment  of  national  pro- 
hibition in  the  United  States — a time  that  the 
committee  considers  most  auspicious  to  push 
coffee,  and  to  push  it  hard,  as  a substitute  for 
intoxicants. 

Mr.  Theodor  Langgaard  de  Menezes,  the  rep- 
resentative of  the  Sociedade  Promotora  da 
Defesa  do  Cafe,  having  sailed  for  Brazil  on  No- 
vember 26,  regretted  exceedingly  not  being  able 
to  attend  this  meeting,  as  he  fully  expected  to  be 
able  to  do  if  it  had  been  held  as  originally  planned. 
Mr.  Menezes,  however,  expects  to  return  again 
to  this  country  coincident  with  the  launching  of 
our  campaign,  and  will,  I am  sure,  be  most  happy 
to  attend  our  next  annual  meeting. 

The  committee’s  report  would  not  be  complete 
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without  reference  to  the  hearty  co-operation 
afforded  us  by  Mr.  Louis  R.  Gray  in  Brazil.  It 
affords  me  a great  deal  of  pleasure  to  testify  to 
the  hearty  co-operation  and  support  which  we  have 
received  from  Mr.  Gray.  And  I am  frank  to  say 
to  you  that  without  we  had  had  such  able  backing 
through  Mr.  Gray  the  present  undertaking  would 
not  have  been  possible.  The  committee  therefore 
wishes  to  take  advantage  of  this  opportunity  to 
express  its  warm  appreciation,  also  thanks,  for 
his  services  in  behalf  of  our  joint  undertaking. 


BETTER  COFFEE  FOR  THE  ARMY 


Some  Recommendations  for  Improving  the 
Quality  of  the  Drink  Served  Our  Soldiers 
in  Camp  or  Field* 

By  Edward  Aborn 

New  York 

' |'0  coffee  merchants  the  quality  of  the  coffee 
the  Army  and  Navy  has 
been  for  a long  time  a 
source  of  great  con- 
cern, and  that  the  boys 
were,  by  all  reports,  so 
wholly  missing  the 
highest  benefits  of  so 
great  a mainstay  in 
their  diet  as  coffee 
seemed  an  error  of  the 
gravest  importance. 

Upon  investigation  it 
was  found  that  the 
Army  was  using  direc- 
tions forty  years  old, 
which,  as  printed  in 
the  official  Army  Cooks  Manual,  are  of  the 
crudest  and  most  destructive  character,  a cruel 
abuse  of  one  of  the  soldiers’  greatest  resources. 

The  latest  issue  of  the  Manual  for  Army  Cooks 
contains  this : 

Many  cooks  remove  a portion  only  of  the  coffee 
grounds  after  cooking,  always  leaving  a portion  in  the 
pot.  Good  coffee  can  never  be  made  in  this  manner. 
All  the  strength  is  not  extracted  at  the  first  cooking  and 
it  is  best  to  allow  the  grains  to  accumulate  in  the  boiler 
for  three  meals  and  then  remove  the  entire  lot.  Although 
there  is  some  waste  by  this  method,  it  is  a great  deal  better 
than  any  other,  and  the  coffee  is  always  good.” 

The  official  Army  rule  for  brewing  coffee  is 
Xo.  591  in  the  Army  Manual,  as  follows  : 

‘‘591.  Coffee  (for  60  men).  Coffee  is  generally  served 
for  breakfast  and  dinner,  and  should  always  be  prepared 
fresh  at  least  once  a day. 

Breakfast:  Put  7 )4  gallons  of  water  in  the  boiler  and 
let  come  to  a boil;  add  2 54  pounds  roasted  and  ground 
coffee,  and  remove  from  the  range  immediately. 

Allow  to  stand  15  minutes;  add  1 pint  of  cold  water, 
and  allow  to  stand  a few  minutes  longer  before  serving. 
To  sweeten,  add  4 or  5 ounces  of  sugar  to  each  gallon. 

Dinner:  Allow  the  grounds  to  remain  in  the  boiler 

* An  address  before  the  Eighth  Annual  Convention  o'f 
the  National  Coffee  Roasters’  Association,  Cleveland,  De- 
cember 5,  1918. 


after  breakfast  and  add  sufficient  water  to  make  7)4  gal- 
lons; allow  to  come  to  a boil  and  add  3 ounces  of  coffee, 
roasted  and  ground,  for  each  gallon  of  fresh  water  used; 
remove  from  the  range  and  allow  to  stand  15  minutes; 
add  a pint  of  cold  water  and  allow  to  stand  a few  minutes 
before  serving. 

Coffee  should  he  made  for  immediate  use  only.” 

1 he  Committee  on  Army  and  Navy  Coffee, 
promptly  upon  its  appointment,  offered  its  ser- 
vices to  the  Government.  When  Mr.  Holbrook 
took  office  in  the  Army  Coffee  Supply  Service 
there  was  started  an  earnest  and  persistent  in- 
terest in  the  quality  of  coffee  to  be  served  to  the 
soldiers.  This  enthusiastic  and  intelligent  effort 
was  applied  to  coffee  in  every  detail,  the  green 
selection,  roasting,  grinding  and  brewing.  Good 
drinking  coffee  was  chosen,  roasting  plants  near 
the  camps  were  established,  and  studies  were 
made  of  grinding  and  brewing. 

After  consultation  with  Mr.  Holbrook,  upon 
the  subjects  of  grinding  and  brewing,  a series  of 
studies  and  experiments  were  made  at  his  request, 
and  the  results  were  reported  to  him.  It  was 
necessary  to  utilize  the  regular  army  equipments, 
and  the  result  to  be  striven  for  was  the  best  pos- 
sible quality  that  could  be  obtained  without 
change  of  the  utensils  regularly  used  in  the  ser- 
vice. Any  change  in  utensils  and  equipment  by 
a large  army,  especially  in  war  time,  was  not  to 
be  suggested,  and  the  best  that  could  be  hoped  for 
was  a better  adaptation  of  what  the  army  had 
in  use,  namely,  a tin  boiler  of  7F2  gallons  capa- 
city and  the  cotton  inside  sugar  bag  which  is  con- 
stantly at  hand.  This  is  a light  muslin  bag  about 
36  inches  long  by  20  inches  wide.  Turning  an 
office  temporarily  into  a camp  kitchen  various 
brews  were  made  in  the  army  standard  quantity 
of  7^4  gallons.  Various  degrees  of  grind  were 
tested  and  different  methods  of  application  of  the 
water  to  the  grounds  were  tried  out. 

The  degree  of  granulation  was,  of  course,  the 
first  essential,  and  after  the  grind  most  efficient 
under  the  circumstances  was  determined  a method 
of  standardizing  the  degree  of  fineness  was  con- 
sidered. 

The  fineness  of  grind  was,  of  course,  limited 
by  the  texture  of  the  bag,  which  is  not  fine  enough 
to  hold  the  finest  particle. 

It  was  found  that  the  finest  grind  that  could 
be  efficiently  held  by  the  bag  produced  the  most 
successful  results.  It  was  also  demonstrated  that 
the  strength  was  best  obtained  from  the  grounds 
by  the  circulation  of  water  through  the  grounds, 
and  not  by  boiling  the  water  and  grounds  together 
or  by  soaking  the  grounds  in  the  water.  Also, 
that  boiling  the  brew  after  it  was  made  was  de- 
cidedly injurious.  After  considerable  experi- 
mentation the  most  feasible  application  of  the 
developed  principles,  with  the  army  limitations 
considered,  was  expressed  in  the  following  report 
and  recipe  submitted  to  Mr.  Holbrook.  Since 
then  Mr.  Holbrook  has  stated  that  these  direc- 
tions were  thoroughly  tried  out  in  regular  mess 
kitchens  by  various  army  authorities  with  very 
satisfactory  results,  the  great  improvement  over 
past  methods  being  unanimously  admitted. 

The  brew  obtained  by  the  methods  advised  pro- 
duces an  acceptable  cup  of  coffee.  It  is  not,  how- 
ever, comparable  in  aromatic  flavor  and  quality  of 
liquor  to  the  regular  drip  method  correctly  used. 
Under  the  present  situation  in  the  army,  how- 
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ever,  with  impossibility  of  obtaining  equipments 
of  urns,  urn  bags,  etc.,  it  seems  to  be  the  most 
efficient  method  possible,  and  if  adopted  will  re- 
sult in  a big  improvement  in  camp  coffee. 

The  proportions  of  7x/2  gallons  of  water  to  4 
pounds  of  coffee  was  suggested  by  Mr.  Holbrook. 
As  the  report  indicates,  a slightly  smaller  propor- 
tion of  coffee  can  be  used  with  satisfactory  re- 
sults, and  a liquor  of  good,  dark  color  and  full 
flavor  obtained  with  proportions  of  1 gallon  of 
water  to  x/2  pound  of  coffee. 

The  Army  Coffee  Granulation  Recipe 

Since  the  finer  the  grind  the  quicker  and  the 
greater  is  the  extraction  of  flavor  and  color,  the 
most  efficient  brewing  result  is  obtained  by  using 
the  finest  grind  adaptable  to  the  equipment  avail- 
able. A sugar  bag  is  too  coarse  in  texture  for  the 
very  fine  grinds. 

Experiments  show  that  a grind  like  standard 
(sample  enclosed)  does  not  produce  a cloudy 
liquor,  and  a moderate  amount  only  of  grounds 
appears  in  the  brew  when  the  brewing  rule  sug- 
gested is  used. 

The  degree  of  granulation  may  be  approxi- 
mated in  matching  a granulation  by  visual  ob- 
servation, but  a more  definite  method  of  ascer- 
taining the  average  size  of  particles  is  to  pass  the 
whole  grind  through  wire  sieves  of  standard 
gauge.  The  advised  grind  analyses  as  follows  by 
this  method,  the  percentages  stated  being  esti- 
mated by  weighing  the  proportions  left  on  each 
screen  : 

Percentage  of  the  Total  Weight  Left  on 
Screens-  Indicated 

Per  Cent  Per  Cent 

10-inch  screen 2 20-inch  screen 2 Q]/2 

14-inch  screen 24  24-inch  screen 8J4 

16-inch  screen 30-inch  screen 10^4 

18-inch  screen. 4*4 

Brewing  Conclusions 

1.  It  is  not  possible  by  the  method  of  tying 
the  grounds  within  a bag  and  infusing  same  in 
water  to  obtain  as  fine  a flavor  as  that  produced 
by  flowing  boiling  water  once  through  very  finely 
ground  coffee  held  in  a close  mesh  muslin  sack 
of  correct  dimensions. 

2.  Boiling  the  water  after  the  bag  containing 
the  grounds  has  been  placed  in  same  draws  out 
very  little  of  the  color  or  flavor,  and  continuous 
boiling  therefore  is  unnecessary  for  extraction 
purposes.  Boiling  not  only  fails  to  extract  the 
strength  but  causes  a deterioration  in  flavor  of  the 
brewed  liquor,  which  is  overcooked  as  the  boiling 
is  continued.  Water,  however,  must  reach  the 
boiling  point  before  the  coffee  is  placed  in  it. 

3.  The  main  extraction  is  obtained  by  the  cir- 
culation of  the  water  through  the  grounds,  this 
being  best  accomplished  by  stirring  the  bag  thor- 
oughly through  the  water.  Allowing  the  bag 
containing  the  grounds  to  stand  in  the  water  also 
causes  considerable  extraction,  but  is  not  as  effec- 
tive as  the  stirring  and  causes  a harsher  flavor. 

4.  Draining  the  bag  is  an  important  feature,  as 
much  strength  is  thereby  released  from  the 
grounds.  The  brew  should  not  be  served  until 
the  bag  has  been  removed  and  drained. 

5.  Tying  the  bag  12  inches  from  the  open  end 
permits  the  grounds  to  rest  loosely  in  the  bag, 
and  thus  allows  the  free  entrance  and  circulation 
of  the  water  through  the  grounds. 


6.  The  texture  of  a sugar  bag  is  not  fine  enough 
for  thorough  separation  of  grounds  from  the 
water.  This  makes  any  finer  grind  than  the 
standard  sample  not  feasible,  because  of  the  too 
great  proportion  of  grounds  left  in  the  brew. 

7-  The  brew  should  be  made  just  before 
serving  and  not  allowed  to  stand.  It  should  be 
neither  cooked  nor  cooled. 

8.  The  absorption  of  water  in  the  grounds 
after  the  bag  has  drained  is  estimated  at  one- 
sixth  of  the  total  volume  of  water  (one-sixth  of 
7x/2  gallons). 

9.  The  proportion  of  4 pounds  of  coffee, 
ground  like  sample  advised,  to  yx/2  gallons  of 
water,  brewed  by  the  rule  suggested  herein,  pro- 
duces a dark  colored,  strong  flavored  liquor  of 
fully  sufficient  strength,  in  my  judgment.  The 
proportion  of  coffee  to  water  is,  I think,  ample, 
and  might  be  reduced  10  per  cent  without  causing 
too  weak  a brew. 

10.  The  rule  which  produces  the  best  result 
is  as  follows : 

Put  Jx/2  gallons  of  water  in  the  boiler.  Bring 
it  to  a thorough  boil,  and  at  once  add  4 pounds  of 
roasted  ground  coffee,  which  has  been  tied  within 
a muslin  bag,  such  as  an  inside  cotton  sugar  bag. 
Then  remove  the  boiler  from  the  hot  fire  so  as 
to  stop  boiling.  The  bag  should  be  large  enough 
to  permit  free  movement  of  the  grounds  and  the 
free  passage  of  water  through  the  grounds.  For 
these  reasons  also  the  bag  should  be  tied  at  a 
point  not  more  than  12  inches  from  the  open  end. 

Stir  the  bag  thoroughly  about  in  the  water  for 
five  minutes.  Then  lift  up  the  bag,  and  after 
allowing  it  to  drain  thoroughly  into  the  brew 
remove  it  entirely.  Serve  as  soon  as  possible. 

Do  not  allow  the  brew  to  either  cook  or  cool. 

The  cotton  bag  that  is  used  -should  always  be 
promptly  washed  in  cold  water  and  then  kept 
immersed  in  cold  water  until  used  again.  Use 
new  bag  frequently. 

Coffee  should  be  made  for  immediate  use  only. 


OLD  COFFEE  FIRM  LIQUIDATES 

John  O’Donohue’s  Sons,  the  old  coffee  import- 
ing house  of  New  York,  will  retire  from  business 
about  January  1,  1919.  This  is  understood  to  be 
the  oldest  green  coffee  firm  in  the  United  States. 
The  business  was  established  about  seventy  years 
ago  by  C.  A.  O’Donohue,  grandfather  of  John 
O’Donohue.  Some  years  later  John  O’Donohue 
.took  his  five  sons  into  the  company.  The  busi- 
ness has  for  some  time  been  conducted  by  C.  A. 
O’Donohue,  one  of  the  sons,  who  retired  in  order 
to  have  more  time  to  look  after  his  other  in- 
terests. 

James  E.  Carret,  who  has  been  with  the  firm 
for  twenty-three  years,  and  who  for  three  years 
has  been  its  secretary  and  manager,  plans  to  enter 
the  coffee  jobbing  and  importing  business  on  his 
own  account  on  January  1,  under  the  firm  name 
of  James  E.  Carret  & Co.,  with  offices  at  100 
Front  street.  The  building  occupied  by  John 
O’Donohue’s  Sons  has  been  purchased  by  Ed- 
ward Bleecker. 
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COFFEE  EXCHANGE  TO  REOPEN 


Board  of  Managers  Decide  to  Resume  Trading 
Under  Modified  Government  Control 
on  December  26 

T-*  FADING  in  green  coffee  futures  on  the  New 
*■  York  Coffee  and  Sugar  Exchange  will  be  re- 
sumed on  December  26,  under  limited  restrictions 
specified  by  the  United  States  Food  Administra- 
tion. This  was  the  decision  of  the  Board  of  Man- 
agers on  December  11,  after  a meeting  of  Ex- 
change members  on  December  9,  to  discuss  the 
matter  of  resuming  trading,  had  resulted  in  a tie 
vote  of  39  to  39. 

The  new  restrictions  provide  that  there  shall 
lie  no  trading  for  delivery  earlier  than  May,  i9T9, 
and  that  a day’s  fluctuations  shall  he  not  more 
than  150  points.  Tt  is  understood  in  the  trade  that 
the  Food  Administration  has  given  assurance, 
though  not  a positive  guarantee,  that  it  will  not 
again  interfere  with  Exchange,  operations. 

Trading  in  futures  was  stopped  by  the  Food 
Administration  on  October  18,  and  the  Exchange 
has  not  been  operating  since,  except  for  the  week 
ending  November  9,  when  liquidation  of  old  con- 
tracts was  going  on  by  Government  order.  The 
last  sale  reported  on  October  18  was  at  10.15  cents, 
September  and  Santos  4s  were  quoted  in  the  spot 
market  at  15^2  cents,  rising  to  about  23  cents  on 
December  11.  On  this  basis  of  advance  it  is  pre- 
dicted that  prices  at  the  Exchange  will  show  a 
fairly  proportionate  increase  on  opening  day, 
December  26. 

“IF  YOU  WOULD  WIN  A MAN” 

If  you  would  win  a man  to  your  cause,  first 
convince  him  that  you  are  his  true  friend.  Therein 
is  a drop  of  honey  that  catches  his  heart,  which, 
say  what  he  will,  is  the  greatest  high  road  to  his 
reason,  and  which  when  once  gained,  you  will  find 
but  little  trouble  in  convincing  his  judgment  of 
the  justice  of  your  cause,  if  indeed  that  cause  be 
really  a just  one.  On  the  contrary,  assume  to  dic- 
tate to  his  judgment,  or  to  command  his  action, 
or  to  mark  him  as  one  to  be  shunned  or  despised, 
and  he  will  retreat  wit'.ih  himself,  close  all  the 
avenues  to  his  head  and  heart;  and  though  your 
cause  be  naked  truth  itself,  transformed  to  the 
heaviest  lance,  harder  than  steel,  and  sharper 
than  steel  can  be  made,  and  though  you  throw  it 
with  more  than  herculean  force  and  precision,  you 
shall  be  no  more  able  to  pierce  him  than  to  pene- 
trate the  hard  shell  of  a tortoise  with  a rye  straw. 
Such  is  man  and  so  must  he  be  understood  by 
those  who  would  lead  him  even  to  his  own  inter- 
ests.— Abraham  Lincoln. 


RECONSTRUCTION  CONFERENCE 


Manufacturers  Offer  Practical  Suggestions  for 
Restoring  the  Extract,  Cocoa  Bean  and 
Grocery  Industries 

A T the  big  Reconstruction  Conference  held  in 
**■  Atlantic  City,  December  3-6,  the  Food  Pro- 
duction and  Exchange  Group  was  one  of  the 
most  active  in  presenting  resolutions  urging  the 
continuance  of  war-time  economies,  the  early  re- 
moval of  no  longer  needed  war-time  restrictions, 
and  in  suggesting  ways  and  means  to  restore  the 
food  trades  to  their  normal  spheres  of  industrial 
usefulness.  The  beet  sugar  men  asked  for  a duty 
on  the  imports  of  foreign  sugar,  the  extract  men 
urged  uniformity  of  pure  food  laws  and  State 
weights  and  measures,  and  the  cocoa  bean  men 
demanded  the  removal  of  all  embargoes  and  trade 
restrictions  on  cocoa  beans. 

Henry  L.  Goeman,  of  the  Goeman  Grain  Com- 
pany, Mansfield,  Ohio,  and  Charles  L.  Parsons, 
of  Bordens  Condensed  Milk  Company,  New  York, 
acted  as  chairman  of  the  Food  Groups.  William 
H.  Ukers,  of  The  Tea  and  Coffee  Trade 
Journal,  was  secretary  and  vice-chairman. 

There  were  close  to  5,000  representative  busi- 
ness men  in  attendance  at  the  conference.  Among 
those  prominent  in  the  food  trades  were  noticed : 
Fred  Mason,  president  of  the  Shredded  Wheat 
Company,  Niagara  Falls,  N.  Y. ; Louis  Runkel,  of 
Runkel  Bros.,  Inc.,  New  York;  Howard  Heinz, 
H.  J.  Heinz  Company,  Pittsburg;  T.  W.  Carman, 
Baker  Extract  Company,  Springfield,  Mass.;  R.  A. 
and  W.  M.  McCormick,  McCormick  Bros.,  Balti- 
more ; F.  L.  Beggs,  Newark,  Ohio;  S.  J.  Sherer, 
Chicago ; S.  B.  Steele,  Steele- W’edeles  Company, 
Chicago ; G.  W.  McCormick,  Menominee,  Mich. ; 
Truman  G.  Palmer,  secretary.  U.  S.  Sugar  Manu- 
facturers’ Association,  Washington,  and  Alfred 
H.  Beckman,  secretary,  National  Wholesale 
Grocers’  Association  of  the  United  States,  New 
York. 


U.  S.  TEA  BOARD  REAPPOINTED 
Washington,  D.  C.,  Dec.  T2,  1918. — The  mem- 
bers of  the  United  States  Board  of  Tea  Experts 
for  1919  are  to  be  the  same  as  in  1918,  according 
to  a Treasury  Department  notice  to-day.  They 
are:  Arthur  T,  Hellyer,  Chicago;  Herbert  G. 

Woodworth,  Boston;  C.  E.  Wyman,  St.  Paul; 
E.  R.  Rogers,  Tacoma;  J.  J.  McNamara,  New 
York ; George  W.  Caswell,  San  Francisco,  and 
George  F.  Mitchell,  the  Supervising  Tea  Exam- 
iner. It  is  expected  that  all  of  the  members  will 
serve.  The  first  meeting  of  the  Board  will  be  held 
in  New  York  City  on  January  9,  1919. 
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TEA  AND  COFFEE  RESEARCH  BUREAU 

If  A department  of  scientific  research  under  the  editors’  direction  in  which 
will  be  found  short,  popularized  reviews  of  current  and  older  works  of  a phy- 
siological-chemical character,  fugitive  paragraphs,  references  and  articles  dealing 
with  the  history,  pharmacology  and  technology  of  tea,  coffee  and  spices. 


IPEL,  A COFFEE  SUBSTITUTE 

An  Infusion  from  the  Roasted  Seeds  of  This 
Shrub  Has  a Color  and  Aroma  Closely 
Resembling  Coffee 

By  Harvey  C.  Brill 

Laboratory  of  Organic  Chemistry,  Bureau  of  Science, 
Manila,  P.  I. 

"THE  use  of  Leuccena  glauca  as  a substitute  for 
coffee  has  recently  been  brought  to  our  atten- 
tion by  the  Philippine  Bureau  of  Education.  The 
supervising  teacher  of  Bauang,  La  Union  Prov- 
ince, reports  that  several  of  his  teachers  have 
used  it  instead  of  coffee  with  pleasant  results. 

Leuccena  glauca  (L.)  Benth.,  known  as  ipel,  or 
ipel-ipel , among  the  Tagalogs,  is  widely  dis- 
tributed throughout  the  Philippine  Islands,  al- 
though it  is  not  native,  having  come  originally 
from  tropical  America.  Merrill*  says  of  this 
species : 

A native  of  tropical  America,  now  widely  dis- 
tributed in  tropical  and  sub-tropical  parts  of  the 
world ; very  abundant  and  widely  distributed,  in 
the  Philippines  at  low  altitudes,  the  timber  being 
used  for  house  posts  and  for  firewood.  In  Leyte 
the  seeds  are  used  by  the  natives  as  a substitute 
for  coffee. 

The  Spanish  name  Santa  Elena  is  in  common 
use  throughout  the  Islands,  while  the  following- 
names  are  used  in  the  localities  indicated : Agho 
(Iloilo  Province,  Panay)  ; datels  (Leyte)  ; com- 
compitis  (Ilocos  Sur)  ; adjog  (Negros),  and  ipel 
(Cavite,  Pampanga,  Rizal,  Nueva  Ecija).  The 
last  name  should  not  be  confused  with  “ipil,” 
which  is  the  name  of  one  of  our  important  tim- 
ber trees,  Insia  bijuga  O.  Kuntze.  Leuccena 
glauca  Benth.  has  attained  considerable  promi- 
nence because  of  its  value  as  a reforestation  crop. 

Ipel  is  a Hardy  ShrUb 

About  40  per  cent  of  the  total  land  area  of  the 
Philippine  Islands  has  become  covered  with  grass 
to  the  exclusion  of  practically  all  other  vegetation. 
Areas  such  as  these  are  difficult  to  reforest,  and 
not  cultivated,  owing  to  the  frequency  of  fires 

Philippine  Journal  of  Science.  Sec.  C (1010),  5,  30. 


and  the  ease  with  which  cogon — the  dominant 
grass  occupying  these  tracts — crowds  out  the  other 
vegetation.  Cogon  possesses  a dense  mass  of  un- 
derground stems,  which,  spreading  throughout 
the  upper  layer  of  the  soil,  deprive  it  of  nearly  all 
the  available  moisture  during  the  dry  season.  The 
removal  of  the  grass  for  the  purpose  of  reforesta- 
tion is  impracticable,  because  of  the  cost,  and 
few  trees  are  able  successfully  to  compete  with 
the  cogon.  Ipel,  however,  can  thrive  under  these 
conditions,  and  owing  to  its  habit  of  growing  in 
thickets,  soon  chokes  out  the  grass.  Other  trees 
can  be  successfully  grown  among  the  ipel.  Indeed 
the  presence  of  ipel  is  an  advantage,  since  it  serves 
as  a shade  to  the  young  tree  and  raises  the  height 
at  which  the  tree  sends  out  branches. 

Analysis  of  Roasted  Ipel  Seeds 

These  seeds  when  roasted  and  ground  produce 
a reddish  brown  powder,  having  a color  very 
similar  to  that  of  coffee  and  with  an  odor  some- 
what resembling  the  aroma  of  coffee.  The  odor 
of  the  infusion  with  water  resembles  the  odor  of 
coffee  more  closely  than  does  that  of  the  ground, 
roasted  bean.  This  infusion  is  brown  by  direct 
light  and  has  a deep  green  fluorescence  by  re- 
flected light.  It  gives  a violet  color,  but  no  pre- 
cipitate with  ferric  chloride  solution ; with  solu- 
tions of  potassium-mercurio-iodide,  potassium 
hydroxide,  picric  acid,  iodine-potassium  iodide, 
tannic  acid  and  Fehling  it  gives  no  precipitates. 
When  warmed  first  with  hydrochloric  acid  and 
then  tested  with  Fehling’ s solution,  it  gives  a pre- 
cipitate of  reduced  copper  oxide.  Copper  acetate 
produces  a greenish  brown,  gelatinous  precipitate 
with  a dark  green,  supernatant  liquid.  Lead  ace- 
tate gives  a brownish  yellow,  gelatinous  precipi- 
tate. The  infusion  is  slightly  acid  to  litmus  and 
gelatinizes  albumen. 

Graham,  Stenhouse  and  Campbell  proposed  to 
take  the  density  of  different  infusions  of  coffee 
and  adulterants  as  a guide  to  the  adulteration. 
They  gave  the  following  data  for  solutions  made 
by  treating  the  substance  with  ten  times  its  weight 
of  cold  water,  boiling,  filtering,  and  then  de- 
termining its  density  at  60  degrees  F. : 


are 
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|1  The  Ideal  Shipping  Gase  for  Tea,  Goffee  and  Spices  || 


If  Glance  at  these  H & D FIBRE  SHIPPING  BOXES  filled  with  all  sorts  of  goods  in  the  Tea  Store 

||  line.  Every  packer  of  these  boxes  is  guaranteed  against  theft  in  transit  and  makes  a big  saving  of  || 

packing  expense.  ^flt  is  worth  your  while  to  investigate.  Write  for  booklet  “HOW  TO  PACK 
||  IT,”  sent  free  on  request.  || 

II  THE  H1NDE  &-  DAUCH  PAPER  COMPANY  [| 

If  851  Water  Street,  Sandusky,  Ohio  (Canadian  Trade:  Address  Toronto,  Canada)  || 
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OFFSET  UNCERTAIN  COFFEE  PROFITS 
BY  SPEEDING  UP  YOUR  TEA  SALES 

In  view  of  present  complications  in  the  coffee  market — short  stocks,  high 
prices  and  uncertain  profits — it  will  pay  packers  to  give  more  thought  to  tea 
sales.  It  is  possible  to  create  additional  markets  for  tea.  Tea  offers  an  assured 
and  reasonable  profit.  Tea  sales  are  not  restricted  by  government  regulations. 

INDIVIDUAL  TEA  BAGS 

offer  a certain  means  for  stimulating  tea  sales.  They  assure  a good  profit.  They 
help  get  and  keep  restaurant  and  hotel  trade.  They  give  your  tea  a better  chance 
to  prove  its  merit. 

We  make  and  pack  individual  tea  bags.  We  are  serving  some  of  the  largest 
distributers  in  the  country.  Let  us  serve  you.  Send  for  samples. 

NATIONAL  URN  BAG  COMPANY 

Manufacturer  of  Coffee  Urn  and  Individual  Tea  Bags 

174-176  East  104th  Street  New  York 


When  Writing  Advertisers.  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 
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TABLE  I.  -SPECIFIC  GRAVITY  OF  EXTRACTS  OF 
COFFEE  AND  COFFEE  ADULTERANTS* 


Specific 

Substance  Gravity 

Spent  tan  1.00214 

Lupine  seed  1.00570 

Acorns  1.00730 

Teas  1.00730 

Mocha  coffee  1.00800 

Beans  1.00840 

Neilgherry  coffee  1.00840 

Plantation  Ceylon  coffee 1.00870 

Java  coffee  1.00870 

Jamaica  coffee  1.00870 

Costa  Rica  coffee  1.00900 

Native  Ceylon  coffee  1.00900 

Brown  malt  1.01090 

Parsnips  1.01430 

Carrots  1.01710 

Bouka  1.01850 

Black  malt  1.02140 

Turnips  1.02140 

Rye  meal 1.02160 

Dandelion  root  1.02190 

Red  beet  1.02210 

English  chicory  1.02170 

Yorkshire  chicory  1.01910 

Foreign  chicory  1.02260 

Guernsey  chicory  1.02326 

Mangel-wurzel  1.02350 

Maize  1.02530 

Bread  raspings  1.02630 


* Blyth,  “Foods:  Their  Composition  and  Analysis,” 

sixth  edition,  London,  (1909),  360. 


The  density  of  an  infusion  of  ipel  made  and  de- 
termined under  these  conditions  is  1.00680.  This 
density  would  place  it  between  lupine  seed  and 
acorn  in  Table  I,  and  would  serve  as  one  means 
of  identification.  The  roasted  seed  gave  24.4  per 
cent  extract,  soluble  in  water  when  treated  in  this 
manner.  Konig1  gives  for  coffee  21.2  per  cent 
to  27.28  per  cent.  The  ground,  roasted  seed  when 
floated  on  strong  salt  water,  cooled  to  a low  tem- 
perature, in  the  course  of  a half  hour  sinks  to  the 
bottom  of  the  cylinder.  As  it  falls  to  the  bottom 
it  leaves  a trail  of  color.  This  color  is  not  as 
intense  as  the  color  produced  by  chicory. 

The  analyses  of  the  powder  from  the  roasted 
and  raw  beans,  along  with  that  given  by  Konig2 
for  coffee,  are  shown  in  Table  II. 


TABLE  II—  ANALYSES  OF  IPEL  AND  COFFEE 
(Numbers  give  percentages) 

f Ipel > r Coffee ^ 


Raw  Roasted  Raw  Roasted 

Moisture  14.80  8.13  10.73  2.38 

Fat  (ether  ex- 

tract)  8.68  6.95  11.80  13. 8o 

Nitrogen  6.42  5.21  2.32  2.60 

Sucrose  trace  trace  7.62  1.31 

Nitrogen  free  ma- 
terial other 

than  fiber  . . . 9.78  16.11  20.30  39.38 

Crude  fiber  ....  22.29  22.18  24.01  18.07 

Ash  4.20  4.37  3.02  4.65 


The  oils  extracted  from  the  roasted  bean  and 
from  the  raw  bean  have  the  indices  of  refraction 
and  the  saponification  numbers  given  in  Table  III. 

Ipel  has  no  possibility  of  becoming  of  any 
great  commercial  value,  but  it  has  a local  signifi- 

1 Die  menschlichen  Nalirungs-  und  Genussmittel,  4th  ed. 
Julius  Springer,  Berlin  (1904),  2,  1072. 

2 Loc.  cit. 


TABLE  III.— THE  CONSTANTS  OF  THE  OILS  OF 
IPEL  AND  THOSE  OF  COFFEE* 


Index  Saponi- 

Ipel : Refraction  fication 

Raw  1.4670  196.2 

Roasted  1.4690  190.7 

Coffee : 

Raw  1.4695  157.2 

Roasted  1.4715  16”. 0 


* Konig,  loc.  cit. 

Ccince.  Viewed  in  relation  to  the  world’s  produc- 
tion of  coffee  it  is  infinitesimally  insignificant. 
TABLE  IV.— average  annual  production  of 

COFFEE  BY  CONTINENTS.  YEARS  1906-1910. 
Continent.  Pounds. 

South  America  2,021,805,000 

North  America  384,138,000 

Asia  92,818,000 

Africa  and  Oceanica  21,998,000 

The  properties  of  ipel  are  discussed  here  be- 
cause of  its  local  use  as  a coffee  substitute  or 
adulterant. 

MOLASSES  IN  TEA  AND  COFFEE 


It  is  Not  Likely  It  Will  Ever  Become  Popular 
as  a Sweetener  for  These  Beverages 

Z^NE  of  the  contributing  editors  to  this  de- 
partment  sees  no  disadvantage  to  the  user 
if  molasses  be  added  to  coffee  and  tea  instead  of 
sugar.  He  reasons  this  wise : 

“Molasses,  being  a by-product,  contains  a con- 
siderable percentage  of  sugar,  the  rest  being  made 
up  of  water,  mineral  salts  and  slight  impurities. 
The  value  in  calories,  as  compared  with  sugar, 
would  approximate  70  per  cent,  though  this  is  not 
fixed,  due  to  the  variable  composition  of  molasses. 
Sugar  has,  of  course,  numerous  advantages  over 
molasses  in  sweetening  value  and  convenience  in 
handling,  and  it  is  doubtful  whether  its  use  will 
be  much  curtailed  by  pushing  the  sales  of  molasses, 
honey  or  maple  syrup. 

“The  average  man  requires  about  2,500  calories 
per  day.  One  pound  of  sugar  yields  1,815  calories, 
and  at  6 cents  a pound  3,000  calories  of  sugar  will 
cost  10  cents.  A cup  of  coffee  containing  milk 
and  sugar,  as  purchased  at  Childs’  restaurant, 
yields  195  calories. 

“Some  who  have  tried  molasses  in  their  tea  and 
coffee  report  that  it  produces  a most  unsatisfac- 
tory drink.  The  mineral  salts  present  in  molasses, 
while  not  injurious,  are  responsible  for  the  un- 
pleasant taste.  Molasses  can  be  of  various  grades, 
so  that  it  will  have  the  appearance  of  a fine  quality 
syrup,  the  salt  content  remaining  nearly  the  same. 

“A  good  quality  syrup  would  not  give  such  an 
unpleasant  taste,  but  much  of  the  stuff  on  the 
market  to-day  has  a taste  resembling  nothing  so 
much  as  epsom  salts.  It  is  not  likely  that  mo- 
lasses will  ever  reach  a popular  stage  as  a sweet- 
ener for  beverages.”  A.  G. 
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Coffees  anb  Ceas 

We  make  a specialty  of  supplying  the  needs 
of  Buyers  who  know  the  value  of  uniform 
quality  and  Cup-Selected  teas  and  coffees. 

Let  us  assist  you  to  build  up  a solid 
coffee  business. 

Write  our  Direct  Sales  Dept,  for 

quotations.  Green  and  Roasted  Coffees, 
Teas,  Rice,  Cocoa. 

f.  Mi  \ A Saving  In  Price 

It  will  mean  jA  Benef?t  In  QuaUty 

OLD  DUTCH  MILLS,”  successors  to  WILLIAM  B.  HARRIS  CO. 

65  Front  Street,  New  York 


The  Standard  of 


Purity  and  Quality 


MOCHA 


L B Longberry  Harrar 

LIVIERATO  - KIDDE  CO. 
Largest  Importers  of  Mocha 
106  WALL  STREET  NEW  YORK 

Cable  Address.  “ MOCHA  ” 
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]B  E M.TT 

The  Line  That  Excels 


Class  E — Electric  Coffee^ 
Roasting  Outfit 


The  Lambert  Electric  Coffee  Roaster 

The  Lambert  coffee  roaster  excels  because  it  is  the  pioneer  indirect 
flame  (underneath)  gas  roaster.  Because  it  is  the  most  compact, 
self-contained,  two  bag  roaster  on  the  market.  Because  it  requires 
the  minimum  of  power  for  operation.  Because  it  is  easily  installed. 
Because  it  is  substantially  constructed. 

A complete  outfit  designed  for  coffee,  peanuts,  cocoa  beans, 
cereals,  etc.,  comprising  roaster,  cooling  apparatus,  elevator,  feed 
hopper,  electric  motor,  with  geared  connections  and  gas  attachments; 
also  stoning  and  chaffing  attachments  for  coffee.  Built  in  two  stand- 
ard sizes — three  hundred  pounds  and  two  hundred  pounds  capacity. 

Plans  for  larger  plants  prepared  on  application.  Ask  for 
catalog  of  complete  line. 


tHiimiiiiiHiiiiiiiiiiiiiiiiiiiiiiiiHiiHHiiiiiiiiuwimiinuwwimimmiiiniHHiiiiiiiuiHiiHiiiii 
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Why  Roast  Coffee  Samples? 


No.  16  Sample  Roaster,  Form  A 


Motor-driven  Sample  Grinder 


Why  are  samples  of  coffee 
ever  roasted? 

If  getting  knowledge 
about  the  cup  value  of  a 
coffee  is  really  important, 
for  whose  benefit  is  the 
knowledge  used? 

Probably  for  the  benefit 
of  the  person  who  knows 
most  about  the  coffee  and 
to  the  relative  disadvantage 
of  the  person  who  does  not. 

Success  in  coffee  dealing 
depends  on  knowing  as  much 
as  the  other  fellow  can  possi- 
bly know  about  the  coffee’s 
real  value. 

To  test  coffee  quickly  and 
accurately  you  need  our 
sample  roaster,  with  one  to 
six  cylinders.  Our  complete 
equipment  includes  motor- 
driven  grinder,  hot-water 
kettles.  Tuxedo  revolving 
table  with  scale,  cuspidor, 
and  the  sample  pans  and 
testing  cups. 


Our  circular  No.  224 
tells  the  whole  story. 


Have  You  a Sample  Roaster? 


JABEZ  BURNS  & SONS 


irAvE.&43DSi  NEW  YORK 
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The 

economical 
Jubilee  Roaster 


Since  it  avoids  all 
the  gas  wastefulness  of 
direct-flame  machines, 
our  Jubilee  is  by  far  the 
cheapest  inner-heated 
coffee  roaster  to  oper- 
ate— whether  the  pro- 
duct is  to  be  valued 
on  the  basis  of  mini- 
mum shrinkage  or 
highest  dry-roast 
quality. 


We  quote  below  from  recent  letters  about  Jubilee  roasting  plants: 

EL  RENO  WHOLESALE  GROCERY  CO.,  El  Reno,  Sept.  30,  1918: 
“Our  plant  is  giving  the  very  best  of  satisfaction  in  every  way.  We  could 
not  ask  for  anything  to  work  better.” 

DAVID  G.  EVANS  COFFEE  CO.,  St.  Louis,  Sept.  25,  1918: 

“We  are  pleased  to  state  we  are  having  very  good  satisfaction  with  the 
Jubilee  roasting  equipment.” 

GRIFFIN  GROCERY  CO.,  McAlester,  Sept.  27,  1918: 

“We  are  delighted  to  say  that  the  coffee  roasting  plant  furnished  by  you 
has  proven  absolutely  satisfactory.” 

HANLEY  & KINSELLA  COFFEE  & SPICE  CO.,  St.  Louis,  Aug.  21, 
1918: 

“All  that  we  can  say  in  reference  to  the  Jubilee  roasters  and  flexible-arm 
coolers  is  that  they  are  giving  perfect  satisfaction  and  are  doing  everything 
for  which  they  were  intended.” 

SAMUEL  MAHON  CO.,  Ottumwa,  Sept.  24,  1918: 

“We  are  pleased  to  report  that  the  coffee  machinery  installed  by  you  so  far 
is  satisfactory  in  every  respect.” 


JABEZ BURNS  & SONS 


IFAve.  &43dSt.  NEW  YORK 
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THE  MACHINE  THAT  REVOLU- 
TIONIZED COFFEE  ROASTING 

The  coal  shortage  is  focusing  the  trade ’s  attention  on  the  merits 
of  coffee  roasting  by  gas.  An  ever  increasing  number  of  coffee  men 
are  learning  that  gas  roasting  not  only  solves  the  present  fuel  problem 
but  produces  a superior  coffee  and  increases  efficiency  in  the  roasting 
room. 

THE  “MONITOR”  GAS  COFFEE  ROASTER 

turns  out  a bright  well  developed  roast  in  less  time  than  a coal 
roaster.  Because  the  roasting  process  is  shorter,  less  of  the  essen- 
tial oils  evaporate — you  and  your  customer  get  the  advantage — in 
the  cup.  The  “Monitor”  is  a labor  saver — no  fires  to  build — no 
fires  to  pull — you  get  the  maximum  of  heat  quickly,  and  it  is  a uni- 
form heat.  Discerning  coffee  men  are  installing  the  “Monitor.” 
Write  for  catalog  No.  54. 


HUNTLEY  MFG 

SILVER  CREEK 


CO. 


New  York  City 
121  Front  Street 


Chicago 

201  Traders  Bldg. 


NEW  YORK 

Minneapolis,  Minn. 

218  Iron  Exchange 
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From  a recent  letter  to  President  Wilson  from  Hon.  W.  B. 
Wilson,  Secretary  of  Labor,  we  quote  as  follows: 

“OUR  INCREASING  MILITARY  ENERGIES 
ARE  PUTTING  STRAINS  UPON  INDUSTRY 
WHICH  CALL  FOR  THE  MOST  CAREFUL 
HUSBANDING  OF  OUR  MAN  POWER.” 

The  Pneumatic  System  Solves  Your  Pack- 
aging Problem,  and  Saves  Much 
Needed  Man  Power 

THE  PNEUMATIC  SYSTEM  enables  you  to  put  up  your  product  in  cartons, 
tins,  bottles  and  bags  without  contact  with  human  hands,  and  in  a sanitary 
manner.  Our  automatic  packaging  and  weighing  machines  displace  from  25  to 
40  clerks  according  to  the  material,  while  at  the  same  time  they  save  enormous 
waste  in  the  prevention  of  loss  of  valuable  material  often  times  valued  at  thou- 
sands of  dollars,  and  uncleanliness  encountered  by  the  old  time  bulk  method  of 
merchandising. 

Manufacturers  in  packaging  their  goods  automatically  THE  PNEUMATIC 
WAY  will  save  an  army  of  men  for  other  service,  which  is  a patriotic  duty  at 
this  time,  and  in  keeping  with  the  above  message  to  the  President  from  the 
Secretary  of  Labor. 

THE  PNEUMATIC  SYSTEM  offers  you  the  most  complete  line  of  automatic 
packaging  and  weighing  machinery,  and  guarantees  you  a speed  of  from  15,000 
to  18,000  accurately  weighed  packages  per  day,  without  the  use  of  a single 
operator. 

LET  US  MAKE  YOUR  PROBLEM  OURS.  IT  WILL  PAY  YOU. 

PNEUMATIC  SCALE  CORPORATION,  Ltd. 

NORFOLK  DOWNS,  MASS. 

NEW  YORK  CHICAGO  KANSAS  CITY  TORONTO,  ONT. 

W.  & C.  PANTIN,  147  UPPER  THAMES  STREET,  LONDON,  ENG. 
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COGOLLO 


The  mark  of  one  of  the  highest  Grade 
Coffees  Grown  in  Colombia,  S.  A. 


A coffee  noted  for  its  mild  and  delicious  flavor  and  unsurpassed 
fragrancy.  Carefully  picked,  hulled,  selected  and  stored  under 
sanitary  conditions. 

Whether  you  buy  “Cogollo  Lavado,  ” “Cogollo  Selecto”  or  “Cogollo 
IJspecial”  you  are  certain  of  getting  a coffee  of  uniform  quality. 

For  particulars  apply  to  M.  Duran,  11  Wall  St.,  New  York. 


ORDER  BY  THE  NAME 

COGOLLO  & CO. 
Cucuta  Coffee  Planters 


‘COGOLLO” 

Rep.  ol 
Colombia, 

S.  A. 


COMPLETE  PACKING  ROOM  EQUIPMENT 


Present  conditions  in  the  coffee  trade  demand  even  closer  attention  to  packag- 
ing costs.  The  coffee  packer  who  seeks  to  cut  down  his  operating  expenses  should 
investigate  the  “Johnson”  line  of  automatic  machinery. 

We  are  manufacturers  of  complete  packing  room  equipment,  including  auto- 
matic carton  making,  filling,  sealing  and  moisture  proofing  machinery. 

Write  for  catalog. 

JOHNSON  AUTOMATIC  SEALER  CO.,  Limited 

Battle  Creek  Michigan 


Thomas  A\  Royal  a. 

BRYN  MAWR  PA 


f ' 

V-VT  ~~ 

‘ 

y 

1 

j 
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AUTOMATIC  WEIGHING  MACHINES 

AT 


BARGAIN  PRICES 


MODEL  No.  10 

17  NEW  MACHINES 

«$100." 

4 REBUILT  MACHINES 

« $80.°° 

MAXIMUM  CAPACITY 
PER  SINGLE  DUMP— 
1 LB.  COFFEE— LBS. 
RICE— SEEDS,  ETC. 


MODEL  No.  15 

(SAME  AS  No.  10— ONLY  LARGER) 

6 NEW  MACHINES 

« $1 15“ 

2 REBUILT  MACHINES 

$100." 

MAXIMUM  CAPACITY 
PER  SINGLE  DUMP— 
3 LBS.  COFFEE— 8 LBS. 
RICE— SEEDS,  ETC. 


A SAVING  OF 

$75."  to  $85“ 

ON  A THOROUGHLY 
RELIABLE  MACHINE, 
AS  SIMPLE,  DURABLE 
AND  ACCURATE  AS  A 
POUND  WEIGHT. 


SALES  TERMS 

15  DAYS  FREE  TRIAL 

2%— 15  DAYS  AFTER 
DELIVERY.  NET  CASH 
60  DAYS. 

FULLY  AND  RELIABLY 
GUARANTEED  AGAINST 
ALL  DEFECTS  FOR 

TWO  YEARS 

IMMEDIATE  DELIVERY 
SUBJECT  TO  PRIOR 
A LES. 


TO  THE  TRADE: 


HAVING  STANDARDIZED  OUR  LINE  OF  WEIGHERS. 
WE  ARE  DISCONTINUING  THE  MANUFACTURE  OF 


THESE  MODELS  WHICH  ARE  NEVERTHELESS  INFINITELY  SUPERIOR  TO  ANY 
OF  THE  SO-CALLED  CHEAP  MACHINES  UPON  THE  MARKET. 


THERE  ARE  NO  BETTER  BUILT  MACHINES  MADE. 

THE  NEW  MACHINES  ARE  GREATLY  IMPROVED  OVER  MODELS  OF  5 OR  10 
YEARS  PAST.  THE  REBUILT  MACHINES  HAVE  ALSO  BEEN  REMODELED  DOWN 
TO  DATE. 

WHEN  YOUR  OUTPUT  GROWS,  THESE  MACHINES  CAN  BE  EXCHANGED  FOR 
OUR  STANDARD  No.  33  AND  No.  34  MODELS  AT  OUR  REGULAR  EXCHANGE 
VALUATIONS. 


THIS  IS  YOUR  OPPORTUNITY 


BOND  SCALE  CO. 

LOS  ANGELES,  CAL. 

NEW  YORK  OFFICE,  52  Broadway 
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100%  EFFICIENCY 


in  your  packaging  department  if  you  install  the 

DUPLEX 

Automatic  Net  Weigher 

Saves  time,  labor , and  money 


Unexcelled  in 

Accuracy,  Speed,  and  Reliability 

Weighs  accurately  all  free  flowing  materials 
such  as  coffee,  sugar,  rice,  cornmeal,  cereal, 
seeds,  salt,  etc.,  at  the  rate  of  35  packages 
a minute. 


Price,  $125.00  F.  O.  B.  Chicago 
THIRTY  DAYS’  FREE  TRIAL! 


E.  Edtbauer  & Company 

817  W.  Washington  Blvd.  Chicago,  111. 


PRODUCE  & WARRANT  COMPANY.  Tncr  , 

( New  York  Agency ) 

78-80  Wall  Street  New  York 

433  Gravier  Street  New  Orleans 

Export  and  Import  Commission 

in in 

Merchants 

COFFEES  VARIETIES  I| 

COCOA,  RICE,  BEANS,  SUGAR  and  other 
North,  Central  and  South  American  Products 

Sole  North  American  Agents  for  Companhia  Leme  Ferreira,  S.  A.  Santos 
Sole  New  Orleans  Agents  for  Villas,  Boas  & Co,,  SantOS 
HEAD  OFFICE:  ANTWERP,  BELGIUM 

Branches:  Amsterdam,  Holland.  Rio  de  Janeiro,  Santos,  Bahia,  Brazil.  Genoa  and 
Milano,  Italy.  London,  Eng.  San  Salvador,  C.  A.  Havana,  Cuba.  Kingston,  Jamaica 
And  represented  in  all  the  principal  markets  of  the  world, 

ifti^miimimiiiiiiiiiiiiimiiHiiiiiiiiamniiiiimiiiiiiiiimiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim^ 
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MODERN  OFFICES  OF  M.  LEVY’S  SONS 


IgSHANKS  TO  OUR  FRIENDS  OF  NINETEEN  HUNDRED 
m AND  EIGHTEEN.  THEIR  PATRONAGE  HAS  IN- 
CREASED OUR  SALES  FOR  THE  YEAR  EIGHTY  THREE 
PER  CENT  (83%).  WE  WISH  ALL  A MERRY  CHRISTMAS 
AND  A VERY  PROSPEROUS  NEW  YEAR. 

M.  LEVY’S  SONS 

Importers  and  Jobbers  of  Green  Coffee 

NEW  ORLEANS  NEW  YORK 
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W.R.GRACE  S CO. 

NEW  YORK.  NEW  ORLEANS  SAN  FRANCISCO 

GRACE  SERVICE 

LIN  ICING 

COFFEE 

• PLANTER.  . ■ £ IMPORTER*  • 

BUYING  OFFICES  IN  ALL  PRODUCING  COUNTRIES 
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J.  Aron  & Company,  Inc. 


Importers 
New  York 


COFFEE  Exporters 

New  Orleans  Santos,  Brazil 

Chicago 
London 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


5i8 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


December , 1918 


When  Writincr  Advertisers,  Kindly  ?T^ntion  The  Tea  and  Coffee  Trade  Tournal 


December,  1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


5i9 


EXPORTERS 


WE  CAN  ARRANGE  FOR  SHIPMENTS  OF  TEAS  TO  BE  FORWARDED 
FROM  COUNTRY  OF  PRODUCTION  DIRECT  TO  YOUR  FOREIGN 
CUSTOMER  IN  ANY  PART  OF  THE  WORLD. 


One  of  our  warehouses  and  packing  plants  with  staff  used  in  various  departments,  at  Shidzuoka, 
Japan.  Our  equipment  enables  us  to  handle  specially  packed  orders  for  tea  in  the  most  efficient  manner. 

CHICAGO  NEW  YORK  SAN  FRANCISCO 


CARTER  MACY  & CO.,  Inc. 

ESTABLISHED  1850 

MAIN  OFFICE:  140-142  PEARL  STREET,  NEW  YORK 


TEA 


A WORLD-WIDE  ORGANIZATION 

Our  unexcelled  facilities  and  world-wide  organization  place  us  in  a position  to  render  tea  buyers 
exceptional  service.  We  maintain  our  own  offices  in  every  important  tea -producing  country  Shid- 
zuoka,  Yokkaichi,  Japan;  Taipeh,  Formosa;  Shanghai  and  Hankow,  China;  Batavia,  Java;  Calcutta, 
India,  Colombo,  Ceylon;  and  London,  England.  United  States  Sales  Offices— Boston,  Philadel- 
phia, Baltimore,  Chicago,  Cincinnati,  St.  Louis,  St.  Paul,  Kansas  City,  San  Francisco,  Los  Angeles, 
Seattle. 
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Jardine,  Matheson  & Co., 

LIMITED 

Importers  of  all  classes  of  tea,  including 


CEYLONSJNDIAS 
and  JAVAS 

63  Wall  Street,  New  York 


HUNT  & CO. 

The  Oldest  Japan  Tea  Exporting  House 
in  the  Orient 


JAPAN  TEA  ::  CHINA  TEA 


135  Front  St.,  New  York 

CHICAGO  MONTREAL 

326  W.  Madison  St.  3 St.  Nicholas  St. 


Agencies  in  Important  Cities 


Java-Holland- America  Trading  Company 

(Java-Holland-Amerika  Handelscompagnie) 

Importers  of  Java  Tea 

AND  OTHER  DUTCH  EAST  INDIAN  PRODUCE 
DIRECT  FROM  PLANTATIONS 

ROTTERDAM  NEW  YORK  JAVA 

No.  8 BRIDGE  STREET 

Direct  all  correspondence  to  the  New  York  Office 


J.C.  Whitney  Company 


Importers 


CHICAGO  and 

437  WEST  ONTARIO  ST. 


NEW  YORK 

82  WALL  STREET 


SALES  OFFICES 
156  STATE  STREET,  BOSTON 
7 SOUTH  FRONT  STREET,  PHILADELPHIA 
714  EQUITABLE  BLDG.,  ST.  LOUIS 
149  CALIFORNIA  STREET,  SAN  FRANCISCO 
Sales  Agents,  Toronto  and  Montreal,  Canada 


BUYINQ  AND  SHIPPING  OFFICES 
SHIDZUOKA,  JAPAN 

SHANGHAI,  HANKOW,  FOOCHOW,  CHINA 
DAITOTEI,  FORMOSA 
COLOMBO,  CEYLON 
CALCUTTA,  INDIA 
BATAVIA,  JAVA 
LONDON,  ENQLAND 


PACKERS  AND  BLENDERS  OF  TEAS  OF  EVERY  KIND  IN 
EVERY  VARIETY  OF  CONTAINER  FOR 
PARTICULAR  BUYERS 

IN  CONSTANT  AND  CLOSE  TOUCH  WITH  ALL 
BUYING  AND  SELLING  MARKETS 


When  Writing  Advertisers,  Kindly  Mention  The  Tea  and  Coffee  Trade  Journal 


December , 1918 


THE  TEA  AND  COFFEE  TRADE  JOURNAL 


52i 


MAIN  OFFICE 
454  Montgomery  St. 
San  Francisco 


CABLE  ADDRESS 
MACDO 

SAN  FRANCISCO 
All  Codes 


MacDonald  & Co. 

IMPORTERS,  EXPORTERS,  TEA  EXPERTS 

IMPORTERS  OF 

FINE  TEAS 


Coffee,  Tapioca,  Copra,  Rubber,  Vegetable  Oils,  Citronella  Oil,  Arrack, 
Sugar,  Spices,  Dessicated  Cocoanut,  Cocoa  Beans,  Dried  Egg  Yolk  and 
Albumen,  Beans,  Peas,  Capoc. 

EXPORTERS.  Steel,  Machinery,  Rails  and  Accessories,  Motors,  Oils, 
Pacific  Coast  Produce,  Wines,  Fruits,  Chemicals,  Rosin,  Paper. 


BRANCH  OFFICE 
37  Liberty  St., 

NEW  YORK 

) MACDONALD 
Address  / 


BRANCH  OFFICE 
744  Hastings  St.,  W. 
Vancouver,  B.  C. 
Canada 


WILLIAM  MANN 

88  BROAD  ST.,  BOSTON,  MASS. 

TEAS 

of  every  description 

First  hands  from  India,  Ceylon,  Java, 
Formosa,  China  and  Japan 

Spot,  afloat,  or  for  Importations 

We  solicit  the  business  of  Wholesalers  only 
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*MORE  PROFIT  FROM  YOUR  COFFEE  BUSINESS* 


35  years’  experience  in  supplying  the  steady  requirements  of  the  largest  coffee 
concerns  enables  HILLIS  to  turn  out 


COFFEE  SUBSTITUTES— COFFEE  FILLERS 


and  CHICORY  SUBSTITUTES  suitable  in  DRINK,  ROAST  and  GRIND. 


HILLIS’  PRODUCTS  have  been  a continued  source  of  revenue  for  all  who 
use  them.  If  interested,  write  for  samples  and  prices. 


For  every  purpose 


HILLIS  CEREAL  MFG.  CO. 


Rodney  & Ainslie  Sts. 


Brooklyn,  N.  Y. 
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VANILLA  BEANS 

MEXICANS,  BOURBONS 
TAHITI,  TONKA  BEANS 

FRUIT  FLAVORS 
RUSSELL  & COMPANY 

101  Beekman  St.  New  York  City 

VANILLAS 

of  every  variety 

ESSENTIAL  OILS  ETHERS 

M.  L.  BARRETT  & CO.,  Importers 

Oldest  Vanilla  Dealers  in  U.  S.  A. 

233  W.  Lake  St.  Chicago 


Comores 

Bourbon  Vanilla  Beans 

We  are  direct  receivers 
from  the  Islands. 

Tahiti 

Vanilla  Beans 
White  and  Y ellow  Label 

Shipments  received  at 
regular  intervals. 

ANTOINE  CHIRIS  CO. 

18-20  PLATT  ST. 

NEW  YORK 

Iillllilllllilll II 11 1 
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Chas.  Dittmann  F.  V.  Allain  Chas.  S.  Dittmann,  Jr- 
Member  N.  Y.  Coffee  Exchange 

CHARLES  DITTMANN  CO. 

Coffee  Commission 

New  Orleans — 501  Gravier  St.,  P.  O.  Box  747 

Chicag},  326  River  St.,  Rooms,  215-216 

AGENTS  FOR: 

Messrs.  Ed.  Johnston  Son  & Co.,  London 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Santos 
Messrs.  E.  Johnston  & Co.,  Ltd.,  Rio-de-Janeiro 
Messrs.  Norton  Megaw  & Co.,  Ltd.,  London 
Messrs.  Norton  Megaw  & Co.,  Ltd..  Rio-de-Janeiro 
Messrs.  Carlo  Pareto  & Co.,  Rio-de-Janeiro 
Messrs.  Arbuthnot,  Latham  & Co.,  Bankers,  London 
Messrs.  Fred’k  Huth  & Co.,  Bankers,  London 
U.  S.  Branch  of  Thames  & Mersey  Marine  Insurance 
Co.,  Ltd.,  of  London  and  Manchester 
London  Assurance  Corporation  (Fire  Insurance) 
Commercial  Letters  of  Credit  Issued 
Our  spot  department  makes  a specialty  of  selecting 
^n^gurcha^2ng_£of^es_foi^_the^nterior  trade. 


FRUIT  FLAVORS 
ESSENTIAL  OILS 

Price  List  upon  request 

W.  J.  BUSH  & CO., 

INCORPORATED 

100  William  St.  NEW  YORK 


CHICO  RY 


Itrade-mariT 


HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

Growers,  Dryers,  Roasters  and  Manufacturers  of  Chicory 
in  all  its  Various  Forms 
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Big  ad  for  our  store.  Increased  business 
100%  and  established  new  trade  for  pea- 
nuts and  other  articles.  Figure  the 
machine  would  pay  any  merchant  to 
have,  if  he  made  no  money  whatsoever 
on  either  peanuts  or  coffee,  as  people 
that  come  in  our  store  buy  other  goods 
if  displayed  properly,  which  pays  for  the 
machine  many  times  over. 

| as  this  letter  from  one  satisfied  user  will 
clearly  show.  For  drawing  trade  to 
| your  store  this  equipment  is  unequalled. 

With  the  ROYAL  System  the  pro- 
1 gressive  merchant  not  only  makes  steady 
customers  for  his  FRESH  ROASTED 

| coffees,  but  increases  his  other  business. 

= 

Coffee  fresh  roasted  in  an  up-to-date 
| ROYAL  is  better  because  it  contains  all 
of  the  delightful  aroma  and  flavor 
1 developed  through  proper  roasting.  Through  roasting  fresh  every  day  there  is  no  \ 
chance  for  evaporation  and  the  customer  obtains  more  cups  of  better  coffee  to  the  pound.  | 

The  dealer  benefits  through  the  resulting  continual  sales  as  well  as  through  the  | 

§ additional  saving  of  five  to  fifteen  cents  a pound  realized  through  using  our  green  coffee 
service  and  roasting  in  his  own  store.  This  increased  profit  and  additional  business 
usually  pays  for  a complete  ROYAL  SYSTEM  in  even  less  time  than  we  allow  for  payment ! | 

The  ROYAL  Steel  Cutting  and  pulver-  § 
izing  mill  is  an  integral  part  of  every 
System — it  granulates  or  pulverizes  | 

the  coffee  uniformly,  thus  insuring  best 
results  in  the  cup. 

Write  for  details  of  our  carefully  | 

worked-out  plan  now  aiding  thousands  -| 
of  wide  awake  merchants  throughout  | 
the  country.  There  is  a ROYAL  Sys- 
tem to  suit  every  requirement,  and 
you  can  take  advantage  of  our  Service 
Department’s  long  experience  in  “Plan- 
tation to  Consumer”  selling. 


No.  5.  Royal  Roaster. 

Uses  electric  power,  gas  or  gasoline  heat. 


TReMDeerGl 

1127  West  Street, 
HORNELL,  N.  Y.,  U.  S.  A. 


Ini 1 I mini im'n.i.imiim.mMmn .inn «I» '""".in 


ftgtfAL  Systems 
| Are  Business  Builders 


World’s  largest 
lanufacturers  of 
Metrically 


per  a ted 


Coffee  Mills 
Coffee  Roasters 
Meat  Choppers 
Meat  Slicers 
Peanut  Butter 

Machines 


For  the  Retail  Trade 


No.  77 — Royal  Electric  Coffee  Mill 
Live  Salesmen  should  write  for  our 


proposition  to  experienced  men  capable 


of  sales  organization  work. 
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Baker’s  Cocoa 
and  Chocolate 

MAKE  AND 
KEEP  GOOD 
CUSTOMERS 

They  are  most 
reliable  goods  sold 
with  a positive  guar- 
antee of  purity  and 

Registered  . . . 

TJ.S.  Pat.  off.  superior  quality; 
put  up  in  conformity  with  the 
Pure  Food  laws  of  all  the  States ; 
are  readily  sold,  giving  a quick 
turnover  of  stock. 

Walter  Baker  & Co.  Ltd. 

DORCHESTER,  MASS. 

Established  1780 


NEW  ORLEANS 
The  Logical  Coffee  Pori 
Home  of 

Alameda  Coffee 

Sold  only  in  1 and  3-lb.  Tins 
Under  Our  Trade-Mark 

CAREFULLY  SELECTED  for 
PARTICULAR  TRADE 

Mr.  GROCER,  put  YOUR  TRADE 
WISE 

MERCHANTS’  COFFEE  CO. 
OF  NEW  ORLEANS,  Lid. 

New  Orleans 

B.  C.  CASANAS,  Prest. 


NEW  CHANNELS 

Must  open  up  thru  which 
your  business  can  expand  and 
grow. 

The  consumption  of  mac- 
aroni is  increasing  from  day  to 
day.  Are  you  enjoying  your 
share  of  this  profitable  busi- 
ness? You  will  find  HARVEST 
Brand  Macaroni,  Spaghetti 
and  Egg  Noodles  easy  to  sell, 
and  quick  to  repeat.  Hun- 
dreds of  leading  Tea  and 
Coffee  merchants  have  made 
a success  of  HARVEST.  You 
can  do  it.  Send  us  a trial 
order  today. 

The  Foulds-Briggs  Co. 

Cincinnati,  Ohio 
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^ant  &bbertts;emente 


Subscribers  are  entitled  to  one  free  insertion  in  this  de- 
partment during  the  year. 

Classified  want  advertisements  under  regular  heading  $2 
for  twenty-five  words  or  less.  Additional  words  four  cents 
each.  Payable  cash  with  order. 


Situations;  l^anteb 


WANTED — A live  wire  sales  manager,  buyer  and  blender, 
39  years  of  age,  with  twenty  years  of  practical  experi- 
ence in  all  branches  of  the  Green  and  Roast  Coffee 
business,  desires  to  connect  with  a progressive  firm. 
Address  Box  458,  care  The  Tea  and  Coffee  Trade 
Journal. 


ftelp  l^anteb 


WANTED— Man  acquainted  with  Wholesale  Tea  and 
Coffee  Trade  to  sell  Chinaware  for  premium  purposes. 
To  tne  man  who  can  qualify  this  offers  a peramnent  and 
profitable  connection  with  an  old  and  established  con- 
cern. Address,  Box  76,  care  of  The  Tea  and  Coffee 
Trade  Journal. 

WANTED — Large  manufacturer  in  Richmond,  Va.,  wants 
man  capable  of  filling  position  of  office  manager.  Sys- 
tematic, familiar  with  all  omce  methods,  able  to  instruct 
and  show  results.  Give  age,  experience,  full  references 
and  salary  desired  in  first  letter.  Box  456,  care  of  The 
Tea  and  Coffee  Trade  Journal. 


JfliSceUaneoug 


FOR  SALE— One  No.  7,  one-half  bag  Burns  gas-electric 
coffee  roasting  outfit,  special  display  finish,  good  as  new, 
has  been  little  used.  Bargain.  H.  Batterman  Co.,  Broad- 
way and  Graham  Ave.,  Brooklyn. 

SOLUBLE  COFFEE  FORMULA  WANTED— One  that 
will  stand  every  test  as  to  its  practicability.  Give  par- 
ticulars. Box  455,  care  of  The  Tea  and  Coffee  Trade 
Journal. 


FOR  SALE — Monitor  Gas  Roaster.  65  lbs.  capacity,  used 
for  eight  roasts.  Car,  track,  fan  and  piping.  Address 
The  Laurel  Mfg.  Co.,  627  North  Third  Street,  Phila- 
delphia, Pa. 

WANTED  TO  BUY — One  Bond  weigher  for  coffee;  one 
Bond  weighter  for  tea;  one  packing  table  with  conveyor 
belt;  two  hoppered  bottom  car;  runabout  style;  five  bag 
capacity.  Box  457,  care  of  The  Tea  & Coffee  Trade 
Journal. 


“My  life  is  one  demd  horrid  grind ” 


Natural  enough  for  the  coffee  man  to  think  so — if  he’s  floundering 
along  with  a mill  that  WON'T  do  his  work.  Some  mills  are  born  bad; 
others  become  spavined  like  an  old  horse,  and  go  limping  and  halting  to 
the  edge  of  efficiency. 

You  can’t  do  something  with  nothing;  and  an  otherwise  healthy 
business  can  fall  flat,  on  the  grinding  end,  because  of  poor  equipment. 
Don’t  try  to  boost  a lame  business — unless  you  dig  at  the  root  of  the 
trouble.  It’s  poor,  discouraging  work. 

THE  COLE£  FAMOUS  22J\T  FIFTY  DOLLARS 

is  an  effectual  remedy  for  many  coffee  ills;  and  it  doesn’t  cost  a whole 
lot  to  try  it — the  price  has  NOT  been  advanced.  It’s  put  life  and  vigor 
into  many  a debilitated  proposition,  and  it  has  intense  proclivity  for 
active  effort — 600  pounds  (granulated)  per  hour,  if  you  want  it.  WRITE 
US  FOR  FULL  PARTICULARS . 

COL£S  MANUFACTURING  COMPANY 

Twenty  -third  and  Turner  Streets , PHILADELPHIA 
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include  every 
Known  variety 
of  Biscuits 


MR.  RETAIL  GROCER: 

A large  amount  of  money  is  being  spent  by  this 
Company  in  forceful  advertisements  to  the  house- 
wife to 

“BUY  COFFEE  FROM 

HER  GROCER  ONLY” 

The  big  effort  is 

Anti-Peddler 

Anti-Premium 

Anti-Mail-Order 

Your  co-operation,  and  it’s  needed,  will  yield  a 
good  profit  and  bring  you  satisfied  coffee  customers. 

Ask  our  representative  or  write  for  particulars. 

THE  WOOLSON  SPICE  COMPANY 
TOLEDO,  OHIO 


Q|5iil^TJMWK|  jli 

Ik!!!!  KAFFEE  H AG ! 

NOT  a substitute 

but  real  coffee  with 
95%  of  the  caffeine 
removed. 

Prepared  at  New  Brunswick,  N.  J. 

Sold  by  grocers  everywhere. 

KAFFEE  HAG  CORPORATION 
225  5th  Ave.,  New  York 


The  Quality 

IN 

granulated,  cubes,  confectioners 
and  soft  sugars. 

The  sugar  which  makes 
satisfied  customers 

WARNER  SUGAR  REFINING  CO. 

Office:  79  Wall  St.,  N.  Y.  C.  Refinery:  Edgewater,  N.  J. 


PURE  CANE 
, SUGAR  A 
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The  John  Wanamaker  Store,  Philadelphia.  One 
of  the  largest,  one  of  the  busiest,  one  of  the  most 
perfectly  conducted  department  stores  in  the  world. 


The  Grand  Court  in  the  John  Wanamaker  Store, 
Philadelphia.  Thousands  of  merchants  visit  this  ar- 
cade every  year  to  see  how  business  is  being  handled. 
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more  National  Cash  Registers 

to  meet  the  present-day 

shortage  of  help. 

Mr.  Wanamaker  says: 

“A  large  number  of  people  have  been  taken  out  of 
the  big  stores.  The  men  have  enlisted.  The  women 
have  gone  into  Red  Cross  work  and  nursing. 

“We  are  able  to  fill  some  of  their  places  with  improved 
cash  registers.  This  frees  many  persons  for  war  work.” 


Mr.  W anamaker’s  statement  that 
cash  registers  save  labor,  is  based 
upon  critical  investigation  and 
upon  experience  with  N.  C.  R. 
Equipment  extending  over  many 
years. 

His  recognition  of  the  labor- 
saving  qualities  of  modern  Na- 
tional Cash  Registers  is  plainly 
shown  by  a contract  he  has  just 
placed  for  nearly  $ 1 00,000.00 
worth  of  machines.  This  order 


calls  for  100  of  our  latest  model 
clerk-wrap  registers.  It  is  the 
largest  single  order  ever  placed 
with  us  for  one  store. 

The  high  character  of  Mr.  Wan- 
amaker’s  stores,  the  careful  tests 
made  by  his  executives,  and  the 
size  of  his  orders,  combine  to 
make  his  personal  endorsement 
extremely  important  to  other 
merchants  struggling  with  the 
present-day  shortage  of  help. 


The  National  Cash  Register  Company,  Dayton,  Ohio 
Offices  in  all  the  principal  cities  of  the  world 
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Patriotic  Premium 


Everyone  wants  a set  of 
these  Tumblers  and  for  pre- 
mium, souvenir  or  regular  sell- 
ing purposeSj  it  is  a winner  of 
great  magnitude.  Write  us 
for  quantity  prices,  naming 
quantity  desired. 

The  United  States  emblem  is 
burnt  into  the  glass,  guaran- 
teed to  remain  forever. 

Sample  box  of  six  by  mail,  75  cents 
Made  by 

BONITA  ART  COMPANY 
WHEELING,  W.  VA. 
“The  House  of  New  Ideas.’’ 


APANESE 

Chinaware — Dinnerware — Toys 
Dry  Goods — Novelties — Art  Goods 


General  Oriental  Merchandise 
FOR  PREMIUM  PURPOSES 

immediate  delivery  or  import 

TAK1TO,  OGA.WA.  & CO. 

NEW  YORK  CHICAGO 

101  Fifth  Avenue  325  W.  Madison  Street 

—CATALOG  UPON  REQUEST— 


Good  Merchandising 

Is  selling  QUICK  at  a PROFIT, 
DON'T  ask  price — ORDER. 

Half  Dozen  to  a Gross. 

If  not  SATISFACTORY — return. 


The  Premium  De  Luxe 

Hundreds  of  the  livest  Coffee  Roasters  and 
Wholesale  Grocers  have 

REVOLUTIONIZED  THEIR  SALES 
by  using  Saxon  Chinaware — “the  premium 
with  no  back-fire.”  We  have  new  and  up-to-date 
plans  consistent  with  all  rulings  and  statutes. 

tWe  can  help  you — will  you  m 

let  us  ? 

Write  Today. 

THE  /§axott^ 

SAXON  CHINA  CO.  \^"<V 

SEBRING,  OHIO 


EVERYBODY  Likes  SUMORE 


EVERYBODY  Wants  SUMORE 


Protect  Your  Trade 
Marks  and 

Your  Trade  Marks 
will 

Protect  You. 

For  all  information  and  services  relating 
to  Trade  Marks,  Write 

TRADE  MARK  TITLE  CO. 

Ft.  Wayne,  Ind. 


25c  Item 

If  your  Jobber  cannot  furnish — 
order  direct. 

GOOD  for  PREMIUM  or  SPEC- 
IAL Sale. 

T5he 

BUCKEYE  ALUMINUM  CO. 

Manufacturers  of  “REAL  SOLID” 
Aluminum  Cooking  Utensils. 

WOOSTER,  OHIO 


Your  Prospective  Customers 

are  listed  in  our  Catalog  of  99%  guaranteed  Mailing 
Lists.  It  also  contains  vital  suggestions  how  to  ad- 
vertise and  sell  profitably  by  mail.  Counts  and 
prices  given  on  6000  different  national  Lists,  cover- 
ing all  classes;  for  instance,  Farmers,  Noodle  Mfrs., 
Hardware  Dlrs.,  Zinc  Mines,  etc.  This  valuable 
Reference  Book  free.  Write  for  it. 

Strengthen  Your  Advertising  Literature. 

Our  Analytical  Advertising  Counsel  and  Sales 
Promotion  Service  will  improve  both  your  plan 
and  copy,  thus  insuring  maximum  profits. 
Submit  your  literature  for  preliminary  anal- 
ysis and  quotation — no  obligation. 


Ross -Gould 


Mailing 

Lists  St.  Louis 
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Stop  paying  Ice  Bills 


ALL 

ESTABLISH- 

MENTS 

USING 

1,000  POUNDS 
OR  MORE  OF 
ICE  PER  DAY 


Yes — stop  paying  ice-bills.  Stop  worry- 
ing about  uncertain  ice  deliveries.  Don’t 
put  up  any  longer  with  the  danger  and  ex- 
pense of  uneven  refrigerator  temperatures. 

The  day  you  put  in  Peerless  Automatic 
Refrigeration,  heavy  expense,  trouble  and 
uncertainty  will  go  out  of  your  refrigerator. 

We  can  prove  right  in  your  own  estab- 
lishment that  Peerless  Automatic  Refrig- 
eration will  keep  the  contents  of  your 
refrigerator  at  just  the  dry,  even  coldness 
you  need  for  economy  and  sanitation — 
24  hours  in  every  day  and  365  days  in 
every  year.  » 


V2  to  10  Ton  Capacity 


Automatic  refrigeration  is  practical  and 
reliable.  An  occasional  oiling  is  all  the 
care  the  Peerless  ever  needs.  It  is  a 
simple,  staunch,  mechanically  correct  ma- 
chine that  works  smoothly  and  continu- 
ously without  need  of  maintenance  costs. 

The  more  ice  you  use,  the  more  you  need 
to  fill  out  and  mail  coupon  below. 

PEERLESS  ICE  MACHINE  CO. 


120  Broadway, 

503  So.  Jefferson  St.,  Chicago 


PEERLESS 

AUTOMATIC 

REFRIGERATION 


New  York 
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When  Distress  Calls  the 
Red  Cross  Answers 
“HERE” 

NOW  the  Red  Cross  calls!  The 
annual  Christmas  Roll  Call  of 
members  will  echo  throughout  the  land 
the  week  of  December  16  to  23rd. 

Membership  in  the  Red  Cross  now  is 
more  than  duty — it  is  an  honored  priv- 
ilege, and  an  evidence  of  loyalty.  When 
that  Roll  is  called,  your  conscienge, 
your  sense  of  right  and  justice,  your 
love  of  country  and  your  devotion  to 
the  highest  ideals  of  unselfish  service  all 
suggest  that  you  answer  “HERE!” 

All  you  need  is  a heart  and  a dollar 

These  entitle  you  to  membership  for 
one  year. 

When  you  wear  your  button,  signi- 
fying that  you  are  a member,  you  will 
not  be  asked  to  join  again  this  year — it 
means  that  you  have  answered  the  Roll 
Call. 

Join — be  a Christmas  member — but 
just  join  once. 

Our  soldiers  and  sailors  look  to  the 
Red  Cross  for  comforts.  They  have 
never  been  disappointed. 

The  Red  Cross  looks  to  you  for  the 
moral  support  of  your  membership. 
Answer  “HERE!”  when  the  Roll  is 
called. 

Join  the  Red  Cross 

Contributed  through  Division  of  Advertising 
U.  S.  Gov’t  Comm,  on  Public  Information 

This  space  contributed,  by 

The  Tea  and  Coffee  Trade  Journal  Co. 


THE  BREAKERS 

Atlantic  City’s  Newest 
Fire-Proof  Hotel 

Ocean  Front.  Unusually  attractive  dur- 
ing the  Autumn  and  Winter  seasons. 

A merican  and  European  plans 

Luxurious  lobbies,  spacious  verandas  and 
sun  parlors  overlooking  the  ocean.  Charm- 
ing afternoon  musicales  and  evening  con- 
certs. A palatial  residence  for  those  seeking 
rest  and  recreation.  Sea  water  baths. 
Fire-Proof  garage.  Illustrated  booklet  sent 
on  request. 


ABSOLUTELY  FIREPROOF 

HOTEL  CHELSEA 

West  23rd  St.  at  Seventh  Ave. 
NEW  YORK  CITY 

500  Rooms  400  Baths 

European  Plan 

Room  with  adjoining  bath,  $1.50  and 
$2.00;  suites,  parlor,  bedroom  and 
bath,  $3.00  upward. 

Club  Breakfast,  40c.  up;  special  lunch- 
eon, 65c.  up;  table  d’hote  dinner, 
$1.25  up.  Cafe  attached. 

To  Reach  Hotel  Chelsea. 

From  Pennsylvania  Station — Seventh 
Avenue  car  south  to  Twenty-third  Street. 

Grand  Central — Fourth  Avenue  car  south 
to  Twenty-third  Street. 

Lackawanna,  Erie,  Reading,  Baltimore  & 
Ohio,  Jersey  Central  and  Lehigh  Valley 
R.  R.  Stations — Take  Twenty-third  Street 
crosstown  car  east  to  Hotel  Chelsea. 

Principal  Steamship  Piers,  foot  West 
Twenty-third  Street — Take  Twenty-third 
Street  crosstown  car. 

Write  for  Colored  Map  of  New  York 
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YMCA 


Will  You  Take  a Little  Trouble  to 
Help  These  Boys  Have  Comfort  ? 


The  Y.  M.  C.  A.  needs  men  for  war  service.  The 
nation  has  given  generously  in  money  for  this  work 
but  money  won’t  do  everything — certainly  not  in 
war. 

The  Y.M.C.A.  is  in  special  need  of  men  to  serve  as 

Truck  Drivers  and  Mechanics. 

75  Drivers  and  25  Mechanics  every 
month. 

We  are  making  this  appeal  to  the  business  men — 
the  employers  of  the  country,  to  get  those  men  for  us. 

The  Y.  M.  C.  A.  service  behind  and  on  the  battle 
lines  is  a highly  organized  business.  And  as  in 
every  other  big  business,  transportation  is  one  of  its 
greatest  needs. 

The  canteen  stocks  have  to  be  kept  moving  or  the 
boys  go  without  the  comforts  they  crave  so  much — 
tobacco — chocolate — pastry — little  army  “luxuries.” 

After  a long  march  or  a hard  fight  or  a trick  in  the 
trenches  the  boys  flock  to  the  “Y”  canteen.  And  it 
sure  is  tough  if  the  “Y”  man  has  to  say  “Nothing 
doing  boys,  the  truck  didn’t  get  in  today.”  Suppose 
your  boy  were  there! 

The  Y.M.C.A.  does  not  want  men  who  are  eligible 
for  the  army.  But  there  are  men  in  this  country  (lots 
of  them)  who  are  over  37  years  old  and  are  not  in 
Class  1 of  the  draft  and  who  know  how  to  drive  a 
truck  or  keep  an  engine  in  shape.  We  want  them. 
We  want  100  a month. 

Maybe  you  have  a man  with  that  training  working 
for  you  or  you  know  such  a man  somewhere.  Maybe 


he  has  not  realized  how  much  he  can  do  to  help  the 
boys.  A little  talk  from  you  would  start  him  our 
way. 

Will  you  act  as  a recruiting  officer  to  get  that  man 
for  us? 

There  is  no  profit  in  this  work  for  any  man  who 
serves  but  he  will  get  his  living  and  his  family,  if  he 
has  one,  will  be  taken  care  of  and  all  his  life  he  will 
rejoice  over  the  service  he  has  rendered.  Talk  with 
men  you  know  who  might  do  this  work.  Explain 
to  them  the  need  for  their  service.  Get  them  inter- 
ested and  thinking. 

In  order  that  you  may  talk  to  such  men  on  the 
best  basis  fill  in  and  mail  the  coupon  and  we  will 
furnish  full  information. 

Help  us  get  these  Men 


Ed  M.  Willis, 

Y.  M.  C.  A.,  347  Madison  Ave.,  New  York. 

It  may  be  possible  for  me  to  get  recruits  for 
Y.  M.  C.  A.  truck  service  in  France.  Please  send 
me  full  information  regarding  that  service. 

Signature 

Street  and  No 

Town  and  State •* 
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IMPORT,  EXPORT  & SHIPPING 
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Acting  Resident  Buyers. 

Inquiries  Solicited.  Let’s  get  acquainted! 
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FIRST  HANDS 
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I J The  Line  That  Excels" 
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Class  E— Electric  Coffee 
Roasting  Outfit 


The  Lambert  Electric  Coffee  Roaster 

The  Lambert  coffee  roaster  excels  because  it  is  the  pioneer  indirect 
flame  (underneath)  gas  roaster.  Because  it  is  the  most  compact, 
self-contained,  two  bag  roaster  on  the  market.  Because  it  requires 
the  minimum  of  power  for  operation.  Because  it  is  easily  installed. 
Because  it  is  substantially  constructed. 

A complete  outfit  designed  for  coffee,  peanuts,  cocoa  beans, 
cereals,  etc.,  comprising  roaster,  cooling  apparatus,  elevator,  feed 
hopper,  electric  motor,  with  geared  connections  and  gas  attachments; 
also  stoning  and  chaffing  attachments  for  coffee.  Built  in  two  stand- 
ard sizes — three  hundred  pounds  and  two  hundred  pounds  capacity. 

Plans  for  larger  plants  prepared  on  application.  Ask  for 
catalog  of  complete  line. 
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I L amber!  Machine  Co.,  Marshall JMulh.. 
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IVE  the  consumer 
more  value  for  the 
same  money  by  pack- 
ing your  brands  in  a Bag,  Lined 
with  Glassine. 


T 


HE  Glassine  will  protect 
your  product. 


'~g“~'HE  value  of  this  lining  has 
A been  emphasized  by  re- 
cent tests  of  over  one  thou- 
sand packages. 


W 


E are  helping  your  neigh- 
bor-let us  help  you. 


Continental 

Paper  Bag  Co. 

Specialties  Dept.  17  Battery  Place,  New  York 

“ There's  a '€£J arehouse  f^ear  you ” 
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THE  “IMPROVED  JOHNSON”  WAX  WRAPPING  MACHINE 


makes  a can  out  of  a carton. 


National  Packaging  Machinery  Co. 


SOLE  MANUFACTURERS  A.ND  DISTRIBUTORS 


172*186  Green  St.,  Jamaica  Plain.  BOSTON,  MASS. 


COFFEE 


THE  WH/TE  BAG 
W/TH  THE  RED  STR/PE 

Has 'em  all  beat 

WRITE  FOR  SAMPLE 


international  Coffee  Co 

N EW  YORK 


Is  so  different  from  others  that  it  has 
a Fragrance  as  well  as  a Flavor  all  its 
own.  Best  grocers  sell  it.  Ask  yours. 

DWINELL-WRIGHT  COMPANY, 
Boston  and  Chicago. 


